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Tina goes to the theatre

Tina Hyatt from TD Bank claims Grand
Theatre Tickets at the February Business
After 5 cosponsored by Boston Pizza and
the Times-Journal. Photo courtesy of
Spitzky Media.

Our 43rd annual Members Golf Day May 25
Who’s thinking of warm summer days and a round of
golf? We are!
The Chamber’s 43rd annual Members Golf Day is set
for Thursday May 25 with an 11:00 a.m. shotgun start
at one of Ontario’s best courses – St. Thomas Golf &
Country Club.
Join us for the day and you will experience 18 holes
on one of southwestern Ontario’s premier golf courses.
Special features include BBQ grilled lunch, post-game
social mixer, a 12-ounce Striploin Steak dinner, amazing
prizes, and much more. This event is both a tradition
and an excellent experience, and we welcome Members
to invite out-of-town guests, clients, colleagues and suppliers that may not have easy access to play our toprated course.
Our annual Members Golf Day has always enjoyed
tremendous support by players and sponsors. Libro
Credit Union returns as our main sponsor this year,
while Legends Tavern returns to host and deliver our

March
Business After 5

The St. Thomas
Times-Journal
co-sponsored the
February Business
After 5. Group
Manager Ian
Dowding spoke to
everyone attending.
Photo courtesy of
Spitzky Media

Date:

Wednesday March 15

Time:

Doors Open at 5:00 p.m.
Prize draws &
sponsor remarks at 6:15

Site:

St. Thomas Golf & Country Club
42325 Sparta Line

Boston Pizza Coowner Jeff Wood
brought greetings
to a full house.
Boston Pizza cosponsored and
hosted February’s
Business After 5.
Photo courtesy of
Spitzky Media

Sponsors:

St. Thomas Soccer Club &
St. Thomas Golf & Country Club

It’s our
annual preSt. Patrick’s
Day event!
Free Admission to all personnel from any
organization that is a Member of the St.
Thomas & District Chamber of Commerce.
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Nominations closing March 31

Do you know a deserving winner?
The Free Enterprise Awards are the Chamber’s annual recognition of excellence in commerce and community service.
Since the 1970s, we have welcomed nominations of businesses, organizations and individuals who deserved to be recognized for their excellence in business and community service.
There are three award categories, and nominations are open
now through March 31. For details on the nomination procedure (it’s very easy), just go to the Chamber’s website at the
address below.
The 2017 Free Enterprise Awards will be presented during
the Free Enterprise Awards Reception at St. Anne’s Centre in
St. Thomas. It happens each year on the 2nd Wednesday in
May. Our date this year is Wednesday May 10, 5:30 – 7:30
p.m. Ticket information and other details are on the Chamber
website in our Events section at www.stthomaschamber.on.ca

Spring is Coming!
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Charity Putt for CA$H.
Special activities and
sponsors appear on all
18-holes including contests like Ladies Longest
Drive, Men’s Longest
Drive, Closest to the Water Hazard and more.
Register before May
1 (and pay by May 15)
and save. Single entry
Earlybird price is $155
or a foursome for $595.
Registration is open now.
Details are posted in the
Events column on the
Chamber website or connect with Member Services
Rep Christy Hunking at the Chamber office. Call her
direct at 519-631-1981 Extension 526.

Take part in our Golf feature coming up in the
April edition of Elgin This Month

To take advantage of excellent advertising opportunities like this,
give me a call at 519-633-1640 (ext. 222)
Greg Minnema,
Advertising Sales

or email me at gregthismonth@theweeklynews.ca
April Edition Advertising Deadline is March 21st

ELGIN THIS MONTH
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Viewpoint

Ontario Economic Report: Confidence + and We asked for input, and you gave it to us.
The St. Thomas & District Chamber of Commerce has joined with our provincial counterparts
at the Ontario Chamber offices in Toronto, and
with dozens of other community Chambers to
release our Ontario Economic Report. It is based
on extensive survey findings from across the entire
Chamber network.
In releasing the new OER, we saw considerable
media coverage in print, radio, TV and across social media.
An article in the Ottawa Citizen newspaper got
our attention as it reported, “Ontario’s businesses
are way more optimistic about their own futures
than they are about the province’s economy as a
whole, the provincial chamber of commerce says,
a weird attitudinal split that’s making them sit on
their abundant resources rather than investing in
their own growth.”
Our new OER, which is intended to be an annual product for the Chamber network, was also
described in a unique way in the Ottawa article
with writer David Reevely saying, “The thing is
both illuminating and mystifying. For instance,
62 per cent of the businesses the chamber of
commerce surveyed are either somewhat or very
confident in their own futures; only 12 per cent
are worried. Four in five expect to maintain or increase their revenues in the next year and a quarter
expect to hire. But only 24 per cent are confident

Innovative and affordable employee benefit plans
450 Sunset Drive, Suite 237, St. Thomas
519-637-0181

in Ontario’s economy, a gap the chamber struggles to explain.”
Writer Reevely went on to quote a portion of
the OER which states, “Ontario business is in
a delicate position. Our Members are unsure of
the stability of the wider provincial economy and
critical of the impact government policy will have
on their organization.”
Reevely also wrote, “Basically, business leaders
aren’t overjoyed with the Liberal government. At
the same time, they mostly think they’re going
to be fine. They just aren’t sure about everybody
else.”
Then he took his point to Queen’s Park. “I don’t
know why there’s that contradiction,” Premier
Kathleen Wynne said in Toronto. “We will obviously follow up with the Chamber because we are
working very closely with them.”
We’re glad to see
the Premier agree on
collaboration
since
a central part of our
research proves that
business and government must tackle issues together.
Our “Business Prosperity Index,” which
relates what it costs
to run a business to
how much money and
credit it has access to,
is close to a 15-year
peak. Ontario businesses have big financial cushions, which

ordinarily they’d use to take
some risks. But we find
businesses are investing in
the financial markets rather
than in increasing production and hiring people.
They’re making money off
their money but not in the
way we’d like.
“Investment is being held
back because of a high perception of risk. We need
immediate action in order for our province to
continue to grow and prosper,” Ontario Chamber
President Allan O’Dette said.
Other observations from the Ottawa Citizen
feature noted that Chamber Members aren’t
happy about the price of electricity, a major input
especially for industrial businesses. Like everybody else who pays a power bill, they wish they
could pay less: 73 per cent of them put electricity prices among their top three provincial policy
concerns.
A release from the OCC offices in Toronto confirmed businesses want electricity prices that are
“predictable, stable and transparent so that ratepayers and industry can adequately understand
and plan their energy expenditure.”
Top priorities for Ontario Chamber of Commerce Members
(percentage of survey respondents listing an
item among their top three)
• 53% — Acquiring suitable staff
• 51% — Reducing energy costs
• 43% — Regulatory changes
• 28% — Improved access to capital
• 26% — Access to training and mentoring
• 21% — Infrastructure improvements
• 20% — Finding more cost-effective production inputs
The OER was produced in collaboration with
the entire provincial Chamber network and using the research & economic analysis resources of
CANCEA (Canadian Centre of Economic Analysis) and Central 1 Credit Union.
To view and/or download our new OER, see the
News section on the main page of the Chamber’s
website at www.stthomaschamber.on.ca.
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Chamber News

The opportunities Canada needs to build the
next 150 years of business success
In this year of political and economic uncertainty, the St. Thomas & District Chamber of
Commerce, in partnership with the Canadian
Chamber of Commerce, has identified Ten Ways
to Build a Canada That Wins, a list of key opportunities Canada can seize right now to regain
its competitiveness, improve its productivity and
grow its economy.
“Our list outlines specific recommendations
on what Canada can do better, and the opportunities to improve our economic success.
Canada can’t sit still while our competitors run
laps around us. We need every advantage, and
the Canadian Chamber will work with government to put these new measures in place,” said
the Hon. Perrin Beatty, President and CEO of
the Canadian Chamber of Commerce. “If we
take advantage of these opportunities, we’ll give
our businesses new tools to ensure their growth
and success.”
In this fiercely competitive world, business
needs more than its own skills to win – it also
needs a supportive environment and public
policies to encourage competitiveness. This new
version of an annual Canadian Chamber report moves away from identifying self-inflicted
wounds that have prevented Canada’s economy
from achieving its full potential and, instead, describes the opportunities for us to do better.
“From fighting protectionism to upgrading
Canada’s regulatory system or building a stronger Canadian brand abroad, each of these measures can have real and lasting effects on our
economy,” says Chamber President & CEO Bob
Hammersley. “We’ve
emphasized opportunities that touch Canada’s
internal economy, from
reducing the cost of doing business to dismantling internal barriers
to trade. What we need
now is a commitment
to get the job done.”
Perrin Beatty went on
to say “As we celebrate
Canada’s 150th anniversary, we can look back
at the essential role business played in shaping
our country. But as we look forward, it’s clear
we’ll need every advantage to continue building
a more prosperous country. These ten opportunities can provide a foundation for the next 150
years of Canadian business success.”
Our complete “Ten Ways to Build a Canada
That Wins” document can be viewed and/
or downloaded on the St. Thomas & District
Chamber’s website. Look in the News section
on the lower left side of our main page at www.
stthomaschamber.on.ca
We have also prepared a short four-minute
video on the Ten Ways to Build a Canada That
Wins. You can view it at the website link above.
Subscribers to the Chamber’s weekly Green
Mail newsletter will find links to both the video

and the report embedded in the newsletter.
About the Chambers…
The St. Thomas & District Chamber of Commerce is the voice of business in St. Thomas,
Central Elgin and Southwold and has been
serving our Members
and our communities
continuously
since 1869. We share
news and information monthly here in
Elgin This Month;

chambers of commerce and boards of trade, representing 200,000 businesses of all sizes in all
sectors of the economy and in all regions. News
and information are available at Chamber.ca, or
follow us on Twitter @CdnChamberofCom.

WiNTer Special
“Feed the Whole Gang” meal Deal

“we’ll give our businesses

new tools
to ensure their

2 pizzas w/ 2 toppings
on each,10 Wings,
cheesy bread & 2l coke
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$

.99

medium

large for $34.99

growth and
success”
weekly through our
Green Mail newsletter, and on social media through Facebook
& Twitter.
The
Canadian
Chamber of Commerce is the vital
connection between
business and the federal government. It
helps shape public
policy and decisionmaking to the benefit
of businesses, communities and families
across Canada with a
network of over 450

o N ly

open at 11am
everyday
We Deliver
all Day and Night
www.dominos.ca
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Pro Text

Insurance technology revolution
by Crystal Underhill

The evolution of technology has transformed
so much of what we do in our daily lives, yet it
has been slow to bring any transformative change
to the insurance industry, thus far. The insurance
industry in many respects continues to operate
much as it has for over a century relying on historical data, predictive modelling and the human intellect for subjective decision-making (underwriting). These two worlds are beginning to collide,
and a transformation is beginning to take shape.
The questions are how will the industry react and
what will it look like in the future? Fintech, artificial intelligence and the digital experience are on
the rise.
The most prolific introduction of technology
thus far is the use of telematics, combining wireless technology and computers to stream information that is used to analyze a driver’s performance.
This information includes how hard one applies
the brake, how quickly one accelerates, what time
of day one is driving most frequently and at what
speeds one drives. Currently in Ontario, the information is being used to better determine accurate
insurance premiums tailored to the driving habits
exhibited in a particular automobile.
In the future, telematics and the data collected may be able to alter the way auto claims are
handled. Data from sensors may be able to no-

tify the insurance company directly when you are
involved in an accident, including details such as
location of accident, parts of your vehicle that are
damage and maybe even instant estimates. These
advancements will allow for faster and more accurate claims handling and, ultimately, happier
customers!
Across the pond, the simply technology of dashcams is the norm rather than the exception as
dash-cams are here in Canada. Dash-cams can be
critical in providing details of accidents in situations where witnesses are not available and/or
conflicting reports exist.
Recently, I had a client involved in an auto accident who was faced with being charged, on the
insurance, for being 50% at fault for the accident
due solely to conflicting information given from
both parties involved. This, combined with no independent witnesses coming forward, caused the
insurers to charge each driver with an at-fault loss.
During the investigation phase, we discovered
that our client had an active dash-cam and footage
existed that proved the accident was not his fault.
Upon review we were able to have the at-fault
charge against our client reversed with the third
party being charged 100% at fault, thereby saving
our client the cost of their deductible for repairs
and a subsequent increase in premium. A $40
piece of technology saved our client thousands.
The biggest potential disrupter to insurance is

artificial intelligence (AI). An American insurer,
Lemonade, is using basic AI; no people, no subjective human decision-making. AI is the technology
that is the basis for self-driving cars. These vehicles
are expected to be for sale in the next 5 years.
As rapid advancements in AI are occurring, so
are the questions that are being asked such as:
with no drivers, will accidents happen as often?
Who will be responsible if they do? What if the
vehicle’s system is hacked and then causes an accident? Who is responsible? With new technologies there are so many unknowns, good and bad.
One thing for certain, it is an exciting time to
be an insurance broker! Changes are happening
regularly and bringing safer vehicles, ease of use
and increased customer satisfaction. What will the
next 20 years will bring?
This column appears regularly
in Business Beat and has been
submitted by Crystal Underhill,
RIB (Ont), CIP, of Reith & Associates Insurance and Financial
Services Limited, 462 Talbot
Street, St. Thomas. Questions
Crystal Underhill and comments on this column
are welcomed by the writer at 519-631-3862 or via
e-mail: info@reithandassociates.com.

Free Services For Employers and Job Seekers.
400 Talbot Street, St. Thomas
Phone: 519-631-5470
Text: 226-376-0320
160 Main Street, West Lorne
Phone: 519-768-0020
Text: 226-376-0393

www.employmentserviceselgin.ca
March, 2017
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Chamber News

Let’s talk tourism numbers
On page 11 of this issue you will see a
summary report on a major research piece
assembled through the Canadian Chamber
offices in Ottawa. One of the focal points
it highlights is the need to do more on national, provincial and local levels with tourism.
The national Chamber’s latest data confirms our local opinion that tourism could
and should be a more important component in our local economy. With 130 km.
(80 miles) or Lake Erie shore as the southern boundary of Elgin County, opportunities for fishing and watersport recreation are
abundant. Our proximity to the US borders at Windsor, Sarnia and Buffalo means
we offer easy access to and from the United
States. And with the exchange rates at current levels, inbound tourism traffic is a key
yet our beautiful and friendly nation – including our beautiful and friendly communities in and around St. Thomas & Elgin
– show only modest growth.
With the help of the Tourism Research
Unit of the Ontario Ministry of Tourism,
Culture and Sport, we have assembled
some stats that deserve local attention.
The following numbers are based on data
collected through 2016, compared to 2015,
for 11 months January to the end of November. Full-year data will follow shortly.
First, a look at outbound traffic.
- The higher value on the US dollar seems
to be making Canadian traffic more likely
to stay at home, or to consider other destinations such as Cuba, Mexico & Europe.
Nationally, total outbound traffic dropped
3.4% while traffic to the US declined at
almost twice that rate, dropping by 6.5%.
- Outbound flow from Ontario declined
by more than the national average on trips
to the US, dropping by 7.6% but outbound
traffic to non-US destinations grew by an
almost equal amount, up 7.7%
- Average outbound border crossings
for tourism number 2 million per month
across Canada
And here’s how the inbound traffic com-

pares:
- Total inbound visitor flow to Canada
from the US is up by 7.5% on same-day
trips, and by 9.4% when overnight stays are
included
- Total inbound visitor flow to Canada
from non-US points grew by 14.1%
- Total inbound visitor flow to Ontario
from non-US points is up by 14.7%
Another curious stat is on phone traffic to
the 1-800-Ontario info service. Traffic declined last year by 5.6% compared to 2015.
Employment in Ontario in tourism-related businesses grew modestly on a seasonally-adjusted basis last year. Overall, it grew
by 0.8% to 1,738,600 people. That’s more
than mining, forestry and agriculture combined.
Some might argue the changes shown in
the latest stats aren’t bad. And we agree. We
just think they could be better, much better.
Our position in the market is a lot less
“top of mind” than it was a decade ago. Despite the dollar advantage, US traffic isn’t
coming our way as much as it could. And
when it comes to investments in marketing
we find it concerning that four US states
individually spend more on marketing than
is spent on the entire Canadian national
marketing budget.

Population changes New data from
Statistics Canada
Statistics Canada has released the first of over 20 planned reports on national census data collected last summer. Included
in the latest release are population counts for communities
across the London - St. Thomas Region. The Chamber has updated all related areas of our “Community Profile” - as posted
on the Chamber website at www.stthomaschamber.on.ca
Here are some key local numbers:
London Region (statistically known as the London Census
Metro Area or CMA)
- up 4.1% since 2011 with total population now 494,069
London City
- up 4.8% to 383,822
St. Thomas City
- up 2.6% to 38,909
Elgin County
- up 1.7% to 88,978
Township of Southwold
- down 1.6% to 4,421
Municipality of Central Elgin
- down 1.1% to 12,607
Town of Aylmer
- up 4.8% to 7,492
The Chamber will be actively following all of the data releases from StatsCan, and updating every related local component
of information that we publish or share in our daily work.

A b-i-i-i-g win

Chamber staffer Barry
Fitzgerald and Member
Services Committee
volunteer Cindy Hertwig
show the big 55” LG TV
won by Roy Esbaugh from
The Columbus Club at the
February 15 Business After 5, co-sponsored by the
St. Thomas Times Journal
and Boston Pizza.

We’ve got solutions...
LTD.

PLUMBING • MECHANICAL • SHEET METAL
HEATING, VENTILATION & AIR CONDITIONING
• Sales, Installations and Service of Industrial Piping Systems
• Licensed Gas Installations • Custom Installations and Repairs

• Floor sanding/finishing • Thawing frozen pipes
• Cleaning barns etc.
• Wall & floor tiling
• Laminate floor cutters • Keep a job site warm

INDUSTRIAL • COMMERCIAL • RESIDENTIAL
55 Progress Dr.
Fax: 519-631-5406
St. Thomas
Call: 519-631-9180
Owned & Operated by Phil Ambrose
E-mail: phil@millcreekplumbing.ca
March, 2017
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Around the farm, home & job site
Quality Equipment, Well Maintained
519

631-5450

www.StThomasRentAll.com
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Legal Business

Fries with that? Let’s go to the Supreme Court
A recent decision of the British Columbia Supreme Court underscores the importance of clear
communication between employers and their employees, particularly in the area of discipline for
conduct in the workplace. As well, the case reviews
the question of when dismissal of an employee for
cause is justified, and when it is not. And maybe,
by subtle inference, how to stay out of court.
The case of Ram v. The Michael Lacombe
Group, involved the alleged wrongful dismissal of
an employee from her job as a cook at a Burger
King Restaurant. The facts of the case were relatively simple, and summarized very succinctly by
Madame Justice Warren.
Usha Ram, a 55 year old woman, worked as a
cook at several Burger King Restaurants in the
Vancouver area, over a period of 24 years. It was
conceded that she was “a good and valued employee, with no record of any formal discipline”. Ms.
Ram was fired, because one of the owners concluded that she stole a medium-sized order of fries
and a drink at the end of her shift on December
27, 2013. Ms. Ram admitted taking the items but
asserted that her general manager gave her permission to do so.
Ms. Ram sued the franchisee of the Burger King
Restaurant for damages for wrongful dismissal,
claiming damages for loss of income and mental
distress. It seems her total claim was in excess of
$230,000. At the time of her dismissal, she was

earning approximately $21,000 per year.
Now, you might think this case would boil down
to a simple choice of credibility between the general manager and Ms. Ram. Well, think again.
Cases don’t usually find their way to a Supreme
Court by being simple.
The general manager
remembered
giving
Ms. Ram permission
to take a “fish sandwich”. Ms. Ram, it
seems, took a “fish
sandwich
combo”,
which includes fries
and a drink. She apparently
prepared
the order in front of
the general manager.
Now, Ms. Ram, and,
it seems, the general
manager, spoke as
their first language a
dialect or dialects of
Hindi. According to
First Data’s trademark is
the Hindi interpreter
providing fast, safe and
at the trial, there is no
Hindi word for “sandcost-efficient transactions.
wich”, (let alone “comLet us analyze your latest
bo”, I would guess.)
At best, Ms. Lam’s restatement and we will
quest would come out
meet or beat your
something like, “May
current rates.
I take a fish?”
Soon after, Ms. Ram
was called on the carpet by the co-owner
and fired for stealing.
Naturally, she was
For more information, contact your First Data Business Consultant at 1-888-265-4117.
devastated and embarrassed; at the time
© 2016 First Data Canada Ltd. is a registered ISO/MSP of Wells Fargo Bank, N.A., Canadian Branch,
of trial, she had not
Toronto, ON, Canada. All trademarks, service marks and trade names used in this material are the
found other work.
property of their respective owners.
21958 2016
Now, here is where I

Merchant
Services:
Right
for Your
Business
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just can’t figure out the actions of the co-owner
in firing Ms. Ram. She was a good employee;
she made no effort to conceal what she did; the
general manager gave, at least partial, permission.
What should a good boss do? Maybe a warning?
A review of policy? Maybe nothing, given the language issue?
At the end of the trial, in a very thorough and
reasoned decision, Justice Warren found that, yes
indeed, Ms. Ram had been wrongly dismissed
from her employment. She awarded her the sum
of $21,000 in general damages, being payment in
lieu of one year’s notice of termination. As well,
she awarded Ms. Ram the sum of $25,000 in “aggravated damages”, for the “unfair or bad faith
conduct of the defendant.” Total: $46,000!
Of course, dishonesty on the part of an employee
is almost always, (but as Justice Warren pointed
out, not always) grounds for immediate dismissal.
It generally matters not what the value of the item
stolen is; theft is theft, and cannot be tolerated.
However, in this case, when one applies the regular Friday discount, along with the employee discount, to the price of the fries and drink Ms. Ram
took, the value of the “theft” amounted to about
fifty cents. Yes, you heard right. Total: $0.50!
So, besides the value of coherent communication
and mutual respect between employers and employees, what did we all learn from this case? Well,
we now know how to upgrade from a small fry to
a whopper. Or not.
Questions, comments and
suggestions for future columns
are welcomed by lawyer Monty
Fordham at his office: Fordham
& Brightling Associates – Lawyers, 4 Elgin Street, St. Thomas.
Telephone 519- 633-4000,
Monty Fordham FAX 519-633-1371 or e-mail:
montyfordham@4elgin.ca
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Viewpoint

4 myths you need to bust before hiring an
intern or student for your business
by Christina R. Green

As summer approaches business owners start to
think about ways in which they can use the extra
help of available secondary school or post-secondary college/university students. Back when I was
a college student at a small liberal arts school in
the Midwest, the undergrads waited each spring
for the internship listings to be published. Once
they were, we poured over the ones that were in
exciting cities with large stipends. The review took
about three minutes because they just didn’t exist.
“Exciting city” always equaled free labour.
Today, employers have less leeway in what they
offer students. While there are some college programs that “pay” students in credit hours, and thus
prohibit employers paying them a salary, most do
not and that means businesses are faced with the
“to pay” or “not to pay” question. Other programs
might require paid wages but offer tax credits to
employers.
Myth 1: There is no “to pay” or “not to pay”
question
If you’ve been lining up a bunch of busy projects for the summer in the hopes to land some free
help, get over it. While I’m not an attorney, I can
tell you this paid versus unpaid intern question has
come up in court several times and the employers
ended up paying the interns after all. In the U.S.,
Mega publisher Conde Nast was sued by former
interns in a class action suit for not paying and
settled for $5.8 million. NBCUniversal settled as
well.
The only “free” work out there isn’t really work.
If you created a program that was more of a handson apprenticeship where you spent time teaching
and everything was done under your tutelage, you
may qualify for a free intern by working in collaboration with a school.
Hopefully, you have already had a look into
government-sponsored programs that could offer support through wage subsidies. You might
(or should) consider co-op or intern placements
through educational institutions including Fanshawe College, Western University and most any
post-secondary education provider. (Editor’s note:
Employment Services Elgin can respond to enquiries
on provincial or federal grant or subsidy options. ESE
can be reached by telephone at 519-631-5470. Staff
at Fanshawe College’s St. Thomas Elgin Regional
Campus can respond to questions on internships,
apprenticeships. Connect with Fanshawe by calling
519-633-2030. Both Fanshawe and ESE offer free
services to post student job opportunities.)
The guiding principle in deciding whether interns deserve a salary is if what they do could be
done by a paid employee, as in would you hire
someone to do what they are doing if they weren’t
available?
Myth 2: Interns are good for the bottom line
At first glance, it would appear students or interns are great for the bottom line. Even if you
do give them an hourly wage, it’s usually much
March, 2017

lower than what you’d pay a permanent full-time they may be testing the waters in yours. Others
employee. But the amount of time you’re going to intend to go into business for themselves and they
invest in an intern isn’t going to make this a cheap may be interning for you just so they can see how
a business works. Understanding their motivations
labour solution.
If you create an intern program, it should be out will make it a much richer experience for all inof a desire to bring new energy to the workplace, volved.
Bringing on students or interns can be very reinstill a love of your industry in the new generation, and/or as a way of giving back. With the sal- warding and these myths should not stop you from
ary and the mentoring you will be doing, it will exploring that option. You just need to be honest
probably cost you more than if you simply hired a about your business goals and why you want to
have student help on your team. If it stems from a
temp or a virtual assistant.
Still, there’s something rewarding about bring- desire to see things differently, give back, or bring
ing an intern or student on-board. Amy Baxter, in a new energy you’ll most likely be satisfied with
founder of MMJ Labs told OPEN Forum, “… the results. If you thought it was a good way to cut
although we enjoy having extra people and en- costs, look into virtual assistants.
ergy, the value we have gotten from interns hasn’t
helped the bottom line. It’s something we enjoy,
Christina R. Green is a regular contributor to St.
and it’s a great way to expose entrepreneurs to the
Thomas & District Chamber publications. She teachstartup world. We’re really doing the program to
es small businesses, chambers, and associations
give back.”
how to connect through content. Her articles have
Another dimension to consider is the value of
appeared in the Midwest Society of Association Exbringing the latest/freshest/newest thinking to
ecutives’ Magazine, NTEN.org, AssociationTech, and
your workplace. Students can provide brilliant inSocialfish. She is a regular blogger at Frankjkenny.
sight into the latest technology and best workplace
com and the Event Manager Blog.
practices.
Myth 3: Today’s interns & students are
just looking for experience
Yes, they want experience but not experience filing or shredding
documents. They want
real business experience, and many of them
will want input into
the projects they work
on. Today’s interns are
looking to make a mark
on what they’re working
on, not just add a line or
two to a resume.
They may be interning
to try and decide if they
want to work in your
Mortgage protection • First-time home buyer plan • RESPs*
industry or not. Most of
them want to get broad
exposure to what workI can help with your goals. Let’s talk about Money for Life.
ing in the field would
be like. Filing doesn’t do
that.
Michael L. Moore
Myth 4: Students
519-637-7747
want a job
michael.moore@sunlife.com
Some interns are hopwww.sunlife.ca/michael.moore
ing for a job at the end
9 Princess Avenue, Unit #3
of the internship or at
St. Thomas, ON N5R 3V3
least a contact they can
add to their network
and someone to circle
Life’s brighter under the sun
back with upon gradua*Mutual funds offered by Sun Life Financial Investment Services (Canada) Inc.
tion. But some students
Sun Life Assurance Company of Canada is a member of the Sun Life Financial group of companies.
and interns are consid© Sun Life Assurance Company of Canada, 2015.
ering several fields, and

I want to start a family.
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Member News

New Members

The St. Thomas & District Chamber of Commerce proudly welcomes the following businesses and individuals as our newest Members.
Those listed below were accepted as registered Members January 16 - February 15, 2017. Once an organization registers with the Chamber,
all personnel (owners/managers/staff) within the organization have full access to all Chamber programs, projects, events and services.

Annette Sbarra – Independent LegalShield Associate
33 Hickory Lane
St. Thomas, ON N5R 6K9
Phone: 519-318-2902
Email: netsbarra@outlook.com
Website: www.asbarra41.legalshieldassociate.com
Contacts: Annette Sbarra, Independent Associate
Buyers Guide Categories: Lawyers, Paralegal, Business Advisory, Financial Services, Agencies & Associations
Products & Services: At LegalShield, they’ve been offering
legal plans for 40 years, creating a world where everyone can
access legal protection – and everyone can afford it. From
real estate to document review to will preparation, and more,
their lawyers are here to advise you with any legal matter – no
matter how traumatic or how trivial it may seem. With their
legal plan you will be protected and empowered to worry less
and live more.
BEST Safety Training & Consulting Ltd.
42505 Southdale Line
St. Thomas, ON N5R 1B7
Phone: 519-870-5030
Email: john@bestsafetytraining.ca
Website: www.bestsafetytraining.ca
Contacts: John Vanderwyst, CSSE - Owner
Buyers Guide Categories: Training Services, Safety Prod-

ucts
Products & Services: BEST Safety Training is dedicated
to providing comprehensive Workplace Hazardous Materials Information System (WHMIS) and Transportation of
Dangerous Goods (TDG) training packages to ensure the
ongoing health and safety of your employees, and to assist
with department and company-wide compliance. Their effective and easy to use training packages will ensure that your
employees receive the training they need to work safely, and
meet health and safety compliance requirements.
Whether you are a Fortune 500 company or a small business, BEST Safety Training has the tools that will keep your
organization working safely and in compliance!
Celtic Ridge Farms
27401 Celtic Line
Dutton, ON N0L 1J0
Phone: 519-318-2773
Email: info@celticridgefarms.com
Website: www.celticridgefarms.com
Contacts: Maryjo & Rob Tait - Owners
Buyers Guide Categories: Agriculture – Growers & Producers; Food Specialties; Food Wholesalers;
Products & Services: Celtic Ridge Farms offers their own
naturally raised beef and lamb, straight from their farm gate
to your plate! Their beef and lamb is butchered in a pro-

Elgin - St. Thomas Community Foundation
745 Talbot Street
Box 20150
St. Thomas, ON N5P 4H4
Phone: 519-637-8230
Email: tcarroll@escf.ca
Website: www.escf.ca
Contacts: Terry Carroll, Executive Director
Buyers Guide Categories: Community Services, Agencies
& Associations
Products & Services: The Elgin - St. Thomas Community
Foundation helps people give back to the charities and communities they care about, in a way that is simple, convenient
and lasting.
They build and manage endowed funds into
perpetuity and grant from the interest on those
funds to support local charities. Their focus is
on improving our communities — the places
where we all live, work, play and raise our kids.
The place we call home.
With a Community Foundation anyone can
leave a legacy. Gifts of ANY amount can contribute to a lasting legacy that supports your
personal passions and interests.
StaffJo
300 South Edgeware Road
St. Thomas, ON N5P 4L1
Phone: 1-866-311-4441
Email: mike@staffjo.ca
Website: www.staffjo.ca
Contacts: Michael Coffill, General Manager
Buyers Guide Categories: Community Services, Agencies & Associations
Products & Services: With nearly 30 years
of staffing experience all over Canada, StaffJo
is helping extraordinary, everyday people with
their search for a new job. Or if your business
is expanding and looking to hire, StaffJo’s 3
step approach to staffing may be just what you
need. Their goal is clear: employees first, clients
second and shareholders third. Building a great
company in this order prospers the entire community.

Crystal Underhill EXT 234
or Janet Palmer at EXT. 226

Full range of Public Accounting
Services including:
Auditing, Accounting and
Taxation Services

Mark Lassam, CPA, CA
115 Curtis St., St.Thomas, ON N5P 1J4
p: 519-631-1631 | f: 519-631-2929
mark@lassam.ca
March, 2017

vincially inspected, local, & family-owned butcher shop,
Highgate Tender Meats located in Highgate, ON. The beef is
dry-aged for a minimum period of 21-days in a climate controlled setting, after which it is cut & wrapped and frozen.
Their goal is to conduct sustainable livestock growing
through a free choice feed system, and select the best quality
beef and lamb for their family and for yours. All their livestock is raised by their family, and they take pride in carrying
forward family farming traditions.
Celtic Ridge Farms Beef is available at Talbotville Berry Farm
Market or online through the Celtic Ridge website shown
above.
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Rob Blaxall: President

•
•
•
•
•
•

Voice / Voice Mail
Data Communications
CCTV Video Surveillance
Security
Sound/PA Systems
Business Phone Systems

“Our customers are not just satisfied...they’re impressed!”
Now offering
voip business systems
rmbcommunications.com

P.0. Box 20155, St. Thomas (519) 633.0080 • rblaxall@sympatico.ca

Residential • Commercial • Industrial
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