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Member Updates & Resources
Boxed lunches
available!
The Bison and the Boar has
boxed lunch options available
beginning Tuesday, Sept. 1,
bringing
delicious,
locally
sourced food to your table, no matter where that table may be. B&B can provide
daily lunch to your business, help you plan a one-time event, or just give you a
break from the same old fast-food option for lunch. Delivery is available for large
orders. Curbside and carryout available at the restaurant located at 3377 U.S. 35 E.,
West Alexandria. Call 937-839-4500 for additional information or visit
www.bisonandboar.com. You can download a flyer and possible menu options
HERE.

Golf for a good cause:
PCAA’s Bad Art, Good Folk
Join Todd Appledorn of Heeter Insurance on
the golf course for a fun effort to raise funds
for Bad Art, Good Folk, the premier
fundraiser for the Preble County Art
Association. The outing will be held Saturday, Sept. 26, at Beechwood Golf Course
in Arcanum.Registration will begin at 7:30 a.m. Tee time will be 8 a.m. Includes: 18hole golf scramble, raffle Items, hot dog lunch and more to be announced. Teams
are $200 and include four golfers. Corporate Sponsorships are $250 and include
four golfers. Single Hole Sponsor: $50. Proceeds benefit The Preble County Art
Association. To register, visit https://www.preblearts.org/event-3957584.

Registration deadlines tomorrow!
CISA Active Shooter
Preparedness
Virtual Training Session
Wednesday, Sept. 2, 11 a.m.-noon
Preparing employees for a potential active shooter incident is an integral component
of an organization’s incident response planning. Because active shooter incidents
are unpredictable and evolve quickly, preparing for and knowing what to do in an
active shooter situation can be the difference between life and death. Every second
counts. The Preble County Chamber of Commerce and the Cybersecurity and
Infrastructure Security Agency (CISA), a component within the U.S. Department of
Homeland Security, are hosting a unique one-hour virtual training session on
Wednesday, Sept. 2, from 11 a.m. to noon, that is designed to enhance awareness
and preparedness for active shooter incidents. Learn more in the flyer HERE. To
register for this free session, email Gregory Howard. Registration closes on
Tuesday, Sept. 1, at 2 p.m.

Do you have a business
newsletter? If you don't, what's
holding you back? Is content the
issue? Are you just not sure
what you're going to tell your
customers in every newsletter?
Newsletters are a great way to
stay connected with
your
audience, especially if you have
a long buying process or you run
a business that thrives on repeat
business. If either of those things is true, sending out a newsletter can keep you top
of mind even when your customers aren’t quite ready to buy what you sell.
Newsletters are a good nurturing and connection tool when you offer your audience
something they want.
This comes down to content.

You want to make sure that you
offer your audience something of
value. To help with that, we've
detailed a few things that you
should put in a newsletter to get
more opens.
Top Items You Want in Your
Business Newsletter

CONTINUED

Before we get into the actual
content of your newsletter, we do want to mention one extremely important thing. Your
content won't matter if people aren't clicking to open.
So the first thing that you want to make sure your newsletter has is a compelling subject
line. When people are making decisions about opening a newsletter it's based on two
things. The first is who it's from and the second is the subject line. Spend a lot of time
developing the perfect subject line if you'd like to increase your clicks.
Now let's get to the content.
Discounts
This is one of the top reasons people agree to exchange their email address for content.
If you're offering discounts solely to your newsletter reading audience, make sure they
know this. This will likely drive signups as everyone loves a good discount.
However, the discounts don't have to be on your product or service. You can partner
with another business in the area and offer discounts for their services. For instance, if
you're a photographer you could partner with a local beauty salon to offer your clients a
special discount on their services. You could create special packages only for
newsletter readers. Make them feel exclusive. Plus, it’s usually a benefit for both
businesses.
An Engaging Welcome
At the beginning of the newsletter, it's nice to give a welcome to your subscribers and
direct them to the important highlights contained inside. Often, it's a good idea to include
a brief story or some other way to connect with your audience. Think of this area as the
doorway to the party. If you’re a good host, you meet your guest at the doorway and
give them a few quick intros or directions. You want to give them something to do so
they’ll enjoy themselves.
One Informative Article
Each newsletter should have a little “meat” in it. This article should be between 300-500
words. Think of it as your “main act.” This article should help your subscribers in some
way such as teaching them something.
If you are worried about length, use a teaser. Include the first paragraph or summary
into of a few sentences with a read more directive that points to your website where the
entire article is posted.
Punchy Images
Images are very important because they break up text and give people something to
look at. But a newsletter only has so much real estate. Make sure that you use every
inch of it effectively. Your images should do double duty. They should be engaging but
they should also serve a purpose. You can create image quotes, infographics, stats
over images, or pictures of your team that will help your customers feel more connected
to you.
These ideas are just the beginning of how you can begin engaging your audience with a
business newsletter. Don’t stop here. Pay attention to the needs and interests of your
audience. They may enjoy polls and surveys or may like clickable boxes and other
interactive features. Play around with these and see how they respond.
Speaking of clicking…
Pay attention to the hyperlinks they're clicking on and create more content like that.
Also, make sure your newsletters are shareable on social media. You never know when
one of your recipients will be moved to share the information with someone else.

Find additional information & resources
at www.preblecountyohio.com

