Sustaining Members

Eastern Oregon TributeFest
Eastern Oregon Tribute Fest is shaping up to be a rocking
weekend. With tribute bands ranging from Led Zeppelin
to Bon Jovi, there is something for everyone. Scheduled
over two days, August 17th & 18th, the line-up includes 12
different bands, food and drink vendors including local
favorites Barley Brown’s, Big Chiefs, D&J Tacos and Glacier
45. Eastern Oregon TributeFest is located at Baker County
Fairgrounds .

Membership
Matters

Tickets are available at www.tickettomato.com as well as
at Bridge Street Inn, D&J Tacos and the Baker County
Chamber of Commerce Visitors Bureau. Prices range
from $25 to $75, tickets are limited, so snag yours as soon
as possible. Event T-shirts are available at visitbaker.com

Connecting Business, Tourism and Community is our focus and points toward our
greater mission at the Baker County Chamber of Commerce. We are determined in
our efforts to bring all community partners together for the betterment of all. Simply
stated, we help people in all areas of our community make connections with each
other. The Chamber strives to advance the Baker County region by educating, energizing, and connecting a diverse group of leaders to serve the community. The Chamber of Commerce has a historical community-based legacy and a bright future with
our member businesses leading the way. We are grateful for all our members and
desire for all to prosper and grow in the years ahead.

Baker County Chamber of
Commerce & Visitors Bureau

490 Campbell St
Baker City, OR 97814
541-523-5855
info@visitbaker.com
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To help our member businesses, we provide a variety of networking, advertising,
educational, and social opportunities over the course of the calendar year. We also
support collaborative efforts with the other local Chambers in the region that provide
additional opportunities for our members to initiate or build business relationships.
The Chamber office staff is available to anyone who seeks information regarding the
Baker County community. The office also encourages all residents and members to
bring forward new ideas on how we can best serve each other to improve our community and our Chamber of Commerce.
Our partnership with the Transient and Lodging Tax Committee continues to be one
of our major points of focus. We will continue that effort into the future, working to
create a strategy for economic and business growth which tourism is a central component. Our members have for many years supported local events that drive tourism
and continue to graciously donate and share their time, expertise and advice with the
Chamber because they recognize the value healthy tourism brings to the area.
Baker County is an excellent place to do business and an excellent community in
which to live. As the Chamber of Commerce Director, I want to encourage you to become active in the community and in our Chamber of Commerce. Please review our
published calendars and our website for opportunities where you can help make a
positive difference in our community. Join our Chamber members who volunteer in
Chamber activities and also participate in the many other community service organizations in Baker County. As best you can, support our member companies with your
business. Remember that local purchases all support our community and our schools.
We will continue to pursue excellence in all that we do at the Chamber, Baker County
and our surrounding communities.
Thank you for the opportunity to be of service to you.
Sincerely,
Shelly Cutler
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Upcoming Events
in
Baker County
03/23-04/30
“Save Me a Place at
Forest Lawn”
EORT
04/13
Silent Film Festival
EORT
04/13
Jack Willhite's Rock &
Roll Comedy Show
VFW
04/14
Maxville to Vanport:
A Community-Guided
Music and Video
Project
Baker Heritage
Museum
04/07
Duality: An Immigrant
Experience Classical
Dance of India
Baker High School
Auditorium
04/22
Spring River Cleanup
Powder River

Oregon Tourism and Baker County
Did you know that Oregon is ranked 11th out of all 50 states in traveler interest?
The average visitor to Oregon spends approximately $100 per day. An extra 10
visitor days is an extra $1000! The trick is to get them to extend their stay in your
area or even better, come back! Tourism is growing fast. In 2016, 5,700 jobs were
created in Eastern Oregon alone.

Living The Dream?
Did you know Baker County’s motto is “Living The Dream”? Since the early 1990’s, Baker County has consistently been one of the best places to
live. Our clean water, clean air and gorgeous surroundings provide us
with so many outdoor activities. From skiing at our favorite mountain resort to fishing the Snake River. Baker County has every outdoor activity

We need to let our visitors know what we have. One of the best ways to do this is
to give them options. We live in a gorgeous area. Filled with camping, hiking, boating, fishing, biking, driving, swimming and just relaxing.
For every $1 spent on advertising, $237 in visitor spending is generated. The
Baker County Chamber has access to over 20 state travel guides, 15 camping brochures and 50 plus rack cards from various museums, clubs, events, attractions,
and adventures. All of this is provided free of charge to the Chamber. We would
like an opportunity to work with your business or community to help them stock
these materials.
The Baker County Chamber can order and distribute these materials to your local
businesses, museums, and attractions. The Baker County Chamber already distributes information about your community, but with even closer communication and
partnership, we can be even more effective.

Sumpter Valley Railroad
The Sumpter Valley Railroad is one of Baker County’s most popular
attractions. Originally built in the 1880’s to haul lumber, the railroad ceased operations in 1947. Thirty years later a small group of
incredibly dedicated volunteers began working to restore the railroad. Over the next twenty years they acquired three steam locomotives. This group built the County Railroad Park that operates as a
day park bringing visitors from around the world. As the railroad
approaches it’s twentieth anniversary, the need for new members
has risen. Volunteers are needed to learn everything from how to
repair historic railcars to how to safely operate a steam engine! If
you have ever wanted to be the engineer in charge of the train, this is
your chance. Sumpter Valley Railroad is holding a safety weekend
on May 4th, 2018. This is your chance to learn rules, regulations,
train handling, crew position and railway history. Please dress
warm as you will be outdoors part of the time. For more information
email info@sumptervalleyrailroad.org

you could want. Along with our award winning beer, fantastic dining and
diverse community activities Baker County has something for everyone,
no matter what your interests. So let us know how
you live your Baker County dream. Just tag
#livingthedreambakercounty on any of your social
media so everyone can share the dream! And stop
by our gift shop and pick up your very own Living
The Dream T-shirt.

Visitors
Bureau
Looking for a
Baker City gift?
Need a book on
our history? Stop
by the Visitors Bureau and check out
our gif shop. We
stock merchandise
from local vendors
and artists. Own a
business? Not
sure how to get
your information
into the hands of
our many visitors?
Bring us your rack
cards or flyers so
we can make sure
that our visitors
are up to date on
everything Baker
County has to offer.

Local Resources

5 Important Tips for Social Media for

Small Business
Development Center
regularly holds workshops in starting,
maintaining and expanding your social
media marketing
skills. For more information visit
www.bizcenter.org or
call 888-441-7232

Small Business
1.Listen and learn
Social media offers an open way to communicate, advertise and interact
with existing and potential customers, so use it as such. Use your time on
social media to understand and interact with your customers. Learn
their needs and wants. Do not use all your time promoting your product.
This will not only help you better understand your customers' preferences, but it will also help you create a loyal customer base.
2. Set a Goal
As with every other part of your business plan, you need to set a goal
and measurable outcomes. Don’t just jump into social media without a
specific goal. Decide whether it will help with customer retention, product promotion or sales. Tailor your social media presence. appropriately.

Business in the Spotlight

3. Make A Commitment to Social Media

Timothy Bishop,
Baker County Marketing Director holds
classes on how to utilize social media for
promotions. He holds
basic and advanced
classes. For more information email
ino@basecampbaker.
com

Social media can be time consuming and full of pit falls. Start simple.
Make a plan. Write it down. Make sure to take advantage of software
that can help you automate. Check out what your competitors are doing.
What are they doing that works? What can you do better? Jump in! The
key to establishing a great social media presence is engaging content. If
you have a small team, break up tasks or platforms. You can also batch
your social media. You can develop your content a month at a time. Just
make sure to post it appropriately.
4. Pick your Platform
Twitter, Flickr, Facebook, Pinterest and so many more social networking
sites make it difficult to maintain a business presence on all of them. Be
picky, analyze your customer base. What do they need? What do they
want? You also need to make sure your goal is compatible with your
chosen social media platform. Focus all your effort on the one or two
that best fit your goals and customers.
5. Structure your Social Calendar
It takes more than a post here and there to have an active media community. Create a comprehensive calendar for what to post and when. And
remember passion helps generate content. Pick a subject your are passionate about, this will make it easier to create engaging content.

In 1939, Joe Albertson, a former Safeway district manager, took $5,000 he saved and $7,500 he
borrowed from his wife’s Aunt Bertie, and partnered with L.S. Skaggs to open his first Albertsons store on 16th and State Streets in Boise, Idaho. Joe knew the keys of running a really great
store, and it was all about working hard for the customers: give them the products they want,
at a fair price, with lots of tender, loving care. Joe was innovative, too. He had one of the first instore magazine racks in the country along with a scratch bakery and fresh ice cream made in
store. He worked hard, seven days a week on his vision to build his company, and through his
inspiring work ethic and tireless determination to run the best store, the first store thrived.
Just two years later, he had opened two other stores in neighboring communities, and grew the
fledgling company’s sales to over $1 million by the end of 1941.
Today, Albertsons operates as a banner of Albertsons Companies, one of the largest food and
drug retailers in the United States. With both a strong local presence and national scale, the
company operates stores across 35 states and the District of Columbia under 19 well-known
banners. Albertsons Companies is dedicated to helping people across the country live better
lives. In 2015 alone, with the help of generous customers, Albertsons Companies and the Albertsons Companies Foundation gave more than $270 million in food and financial support to
the more than 2,300 communities they serve.
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We are very excited to announce three additions to the Baker County
Chamber of Commerce and Visitors Bureau Board of Directors! This
week open seats on our board were filled by Jason Hatfield of Benchmark Land Surveying, Stacy Delong of Coverworks Plus and Laura Huggins Laura Huggins, Executive Director of the Foundation, Marketing &
Communications for Saint. Alphonsus .
Jason is a rather recent resident of Baker County and believes that the
Chamber plays a important role in boosting economic development and
protecting local business interests. Stacy is a long time resident who
brings years of human resource and business experience to the table.
Laura is incredibly skilled in community cooperation, marketing and
fundraising.
Theses additions will bring a fuller more diverse voice in our planning
for Baker County's future.

Baker County Ambassadors
We are pleased to announce the resumption of the Baker County Ambassador program. This program has a long history in Baker County over the last
twenty years. Ambassadors have traditionally served as community liaison
and representatives for the Chamber and Visitors Bureau. They are dedicated to showcasing Baker County in all of it’s splendor. They help decide the
future of the Chamber as well as speak knowledgably on Chamber events,
activities and policies.
We are excited to welcome two amazing volunteers. Jody Jeffries of Cody’s
General Store and Courtney Benson of Sunfire Realty. They have chosen to
generously donate their time, energy and commitment to the Baker County
Chamber of Commerce. Both hold a great love for Baker County and are
looking forward to sharing that enthusiasm with our community and visitors. If you are interested in being a Baker County Ambassador, please call,,
email or come see us.
info@visitbaker.com

Meet Your Board
David Kassien is a native Californian who relocated to Baker County six
years ago. David has experiences in a broad range of professions. He
worked in the cable industry for over 20 years before switching gears and
spending time as an administrative manager of Lowes. After moving to Oregon David switched tracks again and began work in the restaurant industry. He and his husband Jamie opened their own successful restaurant two
years ago. D & J’s Tacos has become very popular with locals and visitors
alike. David is committed to doing whatever
he can to improve life and business in Baker
County and has served on several local board
dedicated to business and community.
You can usually find David involved in planning and/or supporting local events. David
spends his free time with his family,
including his daughters, grand-daughters
and their dog Roy.

Your Bed and You!
The Bed Race has been a much loved part of Miners’ Jubilee for years. We are
hoping to revive this in a big way for the 2018 Jubilee. The Bed Race will be held
on Main Street Saturday after the parade.
All it takes is a bed (build your own or use one of ours) 5 people and a sense of
humor! Applications can be found at www.visitbaker.com or pick one up at the
Visitor Bureau. So come on out and have a great time, get a little exercise, a lot of
heckling and take home the prize!

