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45th Annual The Fall Festival
Fall’s right around the corner and what better way to celebrate its arrival
than joining in on festivities with your family, neighbors, and local
businesses?! Our very first Castro Valley Fall Festival
was held in 1972 where it was located in Castro
Village. It later moved to Castro Valley Boulevard
where it is held today! This two day festival is taking
place on September 9th and 10th from 10am–6pm. There
will be over 150 arts and crafts, community, and nonprofit booths along with the specialties of food, beer,
and wine! So come join
us and over 60,000 of
your neighborhood
friends in celebrating,
socializing, and
discovering all the
joys of Fall and good
company in Castro
Valley!

Eden Night Live

Eden Night Live, an all ages friendly event, is THE destination for locals to positively engage with their
community and learn more about local businesses. Taking place in the heart of Hayward, ENL is completely
open to the public and has multiple areas of interest to engage all attendees, including:


Recreational area (beach volleyball, basketball courts, wall climbing, & more)



Performance stage (live DJ + performances)



Outdoor art space (including classes & hands-on activities)



Food vendors/Picnic area



Vendors (local businesses & artists)

Eden Night Live is a collaborative effort between a few different entities including Eden Chamber of Commerce,
DSAL (Deputy Sheriffs’ Activity League), and the Alameda County Sheriffs’ Office, with overall vision and
guidance by RJ “KoolRaul” Navalta.
Come to enjoy music, participate in physical activity, indulge in local foods, create art, and more!

Thank you to our sponsors:
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THE CHAMBER STAFF SPEAKS UP!
Hello Chamber Members,
I am pleased to announce the return of the monthly Chamber Newspaper. In the monthly
distribution of this paper you will find many useful tips, information about your fellow chamber members, event information and any upcoming business news.
If you have some news to share about your business or have an upcoming event, please
let us here at the office know at info@castrovalleychamber.com so we can add it to the
next edition.
As many of you know, the Chamber of Commerce celebrated our 80th birthday in March!
We look forward to continuing the economic growth the communities we serve.

Ashley Strasburg,
Executive Director

2017 Castro Valley/ Eden Area
Chamber Board of Directors
President

Vice Presidents

Directors

Cindy Torres

Shay Knudsen

Mike Tacconi

Laurie Funnell

Bryan Daylor

Susan McCue

Geraldine Cortez

Treasurer

Brian Morrison

Zelma Byrd

Parvin Ahmadi

Al Hearne

Tim Castle

Julie Sumiki

Kim Holland

David Gehrke

Peter Rosen

Marty Neideffer

Chamber Staff
Executive Director
Ashley Strasburg
Operations Assistant

Business Development

Eden Night Live

Work Based Learning

& Marketing Director

Program Director

Program Director

Caryl Mahar

Raul Navalta

Kim Hudson

Administrative Support
Jasmin Castaneda
Katherine Field

Allison Field

Open: Monday-Friday 8:00am-5:00pm;

Visit their website at www.TacconiTeam.com

Saturday 9:00am-12:00pm

And Facebook page: Castro Valley—Mortgage Lender—Bay Equity

Closed on Sundays

Email: mTacconi@bayeq.com
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CHAMBER MEMBER
IN THE

Spotlight: Jim Negri
Jim Negri
2654 Miramar Avenue
Castro Valley, CA 94546-2821
ciaojim_cvrotary@att.net
650.996.9173

Jim Negri has been a member of the Castro Valley Eden Area Chamber of Commerce since 2009 and served two
terms on the Board of Directors (2010-2016). He and his wife, Rina, have lived in Castro Valley since 1985 and
Jim served as the Superintendent of the Castro Valley Unified School District for six years, 2009-2015, before
retiring. Since retirement, Jim has been working as an educational consultant, Jim Negri Leadership
(www.jimnegrileadership.com), and consulting for several companies doing superintendent searches, retirement
education for educators, energy conservation, and professional development for aspiring, new, and current superintendents. One could say that Jim is failing “retirement.”
Jim has been active in the Rotary Club of Castro Valley since 2010 and is serving as the 2017-2018 President.
“Even though I have retired, I am committed to making Castro Valley a great place to live and work. That is why I
am active in Rotary and Chamber. I encourage everyone to be active in a community organization!”
The Rotary Club of Castro Valley annually runs the Chili Cook-off and Rowell Ranch Rodeo Parade (May 11-12,
2018) and a Poker Tournament (March 2018) as well sponsoring events that exemplify the Rotary concept of
Service Above Self (e.g., Student Backpack Project, Senior Citizen Thanksgiving Lunch, Children’s Christmas
Party, Boy Scouts of America Troop 708). Jim has coordinated the ticket sales for the Chili Cook-off and the
equestrian staging area for the Parade.
Jim invites anyone to learn more about Rotary by attending a lunch meeting (Tuesdays at 12:00-1:30 p.m. at
Redwood Canyon Golf Course).
Upcoming speakers and events are posted on the Club’s website,
www.castrovalleyrotary.org). Rotary members will be working a Beer & Wine Booth at the Fall Festival on Sunday
September 10, so stop by, say hello, and learn more about Rotary.
Jim is a native of Oakland who has a B.A. in Economics from the University of California, Berkeley, and a M.A. in
Educational Leadership from St. Mary’s College of California. Rina and Jim has one son, Jason, who works in the
entertainment industry in Los Angeles. Besides his work in education, Jim has worked 12 years as a newspaper
photographer and owned his own photographer business as he say “in the pre-digital era.”

Good News from our Members!

If you're looking for a great night out,
and want to support your local community then you don't want to miss
this! The Bistro in Hayward is hosting the AIDS/ LifeCycle comedy
fundraiser on September 16th at
8pm! Sandy Stec will be headlining,
co host of Marcus and Sandy on
101.3 fm! All ticket sales will benefit
the AIDS Life/Cycle foundation and
its riders on their journey by bicycle
from SF to LA! So buy your tickets
now, and laugh later!

When all custom work is accomplished in store,
you tend to appreciate the precision and skill it
requires to create these beautiful jewelry pieces!
We are fortunate to have such a wonderful team
player on our staff, our Mastergold Smith
~Charlie Thym.
Carefully Crafted Diamond Tennis bracelet.
High Quality diamonds selected by Sherry
Yarnal.

As many Castro Valley residents
may have seen, Knudsen's parking
lot has underwent a transformation
since its August 14th and it is almost
complete! Although parts of the
parking lot is still restricted, all businesses around the lot’s area remain
open unless informed otherwise. In
accordance to this temporary parking inconvenience, parking will be
available next door to Knudsen’s
and patrons will have to enter
through the front entrance.
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SMALL BUSINESS

TIPS & TRICKS

: Grow Your Small Business

7 Ways to Use LinkedIn to

In addition to creating Career Pages, encourage employees to
share job postings and “day in the
life” content as well. This gives
visitors a genuine idea of what it’s
like to work for you and adds to
• Link to your Company Page in
your authenticity. If you have a
the footer of your marketing
few employees who lead the pack
emails or newsletters
With LinkedIn, the world’s largest proin sharing content, consider linkfessional network, you can generate
leads, produce sales, and hire top
ing them to your Company Page’s
Embed a Company Follow button
professionals to fuel your growth. Here •
Life Tab. Their shared articles and
onto
your
website
so
visitors
can
are seven ways to grow your business
For more ideas and advice on expand- recent updates will automatically
easily follow your LinkedIn Com- ing your brand’s authority, download
using LinkedIn:
populate, providing visitors with up
pany Page
our Sophisticated Marketer’s Guide to
-to-date information. Watch our
Thought
Leadership
to
learn
more.
1. Create a LinkedIn Company Page
video below on how to use the
3. Share Content Regularly
Life Tab to attract the right talent
5. Target Sales Prospects
We’ve found that LinkedIn members
for your company.
are 50% more likely to buy once
The more you post, the more people
There are nearly 30 million small businesses in the United States, but only
half of them will make it past five
years. To ensure your small business
is in the successful half, we encourage
you to capitalize on the various ways
LinkedIn can evolve your business.

ports that content shared by employees receives eight times the
engagement as brand shared
content

mining which companies they want to
learn more about. To get started with
thought leadership content, try to provide a unique perspective on your
industry, product, or organization.
Sharing your opinion on the future of
your industry or creating a definitive
guide on your product are just two
ways to demonstrate your expertise
and position your company as a credible partner.

they’ve engaged with your business on
LinkedIn. But they can’t connect with
you if you don’t have a LinkedIn Company Page. According to Forbes, only
57% of companies have pages. The
remaining 43% are missing out on a
free opportunity to generate leads,
talent, and, ultimately, revenue.

you can potentially reach and convert.
Best-in-class LinkedIn Company Pages are consistently updated to ensure
that visitors have plenty of new content
to consume and share.

LinkedIn has over 500 million users to
date. That may seem like a lot to sort
through, but LinkedIn also provides
you with tools to identify and target
your ideal audience.

As you create your page, think about
the kind of impression you want to
create among potential customers and
employees. This will help you select
the right photos and messages to use
on your page.

forming updates, your best times to
post, and which members of your
audience are the most engaged. With
this information, it’s easy to make data
-driven decisions to optimize your
Company Page content.

search feature, visit their profiles. Their
endorsements or recent profile views
might surface additional qualified pro- LinkedIn ProFinder enables you to
post your projects, receive free
spects, too.

7. Hire Freelancers

You’ve probably had an employee
who took on a task outside of their
domain. You might have even
LinkedIn members are more likely than done it yourself a few times. While
To get started, try posting at least
once per week. It’s not uncommon for other social media users to keep their the effort is commendable, learncompanies to post three or more times profiles up-to-date, making it easier for ing on the fly can also be detriIf you don’t already have one, create a per day. Post whenever you have
you to find the right people. Use
mental. Fortunately, finding the
LinkedIn Company Page. Personal
something worth saying. Posting con- LinkedIn profile data to search for
right talent for the task at hand
profiles don’t have the same marketLinkedIn
members
based
on
geosistently shows Company Page visiing, advertising, and recruiting features tors that your company is active on
graphic location, education, experiisn’t as tricky as it once was, even
as Company Pages, making them less LinkedIn. Use LinkedIn’s Company
ence, and even connections. Once
if you can’t afford the salary of a
effective at promoting your business.
you’ve found prospects using the
full time employee.
Page analytics to see your top per-

For a step-by-step guide on how to
In addition to posting often, here are a
create an above and beyond Company few more stats to help you boost enPage, view our LinkedIn Company
gagement:
Page Best Practices.
2. Promote Your Company Page
Once you have a Company Page,
announce it to your clients, employees, and personal network. This will
help you gain your first followers, who
in turn will help to promote your Company Page on the content you post to
it. Promoting your page on other platforms or via email is also a great way
to grow your audience. Here are some
simple ways to get the word out:

•

Posts with links receive up to
45% more engagement

For more ways to reach your ideal
audience, learn how to advertise on
LinkedIn.
6. Build an All-Star Team
LinkedIn has helped 75% of job
switchers make informed career decisions, making LinkedIn a top re-

cruiting network. What are candidates looking for when making
those decisions? Our research
shows that 66% of candidates
• Posts that have relevant “best-of” want to see company culture over
lists get almost 40% more amplifi- everything else. To take advantage of this preference, concation
sider enhancing your Company
Page with a LinkedIn Career
When a post gets good engagement,
Page.
consider promoting it to a wider audi-

•

Images see an incredible 98%
increase in engagement

•

Announce the launch of the Com- ence with LinkedIn Sponsored Conpany Page on your personal
tent. Take the Sponsored Content
LinkedIn profile
Tour and discover how Sponsored
Content amplifies your best content.

•

Encourage employees to follow
the Company Page by making it
a part of your onboarding process—Social Media Today re-

4. Showcase Thought Leadership
Seventy nine percent of buyers say
thought leadership is critical for deter-

Save the Date!

proposals, and hire trustworthy
professionals all in one place.
ProFinder will even pair you with
local professionals to ensure you
have the best freelance experience possible. With 172 professional services available on
ProFinder, it’s easy to find the
perfect professional for any task.

LinkedIn vets all the professionals
on the platform to ensure they are
qualified and leverages your network to find freelancers your connections have used, so you’re
never in the dark about who
you’re hiring.

By using freelancers, you’ll get
access to outside perspectives &
broad experience of professionals
Career Pages allow you to target of all kinds, from creating websites
audiences with a personalized
and designing logos to managing
look into your company, culture,
your books or crafting your marand jobs. They give you dedicated keting strategy.
Life and Jobs Tabs on your Company Page that attract and engage relevant professionals.

Chamber Newsletter

Page 5—Sept. 1, 2017

2017 FALL FESTIVAL
Entertainment Line Up
Saturday, September 9th

Sunday, September 10th

Bandstand Stage

Bandstand Stage

10-10:45am: Manny Cruz Jazz Ensemble

10-11:30am: In Full Swing (Castro Valley Adult School)

11-11:45am: Fleet Street (Classic Pop)

11:45-12:45pm: The Surf Hounds

12-12:45pm: Bad Boy Bruce and the Blues Mob

1-1:45pm: Jeff Ricketts and the Dirt Road Band (Country)

1-1:45pm: Blue Voodoo (Classic Blues)

2-3pm: Third Sol Latin Soul Group

2-2:45pm: Grovality

3:15-4pm: Sezu (Variety)

3-3:45pm: Gilly

4:15-5pm: The Grateful Dead Guise

4-4:45pm: Pretending/2 Jett

5:15-6pm: Forte R&B Band

5-6pm: My Evergreen Soul

Bedford Stage

Bedford Stage

10-10:45am: The H.A.R.D. Dancers

10-10:45am: True Fitness

11-11:45am: The Bay Area Panthers Cheerleaders

11-11:45am: H.A.R.D. Belly Dancers

12-12:45pm: Phil Santos Violins

12-12:45pm: Castro Valley School of Music

1-1:45pm: Bedford Studios Presents

1-1:30pm: Pallen Martial Arts

2-3pm: Castro Valley Performing Arts

1:45-2pm: Music for Minors 2

3:15-4pm: Dance Live Dream Center

2-2:45pm: Eden Aoba Taiko (Japanese Drumming)

4:15-5pm: The Reverbivores

3-3:45pm: Bedford Studios (Variety Entertainment)

5:15-6pm: Rockhenge (original Classic Rock)

4-5pm: Bedazzled Dance Studio
5:15-6pm: Standoff (Rock & Roll)

Entertainment Spotlight

Ken Younger on lead guitar / vocals

Jeff Ricketts

Bill Desmidt on rhythm guitar / vocals

Tim Breen

Michael Mares on keyboards / vocals

Steve Murphy

Wolf Bostedt on bass guitar

Paul Dulle

Kyle Walsh on drums.
The Dead Guise are a band dedicated to carrying on the tradition of The
Grateful Dead. Currently, it is made up of a multi-generational group of
experienced musicians. The band began its journey in the Fall of 1994
as simply a jam session between friends Ken Younger, Bill Desmidt,
and Dan Albers. Their early years consisted of performing in Santa
Cruz, Walnut Creek, Hayward, Livermore, as well as at Placerville’s
Grateful Bear Ranch and Fair. They’ve also had the honor of hosting the
Annual Jerry Garcia Memorial in San Leandro for numerous years.
Although many band members have come and gone, Younger, Desmidt, Mares, Bostedt, and Walsh have been established in the band
since 2016.

Jeff's musical journey started with him hearing the sweet sounds of
gospel music at an early age from his grandfather’s church. With family
just a few miles from Tupelo and Memphis and raised as a Pentecostal
preacher’s grandson, Jeff’s love for gospel, country, and old rock n roll
runs deep in his blood and soul. Jeff has played all styles of music but
always comes back to his gospel and country roots. He has written
several originals and performed with some of the great song writers and
played the Grand Ole Opry. Jeff also has those rat pack boys, British
invasion mates and those American rock n roll legends clouding his
mind! Some of Jeff's influences include Elvis, Johnny Cash, Ray Price,
Johnny Horton, Brian Setzer, Stevie Ray Vaughn, Dean Martin, Merle
Haggard, Dwight Yoakum, Michael Buble, The Rolling Stones and Aerosmith and on and on!

Entertainment Coordinated by Jim Bedford
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Did You Know?
Marketing is available for all members of the
Chamber as part of your membership. If you
would like assistance or ideas for promoting
your business, give our Chamber a call at:

(510) 537-5300
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CAREER PATHWAYS TRUST
The Career Pathways Program has wrapped on its most impressive summer yet!
Throughout the school year and together with partners at the Castro Valley/Eden Area Chamber of
Commerce and Eden ROP, our students were engaged in over 50 different field trip and guest speaking
experiences, as well as focused Career Days for Health and Wellness, as well as Engineering, Digital
Design, and ICT. Students learned from companies such as Pixar, the FBI, Cisco Systems, and Eden
Medical Center- to name a few. Not only were the students anxious to absorb but the businesses were
eager to teach.
In addition to the school year events, the Chamber helped to place 43 students into summer internship
positions with 18 different host companies:

38 Students from Castro Valley Unified were matched with 15 host companies
5 Students from San Lorenzo Unified were matched with 3 host companies
Cumulative hours worked from all students placed by the Chamber: 2,925
Our pupils worked an astonishing number of hours over a four-week period, sacrificing their summers
for education and community involvement. Four of our interns were asked to stay on at their respective
companies for year-round positions (after school hours of course) thanks of the tremendous work they
put in over the course of the program.
Our young-adults were asked at the beginning of the summer program to walk into each day at their
positions not only representing themselves but also their school districts, the Chamber of Commerce, as
well as the towns of San Lorenzo and Castro Valley, and we could not be prouder of the outcome.
Looking ahead to the next school year, we are happy to announce that all available slots are full for the
Career Pathway program offered at CVHS with overall participation having jumped 65% from the 2016
-2017 school year. San Lorenzo too has seen a huge uptick in the number of students enrolled in the
grant acknowledged programs and will continue to grow in upcoming years.
Are you interested in getting involved with the Career Pathways as an intern host, guest speaker,
mentor? Contact Kim Hudson at the Chamber:
kim@castrovalleychamber.com

A special Thanks to all of the businesses who
generously gave our students their time and
expertise throughout the school year!
“Tell me and I’ll forget; show me and I may remember;
involve me and I’ll understand.”
~Chinese Proverb~
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MARK YOUR CALENDAR!
Sun

Mon

Tue

Wed

Thu

Fri

Sat

27

28

29

30

31

1

2

3

4

5

6

7

8

9

10:30AM-11:30AM:
Economic
Development
Committee Meeting

5PM– 9PM: Castro
Valley Street Eats

12PM– 1PM:
Ambassador
Meeting

6PM– 9PM: Eden
Night Live

10AM– 6PM: Fall
Festival!
9AM-12PM: BIG
SALAMI SHOOT

Labor Day

10

11

10AM– 6PM: Fall
Festival!

17

18

12

7:30AM–
9AM: CV/EA
Chamber Executive
Meeting
12PM– 1PM: San
Lorenzo First Meeting
5PM– 9PM: Castro
Valley Street Eats

19

13
10AM– 12PM:
SCORE Counseling

20

5PM– 9PM:
Castro Valley
Street Eats

24

25

26
5PM– 9PM: Castro
Valley Street Eats

27
10AM– 12PM:
SCORE Counseling

Oct. 3, 10, 17, 24, & 31– Castro Valley Street Eats
Oct. 13 & 27– Eden Night Live

Oct 11– 4th Quarter Economic Development Forum
Oct. 14– FamFest 5K Free Race Clinic
Oct. 19– Jess C. Spenser Mixer
Oct. 20– CVSan 4R Employee Recognition Lunch

15

7:30AM– 9AM:
CV/EA Board of
Directors Meeting

21
5:30PM– 7:30PM:
Pete’s Ace Hardware
& Vanderbuilt Mixer!

ASCO Fall Citizens
Academy Begins

Oct. 21– Bark-tober Fest

14

28
5:30PM– 7:30PM:
Eden Area Monthly
Mixer

16
7:30AM– 10AM:
Spouse Whisperer

22

23

6PM-10PM:
Outdoor Movie
Night: Beauty and
the Beast
6PM– 9PM: Eden
Night Live

29

30

