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October brings National Small
Business Week (Oct 20 – 26) and a
special opportunity for the Chamber
to showcase proud parts of our
business community.
We’re hosting our Small Biz Expo
on Wednesday, October 23 at St.
Anne’ s Centre. In co-operation
with the Elgin Business Resource
Centre and the Small Business
Enterprise Centre, 20 of the most
promising new or start-up businesses
in our district will be on display. 33
additional display spaces have been

booked by Chamber Members to
showcase a variety of other local
enterprises and we’ll have four
restaurants and caterers on-site with
complimentary hors d’oeuvres in
every corner of the hall.
Admission is free and open to
everyone. Sponsor support from
TD Bank and MyFM 94.1 ensures
some excellent door prizes, too.
Small Biz Expo will be open
from 3:00 p.m. to 7:00 p.m. at St.
Anne’s Centre on Morrison Drive,
St. Thomas.

Living Wage Certified
Clar-i-ty Solutions Inc. been certified as
a Living Wage employer. Owner Scott
Caslick is pictured here with Living
Wage – St. Thomas Elgin Committee
rep and Small Business Enterprise
Centre Manager Tara McCaulley at
the certificate presentation event. The
Chamber is proud to recognize both
Scott and Tara for their community
engagement and support. Both are
also serving on the Chamber’s Board of
Directors. In presenting the certificate,
Tara spoke words that stick: “In reality,
some business owners are barely
paying themselves a wage, let alone
a living wage. As a community, we
need to support small businesses
and keep it local. This will allow more
small business owners to work towards
paying themselves and their employees
a living wage.”

Free admission to all personnel
from any organization that is a
Member of the St. Thomas & District
Chamber of Commerce.
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Reach business and community leaders,
decision-makers and just about anyone else.
Call 519-773-3126 or email sales@inelgin.ca
for ideas and pricing.

Business Beat
September 2019

THIS MONTH IN ELGIN

9

Business Beat

Viewpoint

4 Steps to Reworking Your Personal Brand
■ by Christina R. Green
Personal branding is incredibly important
these days. If you’re not marketing yourself
and your career as part of your brand, you
should be. Your personal image is critical to
your business because customers and potential
customers want to do business with people they
know, like, and trust. Expanding your personal
brand can help you connect on a deeper level
with your audience and give them those three
things.
You may assume if you haven’t worked on
your personal brand in the past that you don’t have one. But with social media
and the internet, people are talking about you and it’s better to be involved
in the conversation to help shape it than it going on without you knowing it.
But what do you do if your personal brand is just other people talking and
what if it’s something you don’t care for or doesn’t accurately reflect you and
your business? Or what if you want to modify your personal brand? Maybe
you want to become known in a different area or you want to rebrand from a
very serious person to one with a lighter side.
Personal brands are fluid. They can be changed. If you feel like it’s time to
change yours, you can follow these tips.
Google Yourself
Find out what your personal brand really is. Don’t think that because one
person left you a negative review that the review is your personal brand. Make
it a point to check the search results periodically to know what others are
saying. In between those times, set a Google alert on search terms such as your
name and its variations as well as the name of your business. The alert can be
customized for how often you want it to be delivered.

Understand You Are Always On
Before you begin trying to rebrand yourself,
keep in mind you are always on. This means
that if you have a personal brand, everything
you do reflects upon it potentially. This takes
some getting acclimated to. But you must do
it because if you’re working on your personal
brand, you need to start thinking about
yourself as a spokesperson. That means things
you complain about and endorse are being
registered by your audience.
That’s good when you’re becoming an
industry influencer and people want you to try out their product or service.
But it can be bad when you’re out dining at a restaurant with your family and
you tweet out about the bad service there without thinking. What you view
as your personal opinion can now be seen as a professional slight when you
are your brand.
At the very least, adjust your privacy settings on your personal social media
profiles. But better yet save your rants for time with friends. Like Mama always
said, if you haven’t got anything good to say, don’t say it.
Promote the New Work You’re Doing
If you want to change your personal brand, you’re going to have to treat it
like a rebranding of your company. Announce it. Create a campaign around
it. Adopt something you want to be known for and communicate it all the
time. Promote interests that are similar to your own so you become associated
with those types of things. Use different kinds of media to get in front of
your different audiences. Pursue any necessary certifications. Finally, make it
real by adding something to your business cards such as a “specializing in” or
add the job position you want to hold, like keynote speaker. That way when
you start breaking into the new area, you already have the cards to prove you
belong.
Reach out to People Who Are Already There
Get to know people who are already known for what you want to be known
for or get to know business professionals who have done what you want to do
like make a career shift. Your chamber of commerce is an excellent space in
which to find people like that. Ask your chamber staff who they know that is
a personal branding expert and study how they put themselves forward. You
can learn a lot by watching others.
It’s time to stop ignoring your personal brand. It’s out there even if you’re
not working on it.

Self-employed?

Christina R. Green is a regular contributor to the St. Thomas & District Chamber of Commerce.
She teaches small businesses, chambers, and associations how to connect through content.
Her articles have appeared in the Midwest Society of Association Executives’ Magazine,
NTEN.org, AssociationTech, and Socialfish. She is a regular blogger at Frankjkenny.com and
the Event Manager Blog.

We’ve got you covered. Guaranteed.

As a small business owner, you’re trying to stretch every dollar.
The last thing you want to deal with is unexpected health care costs.
The Chambers of Commerce Group Insurance Plan® has
guaranteed benefits for firms as small as one or two lives.
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No health questions. No medical exams. No waiting period.

Published by The Aylmer Express Ltd.,
and delivered to businesses in St. Thomas and
Elgin Country
For complete information on the St. Thomas
and District Chamber of Commerce, reach us at:
115-300 South Edgeware Rd.,
St. Thomas, Ontario N5P 4L1
Telephone: 519-631-1981
E-Mail: mail@stthomaschamber.ca
Website: www.stthomaschamber.on.ca
Bob Hammersley
President & CEO
Susan Munday
Accounting Coordinator
Christy Hunking
Member Services
Barry Fitzgerald
Member Services

Coverage is guaranteed and effective the
first day of the month following application.
Coverage includes:

The Chambers Plan is designed
for small businesses just like
yours, featuring:

• Stable rates
• Simple online administration
• Quick and easy claim submissions with
our mobile app
• Human Resource, Legal and Accounting
• Basic Dental benefits including exams, cleanings and fillings services included in every plan

• $25,000 Life Insurance

• Health coverage including prescription drugs, paramedical
services, ambulance, medical equipment, vision, even
emergency travel coverage

Don’t delay! Get a free quote at www.chamberplan.ca or contact
your local Chambers Plan advisor.
Bene�ts
Planning
Group bene�ts made speci�cally for small business
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450 Sunset Drive, Suite 237
St. Thomas 519-637-0181
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St. Thomas & District Chamber of Commerce

2019 Board of Directors

Chair: Sean Dyke

1st Vice-Chair: Bob Ward
2nd Vice-Chair: Chris Patriquin
Immediate
Past Chair: Raymond Bosveld
Treasurer: Kristina Schmitt

St. Thomas Economic
Development Corp.
The Auto Guys
Simply Pure Water

HollisWealth
KMS Property
Maintenance
Director: Scott Caslick
Clar-i-ty Virtual
Assistants
Director: Ross Fair
Fanshawe College St. Thomas –
Elgin Campus
Director: Robert Furneaux
Gorman Rupp Canada
Director: Brian Helmer
Reith and Associates
Insurance & Financial Services
Director: Kevin Jackson
Elgin Business Resource
Centre
Director: Dr. Greg Johnston
Family
Health Options
Director: Tara McCaulley
Small Business Enterprise
Centre
Director: Scott McRae
Forest City Castings
Director: Mayor Joe Preston
Wendy’s Restaurants
Director: Melanie Taylor
The Achievement Centre
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Chamber News

Federal regulatory report card: We’re Giving Them a B
It seems every business in Canada has a story about regulations that suffocate their ability to grow. Problems with regulatory burden are nothing
new in Canada, in part because the discussion about solutions usually focuses on specific rules. This amounts to trying to manage the symptoms
– the red tape – of Canada’s regulatory problems, rather than dealing with
the underlying causes.

Sharing Is Good
For All of Us!
Hon. Perrin Beatty,
President & CEO of the
Canadian Chamber of
Commerce, joined Chamber staff and volunteers
from communities across
southern Ontario at a regional Chamber meeting
in London on August 20.
Representatives from St.
Thomas, London, Stratford, Chatham, Brantford,
Woodstock, Huron and
Tillsonburg dedicated an
afternoon to dialogue on issues specific to SW Ontario including skills
and labour market issues, the need to overhaul the income tax system,
and our ability to compete to win jobs and business. Our photos show the
full group plus a moment Perrin, left, spent with St. Thomas & District
Chamber Vice-Chair/Chair-Elect Bob Ward.

A year after our release of Death by 130,000 Cuts: Improving Canada’s
Regulatory Competitiveness, we graded the federal government’s response
to our regulatory recommendations and have provided additional advice
on how to continue improving Canada’s regulatory culture in our recent
release of the 2019 Federal Regulatory Report Card.
To read the full report, see the Chamber’s website at www.stthomaschamber.on.ca and our News column on the left side of our main page.
Our report card gives an overall grade of B as a reflection of their mixed
record over the last year on seven areas.
Ryan Greer, the author of last
year’s report, and this subsequent analysis, states “We feel
that where the government has
failed the most is in the sincerity of its consultations with business on new regulatory measures. Citing the most notable
example in 2019 was the passage
of C-69, where the government invited and then ignored substantive
industry input on designing a new
environmental assessment regime.
Our Members regularly question
why they invest so much time
and effort in consultations when
it seems the government wants to
use consultations to justify its preferred regulatory approach rather
than improve it.”

Commitment
to Excellence
Demonstrated in the High Level of
Quality Service each and every time.
Full Range of Accounting Services
Auditing • Accounting • Taxation

Business Plans • Management Consulting
Small Business Services • Bookkeeping Services
Estate and Trust Returns
Business Succession Planning

Heading South? Need Insurance?
Have some coverage or need a top up?

Our Knowledgeable and Friendly Staff
have the experience and training to help you with
all your accounting and taxation needs

Here at SCFS, we can fulfill your travel
needs, whether it is for a short trip or
for multiple trips, whether it is for a
comprehensive plan or only for emergency
out of province medical. See us for this
or our Student Accident Plan. We are a
Travelance broker.
Martin Evers - Financial Advisor
South Coast Financial Services
Email - martin@martinevers.ca
Call or Text - 519-878-2313
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For
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Mark Lassam, CPA, CA
115 Curtis Street, St. Thomas
519-631-1631
mark@lassam.ca
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Pro-Text

Credential Stuffing – Part 2 of 2
■ by Dan Reith
This month’s column is the second in a set of two dealing
with an electronic data issue termed ‘credential stuffing’.
You can view last month’s column on page 14 of the
August edition of Elgin This Month, or view/download it
on the Chamber’s website from the Business Beat archive
link at the bottom of the Chamber’s main page at www.
stthomaschamber.on.ca
Credential stuffing attacks occur when a malicious party
takes a stolen username and password, and tries them on
a variety of different websites. For example, a hacker may
have purchased a Google username and password from the
dark web. Assuming that you use the same password for
multiple accounts, the hacker would test these credentials
on other platforms (e.g., banking or social media websites)
using botnets (groups of computers tasked with various
commands).
By using information from one account, criminals can
potentially access data from a variety of platforms, draining
bank accounts or gathering information they can sell to
other malicious parties.
Credential stuffing can affect anyone, from individual
users to the biggest companies. Thankfully, because
credential stuffing relies on victims having the same
password for multiple accounts, there are some simple ways
to protect yourself:
Data security issues are a big concern on mobile devices.
Gone are the days when the most sensitive information
on an employee’s phone was the names and phone numbers
of their contacts. Now, a smartphone or tablet can be
used to gain access to anything, including emails, stored
passwords and even proprietary company data. Depending

on how your organization uses such devices, unauthorized
access to the information on a smartphone or tablet could
be just as damaging as a data breach involving a traditional
computer system.
In order to protect your organization, there are a number
of mobile device security measures to consider:
Establish a mobile device policy—Before issuing mobile
phones or tablets to your employees, establish a device usage
policy. Provide clear rules about what constitutes acceptable

Well-informed,

responsible users
are your first line of
defence against
cyber attacks.”
use as well as what actions will be taken if employees violate
the policy. It is important that employees understand the
security risks inherent to mobile device use and how they
can mitigate those risks. Well-informed, responsible users
are your first line of defence against cyber attacks.
Establish a bring-your-own-device (BYOD) policy—
If you allow employees to use their personal devices for
company business, make sure you have a formal BYOD
policy in place. Your BYOD security plan should also
include the following practices:
• Installing remote wiping software on any personal
device used to store or access company data.
• Educating and training employees on how to safeguard

company data when they access it from their own
devices.
• Informing employees about the exact protocol they
must follow if their device is lost or stolen.
Keep the devices updated with the most current software
and anti-virus program—Software updates to mobile
devices often include patches for various security holes,
so it’s best practice to install the updates as soon as they’re
available. There are many options to choose from when it
comes to anti-virus software for mobile devices, so it comes
down to preference. Some are free to use, while others
charge a monthly or annual fee and often come with better
support.
Back up device content regularly—Just like your
computer data should be backed up regularly, so should the
data on your company’s mobile devices. If a device is lost
or stolen, you’ll have peace of mind knowing your valuable
data is safe.
Because of their convenience, smartphones and tablet
devices have become a universal presence in the modern
business world. As usage soars, it becomes increasingly
important to take steps to protect your company from
mobile threats, both new and old.
This column appears regularly in
Business Beat and has been submitted
by Dan Reith, BA (Hons), CAIB,
President and Principal Broker at Reith
& Associates Insurance and Financial
Services Limited, 462 Talbot Street,
St. Thomas. Questions and comments
on this column are welcomed by the
writer at 519-631-3862 or via e-mail:
info@reithandassociates.com

www.jackpotcitygaming.com
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Member News

Sneaky??
Thanks to some news sharing by the Chamber’s
auditors, Graham Scott Enns Chartered Professional
Accountants, we’re passing along some news and
advice that could impact any of our Members.
Did you know CRA (Canada Revenue Agency)
uses third parties to get information about other
taxpayers to ensure they are complying with their tax
responsibilities?
CRA’s activity could include obtaining information
from a business about its employees, customers or
suppliers, without needing to list their specific names.
CRA has recently announced that they intend to
continue and increase the use of these information
gathering methods. In order to obtain such
information without providing specific names, CRA
must first obtain the authorization of a judge.
In an April 24, 2019 Federal Court case ruling, CRA
applied for, and was granted, judicial authorization
to require the taxpayer, a roofing material supplier,
to provide information about residential and
commercial construction contractors who had an
account with them.
Specifically, CRA requested: the customers’ legal
name, business or operating name, contact person,
business address, postal code, and all telephone
numbers on file; the customers’ business numbers,
if known; the customers’ itemized transaction details
including invoice date, invoice number, total sales
amount, method of payment, and address of delivery;
and all bank account information for the customer

sought immediately if such a request is received.

What a Small Business Needs to Know About
Incorporation

from credit applications and/or otherwise maintained
by the taxpayer.
The information was sought from this supplier for
all customers whose total annual purchase and/or
billed amount was $20,000 or greater for the period
January 1, 2015 to June 30, 2018. For January 1, 2018
to June 30, 2018, information on customers whose
total annual purchase and/or billed amount was
$10,000 or greater was to be provided.
The Court authorized the CRA to impose the
information request on the taxpayer.
The CRA has subsequently indicated that they
will make increased use of this ability to obtain
information from one taxpayer about their customers.
The Chamber joins with our auditors, Graham
Scott Enns, to advise that consultation should be

Merchant
Services:
Right
for Your
Business
First Data’s trademark is
providing fast, safe and
cost-efficient transactions.
Let us analyze your latest
statement and we will
meet or beat your
current rates.

Print
& Design
Print & Design

PROFESSIONAL
SERVICES
PROFESSIONAL
SERVICES
for your
business
for your
businessneeds
needs
Pop-Up
Pop-Up Banners
Banners
Great for trade shows, events, in-store

Great for trade shows,
displays. Easy set-up/storage,
events, in-storeincludes
displays.
carrying
Easycase.
set-up/storage,

For more information, contact your First Data Business Consultant at 1-888-265-4117.
© 2016 First Data Canada Ltd. is a registered ISO/MSP of Wells Fargo Bank, N.A., Canadian Branch,
Toronto, ON, Canada. All trademarks, service marks and trade names used in this material are the
property of their respective owners.
21958 2016
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The latest national stats show there are over 1.3
million incorporated businesses in Canada. Around
460,000 of those are here in Ontario. Some are
incorporated federally, the balance under provincial
law.
Did you know that the Corporations Canada team
approves federal incorporation for 44,000 businesses
each year?
There are many benefits to incorporation, and
Corporations Canada has shared two useful videos
about incorporation that we can share.
These short videos cover seeking an online
incorporation and then, once a business has
incorporated, what to do to keep the incorporation
in good standing.
Both of these videos can be found here - Becoming
Incorporated is this link: https://www.ic.gc.ca/eic/site/
cd-dgc.nsf/eng/cs08251.html
Keeping Your Federal Incorporation In Good
Standing is this link: https://www.ic.gc.ca/eic/site/cddgc.nsf/eng/cs08253.html
If you have a look, the team at Corporations
Canada would love feedback on how they can make
their videos more relevant and useful to business
owners in the future. Your thoughts at opinions can
be shared via email. Send them to: ic.ccsuggestions.
ic@canada.ca.
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includes carrying case.

Marketing
Marketing
Materials
Materials

We do it all! Calendars,
booklets,
We do it all!
- Calendars,
booklets,
cards, letterhead
folders,
business business
cards, folders,
letterhead

390 Talbot
St. E.,St.
Aylmer
· 519-773-3126
390 Talbot
E., Aylmer
· 519-773-3126
info@aylmerexpress.ca
info@aylmerexpress.ca
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Legal Business

Who Are You?
■ by Monty Fordham
In smaller centres, lawyers seldom have serious doubts concerning the identity
of their clients. In many cases, they have known the clients socially, professionally,
or both, for a number of years. Still, with the increasing incidents of identity theft,
and real estate and mortgage fraud, we have adopted procedures to ascertain and
record the identity of the persons with whom we do business. These generally
include obtaining at least one piece of “photo I.D.” and another reliable piece of
identification.
Most mortgage lenders leave the issue of client identity where it belongs: in the
hands of the lawyer acting for the lender and borrower clients on the file. In other
words, it is up to us to obtain from each individual client sufficient identification
with which to properly identify them. After all, we are the ones who are legally
responsible for reporting the loan or mortgage transaction to the lender. The
exercise of our due diligence would surely require us to satisfy ourselves beyond any
doubt that no fraud or misrepresentation was being perpetrated upon our lender
client.
And so, in some cases, we are required to take additional steps to provide
proper evidence of identification, including, where necessary, declarations from
appropriate people in the community who may be acquainted with the client.
This is normally done in situations where the client has no “photo” identification.
While it is less common these days, some people do not possess a driver’s licence;
considerably more don’t maintain a Canadian passport.
There are some large corporate lenders which require very specific pieces of
identification in order to satisfy the identification issue in the mortgage process.
Several lenders set out in a schedule the types of I.D. which are acceptable. The
schedule consists of a “Part A” and a “Part B” each listing particular types of
documentation. In order to adequately identify the client, either one piece of “Part
A” and one piece of “Part B”, or two pieces of “Part A” are required. In other words,
without at least one piece of “Part A” identification your mortgage transaction may
not proceed, at least without some fine tuning on the part of your lawyer.

14

The problem arises largely from the contents of the “Part A” schedules. Generally,
these lists include a valid driver’s licence, Canadian passport, and a number of other
pieces of identification that probably less than one percent of the population would
carry. An Ontario Health card, for reasons arising from Ontario legislation, is not
considered acceptable identification. A Canadian birth certificate is not included
on “Part A” nor is a Social Insurance Card. Therefore, if a person does not drive a
motor vehicle or travel it could be very difficult to properly establish their identity
for mortgage purposes.
Lawyers often are called upon to come up with alternate means to identify their
clients, and often this process can take considerable time, for which the client is
ultimately responsible. Indeed, the lenders’ requirements may seem draconian,
until the statistics of mortgage and real estate fraud are considered. Recent years
have seen an explosion of various schemes with which to steal titles to property
and to fleece banks and mortgage lenders. Identity theft has become the crime of
the 21st century.
It is, therefore, more important than ever to obtain and maintain adequate pieces
of evidence of your identity. I recommend for those who do not maintain a driver’s
licence that they carry an up-to-date passport, or any other federally or provincially
issued identification card (except the Ontario Health Card!)
Your banker, mortgage broker, realtor and lawyer all may know who you are.
However, when dealing with corporate lenders this may, and probably won’t matter.
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Lawyer Monty Fordham prepares this monthly column for the
St. Thomas & District Chamber of Commerce and our Members.
Questions, comments and suggestions for future columns are
welcomed by Monty at his office:
Fordham & Brightling Associates – Lawyers, 4 Elgin Street, St. Thomas.
Telephone 519-633-4000, FAX 519-633-1371
or e-mail: montyfordham@4elgin.ca • www.forbrightlaw.ca

September 2019

Business Beat
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How your Health and Safety Rep can
help keep your business humming
Imagine your business running smoothly - no
equipment failure and no injuries (or worse) and being able to focus 100% on serving your
customers. Investing in business interruption
insurance is one way to cover yourself after
incurring a loss, but by making a small investment
in your health and safety representative (HSR)
you can help prevent losses from happening at
all.
Ontario’s Occupational Health and Safety
Act requires HSRs in workplaces with 6 to 19
regularly employed workers.
“HSRs are more than a legal obligation,” says
Workplace Safety & Prevention Services (WSPS)
Small Business Manager Kirsi Henry. “With
proper training and support, they’re a vital
resource in keeping your workplace healthy and
safe, and preventing disruption and loss due to
preventable incidents and injuries.”
For instance, HSRs can:
• provide an extra pair of eyes and ears to
help identify hazards through activities
such as workplace inspections, accident
investigations and analysis.
• offer informed insights and ideas on how

SAFETY FIRST
to prevent injuries and loss by controlling
hazards and improving your programs and
procedures.
• support your health and safety culture by
promoting the internal responsibility system.
5 ways to promote your HSR’s effectiveness
The key to maximizing the value of your HSR
is to provide them with the tools and resources to
do their job. Here’s what Kirsi suggests:
• Help them develop competence: provide
training so that the HSR understands their
role and requirements, and how to do their
job effectively.
• Give them enough time to fulfil their
responsibilities, such as conducting monthly
workplace inspections and submitting
recommendations.
• Engage with them. Ask questions, share ideas

and discuss your thoughts on issues they
identify.
• Recognize the HSR’s contribution to your
workplace’s health and safety culture, but
make it clear the HSR does not run the health
and safety program or enforce policies. This
is the employer and supervisor’s role.
• Remind all employees that the HSR is
one critical component of the internal
responsibility system. The HSR will share
important observations but can’t be
expected to identify every hazard in the
workplace during a monthly inspection. The
best prevention insurance is when the owner
and every employee take an active role in
workplace health and safety, every day.
For more information and resources, please
visit the WSPS Small Business Centre website
at: www.wsps.ca In St. Thomas & District, Lori
Shepherd is the WSPS Regional Community
Coordinator. Reach her by phone at 1-877-4949777 or email lori.shepherd@wspa.ca. The St.
Thomas & District Chamber of Commerce works
regularly with WSPS to assist our Members in
every aspect of on-the-job safety and prevention.

It’s Back to School Time!
EXPLAINED
RESPs* are a type of savings account designed to help you save
for your child’s education.
Government grants! The Canadian government will match
20% of your annual contributions up to $500 per year to a
lifetime maximum of $7,200.1
Tax breaks! RESPs* are tax-sheltered savings plans – you
don’t pay income tax on the money you make on your
investment, as long as it stays in the plan.

 Watch for children
 Obey flashing School bus signals

Michael Moore* BA Econ.

 Observe School zone speeds

519-631-1680

Tel: 519-637-7747
michael.moore@sunlife.com
www.sunlife.ca/michael.moore
9 Princess Avenue, Unit #3
St. Thomas, ON N5R 3V3

545 Talbot St., St. Thomas | www.stthomas.ca
September 2019

The Canada Education Savings Grant (CESG) is available up until the end
of the calendar year in which the child turns 17. Special rules apply for children who are 16 or 17 years of age.
*Mutual Funds distributed by Sun Life Financial Investment Services (Canada) Inc.
Sun Life Assurance Company of Canada is a member of the Sun Life Financial group of companies.
© Sun Life Assurance Company of Canada, 2019.
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New Members

New Members
DNO Towing

1020 Talbot Street, St. Thomas, ON N5P 1G3
Phone: 519-633-5881
Email: dnotowing@hotmail.ca
Website: www.dnotowing.ca
Contact: Don Neville, Owner; Corbin Neville, Owner
Buyers Guide Categories: Towing; Transportation Services
Products & Services: DNO Towing has been servicing
the St. Thomas, Port Stanley, Lambeth, Aylmer, Belmont
and surrounding areas since 2008. They know that having
your vehicle breakdown is a stressful time and that every
situation is different. DNO Towing understands this and is
here to help. They have everything you could possibly need
to safely tow and deliver your vehicle for you. Their wide
range of services include vehicle towing, accident towing,
heavy-duty towing, enclosed towing, float services, trailer
moving services, vehicle recovery and extraction, emergency
boosts, roadside fuel, lockouts and more.

The St. Thomas & District Chamber of Commerce proudly welcomes the following businesses, organizations
and individuals as our newest Members. Those listed below were accepted as registered Members from July
16 to August 15. Once an organization registers with the Chamber, all personnel (owners/managers/staff)
within the organization have full access to all Chamber programs, projects, events and services.

Website: www.graphenstone.ca
Contact: Carolyne Tarry, Director of Finance & Logistics
Buyers Guide Categories: Paint; Distributors; Construction
Equipment & Supplies
Products & Services: Graphenstone offers the world’s first
100% ecological paint and coatings solutions with graphene
technology. Their lime based products include paints,
coatings, mortars and treatments with graphene, designed
for construction. The graphene enhances the product’s
properties improving resistance, flexibility and conductivity
while maintaining the natural qualities. Graphenstone, paints
and coatings for the green generation.

families. With independently owned franchise locations
across Canada and the United States, Nurse Next Door
provides seniors with services ranging from a few hours of
companionship per week, to round-the-clock nursing care.
Nurse Next Door is a senior home care service with heart.
Their kind caregivers make lives better for clients where
they’re the most comfortable: at home. With 24/7 availability,
total flexibility and everything managed for you, you’ll
experience total peace of mind.

Nurse Next Door

613 Talbot Street, Unit 103, St. Thomas, ON N5P 1C6
Phone: 519-619-6930
Email: turningpointe.summerdance@gmail.com
Contact: Holleigh Caslick, Owner/Studio Director
Buyers Guide Categories: Dance Studios; Education;
Sports, Recreation & Fitness
Products & Services: Turning Pointe Dance is a dance style
studio in St. Thomas, offering drop in classes for children,
teens and adults in ballet, jazz, contemporary, heels and
more. Their goal is to accept every person, from age one
through adult, and teach them to learn and love dance.

28 Princess Avenue, St. Thomas, ON N5R 3V4
Phone: 519-203-2003
Email: tammy.bale@nursenextdoor.com
Website: www.nursenextdoor.com
Contact: Tammy Bale, Director
Buyers Guide Categories: Home Health Care; Home
Graphenstone Canada
Support Services; Health Care Services
280 Edward Street, St. Thomas, ON N5P 4C2
Products & Services: Nurse Next Door is a unique kind
Phone:
519-488-5200
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Turning Pointe Dance
TCB Building

Wireless First Aid

417 Wellington Street, Elgin Centre

Discover The Benefits
of group home and auto insurance
Exclusive group home and auto insurance rates
• Additional savings on your car insurance when
combined with your home or condo insurance
• Flexible payment options, including easy monthly
instalments, with no interest charges
• Additional savings if you are a non-smoker, claims
free and mortgage free

Products and services that benefit you
• my home & auto®

• my Identity™

• Novex Assistance®
• my Driving Discount®
• Minor Conviction
Protection

• Enhanced Water
Damage Package
• my Extras®
• Lifestyle Advantage®

Call today for a quote and find out about your group discount.
Visit ReithandAssociates.com
and click on get a quote

St. Thomas, ON N5R 5J5
Phone: 519-204-5325
Email: abbas@wirelessfirstaid.com
Website: www.wirelessfirstaid.com
Contact: Abbas Alimorad, Owner
Buyers Guide Categories: Cellular
Telephones; Computers – Sales, Supplies &
Service; Electronics; Internet Services
Products & Services: Wireless First Aid is
an Authorized Bell and Lucky Mobile Retailer.
They provide consumer and corporate Wireless
subscription services such as new activations
and hardware upgrades with commitment
or month to month basis on voice, data,
landline, internet and TV. Wireless First Aid
also repairs cell phones, smartphones, tablets
and laptops for most brands such as Apple,
Samsung, Microsoft, iPhone, LG, Motorola,
Huawei, Blackberry, Google, Sony and more.
Their accessory selection includes OtterBox,
LifeProof, AFTERSHOCKZ, Popsockets, Color
Blast Charging Systems and much more.

Call 519 631 3862
Crystal Underhill at ext. 234
Products provided by Novex Insurance Company. Services provided by your independent broker. *Certain conditions, exclusions and restrictions apply. ®Novex Design is a registered
trademark of Novex Insurance Company. All trademarks are the property of Intact Financial Corporation used under license. © 2019 Novex Insurance Company. All rights reserved.

Professional Services Directory
Save 3.5¢ / litre
Chamber members qualify for Esso’s
Direct Billing Program; you pay 3.5¢
off the posted retail pump price
whenever you fuel up.
You may also get a convenient, detailed
monthly invoice and also qualify for
Speedpass®. For an application, contact:

Lynhurst
ESSO & Variety
16

Wellington Road
at St. George St.
519-633-0002

Full range of Public Accounting
Services including:
Auditing, Accounting and
Taxation Services

Mark Lassam, CPA, CA

115 Curtis St., St. Thomas, ON N5P 1J4
p: 519-631-1631 | f: 519-631-2929
mark@lassam.ca

THIS MONTH IN ELGIN

Rob Blaxall: President

• Voice / Voice Mail
• Data Communications
• CCTV Video Surveillance
• Security
• Sound / PA Systems
• Business Phone Systems

“Our customers are not just satisfied...they’re impressed!”
Now offering
voip business systems
rmbcommunications.com

P.O. Box 20155, St. Thomas (519) 633.0080 • rmbcommunications@gmail.com

Residential • Commercial • Industrial
September 2019

