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Attitude of gratitude
St. Thomas Domino’s Pizza franchise
owner Ken Hoose thanked everyone
at the June Business After 5 who
contributed to a May 29 fundraiser for
teen employee Jesse Baughman who
developed cancer. All pizza sales at the
store that day were donated to Jesse.
Between those sales and donations
across the country, Domino’s raised over
$30,000 for the cause.

July
Business After 5
Date:

Wednesday July 19

Time:

Doors Open at 5:00 p.m.
Presentations &
Prizes at 6:15 p.m.

Site & Sponsor:

Railway City
Brewing Company
130 Edward Street
Special Overflow Parking: GormanRupp Canada welcomes our Members
attending this event to use their nearby
lot at the intersection of Edward Street
& Burwell Road.

Planning ahead? We are!
Event and activity planning is an on-going activity for
Chamber staff and our volunteers, and a key thing for
our Members to know about. Looking ahead over the
balance of 2017 and into 2018 there are several projects
to be aware of.
The Chamber’s monthly Business After 5 events continue to be a prime way for Members to connect and reconnect with our community and business neighbours.
If you’re considering participation as a BAF sponsor,
here are the options to December
2018.
Sponsorship of our BAFs for
the rest of 2017 is completely
booked and we have only four
open months in 2018 – January,
July, September and November.
If any of those months interest
you, contact Barry Fitzgerald or
Bob Hammersley at the Chamber office as soon as possible. We
have a Business After 5 Planning Guide that can be easily
shared by email if you’d like to consider all the options
before making a firm booking.
Looking at our 2017 calendar, there are a couple of
noteworthy events to consider. National Small Business
Week is always the 3rd week in October. This year it runs
Sunday October 15 to Saturday October 21. The Chamber will host one major event that week on Wednesday
October 18 with our Business & Community Showcase.
It’s a mini trade show with 10’ x 10’ exhibit spaces for
Members at St. Anne’s Centre. Exhibitors who participated last year get (or will now have) an advance invita-

tion to return. This project is organized by our Member
Services Committee. Christy Hunking at the Chamber
office is our prime staff contact on the project. Christy
can be reached at 519-631-1981 Extension 526 or via
email:
christy@stthomaschamber.ca
Agri-Net is a November event that returns on Thursday
November 23. This one is a regional affair hosted by the
London Chamber with participation by the surrounding Chambers in St. Thomas,
Ingersoll and Tillsonburg at The
Western Fair District Metroland
Media Agriplex in London. The
purpose of this one-of-a-kind
event is to showcase the AgriBusiness Connections in Southwestern Ontario and the major
economic impact they provide.
Exhibitor participation is open
to all now at the low price of
$150.00 plus HST per space. Each exhibitor will be provided with a covered 8 foot table and the space around the
table as well as power & Wi-Fi if needed. Each exhibitor
will receive 10 complimentary event tickets to distribute
as they wish. Value of $100.00. Exhibitor set up will take
place from 1:00 - 3:00 p.m., followed by an Exhibitor
to Exhibitor Networking Hour from 3:00 - 4:00. Doors
will open to the public at 4:30 and the show will run
until 7:00 p.m. The event will draw representation from
a wide array of businesses in both the Agricultural sector
as well as those wishing to do business with the sector.
Last year’s event saw an attendance of over 600 people.

“sponsorship of our
BAFs for the rest of
2017 is completely
booked”

Free Admission to all personnel from any
organization that is a Member of the St.
Thomas & District Chamber of Commerce.
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The key to employee engagement is You
paid for it. Employees are not robots. No matter
how many times you tell others to ignore your
Would you trust the care of your most beloved Eeyore in the corner, the bad feelings are bound to
loved one to someone who didn’t like you very disrupt the working environment.
much? If you have disengaged employees you
Some disengaged employees are too far gone.
might be doing just that.
While you should give them the opportunity to
It is impossible for a disengaged employee to pro- turn it around, know that this is not always possivide excellent customer service. It doesn’t matter ble. In those cases, you need to help that employee
how skilled the employee is, if they think of your begin the journey in finding what will light their
business as the mere source of income, you/they fire.
won’t be wowing your customers.
Decide who you are and communicate it
Worse than that, those suffering from disengageThis idea is much easier if you start your busiment should be quarantined since this is a highly ness with a mission and you clearly convey it to
infectious disease. One disengaged employee can everyone you hire. Your mission doesn’t have to
make all of your employees reevaluate their level be something as grand as ending world hunger. A
of happiness within your business. For this reason, mission can be as simple as being “Smithville’s faemployee engagement is one of the most impor- vorite family ice cream shop.” Everything you do
tant investments you can make in your company. should focus on your business mission.
The good news is, a lot of that is up to you.
The importance of sharing your mission with
Act decisively
your employees is that it becomes the basis for all
If you have employees who are showing signs of decision making. If employees know and underbeing disengaged, don’t let it fester hoping it will stand your mission, they can use it as a referral
go away. It won’t. It will spread. Before you even point asking themselves at each decision, “Is this in
begin working on your company culture, tackle line with our mission?”
this problem head on. Talk with the individuals inHire for fit
volved. See if you can’t come to an understanding
Next you need to hire in accordance to your misof how you can both work on turning it around.
sion and culture that you want to create. Skills can
The one thing you don’t want is happy employees be taught easily but shaping one’s attitude to fit the
seeing disengaged employees sitting around doing culture is a lot more difficult. Keep in mind: each
the minimum with a lousy attitude and getting new hire either brings you closer to attaining the
culture you want, or
takes you further away
from your goal. Don’t
hire someone just to
plug a hole in your
payroll.
Give them the resources they need and
get out of the way
Have you ever seen
a poll about qualities
you want in a manager? If so, maybe you’ve
noticed the one thing
that is never mentioned is “micromanWe’ve got you covered. Guaranteed.
aging.” No one wants
to be spied on, told
As a small business owner, you’re trying to stretch every dollar.
by Christina Green

Self-employed?

their way is wrong incessantly, or limited in their
growth potential.
If you hire well and communicate expectations,
goals and your mission, assuming your employees
have the resources they need to succeed, they will
begin to feel the company’s success is their success.
To that end, use inclusive language like “we” when
communicating where you want the business to go
and how you’ll get there.
However, when giving specific direction or assignments forgo the “we.” No one knows who’s
doing what when you talk in generic terms about
specific roles like “We will check the Facebook
page each morning.”
Check in often
Giving employees the resources to perform their
jobs isn’t your only role. You need to provide feedback often. You’ll find Millennials, in particular,
are interested in guidance on their performance.
It needn’t be a formal review process. Just a weekly
or monthly check-in on how you think things are
going but it should be a two-way conversation and
not a monologue.
When someone exceeds your expectations, call
attention to it immediately. Give examples of why
this is ideal behavior. Don’t wait for an annual review to call it to everyone’s attention. It will get lost
or forgotten by then.
Create a culture where peers can also give constructive feedback, especially praising one another.
Receiving peer recognition helps in team building
and building a cohesive team increases employee
loyalty.
If you want your business to be successful, you
need to have a team that can help you attain your
goals. Investing in your employees and increasing
their engagement level allows you to exceed your
customers’ expectations and become a company
that everyone wants to work for.
Christina R. Green teaches small businesses, chambers
and associations how to connect through content.
Her articles have appeared in the Midwest Society of
Association Executives’ Magazine, NTEN.org, AssociationTech, and Socialfish. She is a regular blogger at
Frankjkenny.com and the Event Manager Blog.

The last thing you want to deal with is unexpected health care costs.
The Chambers of Commerce Group Insurance Plan® has
guaranteed benefits for firms as small as one or two lives.

Business Beat

No health questions. No medical exams. No waiting period.

Published by Metroland Media Group Ltd.,
and delivered to businesses in St. Thomas and
Elgin Country
For complete information on the St. Thomas
and District Chamber of Commerce, reach us at:
115-300 South Edgeware Rd.,
St. Thomas, Ontario N5P 4L1
Telephone: 519-631-1981 Fax: 519-631-0466
E-Mail: mail@stthomaschamber.ca
Website: www.stthomaschamber.on.ca
President & CEO
Bob Hammersley
Accounting Coordinator
Susan Munday
Member Services
Christy Hunking
Member Services
Barry Fitzgerald
Digital Marketing
Jeff Kelly

Coverage is guaranteed and effective the
first day of the month following application.
Coverage includes:

The Chambers Plan is designed
for small businesses just like
yours, featuring:

• Stable rates
• Simple online administration
• Health coverage including prescription drugs, paramedical
• Quick and easy claim submissions with
services, ambulance, medical equipment, vision, even
our mobile app
emergency travel coverage
• Human Resource, Legal and Accounting
• Basic Dental benefits including exams, cleanings and fillings services included in every plan
• $25,000 Life Insurance

Don’t delay! Get a free quote at www.chamberplan.ca or contact
your local Chambers Plan advisor.
450 Sunset Drive, Suite 237
St. Thomas 519-637-0181
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St. Thomas & District
Chamber of Commerce
2017 Board of Directors
Chair: Robert Furneaux
Gorman-Rupp Canada
1st Vice-Chair: Ray Bosveld
HollisWealth
2nd Vice-Chair: Brian Helmer
Reith & Associates Insurance and Financial
Treasurer: Mark Lassam, CPA, CA
Lassam & Co.
Past Chair: Dan Kelly, CPA, CGA
Dowler-Karn Ltd.
Director: Kathy Cook
World Financial Group
Director: Sean Dyke
St. Thomas Economic Development Corp.
Fanshawe College
Director: Ross Fair
Director: Kevin Jackson
Elgin Business Resource Centre
Director: Tara McCaulley Small Business Enterprise Centre
Director: Ginette Minor
Alexelle Slipcovers & Décor
Director: Chris Patriquin
Simply Pure Water
Director: Joe Preston
Wendy’s Restaurant
Director: Bob Ward
The Auto Guys
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Half of Ontarians fear their skills will soon be obsolete
The latest local and provincial Chamber research urges action to improve
The Chamber’s report outlines a strategy that unites government and inalignment of skills, education, career opportunities.
dustry to work collaboratively to ensure that all regions across Ontario have
The Ontario Chamber of Commerce (OCC), in partnership with the St. access to the skilled workforce required to compete in the global economy.
Thomas & District Chamber, has released a comprehensive report, Talent In working together on the recommendations presented in this report, Govin Transition: Addressing the Skills Mismatch in Ontario, which identifies ten ernment and industry can:
recommendations that will better align the skills acquired by Ontarians with
• Improve the transition from school to the workplace (through the expanthose required by employers. The full report is available for viewing and/or
sion of experiential learning opportunities).
download in the News section of the Chamber’s website at www.stthomas• Improve the labour market outcomes (achieved through Employment
chamber.on.ca
Ontario programs).
The report, which was developed in partnership with leading officials in
• Develop a modernized apprenticeship system (reflective of the current
the private and educational sectors, as well as with representatives from
business climate and focused on the integration of young people into
across Ontario, includes exclusive, new research of both Ontario Chamber
the trades).
Network members as well as the general population on sentiment toward
“Employers in the St. Thomas area are experiencing challenges to find
skills development. Of the six in ten of busiqualified employees all the time,” says Bob Hammersley,
nesses who attempted to recruit staff in 2016,
President & CEO of the St. Thomas & District Chamber.
82 per cent experienced a challenge in hiring “82 per cent experienced “If we align government, employers and educators to find
someone with the proper qualifications.
solutions to the skills mismatch, we can strengthen our
a challenge in hiring
“Ontario employers are finding it more and
economy and ensure there are meaningful career opportumore challenging to recruit properly qualified someone with the proper nities here in St. Thomas & District, across Elgin County
talent. If improvements are not made, we will
and throughout the entire London/St. Thomas region”.
qualifications”
find ourselves in a situation where there are
Ontario’s Chamber Network has been active on the
‘people without jobs and jobs without people”
skills issue since 2012. Locally, the St. Thomas & District
said Richard Koroscil, interim-President and
Chamber has been, and continues to be an active partner
CEO, Ontario Chamber of Commerce. “Our latest report identifies op- within education organizations in both the public and private sectors and
portunities to improve alignment of skills, education, career opportunities.” within community service collaborations including the LEPC (Local EmIt is not just employers who are concerned with the growing skills mis- ployment Planning Council) and the Elgin Middlesex Oxford Workforce
match. Of the general population, half of Ontarians are concerned their Planning & Development Board.
skills and expertise will no longer be useful or will become less valuable in
Our new research and report is part of larger advocacy work to ensure all
the next decade.
regions across Ontario have access to the skilled workforce that they require
Over the last decade, the skills mismatch has been a major concern for the to compete in the global knowledge economy.
future growth of Ontario’s economy. The report states that as Ontarians
move into the knowledge-based economy, with rapidly changing technological advancement, it is essential to leverage our greatest asset, human
capital.
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Michael L. Moore*

Chamber summer student Jeff Kelly, left, interviews Adam Beverley, owner of St.
Thomas’ new Total Plumbing Solutions, at June’s Business After 5. Jeff was one of
a team of 10 volunteers from the Chamber and the Local Employment Planning
Council conducting brief, random interviews to explore opinions on local issues
in the areas of skills, employment and government. Thanks to everyone who
participated!
July, 2017

Tel: 519-637-7747
michael.moore@sunlife.com
www.sunlife.ca/michael.moore
9 Princess Avenue, Unit #3
St. Thomas, ON N5R 3V3

Life’s brighter under the sun
*Mutual funds distributed by Sun Life Financial Investment Services (Canada) Inc.
Sun Life Assurance Company of Canada is a member of the Sun Life Financial group of companies.
© Sun Life Assurance Company of Canada, 2017.
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Legal Business
The “penalty box” in
mortgage prepayment
by Monty Fordham

Lately we have experienced one of the busiest real
estate markets in living memory. Buyers and sellers
are being forced to act quickly lest they lose out. In
most transactions, the seller is paying out a mortgage,
and the buyer is arranging a new one. It is important
for the seller to realize the amount of “penalty” being
charged by the lender in order to discharge the mortgage before the mortgage contract term has expired.
For the purchaser, it is equally important to have a
full disclosure of the methods by which the lender
will calculate any early discharge “penalty” should the

Employment
Services Elgin
400 Talbot Street
St. Thomas, ON
(519) 631-5470
text: 226-376-0320

purchaser decide to sell down the road.
You may have noticed the quotation marks around
the word “penalty”. All students of contract law will
know why. By our common law system, any provision in a contract which constitutes a penalty for
non-performance is void. However, clauses which
compensate for anticipated damages is valid. This is
why, in any mortgage discharge statement, the “penalty” for early discharge is described as “prepayment
compensation”, “cost of reinvestment” or some such
term.
So why do the lenders charge these “penalties” when
we pay them back early? Well, when you sign a mortgage, you are signing a contract to pay over a defined
period of time. The lender has loaned the money on
the strength of receiving back a certain return. If you
pay them back early, you are, essentially breaking the
contract. All future interest which would have been

Proudly
Celebrating
Canada 150!

160 Main Street
West Lorne, ON
(519) 768-0020
text: 226-376-0393

Free Services for
Job Seekers &
Employers
since 1987.
July, 2017
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received under the contract will no longer be paid, at
least not by you.
One of the more common misconceptions about
mortgage discharge penalties is that the lender will
only charge three months’ interest on the outstanding
balance. While this is true in some limited cases, in
most mortgage contracts for terms less than five years,
the lender will charge the greater of three months’
interest, or the interest rate differential (IRD) at the
time on prepayment. So what is the IRD? Well, that
gets a little complicated and varies with each lender.
Once again, it is imperative that purchasers read carefully the mortgage disclosure documents, and discuss
issues such as early repayment with their mortgage
specialist and/or their lawyer.
Essentially, there are three types of IRD’s: Standard
IRD, Discounted Rate IRD and Posted Rate IRD.
The easy one is the Standard IRD: In a mortgage
with say 25 months left, you would
compare the rate under your mortgage
with the rate presently being charged
for the term closest to the 25 months (2
years). Take the difference and multiply
the rate by the 25 months. Not hard to
see that given the static interest rates for
the last few years, this would likely be a
relatively small number.
However, when the lenders get fancy, and apply a discounted rate IRD,
the prepayment charge jumps, often
by triple the amount of the standard
IRD. Remember when you arranged
that mortgage 3 years ago? You got a
“discount” (which most people get for
just showing up) from the “posted”
rate (which almost nobody ever pays).
Well, now the lender wants a little of
that discount back. To calculate the
prepayment charge, the lender will use
the “posted rate” for 2 years but will deduct the discount you received (rather
than the lower 2 year discount). At the
end of the line, you will definitely pay
more in prepayment penalty using this
method.
And if this wasn’t bad enough, some
lenders use the “posted rate” IRD. In
most calculations this method will produce the highest prepayment charge,
mostly since the comparison posted
rates are larger numbers, and the variation between the five year and two year
posted rates can be substantially greater.
In summary, when buying or selling real estate, timing is critical. So is
a thorough knowledge of the costs of
discharging a mortgage. Some early
planning with respect to mortgage term
can be helpful if there is uncertainty
as to how long you wish to keep the
property. For sellers who are buying another property, sometimes “porting” the
mortgage to the new property avoids
the penalty altogether.
With mortgages, while it is extremely
difficult to stay completely out of the
penalty box, with a little planning, you
definitely can turn a major penalty into
a relatively minor one.
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The Chamber’s Esso road trip photo contest
From the highways and byways of Canada – from Cape Spear in the east to Vancouver Island in the west; from Point Pelee
in the south to Yellowknife in the north –
Canadian destinations all have something
on order to celebrate Canada’s big year!
That’s why, together, with our partners
at Esso, we are excited to announce that
we are hosting a summer photo contest
under the banner of #EssoRoadTrip.
Summer is traditionally the time for
families to get out on the road and explore
their own region, their own province –
heck, some of them will even venture all
across this vast country – from coast to
coast to coast!
What better year than during Canada’s
sesquicentennial (that’s 150 years old!) to
get out and explore Canada’s backyard.
This is a great opportunity to get involved
and share your road adventures with all of
us and also be eligible for a chance to win!
Let’s celebrate this great country of ours
from coast to coast to coast.
Submission guidelines
The Canadian Chamber of Commerce
and Esso are hosting three photo contests
- one each month over the summer.
- Each submission must include the #EssoRoadTrip.

- Photos that are deemed to be derogatory or discriminatory in nature will not
be accepted.
- Limit of 5 photos that may be submitted by one person per month.
- Photos should not contain any trademarked items such as logo.
Prizes
Well – for starters- we’re hoping that you
will be excited about sharing your pride
in our community and in places you visit
across Canada with your photos – events,
attractions and more! We want you to
share their photos of our community but
we also want you to share pix when you
hitch up the trailer for a trip through the
Badlands and on to BC or as you paddle
down the Saguenay or do a road trip to see
the latest play at Stratford. It’ll be fun to
see what people share!
The prizes for this contest are about
supporting your local chamber of commerce. Yes, your chamber, in your community! Already a member or perhaps a
future member? Our partner, Esso, is going to contribute $300 towards an existing or new membership in your chamber.
In July and August we will be awarding
five winners.
The winners will be determined by the

Merchant
Services:
Right
for Your
Business

online voting received. Don’t forget to
post and don’t forget to vote!
Posting & voting
To upload a photo or vote, go to this
website: http://essoroadtrip.hscampaigns.
com/
Voting for pics submitted in June is
open until July 14.
For full contest rules and deadlines for
July and August entries, go to this website:
http://www.chamber.ca/events/essoroadtrip-photo-contest/offincial-rules/
Ron James coming
At the June
Business After 5,
Joy Ferguson (right)
from Tailored
Publishing won
the tickets to the
July 22 Ron James
show, donated by
Local Employment
Planning Council.
The Chamber’s
Christy Hunking
does the honours.
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For more information call the Parks
and Recreation Department
519-633-7112
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Faceless dolls

Fanshawe College’s Sexual
Violence Prevention Advisor
Leah Marshall (left) and
Fanshawe’s Student Success
Officer Chris Hannah present
over 600 faceless dolls in a
display at the Chamber’s June
Business After 5 at the St.
Thomas campus of Fanshawe.
It was National Aboriginal
Day. Each doll was made
by a Fanshawe student and
represented the 1,200 missing
and murdered indigenous
women in Canada.

It all starts with connecting
Got a question about the Chamber? Curious about any of
our programs, products and services? Wonder what’s in it for
you? A call or visit to the St. Thomas & District Chamber offices on South Edgeware Road will result in answers and action
by any of our staff and, quite possibly, some special attention
from Barry Fitzgerald.
Barry’s job is to connect businesses and organizations – and
the people within them – to the Chamber, and to work toward
outcomes that help all involved.
It’s true that there is strength in numbers and, in the Chamber network we prove that daily. Locally, Barry is our front-line
service rep to over 560 existing Member-businesses and more
than 12,000 people they employ in St. Thomas & District. His
work also lays the foundation to connect our community on
the regional, provincial and national Chamber spectrum. Big
picture: Barry is a part of our service link that weaves us into
the fabric that is more than 70,000 Ontario businesses and
250,000 businesses/organizations across Canada.
Barry – and all of the Chamber staff – can be reached every
workday at the Chamber office by calling 519-631-1981 or see
us on the web at www.stthomaschamber.on.ca

Talent in Transition:
Addressing Ontario’s
skills mismatch
On June 20, the Chamber released “Talent in Transition: Addressing Ontario’s Skills Mismatch”. This report is available for
viewing or download in the News section of our website at
www.stthomaschamber.on.ca The report is part of the Chamber network`s larger advocacy work to ensure all regions across
Ontario have access to the skilled workforce that they require
to compete in the global knowledge economy. This fall, the
Ontario Chamber will be convening business leaders, government officials and academia to discuss how educators, employers and government can better navigate the development of
skills in a world of disruptive and transformative technology.

WHY JOIN THE CHAMBER?
The St. Thomas & District Chamber of Commerce is stronger than ever. By joining, you get Members-only
perks, exclusive advertising and networking opportunities, and a whole lot of exposure for yourself and your
organization. Get on board and see the difference!

our

PROMOTION
Use exclusive online
advertising opportunities to
familiarize your business with
the local community.
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519-631-1981
mail@stthomaschamber.ca
www.stthomaschamber.on.ca
115-300 South Edgeware Road
St. Thomas, ON N5P 4L1

Barry Fitzgerald connects businesses, organizations and people
with the Chamber.
July, 2017
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Cyber security
for small
businesses
by Dan Reith

High-profile cyber attacks and data breaches
at Sony, Honda Canada and Target have raised
awareness of the growing threat of cyber crime,
yet surveys conducted by Symantec suggest that
many small business owners are still operating
under a false sense of cyber security.
Don’t equate small with safe
The majority of Canadian small businesses
lack a formal Internet security policy for employees, and only about half have cyber security
measures in place. This disconnect is largely due
to the widespread, albeit mistaken, belief that
small businesses are unlikely targets for cyber attacks. In reality, data thieves are simply looking
for the path of least resistance. Symantec’s study
found that 40 per cent of attacks are against organizations with fewer than 500 employees.
Attacks could destroy your business
Large companies are devoting more resources
towards data security, making small businesses
increasingly attractive targets. The results can
be devastating for small business owners. Over
90% of Canadian small business do not include
cyber insurance in their current program. Lack
of knowledge, false sense of security and a focus on price rather than loss mitigation are the
leading reasons for being
unprotected.
According to Symantec,
the average cost of a cyber attack on a small or
medium-sized business
is nearly $200,000. As a
result, nearly 60 per cent
of the small businesses
victimized by a cyber attack permanently close their doors within six
months. Typical business interruption insurance does NOT cover for cyber losses, not does
the standard commercial general liability policy
cover for loss, breach and/or theft of customer
data. Many of these businesses put off making
necessary improvements to their cyber security protocols until it was too late because they
feared the costs would be prohibitive.
10 ways to prevent cyber attacks
Even if you don’t currently have the resources
to bring in an outside expert to test your computer systems and make security recommendations, there are simple, economical steps you
can take to reduce your risk of falling victim to
a costly cyber attack:
1. Train employees in cyber security principles.
2. Install, use and regularly update anti-virus
and anti-spyware software on every computer used in your business.

3. Use a firewall for
your Internet connection.
4. Download and
install software
updates for your
operating
systems and applications as they
become
available.
5. Make backup copies of important business
data and information.
6. Control physical access to your computers
and network components.
7. Secure your Wi-Fi networks. If you have
a Wi-Fi network for your workplace make
sure it is secure and hidden.
8. Require individual user accounts for each
employee.
9. Limit employee
access to data
and information,
and limit authority to install software.
10. Change passwords monthly.

This column appears regularly
in Business Beat and has been
submitted by Dan Reith, BA (Hons),
CAIB, a partner and Principal Broker in Reith & Associates Insurance
and Financial Services Limited,
462 Talbot Street, St. Thomas.
Dan Reith Questions and comments on this
column are welcomed by the writer at 519-631-3862
or via e-mail: info@reithandassociates.com
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“the average cost
of a cyber attack is
nearly $200,000”
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Your
emerging
technology partner
If you’re looking
for an opinion or
evaluation, please feel
welcome to contact
an insurance professional (as well as your
IT professional) to
discuss coverage options designed to
protect your company against losses
from cyber attacks.
We have the tools to
measure the depth
of coverage required
and methods to assist
your employees from
making you a target.
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open at 11am
everyday
We Deliver
all Day and Night
www.dominos.ca
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Member News

New Members
CARSTAR St. Thomas
15 Queen Street
St. Thomas, ON N5R 3H9
Phone: 519-631-6769
Website: www.carstar.ca		
Contacts: Mike Deruiter, Owner; Kyle Holmes, Manager
Buyers Guide Categories: Auto Repairs, Auto Services
Products & Services: Formerly known and registered
with the Chamber as Sparkle CARSTAR, this business
is now under new ownership and featuring a new name,
CARSTAR St. Thomas. They specialize in collision repairs, auto glass replacement & repairs, insurance claims
and auto body painting & refinishing, using the latest
technology in computerized laser uni-body and frame
straightening. They offer a Lifetime warranty on collision repairs and have served the St. Thomas area since
1965.
Salt Creek Market
11143 Highbury Avenue South
St. Thomas, ON N5P 3T3
Phone: 519-633-9338
Website: www.saltcreekmarket.com		

The St. Thomas & District Chamber of Commerce proudly welcomes the following businesses and individuals as our newest Members. Those listed below were accepted as registered Members to May 16 – June
15, 2017. Once an organization registers with the Chamber, all personnel (owners/managers/staff) within
the organization have full access to all Chamber programs, projects, events and services.

Contacts: Steve Peters, General Manager
Buyers Guide Categories: Agencies & Associations
Products & Services: Salt Creek Farm Market is operated by Canadian Mental Health Association Elgin. It
is a social enterprise to provide CMHA members with
life skills experience. They carry in-season local produce,
have an in-store bakery with a wide selection of Ontario
food products. Open 6 days per week, Tuesday – Sunday.
Saxonia Hall – The German Canadian Club of
Aylmer
522 Talbot Street West
Aylmer, ON N5H 2T8
Phone: 519-773-5271
Website: www.saxoniahall.com		
Contacts: Eric Schneider, President; David Pfingstgraef, Vice-President
Buyers Guide Categories: Banquet, Event, Meeting
Spaces & Halls
Products & Services: The German Canadian Club of
Aylmer - Saxonia Hall is open to the public for weddings, conferences, business meetings, and family gatherings. The Main Banquet Hall can be configured nu-

merous ways to seat up to 430 people comfortably, with
an in-house sound system and 2 full service bar areas.
For smaller groups, the Saxonia Lounge and Front Banquet Hall are also available. They also offer full catering
and bartending services.
Total Plumbing Solutions
399 Talbot Street
St. Thomas, ON N5P 1B7
Phone: 519-933-0014
Email: adam@totalplumbingsolutions.ca
Website: www.totalplumbingsolutions.ca
Contacts: Adam Beverley, Owner
Buyers Guide Categories: Plumbing & Heating Services, Plumbing Equipment & Supplies, Heating, Ventilation & Air Conditioning
Products & Services: Total Plumbing Solutions is a
locally owned business providing complete residential
plumbing services in St. Thomas and surrounding areas.
Total Plumbing Solutions specializes in the installation
of drains, wastes, vents, water supply lines and radiant
in-floor heating systems in new residential housing and
home renovations. The business has been founded on
the strict adherence of providing the highest level of
customer satisfaction and quality service,
as well as personable experience. Visit their
showroom in downtown St. Thomas, by appointment only, for all of the latest product
information and top-of-the-line bathtubs,
showers, fixtures, faucets and vanities, from
brand name suppliers.

Looking for info on
Chamber membership?

It’s all on the Chamber website.
Go to www.stthomaschamber.on.ca
and click on the ‘Member Center’
tab near the top of our main page.
Member benefits, fees and our
application form are all there or, for
direct, personal service, just gives us
a call at 519-631-1981.
All of our staff are eager to assist
and always eager to welcome new
businesses and organizations to the
Chamber network.

Crystal Underhill EXT 234
or Janet Palmer at EXT. 226

Rob Blaxall: President

•
•
•
•
•
•

Voice / Voice Mail
Data Communications
CCTV Video Surveillance
Security
Sound/PA Systems
Business Phone Systems

“Our customers are not just satisfied...they’re impressed!”
Now offering
voip business systems
rmbcommunications.com

P.0. Box 20155, St. Thomas (519) 633.0080 • rblaxall@sympatico.ca

Residential • Commercial • Industrial
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Full range of Public Accounting
Services including:
Auditing, Accounting and
Taxation Services

Mark Lassam, CPA, CA
115 Curtis St., St.Thomas, ON N5P 1J4
p: 519-631-1631 | f: 519-631-2929
mark@lassam.ca
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