Sustaining Members
Baker County Staycations
Do you feel like you have seen and done everything in Baker County? Are you sure?
Have you been to every fishing spot, hiked every trail,
eaten at all the beloved hotspots? Did you know we
have six museums in our beautiful county? How many
have you seen? Not sure what to do with the kids all
summer long? Don’t want to spend a fortune entertaining them? We got ya covered! Stop by the Chamber
and pick up your “Baker County Bucket List”. With over
87 destinations, restaurants, events and activities, you
can have a wonderful summer without leaving Baker
County! Make sure you post your photos on Facebook
and Instagram!

Membership
Matters

#livingthedreambakercounty #bakercountystaycations

As we continue to confront COVID-19 and the day-to-day changes to our
normal circumstances, I am reflecting on what truly matters most.
The answer to that question can be so many things, especially in times such
as these. But what matters most, as I think about our region’s position in
the global community, is support, camaraderie, and vision. Among families,
friends, colleagues, and communities these aspects of our shared experience are key to weathering any crisis.
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As we’ve been talking to our members, we’re hearing that you want to help.
You are all looking to support your teams, your peers, your community
and, of course, your families and loved ones during these unprecedented
times.
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As you look for ways to offer support, I ask that you continue to Shop Local.
Please continue to visit our local restaurants. Along with spaced seating,
many establishments now offer outdoor seating and most offer carry-out
service. When given the opportunity to shop in a local small business,
please do so before looking online. Small businesses are all absorbing
increased costs to meet COVID regulations and they need your support.
In addition to support, our business community is still seeking the camaraderie and shared experience that sustains us in less trying times. We are
working to continue to create these opportunities that are perhaps more
important now than ever.
And finally, what matters most is that we have a shared vision for our future beyond the pandemic. As of today, it’s unsettling, irritating, and unknown as to when this will all end, but it will end and we will prevail.
Stay safe, connected, healthy, and continue to let us know how we can help.
Shelly Cutler ~ Executive Director
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What happens when you shop local?
For every $100 you spend at locally owned businesses, $68 will stay in the community versus $43 when
spent at a national chain. In addition, local businesses create more higher-paying jobs than national
chains. Local businesses are what make a community unique. From local handcrafted items to hard-tofind antiques, shopping local guarantees a personal shopping experience. Interesting and exceptional
communities attract visitors and new residents. his kind of growth benefits everyone. Local businesses
are an integral part of their community. Studies show that local businesses donate to community causes
at more than twice the rate of chains. In addition to creating jobs and a welcoming community, shopping
local is good for the planet, too! Nearly 50% of the pollution in the US is caused by industrial sources.
Buying locally conserves fuel, reduces processing waste and usually results in less packaging.
Although it may be impossible to shift all your shopping to local businesses, you can make it large part of
your routine. Buying your morning coffee at any one of the half-dozen local coffee shops scattered
throughout the county, buying that perfect birthday, anniversary or Valentine’s gift at any number of
amazing boutique shops, making your next appliance purchase from a local store instead of a chain, are
all easy ways to shop local and make your community what you want.

Baker Bucks-Shop Local
Do you know about Baker Bucks? Baker Bucks is a great program to promote and support our local businesses.
They can be purchased at the Chamber. Many local businesses include them in raffle baskets and as employee gifts
and prizes.
Baker Bucks are the same as cash! The Chamber will reimburse you the full amount of a Baker Buck. They come in
denominations of $10, $20, $25 and $50. Currently they can be redeemed at over 40 Baker County businesses.
Signing up to accept Baker Bucks is a snap. Simply call the Chamber and let us know you want to participate.
That’s it. When you receive Baker Bucks, just call us or drop in and we will reimburse you for the full-face value.
Nothing could be easier. So, sign up and help support our local businesses!
Baker Bucks Participating Businesses
A Therapeutic Massage, Albertsons, Another Round Resale, Appliances & More, Baker Heritage Museum, Baker
County Chamber Store, Baker County YMCA, Baker Food Co-op, Baker Truck Corral, BELLA Main Street Market,
Betty’s Books, Carpet One Floor & Home, Cashway Lumber, Chill’Z Frozen Yogurt, Club 24 Fitness, Cody’s General
Store, Copper Belt Tasting Room, Copy, Ship & Mail, Crossroads Carnegie Art Center, D & B Supply, D&J Taco Shop,
Davis Computers, Eastern Oregon Regional Theatre, Elkhorn Embroidery,
Essentially Danika, Grocery Outlet, Haines Gold Rush Gifts, Haines Steakhouse, Hearts and Petals Flower Shoppe, Heaven’s Best Carpet Cleaning,
Kick’s Sportswear, Kids Closet, Lube Depot, Mad Matilda’s Coffee House,
McElroy Printing, Oregon Trail Restaurant, Outstanding Computer Repair,
Peterson’s Gallery & Chocolatier, Queen City Modern, Ryder Brothers,
Safeway, Sorbenots, Succulent Hub, Thatcher's Ace Hardware, The Little
Bagel Shop, The Little Pig, The Sycamore Tree, The Trailhead

Saint Alphonsus – Baker City has made the health and wellbeing of the people of Baker County our priority. Our mission, to serve together in the spirit of the Gospel as a compassionate and transforming healing presence within our
communities, has led to our having been a part of Baker
County for 120 years. We have developed relationships
with those we serve—in many ways, like a family. Our concern and personal touch have become our tradition, and
our professionalism and warmth continue to radiate into our community.
We are proud to serve the region by providing an expansive list of medical care and specialties, patient
care services and education, and the latest in medical technology often found only in large, urban hospitals.
As a part of Trinity Health and the Saint Alphonsus Health System, we are able to benefit from our relationship with one of the largest Catholic healthcare providers in the United States.
The Saint Alphonsus Foundation is an integral part of Saint Alphonsus Baker City. Its annual Festival of
Trees event has raised funds for such things as a new helipad, updated equipment for Labor and Delivery,
the remodel and expansion of the entry and patient greeting, area as well as numerous other projects.

Where has the Hen House gone?
Don’t worry, they’ll be back! The Hen House has temporarily
closed while they relocate. Stay tuned for details!
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Member Spotlight
Baker Technical Institute
Founded in 2013 by former Baker High School Principal Jerry Peacock, the
Baker Technical Institute had three primary goals when it began: teaching
the skills essential for success in the workplace, providing students handson experience in different career paths, and building their work readiness. Seven years later, BTI continues to provide cutting edge training to
high school students and community members in a variety of career
paths.
Baker Technical Institute provides Career Technical Education programs focused on developing the next generation of skilled workers. Partnering with regional employers, industry experts, and community partners, Baker
Technical Institute offers programs in construction, agriculture, welding, engineering, nursing and more. Offering state-of-the art education and hands on training in fast growing industries and careers, BTI prepares students for high-paying, long-term jobs. An integral part of our rural community, BTI contributes to the economic vitality of Baker County and across Eastern Oregon.

Oregon Tourism and Baker County
Did you know that Oregon is ranked 11th out of all 50 states in traveler interest? The average visitor to Oregon spends approximately
$100 per day. An extra 10 visitor days is an extra $1000! The trick is
to get them to extend their stay in your area or even better, come
back! Tourism is growing fast. In 2016, 5,700 jobs were created in
Eastern Oregon alone.

Baker County
Events
www.visitbaker.com

09/4-6
Labor Day Wagon
Encampment

We need to let our visitors know what we have. One of the best
ways to do this is to give them options. We live in a gorgeous area.
Filled with camping, hiking, boating, fishing, biking, driving, swimming and just relaxing.

National Historic
Oregon Trail
Interpretive Center

For every $1 spent on advertising, $237 in visitor spending is generated. The Baker County Chamber has access to over 20 state travel
guides, 15 camping brochures and 50-plus rack cards from various
museums, clubs, events, attractions, and adventures.

09/13
Veteran’s Appreciation
Day

With over 4,000 visitors through our door every year, we hand out
thousands of pieces of information on local shops, restaurants and
attractions. The Visitors Bureau is the perfect place to showcase
your business, so make sure we have the most up to date information on your business!

09/14

Quail Ridge Golf
Course

National Sober Day
Walk
Baker City Post Office

Coffee Corral
The Coffee Corral has been a local favorite since 2003. Kris Barr and her partner originally opened the Coffee
Corral. For three years they served up everything from traditional coffee to scrumptious smoothies, quickly
becoming a beloved staple of many people’s mornings. When her partner moved, Kris ran the Coffee Corral
solo for 11 years before selling half of the business to her son Drew and daughter-in-law Christa.
Starting at the site of an old gas station, it has grown to two locations, with the opening of a second location
just a few blocks down Campbell Street. The new location is bigger with more creature comforts including an
indoor/outdoor fireplace and lots of seating. Both locations will offer all their favorite signature blends and
goodies.
Sadly, Kris passed away just after the grand opening of
the new location. Her daughter-in-law, Christa, is
proud to continue her work . “Kris Barr started this
beautiful legacy, and I have been so honored to do
this along her side. Kris was able to see the shop this
past week and was so in love... thank you for being a
part of this journey!!”

09/26
Add your event to our calendar at www.visitbaker.com

Visitors Bureau Update
Due to the travel restrictions and closures this year, our visitor numbers are
slightly below average but very encouraging. Since we have re-opened fully
we are seeing a change in travel patterns, We are seeing far more day and
weekend travelers from Western Oregon, Washington and Idaho so we still
have plenty of visitors!

Carl Wendt Memorial
Bronc Riding & Last
Hoorah Rodeo
Haines Stampede
Grounds
09/26
Bunk Build
Oregon Trail Electric
Company

Visitor, Website & Phone Call Year To Date
Visitors

1899

Phone Calls

824

Website Hits

348953
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Your online profile and information-Getting the most out
of your membership
Baker County
Chamber
of
Commerce
&
Visitor's Bureau

As a member of the Baker County Chamber of Commerce, you have complete control
over your business information on our website. As we are one of the top 5 results
when Baker City or Baker County is searched on Google, it is important to make sure
all of your business information is up-to-date. Did you know you can change, update,
delete and add information, logos, pictures and more? Not sure how to log in? Just
follow these easy instructions.
Go to www.visitbaker.com

Shelly Cutler
Executive Director
Diane Wroe
Office Manager

A logo is the face of a company. Frequently, it’s the first thing that a
potential customer will notice about your business. It is often said that customers form an opinion
about a company within seconds. A well-designed logo is an easy way to convey to potential customers that your business is professional, trustworthy, unique and excellent products or services.

Here are four simple guidelines for designing your logo:
1. Simple
Scroll to the bottom of the page, in the blue area click Member Log In.
Once the log in screen has appeared, enter your username and password.

Simple logos are the ones people can recognize as soon as they see them. The simplest logos are the
most recognizable.
2. Scalable & versatile
A great logo should be simple enough to be able to be scaled down or up and still look good. It
should look amazing from your website to Instagram. From a billboard or business card to Snapchat,
it should remain instantly recognizable.
3. Memorable
A great logo should have an impact. It should capture the viewer’s attention immediately.
4. Relevant
A great logo should be relevant to your business. It has to have meaning that relates to your specific
service or product.

Baker County
Ambassador

New Chamber Members

Jeff Nelson

If you have forgotten your username or password, click the forgot username link.
If you don’t have a log in, create one now.
You are ready to edit your information.
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Have you realized that you’re able to instantly identify a business by looking at its logo, even if their name isn’t a part of the logo? Perhaps you’ve
noticed that you can correctly guess the nature of a business by looking at
its logo for the first time, even if you’ve never heard of the business
before. Symbols are a simple and efficient way of communicating information about your business. A logo is a vital part of your company’s
brand. In fact, a logo is one of the most important investments a business
can make.

A good logo should be distinctive enough to be easily recognized and simple enough to work across
all media types. It should be memorable, instantly recognizable and leave a lasting impression.

Board of
Directors
Stacy Delong
President
Jerry Peacock
Vice President
Courtney Benson
Director
Jerry Shaw
Director
Sara Artley
Director

Effective Logo Design

Correction-In February's newsletter, Sunfire Real Estate was mis-identified as
Sunfire Realty. We are sorry for any confusion.

Devil’s Canyon Ranch
(541) 519-5035
24121 Clarks Creek Rd Bridgeport, OR 97819
Where the elevation exceeds the population!
Melo Excavation LLC
208-899-7634
Locally owned and operated company helping with all your excavation needs, water lines/sewer lines,
driveways, house pads, etc.
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