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Winner
Craig Geerlinks pulled Phil Bell’s ticket
as a door prize winner at our last
Business After 5. Phil won a $100 gift
certificate for tree or stump service
from Stumps R Us.

September
Business After 5
Date:

Wednesday September 21

Time:

5:00 p.m.

Co-Sponsors:

St. Thomas/Elgin Weekly News
and Elgin This Month and
The Back Alley Bar & Grill

Business & Community
Showcase October 19

With exhibitor space at or near sell-out, the
Chamber’s major event during National Small
Business Week is being filled with information and plenty of new attractive features. The
2016 event evolved from previous Small Business Week events to adopt a new framework
and agenda that gives local businesses and services and chance to show their stuff to B2B
and B2C markets. Free admission remains a
key feature and the doors will be open to all.
Date: Wednesday October 19
Time: 3:00 p.m. to 7:00 p.m.
Site: St. Anne’s Centre, Morrison Drive, St. Thomas
Special thanks to our main event sponsor, TD Bank

New This Year: We are adding ‘feature’ presentations to
our agenda. Every half hour starting at 3:30 p.m. we will
offer free presentations in the Gold Room at the Centre
on topics that have value for any business or organization. We will feature presentations by the Ontario Ministry of Labour; Human Resources specialist Katherine
Englander; info from Melanie Taylor and The Achievement Centre; some stress-busting and feel good demos
from Talbot Trail Physiotherapy; a ‘how-to’ food show
with Chef James Meadows and a special presentation

from the staff at Yurek Phamacy. The schedule for each
will be posted on the Chamber website, in next month’s
Elgin This Month, and in the Chamber’s weekly Green
Mail newsletter as the event nears. All presentations will
be based on brief 20 - 25 minute shows every half hour.
And all of our speakers will also be exhibitors in the show
so everyone attending will have additional contact time
for one-on-one discussion.
Free Food: Each corner of the hall will feature complimentary snacks and hors d’oeuvres. We’re delighted
that Pita Pit, Boston Pizza, The Bistro and Catering
By James Meadows will be with us. And did we mention
samples by Living Alive Granola? Licensed beverage services staffed by St. Anne’s Centre.

Location:

The Back Alley,
18 Princess Avenue
Doors Open at 5:00 p.m.
Sponsor Remarks &
Door Prize Draws start at 6:15
Great door prizes! Exceptional
hors d’oeuvres and snacks plus
all of your favourite refreshments.

Free Admission to all personnel from any
organization that is a Member of the St.
Thomas & District Chamber of Commerce.
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Chamber CEO 30 years!
St. Thomas & District Chamber President & CEO Bob
Hammersley was recognized by Chamber Board of
Directors Chair Dan Kelly at our August Business
After 5 on the eve of Bob marking 30 years in the
Chamber office. He began working for the Chamber on September 1, 1986 and is one of the three
longest-serving Chamber senior staff officers in
Canada. Plans are being made for a larger event to
mark the anniversary later this fall.

Business After 5 Wednesday September 21st
Hosted by The Back Alley Bar & Grill and The Weekly News/Elgin This Month Magazine.
Located at 18 Princess Avenue.

HUGE PRIZES AVAILABLE

Including: a YMCA Family Pass (value: $1700), a Winter Vehicle Package from Napa AutoPro on Wellington Street, advertising
packages in The Weekly News and Elgin This Month, suitcase from Elgin Travel, no-charge hall rentals at The Back Alley, and much,
much more. Plus exciting games for even more prizes! Chamber Members you don’t want to miss out!
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Viewpoint
Does my business need brand ambassadors
And how do I get them?

by Christina R. Green

Some business owners think brand ambassadors
are only for large companies with mass appeal,
like Coca-Cola or Nike; ones that have huge outreach, alluring to organized groups like mommy
or fitness bloggers.
But that’s not the case.
Any size business can benefit from a group of
loyal customers who sing its praises. You just need
to know how to motivate them and give them
something to talk about.
Steps to creating a successful brand ambassadors program
1. Decide what you want
As with most marketing strategies, you want to
figure out your goals. Are you looking for more
shares on social media? Do you want people who
will try your new products or services and talk
about them with their friends? Do you want to
increase reviews on online sites? You need to know
what it is that you want from them before you
start recruiting.
2. Know who you want
Your brand ambassadors will represent your
company, so give careful thought as to who you
want that to be. They should represent your ideal

We’d
love to
take credit
for the
beautiful
Summer

Weather...

but we
think creating a
strong local
economic climate
is much more
important.

customer. One of the biggest mistakes businesses
make is in believing that being all things to all
people will mean more sales. Drilling down to
your ideal customer is a much more effective approach because you can talk directly to them and
their challenges.
Selecting the wrong demographic for your ambassadors can minimize sales. For instance, if
you’re trying to create a very on-trend teen brand,
using middle-aged mom brand ambassadors won’t
match your brand. It may inspire more moms to
want to foot the bill for your fashions, but it will
mean less teens want to wear them.
3. Recruit based on goals
How you recruit brand ambassadors is based
largely on your goals. For instance, you’ll recruit
bloggers by reaching out directly to influencers
who match your ideal customers. An idea for mass
recruitment is to run contests or sweepstakes to be
part of the ambassadors’ group. Creating exclusivity around it will increase sign-ups.
If you have a small, relatively unknown business
reach out to your most loyal customers and let
them know you’re putting together an exclusive
group and you’d like them to be a part. Be specific
about what’s in it for them such as special member
preview sales, discounts, swag, etc.
4. Provide frictionless
ways to help them do
what you ask
Whatever it is you’re
asking them to do,
make it easy on them.
If it’s a social media
ambassador program,
give them a content
round-up of your most
popular content, making it easy for them to
share to their networks.
If it’s blogger outreach
you’re doing, give them
exclusive opportunities
to review new services
or products ahead of

Christina R. Green is a regular contributor to the
Chamber and our publications. She teaches small
businesses, chambers and associations how to
connect through content. Her articles have appeared
in the Midwest Society of Association Executives’
Magazine, NTEN.org, AssociationTech, and
Socialfish. She is a regular blogger at Frankjkenny.
com and the Event Manager Blog. She’s a bookish
writer on a quest to bring great storytelling to
organizations everywhere.

Business Beat

• Networking opportunities to help you make new business contacts
• Government advocacy to protect you from red tape and undue taxation
• A pro-business agenda to help strengthen the local economy
• Discounts and benefits to save you money
• Learning and professional enrichment programs to help you grow your
business

115-300 South Edgeware Rd., St.Thomas, ON

519-631-1981

Published by Metroland Media Group Ltd.,
and delivered to businesses in St. Thomas and
Elgin Country
For complete information on the St. Thomas
and District Chamber of Commerce, reach us at:
115-300 South Edgeware Rd.,
St. Thomas, Ontario N5P 4L1
Telephone: 519-631-1981 Fax: 519-631-0466
E-Mail: mail@stthomaschamber.ca
Website: www.stthomaschamber.on.ca
President & CEO
Bob Hammersley
Accounting Coordinator
Susan Munday
Member Services
Christy Hunking
Marketing Intern
Lucas Tyson
Office Assistant
Kylie Lechner

mail@stthomaschamber.ca | www.stthomaschamber.on.ca
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everyone else.
5. Give them something too
You don’t want your brand ambassador program to turn into a pay-to-play situation. That’s
not ethical and doesn’t sit well with an audience
knowing there was an exchange of goods and services for whatever they’re providing you. However, since they are doing you a favour, you should
find ways to delight them as well. For instance,
send them special “insider” swag. Comment on
and circulate their content. Make an introduction that you know will be of use to them. Find
little ways to increase their loyalty by being a good
business “friend.”
Why all businesses need brand ambassadors
Brand ambassadors can provide an amazing service to any size business because word-of-mouth
marketing is among the most powerful kind.
People believe other customers, even if they’ve
never met them. A successful brand ambassadors
program can increase customer loyalty, but only
if you meet their needs as well. Having a team
of ambassadors should never be solely about your
business. Give them reason to want to help you
by helping them.
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St. Thomas & District
Chamber of Commerce
2016 Board of Directors
Chair: Dan Kelly, CPA, CGA
Dowler-Karn Ltd.
Vice-Chair: Robert Furneaux Gorman-Rupp of Canada Ltd.
Treasurer: Mark Lassam, CPA, CA
Lassam & Co.
Past Chair: Ross Fair
Fanshawe College
Director: Ray Bosveld
HollisWealth
Director: Kathy Cook
World Financial Group
Director: Sean Dyke
St. Thomas Economic Development Corp.
Director: Brian Helmer
Reith & Associates Insurance & Financial
Director: Kevin Jackson
Elgin Business Resource Centre
Director: Phil Mauer
Phil Mauer & Associates Inc.
Director: Ginette Minor
Alexelle Slipcovers & Décor
Director: Joe Preston
Wendy’s Restaurant
Director: Bob Ward
The Auto Guys
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Chamber News

We’re helping to welcome & settle newcomers
The St. Thomas & District region isn’t as much
of a hub for immigration and refugee settlement
as some areas, but that doesn’t mean we’re not
active on the issue.
Since formation a few years ago, the Chamber
has been active in work with a local organization
called STELIP – the St. Thomas Elgin Local Immigration Partnership. Our focus is to assist and
welcome newcomers as they arrive here from any
other part of the world. Education, employment,
language and culture are often barriers for newcomers and it is STELIP’s goal to help overcome
any obstacles to enable the skills and talents of
new arrivals to contribute to our community.
We asked STELIP Project Coordinator Petrusia
Hontar for an update on what the current Syrian
refugee crisis has meant in our region. Petrusia
said “Locally, in St. Thomas and Elgin, we’ve
welcomed three families specific to this cause
and are expecting the arrival of a few more families this year. The settlement of these families has
been made possible by the dedication and commitment of sponsoring group and the support
of local businesses and organizations. Several of
the newcomers have had the opportunity to gain
seasonal and part-time employment to help set
roots for their life here in Canada.”
She adds that “Current information and coor-

dination in support of the refugee crisis has been
developed for our local community and can be
found online at www.uniteforrefugees.org. Additionally, the local Rogers cable television show
We Are St. Thomas-Elgin highlights the journeys
of newcomers to the region and shares information about supports available to them.”
Our local efforts are part of a national focus led
by the Canadian Chamber of Commerce to support our ‘New Neighbours’.
Late last year, the federal government announced that they would be welcoming 25,000
Syrian refugees to Canada. These refugees have
come in a mix of government and privately sponsored refugees. Government sponsored refugees
have been destined for larger urban centres across
Canada. Because these news stories have touched
the hearts of many Canadians, the number of
privately sponsored refugees is quite large; many
of these refugees have ended up in smaller communities across Canada where private groups
of all kinds have been their sponsors. Among
other things, sponsors have found them housing,
clothing and toys to help make their settlement
less traumatic.
In short, regardless of where these refugees have
gone, they have been welcomed.
The Canadian Chamber network has been

active across the country, assisting within their
communities to help settle and engage our newcomers. Much of the initial effort has been to
assist in settlement. Many of these settlement activities are completed and now, the focus starts to
turn to how refugees can find work and integration into the economy. John McCallum, Minister of Immigration, Refugees and Citizenship
has challenged business to help the refugees settle
through employment and jobs.
We want to capture the level of involvement
that businesses have had in the initial integration and support of newly-arrived Syrian Refugees. We have heard many touching stories, and
would love to hear many more. We would also
like to gather some information about best practices and gain a big-picture perspective about
where community efforts are being focused. Finally, we’d like to be able to share what we gather
with others – so they might copy your good
work!
So that we might gather some of this data, we
would ask that you provide some information
online via this Survey Monkey questionnaire:
https://www.surveymonkey.com/r/KNML2DD
Your support to show us how your company
and/or the people within has helped in the effort
will be deeply appreciated!

DO MORE. LIVE MORE.

China
tour
update

Come LIVE With Us!

We’re getting set to send our
largest tour group ever off on an
11-day tour to China. Departing October 5, 96 St. Thomas &
District people will travel on our
fourth excursion to China and
see the sights of Beijing, Shanghai and Xi’an.
Plans are now underway for
a 2017 adventure. India is the
other major global economy
bringing business opportunities
to Canada and we’re working
to support federal government
initiatives that suggest opportunities there are worthy of consideration. Tour plans are on
preliminary stages at this point
but all indicators suggest a 10day tour departing St. Thomas
next September with prices approximately plus/minus $200 of
the fares we negotiated for the
2016 China tour.

nt Living
Independe ng At
ti
Suites Star

$1,995

*

Included in your package:
• Full calendar of social and recreation activities
• 3 meals daily • Bi-monthly housekeeping
• A la carte care services available • And much more...

Furnished/Move in ready options available
OR we will even pay for your move!

CALL TODAY! 519-631-9393
Come and Join us for our
Taste of Metcalfe Open House
Saturday, September 17th 2PM - 4PM
Great food, prizes and giveaways! Please RSVP

InspIred senIor LIvIng wIth

45 METCALFE ST, ST. THOMAS, ON | www.verveseniorliving.com
September, 2016
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Legal Business

Regulating home inspectors in Ontario
by Monty Fordham

I can’t imagine any lawyer practising real estate
law in 2016 advising a client to complete a purchase
transaction, whether it be residential, commercial or
industrial, without a thorough property inspection
by qualified inspectors. In the case of industrial and
commercial properties, the inspections usually take
place as part of the “due diligence” in the commercial
acquisition context, and may involve environmental,
structural, historical or archaeological investigations,
all of which are somewhat costly, but necessary in order for the transaction to proceed.
In the case of residential properties, we have tended
to take a more casual approach to the inspection process. Until quite recently, most residential sales and
purchases closed without any inspection by parties
other than the purchasers themselves, a plumber/
electrician friend, or the traditional “Dutch Uncle”.
In recent years, agreements of purchase and sale have
included conditions requiring a satisfactory home inspection, failing which the deal falls apart. But who
conducts the inspection? A qualified home inspector,
of course. But who is qualified?
Until now, home inspection in Ontario has been
unregulated, although many home inspectors have
acquired certification from various accreditation bodies. Many of the approximately 1500 inspectors have
been calling upon the provincial government to introduce standards, set out regulations and, yes, even

require licensing of property inspectors in Ontario. It
appears that in the fall of this year, their concerns will
be answered. But, at what cost to the home buyer?
Bill 165, entitled The Licensed Home Inspectors
Act, 2016 was introduced on February 22, 2016. It
has presently passed second reading and has been sent
to committee for review. The Bill is based upon the
recommendations contained in a panel report dating
back to 2013. The 16-member panel made a total of
35 recommendations in 5 key areas:
1. Regulation
2. Technical standards
3. Qualifications
4. Consumer protection
5. Regulatory governance
Among the recommendations of the panel were the
following:
1. Home Inspectors should be regulated and licensed
2. There should be clear definition and standards of
home inspections
3. Qualifications should include a written exam,
field test and experience requirements
4. There should be improvements made to consumer protection standard
5. There should be a delegated administrative authority overseen by government
A complete overview of the panels review and recommendations can be found online in “A Closer
Look: Qualifying Ontario’s Home Inspectors.” The

proposed legislation is also available online. However,
as with most pieces of legislation, the devil is in the
regulations, which will be enacted subsequent to the
Act itself.
Whether the requirement for licensing of home inspectors results in an increase in the fees charged by
home inspectors remains to be seen. One can only
assume that it will. However, as with any other service
or product, presumably we get what we pay for.
A thorough inspection of any property, whether
commercial or residential, is an integral component
of any real estate transaction. However, we should be
able to ascertain the qualifications of the person inspecting the largest investment most of us will ever
make.
In the coming months, I will be following the proposed legislation and, once it is passed, we will review
it from the perspective of both consumers and home
inspectors.
Questions, comments and
suggestions for future columns
are welcomed by lawyer Monty
Fordham at his office: Fordham
& Brightling Associates – Lawyers, 4 Elgin Street, St. Thomas.
Telephone 519- 633-4000,
Monty Fordham FAX 519-633-1371 or e-mail:
montyfordham@4elgin.ca

FREE
Help With:

Resume
Job Search Support
Direct Link to Employers
Youth Employment Programs

400 Talbot Street, St. Thomas, ON
(519) 631-5470

www.employmentserviceselgin.ca
September, 2016
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Viewpoint

12 ways to engage workers in slip, trip and fall prevention
Ask anyone in medical emergency services.
Slips, trips and falls are one of the leading causes
of lost-time workplace injuries and a significant
issue in the emergency room at any hospital.
A recent prosecution resulting from the death
of a worker who tripped on an empty pallet is a
shocking reminder of how easily things can go
wrong. We asked WSPS’s Jennifer MacFarlane
how warehouses, distributions centres and other
workplaces could avoid similar incidents. Her immediate response: involve everyone.
Slips, trips and falls are a primary concern for all
workplaces since they comprise 20% of all losttime injury claims in Ontario, says MacFarlane,
a key account manager. The direct cost of an average WSIB claim is $11,771. Factoring in lost
productivity and staff replacement, the running
total is $59,000. “That alone is a huge incentive
for employers to pay more attention to slips, trips
and falls.”
“Warehouses and distribution centres need to
be particularly proactive because the potential for
slips, trips and falls is everywhere,” MacFarlane
points out. They can occur in:
• transition areas between the outside and the
inside (uneven or slippery floor surfaces)
• while products are being unloaded (empty pallets, debris or spills)
• while working at heights to load racks (using
ladders or getting into or out of a lift truck)
• while going from one part of the workplace
to another (65% of all fall-related injuries are
from the same level)
Make sure the fundamentals are in place
Use the following checklist to ensure you have
these essentials in place, suggests MacFarlane.
1. A company policy that clearly outlines the
rules for housekeeping, lighting and inspections.
2. Personal protective equipment (footwear,
handrails, fall arrest equipment) and other equipment (ladders, lifting devices) that are in good repair and used properly.
3. Training on how to clean up spills, the proper
use of fall protection equipment, the use of proper
guardrails, and covers over holes, etc.
4. Continuous follow-up to make sure that the
rules are being followed, and to identify what can
be improved.
5. An incident investigation process that looks at
root causes and how to eliminate them.
Take another look
Set up a task force to initiate or support any or
all of the activities below. Rotate people through
the task force to engage as many people as possible
and minimize individual time commitments.
6. Review the workplace’s injury history with respect to slips, trips and falls. Where have you had
near misses? What does this information tell you
about where accidents are occurring, and which
jobs carry the greatest risks? Share the results with
all employees.
7. Conduct new risk assessments. “Get the joint
health and safety committee involved. Have supervisors start conversations with workers. Encourage people to come forward with specific
concerns and solutions.” Include seasonal risks.
For example, icy walkways and parking lots, and
September, 2016

pools of melted snow
in transition areas.
“You not only want
workers to identify
risks as they happen,
but also take prompt
action to remove the
hazard.”
8. Link identified
risks to policies and
practices dealing with
housekeeping,
uneven surfaces, wet or
slippery surfaces, obstructed vision, and
protective
clothing
and devices. Adjust
as required. “Using
the pallet tripping incident as an example,
make sure you have
a designated area for
empty pallets and
other debris.”
es, downloads, articles, and more, all on a slip,
9. Raise awareness. “Use posters, payroll stuffers, trip and fall resource page at www.wsps.ca
safety talks, demonstrations, and more to keep
• Register for one of two scheduled Networkslips, trips and falls safety top of mind.”
ing and Knowledge Exchange (NKE) sessions on
10. Clearly communicate the hazard reporting warehouse safety in these communities:
process. “Encourage reporting and take immedio London, November 24, 2016
ate action to correct the problem.”
o Woodstock, September 23, 2016
11. Identify causes
of unsafe behaviours
(rushing down stairs,
distractions,
overreaching from fatigue).
“Is your company
sending the message
that ‘productivity’ is
more important than
health and safety? Are
you communicating
your policies and practices effectively? Are
Business Plans • Management Consulting
supervisors adequately
Small
Business Services • Bookkeeping Services
enforcing your pracEstate and Trust Returns
tices?”
Business
Succession Planning
12. Recognize people who actively conOur Knowledgeable and Friendly Staff
tribute to slip, trip and
have
the
experience and training to help you with
fall prevention. Post
their contribution on
all your accounting and taxation needs
the safety board, add
it to meeting agendas
or special presentations, and publish it in
company newsletters.
How WSPS can help
• WSPS consultants
can help you identify
slip, trip and fall hazards and set up poliMark Lassam, CPA, CA
cies and procedures.
They can also deliver
115 Curtis Street, St. Thomas
awareness
training
519-631-1631
to workers – right in
mark@lassam.ca
your workplace.
• Check out e-cours-

Commitment
to Excellence
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New Members

New Members
Barnacles Beerhouse & Eatery
170 William Street
Port Stanley, ON N5L 1C7
Phone: 519-782-7272
Email: jamepatriquin@hotmail.com
Contacts: Jame & Chris Patriquin, General Managers
Buyers Guide Categories: Bar, Lounges & Taverns,
Beverages, Restaurants
Products & Services: Port Stanley’s local choice for great
food and cocktails! Open year-round, Barnacles Beerhouse
& Eatery offers an exciting new menu, packed full of fresh
fish & seafood, pastas, burgers, sandwiches and even a kid’s
menu.
EWYN Weight Loss Studios
100 Wilson Avenue
St. Thomas, ON N5R 3R2
Phone: 519-633-4800
Email: ewynstudiost.thomas@gmail.com
Website: www.ewynstudios.com
Contacts: Tanya Graansma, President
Buyers Guide Categories: Weight Control Services, Sports,
Recreation & Fitness, Health Food, Holistic Food Services
Products & Services: EWYN Studios (Exactly What
You Need) is the newest leader in Weight Management
& Nutritional Health Products. EWYN is focused on

The St. Thomas & District Chamber of Commerce proudly welcomes
the following businesses and individuals as our newest Members.
Those listed below were accepted as registered Members to July 16 to
August 15, 2016. Once an organization registers with the Chamber, all
personnel (owners/managers/staff) within the organization have full
access to all Chamber programs, projects, events and services.

changing the lives of their clients by helping them achieve
their personal weight loss goals. Their diet plans, weight
loss products, and one-on- one personal health coaching
combine to help you shed pounds and feel great.
EWYN’s mission is to give you exactly what you need
to reach the perfect you through the concepts of living a
healthy lifestyle and setting positive goals.
Great Lakes Machinery Installation Inc.
272 Hill Street
Port Stanley, ON N5L 1J8
Phone: 519-871-8659
Email: greatlakes16@rogers.com
Contacts: John Gosselin, President/Owner; Sherry
Gosselin, Office Manager
Buyers Guide Categories: Millwrighting & Rigging,
Machinery Installation, General Maintenance, Project
Management, Consulting
Products & Services: Great Lakes Machinery Installation
specializes in millwrighting, rigging and installation of
robotic weld cells, as well as machinery installation in the
automotive industry. They can also help with conveyor
installation and repairs, industrial and general plant
maintenance.

Homewood Suites by Hilton London, Ontario
45 Bessemer Road
London, ON N6E 0A2
Phone: 519-686-7700
Email: dennielle.rowley@
hilton.com
Website:
www.
londonontario.
homewoodsuites.com
Contacts: Christina Dale,
General Manager; Dennielle
Rowley, Sales Manager
Buyers Guide Categories:
Accommodations, Banquet,
Event, Meeting Spaces &
Halls
Products & Services:
Located in the heart of
First Data’s trademark is
London’s Business District,
providing fast, safe and
the Homewood Suites by
Hilton® London hotel is
cost-efficient transactions.
close to White Oaks Mall
Let us analyze your latest
and major downtown
statement and we will meet
restaurants. Enjoy a spacious
suite with a comfortable
or beat your current rates.
bed, complimentary highspeed internet access, hot
full breakfast, and friendly,
helpful service.
Business
services
and
Earn a $1000 MasterCard gift card if First Data
meeting facilities make
*
cannot beat your current payment processing fees.
this a great place for your
next meeting or reunion.
Our offer is valid until December 31, 2016.
Whether you’re in town
visiting family or on
business, they want you to
feel at home. Refresh after
For more information, contact your First Data Business Consultant at 1-888-265-4117.
a long day with a dip in the
indoor swimming pool or
unwind over complimentary

Merchant
Services:
Right for
Your Business

* Some conditions apply. Merchant processing cost comparison based on all merchant services processing charges shown on most recent processor merchant statement, excluding 3rd party fees,
compliance fees and equipment costs. Limit one gift card per merchant. Please allow 6 to 8 weeks to receive for your MasterCard gift card. This exclusive offer is valid to new contract merchants
only.

© 2016 First Data Canada Ltd. is a registered ISO/MSP of Wells Fargo Bank, N.A., Canadian Branch, Toronto, ON, Canada. All trademarks, service marks and trade names used in this material are the
property of their respective owners.
21958 2016
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dinner and drinks, served Monday through Thursday. Enjoy
extended stays or short breaks at this comfortable home
away from home.
Living Alive Granola
22 Spackman Boulevard
St. Thomas, ON N5P 4A3
Phone: 226-678-9430
Email: stephanie@livingalive.today
Website: www.livingalivegranola.ca
Contacts: Joe Preston, President; Stephanie Brown, Vice
President
Buyers Guide Categories: Food Specialties, FoodWholesalers, Food Processing, Manufacturers
Products & Services: Living Alive Granola offers two
flavours of granola, Honey Almond and Maple Walnut,
made fresh weekly by their family for yours. Located in the
heart of St. Thomas, their little granola kitchen is bright and
cheery. Their employees are as local as the maple syrup and
oats, and you will often find them singing while they are
baking their fresh ingredients. Their goal is to nourish your
soul.
Meadow Creek Retirement Residence
39232 Fingal Line
St. Thomas, ON N5P 3S5
Phone: 519-631-1985
Email: generalmanager@meadowcreekretirement.com
Contacts: Jennifer Babcock, General Manager
Buyers Guide Categories: Retirement Residences
Products & Services: Meadow Creek Retirement Residence
is located in a beautiful 6.5 acre park like setting, just
minutes from downtown St. Thomas. The new spacious
state of the art facility offers seniors the ultimate in comfort
and amenities. With 95 thoughtfully designed suites,
exceptional dining, social and fitness activities and on-site
healthcare, these flexible lifestyle options are perfect for
older adults who value their independence.
Embark on the next chapter of your life as you enjoy
continued independent living or assisted living in an
inviting, comforting and safe environment. You will also
have the security of knowing that your life there includes a
plan for future care if needed.
Municipal World Inc.
42860 Sparta Line
Union, ON N0L 2L0
Phone: 519-633-0031
Email: mwadmin@municipalworld.com
Website: www.municipalworld.com
Contact: Susan Gardner – Editor & Publisher; Anthony
Gibbons, Director of Business Development; Ken Seguin,
Circulation & Marketing; Kim Costa, Client Coordinator
Buyers Guide Categories: Marketing, Publishing,
Employment Services
Products & Services: Municipal World has been connecting
Canadian municipalities with the information, products,
services, and people they need since 1891. In addition to the
monthly magazine read by municipal decision makers across
Canada, Municipal World also offers books, supplies, job
postings, RFP, surplus, and payment services. Advertising
services (both print and digital), along with editing,
marketing, content creation and design services, are offered
to businesses, municipalities, and the general public through
the Integrated Content Studio.

Continued on page 15
14
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New Members

August Business After 5

Continued from page 14
Primerica
750 Talbot Street, Unit 214
St. Thomas, ON N5P 1E2
Phone: 519-686-3973
Email: dfrancis@primerica.com
Contacts: David Francis, President
Buyers Guide Categories: Financial Services,
Investment Services
Products & Services: Primerica is a Main Street
Company for Main Street North America. Their
mission is to help families earn more income and
become properly protected, debt free and financially
independent.
Today’s families face major financial challenges.
They’re being forced to downsize their goals and
dreams — to settle for less. Primerica shows them
how they can change their life. They are the one
company focused on the middle market and helping
Main Street families get the financial help they need
at a price they can afford, invest for the future and
get out of debt. They teach families fundamental
financial principles that aren’t taught in school and
give them an opportunity to build a business and
transform their life.

Craig Geerlinks, left, of Geerlinks Home Hardware
& Building Centre congratulates Phil Ambrose of
Millcreek Plumbing & Mechanical on winning a $200
Home Hardware Gift Card at the Chamber’s August
Business After 5. The event was sponsored jointly
by Geerlinks Home Hardware and The St. Thomas
Roadhouse.

Barry Fitzgerald in Member Services - External
emcees his first Chamber Business After 5 in August
of this year. The event was sponsored jointly by
Geerlinks Home Hardware and The St. Thomas
Roadhouse.

IT’S back To
School TIme
School hot lunch Programs

We will deliver and serve hot, fresh lunches
at your school and the kids will love it!

easy Fundraising Programs

Raise money for your school trips or events!

You need the right solutions to meet your goals and
protect the business you’ve worked so hard to build.
Together we can find the right solution for you and
your business. Let’s talk about Money for Life.

Michael Moore*

Tel: 519-637-7747
michael.moore@sunlife.com
www.sunlife.ca/michael.moore
9 Princess Avenue, Unit #3
St. Thomas, ON N5R 3V3

kindergarten Dough Show

Children learn hands on about their food
and have fun doing it!

call US For DeTaIlS
open at 11am
everyday
We Deliver
all Day and Night
www.dominos.ca

519-633-3123

Life’s brighter under the sun

omaS
TreeT ST.Th
965 TalboT S

*Mutual funds offered by Sun Life Financial Investment Services (Canada) Inc.
Sun Life Assurance Company of Canada is a member of the Sun Life Financial group of companies.
© Sun Life Assurance Company of Canada, 2015.
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Pro Text

We’re working for awareness this month
your death. Ignoring the realities of life and needs
of your family and business will not make your
Here’s a look at something that’s hard to look at. death or that of your spouse any less likely. Good
One moment life is unfolding exactly as you policy reviews consider both internal and external
planned; next you’re faced with a life-altering changes that can impact you and the lives of your
event. The unexpected ruin of our idyllic path family and the operations of your business. Not
happens every day, perhaps
only do our lives constantly
not to everyone, but it hapchange, but so do the maroffers a way to fund
pens. Are you prepared for
kets, the products and the
when it happens to you?
economy. An annual review
September is Life Insurof your life insurance and
ance Awareness Month, the
companion investments is
perfect time to take stock of your life insurance necessary to verify your level of risk and ensure
and the needs and future expectations of your your program remain suitable to your needs.
family and business.
Consider the 7 wonders of life insurance:
Life insurance can be your largest unmanaged
1. Buys time: Allows loved ones to focus on their
asset. That’s why it needs to be reviewed regugrief by helping to pay for the funeral and
larly. The dollar value of the life insurance you
other final expenses.
purchased ten, twenty or twenty-five years ago is
2. Provides a fresh start: Lets loved ones start
not adequate for today’s living expenses or tomorwith a clean slate by helping to pay off credit
row’s needs. There is no purpose or value in owing
card bills, outstanding loans and even the
insurance that cannot provide what your family
mortgage.
3. Generates Income: Helps replace lost income
and / or business requires to meet obligations after
by Darren Reith

“

longer range goals”

This column appears regularly in
Business Beat and
has been submitted by Darren
Reith, a principal of
Reith & Associates
Darren Reith Insurance and
Financial Services Limited, 462 Talbot
Street, St. Thomas. Questions and comments on this column are welcomed by
the writer at 519-631-3862 or via e-mail:
info@reithandassociates.com

Crystal Underhill EXT 234
or Janet Palmer at EXT. 226

Full range of Public Accounting
Services including:
Auditing, Accounting and
Taxation Services

Mark Lassam, CPA, CA
115 Curtis St., St.Thomas, ON N5P 1J4
p: 519-631-1631 | f: 519-631-2929
mark@lassam.ca
September, 2016

for years to come so that surviving family
members can continue to pay for life’s necessities.
Offers flexibility: Gives a surviving spouse
4. 
the chance to take needed time off work or
to switch to a job that offers more flexibility.
5. Creates opportunities: Can provide funding
to start a business, or pay for school so surviving family members can train for a new career.
6. Funds the future: Offers a way to fund longer range goals like a college education for
the kids or a secure retirement for a surviving
spouse.
7. Leaves a legacy: Gives parents the chance to
leave future generations with the legacy of
long-term financial security.
Purchasing life insurance can be the most important step you take to protect the future of your
family and your business. Life insurance can do
some pretty amazing things for people. It will pay
for your end-of-life expenses and buy your family
and business the time needed to grieve and prepare for the future. It can keep families in their
homes and pre-fund a child’s college
education. It can keep a family business in the family and pay off debts or
mortgages. It can provide a stream of
income for a family to live on for a period of time.
If you have not had a review of your
life insurance, or have never received a
second opinion on your current policy,
consider your family’s future and contact an advisor you trust to be sure what
you have is enough to give your family
the peace of mind they deserve.
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Rob Blaxall: President

•
•
•
•
•
•

Voice / Voice Mail
Data Communications
CCTV Video Surveillance
Security
Sound/PA Systems
Business Phone Systems

“Our customers are not just satisfied...they’re impressed!”
Now offering
voip business systems
rmbcommunications.com

P.0. Box 20155, St. Thomas (519) 633.0080 • rblaxall@sympatico.ca

Residential • Commercial • Industrial
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