The Heart of Danville has become one of Kentucky’s premier Main Street Programs, receiving
accolades as one of the longest-running and most
successful Main Street programs in Kentucky: designated a “Preserve America” community in 2009,
the first recipient of the Award for Excellence in the
Main Street Four-Point Approach in 2012 and again
in 2015, and the first Kentucky Main Street Program
to receive the Great American Main Street Award
in 2001.
Every year can be called the year of change, but
in the case of the Heart of Danville and 2016 that
statement is unequivocally true. Not only was I
hired as Project Manager, but our Director, Bethany
Rogers, left. We began making changes to how we
operate focusing on better relationships and communication with our downtown business owners.
We also changed several events this year: Oktoberfest became Harvest & Heritage Festival, Shop
2nd Saturday turned into Love Local Friday, and our
community Holiday celebration put the spotlight on
the big man himself.
“Main Street” is founded on four principle points:
Design, Organization, Economic Revitalization, and
Promotion. Every successful Main Street program
must address these four points in order to maintain
a balanced, yet energetic central business district.
The Heart of Danville is committed to incorporating the four points into our annual work plan.

BY THE NUMBERS
With our 2016 investment survey, we learned that last
year downtown Danville saw:

110
10

New jobs created in
downtown businesses
during 2016.

New or expanding businesses, for a net gain of 6
new businesses.

$ 1.9 million

invested in business start-up and expansion

23
8

Major and minor building
renovations in the downtown district.

facade enhancement projects

$ 8.21 million
invested in downtown building improvements

$ 12 million
of total private investment in downtown, up 2 million
from 2015

$ 21.9 million

As you will see from this annual report, we have
worked very hard to maintain a high level of quality
and availability to all members of our community.
From our events for citizens to our business serTotal dollars invested in downtown in 2016
vices, we are always working to improve the quality
of life in Danville-Boyle County. We invite you to
become involved in our program and share our
enthusiasm about downtown Danville. Your involve- Much of the success of the Heart of Danville is the
ment and input is very important to our success.
result of the support and involvement of the community. We receive financial support from the City
Warmest Regards,
of Danville, Boyle County Fiscal Court, the Economic
Nick Wade, Interim Director
Development Partnership corporate sponsors, membership fees from local businesses, and family, individual membership donations from residents like you.

HOW WE DO IT

WHO WE ARE
The Heart of Danville was established in 1986 as a National Main Street program to revitalize and promote
Danville, Kentucky’s historic downtown. In its 30 years,
the Heart has supported over 100 major renovation
projects and fostered a significant increase in downtown business.
We are a 501(c)(3) non-profit led by a volunteer Board
of Directors, made up of local leaders and involved residents who represent a variety of community interests.

2016 Board of Directors

Tom Poland, President, Farmers National Bank
Ann Yager McCrosky,Vice-President, Stith Funeral Home
Mary Beth Touchstone, Treasurer, Community Arts
Center
Amy Wise, Secretary, Centre College
Brianna Feistritzer, Organization Chair, Wilson’s Nursery
Valery McMann, Economic Restructuring Chair, FNB
Investments
Sara Lamb, Preservation & Design Chair, Danville
Independent Schools
Sandy Turner, Promotions Chair, A Lasting Impression
Jonathan McWilliams, Captain Frank’s Hot Dog Emporium
Julie Nelson, Maple Tree Gallery
Ben Richardson, Elmwood Inn Fine Teas
Clayton Denny, Ephraim McDowell Regional Medical
Center
Michael Hughes, Danville-Boyle Co. African-American
Historical Society
Mary Robin Spoonamore, Jane Barleycorn’s
Jeffrey Baird, Baird Associates
Megan Noltemeyer, Centre College
Logan Germann The Logan Company
HEART OF DANVILLE MAIN STREET PROGRAM
105 E. Walnut Street,
Danville, KY 40422
(859) 236-2361, ext. 140
info@downtowndanville.com
www.downtowndanville.com
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2016 Highlights

WHAT WE DID — 2016

WHAT WE DO

PROMOTION

Corresponding to the four points of the National
Main Street Center, the Heart of Danville carries
out most of its programming and organizational
efforts under the work and mandates of four key
committees:

hours by members of the
1,043 volunteer
community.

n 2016 Bourbon Chase “Most Spirited Community.”

100
DESIGN & PRESERVATION

$6,387
DESIGN & PRESERVATION
Protecting the character of downtowns and rehabilitating historic architecture

ORGANIZATION
Proper structure and training to work effectively as a
non-profit

PROMOTION
Bringing people downtown through events and marketing

ECONOMIC RESTRUCTURING
Promoting economic development and supporting
existing businesses

OUR VISION

Our vision is to work collaboratively to create an
award winning, unique, and vital downtown that
embraces history, promotes small businesses, sponsors quality events, and celebrates the arts to instill a
“sense of place” in our community.

participants for the Pokemon GO Historic
Downtown Walking

Tour.

n Partnered with several

awarded in Facade Improvement
Grants that generated $32,070 in
downtown building investments.

community organizations for
the first ever Santa’s Winter
Workshop & Tree Lighting.

n Preservation Kentucky’s Helen Dedman Award

$1,200

for Preservation Advocacy for our work with the
2nd Street African-American Business District and
other programs to document and promote local
African-American History.

$6,476

grant dollars from the National Trust
for Historic Preservation received
to bring Mark McDonald, Executive Director of the
Georgia Trust, to Danville for a Revolving Fund program needs assessment.

ORGANIZATION

100% score on our annual recertification.
n Improved communication by updating our website, weekly newsletter, and reinstating the monthly
“Heart of the Matter” merchant newsletter.

114

hours spent on
professional devel-

opment.

n Sponsored a bi-monthly
Merchant Breakfast to aid in
better dialogue with downtown business owners.
a record breaking number, presented at
11 awards,
our Annual Downtown Revitalization Awards.

downtown
dollars awarded that have been re-invested at our locally and independently owned restaurants
and shops.

n Increased social media audience by 26% on Facebook and 49% on Instagram.

3

cumulative awards for the Soul of 2nd Street Festival, which continues to be a community favorite
event, and was held for the 2nd time in 2016.

OUR MISSION

The mission of the Heart of Danville is to
promote economic vitality and viability in our
downtown and to protect the historic character
of our community.

ECONOMIC RESTRUCTURING

at the “So You Want to Start a Small
30 attendees
Business” and Entrepreneur Panel workshops

to ignite and engage the entrepreneurial spirit.

n Developed StartSmart, a business planning and
marketing ‘boot camp’ session for small businesses.
participated in an intensive one-on6 businesses
one marketing program.

n Hosted a Barriers to Entry Breakfast to help identify the most significant ‘barriers to entry’ for small
businesses downtown.

2016 Goals
In 2016, HOD plans to capitalize on the business
and community impacts of our annual downtown
events. We will further educate our community on
the importance and history of our downtown and
incentivize and advocate for increased investment in
our historic resources. We will continue to improve
support programming for existing and potential
downtown businesses. We intend to build better
relationships with our stakeholders and increase volunteer and citizen engagement through strategic and
innovative communication efforts. In other words, the
Heart plans to:
1) Develop and execute a communications plan with
a focus on: facilitating information flow between our
local governments, HOD, and downtown business
and property owner; and strategically using social media, website, E-news and other mediums to share the
work of HOD and downtown happenings to increase
community involvement.
2) Assess annual Heart of Danville events and refine
them as needed to improve impact on downtown
businesses and the quality of life for our community
as a whole.
3) Increase viability of our historic resources through
investment programs and educate the public about
the value of these resources and our local history
through creative and engaging programming.
4) Continue to improve support programs for current business owners and those looking to open or
expand their business in downtown.
5) Build a community vision for improving the appearance and safety of our downtown streets and
streetscapes.

