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From The President / CEO
Steve Paterson
League City is on the Move!

Well the year is off to a fast start as the staff, Board of Directors and teams here at your chamber of commerce are
following up on the many initiatives started in 2016. League City is on the move and your chamber is doing its part
to make sure the business community is represented on all fronts. Here are a few of the projects your chamber is
working on to make sure we are well represented in developing a solid business base in our area.
The League City Chamber Comprehensive Plan Taskforce is meeting and holding meetings with developers, site
selectors, officials, contractors and developers to determine the best use of available land for development going
forward. The taskforce is working on three areas of developmental plans to make sure we are making progress on
being identified as a city that you want to do business with now and in the future. Those areas are one, developing
tools to make the city more efficient in the planning and development process, two, implementing an overall zoning
and ordinance plan to make sure commercial property is being developed proactively and at the highest value, and
three, meeting economic development objectives to increase our business tax base.This public / private partnership
with the assistance of City Staff, objective is to have a recommendation for the City Council to review within six
to eight months.
A target for economic development for League City is tourism. The City has hired a full-time Convention and
Visitors Bureau director and has started to put in the infrastructure to develop a Convention and Visitors Bureau
(CVB). Working in a public/private partnership arrangement the chamber of commerce will be assisting in the
launch of these efforts by assisting on several projects designed to bring a presence of League City’s attributes as
tourism destination. These involve the cruise industry, international marketing on several fronts and destination
marketing for local tourism attractions.
To assist our growing population of small to medium sized businesses in our market, the chamber will be forming a
Foundation. The Foundation, whose purpose is to help those small to medium sized businesses with human capital
development through grants, scholarships and an educational database of providers. The purpose is to help make
League City as destination for business startups and to help existing businesses grow and prosper by providing
those education and skill opportunities for their employees to build their businesses. By providing training and
education so their operations can become more knowledgeable and efficient in conducting business, thus insuring
a better chance at growth and success.
We are advocating for you as well through our partnerships with chamber colleagues, governmental agencies,
economic development organizations, and major job sector providers such as medical, education, industry, aerospace,
petroleum and others who employ our workers and support our communities through corporate benevolence and
tax base. We will be taking part in the first ever Galveston Day in Austin on March 1st, to meet with legislators to
inform them of what we would like to see in the 85th Texas Legislative session and will be supporting Bay Area
Houston Economic Development Partnership and Clear Lake Area Chamber of Commerce’s initiatives as well on
February 28th.
These are just a few of our initiatives. All eight of our standing committees are working on projects to enhance the
quality of life in our area, build a solid business base, educate the residents of the needs for our community and
developing plans to accomplish these and many more initiatives. For more information on Chamber committees
and activities please visit our website at www.leaguecitychamber.com or come visit our office. League City is on
the move and we need all hands-on deck. This is necessary to make sure our future continues to be bright. If you
would like to be part of the excitement and believe you have something to offer, we encourage you to get involved
whether you are a member or not. Come visit us and try us on
for size, to see if we are a good investment for your business.We
Steve Paterson
believe you will and look forward to meeting you soon.
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02/09/17

8:30am - 9:30am
K.N.O.W. Breakfast Seminar
The Power of Being An Introvert
Speaker: Joy Lacy
Tradicao Brazilian Steakhouse
Complimentary Event

02/10/17

11:30am - 1:00pm
Membership Luncheon
Tourism, Space Center Houston
Sponsored by Clear Lake Regional
Lakewood Yacht Club
RSVP Required
Members: $25
Non-Members: $35
RSVP Required

02/22/17

8:30am - 10:00am
Legislative Coffee
Butler’s Courtyard
Complimentary Event
RSVP Required
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02/27/17

8:45am - 9:45am
Coffee With The President
UTMB

02/27/17

11:30am - 1:00pm
Lunch N’ Learn
Johnnie Arolfo Civic Center
Complimentary Event

Jane

Cooking With

A Recipe Collection From Jane McFaddin

Great for Valentines Day or for a special wedding shower, prepare this cake in the Rose Bundt Pan or the
Mini-Rose Bundt Pan. Drizzle with strawberry jam, sprinkle with powdered sugar and garnish the plate with
rose petals.

Strawberry White Chocolate Cake
•
•
•
•
•
•
•
•
•
•
•

4 oz. white chocolate
1 cup milk
1 ½ cups sugar
1 (3 oz.) package cream cheese, softened
2 eggs
1 teaspoon vanilla
1 teaspoon almond extract
2 ¾ cups all purpose flour
1 tablespoon baking powder
¾ teaspoon salt
½ cup strawberry jam

Heat oven to 325. Grease and flour a 10 or 12 cup Bundt Pan.
In a small saucepan, heat white chocolate and milk over low heat. Cook just until chocolate is melted; cool.
In a large mixing bowl, mix sugar, butter and cream cheese until very light and fluffy, scraping bowl occasionally.
Add eggs and vanilla, mix well. Add melted chocolate mixture and all remaining ingredients except strawberry
jam; mix well. Spoon into prepared pan.
Bake at 325 for 50 to 60 minutes or until toothpick inserted in center of cake comes out clean. Cool 10
minutes. Remove from pan; cool completely on rack. While cake is warm, drizzle with jam. If desired, sprinkle
with powdered sugar or drizzle with Vanilla Glaze (see below). 16 servings.
Vanilla Glaze
2 cups sifted powdered sugar
1 tablespoon butter, softened
1 teaspoon vanilla, almond or rum extract
2 to 3 tablespoons milk
In medium bowl, mix sugar and butter. Add vanilla. Gradually add milk until desired consistency; mix until
smooth. For thinner consistency, add additional milk.
MOMENTUM / February 2017
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People
Buy
Benefits!
By Steven Reddy, Select Marketing
Steven@selectmkt.com
“Features and Benefits” is a term given to describe products and services to interested people. This happens
during nearly every sales process. The Features may sound cool and sexy; however, it is important to remember
that people buy benefits. So, don’t forget to convey the benefits of all the features that you point out during a sales
presentation. Only then will features and benefits become a useful and successful tool.
Features and Benefits Need Each Other;
1. I have a wireless keyboard and mouse for my desktop computer. What is the benefit? One benefit is that
unsightly cords are not strewn all over my desk. Another benefit is that I have the flexibility to place my keyboard
and mouse anywhere I wish and not worry about the cord being long enough.
2. My shower head has six different settings. What is the benefit? Each setting provides a different water flow to
suit different needs or desires for different users. Pulsating for a water massage, gentle for washing a baby or child,
high pressure for intensity, and so on!
3. Smart Phones can download apps from the App Store. What is the benefit? Smart phone owners can now add
specific applications that they want or need, and customize their smart phone to their preferences.
4. Many websites accept credit cards.What is the benefit? Convenience! The website owners get paid immediately
rather than sending an invoice and waiting for the mail to deliver your payment check. Buyers don’t have to go
out to purchase something since online sales are available.
5. My business provides Website Design and Development Services. What is the benefit? We provide an online
presence for your company for potential clients and customers that need your product or service. Over 80% of
people search online before buying a product or service. Having an online presence allows your company to be
found on the internet by potential clients.
6. Home Centers stock LED Light bulbs. What is the benefit? These new light bulbs last for thousands of hours.
They also use less electricity then traditional light bulbs; saving you money on your energy costs.
Most everything has features and benefits.Try to understand that benefits are of interest to people. Features need
benefits to have importance. Don’t assume that people know the benefits that a feature may provide. Represent
your products and services by sharing the benefits. Market your business, products and services highlighting the
benefits.
10
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City ramps up tourism efforts
with new Convention & Visitors
Bureau administrator
LEAGUE CITY, TEXAS – The City of League City recently selected Bryan Roller to serve as the city’s
Convention and Visitors Bureau Administrator beginning Jan. 17.
In this position, Roller will be responsible for strengthening
and expanding tourism efforts through the development and
implementation of programs that establish League City as a desirable
destination for meetings, arts, cultural, and sporting events. He is
also charged with building collaborative partnerships throughout
the region to enhance the city’s marketing efforts and activities. .
“I am very excited and honored to join the city’s Convention and
Visitors Bureau,” said Roller. “With the existing facilities and attractions, the city has a great deal to
offer meeting planners, sporting events and visitors. I'm ready to hit the ground running.”
He served as a Client Development Executive for Exhibitor Sales for Freeman Decorating prior to
be selected for this position. His responsibilities included developing, coordinating and executing the
production of exhibits for customer events and tradeshows, arranging booth services, and assisting the
facilitation of pre- and post-show transportation.
“His energy, expertise and professionalism will play a crucial role in bringing our strategic vision
for tourism-related activities to fruition,” said Angel Lopez, Director of Communications and Media
Relations. “We welcome Bryan to the team and are excited for the many events and entertainment
opportunities that await the entire League City community and tourists.”
Roller has more than 20 years of experience in tourism, athletics, media relations, special events, event
installation, and the sales and tradeshow industry. He was instrumental in establishing Pearland’s
Convention & Visitors Bureau and organizing and managing special events such as the Pearland Texas
Basketball Classic basketball tournament, the Bands of America Regional Marching Band Championships,
familiarization tours, and site visits. Additionally, Roller attained a Bachelor of Arts in Journalism with
a focus in public relations from Stephen F. Austin State University.
Angel Lopez
Director, Communications and Media Relations
City of League City

Houston Methodist St. John Upcoming Events (Feb – April)
The Dangers of Metabolic Syndrome
When: 2/9/2017 @ 5:30 PM – 7:00 PM
Where: HMSTJ Main Lobby/Admitting
What: Our primary care physicians will unravel the mystery surrounding metabolic syndrome, a
health condition that affects nearly one of every six adults. Learn about the risk factors which
can lead to heart attack, stroke, and diabetes, and discuss treatment options. Register online at
houstonmethodist.org/events.
Heart Screenings
When: 2/16/2017 @ 5:00 PM – 7:00 PM
Where: HMSTJ Main Lobby
What: Join us for a free risk assessment to learn your 10-year risk for heart disease and receive
cholesterol and blood pressure screenings. Online registration is required at houstonmethodist.org/
events.
Pondering Pregnancy and Infertility Issues
When: 2/23/2017 @ 6:00 PM – 7:30 PM
Where: South Shore Harbour Resort, 9th Floor Harbourview Room
Back & Neck Pain Seminar
When: 3/29/2017 @ 5:30 PM – 7:00 PM
Where: HMSTJ Main Lobby
What: Hear from the Spine Program team, a comprehensive team of world-class spine specialists,
and learn about leading-edge imaging, treatment and rehabilitiative therapy. Register online at
houstonmethodist.org/events.
Is Joint Replacement Right For You?
When: 4/12/2017 @ 5:30 PM – 7:00 PM
Where: HMSTJ Main Lobby

SHOULD YOU USE AN
ONLINE LEGAL FORM
COMPANY FOR YOUR
BUSINESS?
The proliferation of Internet usage and access has
increased the use of online legal form companies
by business owners. Many owners look to various
websites and form services for entity formation
documents, employment agreements, asset purchase
agreements, contracts with third parties, and other
general corporate governing documents. Companies
like LegalZoom and Rocket Lawyer contrast their
services with those of a law firm by advertising
“common” legal documents at a fraction of the price
and “without expensive hourly fees.” These companies
offer services regarding forming, naming, and running
a business, with all of these resources just a mere
click away. They even provide you with forms for you
to prepare your own will or a deed to transfer real
property.

By: Andy Krone, Attorney at Law
Waldron & Schneider
What happens when the one owner decides to retire?
What do the owners do when they are deadlocked
on an important decision? How do they break a tie?
What if someone is buying into a business that was
established 15 years ago? What do owners do when
one owner wants to sell his interest to a third party?
What recourse does one owner have if he discovers
that the other owner has started a separate entity that
is stealing business opportunities from the company?
These types of questions are among the hundreds of
issues that simply cannot be solved by downloading a
form online and filling in the blanks.

Unfortunately, corporate law is absolutely not a form
practice. Online form companies are not the same
as a law firm, and more importantly, they cannot give
you legal advice customized to the individual needs
of you or your business. LegalZoom’s disclaimer, for
example, states: “LegalZoom is not permitted to
engage in the practice of law. LegalZoom is prohibited
from providing any kind of advice, explanation, opinion,
or recommendation to a consumer about possible
legal rights, remedies, defenses, options, selection of
forms or strategies.” The disclaimer even says that
LegalZoom’s information is “not guaranteed to be
correct, complete or up-to-date.”

Every day savvy business owners make mistakes
when setting up and operating businesses using forms
downloaded from the internet. Two women went into
business together to open and operate a retail arts and
crafts company. While the first owner had contributed
the majority of the initial capital, she also made the
mistake of incurring a large amount of personal debt
to support the partnership throughout its shortlived existence. The owners had established the new
entity using a partnership agreement from LegalZoom.
Unfortunately for the capitalizing owner, she was only
entitled to 50% of the company assets based on the
terms of the partnership agreement. Therefore, upon
dissolution, she was only able to apply 50% of the
assets toward paying down her personal debts.

A common nightmare resulting from poorly prepared
corporate documents arises in the context of
“business divorces.” There are certain questions that
cannot be addressed by a standard online form. What
are the owners’ day-to-day roles? What constitutes
a “fundamental” change in an LLC or partnership?

Each and every provision in a corporate document can
and should be unique to an owner’s business. Every
business owner needs to put the same time and care
into preparing corporate documents as they would
into any other aspect of their business.
MOMENTUM / February 2017
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The Perfect
Valentine’s Day
By: Hilary Hart,
Tradicao Brazilian Steakhouse

Whether you’re in puppy love or you’ve been married for more years than you count, you want to make Valentine’s
Day a special occasion for the one you love.This isn’t just men treating their ladies.This is for everyone who likes
making their special someone feel cherished.
After celebrating Valentine’s Day year after year you may find yourself short on ideas to make this day just as
memorable as the previous ones were. Hopefully this will offer a perspective and some simple tips to help spark
some ideas during your own planning.
Make it Unique:
Make it different than what you’ve done in the past and treat your special someone to a Valentine’s Weekend.Yes,
even though it falls on a Tuesday this year. It doesn’t necessarily have to be a weekend full of nonstop activities, but
do something each day instead of everything just on the one day. For instance, start with flowers and chocolates
from a local florist and have it delivered to their work on Valentine’s Day.
Plan Ahead:
This might sound like a no brainer until you procrastinate and then try to make reservations the night before
Valentine’s Day in hopes of getting a table for dinner at 7PM. Most restaurants are able to take reservations
during special occasions, and look forward to making this day a special dinner for their guests.
Plan to be Flexible:
Things may not go as perfectly as envisioned, but it’s important to not let it ruin your night or weekend. So have
a backup plan. Is there rain in the forecast that might interfere with your planned stroll through the park? Plan
to stroll through a museum instead or go to one of their favorite indoor activities.
Ban the Smartphones:
Make a promise between you both to completely refrain from using your phones. It’s just one night; Facebook,
Instagram and Snapchat can wait. It’s no surprise that people today are more connected than ever before, all the
time. For that reason, this may have the biggest impact than the other ideas mentioned above. Why? Because
no one does this anymore, ever! Don’t make them compete for your attention between your phone and them.
Imagine how great it would make them feel to know that you willingly turned off your phone so you can focus
on them.
Have Fun:
Most of all, don’t forget to have fun and enjoy each other! Ultimately it’s about spending time together and
remembering what made you fall in love in the first place. If you plan it from the heart then you can’t go wrong.

MOMENTUM / February 2017
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From
Great
Ideas...

Come Great Successes!
By: Bonnie Lem
Bonnie@LeagueCityChamber.com

From great ideas come great successes; back in 1999 a group of individuals decided that since it was
near the end of Lent why not get in their boats and travel through the Clear Creek Channel and throw
Mardi Gras beads to the people on the Kemah Boardwalk. Ergo, a star was born,Yachty Gras, America’s
largest Mardi Gras Boat Parade.
This year will make the 18th Yachty Gras Boat Parade, having as many as a possible 125 boats in the
parade. In 2008 when Hurricane Ike hit our Gulf Coast, many individuals lost their boats and the 2009
parade was reduced to around 30 boats. As with most things in Texas, the event came back strong and
has totally recovered.
Yachty Gras Boat Parade is a judged event and the judges are local celebrities. The day after the parade
trophies are awarded to the best of the event. The boats will parade by the Kemah Boardwalk and past
the judges, where revelers will be showered with beads and doubloons. Boat owners are encouraged to
form private “Krewes” and decorate their boats to a particular theme. Originally and good taste will be
highly valued in judging. The event is open to any well-found vessel that is insured and has appropriately
silenced exhaust system. For additional information and the entry form visit www.YachtyGras.com or
phone 713-884-4040.
Each year the event has a coveted poster of original artwork. You will see the poster is many places of
business in the area and the artwork on all advertising. The poster has been created each year by Dr.
Maurine Howard, Executive Director, of the organization. Visit the website and see the previous year’s
posters, which are available for purchase.
Yachty Gras is a 501c3 organization, and Yachty Gras Boat Parade is a fundraising event. In past years
the monies raised have gone to many charities, Wounded Heroes of Texas, League City SPCA, summer
camps for children with cancer, Bay Area Turning Point, Sailing Angels and many more. In addition, the
Business Limited Development Corporation, a Houston based Logistics Company, donated a 38 foot
Downeaster schooner – the 40 year old Emerald Star. The schooner is being refurbished by Caption
Dave Davis and many volunteers in the area. The work on the schooner will be completed in 8 months
to a year and then will be sold with the funds going to Yachty Gras Foundation to be used to help fund
charities in the area.
This is a great event for all, so plan an evening with friends and family come to the Kemah Boardwalk to
experience Yachty Gras. “Laissez les bons temps rouler!” Let the good times roll.

2017 Yachty Gras Boat Parade
Schedule:

Feb 11, 7-11pm, Kick-Off Party
Sundance Grill,Waterford Harbor

Feb 18, 10am, Skippers Meeting
Sundance Grill,Waterford Harbor
6pm Judges Party (Invitation Only)
Bubba Gump Shrimp Co.
7pm Grand Night Boat Parade
Seabrook / Kemah Channel
Feb 19, 10am Parade Awards Presentation
Kemah Aquarium

For More
Information,Visit
YachtyGras.com

Bay Area Regional Achieves National
Accreditation from the Metabolic and
Bariatric Surgery Accreditation and Quality
Improvement Program
Webster, Texas (January 31, 2017) - Patients seeking surgical treatment for severe obesity and its related
conditions have a high-quality choice for receiving treatment at a nationally accredited program that
meets the highest standards for patient safety and quality of care in the Houston Bay Area.
Rizwan Chaudhry, M.D., Medical Director of the Metabolic and Weight Loss Institute at Bay Area Regional
Medical Center, today announced its bariatric surgical center has been accredited as a Comprehensive
Center under the Metabolic and Bariatric Surgery Accreditation and Quality Improvement Program
(MBSAQIP®), a joint program of the American College of Surgeons (ACS) and the American Society for
Metabolic and Bariatric Surgery (ASMBS).
The MBSAQIP Standards ensure that bariatric surgical patients receive a multidisciplinary program, not
just a surgical procedure, which improves patient outcomes and long-term success.The accredited center
offers preoperative and postoperative care designed specifically for their severely obese patients.
“This accreditation places Bay Area Regional and the multidisciplinary team at an elite status for bariatric
surgery and I’m excited to be a part of a team that focuses on patients individually with their long-term
success as the goal,” stated Rizwan Chaudhry, M.D.
Bay Area Regional’s commitment to quality care begins with appropriately trained staff and the leadership
surgeons who participate in meetings throughout the year to review its outcomes. They seek continuous
improvement to enhance the structure, process and outcomes of the center.
To earn the MBSAQIP designation, Bay Area Regional met essential criteria for staffing, training and
facility infrastructure and protocols for care, ensuring its ability to support patients with severe obesity.
The center also participates in a national data registry that yields semiannual reports on the quality of its
processes and outcomes, identifying opportunities for continuous quality improvement.
“We are proud to be leading the way in bariatric surgery with Dr. Chaudhry as the only fellowship-trained
bariatric surgeon in the Houston Bay Area,” said Tim Schmidt, CEO of Bay Area Regional. “Achieving the
national accreditation as a Comprehensive Center for bariatric surgery shows our commitment to
providing exceptional care and making a difference in people’s lives.”
After submitting an application, centers seeking MBSAQIP Accreditation undergo an extensive site visit
by an experienced bariatric surgeon, who reviews the center's structure, process, and clinical outcomes
data. Centers are awarded a specific designation depending on how many patients it serves annually, the
type of procedures it provides, and whether it provides care for patients under age 18.
In the United States, around 15.5 million people suffer from severe obesity, according to the National
Institutes of Health, and the numbers continue to increase. Obesity increases the risks of morbidity and
mortality because of the diseases and conditions that are commonly associated with it, such as type II
diabetes, hypertension, and cardiovascular disease, among other health risks. Metabolic and bariatric
surgical procedures have proven to be effective in the reduction of comorbid conditions related to severe
obesity.* Working with ASMBS, the ACS expanded this quality program for bariatric surgery centers so
that it can assist bariatric patients in identifying those centers that provide optimal surgical care.
Contact: Abbey Lee
alee@BARMC.us
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Data, Data & More Data

By: Cheryl E. Johnson, PCC
Galveston Co. Tax Assessor Collector
Cheryl.E.Johnson@co.galveston.tx.us

The Texas Comptroller releases a biennial report of property taxes every other year and the 2014 and 2015 report was
released in December. It provides extensive information on tax rates, levies and values across the State and may be found
online at www.comptroller.texas.gov. Also available is the data supporting it. This article summarizes the Comptroller’s
data and provides a local comparison of League City to other Texas cities and Harris and Galveston County to other
Texas counties providing insight into where we fit in the overall Texas picture. It is presented for information from which
you may draw your own conclusions. But first, the sources, amounts and percentage contribution of all Texas revenues:

Of the 3,500 governments in Texas in 2015, 3,339 assess a
property tax ranging from a low of $0.0002 (Gillespie County
Water Control & Improvement District) to a high of $2.65 (Dallas
County Flood Control District #1). There are 254 Texas counties
and 1,205 cities with a property tax. Although local property
taxes are the primary source of funding for schools, the other
governments often have the ability to raise revenue from other
sources such as sales tax and fees for services. The information
presented herein is limited to property taxes only. Each
government website has information pertaining to their other
revenue sources.

In the charts shown at left and above, market value is the total
appraised value as determined by county appraisal districts before
exemptions are applied. The total tax rate is the combined rates,
whether maintenance and operations (for daily provision of
services) or interest and sinking (used to fund voter approved
debt). Total levy is the revenue generated from the taxable value
of all property including real (land and improvements thereon)
and personal (business personal, minerals and inventory). The
levy calculation is: [(MV - Exemptions) ÷ $100] x Rate = Levy.
revenue sources.
Ten years of levies at the local level are shown below:
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Citizen, Business Owner and….Crime Fighter?
Recognizing and reporting human trafficking in day-to-day interactions

According to US law Human Trafficking is “the
recruitment, harboring, transportation, provision,
or obtaining of a person for labor or services,
through the use of force, fraud, or coercion for the
purpose of subjection to involuntary servitude,
peonage, debt bondage, or slavery.” and, as last
year’s bust of illicit massage parlors and a child
pornography ring (any exploitation of persons
under 18 is automatically classified as trafficking)
show, not even League City is immune. The most
common forms are labor or sex trafficking or, not
infrequently, a combination of the two.
What does this mean for us as business owners
and citizens? How can we be sure that we are
putting our personal and business dollars toward
legitimate endeavors and denying funds to those
who operate with illegal or exploitive practices?
Do those of us who use personal services such
as manicures, massages or maid services need
to forgo those to ensure we don’t participate in
trafficking?

By: Naomi Marker
knitn.kitten@yahoo.com
As much as we all like a bargain, if the price
seems very low it is also a warning sign as it
indicates that the profit is made elsewhere. Upon
reaching the place of business, if the windows are
heavily covered or there is an unusual amount of
security equipment that should also be a red flag.
Once inside, pay attention to if the employees
make eye contact or have any particularly odd
tattoos, especially a barcode (yes, really). During
the appointment try to engage in small talk. If the
service provider lives at the shop, is only paid
tips or doesn’t know what city they are in it is a
good chance they are being exploited.The link at
the bottom provides a more thorough overview
than is possible here and goes to a national antitrafficking organization that works with the
Justice Department as well as state and local law
enforcement.

Should you find yourself already booked for an
Fortunately, the answer is “No”.There are ways to appointment someplace you now realize may be
make an educated guess that you are dealing with involved in trafficking, this is a good chance to call
a legitimate business as well as warning signs as to the national hotline (1-888-373-7888) as well as
which businesses would be good to avoid. I spoke local law enforcement.They appreciate these tips
with Kerri Taylor of UnBound Houston, a local as the start of investigation into what turns out
group that educates the community on trafficking, to be a major trafficking ring is often a tip from a
and she gave examples of what to look for both citizen who realized something was wrong in the
before booking an appointment and after. Before course of a normal business interaction.
booking check the hours the business is open. If http://polarisproject.org/recognize-signs
they are open at odd times or unusually late it
may be a cause for concern. Also check the price.
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An
Organization’s
Powerful
Force!

By Dion McInnis,
Empowered Creativity Institute
Dion@Dionmcinnis.com

Financial advisors suggest to us that we need to look at money differently, more creatively. They tell us there is a
creative way of looking at the power of money. Businesses, too, benefit from the same creative look. A powerful
force of your organization is…
…compound interest.You have heard that many times, but you probably thought of it in financial terms. Consider
it as a communications strategy, too.
Each time you disseminate content, engage in activities, host events, partake in conversation or manage meetings,
you have a chance to develop interest by others in your organization’s cause, mission and vision. Don’t let those
elements stand alone. Remove the moats from around the offices, programs and people so that the interest
generated in others can be compounded.
Simply making multiple contacts (impressions, in advertising terms) does not compound interest. Change the way
your organization considers planning, content development and relationships (internal and external) to possess
the power of compound interest. Here are a few steps to consider:
Think system, not org chart
Don’t look at responsibilities through the filter of an organizational chart. While that approach may help track
accountability and responsibility, it also tends to prevent from developing and implementing strategies that work
off each other to generate multiple areas of interest in others that compound for engagement and support. Look
at the elements of your organization as a system, not of boxes linked by lines and separated by hierarchy.
Cross-pollinate
Every activity should benefit from collective talents and perspectives. Consider all the elements of the project
at hand and have experts from those areas at the table for planning. Bring good thinkers to the process, even if
they don’t have a vested interest in the outcome. These steps help generate internal compound interest, helping
improve morale, unify the team and strengthen the culture of your organization.
Plan and de-brief with an eye on compounding interest
Investors and financial planners know that compound interest works, and they manage it with strategy and
oversight.As you plan events, communications, interactions and programs, focus with intentionality on compounding
interest; in the de-briefing session after the program or project is completed, be sure to ask the question, “Did
we compound interest? If not, how can we do it better next time? If we did, what were the most effective ways?
What indications do we have whether we did or did not compound interest?”
There are dozens of other ideas, but these should help get the wheels in motion. Compound interest: an
undeniable force.
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Presented
By:

Supporting, Honoring and Developing Women Leaders
The ATHENA Leadership Award was inspired by the goddes of Greek mythology known
for her strength, courage, wisdom and enlightenment - qualities embodied in the ATHENA
Leadership Model. The Award is unique in both scope - local, national and international the ATHENA mission upon which it is based. The ATHENA Leadership Award is presented
to a woman - or man - who is honored for professional excellence, community service and
for actively assisting women in their attainment of professional excellence and leadership
skills.
Since the program’s inception in 1982, more than 7,000 exemplary leaders in over 500
commuities have received the prestigious ATHENA Award in the United States, Bermuda,
Canada, China, Greece, India, Russia, United Arab Emirates and United Kingdom. By
honoring exceptional leaders, the ATHENA Leadership Award Program seeks to inspire
others to achieve excellence in their profesional and personal lives.

Place Your Nomination Now!

Winner will be revealed at the May 19th Luncheon
The ATHENA Leadership Award Criteria
ATHENA Leadership Award Recipients are individuals who:
Have achieved the highest level of professional excellence
Contribute time and energy to inmprove the quality of life for others in the community
Actively assist others, particularly women, in realizing their full leadership potential.
The ATHENA Leadership Award is open to anyone in
our regional community.

CLICK HERE to place your nominations
Questions? Contact Bonnie Lem at the Chamber, 281-338-7339

Winners pictured above from left to right:
Community Improvement, South Shore Harbour Resort & Conference Center
Customer Service, Bridget Bear from South Shore Harbour Resort & Conference Center
Non-Profit, Galveston County Food Bank
Business Professional of the Year, Gemma Leija from HEB, also Business of the Year, HEB League
City Market
Small Business of the Year, Haute Flowers and Finds
Customer Service: Hampton Inn & Suites League City

League City Regional Chamber of Commerce Goes Red for the American Heart Association

Presenting Sponsor Norman Frede Chevrolet Table Decorations at the Business Excellence Awards

Member Emily Krone and her newest addition enjoying Business Excellence

Chamber members John and Mary Ellen Arledge enjoying the Business Excellence Awards

Mayor Pat Hallisey showing his celebrity dessert for the live auction

Heart-Healthy
H a b i t s Fo r
Seniors
By: Amber Bagwell
CP Home Care

Hearts are everywhere! February is National Heart Month,
so, naturally, many of us are thinking about matters of the
heart in one way or the other!

* Lower high blood pressure and high cholesterol levels
* Keep diabetes under control
* Take medication to treat angina (chest pain)

Unfortunately, many seniors believe that heart disease risks
are inevitable in old age. In actuality, there are plenty of ways
to keep your heart in great shape!

7 Steps to Heart Disease Prevention

Heart disease is a major threat to senior health — in fact,
84 percent of people age 65 years and older die from heart
disease. Though heart disease risks increase with age, it
doesn’t have to be an inevitable part of getting older.The right
lifestyle habits and a heart-healthy diet can help protect you.
What exactly is heart disease? It’s the term given to a group of
different health conditions that affect the heart. In the United
States, the most common form of heart disease is called
coronary artery disease (CAD). CAD is often responsible for
serious cardiovascular events like a heart attack, heart failure,
chest pain, and irregular heartbeat, also called arrhythmia.
Know the Symptoms of Heart Disease
The warning signs of heart disease often don’t appear until
you’re having a heart attack. Symptoms of an emergency or
impending heart attack may include:
* Feeling faint
* Weakness or a sensation of light-headedness
* Having a hard time catching your breath
* Feeling nauseous or vomiting
* Feeling very full or having indigestion
* Pain in the chest or an uncomfortable pressure in the chest
* Unusual pains in the back, shoulders, or neck
* Sweating
* An irregular heartbeat
How to Reduce Your Heart Disease Risks
Many health conditions can contribute to heart disease and
increase your risk of having a heart attack. Heart disease
treatment and heart attack prevention requires that you treat
all other contributing health problems and keep them under
control. To treat heart disease, you should:
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You can keep your heart healthy no matter how old you
are, but it does take effort — possibly even changes in
your everyday habits, such as eating a heart-healthy diet
and increasing your activity level.
Here’s how to get started:
* Get enough exercise. This means at least 30 minutes
of exercise almost every day of the week.
* Quit smoking. If you do smoke, it’s time to quit.
* Eat a heart-healthy diet. Load up on fresh fruits and
vegetables while limiting saturated fats, salt, and foods
containing cholesterol, like fatty meats.
* Watch your numbers. Get regular check-ups to
monitor health conditions that affect the heart, including
high blood pressure, high cholesterol, and diabetes, and
make sure they’re under control with medication.
* Reduce your alcohol intake.Excess alcohol consumption
can worsen health conditions that contribute to heart
disease, like blood pressure, arrhythmias, and high
cholesterol levels.
* Minimize stress in your life. Stress can compound many
heart disease risks that seniors already face, steering
you toward an unhealthy lifestyle. Find healthy outlets
to relieve stress and lower your heart disease risk.
* Watch your weight. Too many pounds can add up
to increased heart disease risk. To help prevent heart
disease, maintain a healthy body weight for your size.
It’s never too late to start living a healthy lifestyle and
getting your heart disease risks in check.

Business
By: Becky Sill
Independent LegalShield Associate
www.beckysill.com

Goal Setting
I’ve spent a lot of time in my professional life thinking about goals. What are they? How do you set them and
more importantly how do you achieve them? If you’ve been around goal setting training for any length of time
you’ve heard the saying, “if it isn’t written down, it doesn’t exist” or “a goal not written down is just a dream”!
I must say from personal experience that I have found that to be true.
Try these steps to get you started.
1. What is your WHY? When your why is big enough, you can conquer any “how” so write it down and
keep it visible to keep you focused.
2. Write down S M A R T goals: As Yogi Berra says, “If you don’t know where you are going, you might end
up somewhere else”.
Specific – Be very specific about your goal. I want more customers or I want to grow my business is not
specific. I want to grow my customer base by 10% is specific.
Measurable - I want to grow my customer base by 10% by the end of first quarter is measurable.
Attainable/Agreeable – Make sure it is attainable and everyone involved is on board.
Realistic/Relevant – Be real. 50% customer growth in six months for a business that has only realized 3-5%
grown over a 5 year period may be attainable, but it is probably not realistic. Don’t set yourself up for failure.
Time Bound – Set enough time to achieve your goal, but not so much time that you lose focus.
3. Take a look in the rearview mirror. Some may say not to dwell on the past, but focus on the future.
I personally have found that if I don’t know where I’ve been or where I am, it’s hard to plot the course
for where I am going. What has worked, what hasn’t. What are you good at, what do you enjoy? The
time I spend reflecting on my business and taking inventory of where I spend my time helps me work
smarter, not harder. Play to your strengths and manage your weakness. You can’t be good at everything.
4. Now that you know where you are going, break it down. Rome wasn’t built in a day.
Outline the activities needed to achieve each one of the SMART goals. Quarterly, monthly,
weekly, daily. Twenty calls a day is much easier to wrap your head around than 5200 calls/year.
5. Track your activity. This could very well be one of the most important steps in achieving your goal.
Tracking takes time (I ain’t gonna lie) but it is time well spent. It allows you to see how activity correlates
with progress. What activities bring results and which ones don’t.
For a more detailed look at goal setting and a guide to keep you on track, I recommend, Design Your Best Year
Ever by Darren Hardy. HAPPY GOAL SETTING!
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Retirement Plans
For
By: Rodney Nelson | Associate Financial Advisor, CUSO Financial Services, LP, at University Federal Credit Union
Types of plans

Money purchase pension plans

There are several types of retirement plans to choose from,
and each type of plan has advantages and disadvantages.
This short discussion covers the most popular plans. You
should also know that the law may permit you to have
more than one retirement plan, and with sophisticated
planning, a combination of plans might best suit your
business's needs.

Money purchase pension plans are similar to profit-sharing plans,
but employers are required to make an annual contribution.
Participants receive their respective share according to the plan
document's formula.
Defined benefit plans

By far the most sophisticated type of retirement plan, a defined
benefit program sets out a formula that defines how much
Profit-sharing plans
each participant will receive annually after retirement if he or
Profit-sharing plans are among the most popular employer- she works until retirement age. This is generally stated as a
sponsored retirement plans. These straightforward plans percentage of pay, and can be as much as 100 percent of final
allow you, as an employer, to make a contribution that is average pay at retirement.
spread among the plan participants. You are not required
SIMPLE IRA retirement plans
to make an annual contribution in any given year. However,
contributions must be made on a regular basis.
SIMPLE plans work much like 401(k) plans, but do not have all
the testing requirements. So, they're cheaper to maintain. There
401(k) plans
are several drawbacks, however. SIMPLE plans cannot be utilized
A type of deferred compensation plan, and now the by employers with more than 100 employees.
most popular type of plan by far, the 401(k) plan allows
Other plans
contributions to be funded by the participants themselves,
rather than by the employer. Employees elect to forgo The above sections are not exhaustive, but represent the most
a portion of their salary and have it put in the plan popular plans in use today. Recent tax law changes have given
instead. These plans can be expensive to administer, but retirement plan professionals new and creative ways to write
the employer's contribution cost is generally very small plan formulas and combine different types of plans, in order to
(employers often offer to match employee deferrals as an maximize contributions and benefits for higher paid employees.
incentive for employees to participate). Thus, in the long
run, 401(k) plans tend to be relatively inexpensive for the Finding a plan that's right for you
employer.
If you are considering a retirement plan for your business, ask
If you don't have any employees (or your spouse is your a plan professional to help you determine what works best for
only employee) an "individual" or "solo" 401(k) plan may you and your business needs. The rules regarding employersponsored retirement plans are very complex and easy to
be especially attractive.
misinterpret. In addition, even after you've decided on a specific
Note:A 401(k) plan can let employees designate all or part type of plan, you will often have a number of options in terms
of their elective deferrals as Roth 401(k) contributions. of how the plan is designed and operated. These options can
Roth 401(k) contributions are made on an after-tax basis, have a significant and direct impact on the number of employees
just like Roth IRA contributions.
that have to be covered, the amount of contributions that have
to be made, and the way those contributions are allocated (for
Note: 401(k) plans are generally established as part of a
example, the amount that is allocated to you, as an owner).
profit-sharing plan.

How to Read and Interpret
Your Homeowners
Insurance Policy
By Jan Laman, Harbour Insurance Services

Isn’t it fun getting those 70 page Insurance Policies in
the mail? Overwhelming? As an Independent Insurance
Agent, I get overwhelmed too. We read every single
policy document we sell because they are all different
and we strive to be as educated as possible on every
different form. Different wording. Different limitations.
Different exclusions.
My father, who was my Insurance Guru, mentor and
teacher gave me a few tips that has helped me get
through these documents in less time and with more
accuracy. I am now going to give you a few secrets.
DISECTING YOUR HOMEOWNERS POLICY
1. DECLARATION PAGE – this is the page of
your policy that gives you the policy number, dates of
coverage, types of coverage and coverage limits. You
will also find other information on this page such as
your mortgage company or lienholder information and
endorsement numbers.
2. POLICY DOCUMENT – This is the larger part
of the package. In this document you will find who is
covered, what is covered and what is not covered.
3. AGREEMENT – This is usually a short paragraph
that describes the agreement you have entered into
with the insurance company. Your Insurance Policy is
absolutely a contract between you and the company.
4. DEFINITIONS – Very important reading. This
section defines who is covered and what is covered and
how the policy is written using specific wording.
5. PROPERTY COVERAGES – In this section you
will find specific information regarding which property
is covered. You will also find information regarding
which property is NOT covered on the policy.

6. PERILS INSURED AGAINST – This section
explains which perils are covered on the policy
such as theft, fire etc.
7. EXCLUSIONS – This is one of the fun portions
of the policy document. This sections tells you
which perils are excluded from coverage. FYI, Flood
losses are specifically excluded from Homeowners
Policies. All Flood Insurance is written separately.
8. CONDITIONS – This section explains the
conditions of your agreement with the insurance
company.
9. DUTIES AFTER LOSS – Everyone needs to
read this section. As part of your agreement with
the insurance company, there are specific steps you
need to take after you have suffered a loss such as
protecting your property from further damage.
10. LOSS SETTLEMENT – This section explains
how your loss will be paid by the insurance company.
11. LIABILITY COVERAGES & MEDICAL
PAYMENTS– This section describes in detail
what constitutes a covered liability and/or medical
claim and what doesn’t.
12. ENDORSEMENTS & EXCLUSIONS
– Possibly the most important part of any policy.
The policy document giveth and the endorsements
and exclusions taketh away. I usually read the
endorsements and exclusion documents first.
There are documents labeled “Special Provisions”
that change the policy wording and exclusion
forms that specifically exclude certain perils. There
are also Endorsements that ADD coverage to your
policy.
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Continued from previous page

Here’s a hint. Let’s say your brother is staying in your home while he is on vacation. There is a burglary and
some of your brother’s things are also stolen. Will you have coverage for your Brother’s things?
First, look at the DEFINITIONS section of your policy. This will tell you who is covered. Then go to the
PERILS INSURED AGAINST where you will check to see if burglary and/or theft is covered.Then go to your
DECLARATION PAGE to see what dollar amount of coverage you have for Personal Property. Next you
want to find your Deductible amount on the DECLARATION PAGE.
So, according to the Policy Form I am reading now, your brother would be covered for his stolen personal
property. You would be covered for your stolen personal property and any damage done to your home
during the burglary. Let’s say your Personal Property limit is $100,000 and your deductible is $1,000. For
this loss, you would be covered up to $100,000 for this loss in total, less $1,000. This would include your
brother’s personal property. If your policy is endorsed to cover for replacement cost of personal property,
you will be paid the depreciated value of each item at the time of loss. You would then be reimbursed the
difference between depreciated value and replacement cost when each item is replaced.
Just remember this……. who, what, where, how. Who is covered. What is covered. Where does coverage
apply. (most Homeowners Policies will offer a limited amount of personal property away from your residence)
How much is covered and how much will I be responsible for?
It really is important for you to sit down and read your policies. The days when all policies were the same
are over. There is now a basic form and every company can and does make changes to the basic form with
endorsements and exclusions. When all else fails and your eyes have crossed and you just don’t understand
what you are reading, just call your Insurance Agent for clarification.

Carnival’s Latest And Greatest Ship, Carnival
Vista, To Call Galveston Home In 2018
After 16 years of cultivating the cruise
business in the State of Texas, the Port
of Galveston is pleased to announce that
Carnival Cruise Lines will homeport their
newest, largest, and most innovative ship,
Carnival Vista, in Galveston.
The Carnival Vista will operate year
round service to the Caribbean beginning
September 2018.
“16 years ago Carnival pioneered yearround cruising from Galveston. Over the years they have dramatically increased their presence
at the port with newer and larger ships and a greater variety of itineraries. The Port ranks as
one of Carnival’s most successful homeports and their decision to deploy their newest ship is a
testament of their confidence in the port’s continued success as one of the nation’s top cruise
ports”, said Peter Simons, Interim Port Director.
Beginning September 23, 2018, the 133,500-ton ship will offer two distinctly different week-long
western Caribbean itineraries from the Port of Galveston, visiting the region’s most popular
destinations. The first itinerary includes calls at Montego Bay; Grand Cayman; and Cozumel,
while the other features visits to Mahogany Bay (Isla Roatan); Belize; and Cozumel.
“We’re delighted to continue our expansion at the Port of Galveston with the spectacular new
Carnival Vista, which is a wonderful addition to our Texas fleet,” said Christine Duffy, president
of Carnival Cruise Line, who added that Carnival has extended its contract with the Port of
Galveston through 2025.
“Deploying our newest, largest and most innovative ship to Galveston clearly demonstrates our
confidence in the market and the popularity of Carnival Cruise Line in Texas.The port has done
a fantastic job accommodating our growth and we’re sure our guests sailing from Galveston will
absolutely love Carnival Vista,” she added.
Carnival Vista, which debuted in 2016, will join Carnival Freedom and Carnival Valor sailing yearround from Galveston.Together, these three ships will carry more than 650,000 guests annually
from Galveston – the most of any cruise operator.
(Port of Galveston)
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Make sure to view our Calendar of Events
to be kept informed of all of the upcoming
events, seminars, meetings, etc. at the
League City Regional Chamber of Commerce

319 East Galveston Street
Suite B
League City, 77573
281-338-7339
LeagueCityChamber.com

