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Everyone welcome
General manager Derek Brooks
welcomed organization representatives
and members of the public to the Staples
booth during the Chamber’s Business
& Community Showcase October 18 at
St. Anne’s Centre. For more pictures, see
page 16.

A breakfast invitation!
If your business or organization employs 20 or more staff, we have some
valuable information to share.
The St. Thomas & District Chamber of Commerce invites you to attend
a free breakfast with Louie Di Palma, Director of the Ontario Chamber of
Commerce SME Programs.
“Employment Standard and the Business Case for Creating Inclusive Workplaces”
2017 is a reporting year and businesses with 20+ staff must report to the Provincial Government on whether they
implemented and are in compliance with the Employment Standard under the Accessibility for Ontarians with Disabilities Act (AODA). The session will inform businesses what they need to do to comply and also how to file the
report.
Thursday November 16, 2017; 7:30 a.m. - 9:00 a.m.
EBRC Main Boardroom
300 South Edgeware Road, St. Thomas
Looking for more info? Please call or email the Chamber office. Phone us at 519-631-1981 and speak with Christy
Hunking at Extension 526, or Email us at: mail@stthomaschamber.ca
Free Admission – Spaces are Limited – Registration Required

Co-op / intern joins Chamber staff

Business After 5

The St. Thomas & District
Chamber is pleased to
welcome Gabby McSloy to
the Chamber staff on a coop/internship placement.
Gabby is completing
her Grade 12 studies at
A.V.S.S. (Arthur Voaden
Secondary School) in St. Thomas, in addition
to taking a partial load in media courses at
Fanshawe College. She has a career ambition
to work in Event Planning & Management and
will complete 200 hours with the Chamber this
semester. In addition to assisting us with office
& administrative duties, Gabby will be present
and active at Chamber events through the
completion of her term with us in January.

Wednesday November 15
Co-Sponsors: RBC
Royal Bank of Canada
and
Graham Scott Enns
Chartered Accountants
Site: Jennings Furniture
432 Talbot Street
St. Thomas

Wednesday December 6
Co-Sponsors:
Small Business
Enterprise Centre
and
Elgin Business
Resource Centre
Site: St. Anne`s Centre
20 Morrison Drive
St. Thomas

And the winner is …

Chamber Member Services Rep Barry Fitzgerald,
left, presents Jeff Crossett of ARC Benefits Planning
with his door prize at the Chamber’s Business &
Community Showcase. Jeff won a new 32Gb iPad
valued at $500.

Free Admission to all personnel from any
organization that is a Member of the St.
Thomas & District Chamber of Commerce.

Send Best Wishes to your Business
friends in our annual Holiday edition
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Viewpoint

Six things you need to start a business
idea and then think about what it could become.
2. A business plan
Starting a business seems to be on many people’s
A little over half of all businesses started fail in the
minds these days. With October’s National Small first year. The leading causes of these failures are:
Business Week still in recent memory, we’re sensing
• Incompetence: 46 percent
a lot of interest in local opportunities.
• Lack of knowledge on running a business or lack
Whether it’s a personal brand that you leverage of managerial experience: 30 percent
into revenue-generating ideas like a sponsored You• Lack of experiences in the area you’re working
Tube channel or speaking engagements or it’s a tra- in: 11 percent
ditional brick and mortar operation, many people
You need a business plan for several reasons. The
say entrepreneurialism is one of their goals.
first, is to avoid the main causes of failure but the
And for good reason.
second is to cover every angle of your business. It’s
With social media and digital marketing, getting easier to see shortcomings and areas where you need
the word out about your business has never been more expertise. Finally, a business plan can help you
easier. But how do you get to that point? What do secure financing as well.
you need to start your own business?
What’s in a business plan? How do you write one?
1. An idea and a market
Check with the Chamber for advice and guidance
I belong to a lot of small business groups on to local services and professionals that can help.
LinkedIn and Facebook and one of the most fre- Some of them are even free!
quent comments I see is, “I want to be an entre3. Financing
preneur but I’m not sure what kind of business to
According to a Wells Fargo poll, 77% of busistart.” Unfortunately, this is critical. You can’t just nesses are financed by the owner or founder of the
want to be an entrepreneur, you must have an idea company. But if that’s not something you can do on
and a market who will buy from you.
your own you can look to angel investors or small
Do the research. Start by thinking about what business loans. The former can feel a lot like trying
activities you enjoy, then branch out to how those to get discovered in Hollywood. But there are incuskills may help you further. Maybe you love craft- bators and investor groups and conferences that can
ing but don’t want to sell things on Etsy. You could help put you in touch with people looking for inwork with local nursing homes to become a free- vestments. There’s also your local chamber for netlance activities coordinator for them. Start with an working and your chamber staff who are plugged
into the community
and can tell you who’s
looking for what. And
don’t forget the Chamber’s connections of
community partners
such as the Small Business Enterprise Centre
and the Elgin Business
Resource Centre.
4. A social media
presence
This is one of the least
expensive ways you can
build your new business and it’s something
We’ve got you covered. Guaranteed.
you can do even if your
physical space isn’t
As a small business owner, you’re trying to stretch every dollar.
by Christina Green

Self-employed?

ready. Get plugged into your target market. Be out
there listening. Answer questions in a helpful, not
sales-y way. Look for contests and campaigns you
can do on social media to build your audience. A
local book store I know offers flash sales to its social
media followers.
5. An email list
Begin immediately collecting names for your
email list. If you have a brick and mortar location,
you can create a sign-up list at check-out. If not,
give something of value away on your website in exchange for an email. Create a newsletter or offer exclusive discounts to those on your email list. Make it
worth their while to sign-up and you’ll have a group
of people you can consistently market to.
6. Support
Some people won’t understand what you are doing. They won’t get the demanding work and dedication it takes to make your business a success. They
won’t understand why you’re working around the
clock and neglecting their social invitations. So,
make sure you surround yourself with some people
who do understand.
You want to find a group of like-minded entrepreneurial spirits. You can do this on LinkedIn and
Facebook groups but don’t discount the power of a
chamber membership. The chamber has top-notch
networking events but can also help support your
business needs by offering advice and information
on everything from obligations you may have at
City Hall or with provincial or federal legislation.
And when it comes to introductions, few organizations have the well-respected links to the community that the chamber does.
Starting a business can be a grueling undertaking.
Just like in carpentry, if you have the right tools
the job can be infinitely easier. Before starting your
business, ensure you take these extra steps. Doing so
early on can help pave the way for business success.
Christina R. Green teaches small businesses, chambers,
and associations how to connect through content.
Her articles have appeared in the Midwest Society of
Association Executives’ Magazine, NTEN.org, AssociationTech, and Socialfish. She is a regular blogger at
Frankjkenny.com and the Event Manager Blog.

The last thing you want to deal with is unexpected health care costs.
The Chambers of Commerce Group Insurance Plan® has
guaranteed benefits for firms as small as one or two lives.

Business Beat

No health questions. No medical exams. No waiting period.

Published by Metroland Media Group Ltd.,
and delivered to businesses in St. Thomas and
Elgin Country
For complete information on the St. Thomas
and District Chamber of Commerce, reach us at:
115-300 South Edgeware Rd.,
St. Thomas, Ontario N5P 4L1
Telephone: 519-631-1981 Fax: 519-631-0466
E-Mail: mail@stthomaschamber.ca
Website: www.stthomaschamber.on.ca
President & CEO
Bob Hammersley
Accounting Coordinator
Susan Munday
Member Services
Christy Hunking
Member Services
Barry Fitzgerald
Intern/Co-Op Student
Gabriele McSloy

Coverage is guaranteed and effective the
first day of the month following application.
Coverage includes:

The Chambers Plan is designed
for small businesses just like
yours, featuring:

• Stable rates
• Simple online administration
• Health coverage including prescription drugs, paramedical
• Quick and easy claim submissions with
services, ambulance, medical equipment, vision, even
our mobile app
emergency travel coverage
• Human Resource, Legal and Accounting
• Basic Dental benefits including exams, cleanings and fillings services included in every plan
• $25,000 Life Insurance

Don’t delay! Get a free quote at www.chamberplan.ca or contact
your local Chambers Plan advisor.
450 Sunset Drive, Suite 237
St. Thomas 519-637-0181
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St. Thomas & District
Chamber of Commerce
2017 Board of Directors
Chair: Robert Furneaux
Gorman-Rupp Canada
1st Vice-Chair: Ray Bosveld
HollisWealth
2nd Vice-Chair: Brian Helmer
Reith & Associates Insurance and Financial
Treasurer: Mark Lassam, CPA, CA
Lassam & Co.
Past Chair: Dan Kelly, CPA, CGA
Dowler-Karn Ltd.
Director: Kathy Cook
World Financial Group
Director: Sean Dyke
St. Thomas Economic Development Corp.
Fanshawe College
Director: Ross Fair
Director: Kevin Jackson
Elgin Business Resource Centre
Director: Tara McCaulley Small Business Enterprise Centre
Director: Ginette Minor
Alexelle Slipcovers & Décor
Director: Chris Patriquin
Simply Pure Water
Director: Joe Preston
Wendy’s Restaurant
Director: Bob Ward
The Auto Guys
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Chamber News

Did you Meet The Makers?

The St. Thomas & District Chamber of Commerce sincerely thanks our sponsors – Royal
Bank of Canada and the Local Employment Planning Council – for their help in allowing us
to build an entirely new community event on October 11, focused on the people, technology
and businesses that are the ‘Makers’ in our area. Big thanks, too, to the Makers who joined us at
Elgin Mall with displays, and to the staff and management at Elgin Mall for providing the space!
All photos on this page by Mark Girdauskas & Spitzky Media, and by the St. Thomas & District Chamber of Commerce.

Commitment
to Excellence
Business Plans • Management Consulting
Small Business Services • Bookkeeping Services
Estate and Trust Returns
Business Succession Planning
Our Knowledgeable and Friendly Staff
have the experience and training to help you with
all your accounting and taxation needs

Mark Lassam, CPA, CA
115 Curtis Street, St. Thomas
519-631-1631
mark@lassam.ca
November, 2017
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Legal Business

Promises, promises: Representations and warranties by sellers
by Monty Fordham

It goes without saying that in real estate transactions the respective interests of the buyer and
seller are not identical. In fact, in many cases,
they may be quite opposite. From the buyer’s
perspective, the more information available concerning the property being purchased the better.
But the information provided must be accurate;
otherwise it is worse than useless. It is misleading. It is natural for the buyer to seek from the
seller everything he/she can concerning the title
and/or the condition of the property. But, once
again, such material should be readily available
to the seller; otherwise, to fail to provide something promised is a breach of the contract.
From the seller’s perspective, he/she wants to
sell the property for the most part “as is, where
is”. In other words, the seller does not want to
promise any extras at all; he/she just wants to
toss you the keys in exchange for money on closing. However, in the modern real estate transaction, such an expectation is unrealistic, except,
perhaps, in the case of sales by mortgage companies under power of sale, or sales by estates,
where the sellers do not have actual knowledge
of the specifics of the property.
I have never been a fan of the Seller Property
Information Statements which are provided to
sellers by realtors at the time of listing their prop-

erty (although not
so much anymore).
My problem is not
so much with the
forms themselves,
but the apparent
lack of care exercised
by sellers in filling
them out. Let me
elaborate. If I asked
you if the plumbing
in your house was
entirely composed
of copper, I’m sure
you would answer,
“I’m not sure but I’ll
check” (preferably
with a plumber). If
I asked you if your
house was electrically wired entirely of
copper, the answer
would, no doubt, be the same. In other words,
I’ll find out, and, if I don’t know, I’ll say so.
But sellers seemed, for a while at least, to have
an irresistible urge to provide information in
the vendor disclosure form which they did not
possess, and had no means of obtaining. This
misinformation ranged from plumbing and
electrical to septic systems, municipal zoning re-

if you would guarantee that your 20-year-old
kitchen stove was in good working order, after
you finished laughing, you would undoubtedly
refuse. Why then do sellers, in many contracts,
agree to do just that? And in relation to all the
appliances that are included with the deal. Why
not, instead of warranting the fitness of ancient
appliances which are about to die, just agree to
buy the purchaser new
ones?
Another of my favourite representations is “the
vendor agrees to provide
an existing survey, suitable for mortgage purposes.” Huh? In many
cases the seller does not have anything remotely
resembling a survey, let alone one suitable for
mortgage purposes. Why agree to do something
you don’t understand? Again, why not simply
agree to buy the purchaser a new survey?
Or, better still, sellers could be more careful
about what they specifically promise to provide
as part of the transaction. They may not be in a
position to provide representations and warranties about much, if anything at all. In most cases,
the issues are far better addressed by diligence on
the part of the purchaser in the form of home inspections, title and off-titles searches by a lawyer,
septic and well inspections and the purchase of a
survey and/or title insurance.
Making promises we can’t keep can often be
costly; especially in real estate transactions.

“misinformation …
may lead to a court
action by the purchaser”
quirements and (my
personal favourite)
the existence of surveys. Non-disclosure,
where you simply do
not know the answer,
only invites the purchaser to investigate
further and to satisfy himself as to the
true state of affairs.
Misinformation, on
the other hand, may
constitute a misrepresentation of a material fact, which, in
turn, may lead to a
court action by the
purchaser.
Another, and perhaps more serious,
problem I have been
encountering recently, is the insertion in
agreements of purchase and sale of various representations
and warranties. Once
again, if I asked you
November, 2017
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Questions, comments and
suggestions for future columns
are welcomed by lawyer Monty
Fordham at his office: Fordham &
Brightling Associates – Lawyers, 4 Elgin Street, St. Thomas.
Telephone 519- 633-4000,
Monty Fordham FAX 519-633-1371 or e-mail:
montyfordham@4elgin.ca
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Member News
Start-ups & new business on display
The Chamber’s December edition of our monthly Business After 5 will
be more than just our annual pre-Holiday season gathering.
The Small Business Enterprise Centre (SBEC) and the Elgin Business
Resource Centre (EBRC) will co-sponsor our event, and enable a special
focus on new and start-up businesses. SBEC & EBRC will each select ten
of their most promising clients who are launching and investing in a new
local business. Each of the 20 businesses will be provided with a 10’ x 10’
display area at our event to tell their story and showcase their plans and
products.
Wednesday December 6 we will be at St. Anne’s Centre from 5:00 p.m.
to 7:00 p.m.. This marks the third consecutive year that the Chamber,
SBEC and EBRC have joined to present our December Business After 5 in
this format. Each year, it proves to be an interesting and informative way
for existing businesses to meet up-and-coming new ones, and to explore
possibilities in working together.
We’re also happy to confirm we will offer everyone attending a chance at
winning in our “Twelve Gifts of Christmas” door prize draws. Over $2000
worth of prizes will be won.
As with any Business After 5, admission is free and open to anyone from
any business or organization that is a Member of the St. Thomas & District Chamber. Please plan to join us! Cash bar and plenty of complimentary hors d’oeuvres, too!

Agri-Net returns November 23
Agri-Net is a one-of-a-kind
event designed to showcase the
large agribusiness connection in
and around our region.
If your business or organization is part of, or serves, the agricultural
community in any way, you’re invited to participate as an exhibitor.
Agri-Net is a regional Chamber event, produced by the London
Chamber of Commerce with support from the Chambers in St. Thomas, Tillsonburg & Ingersoll. It takes place at Western Fair District in
London, in the Metroland Media Agriplex. The event runs on Thursday
November 23, 4:30 p.m. to 7:00 p.m.
Exhibitor spaces are $150 plus HST and all booking/administration
on this project is being handled by the London Chamber. For details
or bookings, call Janie Rother at 519-432-7551 Extension 34, or email
janie@londonchamber.com. And please tell them the St. Thomas &
District Chamber sent you!

Grayden Laing from
Laing Studios at the
Business and Community Showcase
in October.

Christmas in St. Thomas
22nd Annual
ChristmAs in the Country
“tour of homes”
november 10th, 11th & 12th
friday “Candlelight Preview”
6 pm – 9 pm
saturday & sunday
10 am – 4 pm

Last year’s December Business After 5 brought a display opportunity for a then
brand-new Forest of Flowers shop to showcase their operation. Owner Becky
Bryce says the last 12 months, their first year in St. Thomas, has been excellent
at their 991 Talbot Street location. Becky told us “Sales have exceed our expectations for the first year” and confirmed how much customers appreciate the cashand-carry aspect of the flower shop with plenty of ready-made arrangements
on-hand all the time.
(Photo by: Spitzky Media)

Tickets:
$17.00 in advance,
$20.00 at the door

100 and counting
Building and construction stats compiled at St. Thomas City Hall confirmed a nice, round number at the end the end of the third quarter. At
September 30, the City had issued exactly 100 more building permits than
it did to the same time last year. Our 2017 total rose to 486 permits, up
from 386 at September 30 in 2016.
The value of construction in the City also rose significantly from $48.8
million last year to $82.0 million this year, an increase of almost 60%
Residential construction is the local pace-setter right now with 119 permits for new single-family homes on the books, along with 238 for other
types of housing (semi-detached, apartments, etc.).
#StThomasProud !
November, 2017

For Tickets & Info call
519-633-0838

Visit “4” Lovely Homes &
CASO STATION Spectacular
Christmas Trees by Local Decorators
Auction, Door Prizes - Buy Christmas Balls

ELGIN THIS MONTH

www.rotarystthomas.org
13

Pro Text

Top 10 threats to small business

Insights for small business owners & risk managers (Part 1 of 2)
though you should always try
to minimize potential liabiliOptimism is the fuel that drives the entrepre- ty through contingency planneurial spirit, so it isn’t surprising that most small ning and other risk managebusiness owners consider themselves optimists. Too ment techniques, as supply
much optimism, however, can get a small business chains grow across the globe,
owner into trouble. A business plan built solely on sometimes there is little you
the “best case scenario” is like a house of cards – can do about the exposures
one gust of wind (or fire or wrongful termination faced by your suppliers. In
lawsuit) and the entire business can come crashing a perfect world, you could
down. That is why smart business owners temper simply avoid doing business
their innate optimism with a healthy dose of real- with companies that present
ity. In other words, they learn to manage risk.
numerous risks or that are
The first step in implementing a comprehensive unwilling to conform to your standards, but pricrisk management plan is identifying potential ing constraints and niche markets limit the numrisks. To help you get started, we are launching a ber of potential suppliers to choose from. Supply
two-part series to explore the top 10 threats facing chain insurance is meant to cover losses you incur
small business owners. As you read through con- because of an interruption to your supply chain.
sider the unique risks facing your business and ask Such coverage allows you to work confidently with
yourself, whether those risks are being managed suppliers who face exposures beyond your control.
effectively.
9. Contracts
10. Manage your supply chain
When first starting out, many new business ownDo you rely on one or more third-party suppli- ers simply don’t have the time or expertise to aders to produce certain components used in your equately evaluate each clause in everything they’re
products? If you do, a disaster that interrupts your signing. This oversight, however, can create major
supplier’s regular business operations could have a problems down the road. In many cases, small
crippling effect on your production abilities. Al- businesses become saddled with large additional
risks, accepted through
risk transfer from savvy
suppliers or customers.
While it’s tempting to
shave costs by skimping on legal fees, making sure your business
isn’t accepting additional and unnecessary
risk can save you a lot
of money over the long
haul, both in legal costs
and in insurance coverages.
8. Employment practices
From the moment
you begin the pre-hirFirst Data’s trademark is
ing process until the
final goodbyes at the
providing fast, safe and
exit interview, you are
cost-efficient transactions.
at risk for a lawsuit. In
Let us analyze your latest
fact, three out of five
employers will be sued
statement and we will
by a prospective, curmeet or beat your
rent or former employee
while they are in busicurrent rates.
ness. Although many
lawsuits are groundless,
defending against them
is costly and time-consuming. Your business
should take a hard look
For more information, contact your First Data Business Consultant at 1-888-265-4117.
at whether it can afford
© 2016 First Data Canada Ltd. is a registered ISO/MSP of Wells Fargo Bank, N.A., Canadian Branch,
to defend itself against
Toronto, ON, Canada. All trademarks, service marks and trade names used in this material are the
accusations of wrongful
property of their respective owners.
employment practices.
21958 2016
by Dan Reith

Merchant
Services:
Right
for Your
Business

November, 2017
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If not, there is an insurance solution called Employment Practices Liability that will protect your
company against wrongful termination, discrimination (age, sex, race, disability, etc.) or sexual harassment lawsuits.
7. Environmental exposures
Think of a business with significant environmental exposures. What comes to mind? Most
people think of a large manufacturing, mining or
petroleum operation, but these are not the only industries at risk for environmental liability losses.
It is important to perform a comprehensive risk
analysis to determine your own level of exposure.
Keep in mind that because most commercial insurance policies contain pollution exclusions, unless
you carry Environmental Insurance, you may be
uninsured against significant environmental loss
exposures.
6. Managing electronic data and computer resources
Small businesses often lack a formal IT department or even rudimentary internet security measures, which leaves them vulnerable to unscrupulous cybercriminals searching for an easy target.
With an estimated liability of more than $200 per
compromised record (multiplied by hundreds or
thousands of customer records), the cost of a single
data breach incident can be devastating for a small
business. If your business stores customer records
electronically, it is crucial that you have robust
security measures in place. In addition to taking
preventative measures to reduce Internet-based exposures, specialized technology coverage, such as
Cyber Liability Insurance, can help protect your
business against damage from cyber-attacks, data
breaches and other Internet-based exposures.
Part 2 of this article with the top 5 threats will appear in the December issue of Business Beat here in
Elgin This Month magazine.
This column appears regularly in
Business Beat and has been submitted by Dan Reith, BA (Hons),
CAIB, a partner and Principal Broker in Reith & Associates Insurance and Financial Services Limited, 462 Talbot Street, St. Thomas.
Dan Reith Questions and comments on this
column are welcomed by the writer at 519-631-3862
or via e-mail: info@reithandassociates.com
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Member News

New Members
Costco Wholesale
4313 Wellington Road
London, ON N6E 1M7
Phone: 519-680-1027
Email: w508mbr@costco.com
Website: www.costco.ca		
Contacts: Kelly Worrall, Marketing Manager; Barbara Wagner, Support Representative
Buyers Guide Categories: Department Store, Discount Store, Wholesaler
Products & Services: Costco Canada has almost
100 locations cross-country, with the closest one at
4313 Wellington Road in the south end of London.
They focus on selling products at low prices, with
high volume. These goods are usually bulk-packaged and marketed primarily to large families and
businesses. Many products are featured under their
house brand, Kirkland Signature. Costco Wholesale
is only open to Members and their guests.
EA Associates Inc.
10 Mondamin Street
St. Thomas, ON N5P 2V1
Phone: 226-667-5927
Email: aimee@eaassoc.com
Website: www.eaassoc.com		
Contacts: Aimee Hagerty, Director of Global Operations
Buyers Guide Categories: Employment Services
Products & Services: EA Associates Inc. is a recruitment agency, specializing in the placement of
healthcare and pharmaceutical professionals across
North America.
Faith St. Thomas
345 Fairview Avenue
St. Thomas, ON N5R 6M7
Phone: 519-633-0976
Email: office@faithstthomas.com
Website: www.faithstthomas.com		
Contacts: Steve McCready, Lead Pastor; Steve
Brown, Pastor of Community Engagement
Buyers Guide Categories: Churches, Education
Products & Services: Every week new people come
to Faith St Thomas for the first time. They’re all
about connecting and equipping everyone for life.
If you want to find out more about them or that
journey, here is a great place to start. Church services
weekly; Sundays at 10 a.m.
New Members are
always welcome to
attend the Chamber’s
Business After 5,
the best community
connection event in
the area. In September, the BA5 event
was hosted by Reith
& Associates at the
St. Thomas Seniors’
Centre.
November, 2017

The St. Thomas & District Chamber of Commerce proudly welcomes the following businesses and individuals as our newest Members. Those listed below were accepted as registered Members to September 16 to October 15, 2017. Once an organization registers with
the Chamber, all personnel (owners/managers/staff) within the organization have full access to all Chamber programs, projects, events and services.

Flynn Canada Ltd.
550 Sovereign Road
London, ON N5V 4K5
Phone: 519-681-0200
Email: stephen.patti@flynncompanies.com
Website: www.flynncompanies.com		
Contacts: Stephen Patti, Branch Manager
Buyers Guide Categories: Roofing Contractors
Products & Services: Based regionally at 550 Sovereign Road in London, Flynn Canada operates 28
offices across North America. They are the leading
building envelope trade contractor, providing quality contracting services in the institutional, commercial, and industrial construction marketplace in five
distinct, but related, business sectors: Curtain Wall
& Glazing, Roofing Service, Architectural Metals,
Roofing Systems and Environmental Solutions.

nutrition coaching, corporate wellness and on-site
programs as well as group training, and individual
personal training packages.
Swiss Chalet / Harvey’s
1014 ½ Talbot Street
St. Thomas, ON N5P 1G3
Phone: 519-637-7280
Email: swiss1933@cara.com; harveys2945@cara.
com
Website: www.swisschalet.com; www.harveys.ca
Contacts: Tom Uz, Owner, Shawn Uz, General
Manager, Ebru Rahman, Manager
Buyers Guide Categories: Restaurants
Products & Services: Located at 1014 1/2 Talbot
Street, St. Thomas, Swiss Chalet and Harvey’s are
two great restaurants at one convenient location!
At Swiss Chalet, their rotisserie chicken is made
fresh on premise every day. It’s slow roasted to perfection and never sees the inside of a freezer. In addition to great chicken, their menu includes slowcooked ribs, rotisserie beef, pasta, sandwiches, wraps
and more!
On the Harvey’s side, delicious char-broiled burgers
are made to your specifications, creating the perfect
burger. Chicken burgers, veggie burgers, hot dogs
and a variety of sides are also available.

Fresh Approach Fitness
34 Sanders Court
St. Thomas, ON N5P 4J9
Phone: 519-207-2691
Email: sonya@freshapproachfitness.ca
Website: www.freshapproachfitness.ca
Contacts: Sonya Janisse, Certified Personal Trainer
Buyers Guide Categories: Fitness Centres
Products & Services: At Fresh Approach Fitness,
they work with people
who are looking to incorporate health & fitness into their busy
lifestyle, but are not sure
where to begin or how
to fit it in. They engage
clients by making fitness fun and recognizing it’s motivation and
encouragement which
Residents will have an opportunity to place organic
keeps them going. Fresh
material out in paper bags or bundles every week on
Approach Fitness brings
their waste collection day during this period.
health and wellness to
Only material set out in paper bags will be collected.
you through their moMaterial placed out in plastic bags will not be collected
bile services; whether it
and will remain the responsibility of the property owner.
is a lunchtime session
Residents are still encouraged to utilize their green cart
to their fullest ability.
near your work location,
before or after hours,
Acceptable Material includes:
Grass, leaves, weeds, plants and brush (no longer than
at a public place such
3 feet and no thicker than 2 inches in diameter)
as a park or a partnerAcceptable Set outs include:
ing facility. They offer

2017 Fall Leaf and
Yard Waste Collection
October 24 - November 17, 2017

• Material set out in paper yard waste bags weighing
no more than 45lbs.
• Bundles of brush weighing no more than 45lbs.

The Community Recycling Centre at 330 South Edgeware
Road accepts leaf and yard waste from St. Thomas
residents free of charge, for those who do not wish to
utilize the curbside program.

For more information call

519-631-1680 ext. 4258
or go to www.stthomas.ca

*Please have all material out by 7am
on your collection day.
ELGIN THIS MONTH
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Member News

Community show & tell!
The Chamber’s
annual Business
& Community
Showcase is a
mini trade show
held each year
during October’s
National Small
Business Week.
Our 2017 event
featured over 60
exhibitors from
community agencies, retail and
service outlets.

Crystal Underhill EXT 234
or Janet Palmer at EXT. 226

Dependable Cleaning
from the Professionals you can Trust!
Contact us today for
a free, no-obligation,
in-home estimate:

Rob Blaxall: President
www.mollymaid.ca

(519) 637-3542
st.thomas@mollymaid.ca

November, 2017

ELGIN THIS MONTH

•
•
•
•
•
•

Voice / Voice Mail
Data Communications
CCTV Video Surveillance
Security
Sound/PA Systems
Business Phone Systems

“Our customers are not just satisfied...they’re impressed!”
Now offering
voip business systems
rmbcommunications.com

P.0. Box 20155, St. Thomas (519) 633.0080 • rblaxall@sympatico.ca

Residential • Commercial • Industrial
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