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A partnership that works
in business and in marriage
■ by Rob Perry

independent practice. She’d been flying cross-country for London Life,
Stephanie Farrow went from being a “silent partner” to a “not-so-silent training managers how to inspire their financial advisors to expand their
partner” when she and her husband Ken decided to establish their own client bases, and was pregnant at the time. Setting up a business with Ken,
company, Farrow Financial Services Inc., in Belmont almost 20 years ago. where she could use the corporate business skills she had learned along
the way, just made sense.
Their strengths complemented each
“We were able to get it off the ground,” but
other perfectly, she said. Ken loved dealing
only because they had each other. “It’s very
with his clients, usually farm operators,
hard to get off the ground as a one-person
while she loved the business side, though
office.”
they could pinch-hit for each other as well.
Stephanie noted they worked in a highShe’s originally from London, where
ly-regulated industry now. Many tasks had to
she grew up and went to school. After
be performed behind the scenes at their office
completing a degree in business commuto make sure they conformed to regulations.
nications in university, she started work
A financial advisor couldn’t work out of a car
at London Life, where she stayed for 13
anymore, and had to have a variety of certifiyears, first as a financial advisor and then
cations.
in management roles.
Ken recalled with a chuckle that when he
That’s where she met Ken, who grew up
started, a client would take a bag of cash out
on a dairy farm in the Springfield area.
of the freezer where it was hidden, and give
They live on his family’s home farm on
it him to deposit for an investment. That way
Crossley-Hunter Line, he noted, and grow
of doing business had long since gone by the
cash crops on the side.
wayside, he said.
Stephanie said she took a personal fiWhen asked if they had any concerns startnance course for herself in university, and
ing out about being both married to each
found she was suited to it.
other and business partners, Stephanie turned
“I thought it was real-life stuff,” she said.
to Ken and asked mischievously, “Are you still
She’d always been attracted to business,
thinking about it?”
which was the focus of her communicaAt the time, she continued, she’d been doing
tions studies, and she had aspirations to
leadership development at London Life, and
get into corporate management.
so had access to team-building resources. They
Ken, an East Elgin Secondary School
filled out an extensive questionnaire to see if
alumnus, said John Cleminson of Aylmer
working together full-time would work, she
was a manager at London Life, and
said.
brought him into financial services sales at
She didn’t say how that turned out, but
the company.
Associate Financial Advisor Sally Szeider-MacIntyre at Farrow
When the Farrows wanted to set up their Financial Services in Belmont walks out of a substantial safe that she’d already been providing behind-the-scenes
own independent office, they had a small- is a holdover from the building’s days as a bank branch. It’s now support for Ken before they formally launched
their own office.
er building on Belmont’s main street in used to store records.
“I was kind of the silent partner. Then I bemind. The village was conveniently placed
came the not-so-silent partner.”
halfway between London and Springfield, she said, and was starting to see
Ken said from the start, even before they officially became partners, they
new subdivisions being built at the turn of the century. When the building
had always talked to each other to come to the best business decisions.
they wanted became available, they moved right in.
Incorporation of their business was really just a formality, he added.
Stephanie said Ken had been working out of their home and a couple
of offices in London, and had enough clients to consider expansion to an She had the corporate education, and doing things her way was usually
the smart thing to do.
continued on page 4
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Stephanie said equally, Ken sometimes brought information and ideas to
the table that she hadn’t thought about.
What she did have to battle at times was a presumption from others that
Ken was the owner or senior partner in their relationship.
“If I had chosen any other business partner in the world other than my
husband, I don’t think people would have thought that.”
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That bothered her more when she was younger, she admitted, but she’d mellowed a bit over the years, and she didn’t
think anyone making such a presumption did so with any ill
intent.
Dealing with COVID-19 and pandemic precautions had
been “a huge change” in how business was conducted, Ken
said, though their business hadn’t suffered as a result. He had,
though, because he preferred to go out and meet in person
with clients, most of whom were farmers.
Stephanie said Ken thrived on meeting with people, and
was known to take a couple of hours with one to inspect corn
and soybean crops in the field or check out a new tractor. For
a while, getting out of the office had been impossible because
of initial precautions. Instead, he said, the focus had turned to
technology, and conducting business that way instead.
They were now “leaps and bounds” ahead of where they had
started in March on that front, he said.
Stephanie allowed, “It’s still a work in progress.” She’d conducted some online meetings with clients, but felt more could
and should be done.
They also had to take great care to make sure online connections were
secured by passwords, and keep up to date with what could be authorized
and what couldn’t by electronic signatures.
The pandemic “has catapulted us forward,” she said. Fortunately, they
were in a business that had already relied heavily on technological backups.
“Tech is the game right now,” Ken said, but he couldn’t wait to get back
to in-person meetings.
Though, he noted, younger clients “don’t want to talk to you in person,”
and wanted an electronic alternative.
Overall, since the start of Farrow Financial Services, the company had
experienced steady growth during the years. That included growth built
on growth, like compound interest on a bank account, he said.
In 2017, the business bought the closed Scotiabank branch on Belmont
Road in the village’s centre, and spent about six months renovating it.
Stephanie said at the time of the move in January 2018, they had an
assistant. Now, in addition, they had an associate financial advisor as well,
and were planning to take on even more support.
“We don’t regret it,” Ken said about the new quarters. “It was the right
business move.”
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Elgin Business Resource Centre

What makes a small business successful? YOU DO!

■ by Kevin Jackson
As we continue this very uncertain journey of
COVID-19 recovery, it is important to consider this:
worry less and do more. Yes, take all the precautions
necessary, use common sense and listen to all the
health experts, but if you have always wanted to be
an entrepreneur, don’t let COVID-19 stop you. The
human spirit is powerful and within it the entrepreneurial spirit is equally strong.
I’m recycling this article from a few years ago because I think it is time to move forward. Take what
we’ve learned in the past six months but look to the
future. Now may be the perfect time to start that
new business!
• The very best thing about running a small
business is flexibility and being your own boss.

• The very worst thing about running a
small business is flexibility and being your
own boss.
The success or failure of any small business is
the cumulative result of many different factors.
Poor planning, bad management, insufficient
financing, lack of market research, etc… the
list is endless. However, one surefire reason for
small business failure, all on its own, is the Sole
Proprietor themself. If you are not naturally
suited to be an entrepreneur and you’ve not
fully examined what self-employment means,
you may be setting yourself up for failure before you
start. Self-employment is like no other job you’ve
ever had. Are you prepared to wear ALL the hats?
For example, you may be an excellent photographer. So why not turn this into a business? Well, the
passion you feel for photography may not be similarly felt being the Marketing Manager, Accounting
Manager, Collections Officer, Bookkeeper, and so
on.
What many new entrepreneurs fail to realize is
that the passion that led you to create this exciting
new venture often has to take a back seat to the
reality of the multi-faceted day-to-day operations
of running a successful small business. In the initial
stages of a business you will be the staff. A staff of
one, and soon you will fully appreciate the phrase,
“The buck stops here.”

So, how do you prepare for small business ownership? Take a really good, hard look at yourself, do
a full self-evaluation. Take a course, read articles,
speak with mentor entrepreneurs to get the best
understanding of your suitability for this endeavour.
Most importantly, be honest with yourself. Don’t try
to fool yourself in order to feed your idea. Self-employment can look and feel very glamorous from the
outside, but the reality of incredibly hard work, long
hours and self-sacrifice is not so glamorous.
Please don’t misinterpret my comments, self-employment and creating a successful small business is
one of the most rewarding and gratifying things a
person can do. Your community relies on the drive
and entrepreneurial spirit that is the very backbone
of business. I would never dissuade someone with a
real passion for business not to try to be a creative
new sole proprietor. I would, however, strongly suggest that you embark on a real journey of self-evaluation and introspection before you start. Take the
time to really look inside yourself. Prepare yourself
for what’s ahead before embarking on the venture. I
assure you; it will be time well spent.
Kevin Jackson is the General
Manager of the Elgin Business
Resource Centre with offices in
Aylmer, St Thomas and Port Stanley.

Office Space Available at

EBRC St. Thomas Location!
1 year lease, 2 year lease or
month to month available
at very competitive rates.
Contact Kevin Jackson at 519-633-7597, ext. 337
or email kjackson@elgincfdc.ca
or
Contact Janice Henwood at 519-633-7597, ext. 326
or email jhenwood@elgincfdc.ca

300 South Edgeware Road,
St. Thomas

www.elgincfdc.ca
September 2020

THIS MONTH IN ELGIN

kjackson@elgincfdc.ca
5

BUSINESS & COMMUNITY
Business People

The Digital Divide
after COVID-19
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■ by Jacqueline Demendeev
Co-authored with WPDB summer mentee students
Shannon Stoltz-Limin and Jessica Gowers
COVID-19 really has pressed the fast-forward button
on technology and how reliant we are on it. The workday
as we remember it is slowly being replaced by digital employment and services.
While digital employment is accelerating with the arrival of COVID-19, is it really for the better? For those
who struggle with using technology for one reason or
another, adapting to a new economic landscape is no
simple feat. Despite the fact that digitization is slowly
accommodating our needs and simplifying the process
of certain jobs, a lot of people and positions are getting
left behind and it has created a barrier for many, even
the most experienced employees and employers. Not
everyone has access to an equal amount of technology,
nor have they necessarily had enough training to use it
properly.
With technology being used more frequently in the
workplace, digital literacy is becoming more and more
necessary for an increasing number of jobs. For clarification, here is the Brookfield Institute’s working definition of digital
literacy: “The ability to use technological tools to solve problems, underpinned by the ability to critically understand digital content and tools.
This can include the more advanced ability to create new technological
tools, products, and services.”
The list of workplaces that require digital literacy could be never-ending. We can see the world becoming more digital all around us, with the
use of social media outlets, online banking, email receipts, and online
applications. Take for example farmers who are used to having simple
stalls on their property to sell their produce and goods for tourists and
locals alike when they are not at farmers markets. Thanks to COVID-19,
cash is used less frequently, meaning those running these stalls have to
adapt and learn how to use a credit card reader on a tablet, or set up an
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JEFF WALLER
OWNER

continued on page 7
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continued from page 6

e-commerce website so they can provide curbside drop off or pick up. This jump has taken
place within the last 10 years, now even more
than ever before as COVID-19 has accelerated
the process of digital takeover.
It’s been wildly impressive how quickly the
government, schools, and businesses have been
able to come up with methods and software to
switch everything to online platforms. Thanks
to COVID-19, online schooling and working
from home has become not just a possibility,
but a necessity, for at least the foreseeable future.
Digital employment provides a vast exten-

COVID-19 really has pressed
the fast-forward button on

technology

sion of opportunities. With the awareness that
great potential candidates may be only lacking
digital experience and comfort, employers
should offer general training on commonly
used software such as Microsoft Office.
Additionally, the ability to receive training
online and watch relevant seminars or conferences has opened up a new realm of possibility
for bettering employees at their positions, or
for expanding job seekers’ resumes. With the
way technology can provide new opportunities
for employee improvement and knowledge,
employers should be encouraging and promoting accessibility to online learning for their
employees.
According to a Programme for the International Assessment of Adult Competencies sur-

vey, 15% of surveyed Canadians could not
open a basic email or a web browser. Additionally, not all Canadians have access to
equal Internet connection depending on
where they are located, due to issues with
cost and speed of the Internet. Rural and
Indigenous locations have slower connections and less access to reliable Internet.
The government has promised to have
100% access to fast and reliable Internet
across Canada by 2030, meaning this issue
is not due to get better for another 6-10
years.
The government is actively attempting
different ways to support those most
greatly affected by the digital divide all
over Canada. In 2017, there was a federal
The government needs to assist with making
budget commitment of $22.3-million
dollars to establish and fund the Accessible all of this possible, ensuring that everyone has
Technology Development program until 2022. access to the necessary speed and connectivity
While investments in digital literacy are helpful of the Internet, not to mention the equipment
from the government, there are still many bar- to use it.
riers in rural communities regarding education
and training. In the future, part of the focus
Jacqueline Demendeev is the
must be achieving consistent access to learning
Communications Manager at the
in as many communities as possible.
Elgin Middlesex Oxford Workforce
So what does this mean? It means that we
Planning and Development Board.
must adapt – digital literacy is gaining traction
on how important of
a skill it is to learn.
Courses, classes, and
5 GENERATION FAMILY FARM
virtual tutorials for it
need to become readily available. Training
now requires distance,
and online availability
is suddenly important
Beans, Melons, Strawberries, Raspberries, Sweet Corn,
as it is one of the main
Apples, Pumpkins, Squash, Lettuce, Cucumbers, Tomatoes,
ways for employees to
Sweet Potatoes, Cheese, Eggs and Springwater meats.
reach their employer
Traditional Favourites and New, Exciting Varieties!
and vice versa, especially with in-person
Country Bakery
meetings being rare.
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Heal the human, heal the community
■ by Serge Lavoie
In my June column I commented on the epidemic
of poverty and homelessness and how it was affecting
our community.
I think it’s worth coming back to that topic in light
of ongoing events and in the context of our responses
to those in our community who suffer from mental
health issues.
It begins with a rather extraordinary open letter
circulated by Chief Chris Herridge of the St. Thomas
Police Service earlier this summer in which he stated
that the situation had become so overwhelming that
it would simply not be solved by “throwing police
officers at these problems. It is a band aid, not a cure.”
Apart from the unfortunate wording, Chief Herridge was making an important point. Individuals suffering from severe mental health issues are engaged in
repeated petty crime and mischief offences, arrested,
and then put back on the streets for lack of resources
to help them. It’s an unfortunate process commonly
referred to as “catch and release”.
Chief Herridge set out a simple solution: Provide
the necessary supports our vulnerable population
requires with wrap-around health services to reduce
mental health, addictions, poverty, and homelessness.

The result, he argued, would be reduced property paraphernalia, Naloxone, safe injection sites and,
crime and a drastic reduction in social service calls increasingly, access to safe substances. But have we
supplied the 30,000 supportive housing units strongly
currently handled by police.
recommended in a 2016 review of the opioid crisis?
A simple solution indeed.
Why does this matter? It certainly matters to the
The history of our province’s response to mental
health is long, complicated and, in my opinion, still direct victims of mental health and addiction. Being
lacking in what could be considered acceptable out- jobless, poor, homeless, and addicted is not a life anycomes. A history of mental health reform in Ontario, one chooses for themselves. It also doesn’t create the
published by the Centre for Addiction and Mental kind of community we’d prefer to live in.
Health (CAMH), illustrates that between 1983 and
The evidence is clear that the crisis is beginning to
2016, no fewer than 38 reports or major policy initia- erode how we feel about the community we live in. Peotives were undertaken in the province.
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moting our tourism value by highlighting our rich to the significance of
heritage. Since scheduled passenger service aban- railways in local hisdoned our city decades ago, and we have very limit- tory and to encourage
ed rail freight
connections and no main line service, the adoption of the
admin@elgincontracting.com
the new Railway City identity has very little to do railway theme by local
www.elgincontracting.com
with the industrial
value of our rail assets.
organizations,
busi-

ELGIN CONTRACTING

AND RESTORATION LTD.

10 Barrie Blvd., St. Thomas

(519) 633-9969
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Lots to discover, enjoy in our own backyard
A message from Paul Jenkins CEO
The furthest I have travelled over the past six months
has been to exotic Thorndale – roughly 60 km from
my home in Port Stanley.
While my wife and I no longer have the travel bug
like we once did – we lived and worked in both Seoul
and Sarajevo in our 20s – we have never been stuck
this close to home for this long.
Visits to Detroit for BBQ, to Toronto to see friends,

HOME
HOME AND
AND AUTO INSURANCE
GET MORE WITH
THE GROUP PLAN
$
EXCLUSIVE
DISCOUNT
RATES*

FLEXIBLE
PAYMENT
OPTIONS

SUPPORT OF AN
INDEPENDENT
BROKER

Reith &

Associates

INSURANCE AND FINANCIAL
SERVICES LIMITED

FOR A QUOTE CLICK OR CALL

www.stthomaschamberinsurance.ca

519.631.3862

and even a family road trip to Florida, have been replaced exclusively by the entertainment and amenities
available closer to home.
I will be forever grateful that the place we call home
is pretty nice. Indeed, we are lucky around these parts.
Nowhere is our luck more manifest than in the current bounty of our local farming community.
Honestly, if you have not had a local peach this summer, a cob of fresh corn, or a plump watermelon, you
need to get to your local farmers market immediately.
In fact, if you have not hit up one of our Blue Flag
beaches or meandered through one of our old growth
forests you need to put on your flip flops or hiking
boots right away and get out there.
If you have not dusted the cobwebs off your clubs
and hit one of our numerous golf courses, you need to
schedule your tee-time today.
Wanting to experience the joys of travel, but also
needing to stay as close to home as possible, has allowed me to view our community as a tourist.
Let me just say, St. Thomas, Southwold, and Central
Elgin stack up pretty, pretty well.
Dining al fresco at The Bistro on Talbot Street as the
sun sank into the summer sky was incredible.
Making the world’s ugliest beer stein at Caps Off
while music and masked laughter filled the air was a
highlight.
Riding the rolling fairways of the St. Thomas Golf &
Country Club and Iron Creek – despite losing balls on
seemingly every hole – was an absolute joy.
It is often the most challenging moments in life
that force a bit of reflection, or a new appraisal on old
information.
I have been a booster of our community for nearly a
decade now, but it has only been these past six months
that I finally recognized how lucky we are.
There is really no other way to say it, we are spoiled
in our quality of life.

Reach business and community leaders,
decision-makers and just about anyone else.
Call 519-773-3126 or email sales@inelgin.ca
for ideas and pricing.

Business Beat
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Legal Business

Mr. DeMille, I’m ready for my Zoom

■ by Monty Fordham

The recent COVID-19 pandemic has
required all of us to carry on business in
a different way. There are few, if any exceptions. Distancing, masks, personal and spatial
cleansing have become the norm. And so, not
surprisingly, the Ontario Ministry of the Attorney General has published a “Zoom User

Self-employed?
We’ve got you covered. Guaranteed.

Guide for Remote Hearings in
the Ontario Court of Justice”.
First of all, I had to discover
who a “Zoom User” was (at least
in the context of the Ontario
Court of Justice). I can recall, as
a young student at articles appearing for the first time in the
Superior Court (County Court
then), Chambers Motions, and,
with trembling voice, articulating, “Your Honour…” and receiving a terse response: “SPEAK
UP!” And all that confrontational
argument between lawyers;
couldn’t we just zoom through all the artful
blather? Well, now, apparently we can.
Well, maybe. According to the guide, you
need a minimum Internet speed of 1 Mbps
(Megabits per second), but for the best connection you need 3 Mbps. Now, I understand
having more and more Mbps allows a mere
mortal to approach super human speed, while
never leaving his/her
chair. What I’m not
sure of is how and
where you get more
Mbps. I think you
buy them, and I think
your Internet provider knows about them.
In any event, more is
better.
Okay, let’s assume
the lawyers in a
Court case have each
accumulated enough
Mbps to do battle.

As a small business owner, you’re trying to stretch every dollar.
The last thing you want to deal with is unexpected health care costs.

Each combatant should have his/her own
device with Zoom installed. Ha, even I know
if we were using the same device, we wouldn’t
need Zoom, would we? We might fight over
the device though. Anyway, you can use a tablet (not the Mt. Sinai kind), laptop, desktop or
smartphone. Just have enough Mbps.
So, once we receive the invitation to a “remote” hearing (and it might be in downtown
Toronto) it will contain the meeting ID and,
naturally, a passcode. It is suggested we write
this information down with a pen or pencil
on a piece of paper and keep it. And so, when
we are trying to invite our clients into the

I’m ready for my close-up, but I
still have to remember to

SPEAK UP

hearing, we can fumble around and eventually find the ID and passcode; maybe.
Now for the best part. It is recommended
to join the Zoom hearing at least 15 minutes
prior to the listed start time. This is so we
can check if our equipment is working and
charged up. Then we are to “position your
camera slightly above eye level” (the dexterity
required to do this if you are alone is considerable). Also, we should “face a window so
you are not backlit” (I can’t imagine anything
more traumatic than being backlit in a Zoom
hearing). Finally, we are to “take a few minutes
continued on page 11

The Chambers of Commerce Group Insurance Plan® has
guaranteed benefits for firms as small as one or two lives.
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Published by The Aylmer Express Ltd.,
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Elgin Country
For complete information on the St. Thomas
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Legal Business
of paper and put them in your other suit
pocket.) Okay, found them. Next part’s easy:
type our first and last name. Now we’re in.
Wait a minute. It doesn’t look like anyone
can hear me. And I’m SPEAKING UP. Whoa!
Wait a minute, I forgot to “ensure my microphone, speaker and camera are working and
not muted.” All I have to do is click the button
next to the ‘mute’ icon on the bottom left
hand side of the screen, and Bob’s your uncle.
Okay, now I’ve got sound. But who are these
lawyers and what are they talking about? It
sure isn’t my file. What hearing is this? Where
am I?
“You’re traveling through another dimension, a dimension not only of sight and sound,
but of mind…” Oh you know the rest.

continued from page 10

to get comfortable with the Zoom display”.
While I might take many more minutes than
most to get comfortable, I think I have it this
far. I’m ready for my close-up, but I still have
to remember to SPEAK UP.

But now it gets complicated. We have to
either click on a link provided by the court or
open the Zoom app. Assuming we get into the
hearing, we then have to type in the meeting
ID and, the passcode. (Remember, you wrote
them down, with a pencil or a pen, on a piece

It’s Back to School Time!

Lawyer Monty Fordham prepares this
monthly column for the St. Thomas &
District Chamber of Commerce and
our Members. Questions, comments
and suggestions for future columns
are welcomed by Monty at his office:
Fordham & Brightling Associates –
Lawyers, 4 Elgin Street, St. Thomas.
Telephone 519-633-4000,
FAX 519-633-1371 or e-mail:
montyfordham@4elgin.ca

Commitment
to Excellence
Demonstrated in the High Level of
Quality Service each and every time.
Full Range of Accounting Services
Auditing • Accounting • Taxation

Business Plans • Management Consulting
Small Business Services • Bookkeeping Services
Estate and Trust Returns
Business Succession Planning

 Watch for children
 Obey flashing School bus signals

Our Knowledgeable and Friendly Staff
have the experience and training to help you with
all your accounting and taxation needs

 Observe School zone speeds

Mark Lassam, CPA, CA

519-631-1680

545 Talbot St., St. Thomas | www.stthomas.ca
September 2020
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519-631-1631
mark@lassam.ca
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Pro-Text

Navigating the
“Hard” Market
■ by Dan Reith

The insurance industry is in a phase commonly referred to as a “hard” market. As industry
experts closely monitor the market, the state of
the insurance industry continues to fluctuate.
This can be confusing for business owners trying
to forecast future insurance costs while experts
try to project whether insurance premiums will
rise and by how much.
What is clear is that risk management, loss
control and safety continue to be crucial to
the success of any business insurance package,
regardless of market conditions. Now is a good
time to evaluate your business’s risk management plan as a whole to ensure your business
can attain favorable pricing regardless of market
conditions.
What a Hardening Market Means for Your
Business
During times of a soft market, like the past
few years, business owners see cost reductions in
their organization’s insurance premiums, even
without a reduction in their risk. As a result,
continued on page 13

© 2020 Zywave, Inc. All rights reserved.

Merchant
Services:
Right
for Your
Business
First Data’s trademark is
providing fast, safe and
cost-efficient transactions.
Let us analyze your latest
statement and we will
meet or beat your
current rates.

Print
& Design
Print & Design

PROFESSIONAL
SERVICES
PROFESSIONAL
SERVICES
for your
business
for your businessneeds
needs
Pop-Up
Pop-Up Banners
Banners
Great for trade shows, events, in-store

Great for trade shows,
displays. Easy set-up/storage,
events, in-storeincludes
displays.
carrying
Easycase.
set-up/storage,

For more information, contact your First Data Business Consultant at 1-888-265-4117.
© 2016 First Data Canada Ltd. is a registered ISO/MSP of Wells Fargo Bank, N.A., Canadian Branch,
Toronto, ON, Canada. All trademarks, service marks and trade names used in this material are the
property of their respective owners.
21958 2016

12

THIS MONTH IN ELGIN

includes carrying case.

Marketing
Marketing
Materials
Materials

We do it all! Calendars,
booklets,
We do it all!
- Calendars,
booklets,
cards, letterhead
folders,
business business
cards, folders,
letterhead

390 Talbot
St. E.,St.
Aylmer
· 519-773-3126
390 Talbot
E., Aylmer
· 519-773-3126
info@aylmerexpress.ca
info@aylmerexpress.ca
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continued from page 12
business owners are often unwilling to spend
time and resources on loss control and risk management because they already see their insurance
premiums dropping. This reduction in pricing is
deceptive, setting businesses up for a shock when
the market takes a turn.
It’s important to take advantage of the opportunity to get ahead of the game by proactively
addressing losses and risks now. When insurance
prices begin to climb, those organizations that
have taken the initiative to address losses and
mitigate risk will see modest increases in premiums, whereas those that simply rode the market
without working to reduce risk will have a harder
time placing coverage and won’t be offered as
competitive of rates. As a business
owner, a 15-percent increase in
cost will still be unpleasant, but
a 40-percent increase in addition
to a reduction in coverage could
end up affecting your company’s
well-being in the short and long
term.
Even in the hard market, a business with effective loss control and
risk management initiatives will
always pay less.
Risk management, loss control
and safety continue to be crucial to
the success of any business insurance package, regardless of market
conditions.

It’s important to take
advantage of the opportunity to
get ahead of

the game

imized. Reith & Associates Insurance and Financial Services Limited’s consultative approach can:
• Pinpoint your exposures and cost drivers
• Identify the best loss control solutions to
address your unique risks
• Create a solid business contingency plan to
account for disasters and other unpredictable risks
This column appears regularly in
Business Beat and has been submitted
by Dan Reith, BA (Hons), CAIB,
President and Principal Broker at Reith
& Associates Insurance and Financial
Services Limited, 462 Talbot Street,
St. Thomas. Questions and comments
on this column are welcomed by the
writer at 519-631-3862 or via e-mail:
info@reithandassociates.com

Take Charge of Loss Control
The best approach to control losses is to prevent injury and illness, manage claims effectively
and implement cost containment strategies. If
you work to reduce risk and prevent loss now,
the increase in your premiums later will be min-

Winter is Coming!!!






Are You Ready?
At Kettle Creek
Landscaping, we
start getting ready
months in advance!

C ELEBRATING

33
YEARS

In Business

Why Choose Kettle Creek
Landscaping as Your Snow &
Ice Control Contractor?

We employ professional, skilled operators.
We operate late model, well maintained, reliable equipment.
Our equipment has GPS tracking.
We carry proper insurance and WSIB coverage.

When you hire Kettle Creek Landscaping, you get a reliable, professional,
responsible crew that operate with integrity and honesty.
You can count on us 24/7 to keep your business safe for your customers
and employees all season long.

“Where Service is Always in Season”
Contact us now for your
no obligation quote.
519-637-7669 • info@kcls.ca
Member of:

www.kcls.ca
September 2020
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PPE Suppliers
AVAILABLE PPE

Impressions Printing
(St. Thomas)

Face Shields; Masks; Gloves;
Sanitizer; Sneeze Guards;
Signage & Floor Graphics;

Alexelle Slipcovers
and Upholstery
(St. Thomas)

Cotton Masks

Ginette Minor; 519.494.0787;
ginette.minor@gmail.com;
alexelleslipcovers.houzz.com

St. Thomas
& District

Flexus Industries
(Aylmer)

Gowns; Face Shields; Masks

Isaak Neufeld; 519.873.0825;
flexusind.com;
isaak@flexusind.com

Aylmer &
Area

Canadian IPG
(St. Thomas)

Masks; Gowns; Disinfectants;
Gloves; Sanitizer; Sneeze
Guards; Foggers Cleaners

Will Buckborough;
Will@cipg.ca; 519.871.2474;
www.canadianipg.com

St. Thomas
& District

Aylmer Express
Graphics Group
(Aylmer)

Safety Signage;
Floor Graphics

CONTACT

GCW Custom
Kitchens & Cabinets

Face Shields; Ear savers

North Star Windows
& Doors

Cory Stuart; 226.448.5616;

St. Thomas
& District

cory.stuart@impressionsprinting.com;
www.impressions-printing.com

Cindy Berkelmans;
519.773.3126;
cindy@aylmerexpress.ca;
www.aylmerexpress.com
Andrew Simoes; 519.631.8373
x 132; www.gcwkitchens.com
asimoes@gcwkitchens.com;

St. Thomas
& District;
Aylmer &
Area

Face Shields

Gary Husen; 519.637.7899
www.northstarwindows.com

St. Thomas
& District

Enns Textiles
(Aylmer)

Gowns; Masks; Head Hoods;
Face shields

Francisco Enns; 519.773.8990;
fe@ennstex.com;
ennstex.com

St. Thomas
& District;
Aylmer &
Area

Van Pelt’s Business
Solutions
(St. Thomas)

Sanitizers; COVID-19
Signage; Floor decals;

Mark Schrijvers; 226.448.0045;
mark@vanpelts.ca;
strongbynature.ca

St. Thomas
& District

McBain Signs
(Central Elgin)

Sneeze Guards; Floor
Graphics

Lisa Rattray; 519.775.2230;
lisa@mcbainsigns.ca;
www.mcbainsigns.ca

St. Thomas
& District

St. Thomas Canvas &
Awning
(St. Thomas)

Sneeze Guards

Yurek Pharmacy
(St. Thomas)

Forehead Thermometers;
Sanitizer; Gloves; Masks

yurek@yurekpharmacy.com;
519.631.3330;
yurekpharmacy.com

St. Thomas
& District

A&M Sounds Disc
Jockey Service
(St. Thomas)

Masks (3 ply)

Adrian Peters; 519.639.2336;
amsounds20@yahoo.ca;

St. Thomas
& District

BRACA Shirts
(Aylmer)
z

CHAMBER
MEMBER

ORGANIZATION

Simply Pure Water
(St. Thomas)

Dan Williams; 519.633.4444;

st.thomascanvas@on.aibn.com;
stthomascanvasandawning.com

Catharine Janssen;
226.376.1599;
bracashirts@gmail.com;
www.bracashirts.ca

Cotton Gowns

St. Thomas
& District

St. Thomas
& District

None – but
org is locally
based.

Disposable masks (adult,
Chris Patriquin; 519.637.3306;
child); Sanitizer; Face Shields; chris@mywaterguy.ca;
www.mywaterguy.ca/ppe
Floor decals

St. Thomas
& District

Professional Services Directory
Save 3.5¢ / litre
Chamber members qualify for Esso’s
Direct Billing Program; you pay 3.5¢
off the posted retail pump price
whenever you fuel up.
You may also get a convenient, detailed
monthly invoice and also qualify for
Speedpass®. For an application, contact:

Lynhurst
ESSO & Variety
14

Wellington Road
at St. George St.
519-633-0002

Rob Blaxall: President

• Voice / Voice Mail
• Data Communications
• CCTV Video Surveillance
• Security
• Sound / PA Systems
• Business Phone Systems

“Our customers are not just satisfied...they’re impressed!”
Now offering
voip business systems

Plumbing & Heating Solutions
•
•
•
•

Repairs, Toilets, Sinks, Water Heaters
Sump Pumps & Water Back-up Systems
Gas Line Installations & Connections
Water Treatment & Purification

rmbcommunications.com

P.O. Box 20155, St. Thomas (519) 633.0080 • rmbcommunications@gmail.com

Residential • Commercial • Industrial
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519-631-5810 • tony@trade-tech.ca
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New Members

New Members

The St. Thomas & District Chamber of Commerce proudly welcomes the following
businesses, organizations and individuals as our newest Members. Those listed
below were accepted as registered Members in August 2020.

K F Bees Honey

Ahria Consulting

201 – 235 North Centre Road
London, ON N5X 4E7
Phone: 519-642-2612 x303
Email: lorna.gf@ahria.ca
Website: www.ahria.ca
Contact: Lorna Gunning Fratschko, Director of Business
Development; Terry Gillis, President & CEO
Buyer’s Guide Categories: Consulting; Human
Resource Services; Training Services
Products & Services: With 30 years of experience, Ahria
Consulting’s knowledgeable and caring consultants take
the time to explore your organization and understand your
human resource goals, before offering tailored solutions
that help you reach new heights. Their diverse team of
professionals ensures their clients have the support of local experts with global reach in human resource strategy,
recruitment, talent development, executive and leadership
coaching, and career transition services.

7 Hydro Road
St. Thomas, ON N5P 2N5
Phone: 519-637-1111
Email: info@kfbeeshoney.ca
Website: www.kfbeeshoney.ca
Contact: Keith Ferguson, Owner
Buyer’s Guide Categories: Agriculture – Growers & Producers; Agriculture – Supplies & Services
Products & Services: K F Bees Honey is proud to be
St. Thomas, London, and surrounding area’s beekeeping
supply store. Whether you are new to beekeeping, or run
a large-scale operation, they look forward to serving your
needs. They carry only Canadian made hive equipment, all
gear for bee keeping, and raw local honey and beeswax
products.

Paramount Service Ltd.

69 Bessemer Road, Unit #15
London, ON N6E 2V6
Phone: 519-913-5430
Email: info@paramountservicesltd.com
Website: www.paramountservicesltd.com
Contact: George Dean, Vice-President of Ontario Operations; Linda Zirul, Office Manager
Buyer’s Guide Categories: Electrical Contractors; General Contractors; Heating, Ventilation & Air Conditioning;

Plumbing & Heating Services/Supplies; Refrigeration
Services
Products & Services: Paramount Service Ltd. began over
25 years ago and since then, the company has evolved
into a full-service facility maintenance and equipment
supply company based in Winnipeg, Manitoba. As part of
their full-service commitment, they employ refrigeration,
HVAC, plumbing and electrical journeymen, handymen,
general labourers and have over 750 subcontractors at
their disposal. From general contracting to minor service
calls, landscape and parking lot maintenance, to hot and
cold beverage services, equipment sales to preventative
maintenance – they do it all!

Pizza 71 & More

71 Ross Street
St. Thomas, ON N5R 3X6
Phone: 519-207-7171
Email: jp_miller23@hotmail.com
Website: www.pizza71.ca
Contact: John-Paul Miller, Co-Owner
Buyer’s Guide Categories: Restaurants; Food Specialties
Products & Services: Pizza 71 & More offers a fantastic
selection of tasty homemade pizza, poutine, chicken
wings, boneless bites, nachos and tacos made with 100%
corn tortillas. Check their Facebook page for their daily
specials.

Top Dollar for your Scrap Vehicle!
We will come out and pick up for you!

ACCIDENT EMERGENCY TOWING
In case of an unfortunate accident,
tell Police that you want McGregor
to tow your vehicle.

OPEN!

WITH SOCIAL DISTANCING
PRACTICES IN PLACE.
Full Service Garage with
Licensed Mechanics

• ENGINE & TRANSMISSION
INSTALLATIONS
• SAFETY CHECKS

• AIR CONDITIONING
REPAIRS
• BRAKES & SUSPENSIONS

519-631-4801
519-631-4801
44267 ELM LINE, ST. THOMAS

www.mcgregorautoparts.com
HOTLINE SERVICE • COMPUTER INVENTORY

September 2020
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It’s important to protect yourself and your family from the
financial impact of lost income due to accident, illness or
disability. Do you have a plan in place?
• Critical Illness Insurance
• Disability Insurance
• Personal Health Insurance

Michael L. Moore* BA Econ.
Tel: 519-637-7747
michael.moore@sunlife.com
www.sunlife.ca/michael.moore
9 Princess Avenue, Unit #3
St. Thomas, ON N5R 3V3

Life’s brighter under the sun
*Mutual funds distributed by Sun Life Financial Investment Services (Canada) Inc.
Sun Life Assurance Company of Canada is a member of the Sun Life group of companies.
© Sun Life Assurance Company of Canada, 2020.
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How Can You Prepare for the “New Retirement”?

■ by Paul Bode

A generation or so ago, people didn’t just
retire from work – many of them also withdrew
from a whole range of social and community
activities. But now, it’s different: The large Baby
Boom cohort, and no doubt future ones, are
seeking an active lifestyle and continued involvement in their communities and the world.
So, what should you know about this “new retirement”? And how can you prepare for it?
For starters, consider what it means to be a
retiree today. The 2020 Edward Jones/Age Wave
Four Pillars of the New Retirement study has
identified these four interrelated, key ingredients, along with the connected statistics, for
living well in the new retirement:
Health – While physical health may decline
with age, emotional intelligence – the ability
to use emotions in positive ways – actually

improves. Forty-eight percent of
Boomers (age 56-74) and twothirds of the Silent Gen (age 75+)
rate their mental health as very
good to excellent. The strong
mental health of many retirees
may help them cope with their
physical conditions. However, not
surprisingly, retirees fear Alzheimer’s and other types of dementia
more than any physical ailment,
including cancer or infectious
diseases, according to the “Four
Pillars” study.
Family – Retirees get their
greatest emotional nourishment
from family relationships – and
they’ll do anything it takes to
help support those family members, even if it means sacrificing
their own financial security.
Conversely, retirees lacking close
connections with family and friends are at risk
for all the negative consequences resulting from
physical and social isolation.
Purpose – Eighty-nine percent of Canadians
feel that there should be more ways for retirees
to use their talents and knowledge for the benefit
of their communities and society at large. Retirees want to spend their time in useful, rewarding
ways – and they’re well capable of doing so,
given their decades of life experience. Retirees
with a strong sense of purpose have happier,
healthier lives and report a higher quality of life.
Finances – Retirees are less interested in
accumulating more wealth than they are in
having sufficient resources to achieve the freedom to live their lives as they choose. Yet, more
than one third of Canadian retirees find that
managing money in retirement can be even
more challenging than saving for it. And the

The large Baby Boom cohort,
and no doubt future ones, are
seeking an active lifestyle and

continued
involvement
“unknowns” can be scary: Almost three quarters
of those who plan to retire in the next 10 years
say they have no idea what their healthcare and
long-term care costs will be in retirement.
So, if you’re getting close to retirement, and
you’re considering these factors, how can you
best integrate them into a fulfilling, meaningful
way of life? You’ll want to take a “holistic” approach by asking yourself some key questions:
• What do you want to be able to do with
your time and money?
• Are you building the resources necessary to
enjoy the lifestyle you’ve envisioned?
• Are you prepared for the increasing costs of
health care as you age?
• Have you taken the steps to maintain your
financial independence, and avoid burdening your family, in case you need some type
of long-term care?
• Have you created the estate plans necessary
to leave the type of legacy you desire?
By addressing these and other issues, possibly
with the help of a financial professional, you can
set yourself on the path toward the type of retirement that’s not really a retirement at all – but
rather a new, invigorating chapter of your life.
This column has been submitted
by Paul Bode, Financial Advisor
with Edward Jones. To learn more
about the Edward Jones advantage
visit edwardjones.ca or visit my
office located at 287 Talbot St.
West, Aylmer.

SHOWROOM OPEN!
WITH SOCIAL DISTANCING
PROCEDURES IN PLACE

WE ARE HERE FOR YOUR VEHICLE NEEDS!

IO
PER R

40

s
Year

E

IOR
SUPERE FOR
C
I
V
R
SE EARS
40 Y

SU

In-town Pick-up & Delivery Available!
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572 Talbot Street East, Aylmer
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Elgin Tire and
Auto Center Ltd.
10 Sparling Road, St. Thomas
637-2382
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Family Owned & Operated for over 40 years!
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Aylmer & Area Chamber of Commerce
Message from the Aylmer & Area Chamber of Commerce: Having a gathering of our Chamber members for a Semi-Annual Mayor’s Breakfast at this time unfortunately is
not feasible so we thought reaching out to our members with a message from our three local mayors would help you to feel a little bit more connected and updated.
Mayor Mary French (Town of Aylmer), Mayor Dave Mennill (Township of Malahide) and Mayor Ed Ketchabaw (Municipality of Bayham) were all appreciative of the
outreach and opportunity to connect with you directly. Here are their updates, hopefully you will find some encouragement in these messages.

■ Mary French, Town of Aylmer

The last few months have been a truly unprecedented time in Aylmer and surrounding area, the
onset of the COVID-19 pandemic has changed the
way everyone lives their lives and the way businesses operate day-to-day.
With it being a frustrating and worrying time for
many, I must stress that it is now more important
than ever to embrace a unified approach to supporting and strengthening each other as we overcome COVID-19. I have
always been proud of the deep sense of community and culture that exists
within the Town of Aylmer, and I am a firm believer that leveraging this
is key to Aylmer’s success as we take steps forward into the new normal.
Continuing to be a friendly and inclusive community helps to showcase
all that is so special about life in Aylmer.
I would also like to recognize the perseverance, courage and flexibility
that has been demonstrated by our local businesses during this pandemic
period. Strong local businesses are a key piece of foundation that supports
the successful and thriving community that we live in. The Town continues to offer our resources to help local businesses while they navigate the
many new programs and initiatives from the Province and other organizations/agencies. If any local business owners have questions regarding
available programming for COVID-19, please do not hesitate to contact
the Town for more information.
At Town Hall, council and staff have remained available to assist wherever safely possible. More specifically, I am proud of the way the Town
of Aylmer has been able to continue safely offering an essential level of

service at Town Hall, including the continuation of building permit issuances, emergency services, vital statistics-related permits (e.g. marriage
licenses and burial permits), planning and other development-related applications, the safe reopening of numerous Town facilities and amenities,
and responsive adjustments such as penalty-free tax payment deferrals.
Some Town facilities remain closed at this time but progress is being made
to allow safe reopening strategies to be developed in line with the recommendations of the Province of Ontario. While this continued progress is
certainly encouraging, I remain cautiously optimistic and stress that we all
have a part to play in maintaining our current flexibility by closely following the instructions set out by Southwestern Public Health including the
wearing of masks where required.
Finally, I would like to congratulate new businesses which have recently opened or invested in the community. Seeing additional investment
during these challenging times is a wonderful sign of the continued renewal and investment which is happening in Aylmer. It is truly inspiring
to see how the residents and businesses have used the period of business
disruption to invest in their homes and businesses in order to prepare for
the future. The town continues to field redevelopment calls regarding the
vacant buildings on Talbot Street East as well as interest from other companies looking to acquire some of the final eight acres of vacant land in
the Industrial Park. The continued progression of the Cottonwood Hills
subdivision will hopefully bring some desperately needed residential lots
to the market in the coming months and will also continue to fuel
our community growth for years to come.


Julie Hill LeClair & Chris Sawler
New Owners of Hills Pharmacy
Julie Hill LeClair is a 3rd generation
pharmacist practicing at Hills Pharmacy,
granddaughter of Godfrey and daughter
of Tom Hill. Julie is a pharmacist
graduate from the School of Pharmacy
at the University of Waterloo and
she also holds a masters degree in
toxicology from Western University and
an honors bachelor degree in health science from the
University of Ottawa. Born and raised in Aylmer, she lives
here in Aylmer with her husband Derek and daughters
Celia and Ellory. Hills Pharmacy has been serving Aylmer
and Area for over 70 years!

Chris Sawler is a pharmacist from the
Leslie Dan Faculty of Pharmacy at
University of Toronto, and also has a
bachelors degree in biochemistry from
the University of New Brunswick. Chris
has been working as a pharmacist since
2012, and has worked at Hills Pharmacy
since 2017 as a relief pharmacist. He
was born in Berwick, Nova Scotia, and now lives in
Tillsonburg with his wife Patricia and two sons Dean and
Alex. Chris is very excited about the becoming part of
the Hills Pharmacy ownership and is looking forward to
serving the Aylmer area for many years to come.

Two Great Locations to Serve You!

HILLS DOWNTOWN
35 TALBOT STREET EAST
519-773-9263

MON - FRI 9:00-5:00 SAT 9:00-3:00

HILLS CLINIC

420 TALBOT STREET WEST
519-765-2880
MON - THURS 9:00-6:00 FRI 9:00-5:00

www.hillspharmacy.ca
September 2020
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Aylmer & Area Chamber of Commerce
■ Dave Mennill, Township of Malahide

■ Ed Ketchabaw, Municipality of Bayham

2020 will go down in the books as one that I have
never before experienced!
In March, upon hearing of the pandemic caused
by COVID-19, we returned early from a vacation
abroad; we were so relieved to be back on Canadian
soil! We then had to quarantine for two weeks. We
have since moved into Stage 1 and then Stage 2 of
social isolation. As a community, we have successfully controlled the spread of the virus during that time. We have all
learned alternative ways to conduct our businesses and our day-to-day
lives. We have learned how to wear a mask, social distance, how to use
Zoom and Webex for our meetings and how to shop safely.
Now, in Stage 3, we have seen a significant rise of cases in Elgin. On
July 30, Southwestern Public Health asked all the municipalities in Elgin
and Oxford to pass a bylaw requiring all people to wear masks indoors
and in public and private places, in order to get COVID-19 back under
control.
I wish to compliment Malahide council and staff for making sure
township business carries on despite the difficult working conditions.
It is business as usual regarding road maintenance, garbage pickup,
bridge construction and issuing building permits. There have been 143
building permits; that is two more than the previous year. Up to July
31, we have 20 new residences built with a total value for all permits
of $23-million. Unfortunately, Gene DeMeo, who has been with the
township for over 15 years has moved on to a position with the County
of Elgin. We wish Gene well! Our building inspector, Scot Sutherland, is
our temporary chief building officer until we do a reorganization.
I wish to give a special thank you to our volunteer firefighters who
were patrolling Port Bruce beach as ambassadors, ensuring that everyone remains in the 10-person bubble and respects social distancing.
Unfortunately, because of COVID-19, there have been extra expenses
in conducting township business. I am pleased to see the province recognizes the financial difficulty that municipalities are facing and have
budgeted $2-billion to offset the deficit from Ontario municipalities.
We will be looking for input in the fall from ratepayers regarding the
potential change of policing from the Ontario Provincial Police to the
Aylmer Police. We hope to have a few town hall meetings to hear your
opinions on policing. However, of course, that will depend on the status
of our community regarding COVID-19.
Thank you for your patience in dealing with a closed township office
during the COVID-19. I am hopeful that the next mayor’s message in
2021 will see the pandemic that we are currently experiencing as only
a memory.

As everywhere, businesses in Bayham are not
immune to the economic repercussions due to the
COVID-19 pandemic. Our businesses have been faced
with increased operating costs due to new public health
requirements, reduced business volume and sales,
leading to some very meagre profit margins. However,
Bayham businesses have demonstrated a resiliency to
pivot and provide different methods to safely providing goods and services.
I think of Ckdpack in Straffordville that typically designs engineered
packaging solutions, but retooled to manufacture and supply face masks,
gowns and other PPE products to support regional health services. Or
consider the efforts of the Elgin - St. Thomas Economic Resiliency and
Recovery Task Force, SCOR, and the Ontario Federation of Agriculture, all
of which have been developing supports and information aids for the local
business community.
Our local businesses are critical to the vitality and sustainability of
our communities. They provide local jobs. Their unique products attract
visitors to Bayham, which in turn promotes other opportunities for our
community. Goods and services available closer to home provide a sense of
convenience and peace of mind for residents.
Whether it be manufacturing, agricultural or the service industry, our
local businesses have been here for our community through these trying
times. It is now our turn to be there for them. We must support our local
businesses, so that they can stay in business and get back on the road toward
financial stability.
I encourage all of you to “shop locally!” Seek out opportunities to increase your local shopping connections and recommend our shop keepers
and service providers to people you know. Opportunity is Yours in the
Municipality of Bayham.
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Best Line
MINI BARNS

YOUR SATISFACTION IS
OUR GUARANTEE

Buildings for Every Season

SUMMER SALE

10% OFF

In-Stock Barns
~ In Business Since 1997 ~

Visit us at 11062 Springerhill Rd., Aylmer, ON
Or leave a message at 519-866-3610
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northern climate may be impacting your life.
The “sunshine vitamin” is involved in a myriad of
functions in our bodies including cell growth and
metabolism as well as immune system function. In
fact, vitamin D receptors are found in almost every cell and tissue. Vitamin D deficiency has been
linked to osteoporosis, asthma, autoimmune diseases such as rheumatoid arthritis, inflammatory
bowel disease, diabetes, disturbed muscle function,
lowered
immune system function.
■
by and
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Kids are people too!

I titled this article as I did because it is often forgotten or ignored that the frequency of back and
neck pain in our school-aged children is actually
pretty much identical to the frequency in the adult
population. Often their complaints either go unnoticed or they are dismissed as many adults think that
that their young bodies will take care of the problem
on its own. The reality is that we need to take these
symptoms seriously and address them. Although
children’s bodies can be more resilient and tolerate
more stress then we older folk, problems when we are
young can be a signal that something is wrong and
may lead to more problems later in life.
It is just as important for our children to have a
good, well designed work station at home as it is for
their adult counterparts. We will be discussing the
importance from a physical point of view but equally
November, 2017
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If you are experiencing

DO NOT ENTER
Face covering /
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COVID-19 symptoms*

DO NOT ENTER
Symptoms include: fever, cough, fatigue,
shortness of breath, new loss of smell/taste

Face covering /
mask required

Exemptions: children under two; medical reasons
(cannot safely wear a face covering such as respiratory disease,
cognitive difficulties, or difficulties in hearing or processing information)

• use your policy
• Custom designs
Also available:
• Floor Graphics
• Safety signage

ORDER
TODAY!

519-773-3126 • 1-800-465-9433
info@aylmerexpress.ca
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In Business
Amplifying Voices

■ by Amanda DeVries
Unless you’ve been shutting yourself in, both
virtually and physically, you’ve probably sensed
a change in the air. The murder of George Floyd
sparked a widespread reaction in the U.S.A., of
which we are still seeing the effects. Whether
people had just had enough, coupled with months
of isolation, many long overdue conversations are
now happening and bringing to light some very
real, but sometimes hidden, inequalities.
The term “BIPOC” refers to people who are

black, indigenous, or people of colour. Those who fit this description
likely have experienced racism at
some point, whether blatantly or in
a “mild” form. There are plenty of
ways to understand this problem –
loads of resources are out there for
those who wish to educate themselves and confront the elephant
in the room. This column isn’t
really here to comment on culture
or society – but there are certainly
lessons that can be carried into the
business world.
There are many ways that racism
and/or stereotypes could be negatively affecting your business. It could be unconscious mistreatment of customers by your service
staff. It could be a website that is not accessible
by people with physical disabilities. It could be a
workplace culture that promotes and celebrates
behaviour that is more common in one gender
than another. None of these acts are done with
malicious intent; rather, it is a system that has
been set up previously, and we tend to just follow
what has been laid before us, not seeing the damage or missed opportunities these acts represent.

Ellen Luft of HollisWealth
Ellen has been active in the Financial Services
Industry since graduating from High School.
She is a CERTIFIED FINANCIAL PLANNER®
professional, Investment Advisor and Insurance
Agent. She provides wealth building solutions
for individuals by focusing on all aspects of
financial health including saving goals, taxes,
estate planning and philanthropy. Ellen takes
a very personalized approach to working with
her clients, building long term relationships built on trust and a
mutual understanding of her client’s goals. Ellen is very active in
her community supporting such projects as the Elgin-St Thomas
Community Foundation, Violence Against Women Services, The Art
Center, Talbot Teen Center and local hospitals. Women today lead
very busy lifestyles. Having someone they trust working on their
financial goals allows them to get on with the demands of family,
business and taking care of self.
*HollisWealth® is a division of Industrial Alliance Securities Inc., a member of the Canadian Investor Protection Fund and
the Investment Industry Regulatory Organization of Canada. Insurance products are provided through Hollis Insurance.
Only services offered through HollisWealth®, a division of Industrial Alliance Securities Inc., are covered by the Canadian
Investor Protection Fund.

Some companies have decided very consciously,
and not without great effort, to buck the trend.
Some do “blind hiring” by removing names
from resumes or disguising voices during phone
interviews to remove interviewer bias. Microsoft
recently redesigned Xbox controls to make the
movements and actions more accessible to the
physically impaired population. Ultimately these
seemingly “social” decisions come with a cost, and
no directly measurable ROI (return on investment).
However, it seems fairly obvious that when you
have representation in your staff of your actual
customers, and make your product or service
more approachable, how can you not win in your
space? And in a small city like ours, with an expanding population bringing in new, diverse ways
of thinking, the stage is ripe for change. Tip: Like
any new challenge, if the more you learn the more
it makes you uncomfortable, you are probably
doing it right.
Amanda DeVries owns Amanda
DeVries Content + Creative. Her
website is amandadevries.com and
you can find her on Twitter as @
adevriescreativ and Instagram as
@adevriescreative.

Karen Vecchio, Member of Parliament
for Elgin-Middlesex-London
Karen Vecchio was first elected as the Member of
Parliament for Elgin-Middlesex-London in 2015 and
re-elected in 2019 for a second term.
Karen currently serves as the Shadow Minister for
Women and Gender Equality and as Chair of the
Standing Committee on the Status of Women – a
role which she has held since 2017. She participates
regularly in the All-Party Agricultural Caucus, the
All-Party Anti-Poverty Caucus, the All-Party Parliamentary Group to End
Modern Slavery and Human Trafficking, the Canadian NATO Parliamentary
Caucus, and the Conservative Multiculturalism Caucus.
In her capacity as Member of Parliament, Karen has served as the Shadow
Minister for Families, Children and Social Development (2015-2019),
Member of the Standing Committee on the Status of Women (2016-2019),
Chair of the Conservative Social Development Caucus (2016-2019) and the
Conservative Caucus Liaison to the LGBTQ2+ community.
Karen was raised on a turkey and hog farm in Sparta, Ontario and remains
connected to her rural roots in Southern Ontario. Prior to entering politics,
she owned and operated a small business in London, Ontario and worked
alongside MP Joe Preston as his Executive Assistant for 11 years.
Karen is married to Mike and they have 5 children.

Karen Vecchio
Ellen Luft, CFP®
Investment Advisor
HollisWealth, a division of Industrial Securities Inc.
Insurance Advisor
Hollis Insurance
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ellen.luft@holliswealth.com
519-631-4088
188 Sunset Drive, Unit 2
St. Thomas, ON N5R 3B9

Member of Parliament
Elgin-Middlesex-London
203-750 Talbot Street
St. Thomas, ON N5P 1E2

519-637-2255
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In Business
A new approach to women and leadership
In 2019, women across the globe held a greater number of senior management positions than ever.
Unfortunately, of all such positions available, only 29 per cent were filled by women.

The corporate climb

The underrepresentation of women in leadership roles has long been attributed to the metaphorical glass ceiling, a systemic barrier preventing awomen from rising beyond a certain level of seniority.
A recent large-scale study of American corporations, however, placed the primary barrier to women’s
professional advancement lower on the corporate ladder.  
Research has identified a phenomenon called the “broken rung”, which is a discrepancy in the advancement rates of men and women to first-level management roles. Since more women remain in
entry-level positions, there are fewer to compete for promotions at subsequent levels of management.

Redefining leadership

One way to encourage more women to strive for management roles and to promote the selection of women for these positions is to broaden the characterization of a good leader.
Traditionally, strong leadership has been equated with assertiveness, ambition and self-reliance —
attributes typically associated with masculinity and often discouraged in women.
By contrast, inclusive leadership is a collaborative form of management that embraces diversity,
empowerment and inclusivity. These leaders are humble, open-minded and committed to strengthening marginalized voices. Research shows that inclusive leaders directly enhance the quality of a
team’s performance and decision-making.  

Gender diversity

Studies demonstrate that gender diversity in corporate settings increases productivity and innovation, leads to better products and decision-making and improves employee satisfaction and retention.
Though it’s important that women continue to occupy more and more leadership roles, it’s clear that
gender parity at all levels of the workforce should be the goal.

ANGELA BAKER

&

AH Design

With over 25 years in the Kitchen and Bath Cabinetry and Design
business, Angela has enjoyed working with clients on both large and small
jobs, new construction or renovations. Whether your dream renovation or
new home construction is calling for custom cabinetry, or a catalogue line
that can be semi custom .... Angela has the options for you!!!
Countertops in Quartz, Granite, Marble and other solid surfaces or
laminate available as well in many Brand names and Suppliers.
Quick ship, fast delivery vanities and kitchen cabinetry lines available for
those quick turn around time frames.
Assisting with space planning, design and style selections and keeping
the project within your preferred budget are what we work together on
to get your job done the way you want. Renovators available if you need
someone to do the job from start to finish, Angela can assist with that as
well making the project much less stressful.
Designer
519-637-3909 – London, ON
www.ahdesigns.ca
angiesworld72@yahoo.ca
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Angela enjoys working closely with clients and making sure their needs
and wants are taken care of from start to close of the transaction.
Angela understands that not only is purchasing a home possibly the
largest life investment people will make, it can also be the most stressful.
Angela will ensure her clients interests are protected and supply them
with market information/education so they can have a successful real
estate experience, whether that is selling your home, buying a new one
or searching for investment property. With her dedicated, hardworking,
caring and fun-loving spirit she would love to use her years of experience
in the housing industry to assist you with your real estate needs, whether
you are searching locally for property or out of town Looking for a cottage
property? Re-locating out of the area? Investment property? She is here to
assist you and make those deals and dreams happen!

List for as Low as 2.75% total Commission!
Sales Representative
PC275 Realty – London, ON
Angela.Baker@PC275.com
Cell: 519-494-9967
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In Business
Mothers … Children … Working from Home… COVID-19 – Can it Work?
by Nancy Annett and Laura Pavilonis

COVID-19 restrictions have created a particularly challenging time for women at work. We
recently had a virtual meeting with a woman
leader who had her young son playing with
blocks in the background who, shortly after the
meeting started, required her to assist him in
his play. She quickly excused herself from the
screen and continued the meeting as she moved
her son closer to her to keep him engaged and
appeased. She didn’t skip a beat and what was
amazing was that the meeting outcomes were
still met, leaving us with a connection with her
that made her more approachable and “human”.
One of the wonderful things that has come
out of COVID-19 is the acceptance that people
can work from home, and in many cases still
effectively meet working goals and expectations.
Mothers master multitasking by the time their
baby is two weeks old, so it’s not a surprise that
working mothers have been able to quickly overcome the challenges of having kids at home and
getting work done.

continued on page 23
■

Personalized home care services
Support is just a
phone call away.

519.438.6313
Maura Haughian,
Care Manager, is pleased
to arrange your FREE
in-home consultation.

Everyday Care

Companionship, meal preparation, housekeeping, errands,
home check-in visits, outings and appointments

Essential Care

Medication reminders & support, assistance with eating,
dementia care, respite care and personal care

Enriched Care

Nursing, hospital bedside care, serious injury care, foot care,
palliative care and much more!

www.bayshore.ca
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continued from page 22

4. Mothers who are working from home learn to use
technology to its best advantage. Use every option
available to you to make good choices about how
things can get done effectively, without wasting
more time than needed. A phone call versus a virtual call? A text versus an email? Sharing and editing
documents from a shared online drive versus attachments in emails?

One of the wonderful things
that has come out of COVID-19
is the acceptance that people

can work
from home
The second beautiful thing that has come out of
COVID-19 is an acceptance that, although we are
professional while we work, we are also human beings
who have a life outside of work. We
have families and associated responsibilities that don’t necessarily have
to be 100% mutually exclusive. You
don’t have to ensure you wear your
professional armour at all times in
order to do a good job. There is nothing wrong with stepping away from
a call for a few seconds to deal with
whatever is going on at home.

It can be done with the right attitude, supports
and systems in place. A big shout out to all the workfrom-home mothers for showing the world that anything is possible... allowing women to have a better
family-work life and still put out some amazing work!

Nancy Annett, MBA, CHRP and
Laura Pavilonis, MBA CHRP
own Flashpoint Training and
Development.

5. Create a culture of realistic expectations. Things are
going to happen. Structure your day accordingly and
make use of what is available to you. Ask for help.
Reschedule a meeting or take a different approach or
remove the need for ‘all or nothing’ thinking.

THE WOMEN OF HAMILTON WARD & CATHERS
ST. THOMAS OFFICE

As mothers working from home,
here is what we’ve learned:
1. Working mothers who work well
at home are the masters of routine.
Everyone knows what’s expected
of them and behaviours and tasks
can be more easily managed. If you
need to make a change, you can.
Having a routine sets the framework for how the day should go
and then you make adjustments as
needed.
2. 
Blocking off time for projects
when kids are busy or napping is
another trick that mothers who
are working from home have up
their sleeve. They use every minute
available to them to make use of
time efficiently.
3. 
Refraining from checking email,
social media and texts all day, helps
free up time to complete more
priority work. Check emails at
two strategic times, shut your notifications off to complete tasks or
simply keep your phone in another
room.

September 2020

Cheryl
McKeating

Alison
Varga

Julie
Vannoord

Alex
Sprague

Cheryl, Alison, Julie and Alex are all dedicated professionals and are proud to provide
exceptional customer service to all their clients, current and future. The insurance industry
is rapidly and continuously changing. We have assembled a dynamic team of experienced
brokers who put the client first and make sure they are in touch with the most recent
regulations in order to serve you better. They work very well together, coming into work
with a smile on their face every morning, ready to help you.
Visit our beautifully renovated office with the original, historic feel of downtown
St. Thomas at 581 Talbot Street and see the difference for yourself.

www.hwcinsurance.ca | info@hwcinsurance.ca

Your Mainstreet Insurance Broker 226-667-4921
Aylmer
75 Talbot St. East

Port Stanley

St. Thomas

Tillsonburg

Straffordville

289 Bridge St.

581 Talbot St.

128 Broadway

9254 Plank Rd.
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In Business
9 Ways to Empower Female Employees
While women are slowly gaining traction in the workplace, women can
only do so much to promote themselves; organizations and their leaders
must step in and begin eliminating bias while supporting and empowering
female employees.
Employers have the power to make them feel welcomed, included, and
supported. When employees feel empowered at work, they are likely to
have stronger job performance, job satisfaction, and commitment to the
organization.
How can you empower your female employees?

Accept That Gender Diversity Is a Priority

As a leader,
if you savings
accept that this is aat
critical issue that needs to be adFlexible
GIC
dressed, the rest of the organization is likely to follow in your footsteps. This

2.5%

Champion Success

Instead of just communicating action items or criticism, praise your female team members when it is deserved as well. Celebrate their strengths
and accomplishments. When you hear a great idea from a female colleague,
call it out. Recognize the contribution, give credit where it is due, and open
a dialogue for further exploration of the topic.

Support Professional Development

Looking into better training for your employees on topics such as implicit
bias, inclusion, diversity, and flexible working will continue to bring issues
women face to the forefront so your company can keep evolving training
and policies.
But go even further. Work to create opportunities for professional development for women.

upin turn will enact a sense of urgency to*tackle and begin to correct this issue.
toEstablish Goals for Improving Gender Diversity
Connect Your Network
Complete an analysis of your organization by asking for recommendations on improvements from employees and really listening to what they
have to say. From the information collected, you can establish business
goals for improving gender diversity and dive deeper into where bottlenecks
might be for women leaders to move up the ranks.
Be sure to educate your company about these initiatives and make sure
your goals are implemented consistently across the board.

Diversify Management

Having talented women in leadership can help foster and grow aspirations
for those just coming into the workforce or those looking to move up the
ladder. Encourage women to pursue opportunities at every level.

With stronger networks, women can become better connected to seek out
career support or mentors. Introduce people that can provide a pathway to
resources and knowledge women could need.

Offer a Flexible Work Environment

Women play multiple roles, from mothers to caregivers to breadwinners.
An initiative like flexible working options provides women with much needed
balance as they navigate their multiple roles, both in the workplace and at
home.

Close the Pay Gap

Look for inconsistencies between pay rates and make sure that all employees with equal experience and in a similar role are paid the same as
their counterparts.

Community Investment Advisors at Meridian, Aylmer
Teresa Valenti,

Stephanie McCann, BMOS, RIS, PFP

CFP, CFDA, RIS

With over 23 years of experience in the financial
industry in all areas of retail banking, from the branch
supervisory level to credit and investments, I’m excited
to be a part of the Wealth team at Meridian! Working
within the credit union system for over 17 years,
I’m a true believer in the high standard of personalized
service community credit unions provide their
members.

With more than 10 years of experience working for
credit unions in a variety of positions including frontline,
investments and contact centre, I am excited to
continue supporting Southwestern Ontario communities
as a Meridian Community Wealth Advisor.
Everyone has an opinion on wealth management. The
advice from family, friends and media (traditional and
social) can be confusing and overwhelming. I am here
to help you develop a financial strategy that supports
and drives your plans, goals and dreams. Exploring your
individual situation and planning accordingly can help
you reach your current goals and prepare for the future.

-Year Cashable GICDay to day, I’m a hands-on financial partner and

passionate about helping members with retirement

ash out with interest after
just
savings
and planning, pension transfers, investments
and education savings. And even though I’ve achieved
0 days, or earn up to 2.5%
with
the Certified Financial Planning (CFP®) designation
and Certified
Meridian’s
Cashable
GIC.Divorce Financial Analyst (CFDA®)
Senior1-Year
Wealth Advisor

designation, I am very proactive about educating myself
on the latest investment strategies and products and
alk to an Advisor and fast track I share that knowledge with members so, together,
Meridan
Credit
Union
our short-term savings goals today!
we can make the best decisions about planning and
Credential Securities
achieving financial goals.

Investment Specialist

226-973-2411
MERIDIAN

Let’s get a conversation going. There’s nothing more
rewarding than helping you reach your financial goals
AYLMER and knowing we worked together to get you there!

teresa.valenti@meridiancu.ca

34-36 Talbot St. W. | 519-765-1286
www.MeridianCU.ca/1YearCashable

I hold a diploma in Agriculture from University of

Community Wealth Advisor Guelph’s Ridgetown Campus, Financial Planning
Mutual Investment Specialist Services Diploma from Fanshawe College and a
Meridian Credit Union
Credential Asset
Management Inc.

226-448-9107

stephanie.mccann@meridiancu.ca

In my free time, I enjoy spending time with my partner
and our two dogs, Holstein and Titus. I am also an avid
baker and enjoy sharing sweets with family and friends.

34-36 Talbot St. W., Aylmer ON | 519-765-1286
www.MeridianCU.ca
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s and conditions apply

degree in Management and Organizational Studies,
Specialization in Organizational and Human Resources.
My passion for learning has continued into my
career, and I have earned certificates in Financial
Services Advice and Advanced Financial Service
Advice. I currently hold the Personal Financial Planner
designation (PFP®) and am working towards the
Certified Financial Planner designation (CFP®) as well.

™Trademarks of Meridian Credit Union Limited.
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Talk to an Advisor and fast track
your short-term savings goals today!
September 2020

Elgin Business

Women’s Network

Elgin Business Women’s Network is a non-profit business and professional
women’s organization in Elgin County that offers a supportive, enriching, and
nurturing environment for members to connect with like-minded women.
The EBWN has a strong focus on knowledge sharing and connection.
The network comprises over 50 women, from sole entrepreneurs, to sales
reps, to office workers, to representatives from local non-profits; this dynamic group welcomes everyone.
There are many reasons to become a member:
inclusion in the directory on the website, guest
speakers that empower members in their personal
and professional growth, and access to resources.
Membership fees of $60 per year to help cover
web development costs and are put into a secure
member account to assist with membership promotional events and activities.
We encourage you to check it out.
Website: ebwn.ca
Facebook: Elgin Business Women’s Network

Ainslee Tracey of Royal LePageTriland
As a full time, full service Realtor, I pride myself
in offering residential and commercial real estate
transactions processed in an efficient and
professional manner. Give me a call to find out
how I can help you find the perfect house
to come home to!
I live in St. Thomas, I know St. Thomas,
I SELL St. Thomas.

Ainslee Tracey - Broker
Royal LePage Triland


*For award details please visit www.royallepage.ca

Direct: 519-636-5717 | www.iSellStThomas.com | Ainslee@ISellStThomas.com

Martha Balint of Multi Hands 4 U

Ross Street Agency – Lisa Jibson

Martha offers you a wide variety
of professional quality services!
Home Senior Care: Provides housekeeping tasks,
shopping and food preparation, companionship,
friendship and emotional support.

Ross Street Agency is a service based business
offering executive administrative solutions for
business and government. Based in St. Thomas, ON
serving businesses and residents across Canada.
Services offered are: executive
administrative support, government
Lisa Jibson, MPA relations, communications
Owner and Chief assistance, human resources,
writing, research, and project
Administrative
management. LegalShield and
Officer
IDShield Associate.

Pet and House Sitting: Feeding, walking
pets, provide fresh water and cleaning litter
box and lots of love.

COVID-19 precautions and procedures in place.
est. 2014

25 years of executive support experience

www.rossstreetagency.com

(226) 926-4969

MULTI HANDS 4 U
Multi Tasks Require Multi Hands

 (519) 719-7078
 multihands4u@gmail.com
 Facebook | yp.ca as Multi Hands4U

Free-on-site quotes | Flexible hours | Affordable pricing

CONNECT

Connect with like-minded
business women in your community!

PROMOTE

Promote your business within the
EBW network around Elgin!

SHARE

Share your knowledge to
help others in business propser!
September 2020

THIS MONTH IN ELGIN

25

In Business
4 tips for women who want to start a business
Entrepreneurship among women in Canada
is on the rise. Of the nearly three million Canadians that are self-employed, more than a third
are women. What’s more, according to the 2016
Global Entrepreneurship Monitor (GEM) Canada Report on Women’s Entrepreneurship, nearly
85% of Canadian women surveyed indicated
they were interested in starting a business.
While starting your own business is challenging, it can also be very rewarding. Here’s some
advice every woman who wants to be an entrepreneur should follow.  
1. Find out what resources are available. Federal or provincial funding and grants may be
available for launching your business. Other organizations may also offer financing.
Mentorship programs are another type
of resource that may prove valuable.
Business organizations at regional and national levels should also be explored. Many
provide workshops and offer free resources
for women starting businesses.
2. 
Network with other entrepreneurs. The
connections you make with other entrepre-

Cheryl Martin & Kristen Baker of
M&M Food Market
Cheryl Martin has owned and
operated M&M Food Market
for 34 years. Kristen Baker, her
daughter, has been involved
at a very young age in the
business, in various capacities.
17 years ago, Kristen left a
successful career to join the family business. Today the
Mother-Daughter duo operate the business jointly, and are the
longest standing franchisees in the system. Recently they were
recognized by the company and awarded “STORE OF THE YEAR”
for their top-notch customer service in Canada. M&M Food Market
is a totally Canadian-owned company celebrating 40 successful
years in Canada, this year!
In the St. Thomas store our enthusiastic staff have created a
welcoming atmosphere and provided an amazing customer
experience to our valued customers. You cannot become successful
without great people behind you!
Cheryl and Kristen are very grateful to the community for their
incredible support. They feel very fortunate to have such amazing
customers, that they truly care about!

neurs will play a big part in your success.
Join business associations in your area to
meet them. The connections you make with
other women entrepreneurs are likely to be
particularly valuable.
3. Never stop learning. Take all the steps necessary to become an expert in your field.
Enroll in classes, attend seminars, go to
conferences and read everything you can
about your industry.   
4. 
Persevere. Owning your own business is hard work. Most people aren’t overnight successes and instead
work for years to achieve their goals.
Perseverance is the most important characteristic a businesswoman can have. Don’t
be discouraged by setbacks. Instead, learn
from them and use them to make yourself
and your company stronger.
The path to success for the entrepreneur isn’t
usually a straight one. However, passion, hard
work and believing in yourself will help you
overcome trials and get you through challenging
times.

Janna Summers of
Aylmer Tire
Janna is the third generation of the family
business Summers Tire Service Ltd. O/A Aylmer
Tire. Janna’s grandparents Lyle and Marie
Summers started the business in April 1977 and
her parents Mike and Lynn Summers purchased
the business in 1997. Aylmer Tire is a full tire
sales, service and automotive repair business.
Janna became involved in the business at a
young age going to work on Saturday mornings to do clean up jobs.
When she was able to lift a mounted tire, she was taught how to
change and repair them and worked her way through all the facets
of the business. Janna is now overseeing the day to day operations
of the company.
Community is very important to our family and business. We are
committed to making our community stronger. Our family has put a
lot of time and effort in making our business something we all take
pride in. Janna works closely with her parents, creating the best
environment for customers and employees of Aylmer Tire.
SUPERIOR
SERVICE FOR
PERIOR
40 YEARS
SU

40

Years
ER ICE
V

S

D I V I S I O N O F S U M M E R S T I R E S E R V I C E LT D .

M&M Food Market - St. Thomas

572 TALBOT STREET E., AYLMER

308 Wellington Street, St. Thomas, ON
(519)631-8547 | store022@mmfoodmarket.com | www.mmfoodmarket.com
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773-3141 | Mon–Fri 8am–5pm | Sat 8am–Noon
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dle the whole package.
I understand the attraction the engagingly
fuzzy, childishly awkward, forgivably bristly,
and charmingly rugged (so I say) bearish
type. But unfortunately, people are shocked
when the bear makes his rumbling noise,
when the bear is a bit of, well, a bear.
Over the years I’ve come to terms with
some of these dynamics, including my occasional tendency to grunt and grumble. Here
is how I see it.
The
symbolizes
strength
andcircumconThis bear
Hope breathes
potential
into every
fidence.
It’s hardship,
admired.every
Its endeavour.
presence All
inspires
stance, every
struggles, mostThis
notably
our personal
ones,bear
can eventually,
respect.
is good!
But the
persona
too soon,
“life and light”.
As
isthough
also anever
perfect
maskbecome
for uncertainty.
And
the prophet
declared,
light will
break
when
the Isaiah
weaker
bear “Your
awakens,
bearish
out likeloses
the dawn,
and your
healingbywill
power
strength,
replaced
anspeedily
overspring forth.”
reaction that induces fear.
The bearHardship
in me,creates
in us,resiliency
is a real power.
Among Native Ameriand shapes
cans,
bear represents “exthe way
tremely
strong medicine
including
special powers
we view the
in the areas of wisdom,
world
strength
and healing”. The
bear signifies courage and
Such potential is but a matter of faith. For those
a deep
connection
to religious
earth.
of the Christian-Judaeo
tradition
(and most
Despite
the
bear’s
power,
traditions), this is a faith in God’s power (or whatand For
likely
because
of most
its
ever deity is celebrated).
others
(and likely
trigger
religious-minded),power,
this faiththe
maybear
rest incan
appreciation
that there is unstoppable
energy
all around
And, it
shame.
Some
of thisus.shame
wants to create. arises within us (the bears)
I came across anwhen
advertisement
we havefrom
beena company
a little
selling repairs to cracked
ad described
scary driveways.
to others.The
But
a lot of
how new growth takes place at the tips of plant roots.
shame can be provoked in
And, as this the root system develops, these tips, seek
others (the bear’s friends)
who take our growls to

teeth. Making it impossible to control the
projections people place upon its intent. So
when the bear loses a bit of control, a lot
seems to be happening.
More than one book on native spirituality
claims, “If the bear shows up in your life, it
may also be time to take care of your own
needs for healing, whether it’s at the physical, emotional or spiritual level.” I take this
to mean that if my bearish growl abruptly
shows up, I need to take time for reflection
and
mostly focusing
mypresent
own
out a self-care,
means for expansion
(like cracks on
already
inner
process. Despite the underlying irony of this
in the pavement).
adIt (the
company’s
intentional
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be said,business
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deepens
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conjecture).
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Hardship
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the way
that
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any number
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we view the world. From a new vantage point, we
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thoughts. After all, the bear, for all its
are then able to respond afresh to its ever-changing
power,
is not
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with
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The necessarily
parable (fromthe
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thatthe
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highest
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can’t put new wine in old wineskins (because it can’t
It’s hard
to be a bear,
andhow
I recommend
handle
the expansion)
describes
we must move
Henri
book,
Wounded
Healbeyond Nouwen’s
the brittleness
of ourThe
old ways
so that new
life
has to
space
expand
mature,
and eventually
lead
er,
anyto of
youand
bears
interested
in learnto even
newer
life (and
ourlatent
need topower
let go again
in an
ing
more
about
your
to heal.
evolutionary
forward
movement).
In the meantime, all I can say is, “We are
New growth will not be stopped, even by our own
who
we are”, and if you happen to be a bit
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Hardship deepens our roots
■ by Jim Innes
A few weeks ago, I was walking along an asphalt
pathway scattered with erupting cracks. These
mini-craters exposed weed and grass that had
broken through. This phenomenon is nothing new
for those with paved driveways. Nonetheless, the
impressive number of outbreaks along that narrow winding trail was such a peculiar sight, that I
stopped and took pictures.
The asphalt was a good 2 inches deep and
well-travelled. Its depth would have blocked the sun
and rain from feeding anything under it, and, you’d
think, been too much weight for any plant life to bust
out. Yet, for whatever reason, life was able to grind its
way through that heavy solidified petroleum.
Was it because of persistence? Or was there some
greater potency at work, something systemically
engaged and needing that plant life to find the light
of day? By this, I’m asking, is there some other influence, some additional energy, driving this almost
impossible feat of wildlife? Whatever the rationale, it
does seem (to me) that Mother Nature, as she wants
to flourish, or needs to thrive, cannot be held back.
Life, wanting shape and form, has a mind of its
own, and no circumstance can prevent its forward
movement. As I see it, the image of plant life breaking free from asphalt is an expression of Hope, hope
that life is always at work breaking free of limitations.

Jim Innes is a clinically
Jim Innestherapist
is a clinically
trained
whotrained
therapist who served for many
served
for many years as a
years as a priest at St. John’s
priest
at inSt.St.
John’s
Anglican
Anglican
Thomas.
in St. Thomas.

Investment Planning Solutions
Stephanie
Farrow
Sally Szeider–MacIntyre
After-tax
strategies
O F FAR ROW FIN AN C IAL
O F FA RROW F I N AN CI A L
farrowfinancial.ca

, 2017

Stephanie Farrow, BA, CFP
Certified Financial Planner

Sally Szeider-MacIntyre, PFP
Associate Financial Advisor

Stephanie is co-owner of Farrow Financial
Sally has over 24 years experience in financial
Services and has over 27 years experience
services. She has a diploma in Finance from
in financial services. She holds her BA in
Fanshawe College along with Canadian
Communications, a diploma in Financial
Securities and Professional Financial Planning
Planning from the Canadian Institute of
(PFP) certifications from the Canadian
Financial Planning, and Certified Financial
Securities Institute. Sally is also a QuickBooks
Planner (CFP) designation. Stephanie is an
certified ProAdvisor with advanced online certification. Sally is
active member of her community, financial literacy advocate, a
an active member of her community and volunteers her time in
financial services blogger, and has been a financial columnist
many ways. She is an experienced advisor who cares greatly
for Elgin This Month, and then This Month in Elgin since 2010.
for her clients, who you can trust to help with your investments
Stephanie is committed to helping educate people on financial
and retirement planning. Sally takes the time to get to know her
matters and make a contribution towards increasing financial
clients and understand what is important to them before creating a
E L G I N T H I S M O N T financial
H
literacy in Canada.
plan to meet their needs.
Read Stephanie’s blogs at
farrowfinanical.ca/our-blog

Visit our Farrow Financial
Facebook page

Book a meeting with Sally at 519-644-2641 or
sally@farrowfinancial.ca

Follow Stephanie on Twitter
@farrowfinancial

Connect with Stephanie
on LinkedIn

Visit our Farrow Financial
Facebook page

4

Connect with Sally
on LinkedIn

14104 Belmont Rd., Belmont, Ontario

519.644.2641

Manulife Securities Investment Services Inc.
T: 519.644.2641 • admin@farrowfinancial.ca
September 2020
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www.farrowfinancial.ca
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BUSINESS & COMMUNITY
On The Farm

Balloon spotting
■ by Janine Lunn

Our farm had an unexpected visitor recently.
Our first reaction was smiles and speculation.
A hot air balloon is not a common sight this
year; my father-in-law called us out and we ran
up the hill on our farm for a better view. The
evening light in August is quite simply, golden.
So we dropped everything and watched the
balloon along with our dog Missy. The first
task of balloon-spotting is trying to guess
where it started and where it might end up.
Have you ever noticed that sometimes you
just need something awesome to catch your
attention? The size of a hot air balloon up
close is just awesome. That somehow this fine
fabric, some technical skill and some gusts
of helium can keep this thing floating is just
amazing. Even as an adult it reminds me that
miracles and magic can be possible. We had
determined it was heading south and slightly
west, so everyone hopped into our van and
we rushed to the field down the road to watch
it gently cruising right above the harvested
wheat. The operator was incredibly careful –
he checked multiple times to ensure he had
permission to land and was in the right spot.
The group of twelve riders said I could take

St. Thomas

Monday to Saturday 9am-9pm
Sunday 10am-6pm

sometimes you just need
something

1010 Talbot Street
St. Thomas
petvalu.com

awesome to
catch your
attention

THANK YOU!

GROOMING
AVAILABLE!
To our Valued Customers for their
continued support and our Hard-working
Staff who ensure safe customer service!

WE PRICE MATCH LOCAL ADVERTISED PRICES!
Free Delivery
Monday to Friday

Order by 2pm for
same day delivery (no minimum)

Order on-line at
petvalu.com for
in-store pick-up
or for free delivery.

1 on 1 Pet Grooming by Laura Carter
Book appointments on-line
at
petvalu.com
|
https://groomingdales-st-thomas.genbook.com
or call (519) 694-8827

Follow us on social media for updates news and events.

 Pet Valu St. Thomas |  @petvalusaintthomas
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their photo and I could see they had lots of sanitizer, masks and fresh
air whooshing past them. It’s not for everyone - gathering this close,
even with masks, but it reminded me that some of the old things are
still possible in new ways.
The crew maintained their distance, each had a step to deflate the
balloon slowly and gently. With the shape and size it is impossible to
rush, and rushing could cause a tear or serious damage.
We got so caught up in the magic and fun of the night we had a hard
time leaving. The bugs were biting, but by this time our 19-year-old
neighbour had driven over on his four-wheeler to see the action. Our
kids spent so much time with this young man when he was younger and it was a perfect and rare opportunity to have a spontaneous
visit with him and reconnect; they shared some old memories of the
inventions they used to make together, and some new stories of his
apprenticeship and fixing up his truck. Neighborhood visits these days
are just such a gift.
Before long the massive balloon was folded up and ready for the next
continued on page 29
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Karen Vecchio,

M.P.

ELGIN-MIDDLESEX-LONDON
• Canada Revenue Canada • Seniors’ Issues •
continued from page 28
• Citizenship & Immigration •
adventure. When the balloon has finished its course of travel there is photos from many friends from Belmont and along the concession
• Employment Insurance • Passport Inquiries •
a whole choreographed ballet that has to happen to pack it up for the roads. This simple red balloon brightened up the night for a good

Talbot
Street,
St.that
Thomas,
ON N5P
1E2
next inspection before the next trip. To203-750
me it is just
amazing
how
number
of people.
balloon could be so huge 20 minutes before and minutes later it was
It seems that this balloon showed up at a very good time in our
rolled up like a sleeping bag at a campsite, tucked into the trailer to week, and in this season of endless challenges, negativity and plothead back to the shop. It’s also incredible thatwww.karenvecchiomp.ca
a large basket and a thin twists. Instead of another bad news story or tornado warning, our
layer of silky fabric can make for a night of peaceful beauty in a season farm neighbourhood
that badly needs a bit of beauty.
was offered a spontaJanine Lunn lives with her family on
We lasted long enough to see the sunset, and eventually the other neous night of balloon
a farm just south of Belmont.
balloon-chasers and neighbours parked along the side of the road watching and reconalso packed up and went home. That night and the next day we saw necting.

519-637-2255
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LIFESTYLE
Time On My Hands

Police neglect our civil rights, and worse

■ by Duncan Watterworth
My first brush with the law occurred one Halloween in my early teens. Bars of soap in hand, John
Hueston (now publisher of the Aylmer Express
newspaper) and I were decorating the plate glass
window of a gas station – as was the custom of the
time - when a police car screeched to a halt right
behind us.
I bolted, and hid up a tree. John just stood there.
So he took the heat, and had to clean the window.
John never did learn to run away.
Shortly after, our formative years encompassed
the culture wars of the 1960s in the USA and Canada. The police often seemed to be the head-busters
on the wrong side: against the civil rights and the
anti-war movements, and coming down heavy on
pot smokers.
My generation became sensitized to civil liberties
and democratic rights issues, and therefore wary of
the police.
A woman recently wrote to the Aylmer Express
newspaper, calling police “modern-day superheroes” for “keeping our country safe from violence
and chaos.”
She was responding to Mr. Hueston’s recent editorial describing the arrest and treatment of himself
and his son Brett three years ago by the Elgin County OPP. Those wounds have yet to heal. His editorial
was apparently prompted by watching news coverage of a Black Lives Matter demonstration where a
crew of journalists were arrested and handcuffed. In
that case, the crew was released within an hour, and

the state governor issued an apology.
The police do keep our country safe, and sometimes are heroes. But the letter writer failed to
mention the second half of their job: safeguarding
our rights, per the Canadian Charter of Rights and
Freedoms. That’s where policing gets tricky.
Enforcing laws and protecting our rights at the
same time requires the ultimate in professionalism
and judgment. But if the pressure is on, too often
our rights get pushed to the back of the bus.
We watch this regularly on the news. If a handful
of looters and bad actors infiltrate a mass protest,
the civil liberties of all are the first victim.
The Toronto Police Services Board has just agreed
to pay a settlement of $16.5 million to 1,100 people
who were arrested and detained in a mass roundup
technique called “kettling” during the 2010 G20 protests. CBC described it as a “massive breach of civil
rights” of “mostly peaceful protesters and innocent
passersby.”
So what happened in Elgin County?
Three years ago, a car raced down a dead end
country road and flew off the cliff into Lake Erie.
The driver died. There was some question of a police
chase; the Special Investigations Unit was investigating.
The next day, John and Brett Hueston visited the
scene to report for their newspaper. Unknown to
them, the police with a tow truck and boats were
in the midst of recovering the vehicle and body.
The reporters were immediately ordered to leave
and, when they balked, were handcuffed, left in a

sweltering cruiser, then locked in a cell at OPP headquarters.
What had been a minor exchange of views suddenly became major when the serious criminal
charge of “obstructing a peace officer” was laid
against both journalists.
The police took it right to the wall with a full trial
spanning four days. The judge based his decision
solely on the police version of events (the Huestons
chose not to testify).
The verdict: Not Guilty. There was no obstruction.
Although innocent, the exercise cost the Huestons
over $40,000 in legal expenses. And cost taxpayers
perhaps much more.
Also troubling: in the witness stand each officer
testified that he had taken the police oath to uphold
the Charter Of Rights and Freedoms. Each then
swore there was nothing about Freedom of the Press
in our Charter. The judge finally had to point out
their error; he read them Section 2(b).
Police are supposed to be society’s ally - not adversary - in protecting our civil rights. But a wise
man once said, “The price of freedom is eternal
vigilance.” We must not run away.

Duncan Watterworth is a life-long
resident of Elgin County and a
retired lawyer. He can be reached
at duncanetm@gmail.com

Shop At Briwood Farm Market and Support Local Farmers

Your Source of Local Produce

Local Beef,
Chicken and
Pork for your
Backyard BBQ!

Available First on our shelves

MOST OF OUR PRODUCE IS FROM
WITHIN A 100 MILE RADIUS

Large selection of
Fall Decorating Items

OPEN

LABOUR DAY MONDAY

Freshness, Quality, Satisfaction and Ultimate Customer Service...always.

519-633-9691
1030 Talbot Street, St. Thomas
Open Monday to Saturday
8am - 8pm
•Sunday 8am - 6pm
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Heather Jackson, United Way Elgin Middlesex
Name/Position at United
Way Elgin Middlesex
Associate Director, Development

What role do you serve
and what attracted you to
it after leaving politics?
I work in fundraising
with an incredible team to
raise awareness of the impact every dollar donated has right here at home. We support over 600
workplace campaigns to raise funds for programs
and services offered by our community agencies.
After leaving politics, I wanted to be able to
continue to support my community and to help
others. I am so proud to live here, but know there
are issues that need to be addressed, such as poverty, homelessness and mental health.
In the early days of the pandemic, what were
the concerns for both the groups that raise
money for United Way, and the groups that rely
on the funds?
COVID-19 stretched individuals, families,
businesses and the social services sector to their
limits, pushing some of our most vulnerable
friends and neighbours even further into crisis.
We worked with front-line agencies, municipalities and partners to uncover the greatest
needs and organize to achieve the greatest impact. By working together, we can continue to
adapt and respond as the crisis evolves.
As an example, we funded a new outreach
program at Mennonite Community Services to
help seniors maintain connections. This program
is bringing a little sunshine to seniors with phone
calls and greeting cards to check in and let them
know they haven’t been forgotten. Many are dis-

45 Elgin Street, St. Thomas (519) 631-0850

playing the cards in the windows of their home to
show their gratitude.

What has been the good news since then?
Local corporations, labour, community leaders, and individual donors called us right away,
asking how they could help, so we launched Local
Love in a Global Crisis, a COVID-19 community
response fund and giving portal.
Over $100,000 from this fund has been invested in Elgin-St. Thomas to keep programs and
services running and to scale up or extend the
reach of the most critical programs.
So many events were organized to raise money
for United Way. What are some of the creative
ways people have come up with for fundraising?
This has provided us an opportunity to think
way outside the box. We’re shifting to virtual
wherever we can.
The 3M Harvest Lunch and 2020 Campaign
Launch is a great example. Instead of gathering
for lunch, we’re asking people to donate $10 to
buy a meal for a neighbor in need. Then, we plan
to share stories about the impact of that $10 at
United Way-funded agencies, including Inn Out
of the Cold. This way we can bring everyone
safely to the table.
Workplaces are shifting to virtual meeting
platforms where we can gather to hear about the
important work that is happening in our communities.
Some businesses are staying healthier. What
can they do to help?
Have a look at your annual plan and budget.
Are there cost savings available that otherwise
would have been spent on such things as in
person events, meetings and catering? Consider

making a donation with these savings.
If you’re able, please give what you can. Reach
out to United Way Elgin Middlesex at 519-6313171 or visit unitedwayem.ca to learn more or
donate online.

What are the needs of the groups United Way
supports? Are there new groups you’re supporting as a result of COVID-19?
Agencies tell us they’re seeing a 10-fold increase
in visits to emergency food cupboards. The Support Line, a phone line answered by trained and
friendly volunteers, has seen a 43%-increase in
calls since the pandemic hit.
London Census Metropolitan Area, which
includes St. Thomas-Elgin, has the third highest
child poverty rate in Canada. One in five kids live
in a home that struggles to pay rent and put food
on the table. Add COVID-19, and we’re all feeling
more vulnerable, socially isolated and fearful for
the future.
This year, our goal is to mobilize the community to fight deepening poverty and mental
health issues due to the COVID-19 crisis, issues
that were already unignorable before the pandemic hit.
What else can the community do to help out in
our own backyard?
Continue to support each other! Whether
that is through a phone call or a physically distanced visit, we all need to feel connected to our
community and to our friends and neighbours.
Volunteer for a local agency. Share with others
the amazing programs and services available in
our community.
If you’re able, please give what you can. All
donations to United Way Elgin Middlesex are
directed back to help our friends and neighbours
right here at home.

Please be Safe & Healthy to protect against the COVID-19 virus

Allan Hughson
Owner
Licensed
Funeral Director

Street,
45 Elgin
Street,
Thomas
St. (519)
Thomas
631-0850
(519)
45 St.
Elgin
Street,
St.
Thomas
(519)631-0850
631-0850
September 2020

Gary
Allan Hughson
Hughson

Allan Hughson
Owner
Owner
Licensed
Licensed
Funeral Director
Funeral Director

Owen
Gary Hughson
Boughner

DavidBoughner
Gifford
Owen

DavidHughson
Gifford
Matt

Ali
(Hughson)
Matt
Hughson

Ali (Hughso
Harris

Ali (Hughson)
Gary Hughson
Owen Boughner
Licensed David Gifford LicensedMatt Hughson Harris
Owner
Licensed
Licensed
Licensed Funeral Director Licensed
Harris
Owner
LicensedFuneral Director
Funeral
Director
Funeral
Director
Licensed
Licensed
Funeral Director
Funeral Director
Funeral Director
Licensed
Licensed
Funeral
Director
Pre-Planner
Funeral Director

THIS MONTH IN ELGIN

Pre-Planner

31

Licensed
Pre-Planner

JULY 16 – SEPTEMBER 30, 2020

BUILT-IN
BUILT-IN
SAVINGS
BUILT-IN
SAVINGS
SAVINGS
BUILT-IN
SAVINGS

JULY 16 -COOK
SEPTEMBER
30,
2020
UP THE
COOK UP THE
SAVINGS
COOK UPEVENT
THE
SAVINGS EVENT
COOK UPEVENT
THE
SAVINGS

SAVINGS EVENT

SAVE
SAVE
SAVE
$1300
$
SAVE
$1300
1300

When you buy
3
or more
When
you select
buy
®
KitchenAid
When
you
buy
UP TO
3 or more select
®
appliances*
3
or more
select
KitchenAid
UP TO
* major
®
When
you
buy
See
Sales
Associate
for
details
and
KitchenAid
UP TO
major appliances*
* list
of qualifying models.*
major
appliances*
3 Sales
or Associate
more
select
for details
and
* See
list of qualifying models.* ®
See
Sales Associate for details and
KitchenAid
UP TO
Offer valid only atlist
participating
of qualifying models.*
appliance
dealers.
Canadian authorized KitchenAid
appliances*
* major

*

$1300

®

Offer valid only at participating
®
See Sales
Associate
for details and
appliance
dealers.
Canadian authorized KitchenAid
Offer valid only at participating
list of qualifying models.*
Additional savings will be deducted at the time of purchase up to the amount of $1300 (after®taxes) when you purchase three (3) or more qualifying KitchenAid
Canadian
appliance
dealers.
Major kitchen appliances. Total savings
dependent on authorized
multiple qualifying KitchenAid
appliances purchased.
Multiple purchases
must be made at the same time from the same
®

participating authorized Canadian KitchenAid dealer. GST/HST/QST and provincial sales tax (where applicable) are included in the additional savings amount.
Qualifying purchases must be made between July 16, 2020–September 30, 2020. Open to Canadian residents only. Offer cannot be combined with any other
®
®
appliance
offer.
Offer isat
not
available
to secondup
channel,
dealers,ofbuilders
or contractors.
Allyou
models
may not
be (3)
available
all dealers.
No substitute
* KitchenAid
Additional savings
will be
deducted
the
time of purchase
to the amount
$1300 (after
taxes) when
purchase
three
or moreatqualifying
KitchenAid
models
qualify.appliances.
Dealer prices
may
vary. Dealer
aloneonhas
sole discretion
set retail prices.
Offer Multiple
excludespurchases
discontinued
Major kitchen
Total
savings
dependent
multiple
qualifyingtoappliances
purchased.
mustmodels.
be made at the same time from the same
participating
authorized
Canadian
dealer. GST/HST/QST
and provincial sales tax (where applicable) are included in the additional savings amount.
®/™
© 2020 KitchenAid.
Used
under KitchenAid
license in Canada.
All rights reserved.
purchases
be made at
between
16, 2020–September
30, 2020.
Open(after
to Canadian
residents
only. Offer
cannot
combined
withKitchenAid
any other ®
* Qualifying
Additional savings
willmust
be deducted
the timeJuly
of purchase
up to the amount
of $1300
taxes) when
you purchase
three
(3) orbemore
qualifying
®
appliance
offer.
Offer
is not dependent
available toon
second
channel,
dealers,
builders
or contractors.
All
models
may
not
available
at
all
dealers.
No substitute
KitchenAid
Major kitchen
appliances.
Total
savings
multiple
qualifying
appliances
purchased.
Multiple
purchases
must
be
made
at
the
same
time
from
the same
®
discontinued
models.
models
qualify.
Dealer prices
may vary.
Dealerdealer.
alone has
sole discretion
set retailsales
prices.
excludes
GST/HST/QST
and to
provincial
taxOffer
(where
applicable)
are included
in the additional savings amount.
participating
authorized
Canadian
KitchenAid
Qualifying
purchases must
made
between
July 16, All
2020–September
®/™
© 2020 KitchenAid.
Usedbe
under
license
in Canada.
rights reserved.30, 2020. Open to Canadian residents only. Offer cannot be combined with any other
KitchenAid ® appliance offer. Offer is not available to second channel, dealers, builders or contractors. All models may not be available at all dealers. No substitute
models qualify. Dealer prices may vary. Dealer alone has sole discretion to set retail prices. Offer excludes discontinued models.

Offer valid only at participating
Canadian authorized KitchenAid appliance dealers.

FINANCING
AVAILABLE!
Additional
savings will be deducted at the time of purchase up to the amount of $1300 (after taxes) when you purchase three (3) or more qualifying KitchenAid

®/™ © 2020 KitchenAid. Used under license in Canada. All rights reserved.

*

®

34 Sydenham St. W., Aylmer

Major kitchen appliances. Total savings dependent on multiple qualifying appliances purchased. Multiple purchases must be made at the same time from the same
participating authorized Canadian KitchenAid dealer. GST/HST/QST and provincial sales tax (where applicable) are included in the additional savings amount.
Qualifying purchases must be made between July 16, 2020–September 30, 2020. Open to Canadian residents only. Offer cannot be combined with any other
KitchenAid ® appliance offer. Offer is not available to second channel, dealers, builders or contractors. All models may not be available at all dealers. No substitute
models qualify. Dealer prices may vary. Dealer alone has sole discretion to set retail prices. Offer excludes discontinued models.

Quick & Easy
Financing to fit
needs
®/™ © 2020 your
KitchenAid.
Used under license in Canada. All rights reserved.

(519) 773-2031
www.roszellsfurnishings.com

Monday - Friday 9:00am - 5:00pm • Saturday 9:00am - 4:00pm • by appointment, if needed

