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Member news & other resources
Update and an offer from Darkhold Games:
“Darkhold Games is open for walk-ins and web
orders. Online orders can be shipped, delivered
locally, or picked up with curbside/in-store pickup. Walk-in business has the
following restrictions: We do request all customers wear a mask while in the store.
We are also limited to 5 customers at a time and so have installed doorbells. If the
door is locked, ring the bell for service and we will let you know if you need to wait or
can be let right in. We are operating with shortened hours currently: Monday-Friday,
noon-5 p.m., Saturday, 2-10 p.m. and Sunday, 2-5 p.m. We appreciate the
community's support and patience while we work through the reopening
process. The community game play space is still closed and we are looking at
returning it to service and extending the hours in June. Updated information is
posted to our facebook page. You can also get updates and connect with the store
and other gamers on our discord server https://discord.gg/kswJwKh.
“We also want to do something for our fellow local businesses and are placing a
10% coupon in our web system that is ONLY available through the Preble County
Chamber of Commerce. Please do not share this outside of chamber members and
your immediate families. Use PREBCOCHAMBER10 to get a 10% discount through
the end of July. We may alter or extend this offer at that time and will let the
chamber offices know if we do. This discount does not stack with higher discounts
but will override lower ones.” Call 937-867-GAME(4263) or email
info@darkholdgames.com for additional information.
Special member meeting: Preble County
Public Health officials will provide updated
information for Preble County Chamber
members regarding Responsible Restart Ohio
guidance, and answer related questions during
a special Zoom call on Wednesday, June 10, at
9 a.m. Register to attend HERE.
Did you miss last month’s Chamber Energy call? Our
partners at Community Energy Advisors are scheduled to
speak with our members again next month! Our small
business community has been hit hard by mandatory closures
and safety measures required to slow the spread of the
coronavirus (COVID-19). Many business owners are struggling
to cover their bills and are asking for help and wondering what
they can do. Along with over 200 Chambers of Commerce in
the State of Ohio, we offer the Chamber Energy Program to our members to help
reduce their utility costs. On average, members are saving 15-20%. Learn how to
reduce your costs so you can immediately put money back into your business.
Join us from the comfort of your own home to learn more about this program,
Tuesday, June 9, at 2:30 p.m. Register to attend HERE.

GET MORE CUSTOMERS WITH FACEBOOK ADS:
PANDEMIC VERSION

Have you been hesitant to pay Facebook for your content to appear in your
audience’s streams? Maybe you still remember the days when you could get good
reach through just normal, consistent posting. Those days are long gone.
If you want your audience to see you--and you really need that especially now--then
you're going to have to “pay to play.” But just handing over the money to Facebook
won't bring you the traffic and sales you want. You need to learn how to write
effective social media ads. And during the pandemic, the most effective content has
changed a little. Here's what you need to know in order to create ads that drive
sales while most businesses are shut down.
Your Audience Is Online Now More Than Ever
It doesn't take a marketing guru to figure out that people are online more these
days. Many of us are working from home and need the distraction from our daily
lives. While we probably see more people riding their bikes and walking then we
have in the past, most of us are still spending a large chunk of our days on social
media. And even though we are consuming more content, that doesn't necessarily
mean that Facebook and the like have become more democratic in how they feature
content. If anything, more people are creating it so there's more competition for your
audience’s attention. In order to get in front of the people who can make a difference
in your business, you're going to have to use ads.
Learn the Technology
The first thing you need to do in order to be successful with Facebook ads is to learn
the technology and process of creating them. Here are some solid resources on

how to do just that: How to Advertise on Facebook in 2020: the definitive Facebook
ads guide; Facebook Ads Directions (from Facebook); Successful Facebook Ads on a
Small Budget.
Create Content That Attracts
When most people think about ads they probably think of a clever jingle or an enticing
offer. But the most effective Facebook ads also aim at connecting you with your
audience. This is incredibly important during this time. Here is how you create ads
that help you connect from a content perspective:
Make the ad look like a post. You don't want the ad to look like an ad. While
Facebook will attach the word “sponsored” underneath your name on the post, when
people are skimming their streams that word won't always pop up to them. If your ad
resembles a normal post, people will likely click through and read it. However, if it
looks like a blatant act of self-promotion, they'll likely skip over it.
Play the small business card. People are incredibly tuned in to the plight of small
business right now. If you operate a small business, tell them how important it is to
support small businesses during this time. If your audience understands your small
business is keeping local people employed, they will likely try to help by buying from
you.
Show appreciation. Your social media ad doesn't have to be about an offer you're
extending. You can put money behind a post that thanks your community for their
efforts during this trying time. People like those who appreciate others.
Use creative offers. One local restaurant that had a surplus of vegetables, created
raw veggie take out boxes. Social media is the ideal marketplace to help you sell a
creative offer. Think about ways you can bundle your goods and services with things
you may have extras of including toilet paper or paper towels.
Sell gift cards. You can use an ad to remind people they can buy gift cards too.
However, in order to save yourself some headache, if you are questioning your
business’ financial solvability, it’s best not to drive your gift card business if you’re
concerned you won’t be able to honor them.
Make a sacrifice for others. If you have the means, create an offer that benefits
others as well as yourself. Maybe you give a part of the profit to your furlowed staff or
maybe you host an event like a car wash to help them. People love for their money to
help as many as possible. It also builds community.
Highlight the efforts of others. You’re not the only ones who need help and are
trying to do amazing things these days. Use your social media to highlight what
others are doing in the community such as showcasing businesses that have even
given discounts to those who are helping. Keep in mind that while the content isn’t
about you, the offer or call to action should be. The content promotes good will and
gets attention but the call to action should direct them to something you’d like the
viewer to do.
When creating content and ads during this time, work hard to build the trust factor. Be
a good steward of the community. Help people and your audience will be more likely
to help you as well. And always be thankful.
Remove Friction
The final thing you need to do to create effective Facebook ads is to remove the
friction from the buying process. You want your audience to take action. So you need
to tell them what you want. Examples might include: Stop by today; Order online;
Select your favorites online or discover new ones.
After you tell them what you want them to do, make it easy for them to follow up.
Buttons and URLs that go directly to buying or an online catalogue or even a targeted
landing page are ideal to drive action.
Directing them to your homepage is not a solid choice because it gives them an
opportunity to get lost or may overwhelm them with information that is not what
they’re looking for.
Social media ads are a strong method to get in front of your audience on a platform
you know they're already on. While the suggestions in this article work for nonpandemic times as well, it is especially important right now to carefully create ad
content that connects you and portrays you as a good neighbor.
We're all in this together and if you fail to give that kind of message, fewer people will
feel the need to support you. Right now people are looking to be kind. They want to
help. That needs to be a strong focus in your marketing message in order to improve
sales.
Finally, even if your business isn't currently open you can still be a good neighbor.
Highlight the work of others and thank those who have helped you. Staying top of
mind will assist you in your recovery once you're allowed to reopen your doors.
Source: Chamber Pros
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