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the future of

There’s no doubt about it, the retail landscape is changing and
getting more complex. No longer are there clear boundaries between brick and mortar establishments and e-commerce, between
big boxes and mom & pops. Yet one thing is for certain: Main
Street has a unique competitive advantage and it’s up to
local leaders and local business owners to understand how to tap into this opportunity.
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By Becky McCray

~ Continued on Page 2 1

The big
impersonal retail
landscape is
evolving quickly

You couldn’t escape

THE BIG SPLIT

due to the rise of

the headlines about the

Is this the retail apocalypse? Is it really the end of

online retail and

retail apocalypse in 2017.

people shopping in physical stores? No. Rather

this is ushering in

Throughout the year, the

than disappearing entirely, retail is splitting in two.

an exciting era for

news reported waves of
store closures, how entire
chains had declared bankruptcy, how traditional malls

On one hand, chains of massive stores that com-

small businesses

peted on convenience, low cost, and wide selection

who position

dominated for decades. Now online retailers win

themselves to

on those three factors, and fewer people want to

compete.

were visibly struggling.

endure today’s typical big box experience: park-

What does this all mean for

ing, hiking, fighting crowds while overwhelmed

Main Street? The answer may

with choices. On the other hand, massive stores are

surprise you.

losing sales to smaller retailers that can better compete on meaning, interest, and experience.
If people are going to go to an actual store, they
want to enjoy it.

Becky McCray and her husband Joe own a retail liquor store and a
cattle ranch in Oklahoma. She shares insights from this real-world

That’s retail’s big split.

experience at her highly-ranked website, SmallBizSurvival.com, and
in her award-winning book, Small Town Rules. Together with Deb
Brown, she helps small town people shape a better future for their
community through their website SaveYour.Town.

THE FUTURE OF RETAIL 39

2

Grants Pass & Josephine County Chamber of Commerce - www.grantspasschamber.org

Local retailers on Main Streets and in downtowns
are well positioned to take advantage retail’s big
split. Credit: Becky McCray

THE LARGER SMALL SIDE
OF RETAIL
When convenience matters, technology is taking the thought — and
the store itself — out of the buying
process. Most retail stores — large
and small — are adding or upgrading
online purchasing options, trying
to be part of this market shift.
Yet, despite the attention focused
on the predicted future of online retail, online sales currently make up
less than 10 percent of all retail sales.
In a poll by Square and BigCommerce, 96 percent of Americans
surveyed said they shop online, but
65 percent of their shopping budget is spent in physical stores. Then
why aren’t big chain retailers still
thriving in their big boxes? Because
sales at small retailers have grown
at a faster rate than big retailers
since 2012, according to Mastercard
Spending Pulse for Small Business.
They attribute it to the “general
consumer trend to shop small.” In
2015, even Chain Store Age admitted that “Mom and Pops Are Cool
Again.” There are still lots of retail
sales being made; they just aren’t all
happening in the same big stores
they had been.
Thus, while big box chains are being pressured to improve their online game, they are simultaneously
being squeezed to shrink their
stores and improve their service.
They’re forced to be more like the
mom and pop shops that they
thought they had replaced.
40
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This is the other, larger side of the split that doesn’t get

environment. Trying to predict the future retail winners

as many headlines. It’s all about the unique competitive

is difficult even for industry experts. Lifestyle centers

advantage that smaller stores have in their ability to

require a big investment all at once instead of the

tap into the meaningful in-person experience. When

slow, incremental growth pattern that successful

consumers want to find something made locally, feel

downtowns have followed.

a connection to the artisan who created it, and know
that their purchase makes a difference, they want to
go to a real store, a small store, a local store.

To find future retail successes, local officials will have to
flip their ideas of economy of scale. Rather than betting
big on individual chains or a few major construction

Yes, this is the larger side of retail. The chains and online

projects, today’s leaders will find the successful economy

giants get more headlines, but there are far more small

of scale by bringing together dozens of tiny retail

retail establishments than big ones. Census Bureau

experiments by local people. Main Street leaders play

numbers show that over 80 percent of retail businesses

a critical role as they understand the value of small

have nine or fewer employees. Fewer than 10 percent of

scale development and can help educate others on

retail businesses have 20 or more employees.

how local ownership benefits the community.

WHAT THIS MEANS TO LOCAL LEADERS

WHAT LOCAL RETAILERS CAN DO

With this much change going on in retail, local leaders

The retailers that survive will be the ones that focus

will need to shift from recruiting established retail

on meaning, experience, and enjoyment. It affects

chains to supporting multiple smaller local retail

every aspect of the store and is the best competitive

experiments.

advantage for small retailers.

Recruiting chains and building complete new lifestyle

Focusing on the consumer’s experience can seem like

centers is a terrible bet in today’s changing retail

a distraction from the real business, but increasingly

Local stores not
only provide a
personal instore
experience but can
compete in the
world of automated
reorders and digital
assistants.

THE FUTURE OF RETAIL
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those unique experiences are the
core business of local retail. A hardware store owner in Elkhart, Kansas,
and I brainstormed ways to add
experiences to the process of buying
tools. We talked about a Tool Days
event, with lessons and demonstrations about how to use tools, a tool
sharpening service in the parking
lot and chances to get hands-on
right there in the store. No e-commerce site can begin to compete
with this personalized approach.
In addition to creating these personalized experiences, local stores
will need to adopt technology to
provide an immersive mixed physical and virtual retail experience.

Typically car-oriented vs. people-oriented, lifestyle centers are not the way of the future.

Trend watcher J. Walter Thomson
Intelligence calls this new level of
integration transcendent retail. Simple steps like using
tablets to improve service don’t require a massive
investment by small retailers and show a commitment
to technology improvement. Local stores can even
compete in the world of automated reorders and digital
assistants. It’s easy for any retailer to deliver a set
order of items to a customer on a regular schedule. All
it takes is good recordkeeping, and that can be as
simple as a calendar.

WHAT COMMUNITIES CAN DO
Retailers can’t do it alone. That’s why we have Main
Street programs, chambers and economic development organizations. There are several steps that these
groups and community leaders can take to ensure an
environment where small, local retailers will thrive.

Encourage Businesses to Cooperate
In the Survey of Rural Challenges conducted by SmallBizSurvival.com and SaveYour.Town, one of the most

Because customers are using Messenger, text messages

common challenges was local businesses acting com-

and email to communicate every day, stores can start

petitive and uncooperative. The solution may lie in

accepting orders and requests by all those channels.

another finding from the survey: many small business

Digital assistants on phones and in homes today are

owners feel challenged trying to market their businesses

also capable of sending messages, giving another way

in a fast-changing world.

for customers to place orders with smart local stores.
Retailers will need to give customers easy-to-follow
instructions for customers to get set up, but they will
get repaid every time a customer says, “Siri, email The
Copper Penny: ‘Please reorder that lemon soap I love.’”

Main Street leaders can leverage this challenge to
their advantage by bringing local businesses together
to promote the whole district and entire town.
Because retailers already feel overwhelmed, leaders
need to offer non-threatening ways to start cooperation.
Invite retailers to come for coffee and informal discussion,
or hold a block party for merchants. Talk through
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Local retailers are
innovating lower-risk
business models like
locating one store
inside another store.
Here, an essential
oils retailer joins
a yoga studio
downstairs inside
a clothing store
in downtown
Aberdeen, South
Dakota. Credit:
Becky McCray

upcoming ideas and the potential to play a small part.

Shared spaces represent an important trend in down-

Focus on small but meaningful steps that don’t feel

town retail development in both small towns and urban

like a ton of extra work or a long-term commitment.

cities. Instead of expecting one potential store owner to
spring fully-formed into 15,000 square feet, landlords

Focus on Downtown

are dividing open retail spaces into many small spaces.

Walkability, livability, and placemaking are all major

These shared spaces let potential retailers explore their

trends in urban planning. They recognize the impor-

concept in a few hundred square feet with much less

tance of a compact town center that people want to

risk, adding to the pool of experienced future retailers.

enjoy together.
Communities that provide more small, low-risk
This return to emphasizing downtown as the center of
a community is a good sign for traditional Main Street
districts. The buildings and spaces people encounter
here are more human scale than huge high rises or
spread-out car-driven sprawl. New lifestyle centers
may be easy to walk around in, but aren’t easy to walk
to. They are typically located far from the center of the
community, surrounded by car-oriented development.

opportunities will grow their base of local
entrepreneurs. Communities that focus on recruiting
out-of-town businesses will grow someone else’s
base of prosperity.

Relax the Rules
The rules that govern our towns and cities weren’t
written to support these smaller opportunities. Zoning,

Provide Smaller Business Opportunities

licensing, codes, and rules all were written for big

Remember that we need to flip our idea of the economy

monolithic businesses that are expected to endure for

of scale. Tiny retail experiments spread opportunity

decades and will of course be located inside of perfectly

and develop a pipeline of future successful merchants.

maintained buildings. That’s not where most Main

Community leaders can support these small-scale

Streets are today. Officials don’t have to throw all the

businesses by providing smaller spaces to do business.

rules out, but should be open to reevaluating them
and approaching them with flexibility.
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What if officials enforced rules in order of priority?

COMMUNITIES THRIVING WITH INNOVATIVE

They could start with critical safety issues, then give

RETAIL

new businesses time to grow and be able to afford the

Every community has a mix of retailers, some flexible

less-critical needs. Governing boards could declare a

and innovative, others stuck in the past, and a bunch

bureaucracy-free zone for three months and see what

somewhere in the middle. Any community can probably

happens. Municipalities could cut fees or fines from

find local examples of some of the future retail trends

huge amounts down to a pittance, to encourage

we’ve just talked about. Let’s look at specific commu-

experiments.

nities where people are trying some of the new ways.

Officials can selectively choose whether to notice tiny

Shed-Based Retail Stores

tests or temporary events. If it’s only there for the

Whether you call them storage sheds, garden sheds,

weekend, is it necessary to be enforcement-heavy?

or backyard sheds, the modern pre-fab sheds that are

Officials can work with people to find solutions that

about the size of an extra bedroom or tiny house make

work better for the business owner and community

usable business spaces. These build on the need for

and are still legal. If the rule says no selling from trucks

smaller spaces where potential retailers can run

on the street, can they sell in a parking lot? Or set up

experiments and gain experience. When multiple

inside an empty building? Be as creative as possible in

sheds are clustered, together they create a critical

allowing positive rule-bending.

mass of interest and traffic. It’s like a mini-business
ecosystem. They also address the
shortage of usable buildings many
downtown districts face and may

I N N O VAT I V E R E TA I L B U S I N E S S M O D E L S

avoid triggering some of the more

What does a local store look like? A standard downtown

are installed temporarily instead

retail storefront filled by one business may be the image

of permanently.

onerous zoning requirements if they

that springs to mind, but local retailers can be more creative than that. Shared spaces, booths at events, and
even empty buildings present new opportunities for today’s local stores.
T I N Y Smaller scale offerings give retailers small steps
towards full-scale stores.
T E M P O R A R Y Short-term stores give instant feedback on the viability of a concept.
T O G E T H E R Locating inside another store or a non-retail business provides access to established markets.
T R AV E L I N G Trucks, trailers and carts bring the store
to the customers, wherever they are.
Tiny retail experiments are thriving in the Tionesta
Market Village, filling the pipeline of future local
business owners. Credit: Rowan Rose
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Mini-Downtown Made of Sheds

Upscale Sheds

Tionesta Market Village, Tionesta, Penn., pop. 500

Artist Shanties, Hyannis, Mass., pop. 14,000*

Tionesta, Pennsylvania, had a commercial lot that was

Stroll around popular tourist destination Hyannis Harbor,

vacant after a fire in their downtown. Officials tried

and you’ll come across artist shanties. The tiny buildings

unsuccessfully to interest a developer in building a full-

are just over 100 square feet of temporary retail space

scale retail project on it. After 10 years, they decided

for painters, photographers, jewelers, and other arts

to try a different idea.

and craftspeople. They are so popular that artists

They cleaned up the lot and added storage sheds that
measure just a few hundred square feet. The sheds
were decorated with 19th century-style false fronts to

apply to a competitive program to earn the right to
display. Over 12 seasons, the 600 artists who participated have collectively earned over $1 million in sales.

coordinate with the downtown architecture. They

Tiny Houses

called it Tionesta Market Village and offered the sheds

Anchor Square, Pascagoula, Miss., pop. 22,000*

for rent to tiny businesses. They have had a waiting list
since the project started.

After Hurricane Katrina hit the US Gulf Coast, tinyhouse-style

Katrina

Cottages

were

provided

as

“The goal was to create healthy traffic in the down-

temporary housing. When the temporary housing was

town that would help boost sales at our existing busi-

no longer needed, the city of Pascagoula ended up

nesses, spur new businesses, and encourage façade

with 17 of the cottages. They placed them on an empty

improvements,” Julia McCray of Tionesta told me. “It’s

lot near their downtown, and filled them with tiny busi-

working! The coffee shop and art gallery extended

nesses, a mix of retail shops, restaurants, galleries, and

their hours and saw a boost in sales. A vacant building

studios. The open green space in front of the cottages

was purchased and is being renovated for mixed-use.”

is now a popular public gathering spot and plays host
to even more pop-up businesses during special events.

Pop-ups
Pop-ups are just temporary businesses. Anyone with a
business idea can try it out temporarily while they
learn more about the market, improve their business
skills, and make actual sales for cash flow.
Pop-ups can be big or small, lasting a few hours or a
few weeks. They can stand alone or be inside other
businesses. This is one area where small towns have an
advantage; some rural building owners are more flexible
about not requiring a full-year or multi-year lease.

Pop-ups Grow Businesses
Delaware*
Project Pop-up in Delaware has a record of success. Of
the 18 businesses selected for their pop-up program,
17 went on to sign a long-term lease and go into a fullscale business. They carefully target business people
who are already running some tiny retail experiments.
THE FUTURE OF RETAIL 45
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“The businesses that are most successful have shown
a strong readiness to occupy a brick and mortar space
as they are already generating some revenue, have a
customer base (even if small), and they are typically
using the Internet for sales and marketing,” State
Coordinator for Downtown Delaware Diane Laird said.

Popping up for the Holidays
Homewood, Illinois, pop. 19,000
Homewood wanted their holiday shoppers to enjoy
their downtown without having to walk past a bunch
of empty buildings. The Community Development
department featured a pop-up program to fill as many
buildings as they could, improve the downtown experience and encourage temporary business experiments. Two businesses used the program to test
whether Homewood was the right market for them to
open a new location, and five more were new local
businesses.
“In Homewood, we see our downtown becoming an
incubator for new ideas, the perfect place for entrepreneurs to try out new concepts,” Marketing and
Events Director Rachael Jones said.

Co-owners Keila Montalvo and Albert Sierra and family celebrate the grant
opening of Petite Sweets on Walnut Street in downtown Milford, Delaware.
Petite Sweets features cake pops, selling through both “brick and mortar”
location and on-line. Credit: business.delaware.gov

From Vacant Department Store to Mini-Downtown
The Village, Washington, Iowa*
What can fill up the large buildings left behind by
former downtown department stores? Washington,
Iowa, had one that included 15,000 square feet of
retail space that sat empty for years. Today it houses
The Village, a collection of little shops that looks like a

Shared Spaces

mini-downtown inside the building.

Remember the trend toward multiple retailers sharing

There are stores with only a few hundred square feet,

one larger space? Time for the examples.

and in the “town square,” there are tables and push

Shared Artist Spaces

carts available for micro-businesses to get started.
Many businesses grow from a tiny table to a little shop

ARTesian Gallery and Studios

to a full-scale business ready to move into their own

Sulphur, Oklahoma, pop. 5,000

building. Others reach a size that is comfortable for

The ARTesian Gallery and Studios bring together five

the business owner and stay there.

small spaces for artist studios, a gallery, shared equipment, and classroom areas. At 7,400 square feet, the
building was too large for any one artist to have renovated and occupied alone, but makes perfect sense as
a shared space.

One of the organizers Cathy Lloyd said, “I truly believe
that this is the future of retail in small communities.”

Roofless Buildings and Empty Lots
When downtown buildings are demolished or collapse, often only the walls or façade may be saved.
Before investing in a complete rebuild of a missing
building, tiny experiments like these can temporarily
make positive use of an empty space.

46

STATE OF MAIN WINTER 2018

To support and promote our local commerce through communication, advocacy and partnerships!

9

FOR ADDITIONAL

THE SMALL WINNERS AFTER RETAIL’S BIG SPLIT

EXAMPLES OF MAIN

Despite all the media attention on retail closures this past year, these

STREET COMMUNITIES

more complex trends have not fit into the sound bites. Pinched on both

THRIVING WITH INNO-

sides, big box retailers are experimenting with doing more online while

VATIVE RETAIL, VISIT

also trying to be smaller. Small retailers find themselves in a better posi-

MAINSTREET.ORG

tion, already small, already connected to customers, already providing an
experience worth enjoying.
Local officials and Main Street leaders play a crucial role in fostering and
supporting smaller footprints, tiny tests, and temporary experiments.
Suddenly, it seems like everyone wants what our Main Streets and downtowns have. Now is a great time to show everyone the power of local,
small, and personal retail.
When downtown buildings burn or collapse, there may not be funds to replace them immediately.
In St. Francis, Kansas, a coffee shop started in the roofless shell of a former building. They’ve
continued to improve the old structure over several years and now have a roof over their heads.
Credit: Kansas Sampler Foundation.

Coffee Shop

RESOURCES

Union Square, Saint Francis, Kan., pop. 1,300
In the footprint of a former downtown building, Union
Square houses a walk-up coffee shop in a shed-like
temporary kitchen. An outdoor seating area is open to
the sky with the remaining rafters used for decoration.

Beer Garden
107 Grand, Paris, Texas, pop. 25,000*
Doesn’t a beer garden sound so much more entertaining than just “the façade of a missing building”? The
kitchen is housed in a tiny shed-sized building inside
the old building’s footprint. A partial tin roof shades
some of the outdoor seating, and ceiling fans provide
a steady breeze.

Breaking the Old Rules
Making Space for Informal Businesses
Zuni, New Mexico, pop. 6,000*
The pueblo of Zuni, New Mexico, had little in the way
of traditional businesses and almost no public space.
Today it is transforming into a place where everyone
can gather and informal businesses can start and
grow from pop-ups to street vendor carts to small indoor spaces within a new Main Street corridor.

The Survey of Rural Challenges, conducted in 2015 and 2017
by Small Biz Survival and SaveYour.Town, surveyed over 450
rural people about their challenges in business and community
building. Website: smallbizsurvival.com/ruralchallenge
IBM Research’s 5 in 5 report predicts that in 5 years, buying
local will beat online. Website: mashable.com/2013/12/17/
ibm-5in5-report/
J. Walter Thompson Intelligence report on Transcendent Retail
predicts further blurring of the lines between online and offline
retail (fee for the full report). Website: jwtintelligence.com/
trend-reports/transcendent-retail
The Complete Omni-Channel Retail Report: What Brands
Need to Know about Modern Consumer Shopping Habits
issued by Big Commerce, Square, and Kelton Global, explores
online and offline shopping behavior. Website: smallbiztrends.
com/2017/09/small-business-retailers-need-know-onlineconsumer-behaviors-right-now.html
Chain Store Age admits “Mom and Pops Are Cool Again” and
looks at the changing retail dynamics favoring small stores for
purchases that matter. Website: chainstoreage.com/article/
mom-and-pops-are-cool-again
Tionesta Market Village is a mini-downtown made of storage
sheds that measure just a few hundred square feet. Website:
marketvillage.forestcounty.com
The Artist Shanties in Hyannis, Massachusetts are so popular that
artists apply to a competitive program to earn the right to display.
Website: hyartsdistrict.com/visual-arts/art-shanties/about
Delaware’s Project Pop-up works with building owners and
potential retailers to temporarily fill buildings and give businesses a step up. Website: doverpost.com/article/20160225/
NEWS/302259992
For additional resources, please visit smallbizsurvival.com.

* Main Street America member community

Reprinted with Permission from "The State of Main, Winter 2018"
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Grants Pass
Family YMCA
Strong Kids
Campaign
TOGETHER, WE CAN BUILD A BETTER US…
GIVE THE GIFT OF POSSIBILITY.

Your gift to the Y strengthens our community
and makes a difference in the
life of each individual we serve.

PLEASE DONATE TODAY!
The Y is now…as it has always been…a place of possibility and promise for all. Unfortunately,
in times when the true power of “us” is unknown to many and our bonds are fraying, we must
do even more to enhance our human connections. That’s why the Y passionately focuses on
strengthening communities. Everyday, the Y supports kids, adults, seniors and families with
programs that protect, teach, connect, heal, nourish and encourage. Everything we do helps
empower communities and the “us” who live in them to thrive.



Y-Hall After-School Program - A $50 donation provides a week of after-school care.



YMCA Healthy Family Activities - A $30 donation pays for a 4-week youth sport program.



Youth Theater Ensemble - A $150 donation pays for one camper.



YMCA Youth Development - A $125 donation provides a week of summer camp.
A $50 donation provides a month of swim lessons.

Grants Pass Family YMCA PO Box 5439 1000 Redwood Ave. www.grantspassymca.org
To support and promote our local commerce through communication, advocacy and partnerships!
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Chamber Membership
an Investment in Your Business
and our Community!

M

embership in the chamber is much more than a plaque on the wall, the fulfillment of a sense of civil obligation,
or the means to generate new business. Rather, membership represents a commitment to the continued prosperity of Josephine County’s economy. The Grants Pass & Josephine County Chamber of Commerce is the catalyst
that enables businesses to accomplish collectively what no one business could do alone. A strong united effort gives a voice
to members. Tourism, service, retail and manufacturing each contibute to our business community. Come visit us about
joining the Chamber and add your energetic voice to the community.

Staff

Chamber of Commerce Contact Information
Colene Martin
President/CEO

cmartin@grantspasschamber.org

Sue Brown
Business Director

sue@grantspasschamber.org

Linda Bradley
Marketing
lbradley@grantspasschamber.org
Art Dyer
Customer Service Representative
adyer@grantspasschamber.org

Grants Pass & Josephine County Chamber of Commerce
1995 NW Vine Street • Grants Pass, OR 97526
Phone: 541.476.7717 Fax: 541.476.9574
gpcoc@grantspasschamber.org • www.grantspasschamber.org

Executive Board of Directors Board of Directors
CHAIR/ Dave Kelly
Kelly's Automotive

Josh Balloch - AllCare Health

CHAIR-ELECT/ Christina Kruger
PacificCorp

Kirk Kolb - Grants Pass School District #7

TREASURER/ Hugh Griffiths
Met One Instruments

Julie Thomas - Concierge Home &
		Business Watch

PAST-CHAIR/ David Kinyon
Asante Three Rivers Medical Center

Cathy Kemper-Pelle - RCC

Foundation
Board Members

Greg Roe - Boy's & Girl's Club RV

Trent Carpenter - Southern OR Sanitation
Lawton Lesueur -Midland Empire Ins.

Chuck Rund - Consultant
Nancy Venuti - The Venuti Group

Steve Ware - Chair, Jo Co Sportsman Assc.

J.R. Wheeler - People’s Bank

Jodi Wainwright, Jodi the Author
Christie Swafford
Darlene Dart, People’s Bank
Programs & Events
cswafford@grantspasschamber.org Lowell Gibson, NiceBadge/Rec. Specialties

E

very Thursday Morning at 10:30am Chamber
Chatter is Sponsored by Rogue Credit Union,
showcasing events and businesses in Grants
Pass and Josephine County.
Chamber Chatter is Fun and Informative
while discussions with the Morning Hosts of KAJO
and KLDR keep it lively and interesting.
Join us at 10:30am each Thursday Morning to Listen to Chamber Chatter and find out what
is happening in our Community for the Weekend.
Keep your radio dialed to 98.3 FM or 99.7 FM or
1270 AM 10:30-11:00 am on Thursdays.

Sponsored By:
This month on Chamber Chatter:
•Raptor Creek Farms• Pain2Performance •
•Variety of Community Connections •
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Greeter of the Month
GPHS Marching Band

February 2018 Greeter of the Month was:
Marti Basura - GPHS Marching Band

Greeter of the Month

Marti
Basura
Marti Basura- GPHS Marching Band
Matt Crump - Bicoastal Media/RLG | Margaret Sundin-McCann - The Clutter Bee

LAUREL MERKEL
BROKER, GRI ABR

usbank.com

541-218-7819 Cell
LaurelMerkel@charter.net
www.LaurelMerkel.com

1830 NE 7th Street, #100
Grants Pass, OR 97526
Each Office Independently Owned and Operated.

Creating a world of
limitless possibilities.
At U.S. Bank, we’re dedicated to helping improve the lives
of those in our community, because when people come
together with a common goal, the impossible suddenly
becomes possible.
Proud to support the Grants Pass area community.
Visit one of our convenient Grants Pass locations today!
Downtown Branch
400 SW Sixth St.
541.474.1121

Redwood Haggen Branch
1690 Allen Creek Rd.
541.955.4507

Member FDIC. 160054C 9/16

To support and promote our local commerce through communication, advocacy and partnerships!
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SEMINAR: Travel Oregon 101
Travel Oregon is coming to Grants Pass on Wednesday,
March 14th for a Travel Oregon 101 seminar. We invite you and
your colleagues to join us for this informative dive into Oregon's
travel and tourism industry.
WHAT YOU WILL LEARN
The Travel Oregon 101 seminar is designed to benefit visitor-related businesses, organizations, and communities. Seminar participants will come away with an increased knowledge of the many
opportunities available through Travel Oregon and the network
of local, regional, national, and international industry partners.
(The Oregon Tourism Commission, doing business as Travel Oregon,
is the official tourism destination marketing agency for the State of Oregon.)

Photo Credit: Indigo Creek Outfitters

“Safer & Happier Driving” For
Precision Alignment & Brakes
SuperSteer® Steering & Suspension Kits
Roadmaster Suspension Kits
Tow Braking Systems
417 SW Henderson Lane - Grants Pass, OR 97527 Ph: 541-479-2882 or 800-245-8309
www.hendersonslineup.com www.supersteersuperstop.com

Oregon Tourism

INDUSTRY NEWS
Take the
Oregon Wildfires Survey

D

uring 2017 Oregon experienced one of its most severe
wildfire seasons in years.
Residents and businesses were affected throughout the state and the
impacts on Oregon’s tourism industry
were widespread.
Travel Oregon wants to know more
about the economic impacts of these
wildfires on Oregon’s travel and tourism industry to make sure our story is
shared in the conversations surrounding the future of wildfire management
in Oregon.
We are surveying travel-related businesses and organizations throughout
the state, including hotels and other
lodging properties, restaurants, retail
venues, recreation businesses and organizations, event organizers, transportation and tour operators, and attractions.
The survey is available until March
9, 2018. If you have a travel-related
business or organization in Oregon,
be sure to take the survey, and share
the link with your partners.
The results of the study will be compiled by Dean Runyan Associates and
Destination Analysts. Results will be
shared with the industry at the conclusion of the study, which is expected
to be April 30, 2018. If you have questions, contact Ladan@TravelOregon.
com.
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acifica, an education-focused
non-profit located in the Williams Valley in southeast Josephine County, is looking for folks to
join the board. Pacifica (like a gem!)
has many facets. Some areas of interest are nature and science education
(with the Caterpillar program and
upcoming Outdoor School sessions),
horticulture (with Forestfarm Nursery and developing landscape gardens), passive recreation (hiking and
horse trails, fishing, disc golf), hospitality (events such as weddings). This
all occurs on 420 conserved acres. Pacifica has become a defacto park.
Talents and skills in business
or any of the above-mentioned areas
would be welcomed. Please see www.
pacificagarden.org, and contact us via
email at info@pacificagarden.org or
call 541-846-1100 if you would like
more information or to join in this
exciting venture.

Pacifica is Looking for Board Members!

Visit Us Today!

Servicing your family, friends and fleet
vehicles from beginning to end.
Let Us Help Keep You On the Road
Warning lights on, not running right,
leaks, tire wear or noises a concern?
What does the factory recommend
for your car maintenance?

Call for your next appointment!

541-955-1002
BridgeStreetAutoandRV.com
2015 SW Bridge Steet
Monday - Friday
Grants Pass, OR 97526
8:00am to 5:30pm

509 SE 7th Street, Grants Pass

To support and promote our local commerce through communication, advocacy and partnerships!
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Be involved with your Business Community
Wednesdays ~ Starts at 7:45 am

March 2018

Business For Breakfast

Meeting Time: 7:45 - 9:00 am

March 7th
Tom Randall Insurance

Fruitdale Grange • 1440 Parkdale Ave

March 14th
Soroptomist

Josephine Community Library District • 200 NW C St

March 21st
The Boardroom Executive Stuites
The Guild Bldg • 1867 Williams Hwy

February 28th
Countryside Village

Our Mission is to support and promote our local
commerce through communication, advocacy,
and partnerships! Membership Info: 541-956-4102

Countryside Village • 1700 SW Kellenbeck Ave

1341 Rogue River Highway • Grants Pass, Oregon 97527 • (541) 471-0916
w w w.Ro g u e Au c ti on e ers. c om

Book of the Month Library resources to help your business grow

Nimble: Make Yourself and
Your Company Relevant in
the Age of Constant Change

By Baba Prasad
Every leader today knows they need
to be nimble, agile, and resilient—but how?
Filled with vivid examples and insights
from around the world and throughout
history, Nimble reveals what sets the most
nimble leaders and organizations apart
from the competition, presenting five
types of agility that help individuals and
16

companies not just survive, but thrive in
times of great change.
These resources were curated by
the Collection Development Librarian for
Josephine Community Library District.
For information visit:
www.josephinelibrary.org
or email:
info@josephinelibrary.org

Grants Pass & Josephine County Chamber of Commerce - www.grantspasschamber.org

Extraordinary Care for Women
Women’s Health Center of Southern Oregon helps women manage their
unique health needs through menopause and beyond. Our doctors and
staff are known for our specialized care and expertise. But we’re also loved
for our warmth and compassionate counseling that lets every woman play
an active role in her own care.
•
•
•
•
•

Well woman annual exams
Gynecology
Menopause management
In office and hospital surgeries
Same day appointments

We listen to you.
We care about you.
We care for you.

Personal support and responsive solutions
•

Exceptional education. We give you all the information you need to
play an active role in your own care.

•

Convenient access to diagnostics. We offer in-office GYN ultrasound

services and lab draws. Breast ultrasound and mammogram are located in
the same building.

A partner with AllCare
Health since 1998
1075 SW Grandview, Ste. 200
Grants Pass, Oregon 97527
541-479-8363
womenshealthso.com

To support and promote our local commerce through communication, advocacy and partnerships!
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Welcome Our Newest Chamber Members

Discovery Inn

Homes By Frazier- RE/Max

Discovery Inn

Homes By Frazier ~ RE/Max Integrity

Discovery Inn is situated in Grants Pass, 39 km from
Medford. Free WiFi is available throughout the property
and free private parking is available on site. Every room at
Discover Inn is air conditioned and is equipped with a flatscreen TV.

Barbara and Ryan Frazier - HomesByFrazier.com
- They provide the absolute finest service, dedication, and
expertise possible to their clients. Whether you want to buy
or sell, they will help make your home ownership dreams
come true!
When buying or selling property, knowledge is the
key. Their commitment to you as a buyer or
seller is to inform you about the current market trends, so YOU can make the right decision for your property.
They enjoy a great adventure, from finding
a great horse property to strategically locating
your family in the correct school district.

748 SE 7th St, Grants Pass
(541) 476-7793
Richard Yan – Manager
Email: DiscoveryInn@outlook.com
Category: Motel
Description:

All rooms come with a private bathroom.
You will find a 24-hour front desk at the
property. The nearest airport is Rogue Valley
Airport, 38 km from Discovery Inn.

Willamette Dental Group
Willamette Dental Group

2166 NW Vine St, Grants Pass
(855) 433-6825
Email: RHileman@@illiametteDental.com
Website: www.WilliametteDental.com
Category: Dental
Description:

1830 NE 7th St, Grants Pass
(541) 956-5505
Ryan & Barbara Frazier
Email: HomesByFrazier@gmail.com
Website: www.HomesByFrazier.com
Category: Real Estate
Description:

The Original Rasskall's Jerk
Shack LLC
The Original Rasskall’s Jerk Shack LLC
645 Pracht St, Ashland
(323) 828-0828
Lori L. Carty – Owner
Email: lbcarty@gmail.com
Website: www.RasskallsJerkShack.com
Category: Caterers
Description:

Willamette Dental Group offers patients a comprehensive range of dental services from routine & restorative
to specialty services, such as orthodontics and implants.
Focused on total proactive dental care, we have carefully selected quality dental care products for our patients at
A Taste of the Caribbean in Southern Oregon!
discounted prices to help care for oral health needs at home.
Willamette Dental Group started with a single office A Festive Mobile Food Shack is Available for Catering your
location in the Portland area in 1970, and quickly became special event!
a pioneer in the emerging field of coordinated dental care.
Catering is Available for parties of 25 up to 120.
By focusing on the long-term health needs of patients, the Two weeks reservation and good faith deposit is necessary
practice has continued to grow over the last four decades, and appreciated.
establishing more than 50 office locations in communities
throughout Oregon, Idaho, and Washington.
18
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Welcome Our Newest Chamber Members

Troon Vineyard

Si Casa Flores Corporation

Troon Vineyard

Si Casa Flores Corporation

1475 Kubli Rd, Grants Pass
(541) 846-9900 ext 1
Email: Jessica@TroonVineyard.com
Website: www.TroonVineyard.com
Category: Vineyard
Description:

Wine is life, part of nature and this is the vision that
guides us in the vineyard and winery as we craft the wines of
Troon Vineyard. The Applegate Valley is defined by a commitment to sustainable agriculture as is Troon Vineyard. We
believe that being a good steward to the land is not only a responsibility, but an essential step in making truly great wines.
In the cellar we also let nature take its course. Our
hand-harvested grapes are handled delicately. We trod our
fruit by foot to handle our fruit in least aggressive way possible. Our goal with each lot is to ferment with the natural
yeasts so abundant in our vineyards and to let malolactic fermentation also take its natural course.

202 NE Beacon Dr, Grants Pass
(541) 956-9254
Emmanuel Flores – Manager
Email: SiCasaFlores01@gmail.com
Website: www.SiCasaFloresCorp.com
Category: Restaurant
Description:
Looking for a great family restaurant or a place to
grab a few drinks after work? Stop by Si Casa Flores, the
most established of the Flores family restaurants.
With a menu spanning seafood and meats, appetizers and desserts, and everything in between, we’re sure
to have something to please everyone. Let us bring a taste
of our home to you – stop in today!

The Chamber Welcomes Christie Swafford!
The Grants Pass & Josephine County Chamber is very excited to add
Christie Swafford to our staff. Christie comes with a great deal of experience in promoting the business community from her recent career with
Town Center Association. Christie will be helping with events and promotions for the Chamber as well as some of our marketing activities. We look
forward to Christie’s fresh ideas and enthusiasm and know you will enjoy
working with her as well. Please help us extend a warm welcome to her
when you see her in the community!

To support and promote our local commerce through communication, advocacy and partnerships!
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Volunteers in our Community

I

Josephine County Volunteers ~
Chamber & Grants Pass Visitors Center

t’s time again to reach out to our
wonderful volunteer community and
invite those interested in the many,
many areas to volunteer in Josephine
County, to consider The Chamber &
Grants Pass Visitors Center as an option
for 2018.
Our busy season is from May
through October and we would like to
add new volunteers starting in March &
April to begin learning more about our
Southern Oregon region that our locals
and visitors love to explore.
We are planning our next Volunteer Training Excursion in April and
would love for anyone interested to join
our great Volunteer Team, to come into
the Visitors Center location at the Chamber at 1995 NW Vine St at the corner of
Sixth & Morgan Lane.
You can call (541) 476-7717 and
ask to speak to Sue Brown or drop by
and learn more. Our Chamber and Visitors Center hours are 9:00am to 5:00pm
daily
We have two shifts daily.
9am to 1:00pm and 1:00pm to 5:00pm

20

Art Strunk, Maxine Bates, Marilyn Tiss

Grants Pass & Josephine County Chamber of Commerce - www.grantspasschamber.org

1012 NW 6th St. • Grants Pass, OR 97526

Health
Insurance
That Makes
Sense for

1867 Williams Hwy, Ste. 110
Grants Pass

www.ATRIOhp.com

541-507-4050

Nancy Venuti

Oregon Principal Broker, CRS

nancy@grantspasshomes.com

Office: 541.476.9616
800.906.9616
Cell: 541.660.0612

GrantsPassHomes.com

AR B ON N E

®

C andy Moras ch
Independent Consultant
Area Manager
Arbonne ID# 127-42-815

541-660-7209
candy@onceuponahorse.org

325 Galice Rd
Merlin, Or 97532
(800) 336-1647
WildRogue.com
To support and promote our local commerce through communication, advocacy and partnerships!
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Thank you for Renewing Your Membership
A-1 Commercial Cleaning Service
American Legion Nuggets Baseball
Applegate River Golf Club
Arbonne International
Arbonne International - CM
Baskets Beyond
BE Yoga
Black Bear Diner
Blue Roan Boutique
Bridge Street Auto & RV
Buona Sera Inn
Chateau at the Oregon Caves National Monument
Clouser Well Drilling Inc
Design! by Kiltz Internet Solutions
Don's Bike Center
Elmer's Restaurant
Express Empoyment Professionals
EZ Sleep Mattress
First Interstate Bank - South Branch
Grange Co-Op
Great Northwest Music
Hart Insurance
Health Insurance Place
Imprints Design & Screen Printing
Insurance Lounge
Judy's Grants Pass Florist & Gifts
KCK's Shop
Magnabilities
Moving Mountains
New Horizons In Wellness
O.A.R.S.
Oregon Books & Games LLC
PenniesWorth Acres Nursery
Planet Fitness
Pregnancy Care Center of Grants Pass
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Renewing Members
Thank you for
your continued
support of
our community

River Valley Appraisal, Inc.
ROC Food Pantry - Reaching Our Community
Rocket Laser Graphics, LLC
Rogue Music Theatre
Rogue River Florist & Gifts
Rotary Club of Greater Grants Pass
San Francisco/Petaluma KOA
Saturday Artisan and Crafters Market
Siskiyou Community Health Center
Siskiyou Insurance Marketplace, Inc.
Smoke'n Oak BBQ
SO Backflow Techs
Southern Oregon Aspire, Inc.
Staples #613
Travelodge
Valerian Homes LLC
Victoria's Station
Window Knight, LLC

Grants Pass & Josephine County Chamber of Commerce - www.grantspasschamber.org

Mon

5

Wed

7
7am
Ambassadors
Greeters 7:45-9:00am
Tom Randall Insurance
Fruitdale Grange
1440 Parkdale Dr.

Tue

6

14

7:30am
BR&E
Chamber Office

20

27

28

Greeters 7:45-9:00am
The Boardroom
1867 Williams Hwy
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Greeters 7:45-9:00am
Soroptimist
Josephine Community
Library
200 NW C St

13

March 2018
Sun

Click here for
Community
Events

4
7am
Gov’t Affairs
Taprock NW Grill

12

19 China Trip
Info Meeting
5:30—7pm
Bear Hotel

11

18

26

4:00
Finance Committee
@ Chamber
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Greeters 7:45-9:00am
Countryside Village
1700 Kellenbeck Ave

1

Thu

9

2

Fri

10

3

Sat

March 2018
8

17

15
Kickstart
8—9:30

7am
Board Meeting
Chamber Office
16

24

Strategic Planning
9—3

30

31

23

22

29

23

To support and promote our local commerce through communication, advocacy and partnerships!

Join Grants Pass & Josephine County Chamber of Commerce for an adventure to…

CHINA

Beijing ● Shanghai

Your Trip
Includes:

Oct 6 - 15, 2018
10-Day Trip For Only

*

$2,099

● Suzhou ● Hangzhou

● Roundtrip international airfare & Chinese domestic airfare & Tax
● 4-and 5-star hotel accommodations ● 3 meals each day ● Deluxe bus tours
● Fluent English-speaking tour guides ● Entrance fees for attractions

10-day Itinerary
Day 1 - SEA/Beijing
Check in at Seattle International Airport for an afternoon flight. Your
adventure begins as you cross the international dateline.
Day 2 - Beijing
Arrive in Beijing, the Capital of China by midnight. You will be met at the
airport by your tour guide and transferred to the hotel.
Day 3 - 4 Beijing
Visit the Tian An Men Square, the largest square in the world, the
Palace Museum, also known as the Forbidden City, home of 24
emperors with a total space of 9,999 rooms, and the Summer Palace,
featuring the Long Corridor with painted gallery, Kunming Lake and
Longevity Hill, Seventeen Arch Bridge and the Marble Boat.
Tour to the Lama Temple and the Temple of Heaven, built in 1420
A.D., where the emperors prayed to the heavens for a good harvest.
Day 5 - Beijing
Bus excursion to the Great Wall, the 4,000 mile long and 2,000 year old
construction is said to be the only man-made structure visible by the naked
eye from the moon. Visit the Ming Tombs. One of the 13 Ming Emperors'
Tombs is fully excavated and open for exploration.

•
•
•
•
•
•
•
•

Price reflects Double occupancy
Add $500 for single occupancy
$100 Additional for Non-Membership
Add $6,000 to fly Business Class
Add $200 to take Terra-Cotta Warriors itinerary
Everything on the itinerary included
Free business conference if passenger requires
Including all tax & Post Departure Travel insurance

Day 6 - Beijing/Shanghai/Suzhou
Fly to Shanghai, followed by a bus trip to Suzhou for the Lingering
Garden, Tiger Hill, Hanshan Temple and the National Embroidery
Institute to see silk embroidery, a local craft with thousands of years of
history. Dinner this evening will include a show featuring traditional
Chinese music.
Day 7 - Suzhou/Hangzhou
Morning tour bus excursion to Hangzhou for a visit to the Economic
Development Zone and the centuries-old Lingyin Temple, featuring a
64.3 foot high camphor-wood carving of Buddha.
Day 8 - Hangzhou/Shanghai
Morning boat cruise on West Lake with relaxing stopover at jewel-like
pagodas and tea houses. Afternoon tour bus trip to Shanghai.
Day 9 - Shanghai
Visit the Yu Garden, a maze of marvelous pavilions, ponds, rocky works
and overarching trees. Also visit the Bund, Shanghai’s famous waterfront
park. Tour the Pudong Economic Development Zone.
Day 10 - Shanghai/Beijing/SEA
Morning for free. The afternoon flight will depart by 1:30pm for SEA where
you will arrive at 10:30 am on the same day.

An orientation meeting will be held
Monday, Mar 19. 2018, 5:30-7:00 p.m.
at Evergreen Federal Bank’s
BEAR HOTEL
2101 NE Spaulding Ave, Grants Pass
Please call Colene at Chamber for details
Phone: 541-476-7717

Plan now to join Grants Pass & Joesephine County Chamber of Commerce, with business leaders and friends for this once in a lifetime China
Adventure. Space is limited. Email your registration to Chamber, 541-476-7717 cmartin@grantspasschamber.org Website
www.grantspasschamber.org . Tour Operator: Citslinc 1-844.262.1100 email address citslinc@yahoo.com website www.citslinc.org

