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Meet The Makers – Wednesday October 11
Thanks to the generous support of our sponsors, RBC - Royal Bank of Canada and LEPC – the Local Employment
Planning Council, everyone’s invited and it’s completely free of charge!
The Railway City Big Top tent on CASO Crossing gives us a unique opportunity to feature the “Makers” within our
community. St. Thomas’ larger, mid-size and small industrial employers, creators from the arts community, producers
and designers and more will be showcasing their products, their technology, and the skills and processes that drive
what they do. From a student’s perspective, Meet The Makers is a look to the future and insider knowledge on local
jobs and opportunities. From a resident’s viewpoint, or for local businesses looking at ways to meet or serve local
needs, Meet The Makers takes community awareness to a new level.
Check the Chamber’s website at www.stthomaschamber.on.ca for detailed event and exhibitor details.

Going digital
At the September Business After 5,
Dan Reith, President & Principal Broker
at Reith & Associates Insurance and
Financial Services Limited, announces
the firm’s plans to go digital – a first for
St. Thomas.

Business After 5
Wednesday October 18
Business & Community
Showcase
St. Anne’s Centre
20 Morrison Drive, St. Thomas
Special Hours:
3:00 p.m. to 7 p.m.

November 15
Business After 5

Co-Sponsors: RBC
Royal Bank of Canada
and
Graham Scott Enns
Chartered Accountants
Site: Jennings Furniture
432 Talbot Street
St. Thomas
Free Admission to all personnel from any
organization that is a Member of the St.
Thomas & District Chamber of Commerce.

Business & Community
Showcase
– Wednesday October 18

Proudly supported and sponsored
by TD Bank, we mark national Small
Business Week with our annual Business & Community Showcase at St.
Anne’s Centre
This year’s event runs 3:00 to 7:00
p.m. and features retailers, services,
professionals and community agencies all under one
roof. And did we mention free food? In each corner
of the hall you will find tasty samples and treats from
The Bistro, Boston Pizza, Catering by James Meadows
and Pita Pit.

October, 2017

Darren Reith presents City of St. Thomas councillor Joan
Rymal (left) with a Gift Basket from Tru Hot Yoga at the
September Business After 5. The event was sponsored by
Reith & Associates and held at St. Thomas Seniors’ Centre.

Take part in our November feature
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Truly grateful

Farm Business Report

To take advantage of excellent advertising opportunities
(ext. 222)
give me a call at
Greg Minnema,
Account Executive

or email me at

November Edition Advertising Deadline is October 18th

ELGIN THIS MONTH

9

Viewpoint

How to improve your business’ referral marketing through the Chamber
How the Chamber can help your business with referrals
Referral marketing allows your loyal customers to
First, know that the Chamber has many active
“sell” for you by referring others to your business. Members. Locally, over 540 businesses. These people
Sounds great, right?
understand the importance of community. Being
Unfortunately, getting helpful reviews and refer- regularly plugged into that network will bring you a
rals is not as easy as just providing good service or handful of referrals and reviews with very little effort.
a worthwhile product. The disconnect is seen in a It’s all about a marketing concept called ‘positioning’.
Texas Tech University study, which revealed 83% By being visible, you and your business improve your
of customers admitted they were willing to write a position when someone needs the product or service
review or refer people to a business after a pleasant your offer.
experience, yet only 29% do.
Some other ideas to try:
So, how do you get those customers who are willing
Host an event
to review and refer to do it?
The chamber is often looking for places for events
Believe it or not, the chamber can be a tremendous or meetings of various committees and project
help to your business and its referral marketing ef- groups. If you have a business with room for a few
forts. Here’s how:
dozen people or more, this is a clever way to get acFirst, for brevity’s sake, we’re going to assume you tive Members through the doors and sampling what
have something worth referring. We’re going to as- you have.
sume you have a good business with excellent serThe chamber will often thank the venue publicly
vices or products. We’ll also assume that you provide as part of the event but ask your event coordinator
an above ordinary customer experience. People don’t to mention that reviews are as good as business and
write reviews on “fine.” Good is adequate and doesn’t you would love for those in attendance to share their
spark enough desire in a customer to refer you. You experience online. Don’t forget to mention 1-2 valuneed to excite people by what you offer them. The able sites for you such as Trip Advisor, Yelp, or whatbest way to do this is to improve the customer expe- ever fits your business or industry.
rience. Provide excellent service and a welcoming atSponsor something
mosphere and you’ll be well on your way to your first
Another terrific way to get noticed by Members
(hundred) reviews and building a referral culture.
is by sponsoring something. Just make sure that if
But you don’t want to stop there.
you’re sponsoring something to strengthen your referral marketing and
that there is a direct
connection
behind
what you’re providing
and what sort of business you have. For instance, a food sponsorship as a restaurant is a
great idea especially if
you bring tasting samples of one of your main
dishes. This allows attendees to review your
food easily. However,
sponsoring a drink tent
at a golf tourney when
We’ve got you covered. Guaranteed.
you sell insurance probably doesn’t suit your
As a small business owner, you’re trying to stretch every dollar.
by Christina Green

Self-employed?

referral marketing efforts directly.
It may get you customers who could refer people
down the line but, in that case, referral marketing
is going to be a long game for you, not a short one.
Be helpful
Business people who believe in “what goes around,
comes around” do well in referral marketing. Yes,
there are some industries like food and hospitality
that drive people to share their experience immediately. But if your service or product is less “sexy” you
need to think about building that relationship and
the chamber will help you do that.
The chamber offers a lot of ways you can be helpful to the community. When you provide your time,
knowledge, and expertise for free or with no expectations, people will begin to like you. Customers do
business with people they know, like, and trust. Effective ways to do this include:
Contributing your industry expertise to a chamber
post in social media, our weekly online newsletter,
our website, or for possible use here in our monthly
section of Elgin This Month. Chambers have a large
reach and your knowledge will be shared widely.
Volunteering with the chamber in an area you
know a lot about.
If you’re looking to improve your referral marketing, be upfront with the chamber. They can help
you get in front of the right audience and motivate
people to become more active referrers. Don’t assume
that because the chamber helps with marketing and
getting you exposure that they will be working on
the kind you want. If your goal is more reviews and
referrals, tell them. They have a wealth of knowledge
and can help you create a referral culture.
Finally, once you have the reviews coming in make
sure you address each one — good and bad. People
took the time to write and share them. You should
acknowledge each one. Plus, others will see that you
do and feel that you care. This is all part of the giving
economy and will feed your referral engine.
Christina R. Green teaches small businesses, chambers,
and associations how to connect through content.
Her articles have appeared in the Midwest Society of
Association Executives’ Magazine, NTEN.org, AssociationTech, and Socialfish. She is a regular blogger at
Frankjkenny.com and the Event Manager Blog.

The last thing you want to deal with is unexpected health care costs.
The Chambers of Commerce Group Insurance Plan® has
guaranteed benefits for firms as small as one or two lives.

Business Beat

No health questions. No medical exams. No waiting period.

Published by Metroland Media Group Ltd.,
and delivered to businesses in St. Thomas and
Elgin Country
For complete information on the St. Thomas
and District Chamber of Commerce, reach us at:
115-300 South Edgeware Rd.,
St. Thomas, Ontario N5P 4L1
Telephone: 519-631-1981 Fax: 519-631-0466
E-Mail: mail@stthomaschamber.ca
Website: www.stthomaschamber.on.ca
President & CEO
Bob Hammersley
Accounting Coordinator
Susan Munday
Member Services
Christy Hunking
Member Services
Barry Fitzgerald
Intern/Co-Op Student
Gabriele McSloy

Coverage is guaranteed and effective the
first day of the month following application.
Coverage includes:

The Chambers Plan is designed
for small businesses just like
yours, featuring:

• Stable rates
• Simple online administration
• Health coverage including prescription drugs, paramedical
• Quick and easy claim submissions with
services, ambulance, medical equipment, vision, even
our mobile app
emergency travel coverage
• Human Resource, Legal and Accounting
• Basic Dental benefits including exams, cleanings and fillings services included in every plan
• $25,000 Life Insurance

Don’t delay! Get a free quote at www.chamberplan.ca or contact
your local Chambers Plan advisor.
450 Sunset Drive, Suite 237
St. Thomas 519-637-0181

October, 2017

ELGIN THIS MONTH

St. Thomas & District
Chamber of Commerce
2017 Board of Directors
Chair: Robert Furneaux
Gorman-Rupp Canada
1st Vice-Chair: Ray Bosveld
HollisWealth
2nd Vice-Chair: Brian Helmer
Reith & Associates Insurance and Financial
Treasurer: Mark Lassam, CPA, CA
Lassam & Co.
Past Chair: Dan Kelly, CPA, CGA
Dowler-Karn Ltd.
Director: Kathy Cook
World Financial Group
Director: Sean Dyke
St. Thomas Economic Development Corp.
Fanshawe College
Director: Ross Fair
Director: Kevin Jackson
Elgin Business Resource Centre
Director: Tara McCaulley Small Business Enterprise Centre
Director: Ginette Minor
Alexelle Slipcovers & Décor
Director: Chris Patriquin
Simply Pure Water
Director: Joe Preston
Wendy’s Restaurant
Director: Bob Ward
The Auto Guys
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Chamber News

Notice to Members –
A.G.M. November 22, 2017

Map progress

As deadlines approached for this issue of our monthly magazine section, Chamber
staff were busy in the final stages of pre-printing work for the next edition of the
Chamber’s City/District street map. The next edition will include dozens of updates
featuring all new subdivision plans in and around the city, and across Central Elgin
and Southwold. 75,000 copies of this popular publication will be available for distribution shortly, enough to meet the Chamber’s needs over the next two years. Special
thanks to our associates in all local municipal offices for their assistance and, as well,
to local builders and developers for giving us insight to allow inclusion of all known
developments expected during the life cycle of the map.

As required under the provisions of the Boards of Trade Act, the
St. Thomas & District Chamber of Commerce will hold its 148th
Annual General Meeting on Wednesday November 22, 2017. The
meeting will include presentation of the Chamber’s audited financial
statements for the year ended August 31, 2017 by our auditors, Graham Scott Enns Chartered Accountants LLP; and the opportunity
for any Member to bring business to the Board and Members of the
Chamber.
Copies of the audited financial statements for the period September
1, 2016 to August 31, 2017 will be available to any designated (voting) representative of any registered Member and may be obtained
at the A.G.M. or at Chamber office or via email after the meeting.
Email requests should be sent to: mail@stthomaschamber.ca.
Attendance at the A.G.M. is open to any designated (voting) representative of any business or organization which is a current Member in
good standing of the St. Thomas & District Chamber of Commerce.
The 148th A.G.M. will begin at 5:00 p.m. and will be held immediately preceding the regular monthly meeting of the Chamber’s Board
of Directors.
RSVP please via email as above or by calling the Chamber office at
519-631-1981, if you plan on attending so that seating arrangements
may be confirmed. This meeting will take place at the Elgin Business
Resource Centre, 300 South Edgeware Road, St. Thomas.
For any additional information, contact Chamber President & CEO
Bob Hammersley at the Chamber office, 519-631-1981 Extension 24
or email bob@stthomaschamber.ca.

Welcome Pack comes back

What’s old becomes new again?
The St. Thomas and District Chamber of Commerce is preparing to launch
(or shall we say re-launch) a community service product early in 2018 that
will help market our community to people looking at relocation, meet the
needs of personnel transferred here, assist HR personnel in their recruiting
efforts, and assist home builders and realtors as they welcome people moving
into new or re-sale homes in our service area: St. Thomas, Central Elgin &
Southwold.
Our product is called Welcome Pack, and we think the name says it all in
terms of what it does and who they’re for.
The concept isn’t new for us. Prior to the economic downturn in 2008,
we routinely assembled packages and bundles of information for newcomers and prospects investigating local investment, employment and housing
opportunities here. Demand is again on the upturn and we have had several
requests to renew our efforts in meeting this community need.
As Welcome Pack returns in January, it will have a new partner. We’re
joining forces with the Elgin and St. Thomas Home Builders’ Association
to see custom versions of the product given as gifts to people arriving in
newly-built homes. City stats show that, to the end of August this year, St.
Thomas had 190 brand-new single-family, semi-detached, and multiple unit
homes being built this here. Looking at plans for the next couple of years,
that number will continue to climb.
Beyond our work with the home builders on new housing occupants, the
Chamber will also be making available other versions of Welcome Packs specifically focused on other markets including business investment, employee
recruiting, and relocation to resale housing by people not currently residing
here.
What will be in a Welcome Pack? Primarily two things: community information such as our new street map plus details on how to connect with
municipal & public services or facilities. The Chamber will also welcome
contributions from our Members to help promote local retail & service options. More details will follow in the weeks ahead on how any Chamber
Member could be included.
We know that new residents need & welcome community information, so
we’re working to see they get it.
October, 2017
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Legal Business

Fall planning for the coming generations
ciaries, should some
or all be minors.
As we find ourselves well into the second half
When drawing a
of another year, I thought it might be helpful to will, you (and no
review the concept of the personal estate plan. one else) choose who
In this regard, I cannot emphasize too strongly will handle your afthe importance of an up-to -date will, drawn in fairs when you are
consultation with your lawyer. For while dying gone. The choice of
without a will does not carry the dire conse- an “Estate Trustee”
quences some would have you believe, the lack (formerly an Exof guidance to family members and friends at a ecutor) is extremely
time of such emotional turmoil can be devastat- important. The Esing.
tate Trustee must
A common misconception is that if a person be an individual
dies without a will their estate somehow passes to who is trustworthy,
the government. It does not. (Except in the case organized and intelof a deceased with absolutely no living relatives). ligent. The work of
The rules of intestacy (i.e. no will) provide that the trustee is onercertain people within certain defined parameters ous and sometimes
receive the estate of a person who dies without complex. They must
a will. For example, the spouse of such a per- be able to work with
son receives a “preferential share” amounting to accountants, bankers, investment advisors and
the first $200,000 of the estate. He/she is also yes, lawyers. It also helps if they are familiar with
entitled to a proportionate share in the balance the estate as a whole, as well as the beneficiaof the estate, assuming there are children. How- ries of the estate. Some people, particularly with
ever, this division may not be what the deceased large estates, choose an institutional trustee such
wanted, and, moreover, it may create serious le- as a bank, brokerage or trust company. In any
gal and practical problems in administering the event, the trustee is entitled to compensation for
estate depending on the size and composition of their work, the amount of which is subject to
the estate, not to mention the ages of the benefi- review of the court.
If you have younger
children you should
consider the appointment of guardians
for them in the event
both you and your
spouse die before
they are old enough
to conduct their own
affairs. The guardians can be, but don’t
necessarily have to be,
the same people as the
trustees. The roles are
quite different, and
a person with outstanding parenting
skills may not possess
the business acumen
required of a trustee.
Within your will,
you can designate
certain persons to receive monetary gifts.
Examples of such
beneficiaries include
We provide families with respectful and affordable
grandchildren,
favourite neighbours,
funeral, memorial and cremation services.
(favourite
lawyers
Free, no-obligation preplanning and prepayment
NOT), charities or
consultation is available.
other organizations.
These “legacies” are
For more information, please go to
paid out first by the
Estate Trustee after
www.shawnjacksonfuneralhome.com
debts and expenses
are paid. As well,
31 Elgin Street | St. Thomas, Ontario | 519.631.0570
many people desigby Monty Fordham

October, 2017
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nate beneficiaries of personal items such as family heirlooms (e.g., my mechanics tools to my
daughter, Mary; my Royal Doulton collection to
my son, Harry). These types of “bequests” can be
made within the will or by reference in the will to
a separate list or memorandum. The list should
contain only easily identified items of personal
property to avoid conflict between beneficiaries.
The very act of instructing and drawing a will
involves a thorough review of your assets, liabilities and long term obligations. In many cases,
personal planning tools can be set in place to
minimize income tax consequences, probate fees
(now called Estate Administration Tax or EAT)
and legal costs. These may include, in larger estates, the use of primary and secondary wills, the
establishment of holding companies and family trusts. In more modest estates, assets may
be placed in joint ownership with children, although this must be carefully structured in most
cases. Sometimes, gifts may be made of personal
items and evidenced by documentation, while
the item remains in the possession of the testator. Of course, investments which designate
a particular beneficiary, such as life insurance,
RRSPs and RRIFs, pass outside the will and are
not subject to EAT (probate fees).
The process of estate planning should be looked
at as an opportunity to review your investment
portfolio, your fixed assets, the needs of your
family, and your financial and personal goals.
And, eventually, if it’s done well, as an added
bonus, your children will thank you.

Questions, comments and
suggestions for future columns
are welcomed by lawyer Monty
Fordham at his office: Fordham &
Brightling Associates – Lawyers, 4 Elgin Street, St. Thomas.
Telephone 519- 633-4000,
Monty Fordham FAX 519-633-1371 or e-mail:
montyfordham@4elgin.ca
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Member News

New program helps Ontario business
connect with the right talent

Network to showcase the business advantages of employing persons with disabilities
The Ontario Chamber of Commerce has joined
with the Honourable David Onley, Special Advisor to the Government of Ontario’s Minister Responsible for Accessibility, and the Discover Ability Network partners to launch a new program
and online portal that will connect persons with
disabilities seeking employment directly with Ontario businesses looking to meet their talent requirements.
The portal is a key feature of Access Talent: Ontario’s Employment Strategy for People with Disabilities, a comprehensive plan focused on connecting
more people with disabilities to rewarding jobs
and more employers to new talent to help grow
their businesses.
Funded by the Government of Ontario and
powered by Magnet, a data-rich, job-matching
technology platform, the Discover Ability Network showcases the business advantages of employing persons with disabilities and provides a
roadmap for businesses to hire persons with disabilities. Companies can also sign up, register and
begin connecting to and recruiting talent.
“Employers are finding it more and more difficult to fill positions with the right talent, yet
people with disabilities are an untapped resource
with skill sets many businesses need,” said Richard Koroscil, Interim President and CEO of the
OCC. “Business will see improvements in productivity, increased engagement with employees, less
turnover and reduced costs to training when hiring employees with disabilities.”
The Honourable David Onley, Special Advisor to the Minister Responsible for Accessibility,
joined Discover Ability Network partners, including the OCC, at the DMZ, Canada’s top university business incubator at Ryerson University, to
officially launch the new web portal and to discuss
the benefits for businesses when hiring persons
with disabilities.
“Today’s successful companies build diversity
into all aspects of their workplace. This innovative
online platform will help increase employment
opportunities for people with disabilities,” said the
Honourable Tracy MacCharles, Minister Responsible for Accessibility. “One of the pillars of Access
Talent: Ontario’s Employment Strategy for People
with Disabilities is focused on supporting and encouraging employers as accessibility champions
and partners. As a key element of the strategy, I’m
thrilled this platform is launching to engage and
educate employers on a valuable talent pool.”
The web portal, found at discoverability.network, includes the following six-step guide on
how businesses can hire persons with disabilities:
1. Learn about accommodation needs: When in
doubt, businesses should ask what people need to
be successful. It can be simpler than you think.
People with disabilities know what tools and accommodations they need to benefit your company.
October, 2017

2. Find talent: There are a lot of people with dis- ers. Bridging this divide is essential to help busiabilities ready and willing to work. Businesses can nesses meet the talent requirements.
let people with disabilities know they are hiring
The Discover Ability Network will be hosting wethrough inclusive jobs postings and using plat- binars and educational events around the province
forms like Magnet’s for a free and convenient on- in the coming months to help businesses better
line matching tool.
understand the benefits of hiring people with dis3. Interview and hire: Businesses should select abilities.
the candidate with the ability to do the job by
For more information about the Discover Ability
holding inclusive interviews and job carving.
Network, please visit discoverability.network.
4. Onboarding: Businesses
should confirm with a new hire
Glenn Thorel (left) from
any accommodations needed,
EBRC wins the big prize of
have each new employee comthe evening at the Septemplete an individual accommober Business After 5 – A Day
dation plan (IAP) and pair the
in Queen’s Park with MPP Jeff
new hire with a current employYurek, including business
ee to make the transition easier.
class VIA fare, sponsored by
5. Accommodations: BusiBA5 hosts Reith & Associates
nesses must be willing to modInsurance and Financial Serify the work environment and
vices. Dan Reith is proud to
job for a new hire with a dispresent this main prize at the
ability.
St. Thomas Seniors’ Centre.
6. Promote your success:
Share your story when
you get it right. Your
customers will show
their appreciation.
There are real, proven advantages to employing people with
disabilities. Businesses
can benefit from:
• Increasing the size
of its skilled labour
pool;
• Reducing costs associated with turnover,
training and safety;
• Improving the engagement of all your
employees;
• Harnessing the
value of innovative
processes and new perspectives; and
open at 11am
• Attracting an underserved consumer
everyday
market worth $55 billion per year in CanaWe Deliver
da.
all Day and Night
In a recent survey
conducted by the Onwww.dominos.ca
tario Chamber of
Commerce, 30 per
cent of employers
indicated that they
could not find the talent they needed. FillomaS
ing a job position with
TreeT ST.Th
the appropriate talent
965 TalboT S
is essential for employ-

School
hot lunch
Programs

easy
Fundraising
Programs

Kindergarten
Dough
Show

519-633-3123
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Pro Text

Cyber risks & liabilities:

protecting your intangible assets from social engineering fraud
by Dan Reith

Imagine that two uniformed men walk into
your business with firefighter’s badges and identification, walkie-talkies, etc. They tell the front
desk that they are there for a routine fire safety
inspection. Your receptionist lets them in. The
two men split up, seemingly to conduct different parts of the fire inspection, and return to the
reception desk 15 minutes later, explaining they
have completed their assessment. They walk out
the door and are never seen again. Nothing to
worry about, right?
Wrong. You’ve just been the victim of a wellplanned social engineering scam. Days or weeks
later, your computer system is compromised,
customer credit card numbers are stolen and
sales are dropping. So what happened?
What is social engineering?
Social engineering is the act of taking advantage of human behaviour to commit a crime.
Social engineers can gain access to buildings,
computer systems and data simply by exploiting
the weakest link in a security system: humans.
For example, social engineers could steal sensitive documents or place key loggers on employees’ computers at a bank, all while posing as fire

inspectors from the nearby fire department, as
seen in the example above.
Social engineers don’t need to have expert
knowledge of a company’s computer network
to break-in to a business; all it takes is for one
employee to give out a password or allow the
engineers access to an area they shouldn’t be in.
Social engineering tactics
If you can learn to identify the ways in which
a social engineer might try to break into your
business, you can stop a threat before it begins.
Social engineers are masters at blending in.
They research their target for weeks or even
months, learning the smallest details to gain entry into a company. They are often sweet-talkers
and their body posture lets others believe they
belong.
Social engineers often work in groups of two.
In the opening example, the two men split up
to conduct a “fire inspection.” Keeping them
together could have saved the company a lot
of time and money. Always make sure there are
eyes on visitors at all time.
How to prevent social engineering
Being a victim of a social engineering scam can
have a wide range of effects on your business,
including:
• Damaged reputation
• Lost sales
• Humiliation
• Lower staff morale
• Losing customer
base

Merchant
Services:
Right
for Your
Business

First Data’s trademark is
providing fast, safe and
cost-efficient transactions.
Let us analyze your latest
statement and we will
meet or beat your
current rates.

For more information, contact your First Data Business Consultant at 1-888-265-4117.
© 2016 First Data Canada Ltd. is a registered ISO/MSP of Wells Fargo Bank, N.A., Canadian Branch,
Toronto, ON, Canada. All trademarks, service marks and trade names used in this material are the
property of their respective owners.
21958 2016
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All these effects take a
lot of time and money
to reverse. Because
humans are naturally
trusting, it can be difficult to identify when
we are being socially
engineered. However,
there are ways to prevent social engineering
from potentially ruining your business:
• Implement policies at your business
that limit or eliminate
the amount of sensitive information that is
made available to your
employees, customers
or the general public.
Never allow employees
to give out passwords
or credit card numbers
over the phone. If this
information is needed
by another employee,
meet face-to-face.
• Make sure employees never write down

ELGIN THIS MONTH

their passwords on paper. A piece of paper with
important passwords on it can be swiped by a
social engineer in the blink of an eye. Make sure
your employees’ computer passwords expire after a set amount of time, generally three months.
Set guidelines for new password creation, but
keep in mind that complex passwords are difficult to remember. If passwords are reset too
frequently or are too hard to remember, employees will end up creating passwords that can be
guessed easily.
• Consider installing security cameras around
your building. Make sure to keep an eye on areas
where security is lax, such as a smoking area or
near an unguarded back door.
• All visitors should be greeted and asked to fill
out a sign-in sheet.
• Prohibit employees from posting work-related information on social media websites. Often,
social engineers spend weeks or even months
learning about employees’ habits and tendencies
before making a move. A simple post about being out of the office for a short length of time
could be all a social engineer needs to steal sensitive information. Let employees know that
posting otherwise harmless information on the
Internet, such as a telephone number or address,
could be the final piece of a social engineer’s plan
of attack.
• Have employees wear badges with their name
and picture on them, and have employees swipe
their badge to gain access to different areas of
the building. Let your employees know that it
is not OK to let in employees they don’t recognize because they “forgot their badge.” This is a
common technique to get social engineers in the
building.
• Subject your company to penetration testing.
Hire an outside agency to act as a social engineer and see how your employees respond. If the
test is successful, your employees will have extra
motivation to be vigilant for social engineering
threats.
Are your intangible assets adequately protected?
Social engineering can be a very effective way
for a criminal to steal your digital assets. Contact
your insurance professional to learn more about
resources and coverage options to protect your
company against losses from social engineering.

This column appears regularly in
Business Beat and has been submitted by Dan Reith, BA (Hons),
CAIB, a partner and Principal Broker in Reith & Associates Insurance and Financial Services Limited, 462 Talbot Street, St. Thomas.
Dan Reith Questions and comments on this
column are welcomed by the writer at 519-631-3862
or via e-mail: info@reithandassociates.com
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New Members
Bizbio Inc.
53 St. Catherine Street
St. Thomas, ON N5P 2R4
Phone: 519-851-8614
Email: bryan@bizbio.ca
Website: www.bizbio.com		
Contacts: Bryan Bakker, Owner
Buyers Guide Categories: Video Production; Promotional Products
Products & Services: Bizbio Inc. was founded in
2011 out of a passion for storytelling and the visual
arts. More and more businesses need to have quality video production to complement their brand
and promotional strategies online. Bizbio Inc. uses
some of the best video and audio equipment available and draw from a dedicated talent pool of videography professionals who have worked all over
the world.
CANAPRINT
1 – 397 South Edgeware Road
St. Thomas, ON N5P 4B8
Phone: 519-518-5919
Email: pkalita@canaprint.ca
Website: www.canaprint.ca		
Contacts: Paul Kalita, Owner
Buyers Guide Categories: Promotional Products,
Design, Displays, Graphic Arts
Products & Services: CANAPRINT will help you
realize your vision by converting your logos and
graphics into useful promotional Items for your
business or personal use. They offer digital and
screen printing on t-shirts, hats, store front signage,
vehicles, stickers, banners, flags and more.
EA Associates Inc.
10 Mondamin Street
St. Thomas, ON N5P 2V1
Phone: 226-667-5927
Email: aimee@eaassoc.com
Website: www.eaassoc.com		
Contacts: Aimee Hagerty, Director of Global Operations
Buyers Guide Categories: Employment Agency
Products & Services: Based in St. Thomas, EA Associates Inc. is a recruitment agency specializing in
placement of healthcare and pharmaceutical professionals, both locally and across North America.
John Gibbons Automotive Group
15 Barrie Boulevard
St. Thomas, ON N5P 4B9
Phone: 519-871-9049
Email: jag@evr.ca		
Contacts: John Gibbons, Owner
Buyers Guide Categories: Auto Services, Importing/Exporting
Products & Services: John Gibbons Automotive
Group specializes in the purchase and export of
used vehicles from Canada to the United States.
John has been in the automotive business for over
30 years as a General Motors and Kia dealer in the
October, 2017

The St. Thomas & District Chamber of Commerce proudly welcomes the following businesses and individuals as our newest Members. Those listed below were accepted as registered Members from August 16 to September 15, 2017. Once an organization registers with
the Chamber, all personnel (owners/managers/staff) within the organization have full access to all Chamber programs, projects, events and services.

London and St. Thomas area.
Limitless Tattoos Inc.
570 Talbot Street
St. Thomas, ON N5P 1C4
Phone: 519-207-6600
Email: limitlesstattoos@outlook.com		
Contacts: Jason Boldt, Co-Owner; Susan Boldt,
Co-Owner
Buyers Guide Categories: Tattoos & Piercing
Products & Services: Limitless Tattoos will help
you plan the perfect piece of body art by creating
stunning, custom designed tattoos in a wide variety
of artistic styles. Piercing is also available.
Magic Touch Auto Body Inc.
15 Progress Drive
St. Thomas, ON N5P 4G4
Phone: 519-631-9922
Email: magictouchautobody@bellnet.ca
Contacts: Jeff Sawyer, Co-Owner; Paul Gemmell,
Co-Owner
Buyers Guide Categories: Auto Detailing, Auto
Parts, Auto Repairs, Auto Services
Products & Services: Magic Touch Auto Body
Inc. is a full service auto body paint and repair shop
specializing in collision
repairs, frame straightening and painting.
They will also help
with all the little details from arranging
car rentals to detailing
after the job is done.

cream, soft drinks and domestic beer. Their restaurants include creative wall art, big screen TV’s,
communal seating and trendy finishes which unite
mouth-watering menu selections with the ambience of an urban hangout.
Western Overhead Door
125 Bessemer Road, Unit 17 & 18
London, ON N6E 1P9
Phone: 519-691-0000
Email: todd@westernoverheaddoor.ca
Website: www.westernoverheaddoor.ca
Contacts: Todd Ridler, Owner
Buyers Guide Categories: Garage Doors & Service
Products & Services: Western Overhead Door
supplies their customers with high quality products, prompt and reliable service and competitive
pricing. They sell and service commercial, residential and oversized garage doors and openers, as well
as swinging & sliding gates, car lifts & hoists and
shutters. Docks and dock levellers are also available.
Their goal is to offer you great overhead door options in Southwestern Ontario with the best service
from start to finish.

Commitment
to Excellence

Union Burger
877 Talbot Street
St. Thomas, ON N5P
1E5
Phone: 519-633-2874
Email: st.thomas@ubburger.com
Website:
www.ubburger.com
Contacts:
Wayne
Mancuso, Owner
Buyers Guide Categories: Restaurants; Bar,
Lounges & Taverns
Products & Services:
Since 2010, and now
open in St. Thomas,
Union Burger, a Canadian company, has
been proud to serve
100% fresh Canadian
signature beef burgers and hand-cut fries.
Also featured on their
menu is a variety of
hot dogs, chicken and
fish sandwiches, ice

Business Plans • Management Consulting
Small Business Services • Bookkeeping Services
Estate and Trust Returns
Business Succession Planning
Our Knowledgeable and Friendly Staff
have the experience and training to help you with
all your accounting and taxation needs

ELGIN THIS MONTH

Mark Lassam, CPA, CA
115 Curtis Street, St. Thomas
519-631-1631
mark@lassam.ca
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Member News

Ontario Economic Summit
Niagara-on-the-Lake
Wednesday November 8 to Friday November 10

At the September Business After 5, Zini Dalipi from Mr.
Sub (right) wins a co-host spot with Dan Reith on Rogers in the Know. Darren Reith from hosts Reith & Associates proudly presents the certificate to Zini.

With new public and private sector investments in the knowledge economy, Ontario is
poised to strengthen our competitive position for
the future. Yet, the role of disruptive technologies and business models across all industries is
challenging traditional modes of thinking while
dramatically reshaping the workforce. How do
we navigate these transformations in a way that
maximizes opportunity and promotes inclusive
growth across Ontario?
Next month, join senior-level business and government leaders as we examine means to drive
Ontario’s economic agenda.
The Ontario Economic Summit (OES) has
been steering the conversation about Ontario’s
economic future for over 10 years. Presented annually by the Ontario Chamber of Commerce,
the OES convenes leaders from the private and

Crystal Underhill EXT 234
or Janet Palmer at EXT. 226

public sectors in a collaborative forum to define
the solutions to Ontario’s greatest economic challenges.
Each year, the Ontario’s most influential leaders
gather at OES in Niagara-on-the-Lake for an unparalleled opportunity to share insight, explore
partnership opportunities, and shape public
policy. The OES is a one-of-a-kind opportunity
for leaders from a diverse range of sectors and
organizations to share business insights, explore
partnership opportunities and influence public
policy.
2017 OES Agenda Items Include:
• Defining inclusive economic growth
• Building business
• Regional economic growth in Ontario
• Enhancing skills that are resistant to change
• Spotlight on artificial intelligence
• The art of reinvention and adapting
business models
• A closer look at NAFTA and the future of Canadian trade
• A roundtable with Ontario cabinet
ministers
• Presentations by Ontario’s Premier
& Opposition Leaders
Registration for the 2017 Ontario
Economic Summit is open until November 1 and may be completed on-line
through the Ontario Chamber of Commerce website at www.occ.ca You may
also view the complete program and
agenda there.
All events take place at the White Oaks
Resort & Spa in Niagara-on-the-Lake.
Delegate registration fees include the
full OES program, meals and hotel.
$3495.00 per person plus HST.
Chamber Members enjoy a significantly
discounted fee. A Chamber Member
is defined as anyone from any business
registered at any OCC-affiliated Chamber in Ontario: $2970.75 plus HST. All
businesses and organizations registered
with the St. Thomas & District Chamber qualify for the discount.

Dependable Cleaning
from the Professionals you can Trust!
Contact us today for
a free, no-obligation,
in-home estimate:

Rob Blaxall: President
www.mollymaid.ca

(519) 637-3542
st.thomas@mollymaid.ca

October, 2017
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•
•
•
•
•
•

Voice / Voice Mail
Data Communications
CCTV Video Surveillance
Security
Sound/PA Systems
Business Phone Systems

“Our customers are not just satisfied...they’re impressed!”
Now offering
voip business systems
rmbcommunications.com

P.0. Box 20155, St. Thomas (519) 633.0080 • rblaxall@sympatico.ca

Residential • Commercial • Industrial
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