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What would you say is Mission’s Brand?
A pretty open ended question with lots of interpretation,
but agreed that Mission needs
to define its brand beyond the
generic in order to control its
destiny. It is not sufficient to
say “Mission…it’s not Abbotsford.” Or “Mission…..affordable housing.” Or even “Mission…on the Fraser”.
Mission is not just on the
Fraser, it is a community that
offers a life style, a sense of
community and much more.
If it didn’t offer something different, no one would stay. So
what is it that defines Mission?
The Mission Chamber of Commerce, Community Futures
and Mission Community Services are partnering to find out.
Together they are embarking
on a community discussion to
develop and solidify Mission’s
brand.
What’s a brand?
It is a promise kept. It is a
consistent message of what is
represented and why; often
communicated as shared values. It is not a logo or tag line.
It relays the story. Don’t think
Coke, think “I like to teach the
World to Sing” commercial. A
brand evokes an emotion. It
defines its space in the market
place. It is how we perceive
something to be.
Why would a community need

What's our

Story?

we need you
to help tell it Best

a brand?
In this age of transient populations, information overload
and the ability to work from
anywhere; communities are
competing for residents (tax
base), businesses (economic
sustainability) and tourism
(future tax base). Mission is no
different, we need to define our
competitive edge that will attract those that want to be part

Seniors Full Eye Exam
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With BC Medical Card.
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• Laser consultation
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604-820-1112

the historical legends of the
great ’48 flood, the continued
sports success of our athletes
or the community spirit that
comes from knowing your
neighbours; Mission offers
a diverse array. In them are
threads of values that makes
the community tick and how
we are different. Over the next
few months we want to elicit these stories and have the
community help us identify
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TO WIN!
A TARA GEAR PROPANE BBQ
with purchase of prescription
glasses or sunglasses.

Located inside Swing Optical

Kristoffer Goos

Registered Hearing Instrument Practitioner
Reg
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Proudly serving Mission for over 25 years.

604-557-9972 or 604.820.1112
60
www.mainlandhearing.com

Fashion Eyewear • Fully Licensed Opticianss
3 unique businesses in one location.

of how we view our community
now and in the future.
A community brand is the
stories and experience of the
community for those who live
here and those who visit. What
is the Mission experience, and
what do visitors say about our
community? Do we not want to
tell our positive story?
Mission has a myriad of stories to tell. Whether they are

those threads that will develop
Mission’s brand.
What will branding Mission
do?
Solidifying Mission’s story
will help determine how this
community sees itself. If done
well, it will demonstrate the
positive experience of being in
Mission. It will symbolize the
community’s intent, vision and
focus. It will inspire confidence
and trust, which brings us back
to attracting new residents (tax
base) and business (economic sustainability). Creating a
focus of Mission’s promise will
assist in community decision
making and help define how
leaders represent the community.
From July 11 to September 19
the Mission Chamber will be
hosting a Facebook discussion
on Mission’s stories. The conversation will also be posted on
www.MissionChamber.bc.ca ,
with an opportunity to post as
well, so a Facebook account
is not required. For those not
interested in contributing online, cards are available to be
filled out at the Mission Visitor
Info Centre, 34033 Lougheed.
Visit the Chamber’s booth at
Mission Fest, July 26 to learn
more and contribute your Mission stories. A well told story is
not just memorable it is retold.

• Contact Lenses • Sunglasses
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This month Mission Regional
Chamber of Commerce in conjunction with Community Futures
North Fraser and Mission Community Services, will be spearheading
a Community Branding discussion.
Our community brand is what
people say about us when we are
not around. A brand is not just a
logo and a tagline. Branding is a
community deciding how to present itself to others. It is simply what
its residents and businesses and
external businesses and people
think about the community. The
internal and external stakeholders
if you will.
A brand has a unique name, identity, character and personality; just
like a human being. A community’s
brand is it reputation and those
with strong positive reputations
succeed in attracting new residents
and business in today’s market.

Register today
as there are limited spots available for the annual Chamber Golf
Tournament September 11. Always
a great event for
expanding your
network and solidifying business
relationships; this
year’s tournament

DOM LIAISON

LIAISON,
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'Tee Up Fore Business'
Annual Golf Tournament

Satti Grewal

Allan Main

Branding is a long term investment in the positive promotion
of any community. If we do not
control our own brand, then Mission will be left up to what others
say about us. Mission is different
from Abbotsford and different from
Maple Ridge. A strong public image
will build confidence within our
community and assist Mission to
stand out as an appealing destination to work, live and play.
There are many reasons to participate in this branding exercise;
attracting new businesses, families and industries, focus of the
strengths of the community, unify
the community is a shared vision
and add life to the community’s
core. So please when you see an
opportunity to participate in the
community branding process – step
up and help us create a positive
brand for Mission.

will be held at Mission Golf & Country Club.
The 1pm shotgun start of our texas scramble will begin an
afternoon that includes events at every hole and the famous
marshmallow drive. Not a professional golfer? Don’t worry its
best ball so stack your foursome with one good player.
For the first time we are opening the tournament to nonmembers. Thinking about joining, this is the event to get you

noticed and connect you in to the value of the Chamber’s network.
Registration includes:
• 18 holes of golf
• On the Course Drink ticket
• Swag bag
• Longest Drive
• Closest to the Pin
• West Coast Dinner Buffet
• Prizes
According to The Economist, golf is a fine test of character. It
rewards players who remain calm under pressure, never lose
their temper and think strategically. So show off your skills to
future business partners and register today.
Interested in showcasing your business on the course? Sponsorship opportunities are available ranging from $50-$4000 for
more information on how to get involved with the golf tournament contact Allison Jack at admin@missionchamber.bc.ca

Comfort
is our
Calling.

Your

TRUE NORTH
MECHANICAL

35220 Riverside Road, Mission BC
truenorthmech@gmail.com
Serving the Fraser Valley for over 14 years.
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• Heating/Cooling
• Air Conditioning
• Furnaces • Heat Pumps
• Commercial Refrigeration
• Commercial/Residential
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Phone: 604-854-0322
or Page: 604-854-7034
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July 11- Sept 19
WHAT IS MISSION'S BRAND?
What do you think Mission is?

Join the conversation
Facebook Page Mission’s Brand
& www.MissionChamber.bc.ca

Aug 15
COMEDY NIGHT @ THE STAGE
Support the Chamber Bursary

Place: The Stage
Time: 9:30pm (Doors open @ 8pm)
Price: $10
$2 from every ticket goes to
Chamber Business Bursary
Purchase tickets @ the Visitor Centre

Sept 11
TEE UP FORE BUSINESS
Golf Tournament

Kids are key during shoreline clean-up at Silvermere Lake in Mission.

PHOTO SUBMITTED, MISSION ADOPT-A-BLOCK

Place: Mission Golf & Country Club
Time: Shotgun Start 1pm
Price: $120 Members
$140 Non Members

Spotlight on Excellence:

Sept 18
CHAMBER LUNCHEON

Kids key to building community
and keeping Mission litter-free
Kathleen Rake

CLICK MEDIA WORKS

Education is a key component of
Mission Adopt-A-Block’s mandate to
prevent and reduce litter on Mission’s streets and in public spaces.
“Our Junior Bug Club is integral to
the organization and its mandate,”
says executive director Kristin Parsons. “The kids, who are between
two and 12 years of age and participate in our educational programs,
become active ambassadors for litter-free environments.”
According to Parsons, these Litter
Bug Avengers, who number 545 are
a small “army” that reaches out and

inspires parents to participate, too.
“They are a catalyst for change.”
“As a result of our youngsters’ enthusiasm,” explains Parsons, “parents have come on board and we’ve
seen a rise in our street adoptions.”
But, she adds, that’s not the only
group affected: “Businesses and
other community groups have been
motivated to find out more and participate because of these kids.”
Over the years, Adopt-A-Block has
been able to support other non-profit groups by giving them the opportunity to earn $400 during the spring
and fall clean-up sprees.

Teaching tools developed from the
Junior Bug Club program will soon
be available to educators. In addition, a new program for teens has
been developed. “Love Where You
Live has been a great success,” says
Parsons. “Teens get to think of ways
to show they love their community,
and are they ever creative!”
Find out more about Mission
Adopt-A-Block, which this year celebrates its 20th anniversary, and
how you can participate as a group
or individual, or sponsor the Junior
Bug Club: (604) 826-9423 or visit
MissionAdoptABlock.com.

Build your Small Business Capacity
Speakers: Mentorship BC, Community
Futures BC, More…

Place: Rockwell’s Chapel Room
Time: 11:30am-1pm
Price: $20 members
$25 non members

Sept 25
COMMUNITY BRAND:
REFLECTING MISSION
Open to All
Keynote Speaker: Bob Rennie

Place: Clarke Theatre
Time: 6:30 – 9pm
Price: Free

Scan this
QR code
with your
smart phone
to see
details on
our website

CHAMBER COMING EVENTS

JULY / AUG
EVENTS

Looking? Listing? CALL TODAY!
When you know the local real estate market
like I do, sales happen faster.

A Move Ahead

Cal Crawford Over 30 years experience
604-854-0392 103-32471 Lougheed Hwy. Mission |
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Email: calinmission@hotmail.com

execdir@MissionChamber .bc ca

Are you working at
your business…Or on It?

Michelle Favero
Info@MissionChamber.bc.ca

Executive Director

Admin@MissionChamber.bc.ca

2014 CHAMBER TEAM
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Allison Jack

Clare Seeley

Administration

Visitor Services

“Membership
has its
benefits!”

Also, your
centre for
Mission &
BC Tourist
Information

Mission Regional Chamber of Commerce
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“There isn’t enough hours in the day”
comments many local business owners
when asked why they don’t have a
business plan. So when did working
more equate
to working
smarter?
According
to
Forbes,
running
a
business
is like parenting, you
need to know
when to let
go and look
at the value
created. Not
sure where to
get started? A
recent Globe & Mail article cited these
ten tips for working on your business:
1. Get comfortable with your
numbers. Stay off the daily emotional
rollercoaster.
2. Know your assumptions. Set goals
then measure them against the realities. Adjust accordingly.
3. Don’t force results. Allow factors
to influence outcomes so that you can
learn and adapt

DAVIES

Sand & Gravel Ltd.
Suite 1
33775
Essendene
Avenue,
Abbotsford
604.746.2972

Vishal Kant Bajpai,
BSc, JD

Personal injury
urry
• Family law
• Business law
w
•

www.bajpai.ca

604.826.6736

All types of Sand,
Gravel & Topsoil

P

Loans for business
start-ups or expansions
604-826-6252
info@northfraser.org
www.northfraser.org

•Excavators •Low-beds •Topsoil
•Loading •Trucking •Cats
11496 DEWDNEY TRUNK RD., MISSION, BC • MAIL - BOX 3663 • V2V 4L2

25-50% OFF

Proud Recipient of 2014
Business Excellence Award

]CUSTOMER

4. Continuity of sales. Do you have
a customer retention strategy? Does it
work?
5. Consistent marketing. You are your
brand – does it
look the same
everywhere?
6. If you’re
talking to everyone, you’re
talking to no
one. Find your
niche, zero in
on your target
market.
7. Connect
with your customers. Take
advantage of
being small – connect frequently (social media)
8. Your business is not about you.
Your product/business is for your customers & their need, not yours.
9. Ready time. When you are not
busy, get ready to be busy, fill in the
gaps, and hone the skills.
10. Just take the next step. It’s easy to
be overwhelmed by planning and strategy. You are not alone, USE US!

FIRST]

PROMINENCE
NAIL DESIGN

33164 1st Avenue, Mission
604-820-9315

ALL MEN’S

“Promoting
Business and
Tourism
Development
in Mission”

Summer
CLOTHING!
Shirts, T-shirts, Jeans, Suits, Dress Shirts,
Jackets, Casual Dress Shirts

. . . and much more!
We h ave a gre a t s e le c t ion o f

Bugatchi Uomo
& BLU by Polfroni

casual dress shirts!

I N F O R M AT I O N A V A I L A B L E

• Mission Community Profile
• Commercial and Industrial Property Inventory
• Business Opportunities
34033 LOUGHEED HWY., MISSION, BC V2V 5X8
Tel: 604.820.3789 • Fax: 604.820.6738 • Toll Free: 1.866.814.1222

email: edc@mission.ca • www.mission.ca
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33
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Mission
issssiio
on
604-826-2721
www.rexcoxmenswear.com
T H I S I S A G R E AT T I M E TO B U Y FO R BAC K TO S C H O O L !
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Fuel savings
with gas
discounts
We mean business when it comes to your bottom
line. That is why the Mission Chamber offers a selection of money-saving programs for members only.
When combined, Chamber benefits can save you
thousands of dollars a year on necessary business
expenses. One crucial expense for all business is
fuel. With rising fuel costs and no break in sight, this
unpredictable expense can easily eat into margins
even when your business isn’t mobile.
To give some relief, the Chamber offers a variety
of fuel savings programs. Some offer the ability to
extend their program to your staff as a benefit while
others allow offer controls to curb expenditure.
Each program offers discounted fuel that saves you

money.
Shell: Discount of 3.0 cents/litre off the
posted pump price for your gasoline &
diesel retail purchases with the Shell
Commercial Card. Airmiles Rewards, no monthly or
annual fees and you can set card purchase controls
and restrictions by individual card or for your entire
fleet from your PC.
Esso: A 3.5¢ per litre discount off the
retail posted pump price for gas or diesel purchased in Canada at any Essobranded service station deducted on your monthly
invoice. Three different programs to choose from
that include on-line management, Aeroplan Re-

wards and even car washes, all with no annual fee.
Petro Canada: 2¢ per litre off all grades
of gasoline & diesel. Individually numbered credit card for each vehicle. A
minimum of 200 litres/month must be purchased
on your account to qualify for discounts.
As the business owner, you can apply for the
Petro-Points Card and accumulate points to be able
to receive a 5¢ discount at the pump. If used in conjunction with your Superpass card, you will receive
a further 2¢ off your statement for a total of 7¢ off
per litre!
For more information on these and other savings
programs contact the Chamber office 604.826.6914

Taylor, Tait, Ruley & Company
A Full Service Law Firm

B A R R I S T E R S & SOLICITOR S

Trust
Commitment
Integrity
...since 1978
33066 First Avenue
MISSION
Phone: 604-826-1266
Fax: 604-826-4288

email: info@taylortait.com

Gordon D. Taylor
•
•
•
•
•

B.A., LL.B.

Personal Injury Claims
Estate Litigation
Civil Litigation
Corporate • Estates
Wills/Estate Planning

John G. Tait, Q.C
•
•
•
•
•
•

B.Comm., LL.B.
Collaborative Divorce • Mediation
Divorce/Family Law Litigation
Separation Agreements
Marriage Contracts
Wills/Estate Planning
Estate Litigation • Property Claims

Gordon W. Ruley
•
•
•
•
•

B.A., LL.B.

Real Estate & Mortgages
Commercial Development
Business Acquisitions
Corporate
Wills/Estate Planning

Donna Maser

B.Comm., LL.B.
• Family Law
• Mediation - Arbitration
• Child Protection
• Children's Issues
• Adoptions, Custody Issues
• First Nations Issues

Eleanor L. MacDonald
•
•
•
•
•
•

Quality auto service technicians,
premium tires, competitive prices, top-notch service.

B.A., LL.B.

Real Estate & Mortgages
Wills/Estate Planning
Committeeships
Separation Agreements
Uncontested Divorces
Marriage Contract • Estates

Chris Stenerson
•
•
•
•
•

B.A., LL.B
Divorce/Family Law Litigation
Separation/Marriage Contracts
Personal Injury (ICBC claims)
General Litigation
Wills

33245 GLASGOW AVENUE
(LOCATED NEXT TO COMMUTER RAIL)

Locally ownded and operated since 1973

Troy A. Dickson

MISSION 604.826.9119

•
•
•
•

www.symons-exceltire.com

TIRES • SHOCKS • BRAKES • TUNE-UPS • ALIGNMENTS • CUSTOM EXHAUST • AIRCARE

www.taylortait.com
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B.Comm., J.D.
Family Law
General Civil Litigation
Wills/Estate Planning
Personal Injury (ICBC Claims)

BUSINESS •INDUSTRY • DEVELOPMENT

GROWTH IN MISSION
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The first of its kind in the Fraser Valley, the
Fraser Valley Economic Summit will be held
Tuesday, September 9 at the Abbotsford Event
Centre. Designed to bring together the business
communities of the Fraser Valley, this summit
will feature a wide variety of keynote speakers,
breakout sessions, and a Mayor’s panel.
“This event will provide business with insight
into the opportunities to grow in the Fraser Valley,” states Stacey Crawford, Economic Development Officer of the District of Mission. “It will
give some valuable perspectives from business
and political leaders in our region.”
With a focus on empowering small-to-medium sized businesses, the Summit has been
created to help provide timely and a relevant
information on how businesses in the Fraser
Valley can connect with the various economic
opportunities available both regionally, and

throughout the Province of British Columbia.
Keynote speakers include Ian Anderson, President of Kinder Morgan Canada, who will focus
on Northern BC projects and how they affect
business in the Fraser Valley and UFV’s President Dr. Mark Evered on how to build a creative
economy. Melanie Reuter, Director of Research
for the Real Estate Investment Network will
round out the addresses with the unique investment opportunities both within the Fraser Valley and the rest of province.
Hon. Kerry-Lynne Findlay, Minister of National Revenue will provide a federal perspective
to compliment the event, and Alvin Law –one of
Canada’s most well-known motivational speakers – who will share how to move beyond current beliefs and shift to a greater focus.
For more information on the event and to register go to www.fvsummit.ca

Alvin Law, one of Canada's most well-know motivational speakers, will be speaking at the Summit.

MISSION'S

LARGEST

HOME

CENTRE

• Lumber and Building Packages
• Electrical and Plumbing
• Doors, Windows, Mouldings
• Heating and Cooling
• Paint and Home Decor
• Hardware and Appliances
• Outdoor Living, Lawn, Garden
• Farm and Pet Supplies • Carhartt Clothing

7072 WREN STREET, MISSION • 604-820-1134

buildingsupplies.ca
Family-owned & Operated, Home-Town Proud
and Building a Better, Greener Valley Since 1991
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