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September 14th will mark the final
acts in the Free Summer Concert Series
that the Chamber helped bring about
along with KTOM radio and other
community-minded companies. Let’s
all say it together: “What? Where did
the summer go?!”
Chamber Board Chair Norm
Groot said,“I was really pleased to
see the enthusiastic applause when
our CEO Paul Farmer announced the
Chamber was working to make this
happen. That was during our Annual
Awards Luncheon back in February
and now we’re almost to the end of
this successful series of concerts for the
community.”
The first concert on June 29th
featured Nashville recording artist
Cam. She brought her country charm
to Sherwood Park and won the hearts
of many concert attendees who seemed
to already know the words to many of
her songs. The estimated turnout for
this inaugural family-friendly event
was over 500. The park was filled with
listeners sprawled out on blankets and
lawn chairs with ice chests in tow.

“Cam made a lot of new fans that
night, including me. I bought her
album right after the concert. I’m
proud to have helped bring Cam to
Salinas,” said Chamber CEO Farmer.
On July 29th we saw another
charmer, artist Ruthie Collins. She stole
the show by bringing her entire band
into the audience and performing an
unplugged version of one of her new
songs.
In August we had the pleasure of
seeing Mo Pitney take the stage. Mo
was proclaimed one of the new artists
to watch by Rolling Stone Country
in 2014. His boyish good looks and
country charm were no rival to his
traditional country voice and the fun
atmosphere he brought to Sherwood
Park.
Mark your calendar for the final
concert of the series - we’re finishing
with a bang on September 14th. It will
be a double header featuring Jackie
Lee and Waterloo Revival. Both artists
are known for their distinctive modern
country style.
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Tag – Butch is It!
On Saturday, October 10, the
Salinas Valley Chamber of Commerce
will proudly hold our fifth annual
Community Leaders Roast at Corral de
Tierra Country Club. This year’s event
will roast former County Supervisor
and wine industry luminary Butch
Lindley. For details and info on
tickets, please see the ad on page
4 of this Journal.
The “Roast” is one of only two
major annual community events
the Chamber puts on, along with
the Annual Awards Luncheon
in February. Salinas Valley
Chamber Director Cody Ramsey
said,“If you were there for last
year’s roast of Harry Wardwell
and Jim Gattis, you know a little
bit of what’s in store. Harry and
Jim showed that they could take
the ribbing and give it back just
as well. We can’t wait to see
what Butch will say, because
the man has spent a lifetime
sharpening his razor-edged wit!”
The Chamber expects
close to 200 guests for dinner
and to watch the sometimes
embarrassing but always funny

stories that will be shared by the
Roasters, people who know Butch well
enough to have the goods on him.
Part of the proceeds will benefit one of
Butch’s favorite charities, the Boys &
Girls Clubs of Monterey County.

EXPERIENCE.
OUTSTANDING.
CANCER CARE.
Compassionate care. Advanced treatment options. Customized therapy. It’s what our community has come
to expect from us, and what we are dedicated to providing. Now, we’ve embarked on a powerful partnership
to bring our patients even more benefits—all from the same convenient office location.
We have become Salinas Valley Medical Clinic Cancer Care. Here our patients are treated by the physicians they
trust—Dr. Shehzad Aziz and Dr. Geetha Varma—and they will benefit from the expertise of our accomplished
new addition, Dr. Hong Zhao, who is board certified in internal medicine, and board eligible in oncology and
hematology. As always, our bilingual staff is here to provide you the compassionate care you deserve.
Clinical research conducted through our nationally accredited Comprehensive Cancer Program gives our
patients access to the very latest therapies for treatment and symptom management. For more information,
visit the website of our parent organization, Salinas Valley Memorial Healthcare System, svmh.com/cancer.

Shehzad Aziz, MD

Hong Zhao, MD
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Geetha Varma, MD

505 E. Romie Lane, Suite A, Salinas
831.755.1701

Good Times in the Community
by Norm Groot, Chamber Board Chair

We recently had our organizational
meeting for the Community Roast event
to be held on October 10th at Corral de
Tierra Country Club. While October may
seem a ways away yet, in reality it will be
here before we know it. Everyone I know
is talking,“We’re in September, already?”
Time flies when planning a big event.
If you attended any of the
Community Roast events in the past
four years, you know that it is a laughout-loud, funny-till-it-hurts-your-sides
evening out with good food and wine.
Even if you don’t know this year’s local
Roastee, Butch Lindley, you will still
come away laughing at how much fun
we can have with each other! This is
comic relief at its best!
I was particularly impressed with the
way the Roast is organized … and that
the Roastee actually gets a say in how he
or she is roasted. We try to keep it to a
level of good-natured fun, some inside
jokes, and certainly some embarrassing
moments from the past, but overall this is
mostly good-clean fun. It’s always good
when we can poke fun at ourselves.

The official publication of the
Salinas Valley Chamber of Commerce
119 E. Alisal Street, Salinas, CA 93901
(831) 751-7725
PROFESSIONAL STAFF
Jeanie Johnson,
Marketing & Membership Director
Roxanne Noble Boss,
Member Services Specialist
Dolores Tompkins,
Operations Manager

As you all know by now, I am a
transplant to this area, having only
been here a short five years. I still feel
like I am new within the community,
lacking that knowledge of what came
before, the relationships that have been
developed throughout the years, and the
overall understanding of the personal
connections so many have made over the
generations. Thus, I probably don’t have
the needed info to be in the know of all
the jokes and past moments in the lives
of those who are roasted by their friends
and relatives.
But I found that really doesn’t matter
when we all get together to poke fun at
the designated Roastee. Fun can be had
in many forms, and laughs come simply
because of the way the stories are told
or the visuals that accompany them.
Laughter is truly the best medicine!
So, consider being a part of the
Community Roast this year. We have
a Roastee that, from what I am told,
has more than ample stories and
embarrassing moments that we all can
laugh at. After all, he is a former County
Supervisor. (BAM … my first swipe at
our Roastee …).

I look forward to seeing you all at
Corral de Tierra on October 10th … save
the date and make sure you get in on the
funniest evening in Monterey County!

(Editor’s note: you can buy tickets on the
Chamber website www.SalinasChamber.
com Just look for the big link on the
bottom of the homepage.)
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5th Annual

Community Leaders

ROAST

Don’t miss out on the tributes to
Butch Lindley along with the
fun and entertainment!

Bling

Saturday,
October 10, 2015
5:30pm-10:30pm
Corral de Tierra

Roasting

Roasters
Ken Rauh, Chad Lindley, Jason Smith... More surprises to come!

Dinner and Entertainment • Boots & Bling Optional
A portion of the
proceeds benefit

Tickets $175 each by 9/26; $225 9/27-10/7.
Butch Lindley

Purchase Tickets online at

www.SalinasChamber.com
or call 831.751.7725
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Initiative Would Disrupt Vital CA Projects
by Allan Zaremberg, Cal Chamber

At a time when California is running
far behind making even the basic
investments in maintaining our vital
infrastructure, a proposed 2016 ballot
measure would seriously disrupt our
ability to fix crumbling roads, improve
water supplies, and build new schools
and other public works.
It could also prevent timely fixes
to infrastructure after natural disasters
or major emergencies. This deceptive
initiative would add an unnecessary
level of cost, bureaucracy and delay to
a process already bogged down, and
further widen the infrastructure funding
deficit plaguing our state.
Broad Consequences
Opponents of the state’s plan to
build a reliable Delta water system
are close to qualifying a constitutional
measure for the November 2016 ballot
that would require a statewide election
each and every time the state or a statelocal partnership seeks to issue revenue
bonds exceeding $2 billion to pay for

infrastructure projects. But this measure
has consequences much broader than
just the pipeline project.
If passed, the measure will take a
widely used and fiscally responsible
financing mechanism off the table for all
sorts of infrastructure projects.
Revenue Bonds
General obligation bonds
appropriately require a vote of the
people, because the risk of default is on
the taxpayers. But revenue bonds are not
guaranteed by state or local taxpayers.
Instead, bondholders shoulder all the
risk for revenue bonds in return for
earning interest.
Further, revenue bonds are repaid
using designated funding streams
associated with the projects they
finance, and not the state’s general
fund. A water recycling project would
be funded by water users, a toll bridge
by tolls on motorists using the bridge,
and so on. As such, a statewide vote is
entirely unsuitable for revenue bonds.

Because the measure does not
provide a clear definition of the term
“project,” it will lead to considerable
uncertainty, litigation, delays and costs
that would stall or derail infrastructure
projects. The measure would encourage
litigation and increase the ability of
special interests to leverage major
infrastructure projects for their own
purposes.
Local Projects
It is hard to see why a statewide
vote is appropriate for local projects.
For example, if a state-local partnership
in the Central Valley sought to issue
revenue bonds for a local water storage
project to be repaid by local water users,
under this measure it would require
statewide approval.
In other words, voters in Los
Angeles, San Francisco and Redding
would have to vote to authorize or
reject a revenue bond that impacts only
Central Valley water users. That makes
no sense.

No Exceptions for Emergencies
Lastly, and most reckless, the
initiative provides no exceptions for
emergencies or natural disasters. If
an earthquake or flood ruins roads,
bridges, or water infrastructure, this
initiative would effectively take state
revenue bonds off the table to finance
immediate repairs. That’s because the
state would have to wait until the next
general election to seek voter approval
before financing — not to mention
construction — could begin.
A broad coalition of business, labor
and other leaders is coming together
to defeat this deceptive and dangerous
initiative that would greatly impede
our state’s ability to make the public
works investments that are vital to our
economic health, quality of life and
security.
Allan Zaremberg is president and chief
executive officer of the California Chamber
of Commerce. This commentary appeared as
a post on Fox & Hounds Daily.

Companies Say Taxes Needed for Transportation
by Allen Young, Sacramento Business Journal

California’s largest corporations
have a clear message for Republicans
and Democrats in the Legislature: Now
is the time to raise taxes and other
revenue to repair California’s roads.
Failure to act will hurt business.
“Infrastructure is everything for our
economy,” said Rob Lapsley, president
of the California Business Roundtable.
"We need a solution."
The trade group, which represents
Chevron, Sempra Energy and 25
other major employers, normally
opposes taxes. But earlier this month,
the roundtable joined forces with the
California Chamber of Commerce and
organized labor to promote a plan that
would raise $6 billion for infrastructure.
The plan calls for a mix road-related
driver fees and for funneling existing
tax dollars into roads, highways and
bridges.
Gov. Jerry Brown made a public
push on Wednesday to cobble
together billions for roads, which

the administration estimates are
underfunded by $5.7 billion each year.
The action signals that California's
politically-popular leader is engaged
and debate in Sacramento is underway.
Up to this point, legislative
Republicans have said that gas taxes
and fees are off the table because
Democrats haven't offered to share the
pain by diverting any part of a multibillion dollar budget surplus into road
funding.
On Wednesday, Democrats in a
Senate committee advanced legislation
to increase the gas tax by 12 cents a
gallon and raise vehicle registration
fees up to $100. The changes would
generate an estimated $4 billion each
year.
Tough public stances do not
necessarily reflect the direction of
closed-door discussions. Lapsley said
he hopes a deal comes together in the
coming months because momentum
will likely drop in 2016, an election year.

Lapsley said the
Business Roundtable
would support only
a modest increase in
the gas tax or another
fee. The organization
also is interested in
redirecting funding
from truck weight fees
and the state capand-trade program
– actions that would
be difficult for many
Democrats to stomach.
“All these pieces
can potentially come
together if both
sides are willing to
compromise,” he said.
“Both sides will likely
experience some pain,
both sides will need to
have some wins. It’s a
big deal to try to get
this solved this year.”
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CONCERTS - CONTINUED FROM PAGE 1
We thank KTOM and its sponsors
(including the Chamber [pats self
on back]), for bringing Salinas this
fun community event. Thank you to
the City of Salinas team who were
instrumental, as well – including the
many City Council members who
joined the different concerts. Finally,
thank you to KTOM’s sponsors of the

concert series which included Don Elias
Tequila, Hartnell College, Taylor Farms,
Aspire Health Plan, DataFlow Business
Systems, and finally your Salinas Valley
Chamber of Commerce..
We hope that KTOM will bring
back the free summer concert series
next year. Stay tuned to this same bat
channel for news on that!

WATERLOO REVIVAL WILL CLOSE OUT THE
CONCERT SERIES WITH THEIR PERFORMANCE
ON SEPTEMBER 14TH.

2015 El Grito Parade
and Street Festival
r Been A
’s NeveBe
There
There’s Never en A

The Cultural Committee of Salinas
(CCS) will host the annual El Grito
Parade and Street Festival on East Alisal
Street in Salinas on September 12th and
13th. The Salinas Valley Chamber of
Commerce is happy to support this free
community event by helping publicize it.
If you haven’t been, it’s really something
to experience!
The parade and festival celebrate
Mexican Independence day and the
diverse Latin American cultures in
Monterey County. Other LatinAmerican countries such as El Salvador,
Guatemala, Honduras, Costa Rica,
and Nicaragua also celebrate their
Independence in September.
The annual El Grito Festival has
become one of the largest single-day
events in Salinas. Last year, over 30,000
people from throughout Monterey
County attended the event. The
festivities begin with a parade on
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Saturday, September 12th at 3pm.
WAIT!
On Sunday, September 13th,
the
’T
N
O
D
festival begins at 12pm and brings
families together for a day of peaceful
celebration. Everyone can enjoy two
stages of entertainment with live music,
cultural performances, cultural exhibits
and a special children’s area. There are
five blocks of vendors and food booths
to explore and much more.
The festival also provides a resource
section with many of our local nonprofit organizations connecting
residents with resources and
information they need to fulfill healthy
and productive lives.
The parade and festival are
admission free and open to the public.
The event is made possible thanks to
the contributions, cash and in-kind
sponsorships, from our local business
community. We hope you can join us at
this year’s celebration.

Call Uys.
Toda
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Call Uy.
Become a new Suburban Propane customer & receive:
Toda Become a new Suburban Propane customer & receive:

$

CREDIT
CREDIT
50 50

$ FUELFUEL

* *

On Your 1st Delivery in 2016 of 250 Gallons or more
OR

Save $25

Save $25 On 1st Delivery in 2016 of 100-250 Gallons

NO CHARGE
NO
CHARGE
4 Tank Change-Out

4 Tank Change-Out
Safety Check
44 Safety
Check
4
First Year
TankTank
Rent Rent
4 First
Year

gallons ofof
propane
at NO CHARGE
Plus,Plus,
getget
3535gallons
propane
at NO CHARGE
with our
Circleof
of Friends
Referral
Program.
For more For more
with our
Circle
Friends
Referral
Program.
details
about our
our Circle
of Friends
program,program,
see
details
about
Circle
of Friends
see
www.suburbanpropane.com/COF
www.suburbanpropane.com/COF

* Offer expires 4/30/16. Some restrictions apply.

Not All That Glitters…

by Steve McFarland, Better Business Bureau

purchases a
gold coin for
$1,000 and
the dealer’s
buyback for
that same coin
is $700, there
is a spread of
30%.
When a
consumer is
convinced to
swap his or
her precious
metals, the spread is paid again on the
new purchase. So, using our example
above, the consumer is convinced to
sell the gold coin that was originally
purchased for $1,000 for $700 and to use
the $700 to buy another coin. However, if
that new coin also has a 30% spread you
would have quickly lost over half of your
original $1,000 investment!
Consumers should be wary of any
sales pitch that encourages them to
swap one precious metal for another.
Make sure you understand all the costs
involved when you buy and sell your
precious metals and ask the dealer to put
everything in writing. Don’t buy under
heavy telemarketing pressure. Investigate.
Check bbb.org for dealer history and for
reputable precious metals dealers. If the
dealer’s promises sound too good to be
true, they probably are.

Connect at Lunch

Photo by Batista Moon Studio

“Swapping”Takes the Shine Off a
Precious Metal Collection
Recently, a Senate Special Committee
on Aging conducted hearings on “the
perils of the precious metals market.”
Among the fraudulent practices noted
by the Federal Trade Commission
during these hearings was the practice
of precious metals “swapping.”Typical
purchases include gold, silver, bullion and
coins. Aggressive brokers have targeted
seniors, claiming the need to hedge
investments against inflation.
As the Director of the Southwest
Region of the FTC told the committee,
“many consumers reported that they
received daily calls from their alleged
broker, advising them to sell one precious
metal and invest in another or to expand
their holdings of a particular metal. Each
of these transactions generated additional
fees for the telemarketer, while eroding
the consumer’s equity and making it more
difficult for the consumer to earn a profit.”
The practice of swapping precious
metals can quickly diminish the size of a
consumer’s investment due to the costs
involved with each purchase and sale.
This is largely due to the “spread” that
consumers pay for each transaction.
The “spread” is the difference between
the selling price of the precious metal
(often called the “ask price” by dealers)
and the buyback price (often called the
“bid price”). For example, if a consumer

Photo by Batista Moon Studios

L to R:

Stephanie Chrietzberg, SVP MCB; Kathy Torres, VP MCB, Jim Russo; James Russo;
Beth Russo Tarallo; Charles Chrietzberg, President MCB
120 Calle Del Rey Place
Del Rey Oaks, CA 93940
831.899.2638
www.russospro.com

Russo’s Wholesale Produce is a leading
food service company on the Monterey Peninsula specializing in serving restaurants, hotels,
hospitals, schools and Government facilities with all their fresh fruit and vegetable needs. The
sales staff buys only the best quality merchandise from local farmers and worldwide growers. Daily
shipments ensure customers get the freshest produce. Russo’s is a family run business operated
by Jim, along with his wife Angela , son James and their daughter Beth, serving the Monterey
Bay Peninsula for 65 years!
BUY LOCAL!!
“Monterey County Bank is our business bank of choice. We appreciate the great customer service
and look forward to many more years doing business with this local bank!”
Jim Russo, James Russo and Beth Russo Tarallo

Call Monterey County
Bank Today!
Monterey (831) 649-4600
Pacific Grove (831) 655-4300
Carmel Rancho (831) 625-4300
Salinas (831) 422-4600

$5,000,000
SBA Loan Limit

Oldest Locally Owned, Locally Managed Bank
in Monterey County - OVER 35 YEARS!
The Chamber and the Pizza Factory, 926 S Main St, teamed up to feed our members some delicious
pizza. Come to our next Connect @ Lunch – always the first Tuesday of the month.

#1 SBA Lender in Monterey County
Member F.D.I.C.  Equal Housing Lender
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B E N E F I T I NG

L O C A L

C H A R I T I E S

President's Club Special Offer for Chamber Members Only!
Call the Airshow office @ 754-1983 for more details

SEPTEMBER 26 & 27 2015
AT S A L I N AS MU N IC I PA L A I R PORT
USAF F-22 RAPTOR JET DEMONSTRATION • USAF HERITAGE FLIGHT
CANADIAN FORCES CF-18 JET DEMONSTRATION • THE PATRIOTS JET TEAM
ACEMAKER T-33 JET DEMONSTRATION • WARBIRDS • JACQUIE B WARDA
YUICHI TAKAGI • METAL MULISHA EXTREME MOTOX • WALL OF FIRE

BUY YOUR TICKETS ONLINE AT SALINASAIRSHOW.COM
OR CALL 1.888.845.SHOW.
POSTER DESIGN BY BROOKEHANKINS.COM | PHOTO PROVIDED BY TVRPHOTOGRAPHY.COM
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Marketing Tips
with
Jeanie
by Jeanie Johnson, Marketing
& Membership Director

MARKETING PLANS - FREQUENCY

It can seem overwhelming for a small
business to think about a marketing plan,
especially if the owner of the business
is the one involved in the day-to-day
operations, as with most small businesses.
The confusion about the different types
of advertising and all the options that
accompany each type can drive any
business owner to drink (with the sales
rep from the local newspaper, radio or
TV station). This will occasionally lead
to a business sticking with one type of
advertising that they understand and
therefore trust.
Regardless of what type of advertising
or marketing you choose, there are some
key factors to consider when creating and
evolving your plan. Yes, evolving… as a
business evolves, so should its marketing
plan. As a business owner learns what
works, when it works, and who it works
with, their marketing plan should evolve
into a comprehensive, strategic way to
reach their target demographic which
translates into customers.
One of the key pieces of any marketing
plan is frequency. The term “frequency,”
for the purposes of this article, means the
number of times your message reaches
your target demographic.
Why is this important? If I schedule
frequency, then I have to go smaller to
stretch my budget. If I schedule frequency,
then I won’t be able to afford that full-page,
full-color ad in the paper. If I schedule
frequency, then I won’t be able to afford
that flashy TV commercial that airs one
time during the big game. Why is frequency
better?
You may be able to get a lot of business
from that full-page ad or flashy commercial
for the time being, but then what? What
happens when a new flashy commercial
comes along and the newspaper with
your ad has been recycled? That’s when
frequency starts to make sense.
Frequency helps to build your brand.
The advertising gods have said that it takes
about 2.5 times for your message to sink in.
The more your message is seen, the more
consumers remember it and as your brand
is seen and heard repeatedly, consumers

begin to trust your business.
Frequency helps reach your customers.
People are creatures of habit, this we know.
However, habits might not be the same
every day. Unless you know the habits of
every consumer on any given day, then
you can’t be sure when they watch TV…
why they listen to the radio on the way to
work on Mondays and Thursdays, but not
the rest of the week… why they choose
to read the Wednesday paper and not the
weekend edition. Frequency allows you
more opportunities to reach the customer
that wants your product or service, not
matter when they are watching, listening or
reading.
Frequency reminds consumers that you
have what they need, when they need it.
Just because you have an ice chest for sale
today, doesn’t mean the person that heard
your message needs an ice chest today. In
a few weeks when said person is heading
to the lake and needs an ice chest will
they remember that you have one for sale?
Will your ice chest be the first one they
think of? The frequency of your message
will determine this outcome. Remember,
2.5 times for a message to sink in. Did
you have only one advertisement for that
ice chest or have you been marketing the
ice chest with a plan of frequency in the
newspaper, radio, TV or other advertising
outlet?
Frequency actually helps your marketing
budget. Most advertising and marketing
vehicles recognize the need for frequency
and will offer discounts to encourage
businesses to use it. In some cases the
cost of a print ad, TV commercial or
radio airtime may be low enough with a
frequency program that you’re still able to
get something flashy or full-color that fits
within your budget.
Do you remember what was mentioned
earlier in this article about evolving? If not,
then you should read this article another 2.5
times. If you do then you may have already
started to evolve your marketing plan.
For more information about how
the Chamber can help with marketing,
contact me directly at membership@
salinaschamber.com. I’m happy to help!

Yesterday, Today and Tomorrow
A Tradition of Excellence Since 1928
Agriculture Law
Business & Taxation
Construction
Creditor’s Rights
Estate Planning
Labor & Employment
Litigation
Personal Injury
Public Agencies
Real Estate & Land Use

333 Salinas Street
Salinas, CA 93901
831.424.1414
470 Camino El Estero
Monterey, CA 93940
831.373.3622
104 S. Vanderhurst
King City, CA 93930
831.386.1080

nheh . com

LUNCH & LEARN
September 9
11:30am-1pm

Over $1 Billion will be spent
in Monterey County over the
next decade...

Will you get your share?

Construction Industry Forecast
Learn about what the Chamber is doing to help keep the upcoming area
construction projects in our local economy. We will cover:
• Upcoming construction projects in Monterey County.
• How to be considered by the City and County for upcoming Requests
for Proposals.
• How PLA’s are affecting local contractors.
• How becoming a Chamber member can help get you connected to the
agencies looking for contractors.

FREE for Members, $10 for Prospective Members
Order lunch for $10.
Salinas Valley Chamber of Commerce
119 E. Alisal St., Salinas
Register: www.SalinasChamber.com
SEPTEMBER 2015 - SALINAS VALLEY CHAMBER OF COMMERCE BUSINESS JOURNAL

9

Changes to New Paid
Sickby Sharilyn
Leave
Law
Payne
On July 13, 2015, less than two
weeks after employers were required
to start providing paid sick leave
to employees under the Healthy
Workplaces, Healthy Families Act of
2014, Governor Brown signed a bill
amending the law. According to the
author of the bill, the changes are to
help employers meet the requirements
of the new law and to clarify some
provisions. Following is a brief
summary of the changes:
• Previously, an employee’s eligibility
for the new sick leave depended on
whether he or she had worked in
California for 30 days within one year
of commencing work for the employer.
Now the law clarifies that those 30 days
must have been with just one employer.
• Previously, if an employer used the
accrual method to provide the sick
leave, the law required that employees
accrue 1 hour of paid sick leave for every
30 hours worked. Now the employer
may satisfy the accrual requirements of
the law by providing not less than 24
hours (3 days) of paid sick leave that is
available to the employee for his or her
use by the completion of the employee’s
120th calendar day of employment.
• Previously, if an employee received
varying rates of pay, the employer
had to calculate the sick leave rate by
dividing the employee’s total wages, not
including overtime premium pay, by the
employee’s total hours worked in the
full pay periods of the prior 90 days of
employment. Now employers have two
other options for calculating the sick
leave rate:
o For non-exempt employees, it can
be calculated in the same way as the
regular rate of pay for the workweek in
which the employee uses the paid sick
time, regardless of whether overtime is
worked in that workweek;
o For exempt employees, it can be
calculated in the same manner as the
employer calculates wages for other

Come see what all the buzz is about!
Come see what all the buzz is about!

forms of paid
leave time.
• The law
requires that if
an employee
has accrued,
unused sick
leave at
the time of
separation
from
employment,
it is not paid out, but if the employee
is rehired within one year, it must be
reinstated to the employee. Employers
that comply with the new law by
providing paid time off (PTO), which
under California law must be paid out
at termination, were uncertain of what
to do if they rehire the individual within
one year. Now, the law clarifies that
the reinstatement provision does not
apply to employers that have paid out
PTO.
• Employers that provide unlimited paid
sick leave did not know how to meet
the requirement to inform employees
every payday of the amount of paid sick
leave or paid time off available, either
through a written notice or on their
paycheck stub. The new law provides
that those employers can comply by
indicating “unlimited” on the notice or
paycheck stub.
California employers should have a
written policy specifying whether they
provide paid sick leave on a lump sum
basis (and any cap) or accrual basis.
Without a written policy, the employer
will be deemed to have adopted the
accrual method, and all employees will
accrue one hour of paid sick leave for
every 30 hours worked, with no cap on
yearly usage and no carryover cap.
Sharilyn Payne is a lawyer with the
Fenton & Keller law firm in Monterey.
This article is intended to address topics
of general interest, and should not be
construed as legal advice.
For more information, please visit
www.fentonkeller.com.
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Come for the Golf and stay for the our
Come
for the
Golf
stay for the
Famous
Food
andand
Beverages!!
Famous Food
Beverages!!
Call usand
today:
475 San Juan Grade Road, Salinas
Call
us today:
831-449-6617
WWW.CLUBATCRAZYHORSE.COM
475
San Juan Grade Road, Salinas

831.449.6617

WWW.CLUBATCRAZYHORSE.COM

Emotional Intelligence
in
Business
by Abby Taylor-Silva, GRC Chair
As I’ve mentioned in previous
columns, I’ve been gifted a major
opportunity: a 17-month fellowship in
the California Agricultural Leadership
Program, which will end in February
2016. When I began the program in
September 2014, my first task was to
read “Leadership and Self Deception.”
If you’ve not read it, I can’t think of
a better book to help begin one’s
education on emotional intelligence, a
strong indicator of a person’s ability to
be successful in business.
The crux of the book is that when we
treat each other as human beings, we
are much more effective communicators
and leaders. When we take the time
to understand the people we work
with, by talking to them about their
families, listening to them explain their
interests and challenges, and spending
a little more time understanding them
as people, the more effectively we
can communicate with them, lead
our organizations and share the hard
messages. When we don’t treat people
as human beings with feelings and
needs, we begin active aggressively and
passive-aggressively toward them.
At our most recent Ag Leadership
seminar we heard from Jean Steel of
“Happy People Win.” Jean gave us the
best definition of “Passive-Aggressive”
behavior I’ve ever heard. She noted that
there are four quadrants to behavior:
1. Passive: I don’t matter, but you do.
When people act passively, their needs
are not important, the needs of others
are. This isn’t good for anyone.
2. Aggressive: I matter, you don’t
matter. When people act aggressively,
their needs are the only ones that are
important. Again, not good for anyone.
3. Passive-Aggressive: I matter, you
don’t matter, but I’m not going to tell
you that. When people act passiveaggressively, they aren’t being honest
about whose needs are important.
Definitely not good for anyone, and
infuriating much of the time.
4. Assertive: I matter, you matter. This
is the best way to interact with people
and how we should strive to behave
in business, with family and friends. In

this situation,
you’re working
to meet your
needs but you
also care about
them and
theirs.
Leadership
and selfdeception
essentially
teaches
you how to
live an assertive life with emotional
intelligence. It also teaches you that,
we can’t control others, but the more
that we act assertively, with emotional
intelligence, the more that others
are likely to do the same. According
to Psychology Today, emotional
intelligence is the ability to identify and
manage your own emotions and the
emotions of others. According to that
resource, it is generally said to include
three skills:
1. Emotional awareness, including the
ability to identify your own emotions
and those of others;
2. The ability to harness emotions and
apply them to tasks like thinking and
problems solving;
3. The ability to manage emotions,
including the ability to regulate your
own emotions, and the ability to cheer
up or calm down another person.
Why is this important? Have you
ever worked with someone who is
brilliant at their craft, but unable to
manage their feelings or communicate
with others? How did that affect your
business? Many times, the value that
these people might bring to your
business is negatively offset by their
inability to work as a part of the team.
As business owners and managers,
understanding emotional intelligence
and how to harness and cultivate it in
ourselves and our employees can be
one of the most important investments
we can make in the future of our
companies and our communities. I
encourage you to read “Leadership and
Self Deception” yourself soon. It will be
worth the time.

Bringing women together to
Inspire, Motivate, Prepare and Organize
Women to Engage and Reinvest.

Make Your Reservation Today!
Thursday, September 24th
Corral de Tierra Country Club*

Complimentary Valet Parking for IMPOWER attendees.

11:00 am–12:00 pm
12:00 pm–1:30 pm

Registration & Wine Reception
Lunch & Program

Guest Speaker: Lori Butterworth
The Ripple Effect…you never know
what’s possible!
On February 4, 1998, Lori’s world was turned
upside down when her friend’s five-year-old son,
Jacob, was diagnosed with cancer. Against the
advice of many who tried to convince her that
starting a nonprofit would be “impossible,” Lori
founded Jacob’s Heart Children’s Cancer Support
Services, a local organization that has earned
national awards for outstanding service. In 2006,
without formal experience, Lori spearheaded
changes in healthcare laws that have improved care
for thousands of children with life-threatening
conditions. Now, Lori mentors young women,
encouraging them to dare to do the “impossible.”

Featured Non-Profit: Girl Scouts of
California’s Central Coast
Featured Vendor: JT Healthcare Uniforms
*Out of respect for the Country Club’s dress code, no jeans please.

Enjoy lunch
with wine service

Salinas Valley Chamber Members $50
Prospective Members $60

Seating is limited and advance ticket purchase is required.
Purchase your tickets online at www.salinaschamber.com or
by phoning the Salinas Valley Chamber of Commerce, 751-7725.

Girl Scouts of California's Central Coast
“Invest in Girls. Change the World.”

Call to Action

Cash donations for local Girl Scouts to attend camps and field trips.

Presenting Sponsors:
Wine Sponsor:

Special Thanks to our Supporting Sponsors:
The Californian; Richard Green Photography;
Annieglass; National Parking & Valet;
Fern Design Studio; McCune Audio/Video/Lighting

Become a Table Sponsor for $750 and receive a reserved table for 11
and sponsor recognition at the luncheon. Other Sponsorships available.
Phone the Salinas Valley Chamber for details at 751-7725.
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New and Renewing Members
The Chamber thanks our New and Renewing Members.
Please support them and tell them you appreciate that they’re Chamber members!
NEW MEMBERS
Associated Builders and Contractors Northern California
Chapter
Dilbeck & Sons
Growers Pub
Housing Resource Center of Monterey County
Old Fisherman's Grotto
Opti-Fit Fitness Solutions
Salinas Brick House Mixed Grill & Cafe
Songbird Care Homes
RENEWING MEMBERS
American Cancer Society
Aurum Consulting Engineers Monterey Bay
California Coastal 'A Small Business Lender'
Central Coast Human Resource Association
Cloverfield Management
Costco Wholesale Corporation
Courtyard by Marriott - Salinas/Monterey
El Sistema USA/Salinas - YoSal
Embassy Suites Monterey Bay Seaside
Girl Scouts of California's Central Coast
Granberg Law Office

OPTI-FIT FITNESS
SOLUTIONS

Green's Camera World
Growers Express
Hospice Giving Foundation
ISU - Pulford Insurance Agency
Jim Gattis
KSBW - TV 8
Labor Issues Solutions
McWherter's Jewelers & Gemologist
Mill Construction Company
Monterey Downs
National Steinbeck Center
Natividad Medical Center
RHC Management Co dba McDonald's
Romie Lane Pharmacy
Ruggeri - Jensen - Azar
Salinas City Elementary School District
Salinas Union High School District Trustee
Shaw Development
Sherman's Apothecary
Suburban Propane
The Don Chapin Company
Timmins & Sorensen, C.P.A.'s
Turf Club Catering and Deli

Turning Point of California
Vistage International
SPECIAL ANNIVERSARIES
Celebrating 5 Years
El Sistema USA/Salinas - YoSal
Sherman's Apothecary
Celebrating 10 Years
American Cancer Society
Aurum Consulting Engineers Monterey Bay
Celebrating 15 Years
RHC Management Co dba McDonald's
Celebrating 20 Years
Granberg Law Office
Green's Camera World
Celebrating 35 Years
Shaw Development
Celebrating 45 Years!
KSBW - TV 8

New Member Profiles

ABC Northern California is a trade association
dedicated to serving construction professionals
from Fresno to the Oregon border. Our mission: To
promote free enterprise by advancing the merit shop
philosophy in the construction industry through
education, advocacy and business services. The only
organization to serve contractors, subcontractors,
suppliers and associates of all trades who want to
conduct business in an unrestricted market regardless
of labor affiliation. Our services include federal, state
and local government representation, legal advocacy,
education, workforce development, communications,
technology, recognition through national and chapter
awards programs, employee benefits and information
on best practices and business development.

REPOWER
MONTEREY

RePower by Solar Universe is a family-owned and
operated business with 25+ years of experience with
building in Monterey County. We install ground mount
and roof mount solar systems for not only residential
but commercial as well. We strive to do our work in
the most professional and timely manner. We offer a
great referral program to clients, friends, and family
members. Call us today at 831-233-3004 to find out
more information and for a free estimate.
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SALINAS BRICK HOUSE
MIXED GRILL

Salinas Brick House Mixed Grill & Café is a full service
restaurant featuring a mixed grill menu, hot and cold
salad bar specializing in Mexican cuisine. Our quick
service food bar can get you in and out in under 10
minutes if you are in a hurry. Our breakfast menu
features casual American style. Our lunch menu
offers gourmet salads and sandwiches and the dinner
menu features flame-broiled chicken or steak dinners
or choose from our pasta selection. The beverage bar
has a popular selection of draft or bottled beer with
a mixed drink menu that is truly amazing. We feature
top of the line champagne and perfectly paired wines.
Catering is also available. Visit us at 66 W. Alisal St. in
Salinas. (831) 755-7775

PAID ADVERTISEMENT

a C O N v E r s aT i O N O N C a l i f O r N i a ’ s C l E a N E N E r g Y f u T u r E

We’re in this together
B Y TO N Y E a r l E Y, C h a i r m a n & C E O, P G & E C O r P O r at i O n

You

won’t

find

manY

people

in

California who still question the reality of climate change. Our parched hills, dry lakes, and
snowless mountain peaks offer compelling evidence that the weather extremes could be more
frequent than ever.
You won’t find many industries more affected by climate change than California’s energy
utilities. A group of Caltech experts observed
that these tectonic forces reshaping the world’s
electrical systems “represent one of the greatest
challenges industrial societies have yet undertaken… the scale and scope of the change needed
is unprecedented.”
The job ahead of us is huge, and the stakes
enormous.
Our familiar web of power lines — constructed to assemble a predictable flow of electricity
using a stable network of known producers, and

California’s
Current Goals

40%

Reduction in
Emissions
California’s
current clean energy
goals include working
to reduce emissions to

40% below 1990 levels
by the year 2030.
PG&E is proud to partner with our customers to
help achieve the state’s ambitious goals for reducing
greenhouse gas emissions.

deliver it in a single direction — must evolve
into a 21st century energy grid — a dynamic,
all-points exchange able to absorb electrons
made from sun, wind, and water by virtually
anyone; store and distribute them according to
demand; and do so cleanly, affordably, and safely, without disruption.
Just as California can’t solve the problem of
climate change by itself,
we in the utility industry
can’t build that 21st century energy grid without the
contributions of people in
every sector of our economy, from industry and agriculture to small businesses
and households.
It will take collaboration from our customers and policy makers to support the huge
levels of investment required. It will take innovative partners, many of them based here in
California, who are providing technology for
cleaner energy production and more efficient
ways to light, heat, and operate our homes and
offices. It will take work with the public sector
to keep funding promising new technology. And it
will take cooperation with our schools and colleges
to help prepare the next generation of talent to
manage, operate, and improve our infrastructure.
The bad news is there is no simple answer.
The good news is that work on solutions is well
underway. In just a few years, we have gone farther and faster in greening California’s energy
stream than many of us ever imagined.
California has adopted the nation’s most comprehensive market-based approach — called capand-trade — to lower carbon emissions as cost-effectively as possible. This April, Governor Brown

took the next step, signing an executive order
establishing the most ambitious greenhouse gas
reduction target in North America. The new goal
aims to reduce emissions 40 percent below 1990
levels by 2030. We support the Governor’s pursuit
of even greater emissions reductions.
California has the opportunity to set an
example in showing the country — and the

in just a few years, we have gone farther
and faster in greening California’s energy
stream than many of us ever imagined.
world — how to make the transition to a low-carbon future, while still enjoying the fruits of all
our technological progress.
As California’s largest energy utility, at Pacific Gas and Electric Company we’re doing our
part now and will do even more in the future.
Today, 27 percent of the power we sell comes
from solar, wind, hydro, and other renewable
energy. More than half comes from sources that
emit no greenhouse gases. From 2008 to 2013,
we cut our greenhouse gas emissions by a third.
And every unit of electricity we sell today creates
only about a third as many greenhouse gases as
the national utility average.
In the coming weeks, we will share with you
more details of how we think about energy generation and storage, clean transportation, customer solar, and more. We hope with this series
of messages to stimulate a dialogue and hear
from you about the ways we can work together to
transform that vision into a reality.
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Leadership Salinas Valley-Learning By Serving
by Brigid McGrath Massie

Class projects included raising thousands for local charities.
Class 33 of the nationally recognized
Leadership Salinas Valley program
graduated twenty-six highly skilled and
motivated community leaders on June
26, 2015. In addition to strong financial
support from their employers, the Grover
Hermann Foundation Fund of the
Community Foundation for Monterey
County and IMPOWER provided
scholarships.
Below are excerpts from three of the
graduates detailing what they learned
and how they benefitted themselves and
the community by their participation in
the program.
Manuel Arenivaz,
Human Resources Specialist
Boys & Girls Club of

Monterey County
33, 26, 20! No, those aren’t the
winning lottery numbers, or a play
call made by a quarterback, they are
something better. 33 as in the Leadership
Salinas Valley Class Number, 26 the
number of remarkable, influential and
difference makers that make up the class
and 20 the number of class sessions that
make up the Program.
We had 26 diverse individuals in
our class, from various backgrounds,
that became a Monday Night Family.
I can’t imagine not being one of those
26 and not having each of those other
participants not present. We learned
from each other, with each other and
shared in a unique and one-of-a-kind

Class 33 celebrates their graduation!
experience. Yes, there were other classes
before us and there will be other classes
after us, but the greatest assets of the
program, are not only the facilitator but
the participants.
Janeth Garcia,
Housing Coordinator
Housing Choices Coalition
Through the course of my Leadership
classes, I learned to connect and network
with other businesses and agencies to
help, support and serve a good cause in
our community. I also learned to give
back to the constituents we serve. My
team and I created and participated in the
First Community BBQ during National
Foster Awareness month. My team and
I partnered with Family to Family to

promote and support children in foster
care. The event was well attended and we
were able to raise greatly-needed funds.
Jackie Salazar
Ribbit Ribbit Fun Jumps
In addition to the fundamentals
of leadership and learning what
my leadership style is, I learned the
importance of local relationships with
other business men and women. The
caliber of people in this class was
impressive and it’s obvious that each
person was hand selected for a reason. I
greatly enjoyed my time learning with
and from these great leaders. I know
I made strong connections and I will
forever be grateful for the relationships I
gained while taking this class.

CA Jobless Rate Falls to 6.2%
by Shan Li, LA Times

The California unemployment
rate fell to 6.2% in July -- its lowest
level in more than seven years -- and
employers added a robust 80,700 net
new jobs.
The uptick was bigger than in June,
which saw a revised 22,300 added
jobs, according to the Bureau of Labor
Statistics.
Nationwide, the jobless rate
remained steady at 5.3% last month.
Since July 2014, the Golden State has
added 494,300 net new jobs, a pace
of 3.2% that outstrips the national
average of 2.1%. A year ago, the state
unemployment rate was 7.4%.

The professional and business services
sector had the biggest month-overmonth bump in jobs, adding 22,300
positions in July. Construction, which
has boomed as the housing market
has picked up, added 3,000 jobs.
Other industries showing strong
growth include leisure and hospitality,
with 19,100 new jobs, and the trade,
transportation and utilities sector,
which added 8,400 positions.
The only major industry to shed jobs
was government, with 1,100 positions
lost. Mining and logging, which
includes the struggling oil industry, was
flat month-over-month.
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Chamber Ambassador
Michael Laroco

Michael Laroco is the CEO of
INOSOT Financial and Health
Coaching Centers, a company that
he with President Rosalie Laroco and
COO Daniel Philpott created to help
their clients understand how to build
wealth and create optimal health.
INOSOT stands for “Infinite Number
Of Solutions Over Time.”
It’s been said “that we spend our

youth to achieve wealth, and then
we spend our wealth to achieve our
youth.” By taking simple steps to
understand the dynamics of wealth
and health and their impact on an
individual, family or business, you can
avoid the pitfalls most Americans have
endured. We work with those who are
just starting their journey or who are in
the middle of it and who want to create
a sustainable legacy.
Most goals are achieved by having
support and accountability. Our

coaches help you through planning
and implementation of your INOSOT
Financial and Health Blueprint.
The Blueprint is like a road map on
achieving your life’s goals. Complete
information is the key to make life
decisions. Call Michael at INOSOT
Financial and Health Coaching Centers
(831) 449-6800.
Michael is a Ambassador with the
Salinas Valley Chamber of Commerce,
Planning Commissioner for the City
Of Soledad for more than 15 years, a

Salinas Steinbeck Rotarian, a member
of two dynamic women’s groups
including the Salinas Valley Business
Women’s Network, where he was the
first male board member. He is also
a member of its sister organization
Professional Business Women’s
Network of the Monterey Peninsula.
He is past member of Salinas Host
Lions, President of the Soledad
Chamber of Commerce, Salinas
Jaycees, Kiwanis of Carmel Valley and
LeTip of Salinas.

Ribbon Cuttings

Members of the Lopez Tax family celebrate the opening of their new training facility for
the rapidly-growing Latino Tax Pro, located at 1588 Moffett St.

Daniel and Norma, owners of Salinas Brick House Mixed Grill & Café, cut
the ribbon at the grand opening of their new location at 66 W. Alisal St.

Mixer

“I’M INTRIGUED –
TELL ME MORE!”

Our August Mixer attendees enjoyed some good jokes by Carlos Lopez and some questionable jokes
by Chamber CEO Paul Farmer. The featured non-profit was Loaves, Fishes & Computers.

Please visit the Chamber website to register for any of the
upcoming events on page 19, or contact the Chamber for more
info. (831) 751-7725 or info@SalinasChamber.com
PHOTOS BY TAMMY SANDERS OF MOMMIERAZZI PHOTOGRAPHY
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Focus on Non-Profits
NATIVIDAD MEDICAL FOUNDATION

Natividad Medical Foundation
(NMF) is dedicated to philanthropically
supporting Natividad Medical Center
(NMC), one of California’s 19 public
safety net hospitals, in its mission to
provide essential care for everyone,
including the most vulnerable.
Natividad offers services that are not
available anywhere else in Monterey
County, including the only Trauma
Center, locked inpatient psychiatric unit
and medical-forensic child sex abuse
clinic.
NMF’s team identifies needs and
exercises their collective imaginations to
create new solutions to pressing social
problems for all sick and injured babies,

children and families.
Indigenous Interpreting+ was
launched in 2014 with support from the
community, including The Agricultural
Leadership Council, to surmount the
critical and life-threatening barriers to
basic healthcare and public services
experienced by 28,000 immigrants
from Mexico who speak indigenous
languages and need trained interpreters.
Patient Greatest Needs Fund
– Donations help meet the most
basic healthcare needs of NMC’s
patients, including emergency shelter,
medication and safe transportation.
Since 2010, the Fund – supported
mostly by employees of Monterey

County – has paid for more
than 2,000 overnight stays at
local motels and thousands
of trips for follow-up
medical care.
CHOICE – A program of
Natividad’s Trauma Center,
CHOICE promotes positive
alternatives to violence to
reduce retaliation and reinjury among youth injured
by violence. CHOICE
leverages the “teachable
moment” following a
gunshot wound, stabbing or assault by
providing trained
peer interventionists at the bedside

within fifteen minutes of their arrival to
the Trauma Center. Peer Interventionists
are available 24 hours a day, 7days a
week.

Non-Profit Calendar
9/6

12-3 pm

131 Central Ave

The Steinbeck House

Last Summer Tour

831-424-2734

steinbeckhouse.com

9/9

1:30 - 3 pm

21 Lower Ragsdale Drive, Monterey

Alzheimer's Association

Healthy Habits for a Healthier You

800-272-3900

alz.org/norcal

9/9

4 - 5 pm

2354 Garden Road, Monterey

Community Foundation

LEAD Institute Information Session

831-375-9712

cfmco.eventbrite.com

Roundtable for Nonprofit Board Officers

831-375-9712

cfmco.eventbrite.com

			

for Monterey County

9/10

Community Foundation

8:45 - 10 am

2354 Garden Road, Monterey

			

for Monterey County

9/11

7 - 8:30 pm

720 Via Mirada, Monterey

Monterey Museum of Art

A Tribute to America in Words and Music

831-372-5477

montereyart.org

9/12

6 pm

Embassy Suites 1441 Cnyn del Rey Seaside

Foundation for Monterey

21st Annual Words & Wine Dinner

831-424-3564

fmcfl.org

			

County Free Libraries

9/13

12 - 4 pm

Salinas Rodeo Midway

Coastal Kids Home Care

Touch a Truck

800-214-5439

coastalkidshomecare.org

9/14

11 am

Corral de Tierra Country Club

Notre Dame High School Booster Club

17th Annual Golf Tournament

831-751-1853

notredamesalinas.org

9/16

1:30 - 3 pm

21 Lower Ragsdale Drive, Monterey

Alzheimer's Association

What is Long Term Care and how to pay?

800-272-3900

alz.org/norcal

9/16

11:30 - 1 pm

Monterey Coast Brewery - 165 Main St.

Salinas Valley Business Women's Network Monthly Luncheon

831-759-6393

svbwn.org

9/16

6-7 pm

Angelina's Pizzeria - 22736 Portola Drive

Voices for Children - CASA

Volunteer Information Meeting

831-455-6800

voicesforchildrencasa.org

9/21

11 - 2 pm

Central Park 207 5th St., Gonzales

Boys & Girls Clubs of Monterey County

Day for Kids 2015

831-394-5171

bgcmc.org/D4K

9/21

2 - 4 pm

559 Pacific Street, Monterey

Monterey Museum of Art

Oral History Workshop

831-372-5477

montereyart.org

9/23

8:30 - 12:30 pm Hyatt Regency, 1 Old Golf Course Rd, MRY

Central Coast Human

CCHRA's HR Summit- Taking HR to New Heights

n/a

cchra.shrm.org

Farm to Table Dinner

831-626-5255

redcross.org/FarmtoTable

			

Resources Assocaition

9/25

5:30 - 9 pm

Carmel Valley Ranch

American Red Cross

9/26

5:30-9:30 pm

Monterey Moose Lodge

Meals on Wheels of the Salinas Valley, Inc. Texas Hold Em Poker Tournament

831-758-6325

mowsalinas.org

9/29

7:30 -9 am

Salinas Clubhouse 85 Maryal Dr.

Boys & Girls Clubs of Monterey County

831-394-5171

bgcmc.org/Breakfast
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Agriculture
This month's Agricult ure page fe at ure s
agricult ural support or affiliated busine sse s.

The Salinas Valley Chamber of Commerce encourages you to shop and dine at local
businesses. For every $100 spent at locally owned businesses, $73 stays in the
community. Let's keep the Salinas Valley strong - shop at these member businesses.

Pesticide Applicators
Professional Association Inc.
223 John St., Salinas
831-442-3536 • papaseminars.com

Polar Service Company, Inc.
307 W. Market St., Salinas
831-424-3988 • polarservice.com

Rain For Rent, Inc.
DELICIOUS POURED DAILY

SCHEIDVINEYARDS.COM

A Tool Shed
Equipment Rentals

210 W. Market St., Salinas
831-424-7368 • atoolshed.com

Ag Land Trust

1263 Padre Dr., Salinas
831-422-5868 • aglandtrust.org

Agricultural Personnel
Management Association
512 Pajaro St., Suite 7, Salinas
831-422-8023 • agpersonnel.org

Agricultural Services
Certified Organic

PO Box 4871, Salinas
831-449-6365 • ascorganic.com

American AgCredit

924 E. Blanco Rd., Salinas
831-424-1756 • agloan.com

C & N Tractors

496 Salinas Rd., Royal Oaks
831-722-2733 • candntractors.com

469 El Camino Real, Salinas
831-422-7813 • rainforrent.com

QUALITY FUELS & LUBRICANTS
(831) 757-2011
www.vpps.net

California Women
for Agriculture

P O Box 210, Salinas
831-998-0957 • salinascwa.org

Commercial Service Company
541 Brunken Avenue, Salinas
831-422-0127
commercialserviceco.com

Creative Labels, Inc.

6650 Silacci Way, Gilroy
408-842-0376 • creativelabels.com

Dawn Transportation, Inc.
237 Soledad St., Salinas
831-424-4626 • dawntrans.com

Deluxe Packages

800 North Walton Ave., Yuba City
831-214-5139 • deluxepackages.com

Green Rubber - Kennedy Ag
1310 Dayton St., Salinas
831-753-6100 • greenrubber.com

Harvest Blade & Supply, Inc.
1335 Dayton St., Unit E, Salinas
408-836-5628 • harvestblade.com

International Paper

1345 Harkins Rd., Salinas
831-757-5381 • internationalpaper.com

K-Lift Service Company, Inc.
1360 Burton Ave., Salinas
831-758-2726 • kliftservice.com

Markon, Inc.

1023 South Main, Salinas
831-775-1400 • markon.com

Monterey County Petroleum

Encore Recycling

366 John St., Salinas
831-424-2556

Front Door Farms

242 West Lake St., Salinas
831-758-4811

340 El Camino Real South, Salinas
818-919-9118 • encore-recycling.com
1225 Abbott St., Salinas
831-250-0714 • FrontDoorFarms.com

Nielsen Trucking Company

RDO Equipment Co.

501 El Camino Real South, Salinas
831-424-8036 • rdoequipment.com

Robert Kasavan Marketing
38 E. Romie Ln., Salinas
831-753-2511 • kasavan.com

Sambrailo Packaging

800 Walker St., Watsonville
831-724-7581 • sambrailo.com

Suburban Propane

365 Reservation Rd., Marina
800-557-2549 • suburbanpropane.com

Valley Pacific
Petroleum Services, Inc.
1083 Madison Ln., Salinas
831-757-2011 • vpps.net

Vegetable Growers
Supply Company

PO Box 757, Salinas
831-759-4600 • veggrow.com
Interested in joining the Chamber?
Call Jeanie Johnson,
Marketing & Membership Director,
831.585.1286
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ABC’s of Alcoholic Beverage Control
by Ron Parravano

There are two types of business
opportunity bulk sales- those with an
ABC license for the sale of alcoholic
beverage such as restaurants, liquor
stores and bars, and all remaining
types of non ABC businesses. The
distinction is important because each
is governed by different laws - the
California Business & Professions
Code regulates ABC related bulk sales
and the California Commercial Code
regulates all other bulk sale transfers.
Let’s take a look at ABC transactions
in more detail.
The most common licenses
involved in these transactions are as
follows: Type 47- restaurants with a
full bar; Type 48 - bar, night club with
a full bar; Type 41- restaurants with
beer and wine only; Type 20 - market

or store with retail sale of beer and
wine; Type 21- liquor store or market
with retail of “hard” liquor as well.
There are many other licenses and
special situations not discussed in this
article.
With the exception of a type
41, which can be obtained directly
from the ABC, local government
use permitting, the remainder of the
licenses above require a person-toperson transfer and have an intrinsic
monetary value with types 47 and
48 being the most valuable. The
reason is most licenses have limited
availability and cannot be directly
obtained from the ABC, except for
new licenses periodically made
available on a priority basis county by
county. Existing licenses can also be
purchased from a party who ceased
operating but still owns the inactive
license. Typically the buyer is a

Castagna Leads United Way

startup establishment or an existing
business seeking to upgrade from
beer and wine to a general license.
The sale of a licensed business is
controlled primarily by ABC rules and
regulations and requires an escrow.
Their website is very helpful; the
parties can find all required “fill in”
application forms online along with
instructions. The local ABC office
staff also assists with questions and
making the application appointment.
The escrow holder is also bound
by the ABC laws to conduct a bulk
sale escrow as discussed in my March
2015 article. Among the requirements
is notification to the ABC that the
buyer has deposited the full purchase
price into escrow. The license cannot
transfer until such notice is given.
This means the buyer must deposit
all funds far in advance of close of
escrow, which differs from a non

Member News

Katy Castagna has been named President and CEO of
the United Way Monterey County. Castagna has been with
UWMC for more than 10 years and previously served as Chief
Operating Officer, overseeing operations and fundraising.
Castagna has more than 30 years of experience working
and volunteering in public and nonprofit organizations
focused on health and human services.
“This is an exciting time for UWMC. We have results from
Impact Monterey County and I’m eager to tackle the issues
facing our community so that we can achieve the aspirations
we all share for our future,” said Castagna.
A graduate of Brown University, Castagna holds an MBA
from The Anderson School of Management at UCLA. She
lives in Monterey with her husband and their two children.

Nunez Joins Steinbeck
Real Estate

Robert Nunez, Realtor, has joined the
sales team of Steinbeck Real Estate. "He is
a professionally recognized local Realtor in
Monterey County with valuable experience
and his diverse experience is a true asset to
our company,” said company owner Angela
Savage. Nunez has over 20 years of industry
experience, with a primary focus on residential
& commercial properties and brokerage
operations.
For more information visit
www.SteinbeckRealEstate.com or call
(831) 417-1000.
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ABC transaction where the funds
are due at closing. The ABC will
permit buyer’s early possession with
a temporary ABC license, but escrow
may not close or distribute funds until
the permanent license transfers.
How long does it take to close
escrow? The ABC administrative end
of things averages about 60-70 days,
including background checks of the
applicant/buyer and final processing
in Sacramento. This does not include
delays due to creditor or tax issues;
for example the Board of Equalization
and the EDD will place a hold on a
license due to delinquent taxes.
Once again the devil is in the
details.
Ron Parravano is a business attorney
and Monterey branch manager for L+G,
LLP. He can be reached at (831) 2697083 or ron@lg-attorneys.com.

Moxxy Moves
Moxxy Marketing announced they moved
their office in downtown Salinas, going just
one block away from 295 Main Street to 380
Main Street. Their new space is more than triple
the size. The successful agency has expanded
from a staff of four, when Terry Feinberg joined
with Karen Nardozza in 2012 and rebranded to
Moxxy, to a staff of ten today.
The new office is located upstairs in an
historic 2-story brick building on the corner of
Main and San Luis Streets, built over 100 years
ago. Moxxy serves a range of clients—primarily
businesses in agriculture and professional
services, as well as education, government, and
nonprofits.

Upcoming Events
DATE

EVENT

TIME

LOCATION

3-Sep

Business Development Committee (BDC)

8:30 - 10 AM

Salinas Valley Chamber Office, 119 E. Alisal St.

9-Sep

Lunch and Learn - Construction Industry Forecast

11:30 - 1 PM

Salinas Valley Chamber Office

11-Sep

Buy Local Coalition / Local Preference

12 - 1:30 PM

Salinas Valley Chamber Office

14-Sep

Free Summer Concert Series - Last one!

6 - 8 PM

Sherwood Park, The Hats, 920 N. Main St.

16-Sep

Government Relations Committee (GRC)

11:30 - 1 PM

Salinas Valley Chamber Office

24-Sep

IMPOWER Luncheon

11 - 1:30 PM

Corral de Tierra Country Club, 81 Corral de Tierra Road

24-Sep

Joint Airshow Mixer with Monterey Peninsula Chamber

5:30 - 7 PM

Del Monte Aviation, 100 Sky Park Dr., Monterey

28-Sep

Ambassador Meeting

12 - 1 PM

Salinas Valley Chamber Office

1-Oct

Business Development Committee (BDC)

8:30 - 10 AM

Salinas Valley Chamber Office

8-Oct

Ribbon Cutting - Housing Resource Center

4 PM

201 A John Street

10-Oct

5th Annual Community Leaders Roast

5:30 - 10 PM

Corral de Tierra Country Club, 81 Corral de Tierra Road

Join us for networking,
food & fun at a joint mixer
with our friends from the
Monterey Peninsula
Chamber of Commerce.

Thursday, September 24
5:30-7:30 pm
Salinas Airshow
Del Monte Aviation

(just past the Monterey Airport)

100 Sky Park Dr., Monterey
$10 Members
$20 Prospective Members

Register online at www.SalinasChamber.com

Connect @ Lunch
pm

Tuesday, October 6, 12-1
Join us for great
pizza, great ideas
and great
connections!

Meet Board Members:

Ba Tang
Union Bank

Bob Uemura
T. Bob Uemura,
Attorney at Law

Your only cost is your lunch!

Find more info: www.SalinasChamber.com

1457 N. Main St.
Salinas
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Celebrate Our Community
Sweepstakes
Rabobank is proud to be part of the Salinas community

ENTER FOR A CHANCE TO WIN A $2,500
Personal Certificate of Deposit

Visit your nearest Central Coast Rabobank branch
and open a new deposit account or
simply ask for an entry form and enter to win.

Rabobank N.A. is a proud partner
of The California Rodeo Association
& Public Recreation Unlimited

Participating branches:
Castroville
10601 Merritt St., (831) 633-3302

Monterey
439 Alvarado St., (831) 242-2000

Seaside
1658 Fremont Blvd. , (831) 394-6900

Gilroy
805 1st St., (408) 842-1938

Pacific Grove
561 Lighthouse Ave., (831) 649-5010

Soledad
2149 H. De La Rosa, Sr. St., (831) 678-7338

Gonzales
400 Alta St., (831) 675-3637

Salinas Main
301 Main St., (831) 737-1213

Watsonville
1915 Main St., (831) 768-2668

Hollister
1730 Airline Hwy, Ste. 310, (831) 634-4844

Salinas Westridge
1285 North Davis Rd., (831) 784-7700

King City
532 Broadway, (831) 385-4144

Santa Cruz
3110 Mission Dr., (831) 477-4200

The bank you can grow with
RabobankAmerica.com

NO PURCHASE OR PAYMENT OF ANY KIND IS NECESSARY TO ENTER OR WIN.
Must be 18 years or older to enter. One entry per person at participating branches. Taxes may apply; consult your tax professional. Promotional period ends October 31, 2015.
Odds of winning depend on the number of entries received.
See Official Rules for details.
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