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ST. THOMAS UNCORKED IS ALMOST SOLD-OUT!
– Last call on tickets / waiting list now open

Chad Ghattas from Lynhurst Esso was
the winner of a $100 gift certificate
from Berry Hill Limited at the December
Chamber Business After 5 at St. Anne’s
Centre. (Photo courtesy of Photos by MG).

January
Business After 5
Date:

Wednesday January 18, 2017

Time:

It’s a guided wine tour around the world,
and it’s called St. Thomas Uncorked – our
annual BIG night with BIG wines. The
2017 edition will be Saturday January 21,
2017 at the St. Thomas - Elgin Public Art
Centre, downtown at 301 Talbot Street,
from 7:00 p.m. – 10:00 p.m.
Tickets are approaching sold-out but it’s
entirely possible that some people may
have to change plans, so our Member Services team is still welcoming ticket orders
for remaining tickets and will build a waiting list we can
use for filling any last-minute changes.
To check on available tickets, there are two options.
Visit our website at www.stthomaschamber.on.ca and
place your order through our electronic box office in the
Events section. If tickets are still available, no problem.
Your order will be taken, payment accepted and a receipt
issued by return email. If you try to order online, and the
system rejects your order, that means our event is full.
In that case, just call Christy Hunking at the Chamber
office at 519-631-1981 extension 526, and we will add
your name and request to our waiting list.
If you have previously placed a successful order and
wish to add or subtract tickets, we can accept changes via
phone, email or in-person until close of business at 4:00
p.m. on Friday January 13. After that, we have to make
firm arrangements for all food and beverages.
If you’ll be joining is this year at Uncorked, here’s what

Doors Open at 5:00 p.m.
Sponsor Remarks
& Prize Draws start at 6:15 p.m.

Local produce
year-round

The Urban Farm was just one of the
exhibitors at the December Business
After 5. Buy fresh vegetables, greens
and herbs even in January from this
new hydroponic farm located at 150
Burwell Road in St. Thomas. No produce
is harvested until it is ordered, insuring
freshness and high nutritional value.
(Photo courtesy of Photos by MG).

Site:

Talbotville Berry Farm Market
11054 Sunset Road, Talbotville
Plenty of valuable door prize draws
including Market gift baskets plus a
one-nite Holiday Inn Suites gift card.
Free Admission to all personnel
from any organization that is a
Member of the St. Thomas & District
Chamber of Commerce.

Report on RRSP’s and Investing
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to expect: It’s going to be a fun and entertaining night.
We’re very grateful that TD Canada
Trust returns as our main sponsor of this
event, joined by our food sponsor the Real
Canadian Superstore, and by our table
sponsors – Michael Clark Construction,
Dowler-Karn and the Comfort Inn.
St. Thomas Uncorked has been a sellout every year since we launched this wine
tasting and art appreciation event in 2012.
Beyond the wine and abundant food there will be a large
Silent Auction and door prizes. Quai du Vin’s resident
sommelier – and recently-crowned Ontario Grape King,
Jamie Quai, returns as a member of our Member Services Committee’s organizing group. Jamie specializes in
wine and food pairings using the 16 different wines to
be featured this year.
Our wines will all be products available locally through
the LCBO, and we will proudly feature a selection of
reds and whites from local, national and international
wineries. The wines will be served initially in a “blind”
form and identifiable only by number. As the evening
progresses, the name of each wine will be revealed. It’s
entirely possible you could find a new favourite or two!
Thanks to the generous sponsorship support of the
Real Canadian Superstore, our guests will enjoy a wide
variety of fruits, cheeses and hors d’oeuvres prepared to
complement the wines we offer.

A special feature in the February edition of Elgin This Month

Greg Minnema,
Advertising Sales

To take advantage of excellent advertising opportunities like this,
give me a call at 519-633-1640 (ext. 222)
or email me at gregthismonth@theweeklynews.ca

February Edition Advertising Deadline is January 17th

Business Beat
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Viewpoint

Five business trends to watch this year
by Christina R. Green

It’s that time again … time to focus on a new year.
With 2016 seen as a roller coaster of upsets and it
has a lot of people nervous about what’s on the horizon in this country and the global economy.
2017 is bound to be an exciting year. Here are five
business trends that are likely to have the largest effect on your organization:
1. The freelance economy
Forbes recently published an article that referenced a large-scale survey of the growing freelance
(or gig or contractor) economy. While there are no
Canadian stats in the article, it’s safe to assume some
parallels – especially in the light of exponential
growth. It was expected the number of U.S. freelancers would reach 55 million in 2016, up 1.3 million from 2015. That means freelancers now make
up 35% of the U.S. workforce.
What does this mean for your business?
One, it probably means you will be working wth
contractor help or freelancers in the future. Freelancers can help you extend your offerings for less
money than a permanent hire. It also means there’s
a good likelihood that talent will continue to leave
the traditional corporate setting and your contracted “employees” may be people you’ve never met
face-to-face.
2. Personalization for everyone
Personalization is an increasing trend in market-

ing. This isn’t exactly new to
2017, but expectations are on the
rise and personalizing your offerings to your audience is less of a
trend and more of a must-have.
So why am I listing this as a trend?
Because businesses will need to
embrace this growing customer
expectation, and the only way to
accomplish it, so that it scales, is
through data. If you aren’t currently collecting data on customer
preferences and activity history, you need to be.
Everyone is looking for a tribe, and personalizing
your sales approach and customer communications
will make people feel like you “get” them.
3. Value of content
Content will continue to evolve and most businesses are starting to realize the value of it. This
means soon content production will become what a
Twitter stream has – lots out there, not all of it valuable. Everyone will be producing e-books, whitepapers and checklists for download. The playing field
will become very crowded as marketing agencies
and departments are touting this content as a necessary part of marketing today.
In order to stand out in content, your pieces will
need to be well-researched and answer the questions
your customers and potential customers have. Written content will take on a much more professional
quality. Even short
pieces will need to be
meaty. Video will become an essential part
of your content creation. Which brings us
to the next trend …
4. Increased video
Video is hot but will
become hotter. With
opportunities on platforms like Facebook
Live and others, you
can expect more and
more businesses will
embrace
“teachable
moments” and shares
on videos. There will

be more of a focus on “real” and “transparent” than
fully produced, commercial pieces. You can expect a
lot of “in the moment” video captures.
It’s a way of drawing your audience in, solving
their problems, and being a resource for them. It’s
also entertaining and that’s a major part of this
trend. People want infotainment. They want to be
entertained and they want information. If you can
give them both, they’ll be more likely to share and
enjoy your pieces. Remember, people want to do
business with people they know, like and trust.
5. Everyone gets a trophy
Business people lament the issues with giving everyone a trophy in children’s sports because of the
expectations this sets, but as the oldest wave of millennials begins to hit their mid-thirties and takes
on more manager roles, we’ll start to see a kinder,
gentler business atmosphere that offers a lot of opportunity for team projects and mentor programs.
We can also expect a lot of change in the feedback
process. Once-a-year reviews will fade into obscurity and be replaced with more consistent feedback.
Millennials have a desire for every voice to be
heard and this may become a source of frustration
on the part of Gen Xers who just want to get the
work done.
Getting prepared to rock 2017
What can you do to prepare your business for
these trends? Decide how they fit into your business
goals and strategy. Don’t produce content because
this article says it’s important. Instead, look for ways
to create things that will be helpful to your audience and be aligned with your business goals. While
none of these are “flash in the pan” trends, it’s important to embrace them in a way that works for
your business and audience.
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Chamber News

Chamber Chair’s year-end report
The Chamber’s 2016 Chair of our Board of Di- to their websites or place advertisements on our but within the greater communities of the Onrectors was Dan Kelly, Chief Financial Officer at site. Our social media presence continues to be tario Chamber of Commerce and the Canadian
Dowler-Karn Limited. Dan delivered the text be- an important vehicle to communicate with the Chamber of Commerce. Congratulations Bob,
low to summarize our activity over the past year at greater public. Participation in our Members-on- and thank you for what you have done for us.
the Chamber’s 147th Annual General Meeting on ly Facebook group grew by 21% this year, while
As the Voice for Business, we must continue to
November 30, 2016.
our Chamber Facebook page advocate on behalf of our Members, not only at
In looking back at the conow has been liked and is fol- a local level, but also provincially and federally.
lourful and varied history of
lowed by over 700 people.
We must continue to push for legislation that althe St. Thomas & District
One of my goals for this lows business to flourish and create permanent,
Chamber of Commerce, one
past year was to increase the well-paying jobs for our community. The future
must look at how our comprofile of the agricultural sec- of our community relies on a strong economic
munity has developed and
tor of our Chamber. To that climate, including a regulatory environment that
changed over the course of
end we were very happy to fosters job growth along with competitive tax
the past 147 years. From a
participate with other Cham- and hydro rates.
community that grew as a
bers in our region in the reWe have achieved much this past year, but this
railway hub in the middle of
cent Agri-Net event hosted is only part of the process during this time of
a strong agricultural region,
by the London Chamber of transition for our business community. However,
we have embraced change
Commerce. With 10 of our the future looks bright for our Chamber, and I
through the industrial revoMember companies enroll- for one am very excited to see what the future
lution, the impact of two
ing as exhibitors, the St. holds. Our community has continually proven
world wars, the growth of
Thomas & District Cham- to be both resilient and strong, two traits that
Dan Kelly, 2016 Board Chair
the automotive industry, and
ber of Commerce stood out will hold us in good stead as we continue to journow we find ourselves in the midst of another among the other regional chambers at an event ney into the next decade.
challenging period of transition and diversifica- that has been considered a success by those who
Kindest personal regards to all.
tion of the employers who make up our com- attended.
Respectfully submitted,
munity.
One of the strongest attributes of our Chamber
Dan Kelly
Through all of this, our Chamber has survived is the breadth of people who continue to support
2016 Chair, Board of Directors
and thrived as the Voice of Business, and this year us. My relationship with the Chamber dates back
St. Thomas & District Chamber of Comwas no different. In the face of these challenging over 25 years, and throughout my time we have merce
times, this past year has presented us with signs always enjoyed an
of renewal and growth, with strong indications active membership,
these trends may be sustainable.
with individuals who
Our market place has seen a decline in busi- want to be involved
nesses since 2009, from over 1400 to slightly less and provide their
than 1100, with our Chamber seeing a similar talents to the betterdecline from over 600 member businesses to just ment of our organiover 500. However, encouraging is the addition zation. To our board,
of 59 new Members this year, and although we to those on our comhave also lost some Members this year, the ma- mittees, to our Memjority of the new additions have come since the bers who continue to
additions of Barry Fitzgerald and Christy Hunk- support our events
ing to our staff. The energy and creativity they and activities, I wish
Business Plans • Management Consulting
have brought to the Chamber has infused some to offer my heartfelt
much-needed enthusiasm into all we do.
thanks and appreSmall Business Services • Bookkeeping Services
Signs of renewal can be found within a break- ciation. Without your
Estate and Trust Returns
down of our revenues during the past year:
continued support,
Business Succession Planning
- Membership dues revenues are up 4.3% to our Chamber simply
$141,460
would not be able to
Our Knowledgeable and Friendly Staff
- Non-dues revenues from projects, events & serve our community
have
the
experience and training to help you with
activities jumped 51% to $63,000
as it does.
all
your
accounting and taxation needs
- All major events enjoyed improved financial
On a personal note,
performance in 2016
I was very proud to
• Business After 5
be on hand to hon• Free Enterprise Awards
our our President &
• St. Thomas Uncorked
CEO, Bob Hammer• Annual Members Golf Day, which oper- sley in recognizing his
ated for its 43rd consecutive year
30th year of dedicated
- Green Mail advertising revenue doubled and service to our Chamdelivery of the newsletter connects with over ber. His dedicated
2200 people each week
contributions to our
Our Chamber worked hard this year to en- Chamber and to the
Mark Lassam, CPA, CA
hance our online presence to our members and St. Thomas & Elgin
115 Curtis Street, St. Thomas
community. Our new website was launched this County community
past summer, which has enhanced the abilities go a long way to el519-631-1631
of visitors to our site to easily locate the infor- evating the profile
mark@lassam.ca
mation they are searching for, while offering of our Chamber, not
opportunities to our members to link directly only here at home,

Commitment
to Excellence

January, 2017
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Legal Business

Three Dog Nightmare
A recent decision of the Court of Queen’s
Bench of Saskatchewan dealt with the issue of
custody and division of property after a separation of spouses. While the court’s ruling, given
the current state of the law throughout Canada,
is unremarkable, the case has garnered attention
from such publications as The Washington Post
and the Guardian. The case, as they say, has gone
viral. Why? Three reasons: Quill, Kenya and
Willow, the family dogs.
Suzanne and Kelly married in June, 2000. Prior to their marriage, a cohabitation agreement
was signed. The agreement basically provided
that whatever property each party owned before the marriage would remain their property.
Property acquired during the marriage would be
treated the same way, unless the property was
designated as joint property. Other potential issues were addressed as well, but the agreement
did not address the question of custody or possession of pets upon separation.
Suzanne and Kelly did not have children, but
over the years, acquired a number of pets, including cats and dogs. It seems, particularly
with respect to the three dogs, their pets were
treated as members of their family. When the
parties separated, the three dogs went to live
with Suzanne’s parents, on an interim basis, until their permanent home could be established.
Kelly started an application for what is known

as exclusive possession of the dogs.
In other words, the judge could
treat them in the same manner as
other property. Suzanne, however,
launched a very different application.
Justice Danyliuk described the
position of Suzanne as more akin
to a custody application than one
regarding property. She sought an
interim order that Quill, Kenya
and Willow reside primarily with
her, and an order that her husband
be entitled to exercise reasonable access to two of the dogs. (Quill, it seems, was on
his last legs) She would also be solely responsible for medical, dental and dietary needs of the
three pooches.
Justice Danyliuk, while sympathetic to the
feelings of the parties, stated: “I say without
reservation that the prospect of treating pets as
children would be treated holds absolutely no
attraction for me.” He went on to say: “And for
legal purposes, there can be no doubt: Dogs are
property.” It should be noted that Justice Danyliuk’s position in this regard is consistent with the
law throughout Canada, and the United States.
In the end, Justice Danyliuk declined to make
any interim order, but rather, encouraged the
parties to settle the issue prior to trial. He stated,
“To consume scarce
judicial
resources
with this matter is
wasteful. In my view,
such
applications
should be discouraged.” So, I guess
that’s it: Dogs are just
property, like toasters
and tools. Well, maybe not quite.
In December of last

Merchant
Services:
Right
for Your
Business

year, the Quebec National Assembly passed An
Act to Improve the Legal Situation of Animals.
Under this legislation, pets are considered “sentient beings”, distinct from inanimate objects.
If similar legislation is passed in other jurisdictions, the status of pets could conceivably be elevated in the future and custody applications, or
something similar, may become more common.
Moreover, it has come to my attention in the
preparation of this article that a whole new area
of law, known as “animal law”, is evolving. Soon,
the courts may be overrun with “animal lawyers”
seeking all kinds of judicial relief for their fourfooted clients.
Until then, though, if you are considering a
custody application in respect of old Fido, forget it; for now, at least, that dog just won’t hunt.
Questions, comments and
suggestions for future columns
are welcomed by lawyer Monty
Fordham at his office: Fordham
& Brightling Associates – Lawyers, 4 Elgin Street, St. Thomas.
Telephone 519- 633-4000,
Monty Fordham FAX 519-633-1371 or e-mail:
montyfordham@4elgin.ca

First Data’s trademark is
providing fast, safe and
cost-efficient transactions.
Let us analyze your latest
statement and we will
meet or beat your
current rates.

For more information, contact your First Data Business Consultant at 1-888-265-4117.
© 2016 First Data Canada Ltd. is a registered ISO/MSP of Wells Fargo Bank, N.A., Canadian Branch,
Toronto, ON, Canada. All trademarks, service marks and trade names used in this material are the
property of their respective owners.
21958 2016
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Proud exhibitors

Robin and David Fleming owners of Elgin Monuments and Custom Stone Masonry
proudly display the range of their products at the December Chamber Business After
Five. (Photo courtesy of Photos by MG)
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Chamber News

It’s Official –
Our next Chamber adventure tour will be to INDIA!
CANADA - DELHI – AGRA – JAIPUR – PUSHKAR – UDAIPUR – DELHI - CANADA

TOUR SUMMARY:
Experience the extraordinary attractions
of north and west India and the contrasts of
Old and New Delhi. Visit the wondrous Taj
Mahal, sacred lakeside temples and a desert
tribal village. Ride on an elephant, a camel
and a romantic lake boat. Stay overnight in a
palatial 17th century Palace.
TOUR HIGHLIGHTS:
• Explore the majestic Taj Mahal at sunrise
• Climb up to the Amber Fort on the back
of an elephant
• Experience a special Pooja ceremony at a
Ghat with a Hindu priest
GUARANTEED DEPARTURE DATE:
Tuesday October 3, 2017
RETURN DATE:
Saturday October 14, 2017
Per person on Twin sharing basis:
CAD $3199 per person
CHAMBER MEMBER PRICE:
CAD $2999 per person
Single room supplement:
CAD $899

Our previous annual tours have been wellsupported and earned plenty of positive
feedback. Earlier this year, in October, we
enjoyed our biggest tour to date with over
90 people touring China. Next October,
we’re off to India. Our booking deadline has
been set for late May. In January we will announce the date, time and location of a free
information night with presentations, pictures and more. Elgin Travel & Cruises in
Elgin Mall will be our business agent on this
tour and handle all aspects of booking and
local arrangements.
Further details will be announced as they
become available here in the Business Beat
section of Elgin This Month, in the Chamber’s weekly Green Mail newsletter and online in the Events section of the Chamber’s
website at www.stthomaschamber.on.ca

New Members Breakfast
Thursday January 26

Since last July, the Chamber has welcomed over 40
new businesses and organizations as Members. To help
ensure all new Members (and their personnel) are fully
informed and aware of our programs, products and services, we will host a special, by invitation only, breakfast
event on Thursday January 26, 7:30 a.m. to 9:00 a.m.
Watch for your invitation to arrive if you’re a named
representative of any business or organization that has
joined the St. Thomas & District Chamber in the previous 6 months.
Our New Members Breakfast is made possible thanks
to the generous support of two firms with programs in
our Member Benefits Bundle. Special thanks to ARC
Benefits Planning Group and Reith & Associates Insurance and Financial Services.

Free Services For Employers and Job Seekers.
400 Talbot Street, St. Thomas
Phone: 519-631-5470
Text: 226-376-0320
160 Main Street, West Lorne
Phone: 519-768-0020
Text: 226-376-0393

www.employmentserviceselgin.ca
January, 2017
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Pro Text

Home Insurance Simplified:
The Facts You Need to Buy the Right Policy

educated buying decision. Basing one’s buying decision solely on price can be perilous.
For many homeowners, the idea of home insur- Home insurance policies are complex legal
ance simply feels like an added expense in spite of contracts that even some insurance professionals are not entirely clear on.
their home being much more
For that reason, I have written
than the mere materials it is
an important work that serves
made of—it is where one turns
as an educational tool providfor warmth, security, and timeing an insider’s perspective on
less memories.
home insurance: Home InsurThroughout my twenty-five
ance Simplified: The Facts
years of practice, the one conYou Need to Buy the Right
stant is the consumer’s consterPolicy. With this information,
nation over the cost of home
a homeowner can be armed
insurance. Perspective changes,
with insider knowledge to ashowever, once time is taken to
sist them in purchasing the
help them understand exactly
insurance policy that is a right
what is protected and how the
fit for them.
policy can save their family
With Home Insurance Simfrom the inconvenience and
plified, you can find easy-toindignity of an uninsured loss.
follow steps on how to make
No family should ever have to
Dan Reith, author of the new book sure one of your biggest inendure that.
vestments in life is one that
Consumers need to be aware
of the nuances and differences that exist between will last a lifetime. The book provides easy-to-use
home insurance policies, issued by each insurer tips regarding insurance, helping you understand;
– no two are identical – so they can make an
• How to select the
best home insurance policy based
on your needs, not
the lowest price
• Why you should
take the time to
o N ly
understand your
home insurance
2 pizzas w/ 2 toppings
policy
on each,10 Wings,
• How the rebuilding value of your
cheesy bread & 2l coke
medium
home is determined and why it
large for $34.99
is different from
appraised, assessed
and/or resale value.
• How to find a
qualified insurance
broker or provider
who has your best
interest in mind
am
11
open at
by Dan Reith

WiNTer Special
“Feed the Whole Gang” meal Deal

29

$

.99

everyday
We Deliver
all Day and Night
www.dominos.ca

519-633-3123

In Home Insurance
Simplified you will
be provided with the
answers to these questions and many more:

omaS
TreeT ST.Th
965 TalboT S
January, 2017

• Can I customize
a home insurance
policy to fit my
family’s needs?
• Are all home insurance policies created equal?
• If home insurance

ELGIN THIS MONTH

is

unregulated, how can I make sure I am getting a good deal?
It is disappointing and unnecessary for anyone
to purchase insurance that is ultimately going to
be ineffectual and not serve as the restorative solution the consumer expects. I believe this happens
because consumers choose not to learn about
what they are buying and instead simply rely on
price as their deciding factor. With the changes
occurring in coverage, underwriting, and pricing,
consumers need to take an active role in buying
their home insurance and stop considering it as
a passive obligation or unwanted expense. Insurance is an asset.
Consumers typically spend more time researching minor purchase likes appliances, cars, or vacations than they do home insurance. Yet an insurance policy that fails to meet their expectations
and provide a favourable result can cost considerably more in terms of real financial loss. I encourage home owners to seek the guidance and
advice of an insurance professional – price should
not be your deciding factor. With insurance, as
many consumer products, one usually gets what
one pays for.
The book is now available for purchase on Amazon.ca in paperback or a Kindle version. You may
also pick up an autographed copy at the Reith & Associates office, 462 Talbot Street, St. Thomas.
This column appears regularly in Business Beat and
has been submitted by Dan Reith, Principal Broker
and President of Reith & Associates Insurance and
Financial Services Limited, 462 Talbot Street, St.
Thomas. Questions and comments on this column
are welcomed by the writer at 519-631-3862 or via
e-mail: info@reithandassociates.com.
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New Members

New Members
519 Sports & Apparel
8 Devonshire Place
St. Thomas, ON N5R 3M8
Phone: 519-619-8282
Email: dave@519sports.com
Contacts: Dave Eyndhoven, Owner
Buyers Guide Categories: Sports Equipment &
Clothing, Sports Teams Uniforms, Sports, Recreation
& Fitness, Promotional Products, Signs/Screen Printing
Products & Services: 519 Sports & Apparel’s goal is to
make you Stand Out From The Crowd by offering custom sublimated uniforms for a variety of sports teams.
Avid slo-pitch players will also find a wide range of
hard to find slo-pitch equipment. Beyond sports goods,
they produce promotional products for businesses that
include custom shirts, hats, towels and more.
The Ark Property Group
185 Lake Margaret Trail
St. Thomas, ON N5R 0B7
Phone: 519-862-2252
Email: matt@u-caninc.com
Contacts: Matt McLennan, Operations Manager
Buyers Guide Categories: Property Management, Developers
Products & Services: The Ark Property Group is a
property management and development company.
They aim to improve the downtown core of St. Thomas
by restoring, renovating and leasing a variety of older,
commercial and residential properties.
Destination Church
668 Talbot Street
St. Thomas, ON N5P 1C8
Phone: 519-207-2676
Email: bfellinger@destinationchurch.ca
Website: www.destinationchurch.ca
Contacts: Beth Fellinger, Lead Pastor
Buyers Guide Categories: Church, Community Services
Products & Services: Destination Church’s mission is
to introduce people to Jesus Christ, to help them grow
to be more like Him, and then to reproduce the process
in others. On-site, they have a public health approved
kitchen that allows them to offer meal programs for
those in need of assistance. A few other programs offered at Destination Church are Sunday services, prayer
meetings, afternoon group study and Debt Center, a
CAP money course.
Digital Dackel
27 Vanier Place
St. Thomas, ON N5R 5L2
Phone: 519-709-5546
Email: fabian@herrfabulous.com
Website: www.digitaldackel.store
Contacts: Fabian Boehm, Owner
Buyers Guide Categories: Business Advisory Services,
Business Information Services, Computers – Custom
Programming, Design, Information Technology Services, Multimedia, Web Design Services
Products & Services: New to the City of St. Thomas,
Digital Dackel is a leading website and app consulting
agency. Their focus is on website optimization and digital research, as well as quantitative analysis, assessments
and mentoring. Founder and owner Fabian Boehm
was recently awarded a prestigious IBM Award for his
app that will help predict where dementia patients may
wander to and help prevent falls. The app’s goal is to
January, 2017

The St. Thomas & District Chamber of Commerce proudly welcomes the following
businesses and individuals as our newest Members. Those listed below were accepted as registered Members to November 16 – December 15, 2016. Once an organization registers with the Chamber, all personnel (owners/managers/staff) within the
organization have full access to all Chamber programs, projects, events and services.

decrease the number of dementia-related injuries and
deaths around the world. The IBM award, valued at
$48,000, will allow Digital Dackel to accelerate the
app development and launch their prototype in 2017.
FreshCo.
1010 Talbot Street
St. Thomas, ON N5P 1E2
Phone: 519-637-8570
Email: stanko.steven7@gmail.com
Website: www.freshco.com
Contacts: Steven Stanko, Owner
Buyers Guide Categories: Grocery/Food Stores
Products & Services: Since 2010, FreshCo. has been
providing a great discount grocery shopping experience for their customers with quality products of fresh
produce, dairy, meats, bakery items and more, at the
lowest prices possible. FreshCo. is the discount banner of Sobeys Incorporated (a 100% Canadian owned
company established in 1907). There are 88 FreshCo.
stores in 50 cities and towns across Ontario.
Guillevin International
126 Edward Street
St. Thomas, ON N5P 4A9
Phone: 519-633-8446
Email: devin.kelly@guillevin.com
Website: www.guillevin.com
Contact: Devin Kelly, Sales Manager
Buyers Guide Categories: Electrical Contractors, Industrial Equipment
&
Supplies,
Industrial Services, Lighting, Safety Products
Products & Services:
Established in 1906,
Guillevin International
is one of Canada’s largest distributors of electrical materials. They offer
the most comprehensive
range of electrical equipment: electrical distribution equipment, wiring
devices, service entrance
panels, transformers and
TFSAs**
fuses; lamps and lighting
fixtures; wire and cable;
conduits, ducts and raceways; and electric motors
and controls. Guillevin
also specializes in distribution of fire and safety
products, equipment and
industrial supplies.

Sub is the newest addition to the fast food choices in
St. Thomas. With over 300 stores throughout Canada
and Internationally, their commitment since 1968 has
remained the same: selling quality subs, making them
fresh and serving them fast.
The Salvation Army Community Justice Services
539 Talbot Street
St. Thomas, ON N5P 1C3
Phone: 519-633-4593
Website: www.cjslondon.ca
Email: julia_parker@can.salvationarmy.org
Contacts: Julia Parker, Executive Director; Rose Padacz, Program Co-ordinator
Buyers Guide Categories: Community Services,
Agencies & Associations
Products & Services: The Salvation Army Correctional and Justice Services and Community Alternatives for
Youth provides a safe environment and programs for
adults and youth who are at risk of or involved in the
Justice System. They operate as a faith-based, non-profit organization that serves all people regardless of age,
race, ethnicity, personal faith or socio-economic status.
As an additional service, they participate as part of the
Youth Homelessness Initiative by accepting after hours
211 calls. This organization is part of the Chamber’s
Safe Communities Coalition.

I want to retire at 60.

TFSAs •• Long
Longterm
termcare
careinsurance
insurace •
• RRSPs
RRSPs

I can help with your goals.
Let’s talk about Money for Life.

Mr. Sub
930 Talbot Street
St. Thomas, ON N5P
1E7
Phone: 519-631-4214
Website: www.mrsub.ca
Contacts: Zini Dalipi,
Owner; John Calder,
Owner
Buyers Guide Categories: Restaurants, Food
Specialties
Products & Services: Mr.

Michael Moore*
Tel: 519-637-7747
michael.moore@sunlife.com
www.sunlife.ca/michael.moore
#3 - 9 Princess Avenue
St. Thomas, ON N5R 3V3

*Mutual funds offered by Sun Life Financial Investment Services (Canada) Inc.
Sun Life Assurance Company of Canada is a member of the
Sun Life Financial group of companies.
Life’s
© Sun Life Assurance Company of Canada, 2014.
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Member News

What are we up to?

At the December Chamber Business After 5, Jane Shepherd from Corporate I.T. Solutions accepted the top
door prize, a Delta faucet valued at $469, from Chris
Palmer, Senior V-P Operations, Masco Canada.

Here’s a quick overview on five key activities
that are focused on the work of the Chamber at
the provincial level, on behalf of our Members
through the Ontario Chamber of Commerce
(OCC). In the weeks ahead through January and
February, there is a lot to come.
Health Transformation Initiative: Report IV
On December 8, the OCC released the fourth
report in our Health Transformation Initiative series: Care in Our Control: Managing Innovation in
Ontario’s Multi-Payer Health Care System. This report focuses on how our health care system struggles to define and evaluate the value of pharmaceutical and medical device innovation, and the
impact this has on both public and private payers. You can view or download this report from
the Ontario Chamber website at www.occ.ca
Health Transformation Initiative Action Plan
This month, the OCC will release the Health
Transformation Action Plan, the result of a year’s
worth of research and policy analysis, and the capstone document to our Health Transformation
Initiative. The report will be released in conjunc-

Crystal Underhill EXT 234
or Janet Palmer at EXT. 226

Rob Blaxall: President

•
•
•
•
•
•

Voice / Voice Mail
Data Communications
CCTV Video Surveillance
Security
Sound/PA Systems
Business Phone Systems

“Our customers are not just satisfied...they’re impressed!”
Now offering
voip business systems
rmbcommunications.com

P.0. Box 20155, St. Thomas (519) 633.0080 • rblaxall@sympatico.ca

Residential • Commercial • Industrial
January, 2017
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tion with a major event that frames our approach
to reforming the Ontario health care system. We
will share details as they are released.
OCC crafting letter on the importance of Ontario - U.S. trade
Another key activity slated for next month has
the OCC will be sending a public letter to President-elect Donald Trump on the importance of
continued and strengthened Ontario-U.S. trade.
In 2015, Ontario exported over $190 billion to
the U.S., while importing over $180 billion. Canada is the most important trading partner for a
majority of American states. However, there are
actions that can be taken to further harmonize
and facilitate cross-border economic activity. For
both countries, it is essential that our trading relationship continues to grow and thrive.
Ontario Economic Report
In February, the OCC will release its new annual policy agenda, the Ontario Economic Report. This document will contain the results of the
Business Confidence Survey, the Economic Prosperity Indicator, the Economic Outlook, and outline our policy priorities for the year.
Take the Red Tape Challenge and
help fix out-dated financial services
regulations
The Ontario government recently
launched its third Red Tape Challenge,
focusing on the financial services sector. Businesses and the public are invited to provide their input on unclear,
outdated, redundant or unnecessarily
costly regulations that apply to insurance companies, mortgage brokerages,
credit unions/caisses populaires and
loan and trust corporations. Submit
your feedback by January 31, 2017
via this website: talks.ontario.ca/redtapechallenge
Last year’s Red Tape Challenge focused on the automotive sector. Read
the final report on the Auto Parts Manufacturing Red Tape Challenge and see
how your input helped the government
start to take action on 63 items raised
through the consultation. Here’s the
link: www.ontario.ca/page/red-tapechallenge-automotive-parts-manufacturing-report

Full range of Public Accounting
Services including:
Auditing, Accounting and
Taxation Services

Mark Lassam, CPA, CA
115 Curtis St., St.Thomas, ON N5P 1J4
p: 519-631-1631 | f: 519-631-2929
mark@lassam.ca
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