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Member Updates & Resources
The next WiBN Preble County Koffee Talk will
be meeting at 8 a.m. on Friday, Sept. 11, in
the Community Center at Robert L. Crooks
Funeral Center. Topic: Navigating the DIPs in
your work life -- In everyone’s work life, there
are Difficult Impossible People (DIP) we must
navigate. This month, WiBN is going to discuss
how to continue your commitment to “Elevate
her” despite dealing with critical and difficult people around you. Please
RSVP to tupperstef@yahoo.com so spacing can be planned for
accordingly.

Applications available for
LPC 2021 cohort
The fifth round of Leadership Preble County is set to kick
off later this year and applications are now being
accepted. Are you a driven individual eager to become more familiar and engaged in all
facets of the community which affect living in Preble County? Are you a member of an agency
or board of directors and looking for an opportunity for individual growth and development of
leadership skills? Are you an employer looking to expand the community networking and
knowledge of your next up-and-coming leader? LPC can provide that and more. Find out
more and download an application HERE.

If you're on social media for business, you’re one of many voices. It’s hard to stand
out and cultivate an audience of people who want to hear from you…let alone look
eagerly for your content.
Wouldn’t that be great?
That type of interest is essential if you're hoping to get a return on the investment of
your time. Yet this is one of the hardest things businesspeople face on social media.
Many businesses feel like they’re posting into the wind with no response.
Nobody has time for that and so they stop doing it. Then they’ve created a selffulfilling prophecy, “social media doesn’t work for my business.”
If you’re in this position, it’s understandable that you’d feel that way. You need your
time to count and you need engagement to show for it. Here are a few proven
techniques you can use to get more engagement with your Facebook posts.
Most engaging Facebook posts have:
A. a strong image: this will “stop the scroll”
B. a personality: show your personality or the company’s personality/brand
C. a point: have a reason behind the post such as inspiration, education, or
entertainment
D. an invitation: this doesn’t have to be a strict call to action, but your post
should end with a written or unwritten invitation to get to know you better

You want to keep these things in mind when you're creating your posts. The other
thing to remember is the 80/20 rule. Roughly 80% of your content should be about
other things (things your audience is interested in), while 20% can be about you or
your offers.
Now let's get to the techniques that will help you engage your audience.

Aim for Conversation
If you located the best
conversationalist in the world
and you asked them how to
become
a
better
conversationalist, they would
probably suggest engaging the
other person in questions. Find
out what they like to talk about
and then ask them about that
topic.
Facebook is no different. We all
want to post about what we’re
doing, especially for a business
page. But this turns people off, if that’s all you do.
You can post what you're doing but do it in a way that engages people. For
instance, instead of just sharing your vacation pictures, post a picture and ask if
anybody knows where you are. Or tell them where you are and ask if anyone else
has been there. These kinds of posts will inspire people to answer you, which is
what you want.

Keep It Positive
This isn't just a comment about the
current political environment, it's
general good advice for your
business. I was listening to a podcast
today where a business owner was
lamenting about how Amazon had
unfairly enacted a rule against (just)
her. To most people that sounds
comical, but she spent several
minutes talking about how that is the
story of her life and that things always
go a different way for her then they do
everyone else. She sounded put upon
and a bit ridiculous and I immediately unsubscribed from her podcast.
I’ll never know if she had good advice to offer because I was turned off by her rant.
If she believed she was singled out for bad things to happen to her, I questioned her
ability to give good advice.
Don't let the same happen to you. People have enough disheartening information in
their lives right now. Be a center of good feelings or a safe harbor for them. Let
them know through your posts, not by directly saying it, that they can always come
to you for inspiration and good news.
This doesn't mean you shouldn't share the bad things that happen. But you should
share them from a place of understanding or thankfulness and not one of whining
and hurling insults at whatever caused--or in your mind caused--the problem.

Share Things That Are Important
and Unique
Suggesting you share things about your
personal life makes a lot of people
uncomfortable but there's no better way to
connect with someone. And it's connections
that create loyal customers.
Share things about your life that others can identify with like your pets doing silly
things, a funny story or an amusing coincidence, or your intense love or hatred of a
particular rarely thought of food like candy corn. These types of things make you
unique yet help people identify with you at the same time. This helps build
relationships.
These Facebook tips may seem basic but they’re the most common things that
people neglect to do. When posting for business, people are often hesitant to share
their quirks. They want to keep it all busines.
If you want to build a connection with your audience, you need to engage them in
the same way you would do in person. Make them feel important and talk about
things they are interested in.

www.preblecountyohio.com

