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Community Spirit & The Spirit of the Season.
They come together here thanks to people dedicated to progress and prosperity.

Merry Christmas and Happy Holidays
from the Members, Board of Directors, Volunteers and Staff at
the St. Thomas & District Chamber of Commerce.
Matt Janes, North America Railway Hall
of Fame (left) and Jeremy Locke, Elgin
County Railway Museum discuss the
merged future of railway organizations
at the November Business After 5 at the
CASO building in St. Thomas.

January
Business After 5
Date:

Last call for Uncorked … almost!
Tickets for the Chamber’s 5th annual “St. Thomas
Uncorked” event have been selling quickly and, with
Christmas fast approaching, it’s likely there will be
few or no tickets left once January gets here.
Uncorked is our annual wine-tasting event mixed
with some art appreciation in the comfortable setting of the St. Thomas Elgin Public Art Centre. The
date is Saturday January 21, 7 p.m. to 10:00 p.m.
Tickets are the same as last year – $45 per person
– and include 5 wine-sampling tickets plus unlimited opportunities for food samples that complement
the 16 wines to be featured this year. All wines are
served in a “blind” taste test, initially identified only
by number. As the evening progresses, our sommelier
and event MC Jamie Quai, will reveal each wine and

provide details. At the conclusion of the event, we
will provide lists with LCBO product numbers, wine
names and prices to make finding any new favourites
really easy.
More event details and ordering information are in
the Events listing on the Chamber website at www.
stthomaschamber.on.ca or you can call the Chamber
of Commerce office and speak with any staff member
at 519-631-1981.
Uncorked is made possible by several sponsors. Our
2017 main sponsor is TD Bank. The Real Canadian
Superstore will be our provider of delicious foods for
this event.
In short, if you don’t yet have your tickets, contact
us now, before the last few remaining tickets are gone!

Wednesday January 18, 2017

Host & Sponsor:

Art winner

Talbotville Berry Farm
11054 Sunset Road, St. Thomas

At November’s Business After 5,
original artwork of the Cabot Trail
by Sine Maule was won by Tim
Townsend (left) from COAD My
Fireplace. Barry Fitzgerald from the
St. Thomas & District Chamber of
Commerce presented the winning
painting to Tim.

Come join us in the
brand new building!
Sponsor Remarks &
Door Prize Draws start at 6:15
Great door prizes! Exceptional hors
d’oeuvres and snacks plus all of your
favourite refreshments.
Free Admission to all personnel
from any organization that is a
Member of the St. Thomas & District
Chamber of Commerce.
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Healthy Lifestyles for the New Year
A special feature in the January edition of Elgin This Month
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Viewpoint

Six low-cost ergo solutions for small business
If you have ever considered changing office or
workplace equipment to make ergonomics a priority, it’s no surprise if cost has made you re-think
the concept.
WSPS (Workplace Safety & Prevention Services) works with the Chamber and our Members
on virtually any issue that concerns well-being,
health and safety on the job.
“When it comes to addressing ergonomic issues,” says WSPS ergonomist Mike Lanigan,
“small business employers tell me they face three
big challenges: cost, time, and resources. ‘This is
why I can’t do it,’ they say. These are very real challenges for businesses of any size,” continues Mike,
“but low-tech, low-cost solutions exist.”
Mike shared six tactics that can help people work
more comfortably and efficiently, and require little “talk, time and resources” to implement.
1. Observe and communicate. One of the first
things I encourage when I do a walk-through
at a workplace is to visually observe job tasks
and identify potential musculoskeletal disorder
(MSD) hazards. Are people hunched over their
work? Lifting awkwardly? Reaching above their
shoulders? If so, adjust the work surface, racking
and working heights, positioning to help workers
maintain a neutral posture and reduce reach.
2. Provide a lifting or carrying device if the
work involves a lot of manual material handling –
lifting, pushing, pulling, and carrying. Use a dolly

cart or lift table to move
boxes, which can significantly reduce the amount
of lifting and carrying required. Also, implement a
two-person lift for slightly
heavy or awkward loads.
3. Add ergonomics to
decision-making when
modifying or purchasing tools and equipment.
For example, when purchasing a hand tool take
into account the weight,
amount of vibration,
and grip required, so that
people can avoid straining
their arm or wrist. Involve
management and/or workers who use the equip- especially if the vendors have ergonomic expertise.
ment. They use the equipment daily and may have Trade shows are a great hands-on opportunity for
great advice and suggestions on how to perform testing products and asking questions. Often the
shows have low or no entrance fees. Send workthe job tasks more efficiently and comfortably.
4. Train supervisors and the health and safety ers (i.e., the users) as well as supervisors, who will
representative on how to recognize, assess and have a broader sense of how well products or solucontrol MSD hazards, and if resources allow tions would fit their workplace.
How WSPS can help
train all workers. With a small business you have
Businesses of all sizes can access free and lowa smaller workforce, so it wouldn’t take long to
train one or two people or even all employees. cost online resources, including a new video, PreHave the training focus on the workplace’s pri- vent Musculoskeletal Disorders in Your Warehouse, that supervisors can download or stream,
mary MSD hazards and common tasks.
5. Provide everyone and e-courses, for individual awareness training.
with basic aware- “We also have a variety of free downloads,” says
ness training on er- Mike, including
• an MSD hazard checklist
gonomics (e.g., how
• an MSD risk assessment and discomfort survey
to recognize awkward
to help with general ergonomic assessments
postures, high forces
• office ergonomic checklist to help with hazard
or repetition) to esidentification and workstation set-up
tablish a baseline un• stretching and infographic posters
derstanding of the
WSPS ergonomists can deliver lunch ’n’ learns
hazards, and so that
people will feel com- and onsite training, work with your joint health
fortable identifying and safety committee or health and safety repreMSD hazards and be sentative on their inspections, and help you deable to watch out for vise a sustainable, results-based MSD prevention
themselves and each program.
For full information on WSPS services and reother.
First Data’s trademark is
6. Check out prod- sources, just visit the WSPS website: www.wsps.
providing fast, safe and
ucts at trade shows, ca
cost-efficient transactions.
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St. Thomas & District
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Chamber News

$16 billion Ontario tourism gap requires
a dedicated government strategy
Tourism industry is an important economic
driver in St. Thomas and district
Lost revenue from Ontario’s Tourism industry also focuses on drawing in visitors from around the
is impacting job creation and economic growth, world,” said Allan O’Dette, President and CEO of
and the Chamber wants to work to address the the OCC. “If we can do this successfully, the provchallenge.
ince will achieve substantial economic gains while
The St. Thomas & District Chamber of Com- keeping up with global growth trends.”
merce, in partnership with the Ontario ChamTo produce this report, the OCC convened a
ber of Commerce (OCC), has released new data group of Ontario’s leading thinkers within the
that reveals a significant tourism opportunity gap tourism community. The report builds on previous
when compared to international growth rates. Ac- initiatives undertaken by members of the tourism
cording to the research in our latest major report, industry and further substantiates the need for a
Closing the Tourism Gap: Creating a Long-Term focused and measured approach targeted towards
Advantage for Ontario, Ontario has foregone supporting the future of tourism in Ontario.
nearly $16 billion in visitor spending between
The complete 40-page report may be viewed
2006 and 2012 by not keeping up with global and/or downloaded from the Chamber website at
growth trends. While this year has been a strong www.stthomaschamber.on.ca.
year for tourism in Ontario, it is important that this recent growth is translated
into long-term, sustainable gains in
tourism visitation.
“The tourism industry is an important economic driver in St. Thomas &
District as well as in many other communities across the province,” says Bob
Hammersley, President & CEO of
the St. Thomas & District Chamber.
“However, through research outlined
in this report, we’ve found that Ontario
is missing out on significant tourism
growth in comparison to international
trends. Our local industry and the
province as a whole must take steps to
boost our reputation as a global destination for foreign visitors and close the
tourism gap.”
The report identifies a number of
challenges faced by tourism operators
and the broader tourism community
in Ontario, while presenting a series of action items to address them.
The St. Thomas & District Chamber
is encouraged that the government
is moving ahead with an action plan
for the province’s tourism industry, a
key consideration highlighted by our
Members.
Our report is clear about the need for
any provincial strategy to include measurable targets, a practice currently
employed by many successful tourism
destinations. These targets would help
to organize and coordinate tourism activities amongst the diverse group of
public and private tourism organizations in Ontario, another key recommendation of the report.
“Ontario’s tourism sector needs a
dedicated strategy driven by the provincial government that not only proTel: 519-631-9393 I 45 METCALFE ST, ST. THOMAS,
motes tourism within Ontario, but

Important merger

The new “Railworks” merger
was the big announcement at
November’s Business After Five.
The four organizations of On Track
St. Thomas, Elgin County Railway
Museum (ECRM), North America
Railway Hall of Fame (NARHF)
and the Iron Horse Festival are
uniting and will work together to
continue to preserve the city’s
railway heritage. On hand for
the announcement were Serge
Lavoie from On Track (left), Jeremy
Locke from ECRM, Matt Janes from
NARHF and Paul Corriveau from
the Iron Horse Festival.

We want to wish everyone a very Merry Christmas
and a Happy New Year!

December, 2016
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Legal Business

New Year’s tinkering with land transfer tax

As we all know, Ontario has levied a tax on the
transfer of real property for many years. Although
the rate of tax has remained constant over time,
(since 1989) the amounts charged on individual
transactions has not. The reason for this is simple;
the tax is based on the value of the property transferred. And as we have seen, those values have increased substantially in recent years, particularly in
the Toronto area.
The Province is faced with somewhat of a dilemma. On one hand, certain geographic markets risk
being enveloped in a “real estate bubble”, and, on
the other, first time buyers are being forced out of
the market by escalating home prices. Much has
been written about the causes of the apparently
over-heated real estate market, as well as proposals
to stem the inflationary trend.
We have enjoyed a considerable period of historically low interest rates, which have, in turn,
reduced the monthly carrying costs of a mortgage.
Buyers have been able to borrow more and this
ability, it is suggested, has pushed prices upward.
As well, a certain level of speculation has been
identified in principal residences, as well as traditional rental properties. In addition, some analysts
have identified foreign investors as part of the
problem. And, one cannot discount the simple
effect of stronger demand in certain markets, in
particular the GTA.
The federal government has addressed the prob-

lem with various adjustments to lending rules, and
mortgage insurance premiums, with limited results. The feds could intervene and arbitrarily raise
mortgage interest rates. However, such draconian
measures have proven disastrous in the past. At
the provincial level, direct taxation is perhaps the
only tool at its disposal with which to control the
growth in any economic sector. And, as we have
seen with the introduction of harmonized sales
tax, great care must be taken.
First, in order to address the predicament of first
time buyers, the Province, as of January 1, will
increase the maximum refund of Land Transfer
Tax to $4000 from the present $2000. A little
background might be helpful. The rates of Land
Transfer Tax are: .5% on the first $55,000; 1% on
the amount up to $250,000; 1.5% on the amount
up to $400,000; and 2% on the amount over
$400,000.
So, under the present refund system, a first time
buyer could purchase a home with a value up
to $227,500 without paying Land Transfer Tax.
Under the new rules, he/she will be able to buy
a home valued at $368,000 with no tax. The government estimates that, as a result of the change,
more than one half of all first time home buyers
in Ontario will pay no tax. As well, there will be
enhancements for first time buyers of more expensive homes.
Now, what about the “bubble” problem? Re-

member I said the rates of tax had not changed in
many years? Well, it looks like there may be some
tinkering of the rates on the horizon, at least in
relation to certain types of properties, and certain
types of buyers. The good news is there does not
seem to be any indication of rate changes immediately.
The Province is proposing to put in place a system to gather the following information: intended
use of property (principal residence or rental); residency, citizenship and permanent resident status
of the purchaser; and the type of property, such as
residential, commercial, agricultural, industrial or
recreational. Maybe it’s just me, but I don’t think
the government is gathering this information just
for fun.
On behalf of Michael and myself, and the staff at
Fordham and Brightling, we wish everyone a safe
Christmas and a prosperous New Year.
Questions, comments and
suggestions for future columns
are welcomed by lawyer Monty
Fordham at his office: Fordham
& Brightling Associates – Lawyers, 4 Elgin Street, St. Thomas.
Telephone 519- 633-4000,
Monty Fordham FAX 519-633-1371 or e-mail:
montyfordham@4elgin.ca

Donation Day on Sunday, Dec 11, 11am - 3pm
supporting the Psychiatric Survivors Network
of Elgin collecting clothes, food, blankets etc.
Santa will be there and free slices of pizza when you
donate.And lots of fun things for kids too!

open at 11am
everyday
We Deliver
all Day and Night
www.dominos.ca

519-633-3123
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Group bene�ts made speci�cally for small business
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Member News

New War Memorial Park planned
In the months ahead, a unique project will be
completed in St. Thomas/Elgin County.
A new Veterans Memorial Garden will be created in the municipal green space/parkland area
along Moore Street just south of Talbot and
north of Centre Street, and east of the L&PS railway tracks. It will be the place where over 10,000
local men and women from Elgin County who
answered the call – and to the over 1,000 who
never came home – will be recognized.
The project is being organized by volunteers
working as the Memorial Site Committee. Longtime community supporter Herb Warren is the
Chairman of the group. They anticipate that the
Garden will quickly become a fundamental part
in honouring and remembering and will bring
forth an exciting new era of commemoration allowing us to respect the fallen in a new reverential location.
The Garden will include the Great War (WWI)
Soldier, moving the memorial from its present
location at the St. Thomas Elgin General Hospital (STEGH). The WWII/Korean Cenotaph
moves from its Talbot Street location at Princess
Avenue half a block east to the new site. In addition, plans for a third element honoring the
Afghanistan conflict will also be included
The current site for Remembrance Day events
at STEGH has been deemed as being unsuitable,
especially with all of the new construction on the

hospital property. The goal is to have the new
location completed and dedicated for the November 11, 2017 Remembrance Day Service. As
required, Moore Street can be closed for events
with little disruptions for traffic or businesses on
Talbot Street.
The organizers want to create a special place
and invite you to join others in saluting those
who served Canada. They hope donations large
and small will allow the City of St Thomas are
inviting you to do something extra special in St
Thomas to not forget by making a meaningful
gift towards this project!
The initiative has unanimous support from the
City of St Thomas, Karen Vecchio, M.P.; Jeff Yurek M.P.P.; the 31CER (The Elgins) and Branch
41 of the Royal Canadian Legion.
The project has a total estimated cost of over
$225,000 with fundraising efforts already underway showing positive success. It is anticipated that several levels of government will also
contribute to the Veterans Memorial Garden.
Donations can be brought to St. Thomas City
Hall City Hall with charitable receipts available.
Cheques are to be made payable to ‘City of St.
Thomas’.
Vimy Ridge, Passchendaele, Juno Beach and
D-Day, the Battle of the Atlantic, the Air War
in Europe, Hong Kong, the Pacific War, freeing
the Netherlands, the Korean Conflict, numer-

Making the holiday
season brighter

War Memorial Park Site Committee members
Herb Warren (left) and Allan Weatherall display
a model of the site at the November Business
After 5 at the CASO Station in St. Thomas.
ous Peace Keeping Missions, and most recently
Afghanistan, all bring floods of memories for
Canadians. The significance of the Garden and
its importance for families of our fallen from St.
Thomas and Elgin County are primary elements
that will be created.
Lest We Forget!
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Enjoy your time with family and friends
this festive season. Happy Holidays!
Michael Moore
Tel: 519-637-7747
michael.moore@sunlife.com
www.sunlife.ca/michael.moore
#3 - 9 Princess Avenue
St. Thomas, ON N5R 3V3

Mutual funds offered by Sun Life Financial Investment Services (Canada) Inc.
Sun Life Assurance Company of Canada is a member of the
Sun Life Financial group of companies.
Life’s
© Sun Life Assurance Company of Canada, 2014.
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Let Us ensUre YoUr VehicLe is
readY for that hoLidaY roadtrip!
• Expert Auto Repairs
• Professional Diagnostics
• Warranty Approved
All Major Fleet Cards Accepted
Over 20 Years Experience Scheduled Maintenance

We schedule your vehicle
appointments around your time
line so it is convenient for you.
Experience service the way it should be.

®

brighter under the sun
ELGIN THIS MONTH

135 South Edgeware Rd,
St Thomas
519-631-7117
www.stthomasautoguys.com
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Pro Text

Rudolph’s nose is too red …Take his keys
by Angus Gale

Halloween marked the beginning of holiday season and multiple opportunities for friends, family
and coworkers to gather. Hosts who serve alcohol
should take steps to limit their liability and make
sure they have the proper insurance.
Social host liability, the legal term for the criminal and civil responsibility of a person who furnishes liquor to a guest, can have a serious impact
on party throwers. At least half of the provinces
have Occupiers’ Liability legislation which means
that anyone who has control over premises (renters, owners, and special occasions) could be responsible for injuries to people who are invited
onto the premises. This includes being responsible
for the condition of the premises, the conduct of
the guests, and incidents coming from the activities allowed on the premises.
Before planning a party in your home, it is important to speak with your insurance broker/agent
about your homeowner’s coverage and any exclusions, conditions or limitations your policy might
have for this kind of risk. Whether you are hanging
out with a small group of friends for cocktails or
throwing a large company bash, remember that a
good host is a responsible host, and needs to take
steps to ensure guests get home safely if they have
been drinking.
If you plan to serve alcohol at a holiday party, here

are some tips to promote safe alcohol consumption
and reduce your social host liability exposure:
• Consider venues other than your home for the
party. Hosting your party at a restaurant or bar
with a liquor license, rather than at your home,
will help minimize liquor liability risks.
• Hire a professional bartender. Bartenders with
Ontario’s SmartServe certification are trained to
recognize signs of intoxication and are better able
to limit consumption by partygoers.
• Encourage guests to pick a designated driver
who will refrain from drinking alcoholic beverages
so that he or she can drive other guests home.
• Be a responsible host/hostess. Limit your own
alcohol intake so that you will be better able to
judge your guests’ sobriety.
• Offer non-alcoholic beverages and always serve
food. Eating and drinking plenty of water, or other
non-alcoholic beverages, can help counter the effects of alcohol.
• Do not pressure guests to drink or rush to refill
their glasses when empty. And never serve alcohol
to guests who are visibly intoxicated.
• Stop serving liquor toward the end of the evening. Switch to coffee, tea and soft drinks.
• If guests drink too much or seem too tired to
drive home, call a cab, arrange a ride with a sober
guest or have them sleep at your home.
• Encourage all your guests to wear seatbelts as
they drive home. Studies show that seatbelts save

lives.
• Know your guests – it is much easier to track
the changes in behaviour of those you know.
• Try to serve all drinks yourself and avoid selfserve bars to track and monitor your guests’ consumption. Consider hiring a bartender trained in
alcohol service.
• Meet, greet and repeat – meet and greet all your
guests as they arrive in order to determine if they
have had anything alcoholic to drink before arriving. If the party is an open house or cocktail format, repeat the process as guests leave.
• Keep the phone numbers of cab companies
handy and tell the guest that a cab has been ordered – don’t give them the option to refuse.
• Call the police – If the person refuses to give the
car keys or spend the night at your house, call the
police. It may seem drastic, but it could be a choice
between that of an upset friend or far more tragic
consequences.

Angus Gale

This column appears regularly
in Business Beat and has been
submitted by Angus Gale, RIBO.
Angus is a Personal Insurance
Broker/Advisor with Reith
& Associates Insurance and
Financial Services Limited, 462
Talbot Street, St. Thomas.

Season’s Greetings

Help With:
•
•
•
•

Resume
Job Search Support
Employment Programs
Direct Link to Employers

400 Talbot Street,
St. Thomas, ON
(519) 631-5470
160 Main Street,
West Lorne, ON
(519) 768-0020

Services Are Free!

www.employmentserviceselgin.ca

December, 2016

ELGIN THIS MONTH

14

New Members

New Members
Canadian Tire
25-1063 Talbot Street
St. Thomas, ON N5P 1G4
Phone: 519-631-4910
Website: www.canadiantire.ca
Email: pmarcotte.ctd@gmail.com
Contacts:
Pierre Marcotte, Owner;
Brenda Bakker, General Manager;
Dwayne Buhler, Service Manager
Buyers Guide Categories: Auto Parts, Auto Repair, Hardware, Paint, Plumbing Equipment &
Supplies, Sports Equipment & Clothing, TiresSales & Service
Products & Services: This fall has seen the
changing of local ownership and we are pleased
to welcome Pierre Marcotte and his staff team to
the St. Thomas Canadian Tire. Since 1922, Canadian Tire has grown and expanded to include
over 430 locations across the country. Offering a
huge variety of products from home décor, appliances and sporting equipment to auto service
and tires, they have something for everyone.
Century Chocolates
182 Main Street
West Lorne, ON N0L 1M0
Phone: 519-768-3888
Email: centurychocolates2@outlook.com
Contacts: Krista & Ryan Harris, Owners
Buyers Guide Categories: Food Specialties,
Food-Wholesalers
Products & Services: Century Chocolates specializes in quality handmade chocolate products.
Available in a variety of tastes and flavours, as
well as a great selection of assortments, gift baskets or individual treats, their chocolates make a
perfect addition to any special occasion!
Doholis-Lambert
10 Rossmore Court
St. Thomas, ON N6C 6A3
Phone: 519-671-2978
Email: paul@doholis-lambert.com
Website: www.doholis-lambert.com
Contacts: Paul Lambert, Managing Partner
Buyers Guide Categories: Business Advisory
Services, Business Information Services
Products & Services: Doholis-Lambert’s goal
is to help good companies become great companies.
They work with entrepreneurs and business leaders who want more out of their business — who
want to achieve their goals more quickly, easily, and with less effort. Their proven system of
simple concepts and practical tools can help you
do the same.
Elgin Mall
417 Wellington Street
St. Thomas, ON N5R 5J5
Phone: 519-633-6046
Email: vicki@elginmall.com
Website: www.elginmall.com
December, 2016

The St. Thomas & District Chamber of Commerce proudly welcomes the following businesses and individuals as our newest Members. Those listed below were accepted as registered Members to October 16 – November 15, 2016. Once an organization registers with the
Chamber, all personnel (owners/managers/staff) within the organization have full access to
all Chamber programs, projects, events and services.

Contacts:
Jay Burstein, Owner
Vicki Browne, Property Administrator
Buyers Guide Categories: Shopping Centres
Products & Services: Elgin Mall is under new
ownership! The new owners are working to
grow and enhance a mix of retail, service and
entertainment shops and services, including St.
Thomas’ only movie theatre. It is the only enclosed shopping centre in St. Thomas and is the
perfect meeting place for businesses, family and
community organizations.

ranean restaurant offering a variety of authentic
meals and dishes gathered from across different
Mediterranean cultures and countries. Choose
from a selection of delicious homemade meals,
made of the best and healthiest ingredients. The
menu caters to vegan, vegetarian and traditional
needs with a selection of sea, white meat and red
meat dishes. Guests will always enjoy a pleasant
Mediterranean experience at Recipes.
Talbotville Berry Farm
11054 Sunset Road
St. Thomas, ON N5P 3T2
Phone: 519-615-1164
Email: talbotvilleberryfarm@gmail.com
Website: www.talbotvilleberryfarm.com
Contacts: Shirley Simpson, Owner
Buyers Guide Categories: Agriculture – Growers & Producers, Food-Wholesalers, Food Specialties, Grocery/Food Stores
Products & Services: Talbotville Berry Farm is a
family owned and operated 100+ acre farm. They
grow and supply local produce, baked goods,
jams, pickles and more to Elgin County and
surrounding area. They have recently opened a
spacious and modern new year ‘round market to
better serve you!

Mustang Products
35 Currah Road
St. Thomas, ON N5P 2R9
Phone: 519-685-5505
Email: bsparling@mustangproduct.com
Website: www.mustangproduct.com
Contacts: Brad Sparling, President; Angela Sparling, Vice President; John Lee, Vice President
Buyers Guide Categories: Promotional Products; Distributors; Manufacturers
Products & Services: Founded in September
2003, Mustang has relocated to St. Thomas from
London. The firm brings high-quality functional products to life under high-end licensed
brands. The company
produces and distributes a wide variety of
items, many of which
serve major professional sports teams and
leagues across Canada,
the US, and beyond.
Making practical prodPlease donate to Christmas Care
ucts memorable, at
fair prices, has been
with Toys and Non-perishable food items
their goal and they are
proud to continue to
at our office at 115 Curtis St., St. Thomas
expand their offering
to the retail community and corporate business partners. Mustang
is 100% Canadian
owned and operated.

Let’s Help Families in Need
This Holiday Season

Recipes
Elgin Mall
417 Wellington Street
St. Thomas, ON N5R
5J5
Phone: 519-207-2345
Email: recipesrestaurants@outlook.com
Website: www.recipesrestaurants.com
Contacts: Bilal Khalife
& Hassan Chirry, coowners
Buyers Guide Categories: Restaurants
Products & Services:
Recipes is a Mediter-

Full Range of Accounting Services
Auditing • Accounting • Taxation

Business Plans • Management Consulting
Small Business Services • Bookkeeping Services
Estate and Trust Returns
Business Succession Planning
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Mark Lassam, CPA, CA

115 Curtis Street, St. Thomas
519-631-1631
mark@lassam.ca
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Chamber News

Our plan for service & progress
The Chamber’s work to advocate on behalf of
our Members and to be the best local source of
business and community information means we
must be closely connected to the provincial and
national parts of the Chamber network. Locally,
we must also work to ensure connections to data
and organizations which collect and feed information relevant to the St. Thomas & District market.
As the 13th annual Ontario Economic Summit (OES) came to a close on November 4, the
Ontario Chamber of Commerce (OCC) unveiled
plans to release its future economic agenda for
the province. With key leaders from government
and business in attendance, the OCC outlined
the direction of its new Ontario Economic Report (OER), which will reflect the outcomes of
the OES and will build upon the resolutions from
Ontario Chamber Network’s Annual General
Meeting each spring.
90% of the legislation and related functions that
impact employers, employees and the ability to
do business originate at the provincial level. For

that reason, the work of the Ontario Chamber
of Commerce is vital to us. And so is the support and input of local data we obtain from our
Members through channels such as surveys. For
example, for four weeks from late October to
mid-November, we published a link in our weekly
email newsletter “Green Mail” and on the Chamber website inviting local viewpoints for our annual Business Confidence Survey. As you will see
below, our work to collect local data contributes
to a broader result that produces the most accurate and valued market data in Ontario.
With the first edition of the Ontario Economic
Report to be released in February 2017, the OER
will be a permanent, annual, institution for the
OCC, and will be made up of four pillars:
1. Business Confidence Survey, containing
self-reported economic data from Ontario’s business community and developed in partnership
with Fresh Intelligence;
2. The Economic Prosperity Index, focused on
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tracking and measuring economic data that indicates the Government’s ability to support business
and achieve economic goals over time, developed
in partnership with the Canadian Centre for Economic Analysis (CANCEA);
3. Economic outlooks, forecasting the year
ahead, with regional data to understand Ontario
as provided by Central 1 Credit Union; and
4. Policy programs, outlining the central advocacy efforts for the Ontario Chamber Network in
the coming year in order to convene business and
government to drive prosperity in the province.
This new annual report will guide OCC policy,
support the broader Chamber Network and help shape government
policy. It will lead conversations about
business in Ontario and inform important public policy decisions for a more
prosperous province.
“Ontario businesses are looking for
stability and economic certainty,” said
Allan O’Dette, President and CEO
of the OCC. “The Ontario Economic
Report will offer a detailed roadmap
for how government and business can
work together to achieve their shared
goals. It is important that public policy
address the concerns of the business
community.”
The OES was established by the Ontario Chamber in 2003 and is now
the premiere conference for Ontario’s
leaders in public policy, politics, and
business to convene and discuss how
to build and grow Ontario’s economy.
It is held each year in Niagara-In-TheLake in late October or early November. Discussions at this year’s event,
November 2 to 4, focused on creating
conditions that will establish the province as a global leader in innovation.
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