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The Rock Solid Edition Winter 2018

President’s
Message

We are affectionately terming
this quarterly edition of ENGAGE
“Rock Solid.” In the aftermath of
Florence, as we look at the damage, we also see resiliency. We
see a community hit hard by Hurricane Matthew, that now has dealt
with its second devastating storm
- Florence. We also see those
businesses that we have driven by,
heard about, and patronized for
years. Those which we know will
weather physical storms, economic turbulence and any other variety
of challenges and still be here.
You’ll find some other stories of interest in this edition, but we wanted to take time to recognize those
establishments which have been
such a part of the Fayetteville/
Cumberland area for so long, and
hopefully for many years to come!

Christine Michaels

President & CEO

Cover photo courtesy of
The Fayetteville Observer
Andrew Craft | Staff Photographer
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BRYAN HONDA FUTURE PERFECT

W

hen Norwood Bryan Sr. began his auto
dealership in 1945, he had no new cars to
sell. “General Motors was busy converting
from making tanks and planes,” said his son Norwood
Bryan Jr. So it wasn’t until World War II was well over
that the dealership – then located on West Russell
Street in Fayetteville – sold its first new Pontiac. He
remembers when he hardly saw his father because
he was the first to open the office in the morning, and
also the one who closed it at night..
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The business caught on and remained there until
April 22, 1974 when it moved to its present location at
4104 Raeford Road. Back then the area had very little
commercial development. “We thought it was a good
location for future growth,” Norwood Jr. said, ”and that
turned out to be the case.”
He and his brother David had been involved with the
company, and had functionally taken over its day-today management by 1964, while father Norwood Sr.
remained at the helm. “It was time to consolidate our

Photo by Chris Boyd

various places of business so David and I did our own
modifications to a dealership plan from Wisconsin.”
Sadly, it was only a few months later that Norwood Sr.
died suddenly. It had only been a few months prior
that father and son had been out walking. The elder
Norwood had been raised on a farm in Newton Grove.
“He took a look around and said, ‘Son, it’s really
something to have come from nothing to a place this
in one lifetime,’” Norwood Jr. recalls.

Over time, what began as Bryan Pontiac-Cadillac has
held dealerships for those makes of cars, and also
Honda, Oldsmobile and two Nissan dealerships, one
in Fayetteville and one in Lumberton. In the end it
was Honda that they stayed with. Now the company
employs 150 and has a third generation –Eason Bryan
—involved in the company. Once again the Bryan
instinct has been spot on, and plans to be around for
the foreseeable future.

FayBiz.com Friday, Oct. 19, 2018
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Callahan & Rice

The Independent Insurance Solution

W

hat is now known as Callahan &
Rice Insurance Group, Inc. began its
service to the Fayetteville community
in 1966 as Robertson, Ellis and Callahan. Newton
Robertson; Elizabeth Ellis, who had owned a very
small agency of her own; and Thurston Callahan,
who was working for an adjusting firm, opened the
agency to provide quality insurance coverages and
a high level of professional service to business
owners. Their combined experience and resources
proved to be a good blend. A few years later, the
agency began to offer insurance to individuals for
their personal properties and vehicles.
After Mr. Robertson and Ms. Ellis retired, Thurston
Callahan operated the business with a continued
focus on quality and service. In 1997, Mark W.
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Rice, the current President & CEO, assumed
management responsibilities for the agency. With
a BS in Music Education from Atlantic Christian
College, Mark had been teaching music at Pine
Forest before switching careers to insurance. It
seemed insurance ran in the family – his father-inlaw, Sherrill Baggett, who had been a Farm Bureau
insurance agency manager, encouraged him to get
involved in the industry.
With eleven employees and several strategic
alliances, they’ve experienced significant growth
while continuing their commitment to quality and
service to the Fayetteville/Cumberland County
area. Mark takes that philosophy with him into the
local community having served as Chairman of
the Chamber and on various boards.

Thurston, now 86, visits every day and assists
with property inspections and coverage
questions. An expert in all types of antique
firearms, he can provide advice on valuations and
collecting.
Under Mark Rice’s leadership, they’ve added a
Financial Services Division to include employee
benefits. The firm moved to its current location on
Franklin St. in historic downtown Fayetteville in
2006, having operated from other lcoations in the
city, most recently on Rowan Street. Rice owns
the Franklin Street building they now occupy,
which was built in 1900. “We gutted the building
and did renovations over seven months,” Rice
recalls. “We added four lofts to the second story
and renovated the offices, but kept the entrance in

the style of the original structure.”
As important to the businesses as the office may
be, it’s the Christian foundation that supports
the agency. Their vision statement is to be the
“premier independent insurance agency in
Fayetteville providing outstanding customer
service in a Christian environment.” That remains
core to their operations. Mark said, “I want to
have this company using those principals – it has
a direct impact how we treat our clients and how
we treat each other and our work environment. I
never thought I’d be in this position – it’s all by the
Grace of God.”
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Carolina Power and Light 100th Anniversary 2008

D

uke Energy is proud to be a member of the
Greater Fayetteville Chamber of Commerce,
a partnership that goes back more than 50

years.

The company, including its predecessor
companies Progress Energy and Carolina Power
and Light, has more than a century of service
to its customers in Cumberland County and the
Carolinas.
Duke Energy serves 31,924 customers in
Cumberland County, including one of its largest
retail customers in the Carolinas, Ft. Bragg. Duke
Energy also serves the Fayetteville Public Works
Commission, South River EMC and Lumbee River
EMC as valued wholesale customers.
“We recognize that our success as a company
is closely tied to the growth and vitality of the
communities we serve,” said David McNeill,
district manager for Duke Energy. “We want to
help Cumberland County grow and thrive. For
us this means providing customers reliable,
affordable and increasingly clean energy, but
it also means providing support to community
initiatives.”
The Duke Energy Foundation is strategically
making investments in the communities served
by the company, focusing on education and
workforce development, the environment and
community vitality.
For example, in recent years, Duke Energy
has provided an annual grant of $9,000 to the
Communities in Schools of Cumberland County,
to support K-12 classroom teachers’ innovative
and creative approaches to educating students.
In recent weeks Duke Energy’s support was
seen through its response to Hurricane Florence.
More than 1.8 million Duke Energy customers
lost power in the Carolinas in mid-September
as a result of this historic storm, and an army of
more than 20,000 utility workers were devoted
to restoring power to homes and businesses.
Flooding made the restoration process extremely
challenging. In Cumberland County, power was
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restored to all customers capable of receiving
service at 9:42 p.m. Sept. 20.
“We appreciate the patience and understanding
of our customers during the power restoration
process following Hurricane Florence,” McNeill
said. “We also are grateful for the extraordinary
partnerships and support of local emergency
management officials, first responders, local
community leaders and local agencies.”
Duke Energy has a total of 49 employees
working in Cumberland County, primarily at the
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company’s Cape Fear Operations Center in Wade.
In addition, Piedmont Natural Gas, a subsidiary
of Duke Energy, has a total of 129 employees
working in Cumberland County, primarily at its
customer call center in Fayetteville.
“It is a privilege to serve the energy needs of our
customers in Cumberland County,” McNeill said.
“We are investing in a smarter energy future and
focused on a more resilient, secure and efficient
energy future for our customers. We know this
requires collaboration and we’re pleased to be a
community partner in Cumberland County and
throughout our service area.”

About Duke Energy
Headquartered in Charlotte, Duke Energy is one
of the largest energy holding companies in the
U.S., with approximately 29,000 employees and
a generating capacity of 49,500 megawatts.
The company is transforming its customers’
experience, modernizing its energy grid,

generating cleaner energy and expanding its
natural gas infrastructure to create a smarter
energy future for the people and communities it
serves.
The company’s Electric Utilities and Infrastructure
unit serves approximately 7.6 million retail electric
customers in six states – North Carolina, South
Carolina, Florida, Indiana, Ohio and Kentucky.
Its Gas Utilities and Infrastructure unit distributes
natural gas to approximately 1.6 million customers
in five states – North Carolina, South Carolina,
Tennessee, Ohio and Kentucky. Its Commercial
Renewables unit operates a growing renewable
energy portfolio across the U.S.
A Fortune 125 company, Duke Energy was
named to Fortune’s 2018 “World’s Most Admired
Companies” list and Forbes’ 2018 “America’s Best
Employers” list.
More information about the company is available
at duke-energy.com.
FayBiz.com Friday, Oct. 19, 2018
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Heroes Homecoming

Angie Brady
Director of Tourism/Client Relations, Fayetteville Area
Convention and Visitors Bureau
Chair of Heroes Homecoming
abrady@VisitFayettevilleNC.com

H

eroes Homecoming is once again just
around the corner. Our committee has
been so busy planning events and we
hope you, our neighbors, friends, and coworkers, will come out on November 9-12, to
one of the 20 events that have been planned.
Why Heroes Homecoming? Saying Thank You
is so easy, yet we don’t seem to do it enough.
Here in Cumberland County, you can’t go
far without seeing someone in uniform. The
Communities of Cumberland County, created
Heroes Homecoming as a way of showing
recognition and appreciation to all veterans for
their courage, their sacrifice and everything
they do to defend this country’s freedom –
now and forever.
The Fayetteville area has always had a unique
bond with veterans, as the point of departure
and return for hundreds of thousands of
soldiers. Fayetteville has hosted Heroes
Homecoming since 2011 and expanded it to
all the communities of Cumberland County
in 2016, helping it to become the largest
commemoration and reunion of its kind. From
parades and student-led initiatives, to lectures
and motorcycle rallies, cultural celebrations
and recognition ceremonies, all the events at
Heroes Homecoming recognize and honor the
service and sacrifice of our brave veterans.
In recent years, Heroes Homecomings has
honored our veterans that served in Vietnam,
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Korea and World War II. Our theme for 2018
is “A Centennial of Service- 100 Years from
Armistice Day to Veterans Day.” This year
all veterans, all branches of military will be
celebrated and saluted! Events for Heroes
Homecoming VI, will take place November
9-12, 2018.
For the second year, we have set out to have
the largest number of Missing Man Table
Displays set-up through-out the entire county.
In this place, the communities of Cumberland
County, its just the right thing to do. To pay
respect for those that are missing in action
and often those that gave the ultimate
sacrifice. From November 1-12, please be
aware of the missing man table displays setup in our communities.
Saturday November 10th is a busy day and we
wouldn’t blame you if you couldn’t decide and
came to all of the events!
• The annual Fayetteville Veterans Day Parade
starting at 10am, downtown Fayetteville. Get
downtown early for a good spot! The Parade
will be starting on the Airborne and Special
Operations Museum end of Hay Street and
ending at the Cumberland County Courthouse.

Harley Davidson for a Motorcycle Rally at the dealership, from 12pm-5pm. Food, music and good
times are what’s on tap.
Please check out our website HeroesHomecoming.
com or the Heroes Homecoming facebook page
for a complete list of the planned events and their
locations.

• The Fayetteville Area Convention and Visitors
Bureau will be hosting a speaker series from
1pm-5pm on Saturday at the Airborne and Special
Operations Museum. Speakers will include:
• EJ Synder of “Naked and Afriad” and “Dual Survivor” fame.
• Author Kevin Maurer, Co-Author of “No Easy Day”
The Firsthand Account of the Mission that Killed
Osama Bin Laden.
• Lewis Hunt, Founder of Operation: Tattooing Freedom and how the art of tattooing has been found
to help alleviate PTSD.
• If a speaker series isn’t your cup of tea, head out
to Dirtbag Ales Brewery and Taproom at 5435
Corporation Drive, Hope Mills and join the Hope
Mills Chamber in their famous Chili Cook-Off and
Veterans Appreciation Event from 1pm-9pm.
• If two-wheels is more your speed, join Freedom
Biker Church and Rolling Thunder at Fort Bragg

“Service” is our motto for 2018. We are actively
looking for organizations that service the military,
be it spouses, veterans, active duty, families
and need volunteers. We want to connect our
community with these organizations and have each
person volunteer six hours to a military/veteran
related organization. Six hours to an organization
that serves the men, women and their families
who fight for your freedom and sacrifice for our
country, I think that’s the least we can do, RIGHT?
If you manage such an organization would like to
be involved, please reach out and we can see if
the opportunities you offer will be a right fit for our
vision on this initiative.
If your business would like to support Heroes
Homecoming, please contact Angie Brady at
910-835-5084 or by abrady@VisitFayettevilleNC.
com. There are several levels of sponsorship to
help support the mission and events of Heroes
Homecoming!
*Heroes Homecoming and the Heroes
Homecoming logo are registered trademarks of
the Fayetteville Area Convention & Visitor’s Bureau
(FACVB). Use of these marks requires express
permission from, and a license agreement with,
FACVB.
FayBiz.com Friday, Oct. 19, 2018
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INVESTED IN THIS

COMMUNITY.

Here at Select Bank & Trust, we know the
best investments yield a high return.
That’s why we’re investing time and
money into this community. We’re a part
of this community as a neighbor, a friend,
and as family.

NEIGHBOR

FRIEND
FAMILY

910-485-5855
FayBiz.com Friday, Oct. 19, 2018
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A Century of Family Service

Breece Memorial Park
The company demolished old rental houses and transformed the sire into a park with a gazebo for families to use. Fundraisers
are also held there, such as one coming up in November for Hurricane Florence relief. The park is also the site of a 7AM Easter
Sunrise Service 100-plus attending and various, various ministers officiating. The service, and refreshments that follow, are held
there every year for the past 46 years near the permanent cross in the park. Photo by Chris Boyd.

R

ogers and Breece Funeral Home has a 120year history in Fayetteville and continues to
support those interested in a career in mortuary
science. The company dates back to 1898 when it
was established by J. M. Rogers and operated by
him until Oscar P. Breece, Sr. bought an interest in
1926 and joined the firm.
In 1932 at the death of Mr. Rogers, Mr. Breece bought
the entire business from Mr. Rogers’ widow, Florence
Rogers, who went out and purchased a farm, which
today is Eutaw Shopping Center.
Robert W. (R.W. Bobby) Breece, Sr. joined the Funeral Home in 1950, after finishing college at Gupton
Jones School of Mortuary Science in Nashville, TN.
He passed away December 2006 and the Funeral
Home is now operated by his children, Corey R.
Breece, Sr. as President, Robert W. Breece, Jr. as
Vice President, and Sharman Breece Craven as
Secretary.
“We’ve always had generations [of family] to come
in and take over,” Robert Breece said of the family business. Even his uncle, J. Wilbur Breece was
involved, as well as Oscar P. Breece, Jr. “We worked
in the business in the summers and then also when
we got out of high school… doing lawn care, and we
cleaned the cars and equipment,” Robert recalls.
And the business helped others get their start in
funeral since as well. “My dad and uncle and others
in the industry helped get a program established at
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what was then Fayetteville Technical Institute (now
Fayetteville Tech).” Breece continued, “It’s two years
of school then a one-year apprenticeship before
you can take the state boards.” Then they can be
licensed in funeral services or be a licensed funeral
director,” he explained.
“We gave the students part-time jobs. A lot of them
were from out of town going to school. We have an
apartment above the funeral home and we’d let them
stay there rent free.” Those student-employees would
take calls during evening hours, do the removals, and
bring the remains back to the funeral home for care.
”We gave them a lot of experience,” he said. Some
did their apprenticeships there, and several over the
years stayed and worked there, while others went
back to their local funeral homes to work.
As for the future of Rogers and Breece, David Breece,
Corey’s son, is finishing his apprenticeship and will
take his boards in a few months, to be the fourth
generation in the business. And there’s hope a few
other family members might also get involved. “We’re
a family business and our employees are like family – most have been with us 10 years or more,” said
Robert. One, embalmer Jeff Houston, has been with
them for 37 years.
“We never wanted to go corporate,” Robert Breece
said. “We were called but we refused. We wanted to
stay family-owned and operated. We were born here,
we reside here, we love the people here, and we want
to take care of them in their time of need.”

BREECE’S LANDING AND THE “FLORIDA”
There is perhaps no greater promoter of the Cape
Fear River than the late Oscar P. Breece Sr. In
the late 1940s and 50s, in fact, the elder Breece
entertained the likes of Presidents Eisenhower and
Truman on his 103-foot yacht the Florida, named
after his mother.

Breece recalled, as they cautioned its new owner.
A would-be restaurateur from Ft. Lauderdale purchased the boat to turn into an ocean-going dinner
cruise. Sadly, it sank off the coast of Charleston on
its way to its new destination. “I’d like to know the
fate of her,” Breece remarked.

Other dignitaries who visited nearby Fort Bragg
were also treated to time on the boat, and sometimes 60 to 70 people had the pleasure of a ride,
recalls his grandson Robert W. Breece Jr. The
vessel boasted a full-time cook and 4 crewmen in
its heyday. The younger Breece recalls family trips
in the summertime down the Cape Fear, through
the locks, and on to Wrightsville Beach.

Her legacy remains, though, in a replica constructed from photos and it resides in the funeral home
so others can learn its history. Breece’s legacy is
more evident, however. Breece’ Landing is noted
by sign and the Oscar P. Breece Sr. Bridge (built in
1974 over Grove Street) carries motor vehicle traffic
over his grandfather’s favored river. “He was the
Ambassador of Fayetteville and of the Cape Fear”
said Robert Breece. “It means so much to the
family; we’re so very proud,” Indeed, he’s reminded
of that legacy as he passes across the bridge from
home to work, twice a day.

When the elder Breece died, the upkeep of the
yacht, cleaning, polishing the teakwood, fuel and
other items caused it to be sold. “It needed repair
to the fiberglass hull, and a lot of other work,”

FayBiz.com Friday, Oct. 19, 2018
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ALL THE NEWS THAT’S FIT FOR PRINT,
DIGITAL AND SOCIAL MEDIA

T

he hometown newspaper of yesteryear has
become the news organization of the present,
and keeping up with, and ahead of, changing
technologies has been a hallmark of the Fayetteville
Observer.
The paper is the oldest in the state, and first went to
press in 1816 as the Carolina Observer. Editor E.J.
Hale led the newspaper for 40 years through the Civil
War, when Gen. William T. Sherman’s Union army destroyed the Observer’s offices in 1865. Hale’s family
reestablished the newspaper 1883.
For 93 years, starting in 1923, the Observer operated under ownership of the late Ashton Wilson Lilly’s
family. Her father, Charles R. Wilson, was publisher
until his death in 1949, followed by her husband
Richard M. Lilly until 1971, and a son-in-law, Ramon
Yarborough.

Drive and Summertime Gang,” which goes caroling
door-to-door to raise money, and the “Dirty Dozen.” The

Our mission
Serve as a community watchdog, tell the best stories we can, be a platform for ideas, provide a voice
for everyone, especially the most vulnerable, and produce journalism with impact.
Under Yarborough’s leadership, the company started
a new morning paper, The Fayetteville Times, which
merged with the afternoon Observer in 1990. It was
also under Yarborough that the Observer moved from
Hay Street to a new site on Whitfield Street in 1978 – a
site that has seen four expansions. After Yarborough’s
retirement in 2000, leadership passed on to Charles
Broadwell, whose father was the late Dohn Broadwell of
Broadwell Land Co.
“Their philosophy was community journalism – it permeates everything we did and that we do now,” said Matt
Leclercq, the executive editor. “The Observer has supported journalism scholarships, the arts, the military, universities and non-profits.” One example is a partnership
with the Salvation Army through the Bill Shaw Salvation
Army Christmas Fund. Bill was a longtime photographer
at the paper who spearheaded the fund for years. The
Observer has helped raise hundreds of thousands of
dollars for the fund, which supports the Salvation Army’s
mission, with the help of local groups such as the “Skye
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paper encourages donations and promotes the Angel
Tree program every day after Black Friday, to encourage
“adoptions” of needy families for the holidays.
The Observer also is interested in the topics on which they
have reported. “Our newsroom works under the philosophy
of ‘solutions journalism,’” said Leclercq. “When we report
on a community issue, we are looking for how that was
dealt with in other areas.” A series of articles on human
trafficking and child abuse led to forums on the topics, and
their series on institutional poverty eventually led to the
Pathways for Prosperity coalition working on that issue.
When asked if there were any “legends” in the newsroom,
Leclercq affectionately recalls Pat Reese, a reporter who
worked from the 1950s through his death in 2000. They
described him as your stereotypical tough reporter, wiry,
and pulling up to crime scenes in his big white Cadillac.
In 1983, Reese was investigating Cumberland County’s
director of mental health when the man lured him to a
private meeting, pulled a gun and shot Reese in the mouth

before turning the gun on himself. From then on Reese,
who could never eat solid food again, spoke in a gruff
voice much like his persona. They commended him for his
dedication to the craft.
The newspaper business has changed much since
those days. “We have to be everywhere, because our
readers are,” said current-day Publisher Robert Gruber.
So the company, now part of the GateHouse Media
national conglomerate, has amped up its digital and
social media presence. “How the reader is getting their
information has changed,” Gruber added, with 85% of
all readers using mobile, digital a
 nd print versions of the
publication.
With an average of 642,000 users visiting their fayobserver.com website each month and nearing 100,000
Facebook followers, it’s not surprising that the newsroom
has a small team dedicated to their online presence. The
efforts of the entire team were evident during Hurricane
Florence, when the newsroom operated with all hands

ECONOMIC IMPACT
151 Full-time Employees
102 Part-time Employees
169 Independent Contractors/Carriers
$9.5 Million Payroll
on deck reporting, 24 hours a day, through the worst
of the storm. People nationwide, especially those with
soldiers stationed at Fort Bragg, turned to the paper for
news on evacuations and storm damage – creating a
Facebook reach of 2.3 million during that period.
When asked what the future holds for the Observer, Leclercq and Gruber didn’t want to predict, but they made
it clear that whatever the next trend in communications
is, and in whatever form, the “paper” will be in the thick
of it!
FayBiz.com Friday, Oct. 19, 2018
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CHAMBER’S MILITARY AFFAIRS COUNCIL TO HOST

CONFERENCE FOR MILITARY SPOUSES

O

n Thursday, Nov. 8, the inaugural Spouses
in Military (SiM) Conference will be hosted
by the Military Affairs Council of the Greater
Fayetteville Chamber. This day-long event will run
from 9AM – 3PM at the

Kiwanis Rec Center, 352 Devers St., in Fayetteville near
FTCC. We can accommodate 300 or more spouses.
Presented by Piedmont Natural Gas and the City of
Fayetteville, the conference’s purpose is to provide a
program for military spouses of active-duty personnel
which will acquaint them with the Fayetteville/Cumberland area and its offerings; and offer a motivational
luncheon speaker to promote self-esteem and encouragement. The program will help benefit the USO
of North Carolina’s Sandhills Chapter Spouse’s Reset
Program. (see related article).

SiM comes in two parts:
Business and Non-Profit Expo – Military spouses (male
or female) can come at any point throughout the day to
visit display booths of local restaurants and retailers to
learn about their products and services – booths will offer coupons, free samples and giveaways. There will also
be an area for non-profit resources such as education,
social services, healthcare, workforce development and
other resources available to them. Vendor booths can be
purchased online at www.faymac.us.
Luncheon – Spouses can also attend a luncheon free
of charge where they can mingle with each other and
with members of the Military Affairs Council for a meal.
Our keynote speaker is Wesley Bauguess, an author,
former active-duty soldier and military widow, who will
talk about self-esteem, encouragement, and engagement in the community and with each other. Registration
is required with availability on a first-come basis due to
limited seating capacity. Spouse participation is entirely
free of charge.
We hope this will be the first of an annual program, which
could expand into workshops and break-out sessions in
future years.
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About our Speaker
Wesley Bauguess was a
collegiate golfer for Appalachian State University in
North Carolina as well as a
Distinguished Military Graduate, and received her Regular Army commission into
the Medical Service Corps
in May, 1994. She served as
a treatment platoon leader,
medical company executive officer and combat
health support officer as
a Lieutenant in the 101st
Airborne Division (Air Assault). After graduating on the
Commandant’s list from the Combined Logistics Officer
Advanced Course, the now Captain Bauguess served as
the Adjutant and Personnel Officer for the 2nd Infantry
Division Support Command in the Republic of Korea.
She resigned her active duty commission in 1999, but
continued her military service in the United States Army
Reserves and Individual Ready Reserves until 2004.
After 2004, Wesley led Family Readiness Groups, providing leadership and support to countless military families.
In May of 2007, her husband of nearly 14 years, Major
Larry Bauguess, was killed in action in Pakistan. Despite
her loss, Wesley created and lead the 82nd Airborne
Division Wounded Warrior Committee, an all-volunteer
organization that visited and provided comfort items for
the wounded Paratroopers of the All-American Division.
In 2009, the National Military Family Association recognized her as a Very Important Patriot, an honor only
given to five volunteers each year from around the world.
Wesley has a B.S. in Communications from Appalachian State University and an M.S. in Administration from
Central Michigan University. She is the mother of two
girls, Ryann and Ellie, and is a member of the Speakers’
Bureau for the Folds of Honor Foundation, and serves as
ambassador for the Patriot Foundation.

Spouse Reset addresses the needs of military
families in North Carolina

M

ilitary life comes with challenges for not
only service members, but their families too.
Military spouses face frequent moves, endure
long separations from their service member due to
deployments and trainings and more. To help military
spouses overcome those challenges, the USO of
North Carolina created Spouse Reset.
Spouse Reset is a two-day resiliency program focused
on giving spouses the hands-on training and tools to
better cope with the pressures and challenges associated with the military lifestyle. Spouses are encouraged to tell their own story and use peer-support to
meet everyday challenges of being a military spouse
head-on.
The service member is an integral part of Spouse
Reset and invited to participate for both days. Spouse
Reset addresses the needs of active duty, National
Guard, and Reserve military families within the state of
North Carolina. Each Spouse Reset program serves a
maximum of 35-50 military spouses.
Spouse Reset is not a typical resiliency program, but
instead incorporates learning and skill development
outside of a classroom setting, in a fun, different way
than service members and their spouses are accustomed. Offered on a continuous, quarterly basis,
Spouse Reset aims to address challenging topics
such as stress management, anger management,

money issues and suicide prevention in a safe environment away from the military installation.
“We’re always working to adapt our program to meet
the changing needs of our military spouses,” said Kelli
Willoughby, USO of North Carolina Warrior and Family
Program Director. “We listen to what resonates with
our attendees, and make sure we’re addressing the
challenges that they are affected by every day.”
Spouses who attend the program have continuous
access to the program’s subject matter experts to help
with financial readiness, health and fitness and more,
even once the program ends.
Spouse Reset has fast become a popular program offered by the USO of North Carolina, and regularly fills
up in less than 30 minutes once registration opens.
97 percent of military spouses reported that they feel
more supported and part of a peer support network
that will positively impact their mental health in the
long-term after attending Spouse Reset.
One Army spouse said, “I’m excited about having
participated in this program. I can utilize everything
I’ve learned within my life. I believe that having participated in this program will not only improve my quality
of life and my relationships with my family but it may
have saved many parts of it.”
To learn more about Spouse Reset and other programs by the USO of North Carolina visit uso-nc.org.
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GREATER FAYETTEVILLE CHAMBER

THEN AND NOW

F

irst established in 1899 with A.H.
Slocomb as its president, the
Greater Fayetteville Chamber
of Commerce has been a part of
our city’s legacy for over 100 years.
Throughout its history, the Chamber
has taken on various names and
iterations; including the Cumberland
County Business Council in 2003 and
the Fayetteville-Cumberland County
Chamber of Commerce in 2008. The
current name was taken on in 2012
when the Fayetteville Area Economic
Development Corporation and the
Fayetteville Regional Chamber divided
into two separate entities. Despite
its many names, the purpose of the
Greater Fayetteville Chamber of
Commerce has remained the same
throughout its history- to promote
the commercial growth of the City
of Fayetteville through advocacy
of business friendly public policy,
fostering of business initiatives, and
providing its members with valuable
services and programs to help
them connect, grow, and thrive as a
business.
The Chamber was incorporated in 1924
with H. O. Pond as president, Mr. Horsburgh as secretary, and D. U. Sandlin
as treasurer. After incorporation, the
Chamber and its activities expanded
rapidly. By 1925, the Chamber consisted of 213 members. Throughout 1926,
the Chamber was an integral part of ef-
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forts to improve local highways and in
the passage of a bill to improve navigation of the Cape Fear River. Chamber
efforts in the 1920s also brought about
the establishment of a Merchants
Bureau, the reopening of the old Silk
Mill, and the “establishment and maintenance of pleasant relationships with
Fort Bragg.”
In the 1930s the Chamber advocated
for the establishment of the Veteran’s
Hospital here in Fayetteville as well
as a Fayetteville municipal airport and
a Federal Employment Bureau. The
1940s saw a big push for the improvement of local infrastructure, including
advocating for a super highway between Fayetteville and Fort Bragg, a
movement for a new bus station, and a
push for an oil pipe line from Greensboro.
In the 1950s, the Chamber moved its
headquarters to the Market House and
was headed by L.W. Allen as president, A. Wilbur Clark as vice president,
Julian Metz as manager, and Harry B.
Stein as treasurer. Under their leadership, the Chamber took on many civic
projects including campaigning for
a new county hospital and schools,
a new city library, and support of the
Eutaw Housing Project.
References
The Fayetteville Observer Centenntial
Edition, April 1954.

THE CHAMBER TODAY
Today, this venerated business association is known
as the Greater Fayetteville Chamber, and our offices
are in an historically renovated grocery store/woodworking shop at 159 Maxwell Street. The industrial
doors, wide plank floors and exposed ductwork are
reminiscent of the building’s history.
With roughly 700 business and non-profit members,
the Chamber has a voice that represents tens of
thousands of employees and some of the major economic drivers in the city and county. The majority of
our members, however, represent the small business
sector, as we define being companies with 5 or fewer
employees. Members come predominantly from Fayetteville zip codes, but also from Hope Mills, Spring
Lake, Fort Bragg, Raleigh, and other parts of Cumberland County. The Chamber today is truly regional
in its representation.
“Our programming is about as diverse as our membership,” said Christine Michaels, who has served as
President & CEO since May of 2017. “We offer typical
chamber fare, such as networking breakfasts and
after hours, training in business skills, and ways to
promote your business,” she added. “But one of the
key benefits of membership is connections.”
In explaining, Michaels said that a Chamber’s role is
to link members to potential customers, partners and

suppliers, or donors and volunteers (in the case of
non-profits). “It’s also our role to advocate for sound
legislative decisions that promote a thriving economy,” Michaels said, which is why the Chamber has an
active Government Affairs Committee.
A particular area of activity is the military, through the
Chamber’s Military Affairs Council. “We offer ways
in which the businesses can both interact with the
military, and do business with Fort Bragg and Pope
AAF,” Michaels said. A number of informational sessions on doing business with the government have
highlighted MAC’s programming this past year.
An active Young Professionals Group and a longstanding Leadership Fayetteville curriculum round
out the Chamber’s programs, not to mention popular
events such as Martinis & Mistletoe, Bikes & BBQ,
State of the Community, the Public Safety Valor
Awards and the Annual Awards Banquet.
“We’re also a partner to many local, state and even
federal agencies and programs, and also with education, government and public safety,” Michaels added.
“There is much work to be done, and by partnering
and sharing resources, we are able to achieve so
much more, and do it more quickly.”
To be part of the Chamber or to learn more, visit
www.faybiz.com, or its companion sites www.fayyp.
org for the Fayetteville Young Professionals or www.
faymac.us for MAC.
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Trust a company that is connected
to keep your business connected.

4.4K+

Instagram Followers

6,191,000
Page Views*

99K+

Facebook Fans

• Newspapers

• Targeted Digital Display

• Websites

• Search Engine
Optimization

• Events
• Email Campaigns

Media Solutions that Work

Facebook.com/FayObserver |
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@FayObserver |
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Twitter Followers

• Social Media
Management
• Reputation Management

• Search Engine Marketing

Advertise | 910-609-0657 | advertise@fayobserver.com
Subscribe | 910-323-0701 | subscribe@fayobserver.com
News | 910-486-3500 | news@fayobserver.com

29.7K+

• And More

Partnered with

* Six month average from Google Analytics, March - August 2017.

FayObserver |

Youtube.com/FayObserver

FayBiz.com Friday, Oct. 19, 2018

23

24

ENGAGE YOUR QUARTERLY CHAMBER BUSINESS JOURNAL

