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Forestry and wood production is crucial to the European manufacturing
sector which accounts for around 10% of all European employment
Gross Value Added %

7.1%

Europe is the 3rd largest
importer of Forestry
Products

GVA & share of manufacturing industry

Gross Value Added
USD$

145bn

In 2018

Share of Construction & Furnishings

70%

Of Europe’s Wood Production in 2018

Active Enterprises

`

47billion$

Europe Imports of Forestry
Products in 2018

401,000
Across Europe in 2018

www.ocoglobal.com
Source: Europe Commission, 2020
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Europe accounts for approximately 5% of the world’s forests but
Unlike other parts of the globe, Europe’s forests are increasing
Europe’s Annual Production of Roundwood (Timber)
(in 1000 m3) (2000 – 2018)

In 2018, total wood production in
Europe reached 490 million m3

`

Almost 36 million m3 (8%) more
than peak output in 2007

1000 m3

EU – 28 countries have all recorded
an increase in wood production in
the period of 2000 - 2018
The largest relative increase took
place in the Netherlands (200%)
Sweden was the largest producer
in 2018, followed by Germany,
Finland & France
www.ocoglobal.com
Source: Europe Commission, 2020
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German and Scandinavian companies dominate
the region in terms of production of forestry products
Top 10 Production in
2018 in million m3

4.6

million
m3

`

2.4 2.2 2.0 1.9 1.9
Stora Enso
(Finland)

Schweighofer
(Germany)

www.ocoglobal.com
Source: Statista 2018

Pfeifer
Gruppe

(Germany)

Klausner
Group

(Germany)

Sodra Timber
(Sweden)

Ante-holz
GmbH
(Germany)

1.9
SCA

(Sweden)

1.8 1.8
Moelven
(Norway)

Rettenmeir
Group
(Germany)

1.5
UPM

(Finland)

These opportunities are driven through change in consumer
behaviour with the forestry industry being perceived relatively positively
Environmentally
Friendly

Wood Has an
Advantage

Timber is
Certifications Make
Perceived Well
a Difference

The Future

`
The majority of Europeans
are concerned about
environmental issues, with
80% actively pursuing
greener lifestyles.
Movements across Europe
are advocating for a
more proactive approach
to climate change and
deforestation has been of
particular interest to these
movements.

www.ocoglobal.com

Source: EU Forestry Commission

Of the major raw
materials consumed in
Europe, consumers
believe that wood and
glass are the two most
environmentally friendly
and are viewed positively
in terms of sustainability.

Europeans rate forestry
and the harvesting of
timber as more
environmentally friendly
phases of the life of a
product than the
production or the disposal
of furniture or paper.

The potential strength of
certificates lies in their
function as guarantees,
conveying credible
information. A certificate,
however, is only
worthwhile if consumers
understand the
information it provides

Consumers like the fact
that wood is more
environmentally friendly
than other raw materials
used in manufacturing
and construction. They
desire wood to be an
alternative for various
other raw materials. This is
seen in wood replacing
steel in some tall modern
buildings across Europe.
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Exports from Atlantic Canada have returned to growth
post-CETA with Belgium, France and the UK key markets
Atlantic Canada Key European Market Forestry
Products & Building & Packaging Materials Exports
Jan ‘16 – Jan ’20 (in C$ ‘000)

60,000
50,000

`

40,000
30,000
20,000
10,000
2016
Belgium

www.ocoglobal.com
Source: Statistics Canada, 2020

France

2017
Germany

2018
Italy

2019

Netherlands

UK
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Enhancing connections is important with multiple success
stories from Canadian companies established in Europe

West Fraser
•

•
•

a Canadian forestry company that produces lumber, LVL, MDF,
plywood, pulp, newsprint, and wood chips based in Quesnel BC,
Canada
Majority of West Fraser’s production of added value wood products
are exported to different regions of the world
Growing export markets for SYP lumber include Asia, the Caribbean,
Europe, the Middle East, and South America

`

Canfor
•
•
•

Canfor is one of the world’s largest producers of sustainable lumber,
pulp and paper
Continuous export activities that led to establishing Canfor’s own
entity in Europe: Canfor Pulp & Paper Europe SA in Europe
Post 2014, they launched “Project Edge”, a new advanced
technology program that will allow them to expand globally
through trade and investment

www.ocoglobal.com
Source: Canadian Business, 2019
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Construction and manufacturing are two of the hardest hit industries
with that having a knock-on effect on the forestry and wood sectors
Supply Chain
Disruptions

Delays to
Construction
Projects

Focus on
Sustainability

Labour
Shortages

Tangible, positive effects on
the environment can be seen
as a result of reduced activity
during the pandemic and it is
predicted that the popularity
of sustainable manufacturing
and construction will
continue to grow.

With social distancing
measures, government
employment schemes and
regional lockdown in place
across Europe, companies
are experiencing labour
shortages, particularly in the
construction industry.

`

With supply chains disrupted
globally and across Europe,
producers of raw materials
and finished goods in the
Wood Production industry are
faced with new challenges in
reaching customers.

11

Source: FAO / OCO Analysis

As Europe was in a state of
lockdown during the
pandemic, major
construction projects were
delayed or postponed. In the
UK alone, construction
activity was down 50% in April
and May.

France is a strong example of how the industry was impacted
however that is not necessarily true for other key markets in Europe

Switched OFF

Wood As We Know It!
On the other hand…

France Industrial Scene – industrial activities in France have
been at standstill since Mid-March.
Who’s Involved – industrial joinery, carpentry, furniture and panel
factories

What’s The Effect – 90% of their production have been stopped

Timber harvesting and exports in Germany, Finland, Sweden
and Belarus are still proceeding normally.

`

Way Forward – Government studying measures and guides to
ensure that construction and production can be resumed with
regard to the health and safety of the employees

www.ocoglobal.com
Source: OCO Analysis
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Lessons can be learned from 08’ – 09’ recession and translated into
a post-COVID context with innovation and sustainability at the fore
Companies that
investing in innovation
performed strongest

03
Europe relied more on imports of
wood after the 2008 recession

Alternative or tropical
woods and innovative
products were successful
during this time
www.ocoglobal.com
Source: CBI, 2020

01

`

02

04

More so than 2008, this economic
downturn will have a climate
change focus

05

Understand the strict
energy saving
requirements that are
increasingly taking place

13

The outlook of the wood industry in Germany is slightly negative,
yet construction of residential timber housing will grow further

• 4.3% increase in turnover of the wood
industry in Germany in Q1 2020

`

• 2-5%

decrease in turnover of the
German construction industry in 2020
compared to 2019.

• 1 in 3

new residential houses in
Baden-Württemberg (population: 11m) are
built out of wood

www.ocoglobal.com
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While COVID-19 had a tremendous impact on the German
business barometer, businesses turned optimistic again in May 2020
Current situation
6-months outlook

`

Positive outlook pre-COVID-19

Source: MAIN ASSOCIATION OF THE GERMAN WOOD INDUSTRY (HDH)

www.ocoglobal.com
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Raw Material
(Timber) &
Forestry

Raw materials are defined as
materials or substances used in
the primary production or
manufacturing of goods.

www.ocoglobal.com
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The UK is one of
the world’s largest
importers of sawn
softwood timber.

Forestry

€

478Bn 3rd
Value of
European
imports of
Forestry
Products

EU’s Global
Rank
Importer of
Forestry
Products

Europe accounts for approximately 5% of the world’s
forests and, contrary to what is happening in many
other parts of the world, the forested area of the EU is
slowly increasing.
www.ocoglobal.com

Raw Materials
Raw materials are
fundamental for many
sectors of the
economy. In the EU,
over 24.6 million jobs
currently depend on
the secure supply of
raw materials.

18 18

Target Demographic

#1
Germany

Consumption
was 19,600,000m3
in 2019

#2
The UK

Consumption was
10,272,000m3 in
2019.

Top Industrial Roundwood Importers
Europe continues to be a net importer of
industrial roundwood. Germany and
Austria are the second and third largest
log importers in the world after China.
While, Sweden’s softwood log imports
have also been increasing.
www.ocoglobal.com

Largest Consumers of Sawn
Softwood in Europe

#3

#4

#5

France

Austria

Sweden

Consumption was
8,380,000m3 in
2019

Consumption was
6,200,000m3 in
2019.

Consumption
was 5,600,000m3
in 2019.

Wood Production
In Europe, up to 23.5% of wood removed in
the rough was used for fuel.
23% of the EU-27’s roundwood production in
2018 was used as fuelwood; the rest was
used for sawn wood and veneers, pulp and
paper production.
19

The European market is becoming increasing reliant on timber
imports with an increasing emphasis on carbon storage potential
Consumer
Awareness

Consumer awareness of
deforestation, climate change
and carbon-neutral operating is
rising. Sustainability is high on the
consumer agenda, and hence
on that of governmental
agencies, timber trade
federations and large retailers in
most European countries.

www.ocoglobal.com

Use of LesserKnown Species

An important part of sustainable
forest management schemes is the
promotion of lesser-known species.
Particularly, as certain timber
species are becoming scarce (such
as teak, especially when certified),
buyers are increasingly open to
substituting them with so-called
”lesser-known" species.

Import Reliance

The EU Commission reported that
Europe is increasingly reliant on raw
material imports. The EU’s share of
global production has been
decreasing as production increases
in other parts of the world regions.

Carbon Storage

With increased greenhouse
gas savings targets and
renewable energy targets,
demand for wood biomass
may increase and woodbased products will need to be
able to demonstrate their
carbon storage potential.

20

The UK is Canada’s largest export market with
more than $400 million in wood imports

Western Europe is a Major
Market for Canadian
Forestry Products
`

In 2018, the top 5 European partner countries to which
Canada Exports Wood include: Export (US$ Thousand)

1. UK – $ 403.7 million

2. France- $125.3 million
3. Germany - $117.9 million
4. Netherlands- $112.5
5. Italy- $84.1 million

Source: WorldBank
www.ocoglobal.com

21

We see some key opportunities for Canadian exporters in
in the softwood timber industry in Europe
Softwood Demand

Western Europe

Increasing demand
and reliance on
imports make this a
key target sector.

Many Western European
countries already
currently import
Canadian forestry
products and have
strong trade links.

22
www.ocoglobal.com

Canada’s
Advantage

Given Canada’s
world leading forestry
certification and
sustainability record,
positive perception is
high.

The United
Kingdom

The UK is both one of
the world's largest
importers of sawn
softwood and one of
Canada's top export
partners.

Wood
Construction

Raw materials are defined as
materials or substances used in
the primary production or
manufacturing of goods.

www.ocoglobal.com
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Applications of Wood in the
European construction industry
Support
Framework

Wood is already a primary
component within the
construction industry, and is
typically used within housing to
enhance its structural integrity,
such as roof joists, ridges and
rafters, in addition to other
support frames such as
doorways, and as the
European construction industry
grows and urbanisation
extends, it will sustain demand
for wood.

24
www.ocoglobal.com
Source: Construction Global

External
Structures

Wood is also most commonly
used in the construction of
independent outdoor structures
which are most commonly
related to home projects. This
wood is typically chemically
treated to prevent degradation
and includes boundary fencing,
decking, balconies and nonpermanent buildings, such as
sheds.

Emerging Trends within the
European construction Industry
Environmentally
Friendly

Building with wood is growing
increasingly popular in Europe,
and this can in part be attributed
to consumers becoming more
environmentally conscious.
Research suggests that building
with wood amounts to only a
quarter of CO2 emissions
caused by concrete.
Furthermore, there is also
evidence to suggest building
with wood is faster and reduces
overall waste.

Tall
Timber

Europe is leading the way with
respect to timber construction,
with France, Austria and Norway
set to build the worlds tallest
wooden buildings with total of 21
which will exceed 50M. This can
be attributed to technological
advancements, particularly
through the development of
engineered and hybrid wood
products, which can often
match steel and concrete.

Covid-19 has caused systematic disruption within the European construction
industry and its supply chain but place timber at a potential advantage
Covid-19 has had a profound impact on the construction industry
across Europe, resulting in project delays and postponements, with
many firms having to abort projects altogether.
One study, conducted by a leading industry authority in the UK,
sought about quantifying the effects of the pandemic on the
domestic industry, and found that over 85% of firms operating in the
sector were feeling an impact.

`

In total, over 60% of firms suspended operations, citing key issues,
such as labour shortages and supply chain disruptions as driving
factors, with almost a third having indicated that it will have knock
on impact on delivery deadlines and schedules.

This trend of labour and supply chains disruption is being echoed
across Europe, as companies are forced to revaluate their supply
chain in order to simply complete projects.
This re-evaluation process in turn may present opportunities for
alternative suppliers, such as timber manufactures, whose products
typically don’t require or rely on as much refining or processing as
their steel and concrete counterparts, and boast naturally more
streamlined and robust supply chains.

25
www.ocoglobal.com
Source: European Commission & Canadian Government

The implications of impending regulation on
the use of wood in European construction industry
There are a number of impending regulatory amendments which
are set to have a significant impact on the use of wood based
products within the construction industry, with opportunities arising
for suppliers, particularly as a result of revisions of European Building
Codes.

`

For example, in Europe, typically timber was not required to have
undergone fire retardant treatment before being used in
construction. However, after investigations into several devastating
fires in residential buildings, which resulted in the loss of life,
committees have concluded that the absence of fire retardant
coatings were a contributing factor to fires spreading more rapidly
and have made calls for legislative change.
This will in turn appease consumers safety concerns, and architects
may be less apprehensive about integrating wood based products
into building designs.
Additionally, the modernization of Eurocode 5, a piece of legislation
that specifically outlines timber design and construction standards,
which was last updated over 20 years ago, is making new types of
timber structures possible, such as high-rise buildings, a number of
which have already been commissioned throughout Europe.

26
www.ocoglobal.com
Source: European Commission

Regulatory changes have led to silver linings for the wood

construction industry that can also seek to combat climate change
1. The new trend; Wood for skyscrapers.
Architects are beginning to see the
benefit of wood as a strong composite
material in construction.
` 2.

Norway currently holds the record for
the world’s tallest timber building,
standing at 280 feet, soaring above
Mjøsa lake, north of Oslo.

3. Not only the new alternative, but a
better option in terms of build time,
sustainability and strangely more fire
safe.

27
www.ocoglobal.com
Source: CNN, 2020

The leading Finnish firm; Stora Enso have aligned its strategy
to support sustainable forestry-based solutions which are central
to help meet the growing demand for green buildings

`

www.ocoglobal.com
Source: WBCSD, 2020
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An emerging trend that extends from Europe to Canada
as Canadian cities take wooden skyscrapers to new heights
1. British Columbia has shown greater
ambition in this space, doubling height
limits for timber towers.

`

2. Vancouver is already there, possessing
one of the world’s tallest timber towers.
3. The new world’s largest wooden
building? Canada Earth Tower, an
ambitious 40 story tower, would
become the world’s tallest timber
building if plans are realised.

29
www.ocoglobal.com
Source: The Guardian, 2020

Household and
Garden Furniture

Household and Garden
Furniture and Furnishings,
defined as fixtures, fittings and
other decorative accessories for
indoor and outdoor purposes.
www.ocoglobal.com
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The United
Kingdom leads in
the market in
wood furniture
consumption.

$33.5Bn

$4.3Bn

Value of the

Value of the

European
Indoor
Market

European
Outdoor
Market

Garden Furnishings
The value of the European Outdoor Furniture
market is approximately $4.3bn, and is forecasted
to reach almost $6bn by 2024.
www.ocoglobal.com

Household
Furnishings
The European market is
valued at $33.56bn, and
is expected to grow at a
compound annual
growth rate of 7.6%
between 2020 and 2024,
and is estimated to
reach $44.92Bn by the
end of the period.

31 31

Increasing urbanization, coupled with changing consumer habits and rising
disposable income, is having a profound effect on the furnishings industry

Socializing Eco-Friendly Versatility

A key aspect of
modern living spaces

Safeguarding the
Environment

Flexible living and
workspaces

Synthetics

European consumers are
spending increasing
amounts of time
socialising with friends and
family in an array of
settings, including the
home, which has a
significant impact on
furniture and décor.

Consumers are becoming
more environmentally
conscious and as a result
now actively seek-out
products that are
sustainably sourced and
environmentally friendly,
which includes wood
based furniture products.

Evolving economic trends,
such as urbanisation, which
results in smaller housing,
coupled with remote
working capabilities, means
furniture needs to be more
versatile and functional to
accommodate working and
socialising at home.

Synthetic materials, such as
Rattan, wood and textiles are a
fast growing segment of the
market, as consumers seek
furniture with a high-end, luxury
appeal and a lower pricing point.
This may erode some market
share from traditional wood
based furnishings.

www.ocoglobal.com

A growing market
segment

32

Target Demographic

#1
The UK

The Value of the home
furnishings market is
estimated at $9,533M.

TOP 5 Household Furnishing
Markets in Europe by Sales Value

#2

#3

Germany

France

The Value of the home
furnishings market is
estimated at $7,605M.

The Value of the home
furnishings market is
estimated at $4,895M.

#4
Netherlands

The Value of the home
furnishings market is
estimated at $1,272M.

#5
Italy

The Value of the home
furnishings market is
estimated at $1,241M.

Top 5 Household Furniture Product Categories

#1 Living Room

#2 Bedroom

#3 Lamps and

#4 Kitchen

#5 Floor

Valued
at $114,040M
www.ocoglobal.com

Valued at $73,558M

Valued at $57,315M

Valued at $43,660M

Valued at $37,433M

Furnishings

Furnishings

Lighting Fixtures

Furnishings

Furnishings

Swedish giant IKEA dominates Europe’s household furnishings
retail market with the highest revenue across the region
Top 10 Furniture Retailers In Europe
By Revenue (in Millions of Euros)
IKEA
(Sweden)
Steinhoff
(South Africa)
XXXLutz
(Austria)

`

JYSK
(Denmark)
Otto Group
(Germany)
Mobel Hoffner
(Germany)
Howdens
(UK)
BUT
(France)
Tessner
Gruppe…
Poco
(Germany)

34
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Opportunities for Household
Furniture and Furnishing Suppliers
Authenticity
and Luxury

Product
Versatility

European consumers are
becoming increasingly captivated
by home furnishing and décor that
resonates with their own
personality and sense of identity
or style.
Contemporary or unique
furnishings, which exhibit certain
characteristic and elements of
class and luxury are of high
demand in the European
marketplace.

Even before the COVID-19
outbreak, technological
integration and changing
work environments meant that
people were working remotely
more frequently. In its
aftermath, this has became
even more prominent, with
consumers now establishing
flexible home offices, with
furniture such as tables
functioning as both dining and
working spaces.

35
www.ocoglobal.com

Opportunities for Outdoor
Furniture and Furnishing Suppliers
Indoor Style
Outdoors

An underlying theme driving
outdoor furniture sales is
stylization, and in particular,
bringing certain elements of
indoor furnishings outdoors,
such as contemporary sofas
and chars, in addition to
luxury loungers and
daybeds, which are also
designed for the purposes of
accessorising the garden,
similarly as one would
decorate indoors.

Social
Settings

As consumers seek more
ways of connecting and
socialising with friends and
family, there has been a
growing demand for outdoor
communal and modular
seating, patio furnishings and
large family dining sets. This
ties in with the emerging
prevalence of hosting and
entertaining as a way of
creating new and personally
tailored experiences.
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The Comprehensive Economic and Trade Agreement offers significant
advantages for companies in the Value Added Wood Construction industry
Key benefits for the industry include:
Under CETA, the EU and Canada have agreed to ac
cept the conformity assessment certificates issued by
conformity assessment bodies located in the other party’s
territory

`

All Canadian forestry products now enjoy duty-free,
quota-free market access to the EU making these worldCanadian products more competitive.
Canadian companies can also benefit from provisions in
CETA related to regulatory cooperation, government
procurement, temporary entry, and trade in services.
CETA has established a dialogue on forest goods that will
support and facilitate Canada and the EU’s trade in
forest goods from sustainable and legal sources. This will
serve as a forum to discuss measures potentially affecting
trade in forest goods with the EU.

37
Source: Canadian Government

Canada and Europe
New Opportunities Through The CETA
As a result of CETA, all Canadian Forestry Products now have duty
and quota free access to the European marketplace, where there
previously was tariffs of up to 10% on certain goods.

This in turn will provide more opportunities for Canadian companies
seeking to supply raw materials and components, which are used in
furniture manufacturing, in the European marketplace.

`

38
www.ocoglobal.com
Source: European Commission & Canadian Government

PRODUCT

PRE-CETA TARRIFF

UNDER CETA

Wooden Seat
Components

2.7%

0%

Fibreboard

7%

0%

Maple Wood

2.5%

0%

Plywood

7%-10%

0%

Ash Wood

2.5%

0%

Oriented Strand
Board

7%

0%

Specific provisions that the EU
and Canada have agreed on CETA

Rules of origin
To claim preferential duty under CETA a product must be
deemed as originating in the territory of the exporting party.
The maximum percentage of the product’s total value
deriving from sources other than Canada should not exceed
10%.
A product that is considered originating in Canada or the EU
according to the terms of the Agreement can keep its
originating status even if transported via a third country

Proof of origin

`

For imports into the EU under this agreement the proof
of origin must be in the form of an ‘origin declaration’.
This declaration must be provided on an invoice, or any
other commercial document (excluding a Bill of Lading)
and describes the originating product in sufficient detail
to enable its identification and should contain the
Canadian exporter’s business number.

39
Source: European Commission & Canadian Government

The EU’s Forestry Strategy 2014-2020 sets out the
framework for the industry in Europe
The EU Forest Strategy was developed to provide a framework
for both EU forest-related policies and the national forestry
policies of the individual EU countries.
The aim of the strategy is to promote the concept of sustainable
forest management and strengthen the EU’s contribution to
promoting sustainable forest management and tackling
deforestation worldwide. The strategy focusses on 8 areas:

Promoting
Sustainability and
Tackling
Deforestation
40
www.ocoglobal.com

`1.
2.
3.
4.
5.
6.
7.
8.

Supporting rural and urban communities
Fostering the competitiveness and sustainability of the EU’s
forest-based Industries
Protecting forests in a changing climate
Protecting forests and enhancing ecosystem services
Strengthening knowledge of the forests the EU
Developing new and innovative forestry and added-value
products
Working to coherently manage and better understand
forests;
Focusing on forests from a global perspective, including the
conservation of non-EU forests

When exporting to the EU, Canadian exporters must conform
to EU labelling and packaging requirements
Labeling & Packaging Requirements
All wood packaging material and dunnage from non-EU countries
must be:
o

o
o

either heat treated or fumigated in line with International
Standards For Phytosanitary Measures No. 15 (ISPM15)
procedures;
officially marked with the ISPM15 stamp consisting of 3 codes
(country, producer and measure applied) and the IPPC logo;
Debarked.

These requirements do not apply to:
o wood 6mm thick or less;
o wood packaging material made entirely from processed wood
produced using glue, heat and pressure e.g. plywood, oriented
strand board and veneer;
o wood packaging material used in trade within the EU.

`

Canadian Exporters can also apply for an EU Eco-Label for timber.
This is a voluntary product certification that focuses on sustainable
sourcing, but also on other aspects of the products: processing (for
instance, energy consumption, waste management), packaging
and the use of chemicals.

www.ocoglobal.com
Source: European Commission
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Transport and logistics between Canada and Europe
are well developed, tried and tested routes
Key Canadian Transport infrastructure includes The Port of
Vancouver, which is Canadas largest port, and North
Americas third largest in terms of tonnage capacity, handling
over 76 Million metric tonnes due to its strategic location.
Meanwhile, the Port of Halifax in Nova Scotia is Atlantic
Canada's largest container report. In Europe, The Port of
Rotterdam in the Netherlands is the regions largest port,
handling almost 469 million tonnes in 2018, Whilst, The Port of
Antwerp in Belgium is the second largest, handling over 200
million tonnes over the same period.
The Port of Hamburg in Germany is Europe's third largest port
and is known for its extensive storage capacity, and is often
used as a hub for re-exporting goods throughout Europe.
In contrast to seaports, Canadian air cargo ports moved only
1.27 Million metric tonnes annually combined.
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Key Canadian freight airports include Pearson International
Airport in Toronto, which alone handles 45% of Canadas air
cargo, in addition to Vancouver International Airport and
Calgary International Airport, all of which provide freight
services to Europe.

`

In Europe, The Charles de Gaulle International Airport in
Paris, France, which is Europe's largest cargo airport,
handles over 3.9M tonnes per annum. Other significant
airports include Frankfurt Airport in Germany and
Amsterdam Airport Schiphol in The Netherlands.
The typical transport route involves shipping goods from
either the Port Of Montreal or the Port of Vancouver in
Canada to key European ports, such as The Ports of
Rotterdam, Antwerp or Hamburg. Additionally, since the
CETA has come into effect, the number of Trade Routes
connecting Canada and Europe have expanded, and
now include passages through the Mediterranean basin.

Exporters have a number of options
to transport goods from Canada to Europe
The best transport mode will
depend on a number of
factors including costeffectiveness of
transportation, availability
and frequency of
transportation mode, type
of product, shelf life and well
as the customers demand
and requested timeline for
delivery.
Many exporters have used
multiple transportation
modes to deliver their good
to a market. Multimodal
combines the best features
of all modes and multiple
uses.

Air
Major cargo airports in the EU include
Charles de Gaulle, Schiphol and
Frankfurt. In Canada the Pearson
International Airport in Toronto handles
45% of Canada air cargo. Halifax
Stanfield Airport in Nova Scotia has
plans to increase cargo capacity at
the airport.

` method
It is the costliest transport
available and is not ideal for
transporting in bulk.
Road
This route is highly flexible, low cost,
and is best for bulk and finished goods.
However, there are size and weight
restrictions and can affected by
weather, road conditions and traffic.

Sea
Key Ports in Canada include Vancouver,
Montreal & Price Rupert. The Port of Halifax
in Nova Scotia is the largest container port
in the Atlantic region. Key ports in the EU
include Rotterdam, Hamburg and Antwerp.

Less expensive than air and plays a major
role, with specialized vessels and container
ships. Typically the slowest method of
transportation.

Rail
This route has limited flexibility. This is the best
for bulk and finished goods. Rail can carry
larger volumes over greater distances.
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General documents that must
accompany all products entering the EU

Commercial
Invoice

Customs
Value
Declaration

Freight
Documents

Freight
insurance

Packing List

Customs Import
Declaration (SAD)

`
Contains the basic
information on the
transaction and is
always required for
customs
clearance.

Must be
presented if the
value of the
imported goods
exceeds
20,000EUR
(30,419 CAD)

Depending on the means of
transport used the following
documents may be required:
 Bill of Lading
 FIATA Bill of Lading
 Road Waybill (CMR)
 Air Waybill (AWB)
 Rail Waybill (CIM)
 ATA Carnet
 TIR Carnet

Insurance invoice is
required for customs
clearance only when
the relevant data do
not appear in the
commercial invoice
indicating the premium
paid to insure the
merchandise.

Provides information
on the imported items
and the packaging
details of each
shipment.

All goods imported into the
EU must be declared to the
customs authorities of the
respective Member State
using the SAD. Declaration
must be drawn up in one of
the official languages of the
EU and must be acceptable
to the customs authorities of
the Member State where
the formalities are carried
out.
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The EU and Canada have a shared dialogue on forestry products,

as a result both parties have agreed to:

`
Connect Suppliers

Exchange Information

Research & Innovation

Shared Experiences

Connect Canadian suppliers of
forestry products with European
sectoral associations. This
helps ensure continued access
for Canadian forest products to
the EU.

Share information about
forthcoming studies;
implementation on guidance;
respective tools and standards,
as well as forthcoming events.
Moreover they have agreed to
share information on issues
related to the Paris Agreement,
including forests, climate
mitigation and climate
adaptation

Both parties have agreed to
share information about the
Horizon 2020 Work Programme;
advances in bioeconomy
research and innovation for the
transition to a circular, lowcarbon economy, and related
events, best practices, indicators
for bioeconomy and case
studies

Exchange information and
experiences on forest-based
industries’ progress toward a lowemissions and climate resilient
future.

www.ocoglobal.com
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The EU has set out a range of
policies and initiatives around forestry
EU Raw Materials Initiative
The EU ‘Raw Materials Initiative’ is based on sustainable sourcing
of raw materials from global markets, sustainable domestic raw
materials production, and on resource efficiency and supply of
secondary raw materials.

Specific actions include R&D, addressing policy framework
conditions, disseminating best practices, building a knowledge
base, and fostering international cooperation.

`

Forestry Policies
The European Union does not have a common forestry policy.
Therefore, EU forest policies is the competence of the Member
States.
Forest Europe
Forest Europe is the main political initiative on forests at panEuropean level. FOREST EUROPE develops common strategies for
its 47 signatories (46 European countries and the European
Union) on how to protect and sustainably manage their forests.
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Canadian exporters should be compliant
with the following legislation:

European Union
Timber Regulation
(EUTR)

General Product
Safety Directive

REACH

CITES

`
The EUTR prohibits the placing onto
the EU market of illegally harvested
timber and timber products derived
from such timber.

Applies to all consumer products.
For instance, furniture or parts of
a finished product, product
specific legislation can apply to
the final product depending on
its final use. The obligation of
complying will firstly be the
responsibility of the European
company that places the
finished product on the market.
However, they will often ask their
suppliers to comply with the
requirements.

The European ‘Registration,
Evaluation, Authorisation and
Restriction of Chemicals (REACH)’
has some restrictions in place for
wood products e.g Wood products
treated with creosotes are
prohibited by the European Union.
The use and marketing of arsenic
and all chromated copper
compounds, including Chromated
Copper Arsenate (CCA), Copper
Chrome Boron (CCB) and Copper
Chrome Fluoride (CCF), in wood
preservatives are also no longer
allowed.

If you plan on supplying
endangered timber species you
will only be able to harvest and
export them if they are on the
list of the Convention on
International Trade in
Endangered Species of Wild
Fauna and Flora (CITES), and if
you have obtained a CITES
permit.

Source: Center for the Promotion of Imports EU

www.ocoglobal.com
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While CETA has eliminated most tariffs
there are still a number of non-tariff barriers in place
Licensing
Procedures

Documentation &
Customs Clearance

Maritime
Subsidies

Sanitary & Phytosanitary
Requirements

The European Maritime And
Fisheries Fund contributed
€71m to the blue economy for
SMEs across the EU member
states supporting projects like
Maritime surveillance. These
policies and practices improve
the productive capacity of
domestic manufacturers, which
in turn, reduces the cost of their
produce, making the
marketplace more
competitive.

Canadian exporters must
meet EU rules on technical
standards, consumer
safety, environmental
protection, animal or plant
health and food safety
E.g. fishery products will
need a certificate to
demonstrate that the
product has been caught
legally.

`
To export certain goods to
Europe, Canadians may need
a license, which allows
government to restrict the
import of the product, simply
by restricting the number of
licenses it released. Those items
include food, and goods from
the environmental, strategic,
energy and automotive
sectors.

CETA does not remove the
need for customs checks
and obtaining the
relevant documentation.
However the agreement
has streamlined this
process and enables
customs checks prior to
goods departing for the
EU, in order to alleviate
some trade frictions.
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Multiple factors shape the processes for Canadian companies
to export to Europe with confidence and resilience
Benefits of CETA extend to regulatory
cooperation, government
procurement, temporary entry and
trade in services

03
`

With CETA, all Canadian forestry
products now enjoy duty-free,
quota-free market access to the EU

EU’s large demand for Canada’s key
exports: wood pellets, sawn/sliced
coniferous wood, chemical wood
pulp of coniferous wood & seat
components

www.ocoglobal.com
Source: Government of Canada, 2019
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CETA provisions make it easier for short-term
business visitors, intra-company transferees,
investors, contract service suppliers, and
independent professionals to conduct
business in the EU

05

A Bilateral Dialogue on Forest
Products enhances Canada’s ability
to influence the development of EU
measures, reduces potential
negative impacts of EU measures on
Canadian exports, and helps ensure
continued access for Canadian
forest products to the EU.
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OCO is a boutique consulting firm that specializes in supporting
private sector companies with their international growth ambitions
 Established in 2001, OCO are specialists in international
trade and investment. We provide consulting, lead
generation, research and representation services to
Economic Development Organisations and private firms
around the world.
 We have a proven track record of helping companies
access new markets, using our expertise, global
presence and local networks to accelerate exports and
international trade

`

 We support companies with market analysis, go-tomarket strategy, customer and partner search, meeting
agendas, representation, location selection and
establishment.
 OCO is the delivery partner for Atlantic Chamber on
the European Trade Programme with our teams based
in Brussels, Frankfurt, Paris, London, Dublin and Belfast.

www.ocoglobal.com
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OCO has a truly global presence
with 16 offices in key markets worldwide

`

KEY
OCO Owned Office
OCO Franchised Office

www.ocoglobal.com
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Thank You!
CHALLENGE.
CREATE.
COLLABORATE.
www.ocoglobal.com

