Welcome the 2018 Board of Directors of the
Wallowa County Chamber of Commerce

WALLOWA COUNTY
CHAMBER OF COMMERCE
309 South River Street, Ste B
PO Box 427
Enterprise, OR 97828
Phone: (541) 426-4622
Email: info@wallowacounty.org

BOARD OF DIRECTORS
Jessie Cunningham, President
Jenni Word, Vice President
Ruby Lathrop, Treasurer/Secretary
Cynthia Warnock, Past President
Kathy Casper, Director
Michael Vali, Director
Bridget Brown, Director
Liz Neveau, Director
Marc Stauffer, Director
John Williams, Director
Tammy Strampe, Director
Nancy Rudger, Director
Cheryl North-Coughlan, Director

Jennie Word, Enterprise Director
Tammie Strampe, Joseph Director
Kathy Casper, Wallowa/Lostine Director
Michael Vali, Wallowa Lake Director
Lem McBurney, Public Relations Director
Susan Gilstrap, Small Business Director
Bridget Brown, Healthcare Director
John Williams, Education Director
Mike Hayward, Rural Area Director
Jessie Cunningham, Farm & Ranch Director
Cynthia Warnock, Timber & Forestry Director
Nancy Rudger, Heritage & Culture Director
Cheryl North-Coughlan, Arts Director
Heather Tyreman, Tourism Director
Penny Arentsen, At-Large Director

Heather Tyreman, Director
Doris Woempner, Ambassador

On January 1, 2018 the new Board of Directors will take the helm of the Chamber. Eighty-one
votes were received supporting the Slate of Directors. Thank you to all who took the time to vote.

CHAMBER STAFF

As this board starts the new year off, it will be time to say thank you to those board members
that have served and will soon rotate off the Chamber Board. Their support was heartfelt and
their service was above and beyond the normal duties. We will miss each of these individuals,
but we know they will continue to be friends of the chamber. The Board & Staff would like to
recognize the following individuals for their service:

Vicki Searles, Executive Director
Diane Knox, Admin. Assistant

December 2017
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Joe Wanner
Marc Stauffer
Ruby Lathrop
Liz Neveau

CELEBRATE OUR WALLOWA COUNTY CITIZEN AWARDS

4:00 - 7:30 pm, Sunday, January 28, 2018
Cloverleaf Hall, Enterprise

TICKETS ON SALE MONDAY, DECEMBER 18th

Theme: Wallowa County — Blazing Our Own Trail!
—ENTERTAINMENT—
Recognition of the Citizen Awards
Erica Pinkerton & Andy Crow, Emcees
Delightful Prime Rib or Pecan-Crusted Chicken Dinner Choice
(Vegetarian upon request)
Live Dinner Music
Table Gifts, Raffle Baskets, Games, Center Piece Drawings, Tradeshow
Tables and our Social Hour with your Neighbors and Friends.

Dinner tickets go on sale December 18th.
Buy your dinner tickets between December 18th - January 5th
And receive 2 free raffle tickets for great prizes!

Join us for a rewarding evening of fun!
New! Why do Visitors

Chamber Visitor Report for November

Come to Wallowa County
Wallowa Lake
Wallowa Lake Tramway
Joseph, Arts & Galleries
Hells Canyon & Over Looks
Hells Canyon Scenic Byway
Wallowa Mountains
Wallowa Valley & View Points
WC Events
Fishing, Hunting, Outdoor Rec.
Visit Family & Friends
Family reunions, wedding, etc.
Other: Oregon’s 7 Wonders
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Information Contacts

November 2017

October 2017

Year to date

November 2016

Walk-ins: Visitors/Business

109

149

2280

* Numbers unavailable

Information Packets
Mailed Out

21

40

504

*

Phone Calls, Web & Emails

256

224

3,467

*

Total Contacts

386

413

6,257

*

Website Visits

6981

8092

104,137

*

Membership Referrals

703

1144

13,737

*
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9th Year of the Buy Local Campaign
The perfect GIFT CERTIFICATE—
for all of your Gifting Needs

Buckskin Bucks
Once again, the Chamber asks for local
employers to consider Buckskin Bucks for
holiday bonuses, employee appreciation
gifts, exceptional performance rewards, or
the end of the year bonuses. It is a perfect
gift AND what a great way to thank your
employees!

TO-DATE SOLD

$17,445
This Season

It is easy for everyone to participate as a
buyer. Buckskin Bucks are available in
$10 & $25 denominations. These Bucks
are purchased from the county chamber
and can be spent at 50 plus Wallowa
County businesses printed on the back of
each Buck. This is a simple idea and
rewarding for our local economy.
The Chamber is now selling bucks for this
holiday season. Give the office a call to
reserve your Buckskin Bucks for the holidays. Thank you.

Grand Opening
Held Saturday, November 11th

Congratulations!
Owners Emily Cunningham
& Jill McClaran
http://simplysandys.com/

Connecting to Regional Social Media!
The Chamber has long recognized the importance of Wallowa County businesses and
attractions working together as a team to network with Oregon’s tourism industry.
Above:
(left) Liz Farrar, (right) Lori Kimball

Eighteen individuals from local businesses and attractions participated in the Connect to
Regional Social Media workshop November 16th. The group heard presentations from
guest speakers Liz Farrar, EOVA Communication and Marketing Specialist and Lori
Kimbel, Umatilla Chamber Director and the owner of Studio 6 Photography. The purpose of the workshop was to learn effective ways to network with Travel Oregon and
EOVA and have access to their social media platforms.
Vicki Searles inquired to the presenters and audience, “How do we get the right attention
from Travel Oregon and EOVA?. She referred to the many events and attractions in
Wallowa County. “We need more attention.”
Workshop topics included What is a feature story? Who should receive this information?
and What should be included — press releases, images, timelines, websites, etc.
Liz addressed the Travel Oregon database “OTIS” and asked for everyone to monitor
Travel Oregon’s website to make sure their information is listed correctly for their business, event, or attraction. She said the EOVA website is now located on a platform of
Travel Oregon’s site. Liz is our OTIS contact, elizabeth.a.farrar@gmail.com.
Lori Kimbel led off with a presentation about Instagram and business. The goal was to
have everyone able to setup their account and know how to download images. This
was an energized group and the Chamber will move forward on another workshop.
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Almost Half of Younger Consumers
Plan to Spend More During the Holidays
November 16, 2017
By Ana Serafin Smith
NRF (National Retail Federation)
Reprint of a great article for those of us interested in consumer behavior and trends —

With the holiday shopping season about to hit the home stretch, most consumers say they will spend about the same as last
year. But a new survey released today by the National Retail Federation and Prosper Insights & Analytics shows that young
adults (18-24 years old) are the most likely to show an increase in spending.
“As Gen Z and Millennials gets older, their purchasing power increases, and the rise in disposable income is sure to be seen
by retailers,” NRF President and CEO Matthew Shay said. “This group of consumers has spent time carefully researching
gifts for friends, family and themselves, and are ready to begin knocking out their shopping lists.”
The survey found 54 percent of consumers overall plan to spend about the same as last year, with 24 percent planning to
spend more. But among those ages 18-24 — which includes the oldest members of Generation Z — 46 percent say they will
spend more than last year.
The next-closest group was those aged 25-34 years old, with 39 percent planning to spend more.
Clothing and accessories will be bought by 61 percent of consumers, the same as last year, while 59 percent will give gift
cards, up from 56 percent last year. Books, music, movies or video games will be given by 44 percent, the same as last year,
while 41 percent will give toys, down from 42 percent. The number giving food or candy is up at 34 percent from 31 percent,
and 29 percent will give electronics, down from 30 percent.
“With an additional full shopping weekend this December, consumers will have plenty of time to browse and complete their
holiday purchasing, whether it’s gifts for others or décor for their homes,” Prosper Principal Analyst Pam Goodfellow said. “Gift
cards continue to be a popular low-risk option for gift givers, and this year we’re seeing food increase in favor as well. As
Americans look to celebrate with even more of the special people in their lives, food serves as a great way to come together.”
Out of the 95 percent of Americans shopping for the holidays this year, 80 percent plan to spend time with family or friends,
63 percent plan to give or open gifts and 50 percent plan to make a special meal or festive treats. Also, 45 percent plan to
decorate their homes and 31 percent plan to attend a religious service.
In a new question this year, the survey found that 38 percent of consumers plan to donate money to a charity or cause and 37
percent plan to donate items, including holiday meals for needy families. Of those donating, 80 percent said it would have no
effect on their overall holiday spending.
Holiday shoppers plan to purchase an average of four gift cards with an average value of $45 per card, the second mostpopular gift after clothing. Spending on gift cards is expected to reach $27.6 billion, up from last year’s estimated $27.5 billion.
The most popular gift cards include those for restaurants (purchased by 36 percent of buyers), department stores (33 percent), Visa/Mastercard/American Express (24 percent), coffee shops (21 percent) and entertainment (18 percent).
Continue →
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Almost Half of Younger Consumers Plan to Spend More During the Holidays

Credit cards are the most popular form of payment this year, used by 40 percent of shoppers, up from 39 percent last year. That’s tied with
debit cards, which will also be used by 40 percent, the same as last year; 18 percent plan to pay with cash and 2 percent will use checks.
Of emerging payment methods, PayPal will be used by 36 percent, Apple Pay by 7 percent, Samsung Pay and Google Wallet by 4 percent
each and Venmo by 3 percent.
The survey, which asked 7,439 consumers about holiday shopping plans, was conducted October 31-November 7 and has a margin of error of plus or minus 1.2 percentage points.
About Prosper Insights & Analytics
Prosper Insights & Analytics is a global leader in consumer intent data serving the financial services, marketing technology, and retail industries. We provide global authoritative market information on US and China consumers via curated insights and analytics. By integrating a
variety of data including economic, behavioral and attitudinal data, Prosper helps companies accurately predict consumers’ future behavior
to help identify market behaviors, optimize marketing efforts, and improve the effectiveness of demand generation campaigns.
www.ProsperInsights.com
About NRF
NRF is the world’s largest retail trade association, representing discount and department stores, home goods and specialty stores, Main
Street merchants, grocers, wholesalers, chain restaurants and internet retailers from the United States and more than 45 countries. Retail is
the nation’s largest private-sector employer, supporting one in four U.S. jobs – 42 million working Americans. Contributing $2.6 trillion to
annual GDP, retail is a daily barometer for the nation’s economy.

Quickbooks Getting Started With The Basics, December 5, 12, & 19, 6:00 - 8:30
pm, Wallowa Resources, 401 NE 1st St., Enterprise
QuickBooks - Get Started with the Basics During this 3 week class series you will Learn
common business terms and reports. Open a new company and make entries in the new company. Learn how to enter, pay bills and print checks. See how entries affect your Profit and
Loss and Balance Sheet. Create reports with information you need.
REGISTER NOW FOR GETTING STARTED WITH THE BASICS

Public Relations/Advertising, December 16, 9:00 am - 12:30 pm, Wallowa Resources, 401 NE 1st St., Enterprise
How do you attract community attention for your business? Take this 1/2-day workshop that
will run through the difference between public relations (PR) and advertising, when each is appropriate, and then will give you tools to excel at both. Leave with a press release ready to
send to the media.
REGISTER NOW FOR PUBLIC RELATIONS/ADVERTISING
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Maxwell Heritage, An Incredible Asset
My Voice — ABOUT THE AUTHOR. Silje Christoffersen of Enterprise works as a
Youth Stewardship Education Program intern at Wallowa Resource in Enterprise.
My Voice is a column with the La Grande Observer program. My Voice reflects the views of
the author only. For general information or specifications contact the La Grande Observer,
541 963-7804, email acutler@lagrandeobserver.com. Visit My Voice columns reflect the
views of the author only.
A few weeks ago, I had the privilege of attending a talk at the OK Theatre by Marion McGee, a representative from the Office of
Strategic Partnerships at the Smithsonian Institution in Washington DC. Marion travelled all the way to Enterprise because the
Smithsonian identified the Maxville Heritage Interpretive Center as an important partner in their mission to preserve our country’s
multi-cultural history.
Marion spoke eloquently about the recent opening of the National Museum of African American History and Culture on the
National Mall in D.C. The NMAAHC has quickly become one of the most visited Smithsonian museums, with an average visit time
of six-hours. This museum celebrates our collective history through the African American lens. It is not just a museum “for black
people” – it is a museum for anyone who seeks to deepen their understanding of America and the people who shape this country.
Just as the Maxville Heritage Interpretive Center is for anyone who cares about Wallowa County and our shared legacy.
As a young person returning home after college in Massachusetts and a year in Norway, I am increasingly fascinated by this
place. Wallowa County is unique. People feel something here that they do not experience in other places. A lot of press on our
county focuses on the aesthetic beauty of this place. With articles appearing in The New York Times and Travel Oregon, there’s
been a recent shift in the visibility of our humble valley. But what makes this county special is the people and the connection to
place.
In conversations with folks here, it’s clear that this publicity makes people nervous. I believe it’s valuable to reflect on this anxiety
to help us consider the ways we do and don’t want to be represented. Personally, I hope people come here with a respect and
appreciation for Wallowa County’s loggers, ranchers, teachers, doctors, biologists and artists – the people whose labor and ideas
continue to shape this landscape and maintain the strength of our community.
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