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Canada and Europe – The European Union and
The Comprehensive Economic and Trade Agreement
The European Union is a Political and Economic Union that
was formed in order to promote multilateral trade, in
addition to the free movement of capital and labour
among member countries, through the establishment of a
customs union and a harmonised regulatory system.

The CETA is Europe's first and most ambitious
comprehensive economic agreement to date, and seeks
to reduce trade frictions by removing 98% of tariffs on
goods, with the exemption of some sensitive agricultural
produce.

The European Union consists of 27 Member Countries, 19 of
which have adopted the Euro as its national currency,
forming a monetary union. There is currently no fiscal union
in place, and countries are free to implement their own
judicial system.

In addition to goods, the CETA also aims to regulate trade
in services and foreign direct investment.

As part of its mandate, the EU determines trade
arrangements with external countries on behalf of all
member states, and in August 2014, it concluded trade
negotiations
with
Canada,
by
drafting
the
Comprehensive Economic and Trade Agreement or CETA.
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Other aspects of the CETA include: regulatory
cooperation, competition policy, public procurement,
intellectual property rights and subsidies.
The CETA has been provisionally applied as of September
2017, with the ratification process still ongoing at the EU
member state level.
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Canadian Goods
exports was valued at
€20.7b in 2019, and has
increased by over 13%
from €18.2B since 2017.
Canada imported
€28.3B in 2019, up 19%
over the same period.

Canadian service
exports was valued at
€13.5B in 2018, up from
€10.2B in 2016, which
represents a 32%
increase. EU Exports
was valued at €19B, a
21.7% rise over the
same period.

The value of EU FDI in
Canada has gradually
risen over the past
decade and is valued
at €392B. The EU is now
Canadas second
largest source of
Foreign Investment.

THE CETA
AT A GLANCE

5
98%

Years of negotiations between
Canada and the European Union

1

Of tariff lines removed in
addition to a number of
other trade barriers

Year since its implementation, the CETA
has already had a profound effect:

$155.2B

$108.4B
of Goods

Equal to a

2nd

Which is

8.8%

Increase

The value of bilateral
trade, up 7.7% Pre-CETA

$46.8B

of Services

Equal to a

Which is

5.3%

Increase

The European Union is now
Canadas second largest trading
partner, accounting for 10% of its
total trade in Goods.

TRADE BY COUNTRY

#1
Trade Flows valued
at $23.6B, a 7.8%
increase over the
pre-CETA period.

TOP 5
€5.4B

€3.45B

Mineral
Machinery &
Products
Appliances
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BETWEEN CANADA AND THE EU BY VALUE

#4

#3

#2

GERMANY

TOP TRADING PARTNERS

ITALY

Trade flows valued at
$12B, an increase of
16.2% over the preCETA Period.

FRANCE

Trade flows valued at
$10.4B, an increase
of 7.7% over the preCETA period.

PRODUCT EXPORTS

FROM CANADA TO THE EU

#5

NETHERLANDS

Trade flows valued
at $9.1B, a 30.1%
increase over the
pre-CETA period.

TOP 5

BELGIUM

Trade flows valued
at $8.2B, an increase
of 33.3% over the
pre-CETA Period.

SERVICE EXPORTS

FROM CANADA TO THE EU

€2.5B

€2.2B

€1.5B

€8.7B

€8.7B

€8.2B

€2.7B

€3.7B

Chemical
Products

Transport
Equipment

Vegetable
Products

Travel
Services

Business
Services

Transport
Services

ICT
Services

Other
Services

Exports from Atlantic Canada have generally increased over the last 4 years
with the Netherlands the largest export destination for Atlantic Canada
Atlantic Canada Key European Market Exports
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Canadian products viewed positively in Europe with
food and beverage leading the way
67% aware of Canadian products – In a survey
conducted within CETA members, overall
awareness of Canadian products was a strong 67%
Younger consumers more aware – Those under the
age of 37 were on average 8% more aware of
Canadian products than older generations.
Perception of quality high – 56% indicated they
thought Canadian products to be of the same
quality as local, with 30% stating that Canadian
goods were of a higher quality.
Food and beverage leads the way – 67% said they
purchased Canadian food and beverage, with
alcoholic beverages and fashion apparel next
highest with 45% purchasing goods in these sectors.
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Source: PriceWaterhouseCooper

Canada and Europe
CETA Success Stories: A Canadian Perspective

Free trade
agreements like CETA
ensure that we can
compete in
international markets,
like we do in our own
backyard, and
increase our social
impact as a result
8www.ocoglobal.com

- Sean McCormick, Owner, Manitobah Mukluks

I’ve had an excellent
experience interacting
with the Trade
Commissioner Service in
Canada and abroad.
Their professional and
prompt service has
helped Team Eagle
access programs… to
grow our business reach
- Paul Cudmore, COO, Team Eagle

CETA will enhance
cooperation in the
technology sector, it
will allow us to bid and
compete for contracts
and to provide our
services to EU clients as
a Canadian company

- Peter Sobotka, CEO of Corinex Communications Corp.
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Canadian companies can use their position to take advantage
of the opportunities found in Europe after COVID-19
COVID-19 has had an unprecedented impact on business
and people on a global, regional and individual scale. Each
market and industry have been presented with their own set
of opportunities and challenges, many of which are new and
some of which have been amplified.
Europe is the continent most affected by the coronavirus
pandemic, with disruption to supply chains, labour forces and
key sectors throughout the region. Governments have
reacted differently but with the same goal of protecting
business and economies. This, however, has also presented
it’s own set of opportunities as a necessity for innovation and
diversification move to the fore.
Before COVID-19, Canada and Europe had a strong and
increasingly fruitful relationship, which does not show any
signs of stopping in spite of the crisis. With key trade
agreements such as CETA in place, and the positive
perception of Canadian goods in the region, Canadian
companies look ideally placed to take advantage of the
new and growing opportunities in Europe.
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Governments across Europe have responded differently to the COVID-19
crisis but with the consistent focus on protecting domestic economies
The European Commission has
introduced Green Lanes throughout
member states to ensure continued
flows of free trade. This includes fasttracked health screenings and checks
for freight passing between countries
and individual nation’s travel
restrictions waived.

The Netherlands have extended their
export credit insurance scheme as
well as the Dutch Trade and
Investment Fund to ensure supply
chains and investment flows stay as
open as possible.
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Source: IMF, Allen & Overy
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Belgium have introduced tax
deferrals for the self-employed
and affected industries as well as
postponing debt repayments to
banks and insurers until
September 2020 to ensure
business continues to function.

The German federal government have
adopted a supplementary budget of €156
billion for healthcare equipment and medical
R&D, employee support and small business
grants.

There is predicted to be a strong bounce-back in Europe after falling GDP
in 2020 with strong growth across the region in 2021
Forecasted GDP Europe 2020-2021
(% change)
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CFOs take a positive stance when it comes to business confidence and
adapting new ways of working, but disagree over supply chain challenges
If COVID-19 ends today, how long do you think it will
take for your business to go back to normal?
39

22

`
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Will you reexamine existing
supply chains?

13
5

Less than
1 month

13

1 to 3
months

3 to 6
months

6 to 12
months

Source: PriceWaterhouseCooper, CFO Pulse Survey

More
than 12
months

45% of CFOs will
re-examine their
current supply
chain and will
look to consider
changing
suppliers

13% do not
know if they will
re-examine
their supply
chains

42% will not reexamine their
supply chains

Food & beverage, life sciences, financial services and innovative
industries still have potential for success
The immediate effects of the pandemic are already being felt with falling investment globally. Manufacturing, retail and
automotive industries look to be among those most affected.
2019 Growth
global, %

2019 Growth
Europe, %

Employment in
Europe, '000
persons

27.05

57.14

1,998.70

High

Limited

High increase

Low threats

3.30

17.10

32,948.83

Medium

None

Decrease

At Risk

Defence

70.00

57.14

14,916.68

Low

Limited

Increase

Low threats

Financial Services

17.70

50.20

5,881.75

Low

Limited

Increase

Low threats

5.80

-0.60

4,303.68

Medium

Limited

Increase

Low threats

Life Sciences

42.30

12.20

2,501.21

Medium

None

High increase

Low threats

Consumer & Retail

15.60

4.10

29,421.60

High

None

Decrease

At Risk

Biotech (including AgriTech)

38.60

45.70

871.41

Medium

None

Increase

Low threats

Automotive

-23.90

-24.20

2,657.83

High

None

Decrease

At Risk

Enviro-Tech

31.10

34.50

142.4

Medium

None

No change

Low threats

Renewable Energy

64.60

107.10

521.4

Medium

Feasible

No change

Low threats

Food & beverage
Manufacturing (including
Advanced Manufacturing)

Media/Creative Industries

`

Supply Chain
Disruption

Remote working
feasibility

Demand change Overall
during coronavirus Assessment

Risk
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Source: FDI Markets, WTIS

Very Low

Very High

COVID-19 has caused some short-term opportunities and challenges that
cut across sectors and markets with widespread implications
Opportunities

Challenges

Diversification – COVID-19 has opened up
opportunities for companies to expand into
new sectors and diversify their offering
particularly into medical technology and PPE.
Innovation – As businesses face unprecedented
disruption, innovation has become crucial to
companies’ ability to seize opportunities and
adapt, integrating tech into existing systems and
processes.
Sustainability – A reduction in travel and a need
to localise supply chains has brought the
question of sustainability even more to the
forefront of government and public minds.
Starting Again – In spite of the numerous
challenges, there has never been such an
opportunity to rethink strategy and reinvent.

15

Source: Open Democracy

Labour Force – Numerous industries have been
severely affected by lockdown across Europe with
people unable to go to work causing labour
shortages.

`

Supply Chains – The interconnectivity and
globalised nature of supply chains has caused
widespread disruption throughout Europe as the
movement of goods has become more difficult.
Travel – Business travel has taken a big hit as
airlines drastically reduce services or ground
fleets and borders close.
Economic Constraints – The unprecedented
nature of COVID-19 has caused economic
shocks not seen in recent times with many
businesses struggling to stay afloat and
government assistance not accessible to all.

The future of international trade will be defined by a range of factors
as the dust settles on a post-COVID global economy

16

Trade Policies and
Agreements

Technology
Uptake

Countries in Europe, and
globally, have already started
to put trade restrictions in
place to protect their current
supply of goods and ensure
the safety of their citizens.
Although this is not predicted
to impact existing deals,
some elements of
protectionism may continue
into the medium-term.

Adapting early will be key
as technology becomes a
more integrated part of
global trade. “No contact”
trade will become greater
and exporters should have
mechanisms in-place to
facilitate this.

Consumer
Confidence

`

It is already clear how
COVID-19 is changing
consumer spending habits,
particularly for certain sectors.
Maintaining consumer
demand will be crucial to the
future of international trade
and for some industries as
they look to recover from the
impact of the pandemic.

Business
Confidence

Future trade will be heavily
defined by business
confidence, which in itself will
be heavily defined by the
impact on the market or sector
businesses operate in. A
reopening of global trade,
albeit with a different feel, will
be key to economic recovery
for many.
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The European Tech Sector
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The European Tech sector continued to grow in 2019 despite
Economic slowdowns across Europe
Over the last 5 years, capital investment in the European tech sector has increased by 124%, reaching US$34.3 billion in 2019.
Despite still lagging behind the US and Asia in terms of capital investment, the European tech sector has show strong and continual
growth, with FinTech and AI leading the way as two of Europe’s fastest growing sectors.

34.3bn

US$

US$34.3 billion capital
invested in European
tech companies in
2019, up 39% from
2018.

19

Source: atomico

6.1m
Europe has a talent
pool of 6.1 million
professional
developers, 1.8 million
more than the US.

`

99
As of 2019, Europe is
now home to 99 US$
Billion+ companies.

US$

4.4bn

In 2019, US$4.4 billion
was invested into
purpose driven European
tech companies –
tackling at least on of
the UN’s Sustainable
Development Goals.

COVID-19 has uncovered plenty of challenges
as well as opportunities for the European Tech sector
Bandwidth – With hundreds of millions of people now
telecommunicating more than ever due to COVID-19, heavy
internet traffic has led to a stress test for many European and
global tech companies.
Security – Online threats have risen by as much as six-times
their usual levels since the start of the COVID-19 pandemic,
providing new ballast for cyber-attacks.

`

Privacy – As increasing numbers of people log into video
apps, for work and to socialize, hackers are upping their
efforts to hijack people’s conversations by exposing
vulnerabilities and infiltrating online calls.
Misinformation – Fake news has become increasingly more
prevalent in recent years but particularly during times of crisis,
such as these, fake accounts spreading fear and
misinformation are particularly dangerous.
Lack of capital for start-ups – The majority of tech companies
tend to be smaller in size, despite Europe’s strong growth in
capital investment in 2019, these smaller tech companies
have been especially vulnerable to this economic shock.

Source: Tech Nation
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The tech sectors appears to be more resilient in the face of
COVID-19 with growing opportunities in AI, FinTech and IoT

FinTech

Telehealth

Supply Chain
4.0

Robotics and
Drones

Remote
Working

COVID-19 has made it
clear how reliant we are
on human interactions,
with industries such as
retail and logistics hit
hard in Europe. The
pandemic has been a
further catalyst to roll
out robotics tech and
research with robots
cleaning public
transport and drones
walking dogs.

Remote work is enabled
by technologies
including VPNs, voice
over internet protocols
(VoIPs), virtual meetings,
cloud technology, work
collaboration tools and
even facial recognition
technologies. The
proven success of
remote working could
lead to it, and these
technologies, becoming
more common.

5G and ICT

`
To reduce physical
contact when paying
for goods or services,
contactless cards or ewallets are now the
preferred method of
payment across Europe.
Digital banking was a
growing industry preCOVID and will continue
to grow beyond the
pandemic.
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Source: WeForum

Telehealth can be an
effective way to contain
the spread of COVID-19
while still providing
essential primary care.
Wearable personal IoT
devices can track vital
signs. Chatbots can make
initial diagnoses based on
symptoms identified by
patients.

Core technologies of
the Fourth Industrial
Revolution, such as Big
Data, cloud computing,
IoT and blockchain are
building a more resilient
supply chain
management system for
the future by enhancing
the accuracy of data
and encouraging data
sharing.

All of these technologies
require stable, highspeed and affordable
internet. While 5G has
demonstrated its
importance in remote
monitoring and
healthcare consultation,
the rollout of 5G is
delayed in Europe at
the time when the
technology may be
needed the most.

The European Food and
Beverage Sector
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The European Food and beverage sector continues to be the largest
manufacturing sector in Europe
The food and beverage sector is a major contributor to the European economy, ahead of large manufacturing sectors, such as the
automotive industry. With a turnover of €1.2 trillion and a gross value add of €236 billion to the EU economy, food and beverage’s
importance cannot be understated.

1.2tr

4.72m

The food and
beverage industry
turned over €1.2 trillion
in 2019 and continues
to be the EU’s largest
manufacturing sector.

The EU’s food and
beverage sector
employs 4.72 million
people, making it the
second largest
employer in the EU.

€

23

Source: Food Beverage Europe
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74m

€

The EU imported €74
million worth of food
and beverage
products in 2019.

13.8%
13.8% of household
expenditure in the EU
goes towards food
and beverage
products.

Despite the sharp rise in demand for the European food and
beverage sector there are some substantial tests to overcome
Labour Market Shortage – With thousands of people across Europe in
lockdown or unable to go to work, there has been a shortage in the
number of people in every stage of the food and beverage supply
chain.
Just-in-time Supple Chains – These supply chains normally allowed
food retailers and the hospitality industry to quickly adapt to
consumer preferences, but, have now meant that retailers have
struggled to cope with the increased demand.

`

Protectionism – With panic buying and empty shelves across Europe,
people have turned away from the interconnected global supply
chains with a focus on protecting local industry.
Food Waste – Despite the increased demand; the closure of
restaurants, labour shortages and increased home cooking, it is
estimated that food waste could increase by 40%.
Food Fraud – Surging demand is predicted to lead to a rise in food
fraud with shipments of horse meat already seized in Europe.
Changing landscape – The move towards predominately consumer
retail has meant there is a large supply of products that would
otherwise have been destined for the food service industry now
needing a home, exposing supply chains to exploitation.

24

Source: GODAN

The food and beverage sector is seeing a surging demand in many
areas, sparking new opportunities across Europe
Blockchain

Food Safety

Health
Products

Blockchain’s ability to
create a transparent,
immutable ledger was
attractive to the food
and beverage industry
prior to COVID-19 but
has become even more
relevant now. The ability
to track and trace
supply chains from
“farm to fork” taps into
one of the key
considerations of
European consumers.

The coronavirus
pandemic has brought
hygiene to the forefront
of people’s minds, and
the food industry is a key
part of this. From food
and beverage testing to
packaging, food safety
is an area that is
predicted to become
increasingly more
important to consumers
and producers.

Even amidst the fake
cures for COVID-19, the
health food and natural
products industry is
experiencing a growth
in demand as people
seek to boost their
immune system and
generally become
healthier. Areas such as
CBD products are
particularly pertinent as
long-term opportunities.

25

Source: New Food

Food
Delivery

`

Consumer’s confidence
to leave their house to
buy food has dropped.
The increased efficiency
and choice of food
delivery services, from
ready-to-cook meal
boxes to groceries has
made this an appealing
proposition both during
and post-crisis. More
companies than ever
are offering a direct-toconsumer service.

Sustainability

Sustainability was a
growing trend before
COVID-19 and has
picked up pace in the
months following the
outbreak. Tangible,
positive effects on the
environment can be
seen and it is predicted
that the popularity of
sustainable farming and
plant based diets will
continue to grow.

Alcoholic
beverages

Consumption of alcohol
at home has increased
with the closure of bars
and restaurants
throughout Europe.
Some UK wine
merchants have
reported a 400% rise in
sales and increased
demand is paving the
way for new products
and innovation in this
sector.

The European Clean Tech
and Renewable Energy
Sector

26

Europe has placed a growing emphasis on renewable energy
with growing uptake and increasing targets across the region
The increasingly important role renewable energy plays in Europe is clear, with the European Union setting a target of reaching 20%
of gross final energy consumption from renewable sources by 2020, and at least 32% by 2030. In the last 15 years, the share of
energy from renewable sources has doubled but there are efforts to now increase this at a much higher rate.

32%
The EU has set a target
of 32% of energy to
come from renewable
sources by 2032.
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Source: Europa

58%
In 2018, the EU’s
dependency rate for
energy was 58%,
meaning over half of
the EU’s energy needs
were met by imports.

`

400,000

54.6%

It is estimated that
new renewables
industries, such as
ocean energy, can
provide a further
400,000 jobs by 2050.

Sweden leads the way
in Europe with 54.6% of
energy consumption
fulfilled by renewable
sources. Netherlands
has the lowest share at
7.4%.

The European renewable energy sector is set for some
obstacles despite the general positivity
Lack of Funding – With billions being spent on economic
policies to protect from COVID-19, it could be the case that
a simple lack of funds does not result in the desired
government investment in renewables.

`

Low Oil Prices – Although wind and solar energy don’t
directly compete with crude oil as it is not used for electricity
production, low oil prices could have an impact on electric
vehicle sales and by attracting investment away from
renewables.
Low Natural Gas Prices – Unlike crude oil, natural gas does
produce electricity and therefore does compete with
renewable energy sources. Low natural gas prices could
drive down the price of electricity making renewables less
competitive.
Supply Chain Issues – The European renewables sector is
reliant on imports from a host of countries including China.
The disruption of global supply chains makes it difficult for
European firms to source essential components and therefore
put large-scale projects on hold.
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Source: Power Technology, Financial Times

Sustainability is set to become a key winner from the COVID-19
crisis in Europe, with renewable energy leading the way
In Europe and across the globe, clean tech and renewable energy are being viewed as a way to not only get through the
coronavirus crisis, but also the way to stimulate recovery on the way out. As recently as early-May, a US asset manager completed
the purchase of a Spanish 133MW solar farm which has the potential to power nearly 30,000 homes.

Ocean Energy

Government Support

Wind and Solar

Public Interest

`
It is estimated that ocean
energy can provide 400,000
new jobs by 2050, not only for
skilled workers but along the
whole supply chain. Increasing
government support for ocean
energy provides the foundation
for increased private
investment and mainstream
success.
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Source: ReCharge, Financial Times

Investing in clean tech and
renewable energy is being
seen as a way to stimulate
economic recovery in the
wake of COVID-19.
Government stimulus and
recovery packages will help to
accelerate shift to sustainable
and de-carbonised
economies.

In spite of the global energy
crisis resulting from COVID-19,
renewable energy is able to
weather the storm. As the sun
continues to shine and the wind
continues to blow, the
investment keeps coming and
the deals keep being struck.

Getting consumers on board is
key in many industries but COVID19 has seen sustainability driven
even further up the agenda.
From the Himalayas being visible
in India, to fish returning to the
canals of Venice, we have seen
in a matter of weeks the tangible
effects of reducing our global
environmental impact.
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Massive disruption creates opportunity
Successful exporters all do these 3 things

Intelligence

`

Commitment

31

Networks

OCO is a boutique consulting firm that specialises in supporting
private sector companies with their international growth ambitions
 Established in 2001, OCO are specialists in international
trade and investment. We provide consulting, lead
generation, research and representation services to
Economic Development Organisations and private firms
around the world.
 We have a proven track record of helping companies
access new markets, using our expertise, global
presence and local networks to accelerate exports and
international trade

`

 We support companies with market analysis, go-tomarket strategy, customer and partner search, meeting
agendas, representation, location selection and
establishment.
 OCO is the delivery partner for Atlantic Chamber on
the European Trade Programme with our teams based
in Brussels, Frankfurt, Paris, London, Dublin and Belfast.
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OCO has a truly global presence with 16 offices in key markets
worldwide

`

KEY
OCO Owned Office
OCO Franchised Office

www.ocoglobal.com

Europe Market Development
Program
Programme de dévelopment des
marches européans

First mover opportunity to diversify and expand export
sales in Europe.

Possibilité d’être un précuseur dans la diversification et
l’élargissement des ventes à l’exportation en Europe.

In-market trade development support to enhance
existing programs.
 Up to 20 days of in-market consultant resources
 Office / meeting space (subject to travel
restrictions)

Dispositifs de soutien au development du commerce sur place pour
completer les programmes existants.
 Jusqu’à 20 journées d’accès aux ressources dede
consultants sur place
 Locaux pour les bureaux et les reunions (en function des
restrictions frontalières)
`

Eligible applicants:
 Export ready exporters
 Fully-developed, exportable product or service
 Financial plan and operational capacity to
execute market plan
Initial focus – Belgium, Netherlands and Germany

www.ocoglobal.com

Critères d’admissibilité.
• Exportateur prêt pour marché
• Produit ou service entièrement développé et exportable
• Capacité financière et fonctionelle d’executer le plan
commercial
Priorités initiales: Belgique, Pays-Bas et Allemagne
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Program Contacts / Responsables du programme
 NB / N.-B. : Kristen Olson – E/courriel : Kristen.olson@oncanada.ca T/tél. : 506 461-4918
 NS / N.-É. : Pamela Rudolph – E/courriel : prudolph@nsbi.ca T/tél. : 902 401-8918
 PE / î.-P.É. : Bonnie MacDonald – E/courriel : bjmacdonald@gov.pe.ca T/tél. : 902
620-3508
`
 NL / T.-N.-L : Khizer Abbasi – E/courriel : khizerabbasi@gov.nl.ca T/tél. : 709 729-5680
 ACOA / APECA : Alan Kinnie – E/courriel : alan.kinnie@Canada.ca T/tél. : 506 3819340
 ACC / CCA : Glenn Davis – E/courrield : glenn@atlanticchamber.ca T/tél. : 902 2920121

www.ocoglobal.com

36

CHALLENGE.
CREATE.
COLLABORATE.
www.ocoglobal.com

