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CALENDAR OF EVENTS

WELCOME & VISION

FOR THE YEAR AHEAD

We have an amazing group of volunteers who give their time, energy and expertise to serve on Chamber committees.
And, there are dozens more volunteers and advocates working behind the scenes creating and supporting the events
and attractions that help define this community. It is an absolute honor to work with these individuals, and our talented
Chamber staff, to serve this community as the Sauk Prairie Area Chamber of Commerce President in 2019.
As much as I want to cut to the chase and use this opportunity to follow-up on my comments and challenge from the
Annual Meeting and Awards Dinner, I believe it’s also important to share some of my background first.
Quite simply, I am a product of Sauk Prairie. I was raised in this community. I have worked at local businesses while
attending high school here and love living in this community now. I often praise Sauk Prairie to others as a great place to
live, work and play. My professional life is rooted in marketing; you’ll find me at Mueller Sports Medicine, helping shape
the company’s digital marketing efforts and striving to deliver great consumer experiences for the brand. Outside work
with Mueller, I’m quite active in amateur hockey and passionate about growing opportunities for girls and women in the
game.
When I look at what value this community offers its residents and visitors, the memorable experiences created here are
the at top of the list. Every day Chamber members and member businesses are creating moments of consumer delight
that echo throughout Sauk Prairie. And, what I feel makes these moments so memorable are the incredibly passionate
people creating them. However, we can do better at capturing these moments.
At the Annual Meeting and Awards Dinner, I challenged you to share more…share your time to attend events, share a
review of a local business when you have a great experience, and share the great stories you see in our community.
Now, I am going to add to that challenge.
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GET MOVING
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Blue Spoon Cafe
550 Water Street
Prairie du Sac, WI 53578

Schwarz Insurance
1420 North Ridge Dr.
Prairie du Sac, WI 53578

register
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BUSINESS AFTER 5:
MAGICAL MOMENTS
VACATIONS
Vintage Brewing Co.
600 Water St.
Sauk City, WI 53583

register

register
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BUSINESS AFTER 5:
BMO HARRIS
615 Water St.
Sauk City, WI 53583

register
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NEW MEMBER
BOARDING (OLD
MEMBER REFRESHER)
Sauk Prairie Riverway
Welcome Center
109 Phillip Blvd.
Sauk City, WI 53583

register

As stakeholders in this community:
1. Go above and beyond the expected and deliver a truly memorable experience through your business.
2. Create a moment of consumer delight and ask for a review.
3. When you experience or witness great service at any local business, take the initiative to share a review.
Taking ownership of the experiences we provide visitors to this community, and the residents who live here, is an
important step in promoting Sauk Prairie. Granted, it is not likely a single review online will not make much impact.
However, when we all take a hand in sharing the stories and reviews that highlight the great experiences and delight
we see every day, I am confident those outside this community will also appreciate the memorable moments and
passionate people that make Sauk Prairie a great place to live, work and play.
Let’s continue to support the great experiences that happen in Sauk Prairie and share them proudly.
Jeremy Gesicki
Chamber President
Mueller Sports Medicine
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TIPS FOR SELECTING A TRAVEL AGENT AND THE BENEFITS OF USING ONE
MY TRAVEL PLANNING PROCESS
• It all starts with a conversation
so that I can understand the
experience you are looking for as
well as what level of planning you
want to do on your own.
Essentially, what is your wish list?

When people find out what I do for a living, I get a lot of interesting responses. Often, they tilt their head to one side and say,
“Hmmm… I didn’t realize people use travel agents anymore.” Sometimes it’s followed with a comment such as “Wow, you must
travel for free.” (I wish!) While what it means to be a travel agent has certainly changed over the last few decades, a well-educated
and seasoned travel agent can be an invaluable (and often free) resource.
Various sources report that on average, people spend 10-25 hours planning their vacation each year. When you are planning a vacation to a destination that you are unfamiliar with, it can take even longer. Working with a travel agent can dramatically reduce the
time you spend planning and also make the process more enjoyable and less stressful. The best way to think of a travel agent is your
personal guide to the perfect vacation experience. You enjoy the vacation with none of the leg-work. There are differences among
travel agency services so here are a few key features to look for that will help with your selection.
Cost-effective: Everyone wants a great vacation within their budget so potential cost is a factor when considering adding on a travel
agent’s service. Don’t be shy about asking about agency fees. Agencies should be willing to disclose this information. All online travel
prices contain a built-in commission for travel agents. Balance any fees against potential savings available to travel agents since they
have access to special flight prices and hotel and cruise cabin rates that consumers will never find online themselves.
The good news is that fee-free travel agents exist – I am one of them! Booking your vacation with me will cost the same (or less!) as
it would if you book on your own online or by phone. But, when you book with me, you get expert planning, a single point of contact for all your questions, attention to detail, problem solving, discount monitoring and the same TLC I put into my own vacations.
I receive that built-in commission mentioned above a couple of months after your vacation. In a way, I become an extension of the
travel provider’s staff.
Flexible: What’s your travel planning style? Some clients LOVE being involved in planning their vacations – they know where they
want to go and what they want to do – they just want someone to take care of all of the details. Other clients have an overall vision
but are unsure about destination and activities and don’t have time to explore – they want the agent to research and provide options
that match their vision. Adjusting to and being able to service many different travel styles requires flexibility and expertise within an
agency.
I am accustomed to and enjoy working with a mixture of the client profiles above. I am happy to book travel logistics only if you
choose to plan all other details. Or I can research, plan and book all travel and activities from end to end based on your wish list.
This saves you time and you get the benefit of my entire portfolio of services and expertise. Or I’m happy to provide something in
between that is tailored to your needs. It’s up to you to determine what will make your vacation planning stress free.
Experienced: Ask the agent about destinations they’ve visited and training they have received to ensure their level of experience
matches your needs. Look for someone who invests their time in researching and exploring popular travel destinations in person so
you have confidence that they can guide you and make recommendations based on first-hand experience.
While I don’t travel for free, I choose to invest my time and money visiting and researching the destinations that I recommend. In the
past 12 months, I have traveled 9 times to 17 destinations and 29 different resorts/hotels. I observe, take notes, try different hotels,
restaurants and activities so I can provide you with valuable recommendations that match your vacation dreams.

• I research and identify the
perfect vacation package options
based on your wish list. This
research and information is
presented to you in a customized
quote. Each quote is unique and
specific to each client’s desire for
specific plans vs. exploring
on their own.
• When you accept the quote,
I begin creating a detailed
itinerary that I continuously
update throughout the
booking process.
•Approximately a month before
your trip, we review all
components of your trip and I
equip you with the final details,
documents and information so
that you are prepared, confident
and have everything you need
for a successful and memorable
vacation.
•I am always available for
whatever questions or issues that
may arise before, during, and after
your trip.
•After you return, I follow up to
hear about your adventures so
I can continue to recommend
and improve experiences for my
clients.

I am proud to have earned the title of specialist for many of the destinations I book. I’m also
IATA accredited and a Certified Travel Associate (CTA). The agency I am affiliated with is an
authorized Disney Vacation Planner earning “Platinum Earmarked” status and has earned elite
status with other travel providers such as Mark Travel, Apple Vacations, Vacation Express,
Sandals, Delta Vacations, Royal Caribbean, Princess Cruise Line and AMResorts. Within our
agency, I am in the top 10% in terms of sales and growth.
Honest: It’s sometimes challenging for travel agents to always be able to obtain the best price
or value on all travel services. Let them know that if they feel you can get a better rate on your
own for a specific service (i.e. rental car), you expect them to be transparent.
Over 70% of my business comes from referrals. I earn those referrals by providing consistently
honest and valuable advice and services. In most cases, I can provide great prices for vacation
packages that either match or are lower than online offers. If I cannot be competitive on an
element of your trip, I will advise you to book this piece on your own and provide advice on
how to get the best deal from a reliable source.
Specialized: Travel agents are typically specialized or have experience in specific niches. If you
have a specific destination in mind, ask about their level of experience. Find out their
specialties to see if any match your destination preferences to ensure you receive top-level
service and experience.
It’s no coincidence that the destinations I specialize in are my favorite places to visit! In my
case, I specialize in all Disney destinations (land and sea), all-inclusive tropical vacations,
Alaskan cruises/cruise tours and European travel. However, my connections and resources are
wide. If you plan to travel to a destination I don’t specialize in, I will recommend an agent who
would be a perfect match to assist with your vacation planning.
Accessible: Find out how accessible the agent will be during planning and while on your trip.
Even after booking, many questions arise as you prepare to travel, and sometimes travel does
not go as planned, so you need someone that is available to assist at any time. Some agencies
have an after-hours toll-free number to call that provide access to a call center vs. direct
contact with your travel agent.
My policy is to be available to you 24/7 while you are traveling. If anything comes up
(unexpected travel dilemma or general questions that I can help with), I’m a cell phone call or
text away. I personally answer all of your questions and solve problems myself to ensure you
get the best experience from end to end.
Hopefully, these tips to selecting a travel agent demystifies some misconceptions and communicates some of the advantages of using a travel agent.
Assisting families, couples and friends plan memorable and stress-free vacations is very rewarding. My goal is to build lasting relationships with clients and become their trusted travel
advisor. Email me for a FREE Travel Planning Checklist for a list of things to think about and
discuss before contacting a travel agent then give me a call to get started on your next travel
adventure!
Holly-Moseman Poast, CTA
Magical Moments Vacations
hpoast@mmvagent.com
(608) 206-0944
magicalmomentsvacations.com/holly-poast
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Your monthly tips on “How to Maximize your Membership”
section will help you learn how to change and update your
mini website on www.saukprairie.com and much more!!
Don’t have a login? Contact Stephanie at the Chamber!
spacc@saukprairie.com or 643.4168

CLICK HERE TO LEARN HOW TO ADD A JOP POSTING

RIVERWAY

2019 COMMUNITY GUIDE

It’s never too early to start planning. That’s why we are getting started on the
next edition of the Sauk Prairie Riverway Community Guide. The previous
guide was sent to print in December of 2017, and the new guide will be issued
in December 2019.
Please review the following information on guidelines for submitting your ad. You will receive
representation in 15,000 printed copies of the guide, as well as the online PDF replica on the
SaukPrairie.com.

Ad Sizes:

File Guidelines:
(width X height)

Full Page ($2300): 5.875” X 10.875”

Please provide high-resolution files. Accepted file
formats, in order of preference:

Half Page ($1350): 4.875” X 4.75”

1.) EPS file with all fonts converted to outlines.

Vertical Banner ($850): 2.3815” X 5.25”

2.) Native files from the following software: Adobe

Horizontal Banner ($800): 4.875” X 2”

3.) PDF with all fonts embedded.

Square ($550): 2.3875” X 2.6”

Please e-mail your file to spacc@saukprairie.com
by August 1, 2019. For assistance or questions,
call Stephanie at 608-643-4168.

InDesign, Adobe Illustrator, Adobe Photoshop.

Payment is due by November 1st, 2019
Sauk Prairie Area Community Guide Advertising Agreement
This advertisment is guaranteed for 15,000 copies of the Sauk Prairie Area Community Guide
Business/Organization:
Ad Size:

Ad Cost:

Ad Location Preference:
Representative Name:
Representative Signature:
Date:
Email:

Phone:

Administrative
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APRIL 23rd | 8:15am-12:30pm
A BALANCE & SELF CARE EVENT TO
HONOR & THANK YOU FOR ALL YOU DO
8:15am - River Arts Center Gallery
105 Ninth St., Prairie du Sac

MARCH

9:45am - Travel to Experience Stop #1

TH

19

5:00PM-7:00PM

11:00am - Travel to Experience Stop #2

· Limit 2 people from a business

Your morning will be full of fun,
relaxation and friendship.

· First Come First Serve up to 60 people
· Dress Comfortably

5:45PM SHOW OF
RYAN THE MAGICIAN

Please join BMO Harris Bank for a night of
entertainment Vegas themed with Ryan the
Magician, networking, food and drinks!
www.ryanmartinmagic.com

RSVP: spacc@saukprairie.com

· RSVP: spacc@saukprairie.com

Presenting Partners:

COMMUNICATE
COURAGEOUSLY!
The Vital Role of Communication in Leadership

BUSINESS

AFTER 5

Magical Moments Vacations

MARCH 12
8:30am-10am
Schwarz Insurance
1420 North Ridge Dr.

• Clear communication is the most important key to a
business leader's success.
• In this interactive program, communications expert
Keri Olson will explore ways to help you become a
more effective, professional and tactful
communicator.
• Keri will have softcover copies of her latest book, "Find
Your Heart, Follow Your Heart: Get to the Heart of
What Matters and Create Your Abundant, Authentic,
Joyful Life," available for sale that day ($11.99 + tax).

RSVP: spacc@saukprairie.com or 643.4168

Join us for a Business After 5

Caribbean Style
Caribbean Appetizers and Island Rum Punch

March 5, 2019 | 5:00 PM - 7:00 PM
AT Vintage Brewing Co. Sauk Prairie

RSVP: spacc@saukprairie.com
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week #38

1 New Members
In February 2019

New Turf Workout Addition
SP Fitness
Under the supervision of the Recreation Director
this position performs a variety of tasks related to
concession operations. Work is performed according
to established guidelines and the verbal and written
instructions of the Recreation Director. Work is
reviewed by the Recreation Director or Recreation
Supervisor for accuracy and adherence to established procedures.

325

Total Members

The QTI Group | 355-3000

2 ways to earn 1 month FREE in our new turf addition,
The Red Zone (circuit training)!!!
*Future and current clients!!! Purchase a PIF of 3 months
($180) in the Red Zone and your 4th month is on us!!
This equals 40 per month for individual or 63.75 for a couple.
6 personal trainer written and guided workouts per week!!!
Individual monthly membership; Train 2x per week...that’s
like paying $5 per workout!! Train 3x per week that’s 3.33 per
workout. This is some huge savings!! Plus no contracts!! What
are you waiting for... Prices will not be any lower

August Derleth Society | 920-382-7556

WE INVITE YOU TO:

*Current clients... Refer your friends... For every referral of
yours that starts using services at SP Fitness you will earn
one ticket for a drawing for a FREE month in the Red Zone!!!
Share the love of SP Fitness with your friends and family

The retail cashier/POS position is responsible for
maintaining customer service, generating sales,
cash register operations (POS) and loss prevention in
adherence to all McFarlanes’ company policy / store
standards.

Riverview Adventure Company
riverviewadventureco@gmail.com
www.riverviewadventurecompany.com

MEET NEW MEMBERS

LEARN MORE ABOUT
University of Wisconsin-Madison
Family Business Center | 441-7347

LEARN HOW TO PROMOTE YOUR BUSINESS

WEDNESDAY
MAR. 20th

2019

Join for $1 March 4th-8th and get 50% off your 1st Month of
Personal Training!!

(old member refresher)

CHAMBERMASTER

LUNCH PROVIDED
Surprise Pop-up Sale
Anytime Fitness

New Member Boarding

DESTINATION

TIME ZONE

MAR. 2019

20

th

11:30 AM-1:00 PM

SAUK PRAIRIE AREA CHAMBER OF COMMERCE | RSVP: SPACC@SAUKPRAIRIE.COM - 643.4168
For a complete listing visit - www.saukprairie.com | Want to learn how to add these call 643.4168!

Finer DeTails Pet Spa | 795-9837

GOODNESS

GROWS

BUSINESS

Chris Koch
Kayser Chrysler Center

Lindsey Giese
River Arts Inc.

Rick Sauer
Sauk Prairie Healthcare

Lise Meyer-Kobussen
Meyer Insurance Agency, Inc.

BOARD OF DIRECTORS

Throw a pebble into the pond of inspiration...
start a ripple and watch it grow. Call Waterfront
Graphic Design today.

graphicdesign

608.669.4677 • amy@waterfrontgraphic.com

E x p a n d Yo u r R i p p l e E f f e c t
Waterfront Graphic Design’s cutting edge creativity strengthens brands using both traditional
and forward thinking techniques. We take pride in our innovative artistic vision, rapid response
to evolving needs, and clear communication with our clients. Let us help you make a splash to
connect with your customers no matter where they are and build lasting relationships.

BROCHURES

WEBSITES
LOGOS

SEARCH
ENGINE
OPTIMIZATION

ONLINE
MARKETING

w w w. w a t e r f r o n t g r a p h i c . c o m

PRINT
DESIGN

Executive Committee:

Directors:

President:
Jeremy Gesicki — 643-8530
Mueller Sports Medicine

Chris Koch — 643.8553
Kayser Chrysler Center

Lindsey Giese — 643-5212
River Arts Inc.

Dave Johnson — 643.8511
First Weber, Inc.

Lise Meyer-Kobussen— 643-3000
Meyer Insurance Agency, Inc.

Todd Lassanske — 643-3321
McFarlane Mfg. Co., Inc.

Patty Schmidt — 643-1648
Milwaukee Valve

President Elect:
Emily Patterson — 643-7980
Culver Franchising
System, LLC
Vice President:
Zach Dahl — 513-9155
Dahl Financial Group, LLC
Treasurer:
Rick Sauer — 643.7170
Sauk Prairie Healthcare

Just as a reminder:

Angela Galle Sylvester — 644-2211 Scott Ballweg — 643-3429
Ramaker & Associates
Ever Ready Electric
Pam Ziegler — 643-4553
Ziegler Photography

2019

Jama Graves — 643-2456
Koeck Kirk & Graves

Chamber committees meet
at the Chamber office
Board of Directors meet the
third Thursday of every month
at 8:00 am
Ambassadors meet the fourth
Tuesday of the month
at 8:00 am
Promotions Committee
meet the first Thursday of
every month at 8:00 am
Economic Development meets
the second Friday of the
month at 8:00 am

Past President:
Mike Phillips — 643-3393
Bank of Prairie du Sac, Inc.

Chamber Staff:
Tywana German
Executive Director

MaCall Tourdot
Tourism Promotions
Director

.com

Stephanie Brickl
Member Services
Coordinator

109 Phillips Blvd. | Sauk City | 608.643.4168

