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Nominations Close March 22
On May 9, the Chamber’s Impact Awards will
recognize excellence in our local business and
service community. Up to seven awards will
be presented to deserving Member businesses,
organizations and individuals.
But we need your help with that list. We’d
love to have your nominations in the award
categories listed below. Nominations can be
made easily and online via the Chamber’s
website at www.stthomaschamber.on.ca You are
welcome to submit nominations in any number,
in any category. Full descriptions of the awards
and selection criteria are on our website and
published weekly in the Chamber’s Green Mail
newsletter. Nomination deadline is March 22 at
4:00 p.m.

‘Circle of Excellence’ Master Award

The recipient will be a true ‘icon’ in their field
and embody leadership, innovation, success and
community betterment.

‘Standing Ovation’ Merit Award

The recipient will be a ‘stand-out’ member of our
Chamber community whose performance, actions
and/or service has ‘raised the bar’ recently, within
the past three years.

‘Exceeding Everest’ Business Award

Recognizes a business or service organization
serving St. Thomas, Central Elgin and/or
Southwold which has been in continuous operation
greater than three (3) years and is proven to ‘reach
beyond the norm’ amongst its peers.

‘Inspirational Women’ Award

The recipient will be an ‘inspirational trailblazer’ one whose mentorship of others (either personally

or professionally) has set an exemplary standard
to emulate.

‘Rising Star’ Next-Gen Award

Recognizes an individual serving St. Thomas,
Central Elgin and/or Southwold (under age
thirty-nine (39) as of nomination), who represents
the ‘spirit and passion/compassion’ of our next
generation and has a healthy record of success and
influence.

‘Bright Beginnings’ Start-Up Award

Recognizes a business, service organization and/
or individual serving St. Thomas, Central Elgin
and/or Southwold whose full-time enterprise has
been in continuous operation for greater than one
year and less than three years, and has developed
since inception.

‘Unsung Heroes’ Non-Profit Award

Recognizes a registered non-profit business
or service organization serving St. Thomas,
Central Elgin and/or Southwold whose unique
focus is the betterment of our community.
Tickets for the 2019 Impact Awards
presentations are on
sale now through
the St. Thomas &
District Chamber of
Commerce
office.
Call us at 519-6311981 during business
hours. Former CBC
Chief Correspondent
Peter
Mansbridge
will be our keynote
speaker this year.

Reach business and community leaders,
decision-makers and just about anyone else.
Call 519-773-3126 or email sales@inelgin.ca
for ideas and pricing.
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Viewpoint

4 Questions to Ask
Before Implementing Event Marketing in Your Business

■ by Christina R. Green
Event marketing is hosting an event for your brand. It takes many
different forms. Some businesses host a “thank you” event for customers,
while others might bring in a band and host a special preview night for a
product launch, others still will host an entire conference around something
of interest to their target demographic.
Have you considered event marketing for your business? Providing an
experience for your ideal customer is a way to increase earned media, drive
sales, and generate a loyal following. But is it right for your business? Here
are a few things to consider before jumping in:

Is an Event in Sync with Your Business Goals?

Never host an event just because event marketing is a hot trend. You need
to find a way to tie the event into a business goal. Before you even consider
an event, think about what you want it to accomplish. For instance, a
book marketing site recently hosted a weekend conference on how to selfpublish a book. This helped them educate their target market framing this
knowledge in a context that’s helpful to the business.

Will Your Target Audience Enjoy It?

Yes, the point of the event is likely sales for you but this won’t happen if
the event you’re throwing doesn’t interest your target market. For instance,
the hottest mosh pit and band concert won’t impress the parents of toddlers
crowd. Make sure before you spend money on an event that it is appealing
to your ideal customer.

Education, Inspiration, or Entertainment?

Education, inspiration, or entertainment, which one is the guiding
principle of your event? Every good event marketing program does one of
those things for its ideal audience.

Consider these examples:

• Your audience has a need. Solve it with education by hosting an
informative user’s conference.
• People want to be inspired. Pet supply stores often try to help with
facilitating animal adoptions. They make people feel good and inspire
them to help out. Plus they move product. Can’t adopt a dog without a
bowl and food.
• Make shopping more entertaining. A furniture store brought in a band
every weekend and moved some of their products outdoors during the
summer to create a fun atmosphere in which to browse.

Are You Ready to Monetize It?

Event marketing offers more than just increased sales opportunities and
the ability to help more people get to know, like, and trust you. It can also
provide your business with an additional revenue stream...if you’re ready.
You need to ensure you’re offering something people need and will pay for.
Some companies do this by bringing in speakers or creating exclusivity by
offering services at their event that their audience can’t easily get on its own.
However, you needn’t charge for the event ticket. Some companies offer a
free event and then sell VIP passes or exclusives.

Final (Bonus) Consideration:
Do You Have the Manpower?

Even a simple event takes a lot of coordination. Give thought to who will
run it and oversee the details. Pulling someone on staff to do it may cost
less than hiring an event planner but not if it costs you business efficiencies
in other areas.
If you’re considering event marketing ask yourself these questions before
diving in. When businesses embrace a trend without understanding if it’s a
good fit for their target audience, it can be a very costly decision. Still, event
marketing is becoming more and more popular. Remember the younger
generation, which is coming into its buying power, appreciates experiences
over things. If you host an amazing event, you can give them both.

Self-employed?
We’ve got you covered. Guaranteed.

As a small business owner, you’re trying to stretch every dollar.
The last thing you want to deal with is unexpected health care costs.

Christina R. Green is a regular contributor to the St. Thomas & District Chamber and
our publications. She teaches small businesses, chambers, and associations how to connect
through content. Her articles have appeared in the Midwest Society of Association Executives’
Magazine, NTEN.org, AssociationTech, and WritersWeekly. She is a regular blogger at
Frankjkenny.com and the Event Manager Blog.

The Chambers of Commerce Group Insurance Plan® has
guaranteed benefits for firms as small as one or two lives.
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No health questions. No medical exams. No waiting period.

Published by The Aylmer Express Ltd.,
and delivered to businesses in St. Thomas and
Elgin Country
For complete information on the St. Thomas
and District Chamber of Commerce, reach us at:
115-300 South Edgeware Rd.,
St. Thomas, Ontario N5P 4L1
Telephone: 519-631-1981
E-Mail: mail@stthomaschamber.ca
Website: www.stthomaschamber.on.ca
Bob Hammersley
President & CEO
Susan Munday
Accounting Coordinator
Christy Hunking
Member Services
Barry Fitzgerald
Member Services

Coverage is guaranteed and effective the
first day of the month following application.
Coverage includes:

The Chambers Plan is designed
for small businesses just like
yours, featuring:

• Stable rates
• Simple online administration
• Health coverage including prescription drugs, paramedical
• Quick and easy claim submissions with
services, ambulance, medical equipment, vision, even
our mobile app
emergency travel coverage
• Human Resource, Legal and Accounting
• Basic Dental benefits including exams, cleanings and fillings services included in every plan
• $25,000 Life Insurance

Don’t delay! Get a free quote at www.chamberplan.ca or contact
your local Chambers Plan advisor.
Bene�ts
Planning
Group bene�ts made speci�cally for small business
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St. Thomas & District Chamber of Commerce

2019 Board of Directors

Chair: Sean Dyke

1st Vice-Chair: Bob Ward
2nd Vice-Chair: Chris Patriquin
Immediate
Past Chair: Raymond Bosveld
Treasurer: Kristina Schmitt

St. Thomas Economic
Development Corp.
The Auto Guys
Simply Pure Water

HollisWealth
KMS Property
Maintenance
Director: Scott Caslick
Clar-i-ty Virtual
Assistants
Director: Ross Fair
Fanshawe College St. Thomas –
Elgin Campus
Director: Robert Furneaux
Gorman Rupp Canada
Director: Brian Helmer
Reith and Associates
Insurance & Financial Services
Director: Kevin Jackson
Elgin Business Resource
Centre
Director: Dr. Greg Johnston
Family
Health Options
Director: Tara McCaulley
Small Business Enterprise
Centre
Director: Scott McRae
Forest City Castings
Director: Mayor Joe Preston
Wendy’s Restaurants
Director: Melanie Taylor
The Achievement Centre
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Chamber News

The St. Thomas & District Chamber of Commerce is proud to
announce that our annual Chamber Trip destination this year will be
Morocco. Our departure date is Friday, October 4.
Annually since 2011, the Chamber has been able to offer group travel
options and some very impressive prices. Previous destinations have
included China, India and Ireland. We work in co-operation with our
Chamber colleagues across the country and throughout the USA, along
with a select group of tour brokers, to bring travel opportunities to our
community that have value for business and pleasure.
For 2019 we have crafted a custom 9-day itinerary to Morocco. We
depart Toronto on Friday, October 4 and return on Thanksgiving
weekend on Saturday, October 12 – a bonus that gives most folks a 2-day
window to readjust.
Our group will see ancient Roman cities, experience the bustling and
bright markets of Marrakech, and explore mosques, tombs, fortresses
and royal palaces. Morocco is truly a vibrant and historic destination
and we will see it all in a package we call The Treasures or Morocco with
stops in Casablanca, Rabat, Fez and Marrakech.
One price includes return international airfare, highway coach
bus travel to/from Toronto’s Pearson International Airport, lodging
in 4-star+ hotels including the Novotel Casablanca and the Barcelo
Medina Fez, seven breakfasts, six dinners and one lunch (including tips),
entrance fees to all attractions in our itinerary, professional multi-lingual
tour guides, air conditioned vehicles, luggage handling, and all taxes.
Our Member price this year is $2,775. That price is for anyone from
any business or organization that is a current Member of the St. Thomas
& District Chamber, and extends to immediate family members, retirees
and travel companions sharing the same accommodation. Our non-

Your family and their future depend upon the
security of your life and income!
Do you have personal Life Insurance,
Disability Insurance, Critical Illness Insurance?
If you are not sure if you require any of these
coverages, have a medical condition, or occupation
that seems to block your path to security, contact
me for a FREE consultation.
Martin Evers - Financial Advisor
South Coast Financial Services
Email - martin@martinevers.ca
Call or Text - 519-878-2313
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Financial
Goals
Analysis

Income
Protection

Member/Public price for the tour $2,975 per person. Single supplement
in either level is $699.
For our complete tour itinerary, see the Chamber Trip post in the “In
the News” section of the Chamber website. It’s in the scroll on the lower
left side of our main page at www.stthomaschamber.on.ca. You can also
pick up a printed copy of our promo flyer with the full itinerary at the
Chamber office.
For any and all other trip information, contact Ineke Palmer at Elgin
Travel & Cruises. As our exclusive agent for this tour, Elgin Travel will
handle all booking and payment details. Visit their office in Elgin Centre
(formerly Elgin Mall) at 417 Wellington Street or call 519-633-6300.

44267
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ELMLINE,
LINE,ST.
ST.THOMAS
THOMAS
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See
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Team
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SERVICE
•
COMPUTER
INVENTORY
HOTLINE SERVICE • COMPUTER INVENTORY
Vehicle Needs!

• ENGINE AND TRANS.
INSTALLATIONS
• LICENSED MECHANICS
ON SITE

519-631-4801
519-631-4801

Debt
Free

Investing
For
Future

• AIR CONDITIONING
REPAIRS
• BRAKES AND
SUSPENSIONS

44267 ELM LINE, ST. THOMAS
www.mcgregorautoparts.com
HOTLINE SERVICE • COMPUTER INVENTORY
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Chamber Events

New Chamber members
from Phil Nute Appliance
Service.

Nancy McFadden, left,
Bev Trethewey, Martin
Trethewey and Bob
Walpole.

St. Thomas Soccer Club
was the evening’s co-host.

Business After 5
February’s Business After 5 was held
Wednesday, Feb. 20 at Boston Pizza, cohosted with St. Thomas Soccer Club. The
next social will be held Wednesday, March
13 at St. Thomas Golf & Country Club in
Union.

Mayors’ Luncheon
Chris Patriquin, left, of Simply Pure
Water took home one of the prizes,
a Google Home device, presented by
Sean Dyke of St. Thomas Economic
Development Corporation.
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This group shares
a laugh at the bar.

Sally Martyn, left, mayor of Central Elgin, Grant Jones, mayor of Southwold,
and St. Thomas Mayor Joe Preston gave a “state of the municipalities”
updated during a Chamber luncheon on Feb. 28 at St. Anne’s Centre.
Mayor Jones is the only returning mayor, with mayors Martyn and Preston
newly elected last October. The mayors also made time for questions
from the audience, which will be covered in greater detail in next month’s
(Photo by Rob Perry)
This Month In Elgin magazine.

THIS MONTH IN ELGIN

March 2019

Business Beat

Chamber News

Fiscal Balance and Strategic Action Required to Build a Stronger Ontario
The provincial Chamber network is urging
provincial government to focus on spending smarter
and evidence-based tax reforms to help businesses
strive and grow in upcoming budget
The 2019 Ontario Budget is expected to be
presented late this month and, in preparation for
it, the St. Thomas & District Chamber, the Ontario
Chamber of Commerce (OCC), and our colleagues
across the entire provincial Chamber network, have
provided the Government of Ontario with thirteen
tangible recommendations for the upcoming
provincial budget to build a stronger Ontario and
create a business climate which encourages growth. The submission calls
on the government to prioritize small business tax reforms, strategic
infrastructure investment, and value-based procurement in Budget 2019.
In an OCC survey last year, 48 percent of Ontario businesses indicated
they were not confident about the province’s economic outlook and
61 percent of these cited high tax rates as a reason. As the province
heads into a time of economic uncertainty coupled with the province’s
staggering deficit, the submission calls on the government to focus on
fiscally sustainable and long-term taxation priorities. Currently, business
with an income of less than $500,000 are taxed at a flat rate. To create an
environment which encourages small and medium business to successfully
scale, the St. Thomas & District Chamber and the OCC recommend the
government create a variable small business deduction in Budget 2019.
“Small businesses are the backbone of the economy and the heart of
communities in all regions of the province. Yet, cumulative red tape,
U.S. tax reforms, economic uncertainty, and a system that discourages

growth have led to a staggering scale-up challenge
for businesses of all sizes across Ontario,” said
Michelle Eaton, Vice President of Communications
and Government Relations of the Ontario Chamber
of Commerce. “We are encouraging the government
to address these challenges, focusing on fiscal
balance and smarter spending in the upcoming
budget to help Ontarians today and into the future.”
The provincial Chamber network is also urging
the government to strategically spend in key
areas that will help grow the economy and have
the highest return on taxpayer dollars such as
expanding broadband access and strengthening critical transportation
infrastructure. Removal of red tape for small and medium businesses
to access procurement opportunities, leading to employment, economic
growth, innovation, and cluster development is another key element of
our submission to the Minister of Finance.
We applaud the government’s commitment to reduce the debt and
deficit as well as cut red tape by 25 percent by 2022 in the 2018 Fall
Economic Statement. Yet, more work must be done to build a stronger
Ontario and create an environment which encourages growth. We look
forward to working with the government to support evidence-based
policies that drive growth and contribute to a stronger province for all.
Our pre-budget recommendations stem directly from the Ontario
Chamber Network’s policy resolutions presented at the OCC’s Annual
General Meeting. You can read or download our complete pre-Budget
submission via the link in the News section of the Chamber’s website at
www.stthomaschamber.on.ca.

www.jackpotcitygaming.com
March 2019
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Pro-Text

Common Loss Exposures for a Retail Operation
■ by Dan Reith
Owning and operating a retail store can be a fulfilling experience. Years
of hard work, risk-taking and financial investments have allowed you to
turn your dreams of opening a store of your own into a reality. However,
many business owners don’t realize how many exposures they must
address to keep their business operating smoothly.
Depending on the specific type of store you manage, there are a
number of exposures to consider, including risks related to property and
merchandise damage, general and product liability, crime and business
continuity. The list below provides an overview of these retail industry
risks and more, helping you identify potential blind spots in your risk
management and insurance programs.
As a business owner, you’ve invested your own money into your building,
signage, merchandise and equipment. Just one incident involving any of
this property can significantly impact your business’s chances for survival.
In fact, property exposures in retail operations can come from many
sources, including natural disasters and extreme weather (e.g., lightning
and torrential rain), customers, employees and vandalism.
Retail stores depend on functioning equipment to service their
customers effectively. In the face of an equipment breakdown (e.g.,
a power outage occurs or your point of sale system goes down), retail
operations can experience business interruptions or even prolonged
closures. Specifically, a business owner’s computer, mechanical, electrical
and HVAC systems all have the potential to break down, causing major
disruptions that can impact your reputation and bottom line.
Crime can be a challenge for retail stores, especially as they are the
target for a variety of different types of scams. Business owners can have
product stolen or damaged by shoplifters. In addition, criminals can easily

Merchant
Services:
Right
for Your
Business
First Data’s trademark is
providing fast, safe and
cost-efficient transactions.
Let us analyze your latest
statement and we will
meet or beat your
current rates.

steal money through robberies, money fraud (e.g., using illegal methods
to pay for goods), checkout fraud (e.g., swapping bar codes), refund fraud
(e.g., returning a stolen item for cash or credit) and online scams.
Because of the high number of individuals entering and exiting your
retail store, premises liability exposures are significant and, when injuries
occur at your business, you could be held responsible. Accidents related
to slips, trips, falls, equipment and unauthorized access to your building
are common and major sources of concern. Something as simple as a wet
floor or an uneven surface can lead to costly insurance claims following
an incident.
Your customers expect you to have safe and reliable products, and
failing to meet these expectations can lead to huge financial losses. If
one of the products you sell harms a customer in any way, they can sue
your business, leading to costly legal fees and settlements. These costs
can easily reach six figures, making product liability a major concern for
retail owners. While you may do everything in your power to ensure your
products (e.g., goods, medicines and foods) are safe, mishaps can still
occur without warning.
Continuity is critical in business, and there are few things more
important than continuous revenue and cash flow, particularly for small to
medium-sized organizations. In fact, just one brief business interruption
can be incredibly costly for a retail store, often leading to serious
reputational damages or long-term closures. Common interruptions for
retail operations can include natural disasters, fires, product recalls, cyber
events, staff shortages and supplier issues.
Retail operations are a common target for cyber criminals, as these
businesses often process a high volume of credit and debit card information.
In addition, employees who are improperly trained on computer and
data safety could put your organization at risk to ransomware, viruses,
phishing scams and malware.
Depending on the services your store offers, employees may be required
to operate a vehicle on behalf of your business, creating automobile
exposures in the process. While important for daily operations, the
improper use of a vehicle can lead to potential accidents and major
insurance claims.
While the proper risk management practices can reduce certain
exposures, no system is 100% effective in ensuring an incident-free
workplace. It’s crucial to work with a qualified insurance broker to not only
assess your exposures
This column appears regularly in
but
secure
the
Business Beat and has been submitted
by Dan Reith, BA (Hons), CAIB,
appropriate coverage.
President and Principal Broker at Reith
To learn more, or get
& Associates Insurance and Financial
Services Limited, 462 Talbot Street,
a second opinion, my
St. Thomas. Questions and comments
firm will welcome
on this column are welcomed by the
your call or visit.
writer at 519-631-3862 or via e-mail:
info@reithandassociates.com

Complete Tire & Service Experts
Transmission Flushes
Air Conditioning Repair
Engine Light Diagnostic

Safety Inspections
Annual Safety Checks
Tune-Ups

FARM SERVICE ~ 24 HR EMERGENCY SERVICE
YOU’RE ALWAYS CLOSE TO GREAT TIRE VALUE IN ELGIN COUNTY
Family Owned & Operated for over 40 years!

D I V I S I O N O F S U M M E R S T I R E S E R V I C E LT D .

For more information, contact your First Data Business Consultant at 1-888-265-4117.
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© 2016 First Data Canada Ltd. is a registered ISO/MSP of Wells Fargo Bank, N.A., Canadian Branch,
Toronto, ON, Canada. All trademarks, service marks and trade names used in this material are the
property of their respective owners.
21958 2016

572 Talbot Street East, Aylmer
773-3141

PERIOR
SU

Elgin Tire and
Auto Center Ltd.

RVIC

March 2019

Business Beat

Chamber News

STATS on STATS
What’s hot and what’s not in online and social media?

That’s a question we ask of ourselves every year and we have just
completed a review of subscriptions and analytics on the Chamber’s social
media web-based communication tools. It comes as no surprise to find
growth in every category.
Chamber website: www.stthomaschamber.on.ca
Our online business directory is used extensively with over 103,000
unique visitors to our website in 2018 and 567,000 searches completed in
our business directory.
Twitter: @StThomasChamber
This one’s our fastest-growing tool with 1,446 followers, up from 1,313
(+10%) one year ago.
FaceBook Page: @StThomasDistrictChamberOfCommerce
1,061 subscribers at time of writing this, up from 945 one year ago. This
one’s our public post site.
FaceBook Group: Private Group
Content here is almost the same as our public page, but gives us a
channel for private Members-only posts. 375 subscribers today, up from
322 one year ago.
Green Mail Newsletter
Our free weekly email newsletter has 1,016 subscribers and a curious
lot of sharing with each issue opened by over 2,000 people. That’s a stat
we see as unusual so we’ve done some deep diving and found multiple
subscribers using a mail@ or info@ address, then internally pushing our
newsletter to multiple readers. It’s also very mobile-friendly with 66% of
readers using their desktop computers while 34% read what we send on
their mobile device. Another curious fact is in time of use. The majority of
our subscribers see Green Mail during business hours on the day we send
it but over 10% appear to stash it for evening reading between 9 – 11 p.m.
every Tuesday.
Instagram: #stthomaschamberofcommerce
We’re new here and still learning! Currently at 249 followers.

Should You Do a Survey?

It’s a fairly common thing to see and hear people express frustrations over
being asked to complete growing numbers of online surveys, telephone
surveys and even those surveys with links provided on everything from
drug store receipts to restaurant bills. It’s also a fairly common thing in
business, government and community services agencies to see activity
which suggests doing a survey will be the foundation on innovation of
things to come.
That’s why we were intrigued and eagerly nodded in agreement when
we found a recent article by speaker, consultant and advertising/marketing
wizard Roy H. Williams.
In his online newsletter, the Monday Morning Memo, Williams writes
“Data can show you the outcome of your past decisions, but it cannot
tell you how to do what has never been done. Do not look to survey
recommendations when you seek innovation. Innovation is a product of
intuition.
When you ask a person about an experience that exists only in their
imagination, they will give you imaginary answers.
You can measure only what has already happened.
In other words, you cannot measure what “would” or “would not” work.
You can only measure what “did” and “did not” work.
Was stereo invented because customers said, “Instead of the music
coming out of just one speaker, why not have part of it come from a
speaker on the left and the rest of it come from a speaker on the right?”
Customers did not ask for stereo but after they were exposed to it, they
couldn’t live without it.
Did Steve Jobs develop the iPhone because customers told him they
wanted cameras in their cell phones?
Was inventory-on-demand perfected as a result of customers saying,

March 2019

“I think it would be better if you waited to create the product until after I
order it?”
Did Tony Hsieh invest in Zappos.com because people told him they
would like to buy shoes online without first trying them on? Yet 10 short
years after Hsieh invested $2 million in Zappos, the company was making
so incredibly much money that Steve Bezos bought it for $1.2 billion.
Keep in mind that Zappos charges full-price for shoes. So any argument of
Zappos having an unfair “price advantage” goes out the window. Zappos
elevated customer service to a new level and changed an entire industry.
Do you really need a group of strangers to give you permission to do
what you want?
After many years of conducting focus groups for America’s largest
companies, Joey Reiman, a founding partner of the BrightHouse Institute,
told the New York Times, “Focus groups are ultimately less about gathering
hard data and more about pretending to have concrete justifications for
decisions that have already been made.”
If you have a weak idea that requires no courage and isn’t going to raise
any eyebrows or make a difference, surveys and focus groups will tell you
that you should definitely go ahead and do it.
But when you have an idea that can change the future of your company,
those same people are going to tell you it’s a horrible idea and that you
have lost your mind.
Don’t spend the money on a survey.
Save it to buy champagne when it’s time to celebrate.
The above observations by Roy H. Williams were included in his weekly email release “The
Monday Morning Memo” in the February 4 edition.

Print
& Design
Print & Design

PROFESSIONAL
SERVICES
PROFESSIONAL
SERVICES
for your
business
for your
businessneeds
needs
Pop-Up
Pop-Up Banners
Banners
Great for trade shows, events, in-store

Great for trade shows,
displays. Easy set-up/storage,
events, in-storeincludes
displays.
carrying
Easycase.
set-up/storage,
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includes carrying case.

Marketing
Marketing
Materials
Materials

We do it all! Calendars,
booklets,
We do it all!
- Calendars,
booklets,
cards, letterhead
folders,
business business
cards, folders,
letterhead

390 Talbot
St. E.,St.
Aylmer
· 519-773-3126
390 Talbot
E., Aylmer
· 519-773-3126
info@aylmerexpress.ca
info@aylmerexpress.ca
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Member News

New Members
CURO Accounting

374 Front Street
Port Stanley, ON N5L 1G1
Phone: 519-615-3534
Email: sue@curoaccounting.ca
Website: www.curoaccounting.ca
Contact: Sue Clifford, Owner
Buyers Guide Categories: Accounting
Services
Products & Services: Sue Clifford is the
owner of CURO, a Professional Bookkeeping
Service that specializes in small Business and
Non-Profits. Sue’s passion for helping others
succeed has given her experience in a range
of industries including an Internet-based
start-up, an American Finance company and
a multi-national Manufacturing firm. Prior
to launching her own business, Sue’s ability
to analyze data and help businesses meant
she held positions with titles including
Financial Analyst, Finance Manager and
Controller.

Harry’s Charcoal Broiled

The St. Thomas & District Chamber of Commerce proudly welcomes the following businesses and individuals
as our newest Members. Those listed below were accepted as registered Members between January 16 to
February 15, 2019. Once an organization registers with the Chamber, all personnel (owners/managers/staff)
within the organization have full access to all Chamber programs, projects, events and services.

891 Talbot Street
St. Thomas, ON N5P 1E6
Phone: 519-633-3713
Email: harrys891@yahoo.ca
Contact: Frank Viglianti, Owner
Buyers Guide Categories: Restaurants
Products & Services: At Harry’s Charcoal
Broiled on Talbot Street, you can choose
from an assortment of mouth-watering,
charcoal-broiled hamburgers, foot long hot
dogs, grilled chicken, souvlaki and more.
Add on a variety of tasty sides such as fries,
wedges, onion rings and mozza sticks. The
list goes on with something for everyone.
They also have gluten-free options. Harry’s
Charcoal Broiled offers eat-in, take-out and
delivery.

Naturawls Pet Products
2 Currah Road
St. Thomas, ON N5P 3P9
Phone: 1-866-899-4999

Email: info@naturawls.ca
Website: www.naturawls.ca
Contact: Melissa Robertson, Director of
Operations; Dylan Wright, Office Manager
Buyers Guide Categories: Pet Supplies &
Services, Food Specialties
Products & Services: Naturawls takes great
pride in offering raw pet food products you
can trust. They use only Canadian meat that
is sourced as locally as possible. Offering
raw pet food options for both dogs and cats,
their treats and dinners are prepared in their
facility in Southwestern Ontario. No other
diet can hope to compete with natural food.

Pinchin Ltd.

73 Meg Drive
London, ON N6E 2V2
Phone: 519-646-1145
Email: mshine@pinchin.com
Website: www.pinchin.com
Contact: Monique Shine, Operations
Manager
Buyers Guide Categories: Environmental

Assessors, Environmental Planning,
Industrial Services
Products & Services: Pinchin Ltd. is
one of Canada’s largest environmental,
engineering, building science, and health &
safety consulting firms. Established in 1981
by Dr. Don Pinchin, they employ over 850
staff in 40 offices across the country. Pinchin
can help you balance your business goals
with an understanding of both natural and
built environments, whether that means
investigating what could be under the soil
at a potential building site, or what’s inside
the walls of your office complex. It’s about
understanding what these risks could mean
to your bottom line. It’s ensuring the people
in your organization work in a safe, healthy
space, and that you are compliant with
increasingly complex environmental, health
and safety standards and laws.

Rail City Bistro

599 Talbot Street
St. Thomas, ON N5P 1C6
Phone: 519-207-7245
Email: info@railcitybistro.ca
Website: www.railcitybistro.ca
Contact: Jared Walpole, President
Buyers Guide Categories: Restaurant
Products & Services: Rail City Bistro
prides itself on offering St. Thomas fresh,
homemade cuisine featuring regions around
the world, while sourcing as many local
ingredients as possible. Every weekend
they invite customers to “travel” with them,
sampling dishes inspired by these locations,
while still offering their fantastic menu.
Their extremely high standards produce
amazing scratch made sauces, dressings and
dishes guaranteed to leave you wanting to
come back for more.
Fully licensed. Delivery upon request.

The Storage Lodge

54 Moore Street
St. Thomas, ON N5R 3W3
Phone: 519-871-0732
Email: fredman16@icloud.com
Contact: Peter Manfredi, Owner
Buyers Guide Categories: Storage, StorageRecords Management, Storage-Self Service
Products & Services: The Storage Lodge
offers professional, fully secure document
storage. Spaces are customized and offer
24/7 access.

Crystal Underhill EXT 234
or Janet Palmer at EXT. 226

Professional Services Directory
Save 3.5¢ / litre
Chamber members qualify for Esso’s
Direct Billing Program; you pay 3.5¢
off the posted retail pump price
whenever you fuel up.
You may also get a convenient, detailed
monthly invoice and also qualify for
Speedpass®. For an application, contact:

Lynhurst
ESSO & Variety
16

Wellington Road
at St. George St.
519-633-0002

Full range of Public Accounting
Services including:
Auditing, Accounting and
Taxation Services

Mark Lassam, CPA, CA

115 Curtis St., St. Thomas, ON N5P 1J4
p: 519-631-1631 | f: 519-631-2929
mark@lassam.ca

THIS MONTH IN ELGIN

Rob Blaxall: President

• Voice / Voice Mail
• Data Communications
• CCTV Video Surveillance
• Security
• Sound / PA Systems
• Business Phone Systems

“Our customers are not just satisfied...they’re impressed!”
Now offering
voip business systems
rmbcommunications.com

P.O. Box 20155, St. Thomas (519) 633.0080 • rmbcommunications@gmail.com

Residential • Commercial • Industrial
March 2019

