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THE SMALL BUSINESS ENGINE
We’ve just completed the ninth Small Business Saturday when shoppers are encouraged to patronize small, locally-owned
businesses. For some, reaching their annual
sales goals depends on its success. Now, it’s
time for us to stop and think about what small
business really means for our community.
American Express, which launched the
buy-local program in 2009, has done extensive research on the impact its program has
had. They found that an amazing 67 cents
of every dollar spent at a small business
REMAINS IN THE LOCAL COMMUNITY!
And like the gift that keeps on giving, every
dollar spent at small businesses creates an
additional 50 cents in local business activity
as a result of employee spending and businesses purchasing local goods and services,
according to the Small Business Economic
Impact Study from American Express (NYSE:
AXP). In fact, for every ten jobs at a small
business, another seven are supported in the
local community.
The same study found that if small businesses in the U.S., defined as businesses
employing fewer than 100 employees, were
a country, they would have a GDP of $4.8 trillion, equivalent to the GDP of Japan, the third
largest economy in the world.
More than 80 percent of the Chamber’s 700
members are small businesses, in fact, very
small, having 5 or fewer employees. But they
are still generating economic growth for our
community and that ripple effect is felt in so
many ways.
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The profiles you will read in this edition barely scratch the surface of the amazing small
business owners that are literally right in our
neighborhoods. A number of them are true
entrepreneurs, who started companies with
only an idea, passion and a lot of hard work.
There’s a “fire in their belly,” as they say, to do
that ONE thing, and do it the best they can.
What we can do to support them is not just
to buy from them (although that is a great
way to start!). Why not post on Facebook that
you were there, snap a picture of one of their
products you like, and tell others about what
great service you got. Do a Google review or
say something nice on Yelp. Sometimes word
of mouth is the best, and only, advertising a
very small business might get!
That’s where the Chamber comes in. Quite
often, our listing of our members’ businesses on the FayBiz.com website ranks higher
in Google searches than their own website
does, due to our immense number of links
and content which ups our search engine
rankings. Plus, we host numerous programs
suitable for getting the word out about your
business – like our monthly Small Business
Networking breakfast, hosted by Up & Coming Weekly magazine. There’s also trading
programs, a monthly membership breakfast
and after hours, to give you ways to network.
We hope you as consumers will think small,
and that small businesses will think Chamber!
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JerFilm Productions
333 Morganton Rd #103
Fayetteville, NC 28305
Phone: (910) 624-6255

Y

Principal Owners/Partners: Jeremiah McLamb
Date Founded: 2006

ou may be seeing one local company’s
work on the “silver screen” in the near
future – that is if Jeremiah McLamb’s wishes
come true. He is the owner and sole proprietor of
JerFilm Productions, which offers video production,
commercials, corporate videos, promotional videos,
documentaries, feature films, and live multi-camera
event production services.

Doing this work has been the fulfillment of a childhood dream. “I’ve known since the fourth grade that
being a filmmaker is what I wanted to do with my life.
My church and school (Northwood Temple and Academy) were some great influences on that desire,” Jeremiah said. “I’ve been blessed by incredible mentors
and opportunities to grow a business that is helping
me to reach that dream of creating movies.”

All of that may sound out of reach to a small business, but Jeremiah says otherwise. “JerFilm has
become known for producing high-end, cinematic
production pieces for clients all over the world…and I
think our biggest challenge is letting potential clients
know that we don’t just cater to the large companies
with large budgets, but we can produce an amazing
video within any budget range.”

January 1, 2019 will be the release of my second
feature length movie, Restoration. It’s the gritty but
heartwarming story of CK Erwin, a man who’s lost his
family as well as his will to live. But, when he takes a
job as a mechanic at a small Auto Restore shop, he
is soon involved with a new ragtag family who needs
him every bit as much as he needs them. Especially
feisty Samantha “Sam” Collins, a high school wrestler, who needs a private coach for her last shot at
Finals this year. The movie will be in available for purchase in stores (at Walmart, Target, Kmart, Best Buy,
etc.) and online (through Amazon and iTunes). The
movie will be distributed by Sony Home Entertainment. It will be in stores and online January 1, 2019.
Check it out at www.restorationthemovie.com.

He works with a team of talented freelancers, and
the firm has been recognized with a Telly Award for
Non-Broadcast Productions Film/Video - Videography/
Cinematography for his 2013 Why We Do It – High
School Game of the Week, and in 2012 with a Telly for
Local TV & Local Cable Commercial - Sports/Sporting
Goods/Games for High School Football 2011.
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Apple Crate Naturals
5430 Camden Rd # 103 Fayetteville, NC 28306
(910) 423-8800
2711 Raeford Rd #110 Fayetteville, NC 28303
(910) 426-7777

Principal Owners/Partners: Brenda Harris, owner,
daughters Emily Davis and Allison Davis
Date Founded: June 15, 1997 opened in Hope
Mills, Fayetteville location opened 2007

E

ducating others on the health benefits of natural and
herbal products became a passion for Brenda Harris
when she was a new Mom learning how to keep her
kids healthy. She was taking a break from the computer
industry to start a family. “I fell in love with the idea that we
could help ourselves in general to be healthy and that we
could learn to improve our outcomes when we do get sick,”
Brenda said. She had practiced herbalism at home for over
10 years and when opportunity came to start a business, it
was the natural choice! She decided there was a need for a
health food store in the area, and first opened in Hope Mills
more than 20 years ago, followed by one in Fayetteville ten
years later.      

The store now employs 18 in both locations and is known
for specialty foods, natural supplements, and health and
beauty supplies. In particular, they have specialty foods
catering to unique dietary needs and food allergy limitations (gluten-free, vegan vegetarian, nut free, paleo, sugar-free, etc.). The store is proud of its bulk organic section
which carries nuts, seeds, and grains. “We talk with our
money by supporting organic farmers and promoting
better farming practices. All our fruits are sulfite free and
all meats are nitrate free,” she added.
Brenda also notes that the Natural Supplements are from
vetted top-tier companies in the industry.
Customers are treated to appreciation days and events
at the stores now and then, as well as a rewards program
where you can earn 5% rebate on all purchases. Follow
them on Facebook & Instagram at AppleCrateNaturals to
find out more.
Apple Crate Naturals also offers chemical-free and
fragrance-free household cleaners as well as health and
beauty items like soaps, lotions, and specialty skincare
lines -- all without excessive use of chemicals. “Essential
oils very popular,” Brenda said, and she even offers a line
of DIY supplies for those creating their own natural health
and beauty products.
Brenda believes in setting standards and spreading the
word about natural products and their benefits. They are
members of INFRA – the Independent National Food
Retailers Assoc. and the Natural Products Association
which sets standards that are promoted nationally and
locally. They attend industry expos – in Anaheim, Calif. in
the spring and in Baltimore, MD in the fall, to learn more
and keep improving.

Right now, they’re spending time redesigning their website
and logo to better meet the challenge of educating people
to understand the benefits of natural products, and using
social media as a vehicle to do that. And with cold and flu
season upon us, it’s time to do just that. “So many people
have experienced how well it works, it’s very mainstream
now to support your immune system through the fall and
winter,” Brenda said.
Overall, it’s been very gratifying for the Apple Crate owner.
“Our area needed a place to discover and enjoy natural
products and foods because those things can change
lives,” Brenda said. “I’m so glad we’ve been able to make
that happen. Today, whenever I come to work and see
one of our staff members helping a customer find the right
thing or meeting someone new who is relieved to have
found our market, I know that every step in the journey
has been worth it.”
FayBiz.com Friday, Dec. 7, 2018
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CITY CENTER GALLERY & BOOKS
112 Hay St, Fayetteville, NC 28301
Phone: (910) 678-8899

Principal Owners/Partners: Diane & Hank Parfitt
Date Founded: 1999

C

elebrating mankind’s two greatest
accomplishments led Diane and Hank Parfitt
to become the proprietors of City Center
Gallery and Books in Downtown Fayetteville. Hank
had been a practicing physician in Fayetteville for
over 30 years before his retirement in 2015. Diane
was a volunteer for many non-profits and worked at
Cape Fear Valley Hospital as Director of Friends of
Children until venturing into politics for several years.
But both have an abiding love for Fayetteville and
joined in the city’s efforts to help revitalize Downtown
in 1999.
When the opportunity to purchase a building downtown came up, they jumped in feet first. While renovating their 1895 building at 112 Hay Street, they
rented space on Maxwell Street and opened an art
gallery – City Center Gallery. When they moved into
the renovated Hay Street space, they expanded to
a book store and art gallery – hence the name City
Center Gallery & Books, with the tag line Awesome
Art & Bodacious Books. Diane had always wanted to
open a book store and Hank, a former English major,
was just fine with adding books to the mix. He always
said, “What are mankind’s two greatest accomplishments? Literature and Art.” When both retired from
their other jobs, they moved into the apartment above
the store to be truly immersed in the Downtown experience.
What you will find inside are new and used books,
original local art and photographs, note cards and
postcards. The staff of three will help customers
find any book they are looking for, even those that
are hard-to-find and out of print. They have close
to a 100% success rate in doing that. Their friendly
and knowledgeable staff loves searching for books.
Diane and Hank will travel around North Carolina and
Virginia to shop at book sales to meet the growing
demand for real books for their avid readers. Their
son, Matthew, covers the book sales in South Caroli-
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na to help restock books for the younger readers.
Diane describes their biggest challenge is engaging
with people from Fayetteville who have never been
downtown. They have many customers who are visitors from out of town, seeking that unique, small business experience. The staff is always delighted when
a local shopper from Fayetteville ventures downtown
for the first time and becomes a new customer.
Supporting local artists gives them joy. They have
several local artists who had their first gallery show
at City Center Gallery & Books and have gone on
to have a far wider audience. Caroline Merino is
one such artist whose works are now very much in
demand. Another example is a musician whom they
invited to play outside the store for Dickens Holiday
for several years. “He came back almost 10 years
later to see me and to thank us for giving him his
first exposure,” Diane said happily. “He is now doing
shows internationally and has recorded five albums.”
The two have made an indelible impact on downtown
and created yet another space where arts and literature can thrive – together.

FayBiz.com Friday, Dec. 7, 2018
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Anstead’s Tobacco Company
320 N McPherson Church Road
Fayetteville, NC 28303

Owners: Wayne & Edith Anstead
Date Founded: 1983/1990

F

or 44 years Wayne Anstead has worked in the
same industry – tobacco. Now he owns with
wife Edith Anstead’s Tobacco Company, but he
started his lifelong career in St. Louis.
“I have been in the premium pipe tobacco and cigar
business since 1974,” Wayne said. “I started as a
part-time employee with The Tinder Box in 1974 and
within a year was managing the store in St. Louis at
age 19. From day one,” he recalls, “I enjoyed the
Cigar and Pipe tobacco business and the products
we carried.”
He spent 5 years managing stores throughout the
country before settling in Fayetteville. He and Edith
purchased this Tinder Box location in 1983, separating from Tinder Box International in 1990 to become
an independent tobacco shop operation… Anstead’s
Tobacco Company.
He says their biggest challenge was surviving 37
years in a mall environment. “Operating at the mall
forced us to be always searching for products and
services to offer outside our premium tobacco business to maximize dollars per square foot in sales,”
he recalls. They did this by entering the custom
engraving business 20 years ago. “We hit a home
run,” Anstead said. “It is the single biggest category
outside of our core tobacco business we brought
with us to our new [freestanding] location,” where
they have been since 2013. “We invested in top of the
line engraving equipment, so we can engrave large
and unique items that others can’t. We plan to grow
the engraving business with the purchase of a laser
engraver soon,” he added.
But tobacco is at the heart of what they do. Anstead’s
is member shop of the Tobacconist Association
of America - the premier group of Tobacconists.
He adds, “This is an organization that can’t just be
joined, you must be invited to be a member. “
Along with premium cigars, you’ll find a luxury cigar
lounge, large selection of smoking pipes, cigar
humidors, and all accessories to complement the
cigar and pipe smoker. They also carry gentleman’s
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grooming products like shaving gear, beard oils and
soaps. “Understanding the culture of the business,
we felt we needed to create a location that customers
would want to come purchase cigars as well as come
smoke with us,” Anstead says. “We have a full bar to
complement the cigars that we sell. The large venue
has given us many opportunities to host manufacturer’s reps and owners. Our regional draw has led to
many very successful cigar events.”
“Anstead’s culture is focused on customer service
and I feel we give our staff the best customer service
and sales training in the industry,” he believes.
The Anstead’s also give to their community through
donations for numerous events. They have been the
title sponsor for the Cape Fear Regional Theater’s
biggest fundraiser Blues & Brews for the last 3 years.
Anstead’s Tobacco Company also supports the local
Boy Scouts of America program every year with a
silent auction for the Friends of Scouting campaign.
“This year we hit a new record, we raised $19,400,”
Wayne notes. And perhaps one of the symbolic
uses of their product comes every spring, when they
participate with the Warriors on the Water military
fishing event. “We donate about 175 cigars and hand
them out to the participants,” he said. “Everyone gets
a victory cigar.”

Moonlight Communications, Inc., GroundSwell Pictures, Inc.
Hay Street Investments, LLC (SkyView on Hay & Rainbow Room)
Principal Owners/Partners:
Jan Johnson & Pat Wright

Date Founded: Moonlight Communications, Inc –1993
Hay Street Investments, LLC- 1999
GroundSwell Pictures, Inc.-2014

W

hat started as a professional
collaboration through work ended up
being the start of not one, but three
companies in Fayetteville each have its own type of
social impact.
Jan Johnson and Pat Wright have a collective 50+
years of experience writing, directing and producing
digital media programs. They started out working
together at Fayetteville Tech. Pat was the Director of
Media Services and Jan was a writer and on-camera talent for a TV show FTCC was producing to
help folks get their GEDs. Pat was already a national
award-winning producer; Jan was awarded FTCC’s
Outstanding Instructor of the Year for her work in
teaching the American Management Association’s
courses in Business for Continuing Ed, creating her
own curriculum with the help of Pat.
“People who knew of our work together asked if we
could produce videos and train staff in various customer service and business-related topics including
Assertiveness Training, Time Management, Dealing
with Difficult People, etc.,“ Jan said. “So, we bought
our own equipment and started “moonlighting” in the
evenings and on weekends. We got so busy that we
quit our full-time jobs within 3 months and launched
Moonlight Communications. Our first major client was
PWC, and is a major client today,” she added.
Through Moonlight Communications, Inc., they’ve
produced hundreds of creative TV, web and video
programs, from award-winning documentary and television productions to commercials and promotional
videos.
They also produce the Indigo Moon Film Festival,
which not only raises awareness of the importance
of film as a cultural art, but also brings in hundreds of
folks from outside the community and raises awareness of Fayetteville as a cultural destination.
Not stopping there, through Shooting Stars Film
Camp, they teach children about the power of film to
change the world for the better. “We teach them how
to create a short film, going from script to screen in
5 days, culminating in a Red Carpet premiere at the
end of each week,” she adds happily.

Inspired to use the power of film to transform the
global community, Jan & Pat formed GroundSwell
Pictures, a 501 (c) (3) non-profit, “to make films that
change the way people see the world and the critical issues that shape our existence,” Jan said. From
documenting the effects of desegregation to the
needless destruction of architectural works of art,
and the Hollywood Blacklist to Child Victimization
and Endangerment, they are committed to creating a
groundswell of “change for good.”
The two won the Greater Fayetteville Chamber’s
prestigious Athena Award recognizing women of
influence who help further the cause of other women. They produced and premiered a documentary
“Not Just Pictures,” which pulls back the curtain on
child sexual image trafficking and offers ways to
help prevent our young people from falling victim to
the predators lurking on the web. This film has been
shown to tens of thousands of people world-wide and
is helping in the fight against child trafficking & sexual
exploitation.
The pair also took on the task of saving, restoring
and revitalizing two historic buildings and getting
Local Historic Landmark status on both, and winning
a Carraway Award from Preservation North Carolina
for a film to raise awareness about needless teardowns and infill. Through work on the Rainbow Room
and Skyview on Hay, “We are helping to preserve the
history and architecture of Historic Downtown Fayetteville,” said Jan.
When asked what they might be taking on next, Jan
quickly replied, “ARE YOU KIDDING?”
FayBiz.com Friday, Dec. 7, 2018
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On-After Sports Bar & Grub
3004 Bragg Blvd.
Fayetteville, NC 28303
Phone: 910-758-9898

Principal Owners/Partners: Joseph Dewberry
Date Founded: December 3, 2016

A

home while you’re away from home is the
atmosphere Joseph Dewberry wanted to
create when he opened On-After Sports
Bar & Grub two years ago this December. A
former Special Ops soldier with 22 years in and 14
deployments, “Bear,” as he is affectionately known,
says, “I wanted to create a place for those who didn’t
have family nearby could have a family.”
He admits he didn’t know anything about running a
bar when he took on this task. So he relied on friend
and mentor Marcus Fusfore, who owns Drifters
Sports Bar in Spring Lake. They met at Fusfore’s bar
and Marcus helped him physically build On-After’s
bar; while other bar owners also have given advice.
The peculiar name On-After comes with the tagline
“Our day begins when your shift ends,” meaning they
open at 7AM so that those working third shifts have
a place to go when they’re done with work. That particularly suits local law enforcement, EMS, and first
responders, who are recognized for their service with
deep discounts in and out of uniform.
When you come to On-After, at the corner of the
complex housing building owner Jimmy Keefe’s
Trophy House, you have a choice of, breakfast, lunch
or dinner. That might include a signature “Bear Bowl”
omelet with home fries, biscuit pieces and sausage
gravy; Taco Tuesdays; or half-pound burgers stuffed
with provolone and seasoned to perfection. The full
bar offers beer, wine and liquor and patrons can
enjoy pool tables, darts, karaoke, trivia, and poker
game nights, local live music, and corn hole. Game
times are even held in the mornings when 3rd shift
comes off duty.
In managing all of this, good help is hard to find, he
says, an issue many small business owners face,
especially coming from a disciplined military environment to what can be a different work ethic. “TIPS
stands for “to ensure prompt services,” Bear says.
“You have to be engaging, and quick with food and
drinks. Some customers come in having a bad day
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already. Our role is to make them feel like the most
important person in the universe.”
The popularity of that environment motivates Dewberry to open four more On-Afters in the next few
years on the East Coast. He believes in the adage
“Friends are the family you choose for yourself,” and
says he has met a lot through the bar. “It gives me
happiness, and I think it can be reproduced in other
areas.”
It’s a camaraderie he experienced through the
military and a group called the Hash House Harriers, what he calls a “Drinking group with a running
problem.” This international association is a group
of non-competitive running social clubs. An event
organized by a club is known as a hash, hash run or
simply hashing, with participants. On-After has become much more than hashing, and now throws its
doors open wide. As Bear says with a smile and the
utmost sincerity, “All are welcome.”

A-1 Supply Co.
638 Person St.
Fayetteville, NC 28301
Phone: (910) 323-3871

Principal Owners/Partners: Abby Ortiz
Date Founded: 1990

I

f you’re looking for janitorial or industrial cleaning
supplies, getting them off the internet might not
be the best way to go. So says Abby Ortiz, the
founder of A-1 Supply Company in Fayetteville.
For the past 28 years, she’s been offering these
products, and says her biggest challenge is getting
others to understand that without guidance you
might get stuck with a product that won’t do what’s
it’s needed to do.
“The Internet is not all that it’s cracked up to be,”
Abby says. “And big companies can make promises
they can’t keep.”
A-1’s founder had her own experiences with large
chemical companies, leaving one to form her own.
“The big boys back then didn’t treat women in this
field with respect,” she recalled. “I was the highest
producer in this company, and 40% higher than the
next person and that was a male, and they paid him
much more money plus his expenses.” The inequity
is what prompted her to quit and start her own enterprise.
“I opened up A-1 with $3,500.00,” she said, noting
that everything she has now was through growing it
herself. “It was hard, but well worth it.” It took a lot of
her own elbow grease and the assistance of Debbie Cain. “I want to give her credit, with her help we
managed to bring A-1 where it needed to be. Abby
moved into her 400-square-foot office, and had been
trying to sell, run deliveries, and manage the office
all by herself. When Debbie took over ordering and
deliveries, that left Abby to do what she does best sell. Within 5 years she had landed a big industrial
contract locally.
Basically, she was born to sell. Chemistry and art
were her favorite subjects, prompting the job at the
chemical company, where she just wanted to be a
sales rep. “My stepfather was the greatest one I’d
ever seen,” she remembers. “He was one of the first
Peter Pan [peanut butter] reps in Georgia – he wore
a green jacket and a yellow tie, and was a top producer for 10 years.” She added, “My mother was a
food broker. I saw how they enjoyed it.” Perhaps her

daughter, Courtney, who works at A-1 as a sales rep,
will carry on the family tradition.
But she did put her chemistry skills to work as well,
and in fact holds three patents for quick-patch compounds she developed to be safer to the touch, have
less odor, and which sets within 8 hours. She confesses she “went environmental” 20 years ago, long
before the green movement. And five years ago
Abby added the Simply Natural line of personal care
products like soaps, bath balms and oils.
Another of her beliefs hits close to home. “I’m adamant about people doing business locally,” she
exerts, adding that she also makes her donations
locally.
FayBiz.com Friday, Dec. 7, 2018
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Sherri’s Crowning Glory
(Hairdressers & Spa)
500 N McPherson Church Rd.
Fayetteville, NC 28303
Phone: (910) 867-5141

Principal Owners: Dr. Sherri Arnold-Graham
Date Founded: October 5, 2016

O

ne local businesswoman has been
practicing her craft since she was 5 years
old, and the end result was the opening of
Sherri’s Crowning Glory Hairdressers and Spa.
Dr. Sherri Arnold-Graham said it had been her dream
to own a hair salon since childhood. “I actually would
stage the salon as a child with a cash register and
real money.” While at Emory University, studying
management, I became a hair model in Atlanta and
began to dream of owning an upscale salon with a
philanthropic mission.
Helping her to realize that dream was her mother
– who Sherri said was a social work administrator
extraordinaire for 25 years with HeadStart -- a trained
Beauty Culturist. “She introduced me to the life and
legacy of Madame C.J. Walker, a hair care pioneer,
entrepreneur, philanthropist, and social activist.”
Walker is described as a visionary entrepreneur and
America’s first female self-made millionaire.
And like Walker, Sherri says one of her challenges are
racial divides in Fayetteville that (still) impact entrepreneurship, sustainability and market exposure.
“My mother, Mrs. Elouise Combs Arnold and Madam
Walker are the true inspirations behind my passion in
this industry which birthed this salon as an extension
of my life’s ministry to facilitate healing, restoration
and community service.” No wonder, then, she chose
AVEDA – a natural products company built on a mission of giving back to society and setting an example
of environmental leadership and responsibility.
But in addition to the products, there’s a full experience to be had at the salon. “At Sherri’s Crowning
Glory, we have created a serenity destination and a
healing space with Ayurvedic Principles and AVEDA
products for services from head to toe,” Sherri said.
Sherri and her staff of seven offer hair, skin, massage and reflexology services as well as “Wigs as
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Crowns.”
There are further plans in the works, according to
Sherri. In addition to carrying MoodSwings by Moe,
(wigmaker/celebrity stylist for Gabrielle Union, Tika
Sumpter and Tyler Perry Studios), we are expanding
our Wig Boutique to include our very own private
label of glueless, “Custom Wigs as Crowns” for
medical reasons or make-believe seasons.” She’s
especially pleased to have become a partner with the
Veterans Administration providing free human hair
wigs to eligible veterans and, as Sherri says, “serving
those who served us!”

Rocket Fizz
916 Skibo Road, Fayetteville, NC 28314
(across from Planet Fitness)

(910) 867-6032

A

Principal/Owners/Partners: Two (veteran) families:
Ann & Kyle Sims, Ineke & James Morris
Date Founded: December 22, 2015

fter years of being a military spouse and
raising two boys, Ann Sims wanted to revisit
the entrepreneurial path she gave up a few
years prior. Her husband Kyle was about to retire
from 20 years in the Army. After some research, they
found this small franchise after watching an episode
of “Undercover Boss.”

each other for a few years.”

Rocket Fizz specializes in hard-to-find, unique candies, and also offers over 425 craft sodas, tin signs,
concert posters, toys, gag gifts, and novelties. If you
can’t decide, they offer gift baskets or gift cards to let
your favorite person do the choosing themselves.

But they are still giving back to the community. We
also work with local charities to customize fundraising donations and opportunities tailored for small
local organizations. We support our local teachers
through Work Perks and offer Military Discounts to
our veterans. No wonder they were the winner of Up
& Coming’s Best of Fayetteville Award for best Candy
& Sweet Shop for 2017 and 2018.

About a year after opening, the assistant manager at
the time, Ineke Morris, became good friends with Ann
and decided, along with her husband James, to jump
in as co-owners. Ineke and James have a similar
background as Ann and Kyle: James being a 24-year
veteran from the Air Force and Ineke also giving up a
career in Europe to raise two girls and be stationed
all over the world.
“We quickly found out that we have many similarities
in our lives and we’re a great team who work really
well together, “ said Ann. “The fact that many people
mistake us for sisters makes it even more fun to tell
people our background and that we’ve only known

Ann says their biggest challenge is to compete with
the prices of big box stores. “Our goal is to offer
greater selection and outstanding service,” she said.
To make things even more challenging, the last two
hurricanes have caused major inventory damage as
well as damages to their building.

Besides Ann & Ineke, who run daily operations, they
have three additional employees.
“We constantly try to change our inventory and get
products our customers request,” Ann said, adding,
“The biggest disappointment we bring customers is
when a product has been discontinued.” But there
may also be opportunity out there for local products
since Rocket Fizz is looking to find products that
would work well with the franchise.
FayBiz.com Friday, Dec. 7, 2018
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Christi Lowe Productions
3400 Walsh Parkway #334
Fayetteville, NC 28311
Phone: (910) 491-4180

Principal Owners/Partners: Christi Lowe
Date Founded: 3/1/2010

A

t Christi Lowe Productions, it’s all about
telling the story – from the best angle. Her
video production company in Fayetteville
has worked all over the world. They are experts in
every aspect of the video-creation process: from
creating a story that will showcase a business; to
filming, using the best shots and angles; to final
post-production editing and marketing.
Christi should know – this former military wife and
Mom is an Emmy Award-winning journalist. Christi started her career as a television reporter and
spent 22 years in front of the camera. She specialized in covering breaking news, the military, courts
and crime, and human interest stories. Christi was
an embedded journalist during Operation Iraqi
Freedom and continues to be involved in the country’s biggest stories as a field producer for several
national news networks.
“I was a military wife who had to quit my full time
job as a news reporter due to a PCS (permanent
change of station/relocation). “I imagined I would
love being only a stay-at-home mom,” Christi remembers, “but soon I realized that I missed telling
great stories. Being a video journalist has always
been my passion – so my husband actually suggested that I start my own company and use my
video skills to help local businesses. And the rest,”
as she says, “is history.”
The company’s services are website and social media videos designed to make her clients money and
reach new customers. The firm offers marketing videos, training videos, commercials, drone aerials, documentaries and government video production - they
filmed a documentary for the US Fish and Wildlife
Service in Honduras recently. It remains a challenge,
she said, the get local business to understand the
value of video marketing.
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She’s proud, though, that she grew her business
from what she calls a “one-woman band” to a shop
of three that has continued to grow year over year.
And Christi isn’t stopping anytime soon. Her newest
undertaking? “My passion project – launching Bite
This,” Christi said, “a new community-based online
restaurant review site/magazine to promote the local
food scene in Fayetteville and beyond. And if you’d
like to sink your teeth into that project, Christi is looking for angel investors, or business partners!

The Trophy House, Inc.
3006 Bragg Blvd
Fayetteville, NC 28303
www.thetrophyhouseinc.com
910-323-1791/1-800-647-3006

T

he origins of The Trophy House go deep
into our military history. In late 1969, John V.
Keefe, Jr., a Lieutenant Colonel in the U.S.
Army, was serving as deputy Commander of the
6th Special Forces Group at Fort Bragg. LTC Keefe
wished to give the officers and senior NCOs of his
unit a special keepsake that signified the 6th Special
Forces. Not being able to find a suitable token, he set
out to have one created. The design was simple, a
wooden arrowhead shaped shield, with an enameled
plate shaped like the flash that was worn on the
Green Beret. This plaque was so well received that
soon members of other Special Forces groups began
to request them.
That led to the birth of The Trophy House, Inc. – then
known as Heraldic Plaques – created to produce and
distribute military shield plaques to members of the
United States Army.
It is now owned and managed by Keefe’s son, Jimmy,
who also serves as a Cumberland County commissioner. He notes how the industry has changed.
“When we started in 1969, my father had two old
style hand engravers called panographs that required each letter to be set and engraved by hand.
We made the commitment early to stay on top of
technology and offer the best and most innovative

Principal Owners/Partners: Jimmy Keefe
Date Founded 1969
(Celebrating 50 years in 2019!)

products and services to our customers,” he said.
They are constantly striving to outdistance themselves from the competition and show their unique
services. “Not only are we one of the largest award
centers in the Southeast U.S., we also do screen
printing, embroidery, wide format printing, team uniforms and many other custom products,” Keefe said.
The company works with corporations, individuals
and other groups that wish to recognize special people and achievements.
“We believe in being part of a community and have
been honored to sponsor events and organizations
that support us,” Keefe said. “We have been blessed to see awards we created presented to six U.S.
Presidents, numerous professional athletes, many
entertainment celebrities and almost every general
officer that has been stationed at Fort Bragg.” He
continued on a more sentimental note, “Although
these are nice things to talk about, we believe that
the emotional reaction that we see when someone
receives an unexpected recognition is the greatest
accomplishment.”
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We all know that one person...
...who goes above and beyond for others,
who makes an impact in their community,
who leads when others follow.

The Fayetteville Observer will
recognize the area’s rising
young leaders for their business
acumen and community service
for the ninth year.

Nominate at
FayObserver.com/40under40

Deadline for submissions is Jan. 15.
Nominations accepted from Bladen, Columbus, Cumberland, Harnett, Hoke, Lee, Moore, Robeson, Sampson or Scotland Counties.
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Trust a company that is connected
to keep your business connected.

5.9K+

Instagram Followers

6,191,000
Page Views*

100K+
Facebook Fans

• Newspapers

• Targeted Digital Display

• Websites

• Search Engine
Optimization

• Events
• Email Campaigns

Media Solutions that Work

Facebook.com/FayObserver |
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@FayObserver |
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Twitter Followers

• Social Media
Management
• Reputation Management

• Search Engine Marketing

Advertise | 910-609-0657 | advertise@fayobserver.com
Subscribe | 910-323-0701 | subscribe@fayobserver.com
News | 910-486-3500 | news@fayobserver.com

30K+

• And More

Partnered with

* Six month average from Google Analytics, March - August 2018.

FayObserver |

Youtube.com/FayObserver

