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Guest Blogging
Guidelines
What to submit initially

Spread your message

Before sending us your blog
Thanks for your interest in contributing and in
post please take a minute to
helping to advance the Lethbridge business
provide us with this content:
community through a guest blog on
LethbridgeChamber.com.

Please review this brief

document to understand what we are looking for
and what we require from you to make this
happen.

Brief author bio
The blog article
The visuals you want to add to
your article (images, videos,
infographics etc...)

As Lethbridge’s leading business organization our
audience consists of businesses and business

Here are some blog topics that

people that span virtually every facet of the

you could write about:

Lethbridge business community.
Business strategy
We are however a member-based organization

Leadership

that exists to help our members succeed, and as

Human resources

such, only submissions from individuals at member

Marketing

companies will be considered.

Accounting/financial
management

How to submit

Small business advice
Import/export

Send your blog article to

Energy

marketing@lethbridgechamber.com (Subject:

Current trends

Guest blog submission). We will review it and will
let you know if we’re interested in publishing it on

Please allow us 1-2 weeks for a

our blog.

response.

The Lethbridge
Chamber of Commerce
Quality requirements
We are looking for top notch subject matter experts to share deep insight beyond general
knowledge and discuss issues that are particularly relevant to our community.

Posts should provide thought leadership and value to our readers, while avoiding topics
that have been covered many times over. An effective Lethbridge Chamber guest blog post
should either inform our readers on information that will affect their long-term strategy or
make our readers want to stop what they are doing and spend the day applying what they
have learned to their website or business.

We have limited opportunities each year for guest blogs, and we receive many more offers
than we can accommodate. As such, we are very selective with the guest blogs we put
forward.

Images Requirements
We welcome image, video, infographic submissions with your blog, as long as you have the
rights to the visual and provide a brief caption and visual credit. Images, videos and
infographics must respect the dignity, values, history, religion and culture of the subject
photographed. They must also accurately reflect the subject being discussed and not be
misleading. We also have the capacity to embed a video in your blog by putting either the
URL link or the embed code in the box beneath where you enter your main blog text.

Links are useful for building blog traffic, offering additional resources and information to
readers, and more. However, using too many links or using links inappropriately is
considered a spam technique. Therefore, be sure to cover the following in your style guide:

The Lethbridge
Chamber of Commerce
Not-So-Fine Print
Submissions must meet the Lethbridge Chamber’s quality requirements in order to be
published, those requiring substantial editing will be returned
Self-promotion and partisanship should be limited to your author bio
The post must not include marketing-related links.
Proper attribution must be given to facts, figures and phrases
Original content only - content published on LethbridgeChamber.com cannot be published
on another platform or it will be removed from LethbridgeChamber.com
You can post a link on your own blog, website, or newsletter to let your audience know
about the article
You can post a link on your own blog, website, or newsletter to let your audience know
about the article.
The Lethbridge Chamber reserves the right to edit/adapt/promote or reject your guest blog
as we see fit.
You can promote your post on social media either by making your own posts or sharing
mine

Full article writing suggestions
Keep your post to less than 700 words
Spend extra time crafting an engaging
headline
Divide your post into short, easy-to-skim
paragraphs
Use subheadings for each meaningful point
and mark them with [h2] tags when submitting
your draft post
End your post with a powerful conclusion and
an open question to engage readers and
encourage comments
The post must be grammatically correct and
well-written.
If you reference a statistic or a recent event in
your piece, we encourage you to provide a link
to the research or an article on the subject, if
possible.
Please send the blog post in the formatted
document in either Word, google doc or pdf.

By submitting your blog, you
acknowledge that your article will
belong to the Lethbridge Chamber of
Commerce

and will be credited to

you. Also, by submission, you allow me
to share your comments publically.

