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Anti-Spam Legislation:
How to E-Market after July 1, 2014
Information Provided by Constant Contact

Let’s face it we all hate those emails that pile up in our
inbox, squeeze our data and end up in filling our deleted
box. Whether for Viagra, contests, or a lost relative in Ghana,
they have spammed us to the point of government legislation. On July 1 the federal government is enacting the CASL
(Canadian Anti-Spam Legislation). According to the CRTC it
“will better protect Canadians while ensuring that businesses
can continue to compete in the global marketplace.”
CASL requires the sender of a commercial electronic
email obtain permission BEFORE they are allowed to send
to the email recipient. In addition, the law mandates commercial emails contains truthful header and non misleading
header information, proper identification of the sending
party and time limit. According to the Canadian government, any email sent to/from a Canadian computer, mailbox
or network falls under jurisdiction of CASL.
While this law will not stop spam, it does make most spam
illegal and ultimately less attractive to spammers. The law is
specific about requirements to send commercial email and
empowers the federal government to enforce the law. The
penalties can include a substantive fine and/or imprisonment for up to 5 years. Though it seems onerous, there are
simple steps organizations can take to make sure they are
compliant with the new law.
First you need to know if CASL applies to your e-marketing. If these statements apply then it does:
• Is the message “commercial?” CASL applies to any message where the intent is to encourage the recipient to
participate in a commercial activity.
• Is the message sent to an electronic address? This includes
email accounts, telephone accounts, instant messaging

accounts, or any other similar account. (Live and recorded
voice as well as fax messages are excluded from CASL.)
CONSENT IS A KEY PIECE OF THIS LAW.
As a marketer you need to know the difference between
Implied and Express consent.
IMPLIED – you may only have implied consent if the following apply:
• An existing relationship is in place – with a business or
non-business (e.g., volunteer relationship).
• The recipient: 1) publicly displayed electronic information (email, SMS, social handle, etc.) or 2) disclosed his/
her electronic information to sender; and didn’t ask not
to receive messaging; and the message is related to the
recipient’s business.
EXPRESS – exists if the following conditions apply:
• Clear notice was provided to the recipient that they were
giving consent.
• That notice described the purpose of the messages the
recipient will receive.
• The sender provided the CASL prescribed information.
You need to confirm or obtain consent. Confirm that you
have either express or implied consent to send your messages. If you didn’t explicitly ask for permission or do not
have implied consent to mail a contact, you will have to
reconfirm their consent.
Email addresses obtained with implied permission must
be removed after 2 years unless explicit permission to email
them has been received.
SECONDLY, IDENTIFY – you need to be truthful and
straightforward in your subject line. Make sure that your
email campaign's "Subject" line is straightforward, not mis-

leading. A marketer cannot advertise "Everything 50% off" in
the subject and then only offer 25% off in the message below.
This is enticing the recipient to open the message under
false pretenses and against the CASL law.
Moreover, you must clearly and simply identify yourselves
and anyone else on whose behalf the message is sent. That
includes a postal address in your email campaigns. Constant Contact for example requires that you add a physical
address before you can schedule a campaign: make sure
that this address is a valid physical postal address for your
organization.
Additionally, in every message you send, you must provide
a way for recipients to unsubscribe from receiving messages
in the future. If you aren't already doing so, any unsubscribe requests that come to you via a reply to
your email must be honored immediately.
Unsubscribe requests never expire. You
must honor all opt-out requests indefinitely, regardless of future mailing
platforms, unless you receive a
new explicit opt-in request
for that address.
For more information
on this and other e-marketing strategies attend
the Chamber Luncheon on May 15 with
Guy Steeves gsteeves@
constantcontact.com
and the Getting Started with E-marketing
seminar.

Swing Optical...3 Distinctive Businesses in One Great Location
FASHION EYEWEAR
Proudly serving Mission for over 25 years.

• Fully Licensed Opticians
• Fashion Eyewear
• Contact Lenses
• Sunglasses

EYE EXAM

FREE HEARING TEST

Dr. Lyndon Balisky,
ky,
Optometrist

Kristoffer Goos Registered
Hearing Instrument Practitioner.

• Laser consultation
• Contact lens fitting

FREE Hearing
g Test.

Book Your Eye Health
Examination Today 604-820-1112

Please call for appointment

604-557-9972
604.820.1112

www.mainlandhearing.com

Located inside Swing Optical

“We set our sights on friendly, knowledgable service!”

#2 - 33231 First Avenue • Downtown Mission • 604-820-1112
Monday - Friday 9:30 am to 6:00 pm • Saturday 9:30 am to 5:30 pm
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President's
message:
Social media, social listening,
social advertising, social media
return on invest – all new trends
for 2014. The Chamber kicks off
May with a Luncheon on May 15th
demonstrating the Lasting Power
of E-Marketing with Guy Steeves
from Constant Contact. Following
the luncheon will be a FREE workshop on the setting up your email
marketing system.
Thursday, June 12 our annual
Business Excellence Awards will
be presented at the Silverdale Hall.
Each year we have tried to change
up our business awards to include
as many businesses as possible and
our members this year told us that
they would like this event to be
more of a networking event than a
gala. So food trucks, buskers and
opportunities for networking are

what you can expect as the Chamber honors the display of excellence
and outstanding achievements of
local businesses nominated and
voted on by you, the community.
While the community votes, the
Chamber selection committee will
independently review all nominations against specific awards criteria. This committee plus the community vote will determine this
year’s recipients. The awards this
year are the President’s Award, Big
Bang Award, Power of Small, Local
Focus, Customer First and Community Builder. Doors open at 6:30
Awards from 7-9 pm all for the cost
of $40. Please come and build your
network at the Awards and maintain and enhance it using your new
social media skills.
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Grace Martin

The Mission Chamber along with the BC
Chamber, call for rejection of Bylaw 280
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The Mission Regional Chamber of
Commerce, together with the BC Chamber of Commerce and its member Lower
Mainland chambers, is calling on the
provincial government to reject proposed Bylaw 280.
“This bylaw is basically a tool to ensure
fuel for an unnecessary incinerator – and
taxpayers and businesses are getting the
bill,” said John Winter, president and
CEO of the BC Chamber.
The bylaw sets the stage for tipping fee
hikes on businesses that could amount
to up to 100% or more within a few years
in order to fund operating and capital
costs such as a new waste-to-energy incinerator.
There is strong concern with the bylaw

for effectively shutting private industry
out of providing cheaper, greener solutions to Metro Vancouver’s waste management needs, such as mixed-waste
material recovery facilities (MRFs).
“Private industry is ready and willing
to put its money on the table, and take
on all the financial risk, to help Metro
exceed its waste reduction target before
more tax dollars are invested in disposal
options,” Winter said. “Metro Vancouver
needs to take a good hard look at those
opportunities, rather than barrelling forward with a plan that leaves taxpayers
and businesses on the hook for a $500
million incinerator that we simply don’t
need.”
The BC Chamber and the Chamber

network across the region stands opposed to both proposed Bylaw 280 and
the broader incinerator plan. Among
other things, the Chamber network has
voiced concerns with the incinerator
project’s business plan, which is premised on securing funding from two tiers
of government plus achieving BC Hydro
preferential rates for electricity produced.
The plan to achieve ‘green’ rates from BC
Hydro for incinerator-generated power
has been revealed as a non-starter.
“Thus far, all viable options have not
been on the table,” Winter said. “And
we’re convinced that our region can, and
must, do better.”

Comfort
is our
Calling.

Your

TRUE NORTH
MECHANICAL

35220 Riverside Road, Mission BC
truenorthmech@gmail.com
Serving the Fraser Valley for over 14 years.
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• Heating/Cooling
• Air Conditioning
• Furnaces • Heat Pumps
• Commercial Refrigeration
• Commercial/Residential

HOUR

2014 BOARD OF DIRECTORS
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SERVICE

Phone: 604-854-0322
or Page: 604-854-7034

BusinessTRACK

May 15
Chamber Luncheon
E-marketing
with Guy Steeves
Place: Rockwell’s Chapel Room
Time: 11:30am-1:00pm
Getting Started
with E-marketing
Place: Rockwell’s Chapel Room
Time: 1:30pm-3:00pm FREE

May 18

And the Nominees Are . . .
Thank you for nominating your favourite businesses around town! Nominated are:
BIG BANG AWARD:
• Fraser Valley Ace Hardware
• Prospera Credit Union
• Vancity Credit Union
• Mr. Mikes
• Mission Automotive
• Chances Mission
• No.10 Hair Design
POWER OF SMALL AWARD:
• Cherry Lane Scrapbook Shoppe
• Hotties Pasta and Catering
• Platinum Appliance
• Recapture Jewellery
• The Sweet Spot Café
• Mission City Blends Coffee
• Coast Eagle Consulting
• English Tarts
• Steel Horse Motorcycle Gear
• Suburban Spoon
• Karla's Specialteas
• Generation Iron Fitness
• Stiletto Hair Studio
• Warcraft Games
LOCAL FOCUS AWARD:
• What’s On Magazine?
• Click Media Works
• Suburban Spoon

• Karla's Specialteas
• Generation Iron Fitness
CUSTOMER FIRST AWARD:
• Platinum Appliance
• Mission City Business Centre
• Prospera Credit Union
• Storage for Your Life
• Athena's Bar and Grill
• The Gold Bin
• Fronya's Thrift Boutique Shop
• Rex Cox Men’s Wear
• World Odyssey Travel & Cruise
• English Tarts
• Evoke Wellness
• Magnolias on Main
• Warcraft Games
• No.10 Hair Design
• Schuh Boutik
• Mid Valley Vacuum
• Petro Canada Horne Street
• Vancity Credit Union
• The Pantry Natural Foods
• Jimmy’s Lunch Box
• The Cottage Thrift Shop
• Mission Station Grill
• Prominence Nail Design
• Stiletto Hair Studio
• FUEL
• Generation Iron Fitness
• Uncommon Thredz
• Dr. Venier Chiropractor

Business Excellence Awards
Community Vote Ends

• Chatters Salon
• Mission Automotive
• Chances Mission
COMMUNITY BUILDER AWARD:
• Mission Hospice Society
• Riverside College
• Centennial Place
• Clarke Theatre
• Mission Adopt a Block
• Mission Downtown
Business Association
• Chances Mission
• Mission Sun Hang Do
• Mission Community Services Haven in the Hollow
• The Cottage Thrift Shop
• Cycling4Diversity Foundation
Make sure you vote as our sixth judge!
Go to www.MissionChamber to vote for
which you believe should be recognized
this year. The community vote in conjunction with our judges will determine
this year’s recipients. Only one vote per
IP address.
Support your favourite businesses
even more! Connect at the Business Excellence Awards Celebration on Thursday June 12 at Silverdale Hall. Tickets
are $40 and appies will be provided by
Mission’s food trucks.

May 21
MLA Roundtable
Place: Chamber Boardroom
Time: 4:00pm-6:00pm
Members only

June 12
Business Excellence Awards
Place: Silverdale Hall
Doors open: 6:30pm
Time: 7:00pm -9:00pm

Scan this
QR code
with your
smart phone
to see
details on
our website

CHAMBER COMING EVENTS

MAY
EVENTS

Looking? Listing? CALL TODAY!
When you know the local real estate market
like I do, sales happen faster.

A Move Ahead

Cal Crawford Over 30 years experience
604-854-0392 103-32471 Lougheed Hwy. Mission |
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Email: calinmission@hotmail.com

member_services@MissionChamber .bc ca

execdir@MissionChamber .bc ca

Raj Saran

Executive Director

Member Services

Info@MissionChamber.bc.ca

Michelle Favero
Admin@MissionChamber.bc.ca

2013 CHAMBER TEAM
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“Membership
has its
benefits!”

Welcome
New Members
B.C. Redi-Rooter Ltd.
7535 Murray Street
Mission, BC V2V 4A9
(604) 217-2268

8558 Fennell Street
Mission, BC V4S 1M2
(604) 287-1300

Carol Hamilton
Mission, BC

Coffee News
Fraser Valley

Isagenix

23879 119th Avenue
Maple Ridge, BC V4R 2E6
(604) 880-0706

Mission, BC
(604) 302-2242

Allison Jack

Clare Seeley

Administration

Visitor Services

Also, your
centre for
Mission &
BC Tourist
Information

Mission Regional Chamber of Commerce
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Maven
Transport Ltd.

Trendy or What Knot
Yarns & Gifts
33118A 1st Avenue
Mission, BC V2V 1G4
(604) 287-5668

Luv 2 Scrap
7635 Juniper Street
Mission, BC V2V 4R1
(604) 820-0600

Vick Trucking Ltd.
7982 Weatherhead Crt
Mission, BC V2V 7B4
(604) 615-6762

Bill Brooks
Crescent Beach, BC
(604) 250-5013

SHOP
Suite 1
33775
Essendene
Avenue,
Abbotsford
604.746.2972

Vishal Kant Bajpai,
BSc, JD

Personal injury
urry
law
• Business law
w
•

• Family

www.bajpai.ca

Loans for business
start-ups or expansions
604-826-6252
info@northfraser.org
www.northfraser.org

“Promoting
Business and
Tourism
Development
in Mission”

Spring & Summer

MEN’S FASHION
Book your

PROM

TUX
NOW!

I N F O R M AT I O N A V A I L A B L E

• Mission Community Profile
• Commercial and Industrial Property Inventory
• Business Opportunities
34033 LOUGHEED HWY., MISSION, BC V2V 5X8

MEN’S
ME
EN’S
N S WEAR
WEEARR

33147 First Avenue,
Mission

604.826.2721

Tel: 604.820.3789 • Fax: 604.820.6738 • Toll Free: 1.866.814.1222

email: edc@mission.ca • www.mission.ca
www.rexcoxmenswear.com

SCRAPBOOKS, CARDS,
PAPERCRAFTS
...for the latest in unique products,
p
g ideas and creative classes!
inspiring

DAVIES

Sand & Gravel Ltd.

604.826.6736

All types of Sand,
Gravel & Topsoil
THE JUNCTION SHOPPING CENTER
328-32555 London Avenue, Mission 604.814.4500
www.cherrylanescrapbook.com | info@cherrylanescrapbook.com

•Excavators •Low-beds •Topsoil
•Loading •Trucking •Cats
11496 DEWDNEY TRUNK RD., MISSION, BC • MAIL - BOX 3663 • V2V 4L2
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"IGNORING to Advertise
is like opening
a business and not
TELLING ANYONE"
Include advertising in your business plan
and watch your business grow.

Crystal Orchison Advertising Consultant
604.851.4444 • crystal@missioncityrecord.com

missioncityrecord.com

YOUR CHAMBER @ WORK

BusinessTRACK

Training adds
value to your
bottom line
is finding the time and funds to
access the educational opportunities that will help you gain
these skills. Training helps your
business maintain its readiness
to respond to the changing marketplace. The Chamber is your
resource in providing these opportunities as we understand the
need to access affordable skills
training that will keep small business owners nimble.
Take for example the Provincial
Government’s Micro-Business
Training (MBT) Program, which
has helped many business owners in Mission gain valuable skills
in areas they were struggling.

As a small business owner you
need many different skills for
your business to succeed. You
may have the best product in the
market, but unless you can sell
that product, your business could
fail. Similarly, you may have the
most knowledgeable staff members on your team, but unless the
people you employ are well managed, your business could suffer.
Functional skills such as marketing, sales, personnel and finance are what all businesses
need and the smaller your business, the more the owner will
need to have. The problem faced
by many small business owners

These owners recognized gaps in
their skills and found the time
to fill the gaps through one-onone education and coaching. The
provincial government has extended the program so business
owners without post-secondary
education are still eligible for up
to $1500 in training grants for
themselves.
Recently, the Chamber held an
Anti-Bullying Workshop for business owners and managers. With
the excellent training provided by
Coast Eagle Consulting, attendees were exposed to a wide range
of policies and regulations that
most did not know even existed.

Premium tires
for all seasons!
Quality auto service
technicians,
tech
premium
premiu tires,
competitive
competitiv prices,
top-notch service.

That’s
Just
How
We
Roll

During the workshop, one owner
realized that their business could
have saved close to $30,000 had
they been aware of certain Work
Safe policies.
Continued training is an asset
for any business owner. Take advantage of the resources provided
by the Chamber and instead of
thinking of the time required to
attend, think of the real value that
will be added to your bottom line.
Our next session is free and will
help you set up your e-marketing
strategy.

Taylor, Tait, Ruley & Company
A Full Service Law Firm

B A R R I S T E R S & SOLICITOR S

Trust
Commitment
Integrity
...since 1978
33066 First Avenue
MISSION
Phone: 604-826-1266
Fax: 604-826-4288
email: info@taylortait.com

Gordon D. Taylor
•
•
•
•
•

B.A., LL.B.

Personal Injury Claims
Estate Litigation
Civil Litigation
Corporate • Estates
Wills/Estate Planning

John G. Tait, Q.C
•
•
•
•
•
•

B.Comm., LL.B.
Collaborative Divorce • Mediation
Divorce/Family Law Litigation
Separation Agreements
Marriage Contracts
Wills/Estate Planning
Estate Litigation • Property Claims

Gordon W. Ruley
•
•
•
•
•

B.A., LL.B.

Real Estate & Mortgages
Commercial Development
Business Acquisitions
Corporate
Wills/Estate Planning

Donna Maser

B.Comm., LL.B.
• Family Law
• Mediation - Arbitration
• Child Protection
• Children's Issues
• Adoptions, Custody Issues
• First Nations Issues

Eleanor L. MacDonald
•
•
•
•
•
•

B.A., LL.B.

Real Estate & Mortgages
Wills/Estate Planning
Committeeships
Separation Agreements
Uncontested Divorces
Marriage Contract • Estates

Chris Stenerson
•
•
•
•
•

33245 GLASGOW AVENUE

B.A., LL.B
Divorce/Family Law Litigation
Separation/Marriage Contracts
Personal Injury (ICBC claims)
General Litigation
Wills

(LOCATED NEXT TO COMMUTER RAIL)

MISSION 604.826.9119
Locally ownded and operated since 1973

Troy A. Dickson
•
•
•
•

www.symons-exceltire.com

TIRES • SHOCKS • BRAKES • TUNE-UPS • ALIGNMENTS • CUSTOM EXHAUST • AIRCARE

www.taylortait.com
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B.Comm., J.D.
Family Law
General Civil Litigation
Wills/Estate Planning
Personal Injury (ICBC Claims)

BUSINESS •INDUSTRY • DEVELOPMENT

GROWTH IN MISSION

BusinessTRACK

Silver Creek:
Quality of life in
your backyard
Another phase is developing at the Silver
Creek Industrial Park on the west side of Mission. The newest phase will be located on Fraser View, a cul-de-sac to the west side of the
existing buildings. Phase four; will be 16,000
square feet with 11,500 being built specifically
for one tenant that is expanding their manufacturing in Mission. The remaining square
footage still awaits tenants and will be flexible
space similar to the other buildings in the development.
Developer Ole Bakstad has been building out
the site since 2010. Tenants in the development
cross the industrial spectrum from light manu-

facturing, construction, retail and production.
“All of the tenants here live in Mission and love
their five minute commute. It offers business
owners a great quality of life!” states Bakstad.
However with space available and more
available in August, limits in the OCP IP1 zoning have restricted other tenants moving in.
“We have had interest from dance studios,
gyms and other sports related businesses.”
notes Bakstad, “however we have had to turn
them away, as they are not within the permitted use and would not be approved by the City.”
Also a developer in Maple Ridge Industrial
Park, Bakstad is well aware of the types of busi-

MISSION'S

LARGEST

HOME

CENTRE

• Lumber and Building Packages
• Electrical and Plumbing
• Doors, Windows, Mouldings
• Heating and Cooling
• Paint and Home Decor
• Hardware and Appliances
• Outdoor Living, Lawn, Garden
• Farm and Pet Supplies • Carhartt Clothing

7072 WREN STREET, MISSION • 604-820-1134

buildingsupplies.ca
Family-owned & Operated, Home-Town Proud
and Building a Better, Greener Valley Since 1991
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ness that work well in these developments. In
Maple Ridge he leases space to a rock climbing
gym and a Tai Kwon Do Studio.
“They are great tenants and keep activity
in the park late into the night which helps
mitigate some of the security challenges that
plague industrial zones.” he adds.
Bakstad will continue to work with the District on this issue and encourages those who
operate their business in another community
but live in Mission to check out the Silver Creek
Park as an opportunity to build a better quality
of life, without having to commute.

