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Life is better in the Quick Lane.™

Last Call for St. Thomas Uncorked Tickets
A limited number of
tickets for our 7th annual
St. Thomas Uncorked
event at the St. Thomas
Elgin Public Art Centre
are on sale now at
the Chamber office.
$50 per person includes
admission, wine sampling
and tasty foods paired to 11 different wines from
around the globe. Jamie Quai of Quai du Vin

Estate Winery will be our
on-site sommelier.
TD Bank returns as
our main sponsor for St.
Thomas Uncorked and
is joined by supporting
sponsors such as Celtic
Ridge Farms and Century Chocolates.
Full details in the Events section of the Chamber’s
website at www.stthomaschamber.on.ca or by
calling the Chamber office at 519-631-1981.

Agri-Net 2019

If your business is part of, or in any way connected
to, the agriculture sector you are invited to
participate in our 3rd annual Agri-Net Networking
event. It’s February 13 at The London Convention
Centre, sponsored by Libro Credit Union hosted
jointly by the London Chamber of Commerce in
co-operation with regional Chambers including St.
Thomas & District.
Exhibitor participation is opened to all at the low
price of $175 plus HST per space. Each exhibitor will
be provided with a covered eight foot table and the
space around the table along with complimentary
Wi-Fi. There are limited spaces available with
complimentary hydro and those will be assigned on
a first come/first served basis.
Each exhibitor will receive 10 complimentary
event tickets to distribute as they wish — a $100
value.
All exhibitors will be responsible for having a
draw-box on their table, to collect business cards and

a prize to be drawn from your box at the appropriate
time. At the end of the event, those business cards
are your property to use as you see fit.
Exhibitor set up will take place from 12:003:00 p.m. followed by an Exhibitor to Exhibitor
Networking Hour from 3:00-4:00 p.m.. Doors will
open to the public at 4:30 and the show will run
until 7:00 p.m.
All administration for Agri-Net 2019 is being
handled by the London Chamber of Commerce.
To reserve your exhibitor space at the event, please
log into the London Chamber’s website at www.
londonchamber.com and click the events tab.
Further questions? Contact Janie Rother at the
London Chamber of Commerce: 519-432-7551
Ext 34 or janie@londonchamber.com.

Reach business and community leaders,
decision-makers and just about anyone else.
Call 519-773-3126 or email sales@inelgin.ca
for ideas and pricing.
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Viewpoint
Transparency In Business
Business Beat

■ by Christina R. Green
Marketers everywhere insist that successful
businesses should become more transparent with
their audience. After all, people want to do business
with those they know, like, and trust. And what better
way to accomplish that than by showing your potential
customers or clients who you are?
But transparency encompasses more than just your
brand. There are times in your company history when
you might have to become transparent with something
uncomfortable or something you want to change. But
just how far do you go?
What Is Transparency?
Transparency, when done well, is a cultural shift
to become more open with customers, clients, and
employees. Think of the movie Charlie and the
Chocolate Factory. The golden ticket allowed one
child and a guest to go on a tour of the mysterious
factory. What wondrous things they discovered (and
a little mayhem, but that’s a topic for another post).
When transparency is done well, you can create that
same interest in your company.
In 2017, Entrepreneur ran an article entitled “How
Transparency Became a Top Priority for Business, and
Why You Should Care.” See the full article online at:
https://www.entrepreneur.com/article/295739
In it, contributor Larry Alton shared an important
statistic:
“According to a recent study by Label Insight, up
to 94 percent of consumers surveyed indicated that
they were more likely to be loyal to a brand that
offers transparency, while 73 percent said they were

Self-employed?

willing to pay more for a product that offers complete
transparency.”
Those are impressive reasons to become more
transparent.
Adopting a culture of transparency means you
make it clear what your business mission, goals, and
culture are. It may also include your business history,
failings, operations, and performance. However, it
does not need to include your “secret sauce.”
When Transparency Is Hard
Transparency is not all about drinking from a
chocolate river as mentioned in the movie example
above. Just like in that movie, there can be times when
transparency is uncomfortable but necessary. Think of
how Wonka told the parents they’d be meeting their
child at the juicer or the taffy stretching machine.
Difficult conversations for the rest of us.
It’s easy to think of the happy things you can to
share with your audience to help them get to know you
better. Maybe you got a new puppy over the weekend
or your child graduated from school. These personal
shares make it easier for people to feel connected to
you and your business.
These are the easy wins.
Transparency in social
media posts should
keep in mind your ideal
audience and always
provide one of the
following themes:
Educational
Inspirational
Entertaining
If the post doesn’t
accomplish any of these,
even in a liberal way,
rethink that post.

We’ve got you covered. Guaranteed.

As a small business owner, you’re trying to stretch every dollar.
The last thing you want to deal with is unexpected health care costs.

But what about the times when you have something
difficult to share? It’s important to be transparent at
those difficult times too.
Disappointing Past Performance
This may seem like a no-no but there are times
when a business gets a bad reputation and must
turn it around. To ignore the mistake/blunder would
be dishonest. Take what Wells Fargo does in this
commercial to earn trust back as an example. Notice,
they don’t specifically mention what they did to lose
trust. No reason to dwell. Instead, they dive into how
they will regain it. https://youtu.be/1rrivHxCeeY
Improving or Upgrading Services
Some companies have an issue with lack of quality
or they want to offer additional services. They can
do this by improving their offerings and showing
(transparently) how they are doing it. It’s also wise to
adopt a slogan that reflects that change in direction
and shows that they are dedicated to making the
changes a big part of their business. Winn Dixie
adopted the slogan “Getting better all the time” and
was specific about listening to its customers as you
can see in this video: https://youtu.be/tO3m13jK4ZI
Transparent Salaries
Buffer and Whole Foods decided to become
transparent with their employees by making salaries
public. The idea helps keep salaries relatively equal
(per position) and those who are paid more in a
specific position have done something to warrant the
higher level of pay and thus become role models for
other employees. At Buffer, even the co-founder and
CEO’s salary is public knowledge.
Transparency and Reviews
There’s no arguing that reviews affect purchasing
decisions. Because of this, writing reviews became
a popular black market service for some. Many
businesses, from writers with books on e-marketplaces
to restaurants and hotels, were taking advantage of
fake reviews (paid for by the person being reviewed).
Some businesses, like Amazon, have cracked down on
this shady practice and now label reviews as verified
purchases. This form of transparency can benefit your
company if you have products and reviews.
If you want to adopt a culture of transparency at
your business, know it’s not an occasional thing.
Transparency must flavour your approach to
problem-solving even when it’s difficult. You need for
customers to know and trust you and you can’t do that
by showing yourself as the perpetual perfect hero.

Christina R. Green teaches small businesses, chambers, and associations how to
connect through content. Her articles have appeared in the Midwest Society of
Association Executives’ Magazine, NTEN.org, AssociationTech, and Socialfish. She
is a regular blogger at Frankjkenny.com and the Event Manager Blog.

The Chambers of Commerce Group Insurance Plan® has
guaranteed benefits for firms as small as one or two lives.
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No health questions. No medical exams. No waiting period.

Published by The Aylmer Express Ltd.,
and delivered to businesses in St. Thomas and
Elgin Country
For complete information on the St. Thomas
and District Chamber of Commerce, reach us at:
115-300 South Edgeware Rd.,
St. Thomas, Ontario N5P 4L1
Telephone: 519-631-1981
E-Mail: mail@stthomaschamber.ca
Website: www.stthomaschamber.on.ca
Bob Hammersley
President & CEO
Susan Munday
Accounting Coordinator
Christy Hunking
Member Services
Barry Fitzgerald
Member Services

Coverage is guaranteed and effective the
first day of the month following application.
Coverage includes:

The Chambers Plan is designed
for small businesses just like
yours, featuring:

• Stable rates
• Simple online administration
• Quick and easy claim submissions with
our mobile app
• Human Resource, Legal and Accounting
• Basic Dental benefits including exams, cleanings and fillings services included in every plan
• $25,000 Life Insurance

• Health coverage including prescription drugs, paramedical
services, ambulance, medical equipment, vision, even
emergency travel coverage

Don’t delay! Get a free quote at www.chamberplan.ca or contact
your local Chambers Plan advisor.
Bene�ts
Planning
Group bene�ts made speci�cally for small business
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St. Thomas & District Chamber of Commerce

2019 Board of Directors

Chair: Sean Dyke

1st Vice-Chair: Bob Ward
2nd Vice-Chair: Chris Patriquin
Immediate
Past Chair: Raymond Bosveld
Treasurer: Kristina Schmitt

St. Thomas Economic
Development Corp.
The Auto Guys
Simply Pure Water

HollisWealth
KMS Property
Maintenance
Director: Scott Caslick
Clar-i-ty Virtual
Assistants
Director: Ross Fair
Fanshawe College St. Thomas –
Elgin Campus
Director: Robert Furneaux
Gorman Rupp Canada
Director: Brian Helmer
Reith and Associates
Insurance & Financial Services
Director: Kevin Jackson
Elgin Business Resource
Centre
Director: Dr. Greg Johnston
Family
Health Options
Director: Tara McCaulley
Small Business Enterprise
Centre
Director: Scott McRae
Forest City Castings
Director: Mayor Joe Preston
Wendy’s Restaurants
Director: Melanie Taylor
The Achievement Centre
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Chamber News

Long-Term Transportation Plan Fundamental
To Ontario’s Diverse Transportation Needs
Ontario Chamber Network releases key transportation recommendations
to better serve needs of businesses and residents
The St. Thomas & District Chamber
of Commerce and the Ontario Chamber
of Commerce (OCC) recently released
Moving Forward: Towards a Strategic
Approach to Ontario’s Transportation
Needs (Part I), a policy report calling
on the Ontario Government to develop a
Long-Term Transportation Plan. Our full
report can be viewed or downloaded from
the Business & Community News section
of the St. Thomas & District Chamber’s
website at www.stthomaschamber.on.ca
To address the current and future transportation needs of the province,
the report highlights three areas of opportunity that will help improve the
movement of goods and mobility of Ontarians.
In a recent OCC survey, 58 percent of Ontario businesses rated existing
transportation infrastructure as fair or poor. With much of the existing
infrastructure in Ontario built in the 1950s and 1960s and nearing the
end of its useful life, the OCC recognizes that the costs of investment
are high, and Ontario is far behind when it comes to building new and
maintaining old infrastructure.
“Transportation is the backbone of our economy, affecting the
movement of people and goods and the everyday lives of Ontarians
and businesses,” says St. Thomas & District Chamber President &
CEO Bob Hammersley. “Yet, congestion, limited transit connectivity,
population growth, aging assets, unique regional needs, and a historic
under-investment in infrastructure have led to a significant gap between
the actual and needed infrastructure in Ontario. This has led to real
challenges faced by Ontario residents and businesses every single day.”
The St. Thomas & District Chamber of Commerce and the OCC
developed an initial thirteen strategic and pertinent transportation
recommendations for a stronger Ontario within three critical areas.
Although not an exhaustive review of all transportation modes and
regional needs across the province, this approach will help to address the
current and future transportation needs of the province with a focus on:
• Transit planning governance (with an initial focus on the GTHA);
• Moving people and goods by rail; and
• Autonomous vehicles.
The report points to short- and long-term opportunities, including CN
Rail’s Milton Logistics Hub, the use of advanced signalling technology to
increase capacity on subways, VIA Rail’s High Frequency Rail proposal,
bringing two-way all-day GO Train service to the Innovation Corridor,
developing ‘Union Station West’, and the return of passenger rail to
Northern Ontario.
Ontario was also the first province in Canada to implement a pilot
regulatory framework to allow for the testing of autonomous vehicles
and driverless technology. The report calls attention to the readiness of
the province for the reality of autonomous vehicles in the near future,
recommending Ontario capitalize on its first-mover status in this space.
The St. Thomas & District Chamber of Commerce and the OCC urge
all levels of government to work together with industry to attract future
January 2019

investments, innovation, and jobs, as well
as ensure Ontario is the first province
to reap the benefits associated with this
technology.
“50% of Ontario businesses view
transportation infrastructure as critical
to their competitiveness. The province
needs a plan that is strategic, provides
value for public dollars, optimizes existing
assets, leverages the private sector and
technology, and takes into account the
unique needs of our province,” added Rocco Rossi, President and CEO of
the OCC. “Moving forward, we will continue to consult our Members on
the province’s vast and diverse transportation needs.”
The St. Thomas & District Chamber of Commerce and the OCC have
been active on the transportation file for years, and will continue to
provide thought leadership on other transportation modalities as part of its
ongoing advocacy on the province’s transportation planning and priorities.

Commitment
to Excellence
Demonstrated in the High Level of
Quality Service each and every time.
Full Range of Accounting Services
Auditing • Accounting • Taxation

Business Plans • Management Consulting
Small Business Services • Bookkeeping Services
Estate and Trust Returns
Business Succession Planning
Our Knowledgeable and Friendly Staff
have the experience and training to help you with
all your accounting and taxation needs
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Mark Lassam, CPA, CA
115 Curtis Street, St. Thomas
519-631-1631
mark@lassam.ca
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Pro-Text

Overland Flood Insurance
■ by Dan Reith
Flooding is the second most common natural
disaster in Canada, occurring five times as often as
wildfires. Just a few centimetres of water can cause
costly, irreversible damage to your home.
When it comes to protecting homes from floods,
most property owners assume their home insurance
policies will provide adequate coverage. This is often
not the case, making dedicated protection in the form
of overland flood insurance a must.

What is Overland Flooding?

Overland flooding is defined as floodwaters that
flow from an outside source or body of water onto
dry land, causing water damage. The two most
likely causes of overland flooding include snowmelt
and rainstorms. Overland flood insurance covers
flooding from surface water accumulation as well
as from bodies of water, such as lakes, rivers or
streams.
Understanding what is and what is not considered
flooding from an insurance perspective is critical
to ensuring you secure the appropriate policies to
protect against water damage.

Why Traditional Policies
Aren’t Enough

While traditional home insurance policies and
tenant policies may offer coverage for water damage

12

from sewer backups or pipe bursts, they commonly
exclude losses caused by overland floods.
While newer policies can include some level of
flood protection, availability varies. What’s more,
even comprehensive homeowners and tenant
insurance policies (which often offer the best
available protection for homeowners and tenants)
don’t automatically provide broad protections for
water damage.
Some wrongly assume that sewer backup insurance
provides adequate coverage. However, these policies
only insure you from non-storm-related backflow
from sewers or septic tanks. Sewer backup insurance
doesn’t protect you if the backflow results from a
sudden flow of external groundwater.
To truly protect your home from floods, you
can’t rely on standard home insurance policies or
tenant insurance alone. Instead, you should turn
to new forms of protection, like overland water
endorsements.

Overland Flood Endorsements

Standard home, condo (strata) and tenant policies
often exclude overland flood damage coverage.
However, because extreme weather events are
becoming more frequent, many insurers are now
providing policyholders with the option to purchase
add-ons (endorsements).
In general, overland flood endorsements provide
a level of flood insurance that was previously
unavailable. Specifically, the overland flood

THIS MONTH IN ELGIN

endorsement can protect against damage resulting
from melting snow, excess rain and overflowing
riverbeds.
With overland flood insurance, it is important to
understand what is and what is not covered. Overland
flood insurance covers damage from freshwater
sources. This means that any claims related to costal
flooding, tsunamis and other saltwater sources are
excluded. Dam breaks are also specifically designated
as uncovered occurrences.
Overland water endorsements are available to
most property owners across Canada. However, a
small number of dwellings may not qualify if the risk
of flooding is too high in their area. The best way to
determine your coverage eligibility is to contact your
property insurance agent. Here at Reith & Associates
Insurance and Financial Services Limited we will be
happy to arrange a quote or second opinion to ensure
you learn all about your options.
This column appears regularly in
Business Beat and has been submitted
by Dan Reith, BA (Hons), CAIB,
President and Principal Broker at Reith
& Associates Insurance and Financial
Services Limited, 462 Talbot Street,
St. Thomas. Questions and comments
on this column are welcomed by the
writer at 519-631-3862 or via e-mail:
info@reithandassociates.com
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Member News
Small Business Fined $60,000

A small business in the Ottawa area that ignored Ministry of Labour orders despite repeat visits by an inspector who provided compliance solutions - has been
fined $60,000 and is no longer in operation.
The inspector first visited the business, a coffee shop, after an incident had
occurred. Following an investigation, the inspector issued 15 orders. To help the
business comply with the orders, the inspector emailed a package of small business
tools and resources to one of the company’s directors. But despite four follow-up
visits from the inspector over eight months, the business failed to comply with some
of the orders. This led the Ministry of Labour to prosecute the employer, which
resulted in the fine.
“It didn’t have to end this way,” says Bill Chen, WSPS (Workplace Safety & Prevention
Services) Regional Community Coordinator for Small Business. “The owners could
have complied with the outstanding orders using simple tools and resources that are
available online at no cost.”

Where the owners came up short

The four orders that had not been complied with included mandatory requirements
to post a copy of the employer’s health and safety policy. A written policy helps
promote your health and safety program. It takes into account the particulars of your
workplace and communicates the employer’s commitment to health and safety.
WSPS’ Small Business Centre has a draft policy you can download quickly. Key
points to cover include:
• ensure all workers complete a basic health and safety awareness training
program. This training introduces workers to the Occupational Health and
Safety Act and focuses on the health and safety rights and responsibilities of
workers, supervisors and employers.
• ensure all supervisors complete a basic health and safety awareness training
program. Similar to the worker awareness program, this version provides
important information on supervisors’ duties. Online training for both programs
is available at no cost. Access the training from WSPS’ Small Business Centre or
the Ministry of Labour.
• conduct a violence risk assessment to identify potential sources of violence in the
workplace. The owners could have downloaded all the tools they needed to meet

this order, such as a violence hazard inspection form, violence policy, reporting
procedure and more, at WSPS’ Small Business Centre.
“It’s not just about compliance,” says Bill. ‘It’s about preventing injuries.”
Failure to comply with these orders cost the employer $15,000 per order. Orders are
issued to ensure workplaces meet minimum standards of protection. The employer
could have avoided the orders, and the $60,000 fine, by using readily available
resources to comply with legal requirements. By last summer, the business was no
longer in operation.
Don’t let this happen to you! WSPS is connected to the Chamber and regularly works
with us to assist local businesses with a wide range of services, many of which are completely free of charge. Contact information for local and regional WSPS personnel can be
found in the Chamber’s online Business Directory on our website at www.stthomaschamber.on.ca Search “Business Advisory Services” or “Occupational Health and Safety”.

More On Getting It Right

The middle of December brought questions to the Chamber office on doorto-door approaches being made in commercial areas of the city by a person or
persons claiming to be based in a London office and “auditing” then attempting to
sell consulting services and products for workplace health and safety issues. The
complaint brought to us expressed concern that the individual at their premises left
an impression of being an auditor or inspector employed by a government agency and
was unnecessarily aggressive or intimidating.
The organization in question was unknown in the St. Thomas & District Chamber
files so we checked with the London Chamber and found the organization was not
registered there either. We then shared information with St. Thomas Police and
confirmed the organization in question definitely has no affiliation to any agency such
as the Ontario Ministry of Labour or the Workplace Safety & Insurance Board.
Having any uninvited individual enter your business and begin filling out an ‘audit
checklist’ is not an acceptable business practice, nor something you are obliged to
permit.
If you encounter any questionable or undesirable approaches, please let police
know. In St. Thomas, non-emergency reports can be made by calling 519-631-1224.
Should you feel threatened or intimidated, don’t hesitate to contact police using 911.

St. Thomas City Council &
Mayor Joe Preston

FREEDOM TO RETIRE
YOUR WAY
Sun Life’s Money for Life approach adapts to you.
Let’s build a plan to get the investments, protection and
freedom to live your way now, and through retirement.

Michael L. Moore*

Tel: 519-637-7747
Cell: 519-871-2888
michael.moore@sunlife.com
www.sunlife.ca/michael.moore
9 Princess Avenue, Unit #3
St. Thomas, ON N5R 3V3

Would like to take this opportunity to
wish all a Happy, Healthy and
Prosperous New Year!
545 Talbot St., St. Thomas
519-631-1680
www.stthomas.ca
January 2019

Life’s brighter under the sun
*Mutual funds distributed by Sun Life Financial Investment Services (Canada) Inc.
Sun Life Assurance Company of Canada is a member of the Sun Life Financial group of companies.
© Sun Life Assurance Company of Canada, 2018.
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Legal Business

Lien On Me

■ by Monty Fordham

George and Martha some years ago found a perfect piece of
property in the Muskoka area, and bought it with the intention
of, some day, building their retirement retreat. Finally, some
day arrived and they decided to engage the services of Sammy’s
Contracting to construct their dream home. The property had
been mortgage-free for some time and George and Martha
had accumulated savings sufficient to cover the costs of the
construction. The contractor provided plans for the new
home along with a cost estimate which both found to be very
reasonable.
Needless to say, it was with great excitement that George and
Martha signed the contract for construction and gave Sammy a
deposit of $20,000. Construction proceeded with no apparent
problems. George did, however, notice that the electrician who
finished the job was not the one who had started it. As well,
the installation of plumbing fixtures seemed to take longer
than expected, given the fact that Sammy had been paid up to
date in several progress payments. There also seemed to be an
inordinate amount of grumbling among Sammy’s employees.
The home was eventually completed and the final product
was everything George and Martha had hoped for. Well, not
quite. Shortly after the house was completed, George picked
up a very puzzling and troubling letter at the local post office.
An electrician, whom neither George nor Martha had ever

Merchant
Services:
Right
for Your
Business
First Data’s trademark is
providing fast, safe and
cost-efficient transactions.
Let us analyze your latest
statement and we will
meet or beat your
current rates.

For more information, contact your First Data Business Consultant at 1-888-265-4117.

met had engaged the services of a lawyer who advised that the
electrician was claiming a “lien” against the property for the
value of services and material provided to the home.
George and Martha very quickly made an appointment with
the lawyer they had engaged when they bought the property
some years previously. Their lawyer performed a title search
on their property and reported back to them. Much to their
dismay, it appeared that the electrician had registered a “claim
for lien” against their property pursuant to the Construction
Lien Act of Ontario. Furthermore, the electrician had started
a law suit in Superior Court naming George and Martha as
defendants. But they had never met the electrician and he had
never sent them a bill.
It got worse. Other tradespeople who had worked on the
home had also registered claims for liens and were in varying
stages of law suits as well. Of course, Sammy was named in the
law suits as well, but no one had seen him in some time. George
and Martha’s lawyer asked them how much money was in the
“hold-back”, only to be told there wasn’t one. The total amount
claimed under the liens was approximately half the value of
the property and the tradespeople were threatening to sell the
property to satisfy their liens.
Ultimately, George and Martha’s mortgage-free dream home
became a nightmare saddled with debt.
Under the provisions of the Construction Lien Act, every
person (including contractors, subcontractors and workers)
who supplies services or materials to an improvement
(construction, repair, addition etc.) for an owner, contractor or
subcontractor has a lien upon the interest of the owner in the
premises improved for the price of those services or materials.
It should be noted that the Construction Lien Act has been
recently amended, some of which amendments took hold last
summer and some of which will be effective in 2019.
The owner, however, is provided some protection under the
Act. As long as the owner retains a “ten-percent hold back”,
the hold back so retained will take the place of the premises
improved and the persons claiming liens must look to this
hold back, rather than selling the property to satisfy their lien.
If necessary, the hold back is paid into court and the liens are
lifted from the property and life goes on for the property owner.
This situation is to be distinguished from the purchase of
a new home from a contractor or developer where the land
and home are being purchased together. In such cases the Act
provides protection to purchasers against lien claims.
Whenever anyone is contemplating construction or
improvements on property they own, attention must be paid
to the provisions of
Lawyer Monty Fordham prepares this
the Construction
monthly column for the St. Thomas &
District Chamber of Commerce and
Lien Act. When in
our Members. Questions, comments
doubt consult with
and suggestions for future columns
are welcomed by Monty at his office:
your lawyer and
Fordham & Brightling Associates –
Lawyers, 4 Elgin Street, St. Thomas.
avoid the lien times.

© 2016 First Data Canada Ltd. is a registered ISO/MSP of Wells Fargo Bank, N.A., Canadian Branch,
Toronto, ON, Canada. All trademarks, service marks and trade names used in this material are the
property of their respective owners.
21958 2016
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Telephone 519-633-4000,
FAX 519-633-1371 or e-mail:
montyfordham@4elgin.ca
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Chamber News

Global Growth Fund Programs:
The Ontario Chamber of Commerce is actively engaged in multiple
programs to help our Members.
Among them, Ontario’s Global Growth Fund provides Ontario businesses
with the support they need to export their goods and services abroad.
Funded by the Ministry of Economic Development, Job Creation and
Trade, the Global Growth Fund allows Ontario businesses to receive up to
$250,000 in lifetime support through two programs:
• Export Market Access Program
• Export Manager Program
The Global Growth Fund prioritizes support for these in-demand and
high-growth sectors
• advanced manufacturing
• aerospace
• automotive
• clean technology (including renewable energy and environmental
technologies)
• exportable professional services (such as architecture or engineering)
• ICT including digital media
• life sciences

Export Market Access
http://exportaccess.ca/en/home

The Export Market Access Program has helped more than 1,200 Ontario
businesses access and expand into international markets. Businesses can
apply for up to $50,000 in funding in one Export Market Access application
on a 50/50 cost share basis. For example, you can propose a project of up to
$100,000 in eligible activities, $50,000 of which would be provided by the
Province of Ontario.
Eligible activities include:
• showcasing company goods and services to potential international
buyers
• participating in international trade missions
• developing promotional materials
• upgrading e-commerce capabilities to facilitate trade with the target
market
• exhibiting in international trade shows
• conducting market research on the target market
• securing temporary in-market office space to further business
relationships

Business eligibility

To be eligible for the
Export Market Access
program, your business
must:
• have
at
least
$300,000 in annual
sales
• have between three and 500 full-time employees
• focus on no more than two target countries in your application

Export Manager Program
http://www.ontarioexporters.ca/home/

The Export Manager Program helps a limited number of high-growth
technology or innovation-intensive Ontario businesses hire a dedicated
Ontario-based export manager who will prepare and implement an
international export plan that will help your business:
• Launch a new international business strategy; or
• Expand the company’s presence in an existing international export
market.
Your company can receive up to $80,000 to offset up to 50% of the export
manager’s salary over two years. It is important to note that you can only
receive Export Manager funding once in your company’s lifetime.
Successful applicants must have annual sales between $2 million and $20
million and export sales ranging from 10% to 50% of total annual sales to
be eligible. Please contact the Ontario Chamber of Commerce for more
details.
To learn more visit the program websites or call the Ontario Chamber of
Commerce office in Toronto at 416-482-5222, or email programs@occ.ca

Print
& Design
Print & Design

PROFESSIONAL
SERVICES
PROFESSIONAL
SERVICES
for your
business
for your businessneeds
needs
Pop-Up
Pop-Up Banners
Banners
Great for trade shows, events, in-store

Great for trade shows,
displays. Easy set-up/storage,
events, in-storeincludes
displays.
carrying
Easycase.
set-up/storage,

Your family and their future depend upon the
security of your life and income!
Do you have personal Life Insurance,
Disability Insurance, Critical Illness Insurance?
If you are not sure if you require any of these
coverages, have a medical condition, or occupation
that seems to block your path to security, contact
me for a FREE consultation.
Martin Evers - Financial Advisor
South Coast Financial Services
Email - martin@martinevers.ca
Call or Text - 519-878-2313
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Financial
Goals
Analysis

Income
Protection

includes carrying case.

Marketing
Marketing
Materials
Materials

We do it all! Calendars,
booklets,
We do it all!
- Calendars,
booklets,
cards, letterhead
folders,
business business
cards, folders,
letterhead

Debt
Free

Investing
For
Future
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390 Talbot
St. E.,St.
Aylmer
· 519-773-3126
390 Talbot
E., Aylmer
· 519-773-3126
info@aylmerexpress.ca
info@aylmerexpress.ca
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Member News

New Members
All Clear Disinfecting

1-2 Westdale Avenue
London, ON N6K 2G6
Phone: 226-503-9099
Email: chris@allcleardisinfecting.com
Website: www.allcleardisinfecting.com
Contact: Chris Krasowski, President
Buyers Guide Categories: Cleaning
Services; Property Maintenance
Products & Services: After working in
disaster restoration for twelve years, All
Clear Disinfecting identified a need for
an efficient and cost-efficient service
for commercial, institutional, mobile
and residential disinfecting. They
provide an effective sanitizing solution
that leaves no residue and by-product
behind. This technology is truly amazing
and will revolutionize the way we treat
the elimination of our environmental
contaminants and hazards.

Edward Jones
– Robert Massicotte

The St. Thomas & District Chamber of Commerce proudly welcomes the following businesses and individuals
as our newest Members. Those listed below were accepted as registered Members from November 16 to
December 15, 2018. Once an organization registers with the Chamber, all personnel (owners/managers/
staff) within the organization have full access to all Chamber programs, projects, events and services.

300 South Edgeware Road, Suite 2
St. Thomas, ON N5P 4L1
Phone: 519-633-4334
Email: robert.massicotte@
edwardjones.com
Website: www.edwardjones.ca/robertmassicotte
Contact: Robert Massicotte, Financial
Advisor
Buyers Guide Categories: Financial
Services;
Investment
Services;
Retirement Planning
Products & Services: As an Edward
Jones financial advisor, Robert
Massicotte believes it’s important to
invest his time to best understand what
you’re working toward before you invest
your money. Whether you’re planning
for retirement, saving for college for
children or grandchildren, or just trying
to protect the financial future of the ones
you care for the most, he will work with

you to develop specific strategies to help
you develop a complete, tailored strategy
to help you achieve your financial goals.

Vissers Orchard and
Nursery

53134 Heritage Line
Aylmer, ON N5H 2R1
Phone: 519-866-5480
Email: vissers.orchard.nursery@gmail.
com
Contact: Cor Vissers, Owner
Buyers Guide Categories: Agriculture –
Growers & Producers, Food Wholesalers;
Food Specialties; Nurseries
Products & Services: Vissers Orchard
and Nursery supplies nursery stock to
apple orchards around the world. Their
new trees include the honey crisp, gala and
ambrosia varieties. Vissers also operates
the Sweaburg Orchard that features 85
acres of ambrosia and gala apples.

Business After 5
The Holiday Business After 5 was
held at St. Anne’s Centre on Dec.
5, co-hosted by Small Business
Enterprise Centre and Elgin
Business Resource Centre. This first
social of the New Year will be Jan.
16 at Elgin Centre (formerly Elgin
Mall), hosted by Fanshawe Career &
Employment Services.

Terry Carroll from Elgin St. Thomas
Community Foundation, left, with
Wendell Graves.

Sean Dyke, left, from St. Thomas
Economic Development and Councillor
Steve Peters talk with some of the Junior
Achievement students.

Crystal Underhill EXT 234
or Janet Palmer at EXT. 226
Some of the representatives of the Our
Place Respite Inc. display.

Professional Services Directory
Save 3.5¢ / litre
Chamber members qualify for Esso’s
Direct Billing Program; you pay 3.5¢
off the posted retail pump price
whenever you fuel up.
You may also get a convenient, detailed
monthly invoice and also qualify for
Speedpass®. For an application, contact:

Lynhurst
ESSO & Variety
16

Wellington Road
at St. George St.
519-633-0002

Rob Blaxall: President

• Voice / Voice Mail
• Data Communications
• CCTV Video Surveillance
• Security
• Sound / PA Systems
• Business Phone Systems

“Our customers are not just satisfied...they’re impressed!”
Now offering
voip business systems
rmbcommunications.com

P.O. Box 20155, St. Thomas (519) 633.0080 • rmbcommunications@gmail.com

Residential • Commercial • Industrial
THIS MONTH IN ELGIN

Full range of Public Accounting
Services including:
Auditing, Accounting and
Taxation Services

Mark Lassam, CPA, CA

115 Curtis St., St. Thomas, ON N5P 1J4
p: 519-631-1631 | f: 519-631-2929
mark@lassam.ca
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