Local Plans for
Ag Water
AGRICULTURE AND
WATER SUSTAINABILITY IN
MONTEREY COUNTY
Since the Governor’s Executive
Order regarding mandatory
reductions in water use statewide
came out on April 1, people have
been asking: what is agriculture’s
responsibility? In this article, we’ll
focus on what Monterey County
growers and landowners have been
doing for decades to prepare for
water shortages and their plans for
the future.
Water is an important resource
for everyone in Monterey County,
and growers are using it wisely
to simultaneously feed our
communities, provide jobs and
protect the resource through
reduced and more efficient use, as
well as storage and infrastructure
projects they’ve invested in for decades.
More than 60 Years of Foresight
Growers and landowners in the
Salinas Valley have been actively
working on securing sustainable water
infrastructure for more than 60 years.
Growers and landowners have been
the primary funders of infrastructure
and maintenance projects including
the Castroville Seawater Intrusion
Project, the Salinas River Stream
Maintenance Program, the Salinas Valley
Water Project and the Nacimiento/San
Antonio Reservoirs, which allow water
storage and controlled water releases.
Additionally, in partnership with the
City of Salinas, Monterey County
Water Resources Agency and Monterey
County Water Pollution Control Agency,
water that is being used to wash
produce in our processing plants is
also now being recycled and sent back
to irrigate crops in the Castroville area
through a pilot project that began in
2014.
If the interlake tunnel project
progresses, linking the Nacimiento and
San Antonio Reservoirs, landowners
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and growers will likely be asked to
fund some or a majority of the project
costs through a Proposition 218 vote.
Estimates show that interlake tunnel
project alone could bring at least
16,000 – 20,600 acre feet of water into
the basin, the larger amount occurring
if an additional spillway modification
at the San Antonio Reservoir is
made. Growers and landowners
realized decades ago that funding
infrastructure AND conserving water
was needed to preserve our water
resources and have led the charge on
this project, working with the County
and local representatives such as
Assemblymember Alejo.
We have a number of projects
in place to create more storage and
recharge and more are on the horizon,
but precipitation, which leads to basin
recharge through percolation and via
the Salinas River, is very important in
our County. Hence the “Pray for Rain”
stickers you may see on a number of
trucks and cars as you drive down 101.
According to a recent snapshot report
from Brown & Caldwell (December
WATER - CONTINUED ON PAGE 4
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Chambers Protect
Winery Corridor Plan
Sound Policies vs Questionable
Politics
Monterey County is in a lengthy
process of adopting ordinances for the
2010 General Plan. Many community
members and interests were engaged
in the preparation of this latest
General Plan update, which involved
a comprehensive process of gathering
broad based community input from
1999 through 2010. Concessions were
worked out at the time to mitigate
impacts on the environment and to
foster moderate growth for economic
recovery. Among the General Plan
provisions is a key initiative for the
County’s economic progress, the Winery
Corridor, which promises jobs in
agriculture, the wine industry, and the
hospitality industry.
However, recent litigious actions by
Landwatch Monterey County and The
Open Monterey Project designed to
force the County Board of Supervisors
into unnecessary settlements are
particularly concerning in this regard.
Their proposed amendments undo years

of collaborative efforts, from which the
approved 2010 General Plan policies
developed. These amendments impose
far greater restrictions relating to slopes,
wildlife corridors, and water supply –
which would adversely impact the future
viability of farming and ranching in the
Salinas Valley. The Winery Corridor Plan
with its links to the key industries in our
county could be a casualty.
The Salinas Valley and Monterey
Peninsula Chambers of Commerce
strongly oppose the proposed
amendments to the Monterey County
General Plan initiated by Landwatch
WINERY - CONTINUED ON PAGE 4

Salinas Valley Memorial Hospital Foundation
Proudly Presents the First Annual

F O U N D E R S ’ C U P I N V I TAT I O N A L

FRIDAY, MAY 15, 2015
The Club at Crazy Horse Ranch

C E L E B R AT I N G A L E G A C Y
The founders of Salinas Valley Memorial Hospital had a vision
more than seventy years ago to provide the community with quality
healthcare. Their commitment and fundraising efforts created
a lasting legacy still serving the region today—Salinas Valley
Memorial Healthcare System.

Completed Salinas Valley Memorial Hospital, 1953

The first annual Founder’s Cup Golf Invitational honors those early
pioneers and builds on their dedication by expanding the Healthcare
System to better serve South Monterey County. Join the Founder’s
Cup Invitational and help support the SVMHS Family Health and
Wellness Center opening this summer in Gonzales.

For more information or to register, visit svmhfoundation.org
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Setting the Course for Spring
by Norm Groot, Chamber Board Chair
Everywhere I go these days the
same topic comes up in conversation
… how did we get to Spring so fast?
Time is just flying by … and maybe
that’s a function of being at the age we
are, but everyone universally is talking
about how fast this year is progressing.
And that puts us in a mood for
spring, hopefully. A time when local
fields start producing, our chance to
relax some during spring break, and
consideration of those tasks we need to
complete around the house (notice that
I said consideration).
Overriding this thought is the
fact that we just didn’t get enough
rain this winter to end our prolonged
drought. Local reservoirs are still at
low levels, and if you drive across the
Salinas River bridges, you know there
is no water flowing in the river. And
everywhere you turn the conversation
eventually ends up talking about the
drought and the lasting impacts we
may all feel.
This presents a local challenge for
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us because we depend on groundwater
for our water resources, both for
domestic and agricultural uses. The
challenge will be to align our business
attitudes with the new paradigm that
is water conservation … turn off your
faucet when you brush your teeth, put
a bucket in the tub to catch that water
that comes out cold before the hot and
find new ways to reuse water.
What prospects do we have for
future water resource development
so impacts of the drought are not
damaging to our local economy?
A lot of business transactions are
inter-related and support the broader
spectrum of our communities.
While our groundwater situation is
not as dire as other areas of California,
we must be mindful that water
impacts all aspects of our lives now.
While no one can predict the length
of the current drought or its lasting
conditions, we must all be prepared to
help keep our communities on track
and functioning.
And the Chamber is prepared
to help with that process, either
through involvement in public policy

or community relations. We take
seriously our mission to maintain and
enhance the business environment for
all members of our community. That
includes managing a new future that
includes water as a focal point.
I invite you to become participatory
in Chamber committees that discuss
these very issues; our Government

Relations Committee and Business
Development Committee are active,
well attended, and represent a great
cross-section of our community.
Consider joining in this discussion
as the paradigm shift shapes our
communities. Spring is a great time
to renew your involvement in the
Chamber.
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WATER - CONTINUED FROM PAGE 1
2014 Executive Summary, available
on the Monterey County Water
Resources Agency Website), out of
an estimated total of about 504,000
acre feet of water that annually flow
into the Basin, about 50% occurs as
stream recharge, 44% occurs as deep
percolation from agricultural return
flows and precipitation, and 6% occurs
as subsurface inflow from adjacent
groundwater basins. These numbers
help to illustrate why the work that
growers and landowners have done on
the Salinas River Stream Maintenance
Program are so important. By finding a
way to maintain the river in a way that
protects habitat and reduces flooding
risk, they’ve been able to once again
remove invasive Arundo donax and
other vegetation that sucks up water,
keeping it from recharging the aquifer.
Conservative estimates river-wide of
vegetative “suck” of water start at 30,000
acre feet of water lost each year. The
Brown & Cauldwell report mentioned
above notes that we are losing an
average of 17,000-24,000 acre feet of
water annually in the Salinas River
Groundwater Basin. Just think of how
WINERY - CONTINUED FROM PAGE 1
and The Open Monterey Project. To
protect the economic engine of the
Winery Corridor as it was intended
in the 2010 General Plan, we’re part
of a regional coalition comprised of
14 leading organizations: Monterey
County Farm Bureau, Salinas Valley
Water Coalition, Independent
Growers Association, Grower-Shipper
Association of Central California,
Monterey County Vintners & Growers
Association, Monterey County
Hospitality Association, Center for
Community Advocacy, Central Coast
Builders Association, Salinas Valley
Chamber of Commerce, CHISPA
(Community Housing Improvement
Systems and Planning Association,
Inc.), Monterey County Association of
Realtors, Monterey Peninsula Taxpayers
Association, and the Monterey/
Santa Cruz Counties Building and
Construction Trades Council.
The main point of contention
for our coalition is about process. It
is unconscionable for a settlement
agreement to be negotiated between
the County Supervisors and the special
interests of LandWatch and the Open
Monterey Project in a closed session
when it countermands the adopted

quickly we will be able to begin bridging
that gap when we can do maintenance
work on the entire river channel.
Growers have also been working
for many years to make good use
of the water they have using Best
Management Practices (BMPs).
Since 1993, growers have reported
pumping information for ground
water extraction facilities (wells) and
service connections to the Monterey
County Water Resources Agency. The
most recent report shows a significant
increase in the use of drip irrigation,
a practice that reduces water use. In
1993, we used drip on 25,080 of 173,610
acres in Monterey County. In 2014,
we used drip on 124,285 of 182,150
acres in Monterey County. Although
drip irrigation is a great tool, it doesn’t
work in every circumstance, or on every
crop. Growers have also incorporated
other best management practices,
such as the use of time clocks, water
flowmeters, sprinkler improvements,
micro irrigation systems, reducing
leakage, and reduced sprinkler spacing
in recent years, on a significant amount
of acreage in Monterey County. Since

policies of a 10-year public process. To
destroy the blue print for the Winery
Corridor now would assure continued
slow economic recovery and stagnation
particularly for our most challenged
communities in South County, which
would cause ripple effects throughout
our county’s economy.
On March 25, the Monterey County
Planning Commissioners heard the
arguments presented by our coalition
and voted unanimously to recommend
denial of the proposed amendments to
the Board of Supervisors inferring they
were more about politics rather than
policy. Update: Just before we went to
press, the Chamber urged the Board of
Supervisors to heed the Commissioners’
recommendations. They decided to
delay until May 12 to allow for final
comments but stated that their intent
was to reject the proposed amendments
(our desired outcome). Four supervisors
voted with our position, with Supervisor
Jane Parker dissenting.
This article was written principally
by Jody Hansen, CEO of the Monterey
Peninsula Chamber of Commerce with
additional contribution from Paul Farmer,
CEO of the Salinas Valley Chamber of
Commerce.
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the 1960’s, we’ve seen a decrease in
groundwater pumping while irrigated
acreage has increased, due to many of
these practices.
This system of infrastructure
development, conservation on-theground and innovation has done a
lot to sustain our water system, but
agriculture is not stopping there.
Growers and landowners in the Salinas
Valley are focused on solutions for the
long term, and continue to look for

ways to increase water storage and
recharge opportunities, which will
benefit our community for many years
to come, just as they’ve done for more
than half a century.
This article was written by Abby
Taylor-Silva, Vice President, Policy
& Communications Grower-Shipper
Association of Central California. Abby
also serves on the Executive Board of the
Chamber as Vice Chair for Government
Relations.

Yesterday, Today and Tomorrow
A Tradition of Excellence Since 1928
Agriculture Law
Business & Taxation
Construction
Creditor’s Rights
Estate Planning
Labor & Employment
Litigation
Personal Injury
Public Agencies
Real Estate & Land Use

333 Salinas Street
Salinas, CA 93901
831.424.1414
470 Camino El Estero
Monterey, CA 93940
831.373.3622
104 S. Vanderhurst
King City, CA 93930
831.386.1080

nheh.com

Let’s Go to Spain!

2015 Chamber Trip

By (and with) Paul Farmer

Costa del Sol, Spain
Nov 2 - Nov 10, 2015

The view from one of our 4-star hotels. That’s 2 more stars than I’m used to!
Have you been to Spain before? If
not, the Chamber has a great deal for
you. Vamos!
Traveling with the Chamber is
a fantastic way to visit Europe with
someone you trust and our group travel
rates will save you plenty of dinero. The
Chamber and our travel partner agency
will handle all the details so the hardest
work you have to do is to enjoy your
vacation. Me gusta!
Our Chamber travel group is about 40
people on our own private motorcoach
(doesn’t that sound more luxurious
than a bus?). You get to make new
friends and we’re all happy because
hello…we’re on vacation! We stay in
beautiful 4-star hotels ideally situated
by the Mediterranean, with many meals
included. A professional tour guide
accompanies us on the trip, takes care
of the logistical details (don’t even think
about lugging your suitcase around – we
got it covered) and shares with us the
background and histories of the places
we visit.
That’s what I have to say. Here’s what

our partner travel agency says about
Spain:
Over forty-eight million vacationers
visit Spain each year, making it one of
the three most visited countries in the
world. To travel to Spain is to experience
sun, superb food, hospitality and "joie
de vivre." Yet, it is also to discover the
country's rich heritage of monuments
and sights, the imprint of the different
civilizations that once made it their home,
or to journey through its singular and
breathtaking countryside and delight in
the stunning, starkly contrasting scenery,
study the customs of its peoples and
towns, and share in their local fiestas and
traditions.
To travel to Spain is to opt for
diversity, to be the central character in
what is sure to be a truly unforgettable
trip. This is what makes Spain such a
prized destination worldwide and why
the vast majority of those who visit it
once return in order to share in the
enjoyment of a climate, countryside and
culture which embody a rather special
way of life.

9 Days • 14 Meals
7 Breakfasts • 7 Dinners
Highlights: Seville, Ronda, Costa del Sol,
Rock of Gibraltar, Granada
Optional Tours: Tangier, Mijas
Optional Extension: Madrid

EARLY DISCOUNT!
Double: $2899
Single: $3398
The Southern Coast of Spain is where
we’ll be enjoying nice weather and
beautiful beaches.

(deposit of $500 holds your seat)

200!
$
e
v
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b
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Is Spain for You?
You’re invited to a

Special Travel Presentation
When: Thurs, May 14 from 6-7pm
Where: Salinas Valley Chamber
119 E Alisal St, Salinas
Info: (831) 751-7725
Or send email for brochure to
President@SalinasChamber.com
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California-Texas
Rivalry Still Rages
by Dan Walters, Sacramento Bee

California is the nation's most
populous state with about 39 million
residents, while Texas is No. 2 at 27
million. California is a true blue state,
politically, while Texas is among the
reddest of the red when it comes to
politics. They also are rivals in many
spheres outside of politics, from cuisine
to music. But no competitive arena is
more contentious than economics.
California tops all states in economic
output at $2.3 trillion, while Texas is
second at $1.6 trillion. Their economic
drivers are similar in many respects -technology, medical care, agriculture and
energy. California is No. 1 in agricultural
output, while Texas is No. 2. Texas is the
No. 1 state in petroleum production,
while California is No. 3.
Each month, when the federal
Bureau of Labor Statistics releases new
employment data, the California-vs.Texas rivalry gains new fodder. Last
month, when the BLS announced revised
data for 2014, several economic analysts
pointed out that California, which had
been clobbered by the Great Recession,
had finally surpassed Texas in the creation
of new jobs.
Steve Levy of the Center for
Continuing Study of the California
Economy led the cheerleading, in an
analysis entitled "California Vaults over
Texas in Job Revisions."
"In the December 2014 report," Levy
wrote, "Texas led California in 12-month
job growth by 458,000 to 320,000. But
the revised estimates released today
show that California added 498,000
jobs in the 12 months ending January
2015 compared to a downward revisited
393,000 for Texas."
Other analysts quickly pointed
out that even with the revision, Texas'
employment had increased by 3.5
percent, while California trailed at 3.2
percent.
Texas' population and labor force
are only two-thirds of California's, so its
seemingly smaller job numbers could
translate into a higher growth rate.
The BLS released employment data
for March recently, and Levy was back,
acknowledging that Texas had created

jobs faster in 2014, but adding "no more."
"The California job surge continued
in March with the addition of 38,900 jobs
and a decline in the unemployment rate
to 6.5 percent," Levy wrote. "California's
job growth rate for the past year (3.1
percent) now exceeds the Texas growth
rate (2.9 percent) as the state lost 25,400
jobs in March."
There is, however, a caveat with that
analysis. Even though it dropped to 6.5
percent in March, California's jobless rate
is still among the highest in the nation,
while Texas' unemployment rate declined
to 4.2 percent, one of the nation's lowest
rates.
Despite the state's job growth, 1.2
million of California's 18.9 million worker
labor force are still unemployed, while
Texas had just 558,943 unemployed in its
13.1 million-worker pool.
The debate, therefore, continues.
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Independent Living
Assisted Living
Memory Care
1320 Padre Drive
Salinas, CA 93901
vintagesenior.com

Family Casual Elegance
Rich in Community Values
Nestled near the Steinbeck Mountain foothills, Villa Serra offers an
idyllic setting that combines gracious living with the fun and flavors
of the Monterey Peninsula.
At Villa Serra, residents can relax along the walkways of our central
courtyard, enjoy literary classics in our well-stocked library, or
socialize with friends and neighbors during our many daily events.

Learn more. Schedule your tour today.
(831) 632-9128
License# 275294221

PG&E Lighting Rebates
If you’ve been waiting for prices to drop
to switch over to LED lighting, wait no
longer. PG&E’s
Energy Efficiency Incentive Program
significantly reduces costs. And, it’s never
been easier.
The program seeks to reduce the
number of incandescent and halogen
bulbs still in use at non-residential
concerns by offering instant rebates for
their replacements. All PG&E commercial
customers are eligible for this program
which ends December 31, 2015 or until
incentive funds are no longer available.

The program provides instant rebates
off the normal price at participating
merchants. The merchant files all the
paper work. All you have to do is install
them and commit to a random verification
inspection.
Chamber member Batteries+Bulbs is
a participating retailer knowledgeable
about this incentive program. If you have
questions about it, please call Kevin at
Batteries+Bulbs, 831-753-6977.
Instant rebate amounts vary based on
type of lamp and wattage. See the chart on
the right hand side:

Good Manners Are Good For Business
by Steve McFarland, CEO, Better Business Bureau

Until now, I have never thought
about including the word “manners”
in my commentaries. Manners?
Seriously? Manners can play an
important role in how businesses are
perceived by consumers -- but can
good manners actually result in more
business? Well, believe it or not,
consumers perceive businesses that
operate with good manners to be more
trustworthy.
According to Mercedes Alfaro,
president of First Impression
Management,“Business experts have
long preached the value practicing
good manners.” Manners create
credibility that will give your company a
competitive business advantage.
Like you, I patronize a variety of
local stores, markets, and restaurants.
Each day, we are greeted by sales staff,

counter workers, fast food employees,
service professionals and telephone
“customer service” personnel. Some
are highly knowledgeable of their
products and others are technological
geniuses. But are they polite? Can they
communicate to you in a friendly voice,
really listen to your full response with
courtesy -- then respond with respect?
Do they use the golden words,“please”,
“excuse me” and “thank you”? How
about smiling for a change, opening
doors for others or appearing less
robotic? Indeed, there are consulting
firms that can train your staff how to use
good manners.
And for you business owners out
there…you deserve some sympathy.
How dare these rude strangers
disrespect your staff, not clean up after
themselves or speak to you as servants
in one word sentences? “The customer
is always right”, but I have thanked
heaven many times I am not an airline
podium manager or customer service
rep for a cable or satellite TV firm – who
on a daily basis, feel the breath and
yield the screams from in-your-face
consumers looking for any excuse to
explode. C’mon consumers, is this really
necessary?
Seems like plain old common
sense that having good manners will
help foster business regardless of your
industry. Any time you make contact
with a client or perspective client, you

are making a mini-presentation of
yourself, ultimately representing your
company, service or products. Likewise,

consumers may do better by using
common sense manners to get what
they want.

Special Needs Trust

FREE SEMINAR
PRESENTER
Helen B. Hempel, Certified Elder Law Attorney by the California
and ABA accredited National Elder Law Foundation.

Thursday, May 21st
6:00 pm - 8:00 pm

•
•

Planning steps to support a
disabled family member
How to keep public benefits
with a Special Needs Trust

Pajaro Wellness Center
339 Pajaro Street, Salinas

•

Housing for disabled people

•

NEW: ABLE Act - a special
savings account for disability
related expenses

To Register: Call 831-649-4522 or Visit us online

WWW.INTERIMINC.ORG
5x5 Ad.indd 1
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Innovative Solutions for
Changing Communities

Come see what all the buzz is about!
Come see what all the buzz is about!

by Salinas Councilmember Jyl Lutes

Recently, Gloria De La Rosa
and I attended the Building Livable
Communities, 24th Annual Conference
for Local Officials, focusing on
Innovative Solutions for Changing
Communities. The non-profit Local
Government Commission works with
local government to foster innovation,
focusing on three primary work areas:
Energy and Climate Change Solutions,
Water Protection and Conservation, and
Healthy Community Design.
Water Protection and Conservation
Water is now cited as the number one
critical focus for elected officials. Cities
must take the lead on water protection
and conservation by implementing
policy solutions to mitigate California’s
drought. Noted long term California
weather patterns indicate that the 20th
century was a uniquely “wet century”
in a semi-arid climate zone. It may be
that the drought conditions we are now
experiencing is the norm rather than a
temporary climatic glitch.
As the most irrigated crop in
residential areas is non-functional lawns
that are watered throughout the year, we
are learning to better design with nature
to find efficiencies to save water. Among
many innovations cited at the conference
were stormwater capture, water efficient
building codes, standards for injection
wells, and regulated well rights. Our
new Groundwater Management Plan
is based on the premise that we cannot
control water use until we have the ability
to measure water use.
Energy and Climate Change
Solutions
The Conference was most awed by
guest speaker Mark “Puck” Mykleby, an
ex-Marine jet-fighter pilot who has coauthored “A National Strategic Narrative”
vision for the 21st century. Mykleby now
leads national strategies that support
cost-effective, sustainable resource
measures. Mr. Mykleby emphasized
practical strategies for regenerative
agricultural practices, resource
productivity, and walkable communities
- all strategies that need to become a
national imperative and not just a “green
thing.”

Healthy Community Design
In the aftermath of Ferguson and
the national discussion regarding racial
equality, keynote speaker Ron Simms
spoke on “Closing the Racial Equity
Gap” by reorienting City systems to
institutionalize equity. Cities are better
able to attract business when they
encourage healthy and sustainable
communities where there is a skilled and
educated workforce, quality affordable
housing, and other livable community
components. By focusing resources on
the unhealthiest neighborhoods and
addressing their needs, everyone benefits.
Defining Salinas’ Solutions for
Changing Community
Looking at the myriad of funding
sources that Salinas has received,
the city is truly at the forefront of
implementing successful models for
strategies that change how communities
work. Integrating environmental, social
equity and health care policies creates
systemic and equitable change for
our neighborhoods. Building Healthy
Communities is improving the lives of
thousands of children and families in the
93905 area of Alisal, and empowering
youth to become future leaders. First
Tee, Safer Routes to School, Complete
Streets, Ciclovia, CoderDojo, Park
Revitalization and Urban Greening are
among some of the programming grants
the city has received which ensures
that local government works for all
residents. Continuing these, and other
opportunities for collaborative reform,
sets the foundation for significant
innovative change which will make our
vision of a healthier and more livable
Salinas a reality.
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Come for the Golf and stay for the our
Come
for the
Golf
stay for the
Famous
Food
andand
Beverages!!
Famous Food
Beverages!!
Call usand
today:
475 San Juan Grade Road, Salinas
Call
us today:
831-449-6617
WWW.CLUBATCRAZYHORSE.COM
475
San Juan Grade Road, Salinas

831.449.6617

WWW.CLUBATCRAZYHORSE.COM

Marketing Tips
with
Jeanie
by Jeanie Johnson, Marketing

PAID SICK LEAVE COMPLIANCE BRIEFINGS

PAID SICK LEAVE COMPLIANCE BRIEFINGS

CAʼs Healthy Workplaces, Healthy Families Act of 2014 (PSL)
• Healthy
PSL Applies
to All CA
Employers,
Size
CAʼs
Workplaces,
Healthy
FamiliesRegardless
Act of 2014of(PSL)

& Membership Director

•

MARKETING CONSISTENTLY

As the economy ebbs and flows,
different types of businesses experience
different levels of success based on a
variety of reasons. In a booming economy,
restaurants may flourish as consumers
find extra income for dining out. In a tight
economy, grocery stores see an increase
in sales as consumers decide to cook at
home and save money.
Regardless of the type of business you
own, there will inevitably be times that
are tougher than others. A business owner
will instinctively tighten the budget and
cut back on spending — unfortunately
that often means advertising. The problem
is if you stop advertising, stop reminding
people where you’re located, stop telling
them about your products or services, stop
reminding them that you exist, people will
stop thinking about your business. The
old adage holds true: “out of sight, out of
mind” and that is definitely not good for
business.
There are some compelling reasons
to keep investing in your marketing
budget when the urge to cut back is
overwhelming.
Consumers need to know that
you’re still open for business. If
you’re spending money to stay open, you
need customers to spend money at your
business. You must market your business
to get customers in the door.
Advertising indicates confidence
in your business. Show consumers that
you know you will make it through the

tough times and be there for them when
the economy turns around.
Top of mind awareness. Consumers
may not be making immediate buying
decisions, but when they are ready to
make a purchase, your business needs
to be the first one they think of. Keeping
your name out there with consistent
marketing efforts will pay off in the long
run.
Take advantage of the odds.
Because fewer businesses advertise in a
down economy, your marketing efforts
will have a greater impact.
Return on investment. Focusing
your advertising efforts where you have
seen proven results is key during tough
times.
Promote your business where
your customers are. Know your
customer demographic and then choose
marketing vehicles that reach them.
Maintain your sense of
credibility. However you choose to
spend your marketing dollars, using
a credible source indicates that your
business is also credible. Don’t make the
mistake of choosing a lesser medium
because it costs less. Another adage holds
true,“you get what you pay for.” Less is
not always better.
For more information about how
the Chamber can help with marketing,
contact me directly at membership@
salinaschamber.com. I’m always happy to
help.
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May 1 Changes to Heat Illness
Prevention
Standard
by Sharilyn Payne
The Division of Occupational Safety
and Health (DOSH), more commonly
known as Cal/OSHA, recently approved
several changes to the heat illness
prevention standards for employees
who work outdoors. Employers
whose employees work outdoors, or in
structures with limited air circulation or
no insulation, must be aware of these
changes and comply with the new
requirements that become effective May 1,
2015.
Provision of Water: Employees
working outdoors must have access
to potable drinking water that is fresh,
pure, cool, and provided at no charge.
The water must be located as close as
practicable to areas where employees
are working. Cal/OSHA advises that
employers should visually examine
the water and pour some on their skin
to make sure it is cool, and that when
employees are working across large
areas, water should be placed in multiple

locations.
Access to Shade: Whereas previously
an employer had to provide employees
access to shade when the temperature
exceeds 85 degrees Fahrenheit, under the
new regulations, this requirement applies
when the temperature exceeds 80 degrees.
If no shade is readily available, the
employer must put up shade structures.
The shaded area must accommodate the
number of employees on recovery or rest
periods, as well as those taking an onsite
meal period, so that they can sit in a
normal posture and be fully in the shade
without being in physical contact with
one another. Employers can rotate breaks
and meal periods among employees to
meet this requirement. They also do not
have to provide shade for employees who
choose to spend meal periods in their
own air-conditioned vehicles, but they
may not require or pressure employees to
eat lunch in their vehicles or to go off-site
to eat.

California Jobless
Claims
Drop
by Melissa Wiese,

High Heat Procedures: When
temperatures reach 95 degrees Fahrenheit
or more, employers must observe
employees for signs or symptoms of
heat illness. They must implement
an employee monitoring system that
may include designating a supervisor
to observe 20 or fewer employees, a
mandatory buddy system, or regular
communication by radio or cell phone
with a sole employee. Employers must
hold pre-shift meetings to review high
heat procedures, encourage employees
to drink water, and remind them of their
right to take a cool down rest break when
necessary.
Emergency Response Procedures: If
a supervisor observes, or any employee
reports, signs or symptoms of heat
illness in an employee, the supervisor
must take immediate action, including

implementing emergency response
procedures when appropriate. If an
employee shows signs or symptoms
of heat illness, the employee must be
monitored and may not be left alone or
sent home without being offered onsite
first aid and/or being provided with
emergency medical services.
These are only some of the
requirements. The regulations also
address acclimatization, training, and heat
illness prevention plans. Employers with
employees working in these conditions
must monitor the weather in advance and
ensure compliance with these regulations.
Sharilyn Payne is a lawyer with the
Fenton & Keller law firm in Monterey. This
article is intended to address topics of general
interest, and should not be construed as legal
advice. For more information, please visit
www.fentonkeller.com.

SUBA gearing up to initiate weekly "El
Mercado" - Farmers Market Friday's
at La Paz Park

Sacramento Business Journal

The number of people making
jobless claims across the country
increased by 12,000 to 294,000,
according to a weekly report from the
U.S. Department of Labor. California
saw a drop in new claims.
The four-week moving average was
282,750, or an increase of 250 claims
from the previous week's revised
average.

The number of people claiming
unemployment benefits was 2.53
million, or a drop of 90,744 from the
previous week. In comparison, there
were 3 million people claiming jobless
benefits at this same time in 2014.
California reported a drop in new claims
of 3,647. The state attributed the change
to fewer layoffs in the service and
manufacturing industries.
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Limited spaces are available for produce, fresh food, and arts/crafts
booths for the planned El Mercado. The Mexican-themed Farmers Market
is planned for Friday afternoons starting in late May, 3-7pm at La Paz
Park. A stage is available for interested performers (dance, music, etc.).
For details, contact SUBA at 831-796-0896 or info@subasalinas.com.

Recycling - Free
Waste Assessment

by Mandy Brooks, Recycling Coordinator
Get a free waste assessment to see
how recycling can improve your bottom
line.
No matter how you slice it, waste
diversion makes good business sense.
Recycling can reduce waste service costs,
boost employee or tenant morale, and
help attract new customers. Yet, some
misperceptions remain about the costbenefits of commercial recycling. Let
Salinas Valley Recycles help set the facts
straight.
Myth #1: Waste is a fixed cost.
Fact: While the commercial sector
generates almost three-fourths of the
solid waste sent to the landfill each year,
waste disposal is NOT a fixed cost. The
more you recycle or reduce, the lower
the cost. You do the math: “Business
A” in Salinas throws cardboard into a
4 cubic yard garbage dumpster, with
weekly pick up, for around $440.00 per
month.“Business B” down the street has
the same size dumpster but is recycling
its cardboard at less than $220.00 per
month. Who says you can’t save on
disposal costs?
Myth #2: Implementing a recycling
program requires hiring new staff.
Fact: Implementing a recycling
program requires support from toplevel management and a “recycling
champion”. Typically, the recycling
champion is an existing employee who
already coordinates waste diversion or
source reduction activities; recycling
responsibilities can be incorporated into
the employee’s current job description,
with minor adjustments.
Salinas Valley Recycles will work with
operations and/or human resources
to identify opportunities for recycling,
reusing, reducing, and saving money.
We can also offer training for employees
and provide educational materials to
communicate with them about the
recycling program.
Myth #3: Recycling requires too
much time and space.
Fact: Of course, businesses give
square footage priority to missioncritical activities, but as a potential
source of significant cost-savings, it
is worth comparing nominal space

demands with the economic benefits of
waste diversion.
Commercial recycling is mandatory
for businesses and multifamily
residences in the State of California. The
law applies to multifamily residences
with 5 or more units, and to commercial
and institutional customers with waste
service of 4 cubic yards or more each
week. The City of Salinas also has a
mandatory recycling ordinance that
requires all businesses and multifamily
complexes to implement recycling
service regardless of the amount of
waste produced.
Myth #4: Customers don’t care
about recycling and waste reduction.
Fact: Oh, yes they do! According
to the Nielsen’s 2014 global survey on
corporate social responsibility, forty-two
percent of US consumers are willing
to spend extra for sustainable products
and services from companies that
are committed to positive social and
environmental impact.
Local businesses or property
managers that have not yet started
a recycling program or need help
implementing a program are invited to
contact the recycling team at Salinas
Valley Recycles.org at 775-300 for these
free services. We’ll work with your
garbage and recycling hauler to help you
assess your needs, understand what can
and cannot be recycled, and customize
a program to best serve your business.
Once your program is in place, tell your
customers what you do to take care of
the environment.

Connect on LinkedIn
Salinas Valley
Chamber of Commerce
MAY 2015 - SALINAS VALLEY CHAMBER OF COMMERCE BUSINESS JOURNAL 11

New and Renewing
Members

The Chamber thanks our New and Renewing
Members. Please support them and tell them you
appreciate that they’re Chamber members!
NEW MEMBERS
Ameriprise Financial Services
Gennis Agency
Main Event Transportation
Monterey County Film Commission
SPARC

Luis Contreras II • Financial Advisor
Merrill Lynch, Pierce, Fenner & Smith Incorporated
3775 Via Nona Marie, Suite 101 • Carmel, CA 93923
Phone: 831.625.7014 • Fax: 831.359.4166 • lcontreras@ml.com • NMLS ID: 1081094

Photo by Batista Moon Studio

New Member Profile

Photo by Batista Moon Studios

Monterey Regional Water Pollution Control
Natividad Medical Center
Pacific Coast Christian Academy/Little Lambs
Preschool
PARCO Family Investments LP
Rabobank, N.A.
RDO Equipment Co.
RENEWING MEMBERS
Rossi Self Storage
AB Computer
Sam Linder Auto Group
Ag Against Hunger
Scheel Construction Incorporated
Allstate-Thom Insurance & Financial Services
Scheid Vineyards
Alta Vista Mortuary
Scudder Solar Energy Systems
Alternative Dispute Resolution, APC
SlingShot Connections
Always Best Care Senior Services
Tarpy's Roadhouse
BI Incorporated
The Club at Crazy Horse Ranch
BookKeeping Express
The Yanks Air Museum Foundation
Brookdale Salinas
Tri-County Business Systems
C.W. Swenson
United States Postal Service
Casey Printing
Valley Fabrication
Chilton and House Attorneys
Vegetable Growers Supply Company
CHISPA
Waste Management Carmel-Marina
Comcast Spotlight
Recycling Center
Corral de Tierra Country Club
DataFlow Business Systems
SPECIAL ANNIVERSARIES
DeSerpa Investments
Celebrating 5 Years
Discovery Luxury Motorcoach Charters
Alta Vista Mortuary
Edwards Truck Center
Scudder Solar Energy Systems
Elegant Affair
Farm Fresh Deli & Cafe
Celebrating 20 Years
Green Phoenix Auto Repair
HOPE Services
Harvest Blade and Supply
HOPE Services
Celebrating 25 Years
Katherine Healthcare Center
Sam
Linder Auto Group
Kinship Center
L & M Computers
Celebrating 30 Years
La Princesa Market
Edwards Truck Center
Laurel Inn Motel
Monterey
Regional
Water Pollution Control
Leavitt Central Coast Insurance
Lopez Tax Service
Celebrating 35 Years
Mission Linen Supply
Laurel Inn Motel
Monterey County Bank

L to R

: Charles T. Chrietzberg Jr, President/CEO MCB; Stephanie Chrietzberg, SVP MCB;
Dr. Eric Garcia, Owner; Kathy Torres, VP MCB

909 E. Alisal Street  Salinas, CA 93905  (831) 422-1302

Call Monterey County
Bank Today!
Monterey (831) 649-4600
Pacific Grove (831) 655-4300
Carmel Rancho (831) 625-4300
Salinas (831) 422-4600

Dr. Eric S. Garcia, Owner

$5,000,000
SBA Loan Limit

Oldest Locally Owned, Locally Managed Bank
in Monterey County - OVER 35 YEARS!
#1 SBA Lender in Monterey County
Member F.D.I.C.  Equal Housing Lender
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Chamber Ambassador
Daniel Philpott

Daniel Philpott, COO of INOSOT
Financial and Health Coaching Centers,
has over 25 years experience in the
financial services area, including areas of
stocks, mortgages, and insurance.
What we have found is that each year
hardworking Americans lose thousands of
dollars. It can be as simple as paying too
much on a loan to total financial collapse

due to unforeseen illness or events. Each
of these is a point of stress. Stress is
known to cause disease, which causes yet
more stress. While the government has
said financial literacy is a priority, it has
largely failed to help in this regard. What
people need is a plan. Financial planners
are available but do not make sense for
the average person. This is why INOSOT
was formed; INOSOT is an acronym for
Infinite Number of Solutions Over Time.
INOSOT works to help you build a plan
that takes into account life as it happens
and education on an ongoing basis, using
application as the textbook and life as the
classroom. There is an old saying that you

learn best by doing. That is particularly
true in finances and health.
Finances and health are linked in
a number of areas but perhaps not
surprisingly the behaviors that we exhibit
in either field are often rooted in the
same deep feelings. By creating a plan
and having someone there to coach you
through the journey, success is much
more readily attainable.
People today do not have a plan for
their financial and health’s future. They
make decisions based on immediate need
or as we call it “Finances by fire”, not
based on long term desired outcomes.
Advice is taken from sources often based

on hearsay or what someone else is
doing.
INOSOT works with our clients to
create a comprehensive and integrated
plan, called The Blueprint, to deal with
life. It becomes a living plan that relies
on an individual’s values, goals, and
choice preference, along with life stage
needs, and major life events and lifestyle
conditions. It integrates Credit, Income,
Assets, Protection and Health. By having
a working Blueprint the focus is removed
from a single transaction to the big
picture, increasing the likelihood that the
client will be happier with the decisions
they make.
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Royal Retreat

A Vitamin C facial
An hour Relaxation Massage
Soothing Foot Treatment
Warm Paraffin Hand Dip

$200

Ultimate Mom
Aromatherapy Facial
Exfoliating Hand Treatment

Giſt Cards Available

$99

GIFT CERTIFICATES
HELP CELEBRATE
THE DAY…

Mommy and Me
An hour Relaxation Massage
for two in our beautiful
Mediterranean Suite

$160

receive a bag or basket of
spa goodies with every Royal Retreat
Giſt Certificate purchased.

229 Main St., Beautiful Oldtown Salinas • www.aquabluespa.com • 831-422-2500

“I’m intrigued – tell me more!”
Please visit the Chamber website to register for any of the upcoming events on page 19,
or contact the Chamber for more info. (831) 751-7725 or info@SalinasChamber.com
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Class 33 Projects and Team Members
PROJECT

CLIENT ORGANIZATION

PROJECT GOAL

TEAM MEMBERS

Salinas Valley Half Marathon

Marathon Volunteer Organizers

Create a handbook that encompasses all
operational aspects of the Marathon.

Greg Hamer
Randy Gonzalez
Francisco Gonzalez

Partners for Peace
Sponsorship Program

Partners for Peace

Created a detailed sponsorship program
that outlines various sponsorship levels and
appropriate benefits and deliverables.

Cara Couture
Anthony Nicola
Jackie Salazar
Sidney Asercion

Raise community awareness about children
in foster care and their needs.

Barbara Holland
Steve Campbell
Cammie Wheelis
Monik Ramirez
Guadalupe Yanez
Janeth Garcia

Form an Alumni Association to establish
an alumni database; marketing strategies
and recruitment to sustain the Leadership
Program.

Lara Grossman
Rob Simpson
Tisha Wells
Selina Stewart
Ian Parsons
Patti Johannsen
Kim Snyder

Fund raise to purchase supplies needed to
complete Phase 2 of the landscaping for the
newly re-fenced dog play yards.

Gary Wright
Alicia Lerma
Manuel Arenivaz
Veronica Contreras
Andria Brinson
Elsa Leos

BBQ for National Foster
Care Awareness Month

Leadership Salinas Valley
Alumni Project

Project Re-FUR-Bish

Family to Family Program of the Community
Human Services organization

Salinas Valley Chamber of
Commerce Foundation

City of Salinas Animal Services

WANNA HELP?

If you’re able to make a small (or large) financial
donation to any of these valuable community service
projects, please visit the class website at

www.salinaschamber.com/pages/
LeadershipSalinasValley

You may also contact the Chamber by phone at

831-751-7725
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CALLING ALL
LEADERSHIP SALINAS
VALLEY ALUMNI!

WHERE ARE YOU NOW?
Leadership Salinas Valley is introducing an Alumni Association
to give graduates of the program the opportunity to come together
again as an organization of professional leaders. If you are
a graduate of Leadership Salinas Valley, please email us at
LSVAlumni@gmail.com to learn how you can become involved
with the Alumni Association.

Food Bank Fundraiser Exceeds Goals
by Paul J. Farmer, Chamber CEO

In late March, the Food Bank for
Monterey County was stunned by a
deplorable act of arson that destroyed
much of its essential property: docks,
trucks, refrigerators and inventory.
Damage was initially estimated at
between $600,000 and $1 million.
Food Bank staffers needed
to regroup to figure out how to
proceed, but they were not alone. We
applaud Jeff Mitchell and the Salinas
Californian for their initiative to lead
fundraising efforts to put the Food

Bank back on its feet. Their initial
fundraising goal of $25,000 was
exceeded in short order.
Not long after the arson took place,
another indispensable resource for
local homeless, Dorothy’s Place, was
also befallen by serious financial woes.
Severe water damage forced Dorothy's
Place to close its kitchen and dining
room. Feeding the homeless without a
kitchen presented a serious challenge,
but the volunteers and staff were
undeterred.

No doubt mindful of donor fatigue,
Mr. Mitchell and the Californian
realized they needed to help Dorothy’s
Place as well as the Food Bank, so
they did. Salinas is well-known as a
community that fends for its own, and
they have really come through with
these fundraisers.
In his column, Mr. Mitchell has
cited the many major donors who
have supported the fundraising
campaign which has far surpassed
all expectations. As the Business

Journal went to press, total donations
to these two non-profits amounted to
approximately $150,000.
“That said, they’re not ‘home’ yet,”
Mitchell said. If you can donate —
especially to Dorothy’s Place, please
do. The Californian announced two
challenge grants for up to $50k. Please
drop off or mail checks written to
either Dorothy’s Place or the Food
Bank for Monterey County — your
choice — to The Californian, 123 W.
Alisal St. Salinas, CA 93901.

Ribbon Cuttings

Built in 1963, the McDonald’s at 840 East Alisal Street is the oldest one in our county.
With its recent remodel complete, in a way it’s also the newest.

At Famous Dave's anniversary ribbon cutting, we spot four men in black cowboy hats, one mayor,
one councilmember and Wilbur, Famous Dave’s mascot.

At the Chamber’s Earth Day Mixer at McShane’s Nursery, children from non-profit beneficiary
Lincoln Elementary school spoke in English and Spanish about the benefits of eating healthy food
from their garden.

MAY 2015 - SALINAS VALLEY CHAMBER OF COMMERCE BUSINESS JOURNAL 15

Focus on Non-Profits

The American Agricultural Fair started
as an event tailored to its community in
the showcase of the area’s best livestock
and agricultural produce. In the 1800’s
fairs were organized by farmers and
ranchers to show-off the latest farming
practices or inventions while providing
hard working families an affordable bit
of recreation. With fewer folks involved
in farming and ranching, the modern
agricultural fair serves as an opportunity

to connect consumer with producer and
it is still a darn good bargain for hard
working families that need a break.
Abraham Lincoln recognized the
strength of Agricultural Fairs, he said,
“…they bring us together, and thereby
make us better acquainted, and better
friends than we otherwise would be.”
Our modern agricultural fairs still serve as
the meeting place for friends and family.
For over 70 years, the Salinas Valley Fair,
a non-profit organization, has been the
meeting place for folks from Salinas to
San Ardo, from Carmel Valley to King
City.
The Fair in King City is also the
place where nearly 1,000 4-H and FFA
members gather for the largest youth
livestock competition in our region.
Representing 5 counties, 4-H and FFA

members will bring
1,300 head of livestock
making one heck of a
temporary barnyard!
The livestock show
culminates with our
Junior Livestock
Auction on Saturday,
May 16th. Over a
million dollars will be
raised for agricultural
education in a span of
8 hours.
You’re bound
to know someone
exhibiting or visiting
this year’s Salinas
Valley Fair. Come
support your local 4-H and FFA youth,
visit your friends in the south and

celebrate this paradise we call home at
the Salinas Valley Fair, May 14th – 17th in
King City.

Non-Profit Calendar
Date
Time
Location
Non-profit
2nd & 4th Tue 6:30pm
1000 S. Main St., Ste. 112
Family to Family
1&3 Fridays
2 - 2:45pm
Carmel Foundation, Lincoln & 8th Street, Carmel
Alzheimer's Association
				
5/1-16
2pm & 7pm
320 Main Street, Salinas
ARIEL Theatrical
5/6 & 6/3
6-7 pm
Marina Public Library - 190 Seaside Circle
Voices for Children - CASA
5/8&9
6-12pm
Salinas Sports Complex - Softball Fields
American Cancer Society - Relay For Life
5/9
12:00pm
Spreckles Memorial Park
Salinas Senior Center
				
5/9
8 am - 1 pm
Toro Regional Park - Buckeye Picnic Area
Voices for Children - CASA
5/12
1-2pm
Monterey Public Library, 625 Pacific Street, Monterey Alzheimer's Association
5/13 & 6/24
6-7 pm
Angelina's Pizzeria - 22736 Portola Drive
Voices for Children - CASA
5/14
11-2pm
Corral de Tierra Country Club
Central Coast Human Resource Association
5/14
6pm
Salinas Valley Fairgrounds, King City
Salinas Valley Fair
5/14-5/17
12pm-12am
Salinas Valley Fairgrounds, King City
Salinas Valley Fair
5/16
3:30pm
Toro Park Elementary School - 22500 Portola Drive
Tatum's Garden
				
5/17
12 - 3pm
Tarpy's Roadhouse, 2999 Salinas Hwy, Monterey
Special Kids Crusade
6/10
6-7 pm
945 South Main St, Suite 107, Salinas
Voices for Children - CASA
7/11
6:30pm/8pm
Old Town Salinas
California Rodeo Inc.
7/12
1pm
940 Main St., Sherwood Hall, Salinas, CA
Foundation for Monterey County Free Libraries
7/15
5pm
Salinas Sports Complex 1034 N. Main Street, Salinas California Rodeo Inc.
7/16-19
6pm
Salinas Sports Complex 1034 N. Main Street, Salinas California Rodeo Inc.
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Event
Foster Care Orientations
"Melodic Memories" Sing-a-Long. Come
sing to slow memory loss!"
WONDERLAND
Volunteer Information Meeting
19th Annual Relay For Life Event
2nd Annual Barbeque to Celebrate
Older American's Month
2015 Hike for Charity
Memory Café - Age Related Memory
Volunteer Information Meeting
May Program: Paid Sick Leave Compliance Briefing
Grand Wine Tasting
70th Annual Salinas Valley Fair
2015 Champions Games/ Baseball
games for special needs players
Hoedown Benefit for Special Kids Crusade
Volunteer Information Meeting
Kiddie Kapers Parade/Colmo del Rodeo Parade
Cowboy Music & Poetry Gathering
Professional Bull Riding
California Rodeo Salinas (day & evening performances)

Contact
831-755-4475
800-272-3900

Website
www.f2fmc.org
www.alz.org/norcal

831-775-0976
831-455-6800
831-772-6528
831-757-6030

arieltheatrical.org
voicesforchildrencasa.org
www.relayforlife.org/SalinasCA
ssc@salinasseniorcenter.org

831-455-6800
800-272-3900
831-455-6800
831-373-1241x208
831-385-3243
831-385-3243
831-206-2462

hikeforcharity.com
www.alz.org/norcal
voicesforchildrencasa.org
www.cchra.shrm.org
salinasvalleyfair.com
salinasvalleyfair.com
tpb.sportssignup.com/site

831-372-2730
831-455-6800
831-775-3100
831-424-3564
831-775-3100
831-775-3100

SpecialKidsCrusade.org
voicesforchildrencasa.org
www.carodeo.com
www.carodeo.com
www.carodeo.com
www.carodeo.com
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Real Estate and
Property Management

L
A
C
LO

The Salinas Valley Chamber of Commerce encourages you to shop and dine at local
businesses. For every $100 spent at locally owned businesses, $73 stays in the
community. Let's keep the Salinas Valley strong - shop at these member businesses.

Bay Property
Management
Professional Management of Residential Homes
Salinas and South Monterey County

Largest
selection of
homes for
rent in
Salinas Valley

APARTMENTS

Creekbridge Apartments

1701 Independence Blvd., Salinas
831.443.3536 • creekbridge.com

Cypress Creek Apartments

162 Casentini St., Salinas
831.758.3008• CypressCreekliving.com

Cypress Landing Apartments
552 Rico St., Salinas • 831.424.4343

Flor de Salinas

425 W. Laurel Dr. Salinas
831.443.4080 • flordesalinas.com

Greenfield Village, LLC

104 S. El Camino Real, Greenfield
831.674.9298 • greenfieldvillageca.com

Palm Court Apartments

300 Regency Cir., Salinas
831.443.8533 • palmcourtluxury.com

UDR Apartment Communities
The Point at Harden Ranch
2290 N. Main St., Salinas
831.296.3466 • UDR.Salinas.com

HOUSING ASSISTANCE

Housing Authority of the
County of Monterey

123 Rico St., Salinas
831.775.5000 • hamonterey.org

140 John St.
Salinas, CA 93901
831-422-5614
940 Los Corches #102
Soledad, CA 93960
831-678-0213
BRE lic. #00868442

Wylie Mitchell
Wylie.Mitchell@DTZ.com
www.dtz.com
831 755 1635
831 596 3245

www.BayPropertyMgmt.com

For all your Commercial Real Estate needs.

PROPERTY
MANAGEMENT

REAL ESTATE

36 North Property
Management

369 Main St., Salinas
831.320.7116 • 36northpm.com

A.G. Davi Property
Management

484 Washington St. #D, Monterey
831.373.2222 • www.agdavi.com

Backus Property
Management, Inc.

19000 Portola Dr. #107, Salinas
831.455.2052 •backuspm.com

Bay Property Management, Inc.

140 John St., Salinas
831.422.5614 • baypropertymgmt.com

C.W. Swenson, Inc.

777 N. First St. #600, San Jose
408.293.2555

Coldwell Banker Gay Dales, Inc.

444 S. Main St., Salinas • 831.424.0771
www.coldwellbankergaydales.com

Corral de Tierra Realty

7 Corral de Tierra Rd., Salinas
831.484.8100 • corraldetierrarealty.com

Piini Realty

263 Lincoln Ave., Salinas
831.422.5327 • www.piinirealty.com

Steinbeck Real Estate, Inc.

307 Main St. #130, Salinas
831.809.6387 • SteinbeckRealEstate.com

Towers Realty Services

CHISPA, Inc.

1277 N. Davis Rd., Salinas
831.320.9916 • noreentowers.net

Coast & Valley Properties, Inc.

DTZ

Gabilan Properties

JNM Company

295 Main St. #100, Salinas
831.757.6251 • chispahousing.org
371 Main St., Salinas • 831.757.1270
CoastandValleyPropertiesInc.com
2600 Garden Rd. #127, Monterey
831.375.5145

REAL ESTATE COMMERCIAL

328-B Main St., Salinas
831.449.8000 • dtz.cassidyturley.com
27250 Los Arboles Dr., Carmel
831.625.1414 • jnmcommercial.com

Management and Sales
Take the worry out of
managing your rentals—
we guarantee the rent!
Sally Backus, Managing Broker
Bill Backus, Associate Broker
19000 Portola Dr., Salinas
887 Abrego St., Monterey

Backuspm.com 831-455-2058

Kirkorian Enterprises, L.L.C.

290 Los Gatos-Saratoga Rd., Los Gatos
408.379.4547
www.shopkirkwoodplaza.com

Kobrinsky Group

295 Main St. #500, Salinas
831.757.4089 • kobrinskygroup.com

Mahoney & Associates

501 Abrego St., Monterey
831.646.1919
www.mahoneycommercial.com

PARCO Family Investments LP

344 Salinas St., Salinas • 831.424.0909

REAL ESTATE DEVELOPERS

Cloverfield Management, LLC

2716 Ocean Park Blvd.,Santa Monica
424.214.2159 • ferriniranch.com

DeSerpa Investments, LP

416 Main St., Mezzanine, Salinas
831.757.4602 • www.deserpa.com

Monterey Downs

3180 Imjin Rd. #102, Marina
831.394.0335 • montereydowns.com

Shaw Development

3 Quail Run Cir. #103, Salinas
831.772.8100 • shaw-development.com

MAY 2015 - SALINAS VALLEY CHAMBER OF COMMERCE BUSINESS JOURNAL 17

Negotiating Loan Covenants
by Patrick Casey

Individuals and businesses borrow
money from banks for many different
reasons. These loans may be used to
acquire real estate or equipment, expand
business operations or for working capital
purposes. Regardless of the purpose
for the loan, practically every loan has
both affirmative covenants and negative
covenants. The word “covenant” means
“promise” so affirmative covenants mean
that the borrower promises to take certain
actions and negative covenants mean that
the borrower promises not to take certain
actions. Depending upon the nature and
circumstances of the loan, a borrower
may want to negotiate the affirmative and
negative loan covenants.
Typical examples of affirmative loan

covenants are as follows: keeping the loan
collateral in good condition and repair;
keeping all insurance in place; operating
the business in a customary and usual
manner; the loan proceeds only being
used for specific purposes; complying
with all applicable federal and state laws;
collecting all debts in the ordinary course
of business; and complying with certain
debt to equity ratios as specified in the
loan agreement. Typical examples of
negative loan covenants are as follows:
the business will not make personal
loans to the shareholders or possibly any
loans at all; the loan proceeds will not be
used for anything other than a specific
purpose; the business will not enter into
unreasonable agreements or business
deals; and the business will not allow
any licenses or permits required for its
operation to lapse or expire. These are

Bingham Joins Kasavan Architects
Kasavan Architects has hired Ray
Bingham, AIA as a Senior Architect.
Mr. Bingham has nearly 20 years of
experience specializing in public schools
and healthcare. He will work primarily
in project management, documentation,
quality assurance and construction
administration. Prior to joining Kasavan,
he worked for some of the largest
architectural firms in Northern California
managing many large new school and
hospital projects.
When hired Bingham said, “I look
forward to joining Kasavan Architects and
living in the historic Salinas Valley area.

Member News

To paraphrase
a statement by
John Steinbeck
‘here there
is pride in
the work,
gladness to be
found in the
accomplishment and joy in the
community.’ Founded in Salinas in 1949,
Kasavan Architects is an award-winning
firm specializing in public schools, health
care and public works projects. For more
information contact Peter Kasavan, AIA,
831-424-2232 pk@kasavanarch.com

SCORE Welcomes Alcaraz
Service Core of Retired Executives
(SCORE) has announced that Juan
Alcaraz will be volunteering with the
organization as a Certified Mentor. Mr.
Alcaraz is a Business Sales Consultant
with Wells Fargo Business Banking, where
his area of expertise is working directly
with small business banking and startups.
He has completed training to help
new and existing business owners realize
their goals by helping with business
plans, lending eligibility and reviewing

some basic examples of loan covenants
and they can become far more detailed
and complicated depending upon the
nature and type of loan.
When a person or business is
borrowing money, it is important that the
borrower clearly understand the nature
and effect of the affirmative and negative
covenants. All lenders want to impose as
many restrictions on the use of funds and
the operation of the business as possible
so as to ensure the highest likelihood
of getting repaid. This makes sense if
you are in the lender’s shoes. However,
these affirmative and negative covenants
can sometimes be so restrictive that they
significantly affect the company’s ability
to do business. Furthermore, if they are
too restrictive, then it is more likely than
not that at some point the borrower will
violate the loan covenants. If that occurs,

their business
priorities. His
activities with
SCORE include
Simple Steps
Facilitator and
working as
a mentor to
anyone who seeks help. As a bilingual
professional, he also facilitates English
and Spanish workshops and is a member
of the diversity group within SCORE.
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then the lender can declare the loan in
default.
Every borrower needs to carefully
review and understand all loan covenants.
If a covenant does not make sense or if it
is too restrictive, then the borrower needs
to negotiate to change or possibly delete
the respective covenant. While there are
valid reasons for loan covenants, they
simply cannot be so restrictive that they
negatively affect the borrower’s ability to
do business. A lender should be willing
to negotiate the loan covenants so as
to allow the business to succeed, which
increases the lender’s likelihood of being
repaid.
This article is written by Patrick Casey,
who is a business attorney with the L+G,
LLP law firm in Monterey. You may reach
the author at (831) 269-7114 or at patrick@
lg-attorneys.com.

Upcoming Events
DATE

TIME

EVENT

LOCATION

5/7/15

11-1:30 pm

IMPOWER Luncheon

"Corral de Tierra Country Club, 81 Corral de Tierra Road"

5/7/15

4 pm

Ribbon Cutting - Harvest Blade and Supply

1335 Dayton Street, Unit E, Salinas, CA 93901

5/13/15

11:30-1 pm

Lunch and Learn - Paid Sick Leave Compliance Briefings with TPO

Salinas Valley Chamber Office

5/20/15

11:30-1 pm

Government Relations Committee (GRC)

Salinas Valley Chamber Office

5/21/15

5:30-7 pm

Monthly Networking Mixer - Party at The Atrium

"307 Main Street, Salinas"

5/29/15

3:30 - 5:30 pm

Ribbon Cutting and Open House - NEW Preschool @ Sacred Heart School

"123 W. Market Street, Salinas"

5/30/15

11-3 pm

Community BBQ - National Foster Care Awareness Month - LSV Class 33

Star Market Center, 1215 S. Main St., Salinas

6/2/15

12-1 pm

Connect at Lunch: Ticino's @ 201 Main Complex

"201 Main Street, Salinas"

6/4/15

8:30-10 am

Business Development Committee (BDC)

Salinas Valley Chamber Office

6/10/15

11:30-1 pm

Lunch and Learn - Smile, Serve and Sell

Salinas Valley Chamber Office

6/11/15

5:30-7:30 pm

Joint Monterey Airport/Rodeo Mixer

200 Fred Cane Dr. Suite 200, Monterey

6/17/15

11:30-1 pm

Government Relations Committee (GRC)

Salinas Valley Chamber Office

6/22/15

4-7 pm

Ribbon Cutting-Tutor Doctor 5 Year Anniversary

19045 Portola Dr Ste H4, Salinas

7/2/15

8:30-10 am

Business Development Committee (BDC)

Salinas Valley Chamber Office

7/7/15

12-1 pm

Connect at Lunch - Wild Thyme Deli and Cafe

445 Reservation Rd. Marina

7/13/15

4:30 PM - 5:30 PM

Member Orientation - at MY Chevrolet

MY Chevrolet, 444 Auto Center Cir, Salinas

7/13/15

5:30 PM - 7:30 PM

Monthly Networking Mixer - Ram Rodeo Joint Mixer at MY Dodge

MY Dodge Ram, 600 Auto Center Cir, Salinas

Party at the Atrium

Union Bank

FREE for Members
$10 for Prospective Members
To register online, visit

www.SalinasChamber.com
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The Club at Crazy Horse Ranch
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Ed Winiecki

• TMD Creative
• Steinbeck Real Estate
• Ameriprise Financial
• Jim Gattis
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Meet Chamber Board Members:

12-1pm
201 Main St.
Salinas

n
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You're invited to mix, mingle Hosted by:
• Geisler3
and enjoy food & fun!

June 2nd

July 7th

12-1pm
445 Reservation Rd.
Marina

o

307 Main St., Oldtown Salinas

C

May 21st • 5:30-7pm

h

Monthly Networking Mixer
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What do you call a bank

that values relationships as much as you do?

We’re more than a bank. We’re a partner to your business.

Prime*+ 0% for 12 months 1
on a Business Line of Credit
LIMITED-TIME OFFER!

Business banking you can grow with.
Contact a local branch
Salinas Main
301 Main Street
(831) 737-1213

Monterey
439 Alvarado Street
(831) 242-2000

Seaside
1658 Fremont Boulevard
(831) 394-6900

Salinas
1285 North Davis Road
(831) 784-7700

Pacific Grove
561 Lighthouse Avenue
(831) 649-5010

Castroville
10601 Merritt Street
(831) 633-3302

King City
532 Broadway
(831) 385-4144

Gonzales
400 Alta Street
(831) 675-3637

Soledad
2149 H. DeLa Rosa Sr. Street
(831) 678-7338

Visit www.RabobankAmerica.com/375
*Prime Rate as published by the Wall Street Journal on date of application. 1. Subject to credit approval. SBA loans excluded and other restrictions apply. Certain restrictions apply. Promotional offer is for applications received during
offer period only. Minimum of $5,000 advance on line of credit at time of account opening. Line of credit matures after 12 months. This offer is for new lines of credit only, and cannot be used for renewals or increases to existing lines of credit.
Offer not applicable to consumer lines of credit. 2. Rabobank Merchant Services are provided by First Data Merchant Services Corporation and subject to their approval. This program is only valid for new merchant accounts and cannot be
combined with other offers. Current merchants who close their accounts and re-open them may not participate in this offer. Rebate is for actual processing costs up to $100. 3. Subject to approval. To receive pre-funded ACH bonus, you must
enroll in pre-funded ACH through business online banking and submit one batch within 60 days of account opening. $1,000 checking account balance must be maintained for 60 days. 4. Reward points can be redeemed as a cash deposit to
a checking or savings account or as a statement credit to your credit card account. First purchase bonus points will be applied 6 to 8 weeks after first purchase and are not awarded for balance transfers or cash advances. The creditor and issuer
of this credit card is Elan Financial Services, pursuant to a license from Visa U.S.A. Inc. 5. Offer for Merchant Card Services ends May 31, 2015. Offers for business line of credit and pre-funded ACH end June 27, 2015. No expiration on
Business Visa® Credit Card offer.
Rabobank, N.A. Member FDIC.
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