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Chamber Promotes
Common Sense
Spending
In the midst of much misinformation
and confusion, July 1 marked the day
California employers were required to
begin providing paid sick leave benefits
to their eligible employees.
The California Chamber of
Commerce is providing resources to
help employers understand and comply
with the new sick leave mandate. A
video, White Paper and Fact Sheet are
available at www.calchamber.com.
Sick Leave Policy Important
“There is a lot of misinformation
about what this law requires,” said
CalChamber President and CEO
Allan Zaremberg.“This is not a
straightforward requirement of three
days of leave per employee as many
have suggested.
“Rather, employers must create a
policy addressing the amount of leave
they are providing or else they will
be subject to the statutory mandated

accrual rate of one hour of sick pay for
every 30 hours an employee works.
“This means that if employers are
not clear about capping their leave at
three days, full-time employees will
be entitled to 69 hours of paid leave
per year and they will be allowed to
carry that over to the next year, and
so on. This is nearly nine days—not
three—if the employee works a 40-hour
workweek. It is critical that employers
understand that they must have a policy
in place—preferably in writing—that
clearly communicates to employees
about the amount of leave they are
providing.”
Small Employers Included
In addition, it is important to
note that the law applies to private
and public employers regardless of
size; there is no exception for small
employers.
SICK - CONTINUED ON PAGE 4

by Paul J. Farmer, Chamber CEO
Recently, a union representative wrote
a guest article in the Monterey Herald that
chided the Salinas Valley Chamber for our
efforts to keep construction dollars local
with many upcoming projects, including
a new high school for Salinas. I wrote a
guest article clarifying our position and
re-print the content of that article here.
The Chamber’s goal is to help
provide a vibrant local economy for
everyone. While we often think of
economic development as attracting
large employers who bring many jobs
to our area, there are many challenges
with making that happen. As a
leader of the Buy Local Coalition, the
Chamber is encouraging an easier-toachieve type of growth which can have
the impact of keeping hundreds of
millions of dollars in Monterey County.

We are encouraging local elected
officials and government staff to spend
their dollars locally when they can,
especially with the estimated $1B of
SPENDING - CONTINUED ON PAGE 6

I work hard.
I play hard.
Turning 65?
Not hard at all.
ASPIREHEALTHPLAN
The care you need from people you know.
SERVING MONTEREY COUNTY

If you just turned 65, or are about to, it’s time to start thinking about signing
up for Medicare. Aspire Health Plan (HMO) just made that easier.
✔ CHOICES? CHECK. (We have 3 plans. All include prescription drug coverage.)
✔ ALL YOUR MEDICARE COVERAGE IN ONE PLAN? CHECK.
(We have 1 plan, 1 card. And with our plans, there’s no need for a supplement.)
✔ LOCAL? NOT-FOR-PROFIT? CHECK. (Let us handle everything for you close to home.)
✔ DENTAL AND VISION BENEFITS? CHECK.
Call us today to request an appointment with a sales representative or to receive information by mail. (831) 574-4938

Aspire Health Plan is an HMO plan with a Medicare contract. Enrollment in Aspire Health Plan depends on contract renewal. The benefit information provided
is a brief summary, not a complete description of benefits. Limitations, copayments, and restrictions may apply. Benefits, formulary, pharmacy network,
provider network, premium and/or copayments/co-insurance may change on January 1 of each year. For more information contact the plan. This information is
available in an alternate format or language. You may call our Member Services Department at (831) 574-4938 or toll free at (855) 570-1600, 8 a.m. – 8 p.m.,
Monday through Friday to request the information in an alternate format or language. TTY users should call (831) 574-4940 or toll free (855) 332-7195. Esta
información está disponible en un formato o idioma alternativo. Usted puede llamar a nuestro Departamento de Servicios para Miembros al (831) 574-4938 o
al número gratuito (855) 570-1600, 8 a.m. – 8 p.m., de lunes a viernes, para solicitar la información en un formato o idioma alternativo. Los usuarios de TTY
deben llamar al (831) 574-4940 o al número gratuito (855) 332-7195.
H8764_MKT_AgeInLocalAd_0415_CMS ACCEPTED 04/21/2015
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Not Without Controversy
by Norm Groot, Chamber Board Chair
It seems like each day there is a
new group or association taking up yet
another cause to save something, stop
something, or tell us what we should
say to be polite. I fully respect the
freedom to express opinions on current
affairs, and many of those that are done
in a constructive manner.
Not to say that we don’t have
multiple pathways to pursue our
opinions. We have public meetings that
provide comment periods on anything
and everything. Blogs take up causes
and fill our emails and social media
with reasons to be outraged. And just
look at all the class-action lawsuits that
get filed each year, challenging product
claims or alleged inflicted damages, all
to protect the masses.
What happened to supporting the
greater good? Wasn’t there a time long
ago when everyone was responsible
for their own opinions, and admitted
compromise is better than taking up a
legal action?
Each and every community has their
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tipping points, and rightly so. We all
desire a quality way of life with certain
standards to abide by. I, however, draw
the line when it arrives at the tipping
point where nothing moves forward
without a challenge, no matter how
well thought out or planned the project
or program may be. The cause of the
greater good has been lost amongst
those who scream the loudest, and
compromise is a word that invokes a
negative response these days.
Progress is a good thing and made
our society into one where we enjoy
the freedoms of choice while having
an orderly understanding of common
area rules. We have multiple municipal
General Plans that provide guidance
on the style of community we want to
live in. It’s these very Plans that tend to
provoke the challenges when trying to
implement anything new; interpretation
has become a new activist pastime.
So, where am I going with all this?
We have a number of local issues that
seem to dig on people’s psyches almost
daily. From desalination to oil and
gas production, from housing projects
for workers to new school projects,

the community has so many issues
wrangling control of the conversation.
In the middle of all this is the
Chamber, making sure that our local
community remains vibrant and
prosperous. Our mission is to support
the greater good of the community,
including investment in projects and
programs that make improvements to
our way of life. We must invest in our
local communities to ensure our future
prosperity!

Working to bring groups together
at the table has never been easy.
The Chamber urges community
involvement and action in buying local,
supporting local companies and their
workers, and fairness to all who call
Monterey County home.
Everything comes with controversy
these days … your Chamber
membership ensures that your voice is
heard above all the shouting when it
counts most.
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SICK - CONTINUED FROM PAGE 1
Any employee who has worked in
California for 30 or more days within
a year from the beginning of his/her
employment will be entitled to paid sick
days.
Notice/Posting/Recordkeeping
The law also includes several notice,
posting and recordkeeping mandates.
• Pay-Stub Notice: An employer must
provide an employee with a written
notice setting forth the amount of paid
sick leave available to the employee
each pay period. An employer can
provide this notice to the employee
either on the already-required itemized
wage statement or in a separate written
document provided to the employee
with the payment of wages.
• Wage Theft Notice: The Wage
and Employment Notice (Labor Code
Section 2810.5), which employers have
been required to provide to nonexempt
employees since 2012, has been updated
by the Labor Commissioner to contain
information about an employee’s right
to accrue and use paid sick leave and
about employee protections under the
law. The updated Wage Theft Notice is
available on the Labor Commissioner’s

website and also on HRCalifornia.
• Poster: There is a new required
poster advising employees of their sick
leave rights. The Labor Commissioner
has released the poster, and it’s available
on the Labor Commissioner’s website.
Purchasers of CalChamber’s 2015
California and Federal Employment
Notices Poster will receive this posting.
• Recordkeeping Requirements:
Employers will need to keep records for
at least three years which document the
number of hours that each employee
worked and paid sick days accrued and
used by each employee.
California’s new sick leave
law also carries consequences for
noncompliance. If employers do not
comply with the new law, they can
face Labor Commissioner enforcement
measures that include awarding back
pay, damages and penalties up to
$4,000.
The law also specifies that employers
are prohibited from retaliating against
employees who take sick leave.
For more information, visit www.
calchamber.com/PaidSickLeave.

Connect at Lunch

At least this one gentleman posed for the picture while everyone was busy getting their grub on at
our Connect @ Lunch at Wild Thyme Deli & Café.

Drought’s Impact on California Economy
by Ben Bergman, NPR

The credit rating agency Moody's
said recently that California's drought
would have little economic impact on
the state in the short term.
"We do not expect the drought to
weigh heavily on California’s credit
position unless the drought lasts
significantly longer than our 12-18
month forecast period," the report says.
"While the state's agricultural industry
has national importance, it represents a
very modest portion of the state's gross
product and employment."
Investors rely on Moody’s to gauge
the financial health of cities and states.
The agency found that even though
California produces nearly half of
U.S.-grown fruits, nuts and vegetables
– agriculture only represents a tiny part
of the state’s huge overall economy.
"Of California's total 2013 GDP of
almost $2 trillion, just $28 billion, or 1.4
percent, came from agriculture," the
report says. "The very small share of
GDP that comes from agriculture is not
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due to any impact from the drought:
The share of GDP coming from
agriculture has ranged from 1.0 percent
to 1.4 percent for more than 15 years."
By comparison, the financial sector,
which include banking and insurance,
account for 36 percent of the state's
GDP. Manufacturing accounts for
about 12 percent,according to the
governor's office.
If the drought lasts longer
than 12-18 months, Moody's says
municipalities heavily dependent on
agriculture – mostly in the Central
Valley – could be adversely affected.
"For these local governments, their
economies/tax bases, which represents
30 percent of our baseline credit
assessment of a local government,
will in time show the effects of the
lost agricultural employment and
land value, if they haven't already, the
report says. "This will put downward
credit pressure on these local
governments."

Silicon Valley's
Housing Affordability
Crisis
Worsens
by Richard Scheinin, San Jose Mercury News

And this represents a key challenge for
businesses," hampering their ability "to
recruit new talent for their work forces
and to the region."
Citing data from the California
Association of Realtors for the first
quarter of 2015, the report says only
44 percent of Santa Clara County
households could afford to purchase an
entry-level home -- defined as costing
$833,850, or 85 percent of the county's
median sale price. That percentage
shrank to 29 percent in San Mateo
County (where an entry-level home was
$1.11 million in the first quarter) and 27
percent in San Francisco ($1.15 million).
Even well-paid technology and
science workers are feeling the impact.
With a median salary of $121,000 in
2014, they are generally able to rent in
the region, according to the new data,
though less than half would be able to
buy a home of median value in metro
San Jose. The median home value there
is close to $925,000, according to a
Bloomberg analysis cited by the study.
The Silicon Valley Competitiveness
and Innovation Project attempts to
mobilize businesses in support of
affordable housing. It advocates for
a permanent state funding source
for affordable housing as well as
for investment in transportation
infrastructure.

Photo by Batista Moon Studio

Less than 25 percent of workers
and just 40 percent of households in
metro San Jose are able to rent or buy
average-priced housing, according to
a new report from the Silicon Valley
Competitiveness and Innovation Project.
The new analysis underscores some
of the region's long-term affordability
trends and the impact on quality of life
and business competitiveness. Compiled
by Peninsula-based Collaborative
Economics, the data show that the
average rent in May for a two-bedroom
apartment in metro San Jose was $2,917
-- and that residents would need to earn
$116,680 annually to afford that. Yet the
median income in the area was $57,400
for individual workers and $91,500
for households, according to the most
recently available statistics, the study
says.
The project was launched last year
by the Silicon Valley Leadership Group
and the Silicon Valley Community
Foundation.
The new housing data tell a
"compelling story," project manager
Janine Kaiser said, about issues
of economic equity and business
competitiveness.
"Folks who have been living here for
a long time are being priced out," she
said. "There are sweeping ramifications
for residents in terms of quality of life.

Photo by Batista Moon Studios

L to R: Kathy Torres, VP MCB, Merrill Lehrer, Owner;
Doris Keats, Accounting Manager; Stephanie Chrietzberg, SVP MCB

For over 30 years, Aptos Shoes & Apparel has offered the top
assortment of women's clothing, comfort shoes for men, women
and children, and men’s clothing. We carry top brands like:
Lucky, Johnny Was, Free People, NYDJ, Nic & Zoe, 3 Dots, Keen,
Birkenstock, Kuhl, Ugg, Born, Clarks, Cobb Hill, Ecco, and Hot
Sox. We are well known for the best sales staff, who will
20 Rancho Del Mar
personally help you find products perfect for you.
Aptos, CA 95003
831.688.8007
“Buying a business, especially via an SBA loan, can be complex.
Kathy Torres and the team at Monterey County Bank were so wonderful, helping guide
us through the process. They were personable, highly professional and kept moving
the deal forward until closing. These are genuinely nice people, providing money, of
course, but in a friendly way.”
Merrill Lehrer, Owner

Call Monterey County Bank Today!
Monterey (831) 649-4600
Pacific Grove (831) 655-4300
Carmel Rancho (831) 625-4300
Salinas (831) 422-4600

$5,000,000
SBA Loan Limit

Oldest Locally Owned, Locally Managed Bank
in Monterey County - OVER 35 YEARS!
#1 SBA Lender in Monterey County
Member F.D.I.C.  Equal Housing Lender
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SPENDING - CONTINUED FROM PAGE 1
government construction projects that
are expected in the next decade.
Regarding the new high school,
the Salinas Union Board of Trustees
has directed staff to negotiate a Project
Labor Agreement with unions (it is not
finalized). The Chamber applauds the
Board’s hope to keep these construction
dollars local, however our analysis of
publicly-available data shows that a
PLA will likely do the opposite. Based
on the experience Hartnell College
has had in four of its construction
projects (two of which used PLA’s
and two of which did not), we have
supplied fact-based information
and it is clear: projects without a
Project Labor Agreement resulted
in MORE THAN FIVE TIMES as
much money staying with local
companies (56.3% vs 10.3%).
For this new high school, that could
represent $40M more staying in our
economy if we use local contractors.
The numbers are indisputable so
PLA proponents have argued that
even though money may go to local
construction companies, it doesn’t
guarantee that the workers are local.

But let’s use our
common sense: local
construction companies
are already employing
local workers and are
much more likely to
hire more local laborers.
It doesn’t make sense
that a company from
San Jose or Fresno
would be more likely
to hire people who live
and work in our area.
Even if they secure
some workers out of
the local halls they will
still use their trusted
workforce, senior staff,
management, and office
workers headquartered
out of the area.
Our local companies
already employ local workers who
shop locally, pay rent, buy services, pay
taxes and support our area through
volunteerism and philanthropy. When
was the last time you saw an out-oftown company’s name on a soccer
jersey? Exporting work to out-of-town

companies can only hurt our workers
and reduce the benefits of reinvesting
these resources to help grow a strong
local economy in our own back yard.
In the end, the Chamber’s position
is that these government construction
projects should encourage a level
playing field so all local contractors can

compete. These school construction
dollars are all raised locally; let’s keep
those dollars and jobs in our local
community. The best results, and the
best value for taxpayers, will come
when we maximize competition and
allow all companies to bid fairly on a
project.

Construction
Are you in the
$1 Billion will be spent
to join us
Industry Over
construction You’llforwant
in Monterey County over the
a special
next decade...
Development
Forecast Will you get your share? industry? Business
Committee meeting.
August 26 • 5:30pm
Learn about what the Chamber is doing to help keep the upcoming
area construction projects in our local economy. We will cover:
• Upcoming construction projects in Monterey County.
• How to be considered by the City and County for upcoming
Requests for Proposals.
• How PLA’s are affecting local contractors.
• How becoming a Chamber member can help get you connected
to the agencies looking for contractors.

Salinas Valley Chamber of Commerce
119 E. Alisal St., Salinas
RSVP: www.SalinasChamber.com
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September 3 • 8:30-10am

City of Salinas City Engineer Rob Russell and Senior Civil
Engineer Frank Aguayo will share information and answer your
questions. Topics will include:
• Unfinished projects currently on the City’s outstanding Capital
Improvement Plan projects list
• New projects approved for FY 15/16
• New programs being undertaken to address the funded projects
and existing backlog (JOC, on-call design consultants, combining
capital projects into larger projects)
• Award of City projects to local companies

Salinas Valley Chamber of Commerce
119 E. Alisal St., Salinas

Surprising Ecological Upside to the
Economic
Downturn
by Michael Casey, CBS News

Energy Secretary Ernest Moniz is
fond of suggesting the natural gas boom
has helped the United States combat
climate change. But a new study calls
that premise into question, suggesting
it was the economic downturn, not
cleaner burning fuels, which helped the
United States reduce its greenhouse gas
emissions.
The study, published in Nature
Communications on Tuesday, found
that from 2007 to 2013 carbon dioxide
emissions from fossil fuels dropped
by about 11 percent. During the Great
Recession, from 2007 to 2009, the
researchers found, 83 percent of the
decline in emissions was the result of
decreased consumption of goods and
services. Only the remaining 17 percent
during that period was due to shifts
away from fossil fuels like coal and oil
and into natural gas due to the boom in
hydraulic fracking.
And even when the economy began
to pick up from 2009 through 2013, the
study, led by University of Maryland's
Klaus Hubacek, found that it was the
high price of gasoline, mild winters and
more energy efficient manufacturers
that have kept emissions in check. There
was a decline of 1.1 percent from 2009
to 2011 and a 0.2 percent decline from
2011 to 2013.
"High gasoline prices during
2011-2013 have contributed to both a
reduction in per capita miles driven and
an increase in average fuel efficiency
of vehicles, and thus a 33 percent
decrease in US gasoline consumption
during 2011-2013," the authors wrote.
"Second, a mild winter in 2012 meant
less energy was used for heating and

thus reduced energy intensity of the
service sector. Last, there is evidence
that manufacturing in the United States
became more energy efficient: energy
use by manufacturing was nearly
constant 2011-2013 despite average
annual growth in GDP of 2.3 percent
per year over the same period."
The authors contend the findings should
be seen as a cautionary note to those
who envision natural gas being central
to any future climate policy in the
United States and elsewhere.
President Obama has repeatedly warned
about the perils of climate change and
announced that the U.S. wants to reduce
emissions by 26 percent to 28 percent by
2025, compared with 2005 levels. Earlier
in his presidency, he set a goal to cut
emissions by 17 percent by 2020.
Along with a goal of doubling
fuel efficiency of cars by 2025, the
Environmental Protection Agency has
proposed a Clean Power Plan that calls
for reducing emissions from existing
coal-fired power plants 30 percent
by 2030. Under the plan, states could
choose how they would meet those
standards with options including
shifting their energy mix to include
more natural gas.
"The modest effect of changes in
the fuel mix of the energy sector on
emissions in recent years suggests that
further increase in the use of natural gas
may be of limited benefit in decreasing
emissions," the authors wrote, noting
that the cheaper gas cannot replace
coal and also could be a barrier to the
expansion of renewables like solar
and wind and inspire increased use of
energy due to the lower prices.

"Sustaining economic growth while
also drastically reducing emissions
to the levels targeted by the Obama
administration will depend upon large
additional decreases in the energy
intensity of the US economy as well as
radical decarbonization of the energy
sector," the authors wrote.
Robert N. Stavins, the Albert Pratt
Professor of Business & Government at
Harvard University's John F. Kennedy
School of Government, disagreed with
the assertion on the role natural gas
played in the past and will play in the
decades to come.
"Fuel switching from coal to natural
gas contributed significantly to the
fall in emissions, compared with what
emissions would have been if there not
been fuel switching," Stavins told CBS
News.

"Natural gas has been and can
continue to be an important bridge
fuel in the electricity sector, while
coal use declines and until renewable
energy comes anywhere close to being
capable of playing an important role
quantitatively," Stavins said.
And even if much of the decline was
due to recession, Stavins questioned
how that could inform climate change
policy in the future.
"If the study's methodology
proves to be rigorous and reliable, the
results would be interesting, but not
revolutionary," he said. "The fact that
emissions fell because of decreased
economic activity is not particularly
informative for public policy purposes,
unless of course one thinks that
retarding economic growth is a sensible
climate policy."

Merrill Lynch is proud to support
Salinas Valley Chamber of Commerce.
Luis Contreras ll
Financial Advisor
831.625.7014 • lcontreras@ml.com
Merrill Lynch
fa.ml.com/luis_contreras

Life’s better when we’re connected®
Merrill Lynch Wealth Management makes available products and services offered by Merrill Lynch, Pierce, Fenner & Smith
Incorporated, a registered broker-dealer and Member SIPC, and other subsidiaries of Bank of America Corporation.
Investment products:

Are Not FDIC Insured

Are Not Bank Guaranteed

© 2015 Bank of America Corporation. All rights reserved.
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“Best Tacos in Town”
- False Advertising?
AN
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October 8 5 pm Kick Off Mixer
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October 9 6 pm Wine Maker Dinner
October 17 Noon Food & Wine Festival
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by Steve McFarland, Better Business Bureau
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• Up to (insert %) off
In addition to federal laws, each state
has its own unfair competition laws to
prohibit false and misleading advertising.
For example, in California, one such
statute is the Unfair Competition Law
(also called the “UCL”), Business and
Professions Code §§ 17200 (violations)
which also parallels Code §§ 17500
(misleading statements). Each section
carries a fine up to $2,500 per infraction,
so fines can easily add up.
Bottom line, it may be a good time to
review your company’s advertising and
marketing messages not only to avoid
civil issues, but more importantly, to gain
the trust and respect of the community
who rewards ethical businesses with their
long term patronage.
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Regional Wineries
Craft Breweries
Local Food &
Cooking Demos
Entertainment
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Of the 350+ consumer complaints our
BBB receives on a daily basis, many relate
to false advertising. False advertising
or deceptive advertising is the use of
false or misleading statements. Can
you differentiate false advertising from
“puffing?” Puffing presents opinions
rather than facts and is usually not
considered a legally binding promise.
Such statements as "this car is in good
shape" and "your wife will love this
watch" constitute puffing. Well then,
how about “Best Tacos in Town?”
Examples of false advertising include
such disreputable acts as: Hidden Fees
and Charges, Going Out of Business
Sales, Misuse of the Word “Free”,
Manipulation of Terms, Bait and Switch,
Guarantee with No Specified Remedy,
“No Risk” Offers and Acceptance by
Default.
Chances are, as a consumer, you
have been affected by one or more of
these schemes. But are you confident
your business promotes with truth
and transparency? Carl Sagan
said,“Extraordinary claims require
extraordinary evidence.” Do your ads
include citations that justify your claims
in common terms?
Here are some likely examples of false
advertising to consider:
• 100% satisfaction guaranteed
• We assume you agree unless we hear
from you
• Lowest prices in town
• #1 dealer in (territory)
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For Tickets & Info Contact:
www.SalinasValleyFoodAndWine.com
831.758.0725

Marketing Tips
with
Jeanie
by Jeanie Johnson, Marketing
& Membership Director

IS YOUR ADVERTISING SENDING
THE RIGHT MESSAGE?

Advertising is an interesting
business. It’s a combination of creatively
and accurately presenting a good or
service. And not only presenting, but
sending the message directly to the eyes
and ears of the target demographic. Big
advertising agencies have this down to a
science, but what about the rest of us?
Usually there is one of two
situations. 1. You have something to
promote, but no idea on how to present
it. 2. You have a creative idea about
how to present something, but the idea
overshadows what you’re presenting.
The perfect scenario is something in the
middle.
While creative ideas are often in
the eye of the beholder, there are a few
things that you should keep in mind
when you’re thinking about advertising:
Make sure your message speaks
to your target demographic. If you’re
selling women’s shoes, then your
message should be geared towards
women. If you’re opening a night
club, then it may be an age range that
you’re trying to reach. Either way, your
advertising messages should reflect this
in its look, feel and sound.
Don’t be too wordy. I’ve had the
experience of talking my way out
of a sale because I gave too much
information. Advertising can do this
too. You should include all the facts the
consumer needs without over sharing
information that is not necessary.
Be honest. Don’t use crazy
descriptions like “incredible offer” or
“miracle product” or “unbelievable
deals”. These claims make the consumer
think twice about your product or
service. It’s better to be honest about
what you’re offering. And remember to
promote the benefits of your product
or service, not the features. Consumers
want to know what’s in it for them, not
what you’ve done to make it happen.
Unless you’re message is institutional

in nature, every type of advertising you
do should include a call to action. Why
should they call you? When should they
call you? Create a sense of urgency and
give them a reason to call you NOW!
And last but not least, remember
white space sells. Of course this
statement may be geared towards print
advertising but the message remains the
same. Advertising that is too busy, too
wordy, too hard to follow, too many bells
and whistles, too much information or
too jumbled with all of the above will
turn consumers off. They may not be
looking for your message in the first
place and they certainly are not going to
work that hard to figure it out.
Mixing these tips with a really
creative idea can make for an
unforgettable advertising campaign.
Just make sure that consumers will
remember your product or service and
not just the creative idea. Think back
about the funny commercials that you
love to watch during football season…
do you remember what they were
promoting? Keep this in mind when
you’re planning your marketing efforts
either on your own or with the help of
an advertising agency and you will be a
success.
For more information about how
the Chamber can help with marketing,
contact me directly at membership@
salinaschamber.com. I’m happy to help!

Yesterday, Today and Tomorrow
A Tradition of Excellence Since 1928
Agriculture Law
Business & Taxation
Construction
Creditor’s Rights
Estate Planning
Labor & Employment
Litigation
Personal Injury
Public Agencies
Real Estate & Land Use

333 Salinas Street
Salinas, CA 93901
831.424.1414
470 Camino El Estero
Monterey, CA 93940
831.373.3622
104 S. Vanderhurst
King City, CA 93930
831.386.1080

nheh . com

Lunch&Learn

Get Found
on Google!

Learn how to set up Google
My Business, a free tool
that helps you manage
information displayed
to customers on Google
search & maps.
Bring your laptop or iPad and
work through it with us!

Wednesday, August 12 • 11:30-1pm
FREE for
Members,
$10 for Prospective Members.
MAKE SURE
YOUR
BUSINESS
available for $10.
SHOWS UP ONLINELunch
– FOR
FREE
119 E. Alisal St., Salinas
Help people in Salinas find you by getting your business online.
Register
online: www.SalinasChamber.com
Join us for a free workshop to help
you get started.
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Accommodating Religious Dress
by Sharilyn Payne
Many employers have dress codes
that include provisions such as a
prohibition on wearing hats, caps, or
head coverings in the workplace. But
a recent U.S. Supreme Court decision
has an impact on employer dress codes
where religious dress is involved. The
court in EEOC v. Abercrombie & Fitch
Stores, Inc., held that an employer
violated Title VII of the Civil Rights Act
of 1964 (Title VII) when it refused to
hire an applicant who wore a religious
headscarf. An assistant manager at an
Abercrombie & Fitch store interviewed
an applicant whom she assumed
was wearing a headscarf for religious
purposes. Following the interview, the
assistant manager contacted a district
manager to ask whether the applicant’s
headscarf would violate the company’s
dress code policy which forbids the
wearing of “caps.” Abercrombie &

Fitch imposes a “Look Policy” that
governs its employees’ dress. The
“Look Policy” prohibits “caps” as too
informal for Abercrombie’s desired
image. The assistant manager told
the district manager that she believed
the applicant’s headscarf was worn
for religious purposes. In response,
the district manager told the assistant
manager that the company’s dress code
policy prohibited the wearing of all
headwear, religious or otherwise, and
directed the assistant manager not to
hire the applicant.
Title VII prohibits a prospective
employer from refusing to hire an
applicant because of his or her religion,
or in order to avoid accommodating
a religious practice that could be
accommodated without undue hardship.
The question before the Supreme Court
in the Abercrombie case was “whether
this prohibition applies only where an
applicant has informed the employer of
his need for an accommodation.” The

employer argued it did not violate Title
VII because the employer did not have
actual knowledge that the applicant
needed an accommodation based on her
religion, and therefore the failure to hire
the applicant was not motivated by her
religion.
The U.S. Supreme Court found that
unlike the Americans with Disabilities
Act of 1990 (“ADA”), which defines
discrimination as an employer’s failure
to make “reasonable accommodations
for the known physical or mental
limitations of an applicant,”Title
VII contains no such limitation. An
employer can be liable for violation of
Title VII even if it does not have actual
knowledge of the applicant’s need for
an accommodation. According to the
Court, in order to prevail under Title
VII,“an applicant need only show that
his need for an accommodation was
a motivating factor in the employer’s
decision” not to hire the applicant, and
therefore an employer may not make an

applicant’s religious practice, confirmed
or suspected, a factor in employment
decisions.
It is very important for hiring
managers and supervisors to be
informed of federal and California
requirements regarding the employer’s
obligation to provide reasonable
accommodations for religious dress
and grooming practices. This case
also highlights the importance
of ensuring that your dress code
policy states that the company will
reasonably accommodate religious
dress and grooming practices since such
accommodations typically do not rise
to the level of an undue hardship under
California law.
Sharilyn Payne is a lawyer with the
Fenton & Keller law firm in Monterey.
This article is intended to address topics
of general interest, and should not be
construed as legal advice. For more
information, please visit www.fentonkeller.
com.

U.S. High Court Upholds Citizen Redistricting
CALCHAMBER, CALIFORNIA GOVERNORS AID VICTORY
The U.S. Supreme Court has
upheld the constitutionality of Arizona
citizens’ decision to have congressional
district lines drawn by an independent
redistricting commission rather than
legislators.
The decision was in keeping with a
friend-of-the-court brief filed jointly by
the California Chamber of Commerce,
three former California governors and
two political reformers.
California voters formed a similar
commission in 2010 when voters passed
Proposition 20.
The court’s June 29 decision in
Arizona State Legislature v. Arizona
Independent Redistricting Commission,
et al., determined that voters may use
the initiative process to authorize an
independent commission to draw

congressional districts.
Affirms California Process
“The decision removed the conflicted
legislature from the redistricting process
and upheld the will of the people via
the initiative process,” said CalChamber
President and CEO Allan Zaremberg.
“The ruling affirms California’s
commitment to the voters to have
competitive congressional districts.
Politicians will only win re-election if
they have earned the support of voters,”
he said.
Citizen Redistricting Defense
The CalChamber, former Governors
George Deukmejian, Pete Wilson, and
Arnold Schwarzenegger, Charles T.
Munger, Jr. and Bill Mundell jointly filed
an amicus brief in the case supporting
the constitutionality of Arizona
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citizens’ decision to have congressional
voting lines drawn by an independent
redistricting commission rather than by
legislators.
The case heard by the high court
involved a constitutional challenge by
Arizona state legislators in the wake
of a vote by the people of Arizona in
2000 to form the Arizona Independent
Redistricting Commission.
Arizona state legislators contended
they alone had the authority to
determine the lines for congressional
election districts and filed a lawsuit
challenging formation of the
independent commission. The matter
was appealed all the way up to the high
court.
Threat Averted
The Arizona case threatened the

will of California voters who passed
Propositions 11 and 20. Proposition
11, passed by California voters in 2008,
created a 14-member independent
citizens commission to redraw state
legislative district lines based on strict
nonpartisan rules. Proposition 20,
passed by voters in 2010, extended
the commission’s authority to creating
congressional districts.
“The decision is good news for
California voters who wanted to end
the inherent conflict of interest when
legislators drew self-serving district
boundary lines following each census.
The lines drawn by California’s Citizens
Redistricting Commission have resulted
in the fairest and most competitive
elections in California history,” said
Zaremberg.

IMPOWER

AMAZING NETWORKING
OPPORTUNITIES

Bringing women together to
Inspire, Motivate, Prepare and Organize
Women to Engage and Reinvest.

Make Your Reservation Today!
Thursday, September 24th
Corral de Tierra Country Club*

Complimentary Valet Parking for IMPOWER attendees.

11:00 am–12:00 pm
12:00 pm–1:30 pm

Registration & Wine Reception
Lunch & Program

Guest Speaker: Lori Butterworth

Margaret D’Arrigo-Martin, Cathy Schlumbrecht, Jeffrey and Karen Parkhill, Kimbley Craig
The IMPOWER team has done it
again. The May luncheon continued the
tradition of great networking, sharing
and learning new business tactics and
getting inspired by a dynamo female
speaker. Our guest was Karen Parkhill
whose talk, entitled “Building Self
Con¬fidence: Visualize Where You Want
to Be, Develop Your Unique Voice and
Dream Big!” captured the packed house’s
attention and generated a flow of great
questions. Karen is an accomplished
business woman, currently Vice Chairman
and Chief Financial Offi¬cer of Comerica
Incorporated and Comerica Bank, and
a member of Comerica's Management
Executive Committee and the Comerica
Bank Board of Directors. Karen shared
both personal and professional stories on
overcoming obstacles and challenges and
moving ahead.
The nonprofit that benefited from the
May luncheon was the Children’s Miracle
Network. Thank you to the luncheon
attendees for being so generous with
your donations to CMN. The donations
will stay local and be used to support
pediatric equipment and services at
SVMHS, as well as to fund medical needs

through grants for children in our area.
As always, a huge thank you to our
sponsors and supporters - Comerica
Bank, Salinas Valley Memorial Healthcare
System, Salinas Valley Chamber of
Commerce, The Californian/Off68,
Richard Green Photography, Annieglass,
National Parking & Valet, Fern Design
Studio, McCune Audio/Video/Lighting,
Front Door Farms, all of our raffle prize
donors and a shout out to Sheryl Merrill
for the one of a kind produce-inspired
centerpieces.
IMPOWER’s mission is to Inspire,
Motivate, Prepare and Organize Women
to Engage and Reinvest. If you would like
to recommend an amazing, outstanding,
accomplished, dynamic woman to be
considered as a speaker for an upcoming
luncheon, please contact the Salinas
Chamber office at 831- 751-7725.
Mark your calendar and buy your
ticket now for the next IMPOWER
luncheon on Thursday, September
24, 2015 featuring guest speaker Lori
Butterworth, founder of Jacob’s Heart
Children’s Cancer Support Services.
Tickets can be purchased online at
www.SalinasChamber.com.

The Ripple Effect…you never know
what’s possible!
On February 4, 1998, Lori’s world was turned
upside down when her friend’s five-year-old son,
Jacob, was diagnosed with cancer. Against the
advice of many who tried to convince her that
starting a nonprofit would be “impossible,” Lori
founded Jacob’s Heart Children’s Cancer Support
Services, a local organization that has earned
national awards for outstanding service. In 2006,
without formal experience, Lori spearheaded
changes in healthcare laws that have improved care
for thousands of children with life-threatening
conditions. Now, Lori mentors young women,
encouraging them to dare to do the “impossible.”

Featured Non-Profit: Girl Scouts of
California’s Central Coast
Featured Vendor: JT Healthcare Uniforms
*Out of respect for the Country Club’s dress code, no jeans please.

Enjoy lunch
with wine service

Salinas Valley Chamber Members $50
Prospective Members $60

Seating is limited and advance ticket purchase is required.
Purchase your tickets online at www.salinaschamber.com or
by phoning the Salinas Valley Chamber of Commerce, 751-7725.

Girl Scouts of California's Central Coast
“Invest in Girls. Change the World.”

Call to Action

Cash donations for local Girl Scouts to attend camps and field trips.

Presenting Sponsors:
Wine Sponsor:

Special Thanks to our Supporting Sponsors:
The Californian; Richard Green Photography;
Annieglass; National Parking & Valet;
Fern Design Studio; McCune Audio/Video/Lighting

Become a Table Sponsor for $750 and receive a reserved table for 11
and sponsor recognition at the luncheon. Other Sponsorships available.
Phone the Salinas Valley Chamber for details at 751-7725.

Kendra Howell and Roseann Cardinale-Orlebeck
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New and Renewing Members
The Chamber thanks our New and Renewing Members.
Please support them and tell them you appreciate that they’re Chamber members!
NEW MEMBERS
Altai Brands
California Strawberry Commission
Central Coast Events
Coastal Wine Services
Holaday Seed Company
Hometown Buffet
Kennedy, Archer & Giffen
K-Lift Service Company, Inc.
R & R Deals
SEL Roofing and Waterproofing
Signs by Van

Brian Finegan, A Professional Corporation
Pinnacle Bank
CALSTAR, California Shock Trauma Air Rescue
Salud Para La Gente
Community Foundation for Monterey County
Special Kids Crusade
CSU Summer Arts
The Golden 1 Credit Union, Westridge Branch
Entravision - Univision 67 * UniMas * Tricolor * Jose * KCBA 35
Windsor Skyline Care Center
European Wax Center
Food 4 Less
SPECIAL ANNIVERSARIES
GLAD Investments/Goldman Land & Development Co.
Celebrating 5 Years
Good Nite Inn
Barlocker Insurance Agency
Hayashi Wayland
Entravision - Univision 67 * UniMas * Tricolor * Jose * KCBA 35
Interim, Inc.
Special Kids Crusade
Kobrinsky Group
Legal Services for Seniors
Celebrating 10 Years
Mann Packing Company
CALSTAR - California Shock Trauma Air Rescue
Monterey County Agricultural Commissioner
Monterey County Parks Department
Celebrating 20 Years
Monterey County Water Resources Agency
Monterey County Parks Department
Natividad Medical Foundation

RENEWING MEMBERS
Ag Land Trust
allU.S. Credit Union
Arts Council for Monterey County
Barlocker Insurance Agency

New Member Profiles

ASSOCIATED BUILDERS AND CONTRACTORS
NORTHERN CALIFORNIA CHAPTER

ABC Northern California is a trade association dedicated to serving construction
professionals from Fresno to the Oregon border. Our mission: To
promote free enterprise by advancing the merit shop philosophy
in the construction industry through education, advocacy and
business services. The only organization to serve contractors,
subcontractors, suppliers and associates of all trades who want
to conduct business in an unrestricted market regardless of
labor affiliation. Our services include federal, state and local
government representation, legal advocacy, education, workforce
development, communications, technology, recognition through
national and chapter awards programs, employee benefits and
information on best practices and business development.

C&N TRACTORS

We are a full line Kubota Tractor Dealer. Our
Implement lines include Gearmore, Land
Pride, Strathmore, Domries, Brouwer and
Vrisimo. Our parts department carries parts
for all makes of tractors and implements.
We have a complete service repair shop for
all makes and models with factory trained
technicians. Our rental department carries
tractors, loaders, excavators, skidsteer loaders,
implements for mowing and tilling and
utility vehicles. 496 Salinas Rd., Watsonville,
831.722.2733.
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ASSEMBLYMEMBER LUIS A. ALEJO

Luis A. Alejo was born and raised in Watsonville, CA. He graduated with honors from
UC Berkeley and earned his Juris Doctorate from UC Davis and Master’s from Harvard.
Luis was elected to the State Assembly in 2010 after serving
as mayor of Watsonville. During his second term, he authored
landmark pieces of legislation, including AB 60, which gives
undocumented immigrants the opportunity to apply for a
driver’s license. This year, he is authoring AB 2 to bring back
a new tool for economic development and affordable housing
for disadvantaged communities. He serves as the chairman
of the Assembly Environmental Safety & Toxic Materials
Committee and chairman of the California Latino Legislative
Caucus. He is happily married to Watsonville Councilmember
& former Mayor Karina Cervantez Alejo. 100 W. Alisal St., Ste
134, Salinas

HOLADAY SEED COMPANY

Holaday Seed Company is a family owned and operated seed distributor founded
in 2005 by Brian Holaday. Since our inception we have provided the highest level of
service. We collaborate with Growers and Shippers to find products that add value.
We work locally and internationally with suppliers to develop and maintain product
lines. While doing so, Holaday Seed Company remains vested in serving its local
communities. 4 Elvee Circle, Salinas, 831.796.0504.

New Member Profiles

HOMETOWN BUFFET

Great tasting, fresh-made food, made just for your family. Help yourself to a wide
variety of choices for breakfast, lunch and dinner. Appetizers, entrees, sides, salad,
desserts -- it's all just one low price. At
HomeTown Buffet, we asked our guests
what their favorites are, and that's what
we serve most. Classic flavors and new
favorites -- at HomeTown Buffet, there's
always something delicious waiting
for you. 840 Northridge Mall, Salinas,
831.442.3168.

KENNEDY ARCHER GIFFEN

Kennedy, Archer & Giffen provides a full service law practice in commercial and
transactional matters, and civil litigation and appellate practice in all state and federal
courts. The firm competes in quality, capacity, and experience with the largest firms, but
its structure provides clients with an attorney- client relationship that is personalized,
responsive, and direct. Our goal is to treat our clients as business partners, to combine
excellent legal skills with good business judgment and to play an active role in helping
our clients succeed. 24591 Silver Cloud Ct. Ste 200, Monterey, 831.373.7500.

TOASTMASTERS INTERNATIONAL

Toastmasters International is a world leader in communication and leadership development. The mission of our local clubs is to provide a
supportive and positive learning experience in which members are empowered to develop communication and leadership skills, resulting in
greater self-confidence and personal growth. Through our community of learners, members find their path to leadership. Within Salinas there
are 3 Toastmasters clubs, morning, noon and night. Go to https://www.toastmasters.org/Find-a-Club to find contact details. We encourage
you to visit one or all of our local clubs.

New Member Orientation

Top left to right: Patrick Stanford (Toastmasters), Karen Nordstrand (Monterey County Film Commission), Ed King (ACTS/Alliance Career Training Solutions), TJ Plew (Salinas Valley Fair),
David Duty (Loaves, Fishes and Computers), Sarahi Soto (Shelter Outreach Plus), John Lozano (The Salinas Californian), Phil Giammanco (Pure Water Bottling Co.)
Bottom left to right: Elizabeth Paton (Mount Wilson Broadcasters), Christine Sumstine (R&R Deals), Ernie Enriquez (The RE Investment Group), Chris Range (Peninsula Wellness Center – Salinas),
James Dietler (Peninsula Wellness Center –Salinas), Catherine Boswell (Monterey Peninsula Surgery Center – Salinas)
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2015 Leadership Salinas Valley Hall of Fame
by Brigid McGrath Massie

Hall of Fame inductee Jerry Bunker, Class II (1984) with
Chamber Foundation Chair John Peacock.
The Leadership Salinas Valley Hall of
Fame was conceived as a class project
by Class XXVIII in 2009. Team members
Kelly Ansaldo, Morgan Martinez and
Sarah Cummings called the project June
Jubilee and envisioned it to recognize
the accomplishments of distinguished
Leadership Salinas Valley alumni.
At the June 26th Graduation
celebration for Class XXXIII, two new
members were inducted into the Hall of
Fame.
Jerry Bunker, Class II (1984)
Over the past 34 years, Jerry Bunker
has "paid forward" the leadership
lessons that he learned from his family,
his faith and the Leadership Salinas
Valley program by providing leadership
in many volunteer projects.
For the past 7 years, Jerry has
focused on the Sun Street Centers
recovery programs by serving on
the Board of Directors and as Board
President. He also participates on five
subcommittees.
Simultaneously, for the past 34
years Jerry has served on a variety of
committees for the California Rodeo,
Salinas. Currently he is a Committee
chairperson, Executive committee
member, First Director of Logistics, and
he participates on six subcommittees.

For the past five years Jerry has
volunteered for the transportation/
logistics committee at the AT&T, First
Tee, and Callaway tournaments. He was
also involved as founding member of
Helping Hands of Monterey County
and earlier this year, Jerry completed six
years on Board at the First Presbyterian
Church where he continues to serve on
the personnel committee.
Kathryn Ramirez, Class XXXI
(2013)
Although Kathryn is a fairly recent
graduate of the Leadership Salinas
Valley program, she has demonstrated
her passion for education, women’s
rights and social justice for decades.
Kathryn’s significant
accomplishments include her current
service on the Board of Directors of the
California School Board Association.
She also serves on the 2015 Legislative
Committee of the Association, which
has an important voice in ensuring
funding, class size and construction
of new and existing schools. For the
Association, Kathryn has served on
the Council of Presidents, as well as
the Bylaws, Nominating, Education
Conference Committees and has been a
highly regarded presenter at numerous
regional conferences.
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Hall of Fame inductee Kathryn Ramirez, Class XXXI (2013) with
Chamber Foundation Chair John Peacock.
Currently, Kathryn also serves on the
Board of Trustees for the Salinas Union
High School District, an elected position
she has held since 2003. She is also
currently an Executive Board member of
the Regional Occupation Program.
Kathryn is a proud graduate of
California State University, Monterey
Bay where she earned a Master’s degree
in Education. She has continued
her involvement with the University
through a lifetime membership in the
Monterey Bay Alumni Association. In
2014, Kathryn earned a Master’s Degree
in Public Administration from Golden
Gate University.
Kathryn has celebrated her Latina
heritage by serving as an Ex-Officio
member of the California Latino
School Board Association as well as her
membership in the National Association
of Latino Elected Officials.
Among the awards that Kathryn
has received is an Educational Fund
Certificate of Commendation from the
National Association of Latino Elected
Officials in recognition of completion of
the 2007 California Health Leadership
Program and Leadership to promote
policies and programs that build
Healthy Communities and improve the
health of Latinos in California.

Like us on
Social Media

Salinas Valley
Chamber of Commerce
@SalinasChamber
Salinas Valley
Chamber of Commerce

Ribbon Cuttings

Monterey County Labor
Market Snapshot
June 2015

The unemployment rate in the
Monterey County was 6.3 percent
in June 2015, down from a revised 6.8
percent in May 2015, and below the year-

ago estimate of 7.1 percent. This compares
with an unadjusted unemployment rate of
6.2 percent for California and 5.5 percent for
the nation during the same period.

Unadjusted Unemployment Rates

“Four Beautiful blondes and a Rodeo clown walked into a bar…” Ok, maybe they didn’t go to a bar
but they were all there at MY Cars Dodge Ram for our July Rodeo Mixer.

The Chamber’s ribbon cutting crew was out to help Comcast Business celebrate the inauguration of
a whole new business area that will now have access to Comcast high-speed internet and more. Our
ever-present Mayor Joe Gunter and K-Lift Services were also on hand to support the event.

June 2015 Unemployment Stats
• The number of unemployed is 14,500,
down 1,000 from 15,500 in May 2015
and down 1,700 compared to June 2014.
• Eight cities throughout Monterey
County had unemployment rates at
or less than 6.6%; and four cities had
unemployment rates between 8.8% –
12.7%.
• Sand City’s unemployment rate of
12.7% is the highest in the County,
followed by King City at 12.6%,

Greenfield at 9.5%, Soledad at
8.8% and Salinas at 6.6%. Of the
unincorporated areas of the County,
San Lucas’ unemployment rate is the
highest at 20.8%, followed by Moss
Landing at 18.8%, San Ardo at 15.9%,
Pajaro at 15.8%, Boronda at 14.2% and
Castroville at 10.5%.
(Source: EDD Monthly Labor Force
Data for Cities and Census Designated
Places (CDP), July 17, 2015)

“I’m intrigued – tell me more!”
Please visit the Chamber website to register for any of the upcoming events on page 19,
or contact the Chamber for more info. (831) 751-7725 or info@SalinasChamber.com
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Focus on Non-Profits
FOUNDATION FUNDS PROGRAMS FOR
KIDS OF ALL AGES

Kids of all ages are improving their
literacy skills—and even winning
prizes and scholarships--thanks to
the programs the Foundation for
Monterey County Free Libraries
helps to fund at our seventeen county
libraries.
Each year at the Salinas Rodeo
Cowboy Music and Poetry Gathering,
student poets like Amie Yebra and
Xochitl Leyva (pictured here) compose
and perform original poems—and
win prizes. Every year the Foundation
also awards a college scholarship to a
library volunteer: Daniela Zaragoza, a

North Monterey County High School
grad, is this year’s winner.
Summer Reading programs
are in full swing with storytellers,
musicians, and magicians making
reading more enticing. During the
school year Homework Centers gear
up, and online tutoring provides more
academic scaffolding. With two busy
bookmobiles and a host of technology
services (free Wi-Fi, e-books, e-audio,
digital magazines and music, and
tech-savvy librarians), our libraries are
true community resources.
For over thirty years Monterey

Non-Profit Calendar

County libraries have provided literacy
services to language learners and
GED seekers, who often say no other
program brought them the success
they found at their local libraries.
If you haven’t used a county library
lately, stop by. Check out what $3.2
million in Foundation funds have
contributed to our libraries since 1990.
Wondering how to help? Visit the
Foundation for Monterey County Free
Libraries website to find out more
about the Foundation—and about the
September 12 fundraiser with Daniel
Handler, aka Lemony Snicket.

Date
Time
Location
Non-profit
8/2
12 - 3 pm
132 Central Avenue
The Steinbeck House
8/5
11 am - 8 pm Poppy Hills Golf Course
The Salvation Army of Salinas
				
8/7-8/8
10 am - 6 pm American Cancer Society Discovery Shop,
American Cancer Society Discovery Shop
		
1534 N. Main St
8/8
12 - 2 pm
132 Central Ave
The Steinbeck House
8/15
11 am – 4 pm MMA Pacific Street
Monterey Museum of Art
8/19
6 - 7 pm
Northminster Presbyterian Church - 315 E. Alvin Dr Voices for Children - CASA
8/20
11 am
Bayonet & Blackhorse Golf Courses, Seaside
Monterey County Farm Bureau
9/9
6-7 pm
Marina Public Library - 190 Seaside Circle
Voices for Children - CASA
9/10
11:30 am - 1:30 pm Monterey Plaza Hotel - 400 Cannery Row, Monterey Voices for Children - CASA
9/12
6 pm
Embassy Suites 1441 Canyon del Rey Seaside
Foundation for Monterey County
			
Free Libraries
9/13
12 - 4 pm
Salinas Rodeo Midway
Coastal Kids Home Care
9/17
6 - 7 pm
MMA La Mirada
Monterey Museum of Art
				
9/23
8:30 am - 12:30 pm Hyatt Regency, 1 Old Golf Course Rd, Monterey
Central Coast Human
			
Resources Assocaition
9/25
5:30 - 9 pm
Carmel Valley Ranch,
American Red Cross
		
1 Old Ranch Road, Carmel-by-the-Sea
10/17
12 - 5 pm
Oldtown Salinas
Salinas Valley Food & Wine Festival
			
and EpiCenter
11/18
12 - 1 pm
Corral de Tierra Country Club
Legal Services for Seniors
1st Fridays
2 - 2:45 pm
Carmel Foundation, Lincoln & 8th Street, Carmel
Alzheimer's Association
				
2nd & 4th Tue 6:30 pm
1000 S. Main St., Ste. 112
Family to Family
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FMCFL President Nancy Harray, Poetry Winner
Amie Yebra, Poetry Winner Xochitl Leyva, and
County Librarian Jayanti Addleman

Event
Summer Tours
22nd Annual Sharon Saguil Memorial
Golf Tournament
Accessories Event

Contact
831-424-2737
831-596-9915

Website
www.steinbeckhouse.com
http://bit.ly/1PChDwG

831-443-8879

cancer.org/discovery

Tea at The Steinbeck House
Free Family Day at the Monterey Museum of Art
Volunteer Information Meeting
Bill Barker Memorial Golf Tournament
Volunteer Information Meeting
Annual Friends Luncheon
21st Annual Words & Wine Dinner

831-424-2738
831-372-5477
831-455-6800
831-751-3100
831-455-6800
831-455-6800
831-424-3564

www.steinbeckhouse.com
http://www.montereyart.org
voicesforchildrencasa.org
www.montereycfb.com
voicesforchildrencasa.org
voicesforchildrencasa.org
www.fmcfl.org

Touch a Truck
Director’s Dialogue:
Printmaking and the Carmel Art Association
CCHRA's HR Summit- Taking HR to New Heights

800-214-5439
831-372-5477

coastalkidshomecare.org
http://www.montereyart.org

n/a

www.cchra.shrm.org

Farm to Table Dinner

831-626-5255

redcross.org/FarmtoTable

Salinas Valley Food & Wine Festival

831-758-0725

salinasvalleyfoodandwine.com

3rd Annual Give & Get Lunch
"Melodic Memories" Sing-a-Long.
Come sing to slow memory loss!
Foster Care Orientations

831-238-2491
800-272-3900

www.lssmc.net
www.alz.org/norcal

831-755-4475

www.f2fmc.org

Y
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Agriculture

The Salinas Valley Chamber of Commerce encourages you to shop and dine at local
businesses. For every $100 spent at locally owned businesses, $73 stays in the
community. Let's keep the Salinas Valley strong - shop at these member businesses.

This month's Agriculture page features
growers and shippers. Next month we will be
featuring agriculture support businesses.

Did you know?

DELICIOUS POURED DAILY

SCHEIDVINEYARDS.COM

American Takii, Inc.

301 Natividad Road, Salinas
(831) 443-4901 • www.takii.com

Bengard Ranch, Inc.

• Salinas Valley, the “Salad Bowl of the World,” is responsible for growing roughly 70%
of the nationʻs lettuce.
• Salinas is home to t wo of the four largest orchid growers in the country, and is Californiaʻs
biggest grower of chardonnay grapes.

Dole Fresh Vegetables

2959 Monterey -Salinas Hwy, Monterey
(831) 641-4200 • www.dole.com

Driscoll's Strawberry
Associates, Inc.

IPG, International Produce
Group, LLC
19065 Portola Dr Suite I, Salinas
(831) 754-9740

Mann Packing Company, Inc.
1333 Schilling Place, Salinas
345 Westridge Drive, Watsonville
(831) 422-7405 • vegiesmadeeasy.com
(831) 763-5100 • www.driscolls.com
Berry Pack, Inc.
Matsui Nursery
6 Quail Run Circle, Suite 101, Salinas Duda Farm Fresh Foods, Inc.
1645 Old Stage Road, Salinas
1260 Growers Street , Salinas
(831) 287-3900 • www.berrypack.com
(831) 422-6433 • matsuinursery.net
(831) 424-8992 • www.duda.com
Boggiatto Produce, Inc.
Monterey County Farm
850 Work Street, Suite 201, Salinas
Enza Zaden North America, Inc. Bureau
(831) 424-8952 • www.boggiatto.com 7 Harris Place, Salinas
931 Blanco Circle, Salinas
(831) 754-2300 • www.enzazaden.com (831) 751-3100 • montereycfb.com
Braga Fresh Family Farms, Inc.
33750 Moranda Road, Soledad
Grower Shippers Association Monterey County Vintners &
Growers Association
512 Pajaro Street, Salinas
(831) 675-2154 • bragafresh.com
536 Pearl Street, Monterey
(831) 422-8844 • growershipper.com
(831) 375-9400 • montereywines.org
California Strawberry
Commission
Growers Express, LLC
Naturipe Berry Growers, Inc.
180 Westridge Dr. #101, Watsonville
1219 Abbott Street, Salinas
(831) 724-1301
(831) 757-9951 • growersexpress.com 1611 Bunker Hill Way, Suite 200, Salinas
(831) 722-2430
387 W. Market Street, Salinas
(831) 422-9021 • bengardranch.com

www.californiastrawberries.com

Central Valley Seeds, Inc.

485 Victor Way, Suite 10, Salinas
(831) 757-0939 • www.cvsseeds.com

D'Arrigo Bros. Co. of California
21777 Harris Road, Salinas
(831) 455-4500 • www.andyboy.com

Higashi Farms

6 Quail Run Circle, Suite 201, Salinas
(831) 424-2843

Holaday Seed Company

4 Elvee Circle, Salinas
(831) 796-0504
www.holadayseedcompany.com

www.naturipeberrygrowers.com

Royal Packing Company

639 S. Sanborn Road, Salinas
(831) 641-4450

Royal Rose LLC
1120 Growers Street, Salinas
(831) 758-1957 • www.radicchio.com
Scheid Vineyards
305 Hilltown Road, Salinas
(831) 455-9990 • scheidvineyards.com
Shamrock Seed Company, Inc.
3 Harris Place, Salinas
(831) 771-1500 • shamrockseed.com
Tanimura and Antle
1 Harris Road, Salinas
(831) 455-2950 • www.taproduce.com
Taylor Farms California, Inc.
911-B Blanco Circle, Salinas
(831) 676-9001 • www.taylorfarms.com
The Farm
7 Foster Road, Salinas
(831) 455-2575
www.thefarm-salinasvalley.com

Paraiso Vineyards
The Nunes Company, Inc. / Foxy
38060 Paraiso Springs Road, Soledad 925 Johnson Avenue, Salinas
(831) 678-0300 • paraisovineyards.com
(831) 751-7510 • www.foxy.com
Rio Farms
Triangle Farms, Inc.
48405 Lonoak Road, King City
235 Natividad Road, Salinas
(831) 385-6225 • www.gillsonions.com (831) 443-8300
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Fictitious Business Name Statements
by Patrick Casey

Both individuals and business
entities conduct business under a
variety of different names. California
law requires that if an individual or
business entity conducts business for
profit under any name other than its
own, then it must file and publish a
fictitious business name statement.
For example, if Bob Jones opens a
donut business under the name “Bob
Jones Donuts”, then there should
be no need for a fictitious business
name statement. However, if he does
business under the name “World’s
Best Donuts,” then he will need to file
a fictitious business name statement.
A person is required to file a
fictitious business name statement:
(i) no later than 40 days from the
time that the individual actually

commences doing business; (ii)
any time there is a change in any
information contained in an already
filed fictitious business name
statement; or (iii) if there is a change
in ownership of the business.
To file a fictitious business name
statement, a person (referred to as the
applicant or registrant) must complete
a standard fictitious business name
statement form from the County
Clerk. The applicant must provide the
following information: the fictitious
business name; the address where the
business will be conducted; the name
of the applicant; and the applicant’s
address. The applicant will submit
the completed statement to the
County Clerk along with a filing fee,
which is typically $30. The County
Clerk will file-stamp the statement
and the applicant will then submit
it for publication in a newspaper of

Member News
Tapia Joins Kasavan Architects

Kasavan Architects has hired
Jose Antonio (Tony) Tapia as an
Administrative and Project Assistant.
Prior to joining Kasavan, Mr. Tapia
worked as the Assistant Director of

Follow us
on Social
Media

Admissions for The Art Institute of
California and Business Office Manager
for UEI College in Santa Cruz. Tony is
highly proficient in all office programs
and procedures.
A graduate of Alisal High School,
Tony also attended Hartnell Community
College and CSUMB and is currently
working on several of our design
projects while studying AutoCAD
drafting. He is a Salinas native and is
bi-lingual in Spanish and English.
Founded in Salinas in 1949, Kasavan
Architects is an award-winning firm
specializing in public schools, health
care and public works projects.
For more information contact:
Peter Kasavan, AIA, President
831-424-2232, pk@kasavanarch.com

Salinas Valley Chamber of Commerce
@SalinasChamber
Salinas Valley Chamber of Commerce
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local circulation. The statement must
be published once a week for four
consecutive weeks. The newspaper
will then send the applicant a proof
of publication, which the applicant
must then return to the County Clerk
for filing. Once this is done, then
the applicant will have successfully
completed filing a fictitious business
name statement.
A fictitious business name
statement will remain in effect for a
period of five years from the initial
filing date with the County Clerk.
An applicant can renew a fictitious
business name statement once it
has expired by filing a renewal of
the original fictitious business name
statement. The applicant cannot file
the renewal application until after
the original fictitious business name
statement has expired.
Aside from having to comply

with the law, the filing of a fictitious
business name statement provides
some limited basis for the applicant
to try to keep someone else from
filing a fictitious business name
statement under the same name. It
does not provide the same level of
protection as obtaining a federal
trademark of the business name. If
an applicant really wants to protect
the business name from all potential
infringing users, then they need to
file a trademark application with the
U.S. Patent and Trademark Office.
However, the filing of a fictitious
business name statement does
provide some limited protection to
use the name.
This article is written by Patrick
Casey, who is a business attorney with
the L+G, LLP law firm in Monterey. You
may reach the author at (831) 269-7114
or at patrick@lg-attorneys.com.

Connect
@Lunch
Tuesday
September 1st
12-1 pm

Join us for lunch!
Enjoy fresh & flavorful
cuisine. Connect with
colleagues, exchange
ideas & business cards.

Meet Members
of the Board:
George Anzo

Alisal Union School District

Abby Taylor-Silva

Grower-Shipper Association

Your only cost is your lunch!
La Plaza Bakery
and Cafe
1036 N. Davis Rd.
Salinas
www.SalinasChamber.com

Upcoming Events
DATE

EVENT

TIME

LOCATION

4-Aug

Connect at Lunch - Pizza Factory

12:00 PM - 1:00 PM

Pizza Factory, 926 South Main S

6-Aug

Business Development Committee (BDC)

8:30 AM - 10:00 AM

Salinas Valley Chamber office, 119 E. Alisal St

7-Aug

Buy Local Coalition with guest Senator Anthony Cannella

12:00 PM - 1:30 PM

Salinas Valley Chamber office

12-Aug

Lunch and Learn - Get Found on Google

11:30 AM - 1:00 PM

Salinas Valley Chamber office

19-Aug

Government Relations Committee (GRC)

11:30 AM - 1:00 PM

Salinas Valley Chamber office

20-Aug

Monthly Networking Mixer - Lopez Tax Services and Latino Tax Professionals

5:30 PM - 7:00 PM

1588 Moffett Street Suite A

3-Sep

Business Development Committee (BDC)

8:30 AM - 10:00 AM

Salinas Valley Chamber office

7-Sep

Chamber Office Closed for Holiday		

10-Sep

TPO Presents: Cyber Security - by Alvarez Technology

9:00 AM - 12:00 PM

60 Garden Court, Suite 100, Monterey

16-Sep

Government Relations Committee (GRC)

11:30 AM - 1:00 PM

Salinas Valley Chamber office

24-Sep

IMPOWER Luncheon

11:00 AM - 1:30 PM

Corral de Tierra Country Club, 81 Corral de Tierra Road

24-Sep

Monthly Networking Mixer-Joint Airshow at Monterey's Del Monte Aviation

5:30 PM - 7:00 PM

Del Monte Aviation , 100 Sky Park Dr., Monterey

Networking Mixer

Thursday, August 20 • 5:30-7pm

Don't be left out
of the crowd...
Join us!

Mix and mingle
in our newly
expanded office.
Featured Non-profit:
Loaves, Fishes &
Computers

1588 Moffett St., Salinas

Meet the Board:

Connect @Lunch
Tuesday, August 4th, 12-1pm

Join us for lunch!
Enjoy great pizza,
great connections
and meet the board:
Norm Groot
Monterey County Farm
Bureau

Frank Geisler
Geisler3

George Anzo • Alisal Union School District
Sherrie Isaac • Hayashi Wayland
LuAnn Meador • Meador Consulting

FREE for Members • $10 for Prospective Members
Register online: www.SalinasChamber.com

926 S. Main St., Salinas
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Lending to businesses, large and small

Whether you’re a large operation or a sole proprietor, Rabobank can help
you with the financing you need to operate and expand your business.

• Business loans and lines of credit
• Commercial real estate financing, including owner/user
• Equipment loans and leasing

• Accounts receivable and inventory financing
• Business credit cards
• Checking, money market and savings accounts

Standing Stronger Together
Ask us how we can help you grow your business.
CASTROVILLE
10601 Merritt Street, 633-3302

MONTEREY
439 Alvarado Street, 242-2000

SEASIDE
1658 Fremont Boulevard, 394-6900

GILROY
805 1st Street, (408) 842-1938

PACIFIC GROVE
561 Lighthouse Avenue, 649-5010

SOLEDAD
2149 H. De La Rosa, Sr. Street, 678-7338

GONZALES
400 Alta Street, 675-3637

SALINAS
301 Main Street, 737-1213
1285 North Davis Road, 784-7700

WATSONVILLE
1915 Main Street, 768-2668

HOLLISTER
491 Tres Pinos Road, 634-4844
KING CITY
532 Broadway Street, 385-4144

SANTA CRUZ
3110 Mission Drive, 477-4200

Visit Us www.rabobankamerica.com
All Loans Subject to Credit Approval.

20 SALINAS VALLEY CHAMBER OF COMMERCE BUSINESS JOURNAL - AUGUST 2015

