Low-Line Farmers Market

Lakeview Live: Concerts on the Curb

LOCATION: Southport CTA Brown Line Station
Auxiliary Exit

LOCATION: Paulina Avenue, between Roscoe
and Henderson

DATE: Thursdays, June 7 - October 11

DATE: Wednesdays, July 11 - September 5

NUMBER OF MARKETS: 19

NUMBER OF CONCERTS: 9

DESCRIPTION: A carefully curated market bringing high-quality produce, proteins, flowers and
artisanal foods from local farms and vendors to a
convenient location for CTA commuters and
Southport Corridor shoppers.
TARGET AUDIENCE: Lakeview and surrounding
communities, families & young professionals

DESCRIPTION: This event series showcases the
sounds of Chicago's talented musicians and celebrates our beloved Lakeview businesses in a
laid-back community setting. Enjoy summer
evenings with live music, local food, craft beer,
and family-friendly activities while mingling with
friends and neighbors in the heart of Lakeview.
Free and open to the public.

ESTIMATED ATTENDANCE: 100 - 200 attendees
per event

TARGET AUDIENCE: Lakeview and surrounding
communities, families & young professionals

PEDESTRIAN TRAFFIC: 13,500+ per day
TRANSIT RIDERS: 3,500+

ESTIMATED ATTENDANCE: 250– 500 attendees
per event

SPONSORSHIP DEADLINE: April 6, 2018

PEDESTRIAN TRAFFIC: 13,000+ per day
SPONSORSHIP DEADLINE: April 6, 2018

See page 4 for possible sponsor benefits. Customized sponsorship packages can be
created to meet your needs, budgets and goals.

See page 4 for possible sponsor benefits. Customized sponsorship packages can be
created to meet your needs, budgets and goals.

Trick or Treat on Southport

Lincoln Ave Beer Stroll

LOCATION: Southport Avenue, Roscoe to Grace

LOCATION: Lincoln Avenue, Diversey to Addison

DATE: Sunday, October 28, 2018 from 4-8PM
(subject to change based on Cubs post-season
schedule)

DATE: November 2018

DESCRIPTION: A free annual community event
featuring family-friendly activities and trick-ortreating at local businesses.
TARGET AUDIENCE: Families, all ages
ESTIMATED ATTENDANCE: 12,000+ attendees
PEDESETRIAN TRAFFIC: 13,500+ per day
SPONSORSHIP DEADLINE: August 24, 2018

See page 4 for possible sponsor benefits. Customized sponsorship packages can be
created to meet your needs, budgets and goals.

DESCRIPTION: This neighborhood beer stroll will
combine craft beer samples paired with local,
complimentary bites that showcase the Lakeview businesses. This event will feature two
routes, with over 20 local businesses and restaurants that will transform into tasting destinations. Both routes will feature over 30+ craft
beers.
TARGET AUDIENCE: Craft beer drinkers, 21+
ESTIMATED ATTENDANCE: 500+ attendees
SPONSORSHIP DEADLINE: September 7, 2018

See page 4 for possible sponsor benefits. Customized sponsorship packages can be
created to meet your needs, budgets and goals.

Demographics
Our Local Community Profile:
50% Millennials
$119,198 Median Household Income
80.5% College Educated

Why West Lakeview?
West Lakeview is where you'll find the customers you're looking for. We're highly educated. We spend
more per household than other communities in the region and take advantage of what our neighborhood has to offer. We're a compelling mix of singles and families, many of whom were attracted to
our neighborhood for our outstanding schools. Just minutes north of downtown, West Lakeview’s vibrant streets are home to some of Chicago’s best culture, shopping, and dining. That’s why we are
one of the most sought-after communities in the Chicago region .

What Drives Spending
Decisions?
The Lakeview Chamber has:
7,000 This is Lakeview Facebook Followers
2,400 Low-Line Market Facebook Followers
5,500 This is Lakeview Twitter Followers
1,800 This is Lakeview Instagram Followers
255 Members
2,700 Email Subscribers

According to a Lakeview Chamber
consumer survey, Lakeview consumers say that when choosing where to
spend their money, the top three
factors that are most important to
them are high quality, proximity to
home and nice atmosphere. More
than 90% of respondents stated that
these are very or somewhat important factors in determining
where they spend their money.
Source: GIS Planning, 2017

Possible Sponsorship Benefits


Logo/name inclusion on event website, posters/signage, and Lakeview Chamber eNewsletters



Dedicated social media posts



Inclusion and messaging in eNewsletter



Dedicated blog post on website



Logo inclusion on direct mail campaign for event



Booth space or other activation on-site (sponsor to provide tent and contents within booth space)



Opportunity to distribute promotional material and giveaways at event



On-site signage



Recognition in the Lakeview Chamber Annual Report



Name recognition in media releases



Recognition in event ads on neighborhood recycling units



Opportunity to make remarks from stage (Lakeview Live & Trick or Treat Southport only)



Recognition as a sponsor of a “Game Zone” activity (Lakeview Live only)

