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The meals tax will adversely impact the already stretched restaurant industry and its employees as well as low-income and
elderly customers who are by nature of their needs and lifestyle, consumers of prepared foods.

Businesses & Residents Oppose Meals Tax
Who do you want to
lead your Chamber?
Board nominations
now open.
pg. 4

Thoughts on Fairfax
County meals tax from
Supervisor Herrity
pg. 9

4% Fairfax County increase would be added to 6% state tax
Local restaurants, business owners and
residents teamed to form Fairfax Families
Against the Food Tax, a coalition fighting the
proposed 4 percent additional tax on all readyto-eat meals and prepared foods in Fairfax
County.
Approval of the meals tax will be the last
question on the November ballot. If passed, a
4 percent Fairfax County tax will be added to
the existing 6 percent Virginia sales tax for all
foods in the specified group purchased from
restaurants, grocery stores, movie theaters, gas
stations, food trucks, hot dog stands, coffee
shops, pizza delivery, hotel food and beverage
and more.
“This isn’t just a meals tax,” says Jon Norton,
partner at Great American Restaurants. “In
reality, it’s much broader than that because it
adds an extra tax on people and families who
are trying to buy prepared food items or even
dine out as a family at their favorite restaurant.

This really is a food tax.”
Coalition members say this tax is regressive
and will hit low- and middle- income people
hardest as they will be forced to pay it
regardless of their tax status.
Fairfax County’s budget has increased by
$1 billion in the last four years alone. Earlier
this year, the county imposed a $100 million
increase on property taxes. The estimated $100
million tax hike from a meals tax would mean
that Fairfax County residents could shoulder
the burden of $200 million in tax increases in a
single year.
The Greater Springfield Chamber of
Commerce is a coalition member and its board
voted earlier this year to oppose the meals tax.
The Chamber’s board held a similar vote in
2014 when the discussion of a meals tax last
surfaced.
For more information about the meals tax
visit stopthefoodtax.com.
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Golf Outing is Soggy, yet Successful
Greater Springfield Chamber of Commerce
held its annual golf outing Sept. 19 at Laurel
Hill Golf Club. In spite of the foul weather and
temporary power outage, 17 foursomes teed off
at 9:30 a.m. on the rainy Monday morning.
Disabled American Vets (DAV) Chapter 10
was the 2016 outing beneficiary. Local DAV
officials were on hand at the outing talking with
golfers and sharing about the non-profit’s work
in northern Virginia and across the U.S. 		
The Chamber’s golf outing featured five
hole-in-one competitions, the Dave & Buster’s
FUN Patrol, Topgolf giveaways on hole 5, a Fair
Winds Brewing Company watering hole and two
very wet roaming beverage carts sponsored by
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Springfield Business Builders, one of the area’s Business
Networking International chapters, fielded a foursome
that included Jim Collins, Ben Migliaccio, Tony Sarrge
and George Valenzuela.
Hilton Springfield. Sponsors included Fairfax
Memorial, Visionary Consulting Partners,
Embassy Suites Springfield and DAV Chapter
10.
With multiple reports of not only having to
find balls in the rough, but clubs too, golfers
battled not only the rain, but each other for
the Chamber’s Challenge Cup trophy. Once

Kathleen McDermott
Alliance Law Group

Dan La May presents first place trophy to winners, Tom
Peitler (left) and Tony Correale (right) of CALIBRE.
again taking home the first place prize was the
foursome from CALIBRE. The trophy will be
on display in CALIBRE’s Metro Park office
until next September when the Chamber returns
to the golf course.
At the awards dinner, outing chair Dan La
May of Dan’s Van Lines informed Chamber
members and guests that a formal beneficiary
check presentation will be made to DAV
Chapter 10 in November when the non-profit’s
senior officials will attend. The outing raised
over $2,500 for DAV.

The team from First Virginia Community Bank: Rick
Gemmer, Brian Tower, Todd Lattimer and Jamie Doll

2016 Sponsors
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Consistent Voice Communications
Enola Thaboun
Andrews Federal Credit Union
Jessica Walters
Embassy Suites Springfield
Lisa Wheeler
Renaissance Accounting
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Spicing things up this year, incentives and challenges
were offered throughout the course, like this Topgolf
tent set up at Hole 5. The Chamber is thankful to
all the businesses who supported or participated in this
year’s golf outing.

DAV Chapter 10
Topgolf Alexandria

Message From the President
My High School Alma Mater Turns 50
Autumn is a beautiful time of year. The
kids have settled back into their school
routine, football is in full swing and we are
enjoying cooler evenings. Fall
decorations are out in the
stores, and before we
know it Thanksgiving
and the holiday
season will be upon
us.
If you’ve been
Karen Fountain
reading my other
articles in News & Views, you might know I’m
a native Virginian. I’m proud to have attended
Hunt Valley Elementary School, Washington
Irving Middle School and West Springfield High
School. It’s been fun over the last few years
seeing so many churches, businesses and schools
celebrating 50th year milestones, just as the Greater
Springfield Volunteer Fire Station did earlier this year.
So, I wouldn’t be a good Spartan if I didn’t share that
West Springfield High School is celebrating its 50th year and
planning some great celebratory activities. This is likely a bit challenging
while renovations to the school are underway. If you’d like to join in

the festivities, you can see the schedule, which includes a hall of fame
luncheon and football game, by visiting spartanhof.com. Rumor has it
we might even see a few Olympians, which also happens to be
the name of the Spartan yearbook.
On a final note, it’s hard to believe this is my last
quarter as president of the Greater Springfield Chamber
of Commerce. I’ve really enjoyed getting to know more of
my business colleagues and meeting with residents around
the community.
If you haven’t been out to a Chamber event yet,
what are you waiting for? Now is the time. Our
winery tour bus trip is Oct. 16, and we have several
morning and evening networking events planned
over the next few months. I invite you to join me
as we wrap up the year at the Chamber’s annual
dinner in December. It’s a great evening you don’t
want to miss, especially with our scheduled comic
entertainment and silent auction.
Karen welcomes your visit or call.
Flowers n Ferns
9562 Old Keene Mill Road, Burke
703-455-3100

HAVE A
HOLLY, JOLLY HILTON.
Still planning your corporate holiday party? With space to accommodate 10-400
guests and complimentary decor, Hilton Springfield would love to be your host.
Mention this ad to receive a free room night for the planner
and a door prize for one of your attendees!
Give us a call at (703) 971-8900 x7148 for more information.

6550 Loisdale Road | Springfield | VA 22150 | hotelspringfieldva.com
©2014 Hilton Worldwide
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Board Nominations are Now Open
Are you looking for a new way to serve the Greater Springfield
Chamber of Commerce? Have you thought about the positive
impact you could make as a member of the Greater Springfield
Chamber of Commerce board? Now is the time to consider the
opportunity, or think about someone you know who might be a
strong candidate for a board seat.
Employees of Chamber member companies are eligible for
board service. Board terms are three years with a new class of
board members each January.		
Nominations are being accepted from the Chamber’s general
membership until 5 p.m. Friday, Oct. 21. If you would like to

nominate an employee of a current member of the Greater
Springfield Chamber of Commerce for a board position please
contact Nancy-jo Manney at 703-866-3500.
Official election ballots and a biography of candidates will
be sent to all voting members. One vote per company or
organization will be accepted. Look for your ballot the week of
Oct. 31. The Chamber’s board of directors strongly encourages all
members to exercise their right and responsibility to vote for their
leadership.
Incoming board members will be installed at the Chamber’s
annual dinner in December.

Arts Council of Fairfax County Approved for $40,000 Art Works Grant
County-wide art initiative provides temporary public art
The Arts Council of Fairfax County was approved by the National
Endowment for the Arts (NEA) for a $40,000 Art Works award for
the Arts Council’s Imagine Art Here initiatives in Springfield and Seven
Corners. Imagine Art Here will both elicit a vision for the role of the arts
in the community and collect resident, workforce and visitor feedback
on the type of facilities, public art and related arts amenities desired at
both locations.
“We are just delighted to receive this NEA grant to bring Imagine Art
Here to Springfield and Seven Corners,” said Linda Sullivan, president
& CEO of the Arts Council of Fairfax County. “It’s all about engaging
the public in a dialogue on art and arts amenities for their community
– and we get to engage artists in producing temporary public art in
highly visible locations.”
The artist selection will be made through an RFQ with a panel
of arts, architecture, planning and community representatives. In
Springfield, the selected artists’ works will be installed at the pedestrian

and vehicular underpass near the Franconia-Springfield Metro Station.
The project will enhance the experience of residents, workforce and
visitors passing through the area, promote community participation
and increase public awareness of the potential for public art. The Arts
Council is working with Fairfax County staff, corporate sponsors and
community partners to carry out the projects.
“The Arts Council’s work with the community and public art will
greatly enhance our plans in Springfield,” said Lee District Supervisor
Jeff C. McKay. “Public art is a great solution for way finding and will
enhance access to and from the Franconia-Springfield Metro Station
and Springfield Town Center.”
This is the second NEA-funded Imagine Art Here project. In 2015,
the Arts Council launched the series of Imagine Art Here projects with
Tysons Tiles by artist Julia Vogl.
For more information on Imagine Art Here visit artsfairfax.org/map.

4 Tips to Make Your Business More Likeable
By Christina R. Green

People buy from people they know, like and trust. Know and trust
generally come when you establish yourself as a likeable business
with a human behind it. Let’s get to work on establishing the like part
of the sales equation.
Share Your Reason
Think of how filmmakers or storytellers get us to like
the main character. One way is they place him on a quest,
or up against a challenge. We want him to succeed. Share
your reason for doing what you do. There’s probably
someone in your audience or potential audience who
can identify with your convictions and story. Passion is
contagious.
Find Commonalities
In order to find commonalities, you need to share things about
yourself outside of your business. Be positive. Share what you love
about your community or your love for bacon. Be genuine, and
people who see your social media posts or read your content, will
begin to identify with what you’re sharing.
Ask Questions
If they’re in your store or business, ask them their opinion on
something. Really listen to their answer. On social media ask what
they think. Involve them in your rebranding by crowdsourcing some
4
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marketing decisions. People like being involved, and if you really
listen to, then act on, their advice, they’ll remember it and like you
more because they see you as someone who values what they think.
Anticipate Your Customers’ Needs
As a business you are in a position to help, whether
it’s helping someone look better, feel better or be
entertained. You are also in a position to solve problems
or answer questions. Use your content and social media
to help customers with problems they face in their lives.
If you run a boutique, create posts about unique gifts for
the women in your life. If you are a CPA, create helpful
checklists of things people should track throughout the year for
effortless taxes. Be helpful. Anticipate what your customers
need, and then give it to them.
In today’s competitive marketplace it’s hard for your product alone
to set you apart. Often, it’s the things behind your product that will
help you make a name for yourself. It’s the service, personality and
assistance you provide that keep people coming back.
Christina R. Green teaches small businesses and chambers how to connect
through content. She’s a bookish writer on a quest to bring great storytelling to
organizations everywhere.

EPA’s Actions Undermine State Sovereignty
By William Kovacs

The United States government functions
limit development in areas not in attainment
under a system known as federalism—a
with the Clean Air Act.
division of power between the federal
When EPA does not like the way a state is
government and the states, with both having
implementing programs for which states are
equal status. Over the last several centuries, the
given the lead authority by statute — such as
principles of federalism have evolved and the
regional haze, a visibility (not health-based)
powers of the federal government have greatly
issue — EPA takes over the state program
expanded at the expense of state sovereignty.
by imposing Federal Implementation Plans
A new study from the U.S. Chamber of
(FIPs). Although this type of federal takeover
Commerce illustrates the implications of this
of a state program is supposed to be EPA’s
federal takeover of state-run programs. The
“nuclear option” — rarely, if ever, to actually
Growing Burden of Unfunded EPA Mandates on
be used — EPA recently has been imposing
the States describes how a cooperative federalFIPs on a routine basis. One study found
state relationship with the Environmental
that EPA has elected to impose 50 FIPs on
Protection Agency
the states between
(EPA) evolved into one
2008 and 2014. By
in which the states are
comparison, the
The alternatives to solve this
mandated to implement
George H.W. Bush, Bill
dilemma are limited and unlikely to
more and more
Clinton and George W.
be selected:
federal environmental
Bush administrations
programs with less and
together finalized just 5
1.		 Congress can appropriate
less money from the
FIPs over 20 years.
more money, which it does not
feds.
Our Constitution
According to the
set up a system of
have.
Environmental Council
federalism in which
of the States, the
those powers not
2.		 EPA could be more reasonable
states administered
granted to the federal
in its mandates by recognizing
96.5 percent of all
government are
the limits of state resources.
federal delegated
reserved for the states.
environmental
By failing to follow
3.		 States could return their
programs in 2014.
Congress’ instructions
delegated programs to EPA
Federal funding to help
as outlined by the
to administer — an action
the states do this job
Unfunded Mandates
that could carry devastating
only covered about 28
Reform Act, EPA
consequences to states,
percent of what the
has commandeered
citizens and businesses if EPA
states actually needed.
state resources and
fails to properly administer the
If EPA continues to
personnel to take over
returned programs.
impose more regulatory
state energy policy, land
burdens on the
use management and
states, it might force
the location of project
a collapse of co-operative federalism, which
expansion and new projects.
would be a disaster for the administration of
The Growing Burden of Unfunded EPA
environmental law.
Mandates on the States calls on Congress to
The clearest illustration of the burdens
take specific steps to preserve federal-state
EPA has imposed on states within the last
cooperation, which includes redefining the
year is the issuance of three massive new
term “mandate” in the Unfunded Mandate
regulatory programs without any additional
Reform Act; requiring agencies to perform an
resources to cover the costs incurred by the
analysis of likely unfunded mandate impacts;
states. EPA, using the Clean Power Plan,
and enacting the Regulatory Accountability Act
essentially mandated the rearrangement of the
and the Sunshine for Regulatory Decrees and
fuel mix for electric power generation in the
Settlements Act.
respective states. Using the Clean Water Act,
EPA through its “Waters of the United States”
Read the full study: uschamber.com/etra
rule imposes water discharge permit conditions
on vast areas of the land mass of the states.
Bill Kovacs is the senior vice president for the
Finally, EPA issued new Ozone National
Environment, Technology & Regulatory Affairs at the
Ambient Air Quality Standard regulations that
U.S. Chamber of Commerce.
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UPCOMING EVENTS
Networking Breakfasts
Wednesday, Oct 5
Wednesday, Nov 2
Networking Mixers
Thursday, Oct 20
Thursday, Nov 17
Thursday, Dec 1
Seminars
Rock Your Holidays
Tuesday, Oct 18
Digital Marketing Trends
Tuesday, Nov 15
Winery Tour & Tasting
Sunday, Oct 15
Happy Hour
Thursday, Oct 27
Annual Dinner
Thursday, Dec 8

Visit
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for more information
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Members in the News
Being able to prepare a holiday feast brings happiness and hope to local families who are struggling
financially. Last year, ECHO provided 605 food baskets (or gift cards to purchase food) in November and
December. This year, there are even more families who qualify for this assistance. ECHO asks businesses
across the Greater Springfield area to consider adopting one or more families to whom they would deliver
groceries for the family to prepare a holiday meal. Businesses may also donate traditional holiday foods
or grocery gift cards directly to ECHO for distribution to local families in need. A list of suggested food
items is available upon request.
For more information:
franalaneck@msn.com
Zinburger Wine & Burger Bar raised $10,000
for The Foundation for Fairfax County Public
Schools as part of the grand opening celebration
at Springfield Town Center. Zinburger made
its debut in the National Capital Area when it
opened its Springfield, location in May. Zinburger
sold limited edition VIP Gold Cards for $100.

With the donation, guests received a $100
Zinburger gift card and a Zinburger VIP Gold
Card, which entitles the guest to top of the wait
list status plus half price bottles of wine through
the end of the year.
For more information:
zinburger.com

In June, Chandra Kumar was selected as the new executive director at Greenspring, an Erickson
Living retirement community in Springfield, Va. In this role, Kumar will oversee the daily operations
at the 58-acre campus with nearly 2,000 residents. Kumar has over 20 years of experience in the senior
living industry, including serving the past two years as the associate executive director at Riderwood, an
Erickson Living community in Silver Spring, Md.
For more information:
ericksonliving.com/greenspring
Instead of spending all of their time at the pool
or playing video games this summer, some of
the youngest members of St. Stephen’s United
Methodist Church raised $400 for the children
of families residing in housing provided by
Good Shepherd Housing as part of a weeklong Mission Possible Kids Camp developed and
led by the Rev. Abi Foerster. The church group,
comprised of rising 4th to 7th-grade students,

earned money via a car wash, then purchased bags
and the supplies to fill them for 12 kids living in
Good Shepherd Housing apartments. The bags
included a nightlight, toothbrush, washcloth, a toy,
a bookmark, a piece of candy, three books and a
handmade plush toy.
For more information:
goodhousing.org

Fairfax County EDA, in June 2017, will host events for Social Media Week (SMW), a worldwide
conference that curates and shares the best ideas, innovations and insights into how social media and
technology are changing business, society and culture. The June events mark the first SMW activities in
the area since 2013. SMWiFairfax aims to bring together thought leaders and innovators in bridging the
gap between marketing, media and technology. SMWiFairfax will take place during the first week of
June 2017 (#SMW17) and will run concurrently with Social Media Week events in San Francisco, Los
Angeles, Toronto, Nairobi and Copenhagen.
For more information:
fairfaxcountyeda.org
Metropolitan School of the Arts of Alexandria, Va., recently expanded its Alexandria/Kingstowne
campus to include its Academy and studio classes, upon closing its Lorton campus. Alexandria/
Kingstowne MSA headquarters now provides newly renovated space for its Academy, studios and soonto-be constructed Black Box theatre. It also welcomed four new board members, including: Jeff Lovett
of Motley Fool of Alexandria, Va.; Cos Dimaggio of Tauri Group of Fairfax Station,Va.; Kusuma
Aralere of Gainesville, Va.; David Patterson of Tech Enabled Solutions in Leesburg, Va.; Jim Anderson
of Fairfax Station, Va. of the Anderson Company; and Peter Van Aartrikj of the Aartrikj Company in
Alexandria, Va.
For more information:
metropolitanarts.org
6
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Member Profile
Dave & Buster’s Offers New Dining, Entertainment and Event Space

Located near J.C. Penney at the Springfield Town Center’s Restaurant Row, Dave & Buster’s offers event space and a full menu of creative cocktails and food options
for lunch and dinner.
When Dave & Buster’s opened at Springfield Town Center last
year, they broke company records for revenue and brought a new
entertainment and event option to the community.
“We are thrilled to be in Springfield,” said Springfield general
manager, Bill Finkel. “With what the town center has become, it’s not
only a great location for us, but for our guests too. We kind of ‘share’
guests with the other establishments. Patrons move from place-toplace to create the outing they desire – whether they are finishing
their evening at Dave & Buster’s or playing games while they wait for
a movie or table at a restaurant.”
What Finkel describes seems to be exactly the concept that
brought Dave & Buster’s into existence. According to their website, it
all began in the 1970s “when Buster opened a restaurant known for
its tasty food and friendly service, and Dave opened an outrageous
place for fun and games for adults a few doors down. The men
noticed people rotating between their establishments, and an idea
started to form; what if they put both under one roof ?”
The 33,000 square foot location (3,000 of which is upstairs office
and storage space) houses a sports bar and restaurant in addition to
the 153 games currently in the “midway.” Their tagline says it, “Eat,
Drink, Play, & Watch Sports® all under one roof.” The bar area offers
more than 18 TVs, tuned to the events of the moment. Additional
TVs are available in the private meeting room as well as throughout
the midway, so patrons can play while they watch. The arcade games
run the spectrum from classic favorites and interactive to one-ofa-kind options, like their new Star Trek game, made exclusively for
Dave & Buster’s.

“Being a part of the community is very important to the brand.”
said Finkel. The company partners with Make-a-Wish Foundation,
and in January was the site where the wish of one young man was

The “midway” or arcade space at Dave & Buster’s features many classic favorites
as well as one-of-a-kind games and unique test models of popular games typically
played on mobile devices.

granted. Each location also takes pride in their local community. In
June, Dave & Buster’s was used for Robinson high school’s all night
grad party, and more recently, they teamed with Optfinity to host the
Greater Springfield Chamber of Commerce’s September networking
mixer. The “Fun Patrol” was also on
hand at the Chamber’s golf outing.
Dave & Buster’s offers private and
semi-private event space for corporate or
personal events. The entire venue can be
rented as well. Groups can bring their
own activities in addition to enjoying
what the facility has to offer, or work
with staff to create unique activities for
the group. With a full menu and open at
11 a.m., Dave & Buster’s is also a great
Dave & Buster’s recently added “Watch” to their tagline, and that’s just what guests can do in the expansive sports
weekday lunchtime option right in the
bar and viewing area, complete with game-day specials during football season.
heart of Springfield.
FALL 2016 NEWS & VIEWS
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An Update From our Committees
News & Views: Print or online? Read and share.
GET INVOLVED

Join a Chamber
Committee
Community Affairs
Economic Development
Legislative
Marketing
Membership
Veterans

Attention members, if you’re holding this
newsletter in your hand, and you received
it in the mail, our marketing committee has
a question, “Do you prefer to receive News
& Views mailed to you, or would you prefer
to receive it electronically as a PDF?” Your
Chamber is happy to accommodate either
option.
If you want to remain on our mailing list,
do nothing except watch for your postman (or
woman) to deliver your copy at the beginning
of each quarter.
If you prefer to go green, stop receiving a
print copy and read online instead please send a
note to info@springfieldchamber.org or call the

Chamber office, 703-866-3500.
If you picked up a print copy at one of our
local distribution spots but would prefer the
convenience of it mailed to your home, you’re
invited to join the Greater Springfield Chamber
of Commerce as an individual member for a
nominal $50 per year. This is a great option for
retired folks in our community who want to stay
connected.
After you’ve read this issue of News & Views,
we ask that you share it with a co-worker or
neighbor. If print, and you have a waiting area
for customers, add it to the stack of magazines.
If you read News & Views online, we invite you
to share it via email or social media.

Winter Outerwear Campaign Starts Nov. 14
This fall, businesses across the Greater
Springfield area will collect winter outerwear for
local families in need.
The Greater Springfield Chamber of
Commerce’s annual winter outerwear campaign
aids underserved residents in our community.
“Living here, in the Greater Springfield area,
is a blessing we often take for granted,” said
Nevin Gibson, chair of the community affairs
committee, which organizes the annual drive. “It’s
difficult for us to imagine families that are less
fortunate to the point they can’t even afford the
basics.
“We’re proud to have hosted this campaign for
many years. The drive assists our neighbors who
find themselves in economic straights during the
harshest months of the year.”
Businesses will serve as collection locations

Monday, Nov. 14 through Friday, Dec. 16.
Donations to the winter outerwear campaign
support ECHO and Koinonia, two local
organizations supporting residents in need.
Volunteers will retrieve collected items and
prepare them for distribution this winter.
The collection locations will accept winter
outerwear, including new winter hats, new scarves
and gloves for all ages, new children’s coats, and
clean, gently-used blankets. Each year there’s a
special need for coats, especially in children’s sizes
infant through 16 and adult plus sizes.
Contact the Chamber office by Oct. 28 if
your business would like to serve as a collection
point, 703-866-3500. Participating businesses
will receive signage and helpful tips to promote
the campaign to employees, customers and
neighbors.

Member Opportunity
Post to the Community Calendar

Visit
springfieldchamber.org
for more information
STAY CONNECTED
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Members of the Greater Springfield Chamber of Commerce have the opportunity to
post their company events that are free and open to the public, on the Chamber’s online
community calendar.
If you’re hosting an open house or grand opening this is where you’ll want to tell
your fellow members and Chamber website visitors about it. Do you have a professional
development seminar in the works? If you would like to reach a general audience you
should list your event on the Chamber’s community calendar.
Non-profit members of the Chamber are invited to post their community awareness and
fundraising events. These could include walk-a-thons, craft shows, outdoor fairs and more.
To take advantage of this free event posting opportunity, Chamber members should log
on at springfieldchamber.org/login. Once logged in to the Member Information Center
(MIC) click on Events, then Add Event. In addition to descriptive content, community
events may include photos, logos and an external link to the event’s main website.
Contact the Chamber office for assistance navigating the MIC, 703-866-3500.

Our Political Leaders in Action
Proposed Meals Tax Impacts You, Vote ‘No’ in November
In November, all voters in Fairfax
County will be asked to decide on whether
a “meals tax” will be imposed on all
prepared foods. I am joining the Greater
Springfield Chamber of Commerce and
a broad coalition of community and
business organizations in opposing this
food tax. This 4 percent tax will be in
addition to the current 6 percent which
means all prepared
food will be taxed
Supervisor Pat Herrity
at 10 percent.
Springfield District
The tax will be on
all prepared foods, not just restaurants, but
catering, delivery, grocery store, convenience
store, coffee shop and takeout prepared
food. Yes, that means the rotisserie chicken
and deli potato salad from your grocery
store.
Below are just a few of the reasons I am
opposed to the new tax:
•		 It is a tax that targets a single industry – an industry the Board
of Supervisors honored earlier this year for its contributions to
our schools and community and provides first jobs and careers
to so many of our residents.

•		 This regressive tax will hit time-strapped low-income families,
working families, people on fixed incomes and single mothers
the hardest. These four groups are the largest consumers of
prepared foods.
•		 Restaurants already have some of the lowest profit margins
of any industry in the country, nationally hovering around
3 percent. This means that a new 4 percent tax will net the
government more money than restaurants themselves make in
profit. This is fundamentally unfair.
• The meals tax would make Fairfax County
an outlier in northern Virginia. Today,
only 21 percent of northern Virginia’s
population resides in jurisdictions imposing
a meals tax.
• It is a $100M tax on top of the one the
Board approved earlier this year. Fairfax
County has a spending problem not a
revenue problem. What we need in Fairfax
County is some fiscal discipline, not more
taxes. In the last five years, real estate taxes
have gone up 26 percent.
I voted against putting this tax on the ballot and I encourage you
to vote against it in November. The meals tax will be the last item
on the ballot – please be sure that you take the time to get all the way
through the ballot and vote no to the meals tax.

Fairfax County Installs HAWK Signal on Backlick Road
After the Virginia Department of Transportation (VDOT)
The Fairfax County Department of Transportation (FCDOT) and
determined that pedestrian volumes met the criteria for a special
Lee District Supervisor Jeffrey McKay held a ribbon cutting ceremony
to dedicate the new High-Intensity Activated CrossWalK, or “HAWK,” signal, FCDOT worked with Lynbrook Elementary School and the
Fairfax County Department
Pedestrian Signal on Backlick
of Public Works to design
Road, Tuesday, Aug. 30. The
and construct sidewalk
signal is located between the
improvements. VDOT
I-495 overpass and Highland
addressed a right-of-way
Street, close to Cabin John
with the nearby apartment
Road, and is the first of its
building and the signal was
kind to be installed by Fairfax
installed this summer. Total
County.
cost for the project, including
The signal helps drivers
the sidewalk and signal, was
yield to crossing pedestrians
$225,000.
when activated, and
Representatives from
eventually turns red, requiring
the Greater Springfield
drivers to stop. The signal
Chamber of Commerce,
remains dark and does not
Lynbrook Elementary School
affect traffic when not in use.
and PTA, Springfield Civic
The Lynbrook Elementary
Association, TrailsforYouth.
School PTA initiated the
Residents and the road crew gather for a ribbon cutting ceremony hosted by Supervisor Jeffrey
Org, FCDOT and Supervisor
project to connect residents
McKay welcoming the new HAWK signal into the Lynbrook school community, a nice
McKay attended the ribbon
of the Chelsea Square
addition to promote pedestrian safety in the area.
cutting ceremony.
Apartments with the school,
For more information on how to use the HAWK Signal visit
fields and after-school activities. Students will continue to be bused
fairfaxcounty.gov/fcdot/pedestrian.
from the apartment complex to Lynbrook for their regular school day.
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Chamber to Host Winery Tour & Tasting
Members and friends of the Greater Springfield Chamber of
Commerce are hitting the road Sunday, Oct. 16 for a fun-filled day
visiting Rappahannock Cellars in Huntly, Va. Attendees will board the
tour bus in Springfield at 10 a.m.
Tour guide, Dave Heiby, is a wine guru and has many years of
experience leading winery tours. He’ll share his wine expertise
along with a touch of local history.
The estate vineyard at Rappahannock Cellars is commonly
known as the “Glenway Vineyard,” as it’s located on the
historic Glenway Farm in Rappahannock County. The winery
owners strive to grow the highest quality grapes in Virginia,
while at the same time being environmentally sensitive to the
land, and leaving the smallest possible footprint on their farm.
The trip includes a private tour of the Rappahannock facility’s
cellar, production pad and barrel room; wine tasting; a take-home
“R” glass; and a boxed lunch to enjoy at your leisure on the winery’s
beautiful grounds.

Due to bus capacity the trip will max out at 54 attendees. Tickets
are $75 per person and available for purchase on the Chamber
website, springfieldchamber.org.

Halloween-themed Happy Hour with WEBA
Join the Greater Springfield Chamber of
Commerce for happy hour with the West End
Business Association (alexandriaweba.com) at
Hilton Springfield Thursday, Oct. 27, 5:30 to
7:30 p.m.
The hotel’s catering staff has planned a
Halloween theme, complimentary appetizers
and a cash bar. Happy hour is $10 per
person however attendees who register

online 24 hours or more in advance get
the extraordinaire early-bird rate of FREE,
springfieldchamber.org. It’s all treats, no tricks.
You are encouraged to bring a co-worker
and a large supply of business cards. More
than 100 attendees are expected.
Want to share a fun door prize for the
event? Contact the Chamber office to arrange
pick-up of your donation, 703-866-3500.

The Threats From Within

Educating yourself and employees on how cybersecurity can protect your company
Together with
WHAT THREATS EXIST
Community Business
Partnership’s Small
Business Development
Center and Business
Incubation Center,
the Greater
Springfield Chamber
of Commerce is
celebrating National
Cyber Security
Awareness Month.
Join us Wednesday, Oct. 12, 11:30 a.m. for an informative lunch
seminar. Advance registration is required. Tickets are $20 per
person, including lunch. Register online at cbponline.org
This seminar will provide you with tips and tools to identify and
manage cyber threats within your business regardless of the size
of your company. Additionally the cost of cyber risk, management
options and future trends in cyber risk will be presented.
Our featured speaker is Quiana Gainey, CEO of SecureTech360.
Gainey is an internationally recognized cybersecurity expert with
10
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WITHIN YOUR COMPANY?

over 15 years
in the industry
working in the
area of emerging
technology,
education and
cybersecurity.
After serving in
the U.S. Military,
she transitioned
as a trusted
cybersecurity
advisor to several government agencies within the National Capital
region.
The seminar will also feature Tom DeOrnellas of Lindsey
Business Group. DeOrnellas is the director of commercial
insurance and risk management services for Lindsey. DeOrnellas
has more than 25 years of commercial insurance underwriting
and agency experience with a focus on government contractors,
associations, non-profits, professional services and construction
industry firms.

Annual Dinner to Feature Comedienne & Silent Auction
The Greater Springfield Chamber of Commerce will hold its
annual dinner on Thursday, Dec. 8, at Embassy Suites Springfield.
The black-tie-requested evening begins with a cocktail and
networking reception.
The event will again feature a silent auction, and new this year, a
live performance by comedienne Angela Moore.
We’re pleased to have 395 Express Lanes as our 2016 presenting
sponsor and Renaissance Accounting as our awards sponsor.

Nominations are being accepted until Nov. 17 for the following
awards:
•		 Arthur E. Morrissette “Top Hat” Service – given to a
company exhibiting superior service to its customers and for its
contributions to the Greater Springfield community.
•		 Corporate Citizen – given to a company demonstrating strong
involvement to better the quality of life in the Greater Springfield
area.
•		 Robert J. McDonough Businessperson of the Year – given to
a business man or woman who excels in the promotion of his or
her product or service.

Additional sponsorships are available, including a few new
sponsorship levels this year. With your $250 table sponsorship, your
company name, with hyperlink, will be included on the annual dinner
webpage, printed dinner program and announced from the podium.
Your business card will be attached to a special gift each guest at your
sponsored table receives. Your sponsorship makes possible table gifts
and dinner wines.
For a complete list of annual dinner sponsorship opportunities
visit the event webpage at springfieldchamber.org.
Newly elected Chamber board members will be installed as will the
Chamber’s 2017 board president.
The evening’s program will recognize area companies and
individuals with the presentation of the Chamber’s annual business
and citizenship awards.

•		 Herb Hunter Citizen of the Year – given to an individual who
has significantly contributed to improving the quality of life over
a sustained number of years for the betterment of the Greater
Springfield community.
•		 Public Service – given to a staff member of the Fairfax County
police, fire department or sheriff ’s office, or a Fairfax County
teacher or government employee who has performed beyond the
call of duty for the benefit of the Greater Springfield community.
Visit the Chamber website, springfieldchamber.org, or call 703866-3500 to coordinate a table sponsorship or to receive an award
nomination form. Annual dinner tickets are $90 per person; sold
separately from table sponsorship. A $10 discount will be extended
on all dinner tickets purchased online before Nov. 5.

Chamber to Host 2 Marketing Seminars This Fall
Join the Greater Springfield Chamber of Commerce for two
informative marketing seminars: Rock Your Holidays and Digital
Marketing Trends. Both seminars will be held 8 to 10 a.m. at
Houlihan’s inside the Hilton Springfield. Advance registration
required.

Rock Your Holidays – Tuesday, Oct. 18
This pre-holidays seminar will show you how you can maximize
the holidays with a great promotion and give yourself the gift of
new customers. Everyone wants holiday spending and sales to be
up - so take action now to make the most of the months ahead and
rock the holidays.
•
•
•
•
•
•

Come to this seminar and you’ll learn:
How to create a plan - with clear and measurable goals
How to select the right offer for your audience
How to select and create the right lists (Check it twice? You bet)
Ways to make your offer POP! - especially on mobile
How to take it social and make it shareable
Specific how-tos for every kind of campaign - deal, donation,
downloads and more

Join us for this lively, information-packed event just in time to
help your, and your customers’, holidays rock.

Digital Marketing Trends – Tuesday, Nov. 15
We’re surrounded by technology, and that technology has
changed the ways businesses and consumers interact. The changes
permeate all aspects of business: running operations, designing
and building products, overseeing human resources and education,
tracking performance and making projections and strategies. More
than those, however, marketing is one of the areas most impacted
by the rise of technology in recent years. Taking advantage of that
technology and the avenues it creates for engagement between
brands and consumers is at the heart of digital marketing.
This seminar will help you look forward at just a few of the
trends in digital marketing that small businesses should be paying
attention to in the year to come. You’ll explore what the trends are
and some simple ideas for jumping on and taking advantage of
them.
Hilarie Olson Strong, owner of Dakota Internet Designs
will facilitate both seminars. Strong holds a master’s degree in
business administration and has more than 20 years of experience
in marketing and sales. Her company specializes in providing
Facebook and email marketing services. Strong is an authorized
local expert for Constant Contact in the topic areas of social media
and email marketing solutions.
Register online at springfieldchamber.org. Each seminar is $20 per
person and includes a full breakfast buffet.
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Message From the Executive Director
CHAMBER WELCOMES
NEW MEMBERS
Dakota Internet Designs
P.O. Box 6221
Springfield, VA 22150
dakotainternetdesigns.com
303-217-0843
Edward Jones
10619 Jones Street, Suite 201 A
Fairfax, VA 22030
edwardjones.com
703-273-2390
Empire Today
9940 Fairfax Boulevard
Fairfax, VA 22030
empiretoday.com
847-583-3000
Good Shepherd Housing and
Family Services
8305 Richmond Hwy, Suite 17B
Alexandria, VA 22309
goodhousing.org
703-768-9404
Homes for All | Keller Williams
Capital Properties
4031 University Drive, 5th Floor
Fairfax, VA 22030
homesforallva.com
703-517-5608

Change Fundamental Thought Behind Membership
The other day I was told, “We’ll join the Chamber if you buy from
us.” Ugh!
I’m not sure if the person meant me or the Chamber when they said
“you,” but sadly I knew I wouldn’t close the sale because at this time
neither I nor the Chamber need this company’s particular widget. This
wasn’t a first-time experience. Sometimes the statement is more along
the lines of “We won’t be renewing, because we didn’t get business
from the Chamber.”
It’s time for a change.
Please don’t ask, “What can my business get with its Chamber
membership?” but instead “What can my business do with its Chamber
Nancy-jo Manney
membership?”
For many decision makers this will require a paradigm shift.
Company leaders may need to make a fundamental change in their approach or assumptions about
Chamber membership.
My colleagues across the country remind me often that chamber membership isn’t another
club. It’s a stamp of credibility and integrity. It sends a clear signal to customers, competitors and
employees that a business is engaged and wants to contribute to its community.
I would like to talk with you about the benefits of membership. I’d like to visit and tell you
how you can connect. I can share specific examples of how businesses have grown because of
Chamber membership. I will introduce you to others who can help you succeed.
Would you like to know more about how your business can take advantage of Chamber
membership? Let’s schedule a visit. Call me, 703-866-3500.
While I can’t buy from every business I will make a commitment to shop local with members
of the Greater Springfield Chamber of Commerce, and I will encourage others to do the same.

Rotary to Host Taste of Greater Springfield

Hopsfrog Grille
5765-C Burke Centre Parkway
Burke, VA 22015
hopsfrog.com
703-239-9324
New York Life - Anna Ryjik
8075 Leesburg Pike, Suite 200
Vienna, VA 22182
newyorklife.com
703-517-4472
NICE Home Services
7608 Fullerton Road
Springfield, VA 22153
nicehomeservices.com
703-593-9461
RE/MAX CommercialDavid Van Natta
8442 Old Keene Mill Road
Springfield, VA 22152
keytocommercialspace.com
571-723-8792
Royal Pawn
6116-A Franconia Road
Alexandria, VA 22310
royalpawnofva.com
703-924-9800
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Staff from Crossroads Grill at Embassy Suites hosts their booth at the 2015 Taste of Greater Springfield providing
patrons with samples from the restaurant’s menu.
The Rotary Club of West Springfield
Foundation will host its fourth annual Taste
of Greater Springfield Nov. 6 at Waterford
Receptions of Springfield on Commerce
Street.
This event features delicious food from
more than 15 local restaurants plus craft beer
and wine samplings. Tickets for the food
tastings are $30 for adults, $10 for children
age 6-12 and free for children under age 6.

New this year, four adult tickets may be
purchased together for $100. There will also
be a raffle of restaurant gift certificates.
Tickets may be purchased online at togs.us
or from any West Springfield Rotary Club
member. Tickets for beer and wine sampling
will be sold onsite only.
Proceeds will help fund high school
scholarships and many local community
projects supported by Rotary.

