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DIAMONDS ARE
FOREVER, DIAMOND
MINES AREN’T.
WHAT’S NEXT FOR YK?

DINING OUT
THE INSIDER’S FIRST YK
RESTAURANT GUIDE

GREEN, LEAFY
& LOTS OF FUN

THE YELLOWKNIFE FARMERS MARKET TURNS FOUR

EXPLORING

IN OUR NEIGHBOURHOOD

TerraX’s Yellowknife City Gold Project (YCGP) is exploring ground in and around
Yellowknife, N’dllo, Dettah and cabin country. TerraX is here because this area is the
most prospective least explored greenstone belt in Canada. TerraX has assembled over
400 sq km of previously explored ground. We are building on 90 years of exploration
with modern techniques.
Being close to communities means the YCGP is blessed with local labour, suppliers,
transportation, housing infrastructure, and accessibility. That proximity also entails a
responsibility to inform and accommodate other local interests. Since starting in 2013 the
YCGP has striven to communicate, collaborate
YELLOWKNIFE
and consult in advance.
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Early exploration will allow us to quickly eliminate
large areas from future exploration. Some areas may
require additional exploration and possibly drilling
in future years. Whatever the activity, TerraX will
continue its commitment to safe environmentally
responsible exploration and communication with its
many community and Indigenous stakeholders.
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This year you may see low flying helicopters and
aircraft using modern technology, and field teams
studying this large area. This work is the low impact
early stages of exploring. The goal is to find a small
area that could contain the NWT’s next multigenerational community based mine. That discovery
may take many years of exploration.
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STRIVING TO DEVELOP A RESPONSIBLE
MULTIGENERATIONAL COMMUNITY-BASED EMPLOYER

www.terraxminerals.com | 5110 49th Street | Tel: (867) 445-2700 | info@terraxminerals.com

Km
5

2017

p4

Message from the
President and
Executive Director
The YK Chamber’s strategic
plan for long-term success

p22

Spotlight on
Chamber Members
• Capital Suites
• Adam Dental
• Bassett Petroleum
• Weatherby Trucking
• Denroche & Associates

p50

Message from the Mayor
Celebrating 50 years as
the NWT capital

Fe a tur es :

Shop Local, Eat Local, Meet Locals
G re at fo o d , g re at g i f ts a n d l o ts to g a b a b o u t at th e
Ye ll ow kn i fe Fa r m e r s Ma r ke t P6

Diamonds May Last Forever.
Diamond Mines Don’t.
Ye ll ow kn i fe ’s b e e n a m i n i n g tow n fo r 80 ye a r s .
F irst g o l d , th e n d i a m o n d s , ke p t th e e co n o my b u b b l i n g .
Bu t th e d i a m o n d m i n e s a re n e a r i n g th e i r e n d o f
pro d u c ti o n . P12

Good Market Research Makes
for Good Business
D aun te d by th e i d e a o f d o i n g m a r ke t re s e a rc h?
You C a n D o I t! Th e I n s i d e r h a s s o m e “ h ow- to ti p s ”
for yo u r b u s i n e ss P31

Trailblazers
M ore wo m e n th a n eve r a re sta r ti n g , m a n a g i n g , a n d
su cce e d i n g w i th th e i r ow n b u s i n e ss e s . M o st o f th e m
are s u p e r b u sy, a n d s u p e r h a p py. P39

Dining Out
Th e I n s i d e r ’s F i r st Y K Re sta u ra n t G u i d e

Yellowknife Chamber Insider
is published for
Yellowknife Chamber
of Commerce
#21 4802 50th Avenue
Yellowknife, NT X1A 1C4
Tel 867-920-4944
www.YKChamber.com

Published by Inukshuk Publishing
PO Box 20068, Panda Centre
Yellowknife, NT X1A 3X8
Tel 867-920-2076
kathy@ykmag.com
Printed in Canada
Publication Mail Agreement
Number 42882516
Cover photo: Bob Wilson/City of Yellowknife
2017

YELLOWKNIFE CHAMBER INSIDER

3

President & Executive
Director’s Report | 2017

Strategic Planning
Pillar by Pillar,
for our Future
Success!
It’s an exciting time of growth and change
for the Yellowknife Chamber of Commerce!
Our recently launched 2017-2019 strategic plan rests on four pillars: 1) strengthening the Chamber network; 2) creating new
growth pathways; 3) focusing on strategic
policy and advocacy issues; and 4) structuring our Chamber for long-term success.
Strengthening the Chamber network –
the first pillar – calls for increasing membership engagement through an annual
membership survey, and launching “Your
YKChamber”, a social media based campaign designed to showcase our diverse
membership. Relationship building also
rests on this pillar, and for this we have prioritized open communication with all levels of government.
The second pillar supports creating
new growth pathways, which commits us
to assessing our events and campaigns
to ensure they benefit our membership
and provide an economic benefi t to the

Yellowknife business community. This shift
in focus resulted in the cancellation of our
Scholarship Golf Classic, but allowed us
to increase the number of events and services we offer our membership, including
the addition of Lunch & Learns, a #ShopYK
retail & Craft Fair, and a Small Business
Week conference.
The third pillar, focused on strategic
policy and advocacy issues, will revolve
around supporting transportation and infrastructure, economic diversification, red tape
reduction in business licensing and permitting and the creation of a strategy to attract
and retain Yellowknife businesses.
Our fourth pillar focuses on operational improvements, such as becoming an
Accredited with Distinction Chamber of
Commerce. This will enhance our progress
to ensure our long-term success.
Guided by our new strategic plan, 2017
has already had a great start! Our members have had educational and networking

opportunities at our Business Club Luncheon
events which have featured speakers from
the Canadian Electricity Association, Public
Services and Procurement Canada and
Kelsey Ramsden, who was Canada’s top
Female Entrepreneur two years in a row.
In partnership with the Government of
the Northwest Territories, Department of
Industry, Tourism and Investment, we continued to develop our educational campaign
“Building Business Capacity in the North”.
This project offered free training sessions
in Understanding Financial Statements,
Small Business Basics, and Employment
101. We’ve also partnered with the City
of Yellowknife on “Win Your Space YK”,
which is a project that encourages entrepreneurship and will reward the winning
business owner with free leased space in
downtown Yellowknife for a year.
Our biggest event of the year, the Spring
Trade Show, was a resounding success. Almost
8000 people attended. Our travel program
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Renée Comeau
President

was a huge success, with 94 (!) Yellowknifers
joining us for a highly enjoyable trip to China.
Our 2018 destination will be Peru, and we hope
you can join us for that one too!
Our Yellowknife Chamber of Commerce membership numbers are increasing, and we are
proud to represent 339 Yellowknife businesses.
THANK YOU to all of our members and to the
entire Yellowknife business community for its
continuing support.
We would like to recognize our Platinum
Sponsor, First Air – the Airline of the North, as
well as our annual Corporate Gold Sponsors: KBL
Environmental, CIBC, Northland Utilities, Finning,
Northwestel, and Kellett Communications. We’d
also like to thank our programs coordinator,
Kendra Lakeman, and our administrative assistant, Christina Lushman, for their hard work and
outstanding contributions to the organization.
Finally, we’d like to thank our wonderful Board
of Directors, who each volunteer immeasurable
amounts of time to serve the Yellowknife business
community and help our organization succeed.

Deneen Everett
Executive Director

Cheers to the year ahead!

Director

Director
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SHOP LOCAL
EAT LOCAL
MEET LOCALS
Great food, great gifts and lots to gab
about at the Yellowknife Farmers Market
By Alayna Ward
Photo by Angela Gzowski, courtesy of Yellowknife Farmer’s Market

One can be forgiven for a growling stomach
on any summer Tuesday evening at Yellowknife’s
Somba K’e Civic Plaza. It’s nearly suppertime,
and the delicious aromas wafting across the entire plaza from the many kiosks setting up to sell
and serve freshly prepared food are tantalizing.
Musicians are tuning up for the evening’s entertainment, kids play tag on the green grass and
the hungry after work crowd checks out what’s
for supper - butter chicken, pad Thai or tempura
and sushi, and a fresh-made cupcake for dessert,
anyone?
At precisely 5:15 p.m., a bell chimes out over
the plaza, officially opening the Market’s weekly
sales. People queue for their favourite food kiosk,
others check out the fresh local produce and still
others look for bargains and gifts among the many
kiosks offering locally made artisanal preserves
and handicrafts.
Welcome to the Yellowknife Farmers Market,
the weekly summer evening event that showcases

6
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excellent food, fresh produce, good music and locally made arts and crafts. Running for 16 weeks
from mid-June to Mid-September, this ultimate
outdoor “#ShopYK” experience has seen consistent growth since its inception in 2013.
Opening the first market that year was a huge
collective effort, developed from the first seeds
sown by Amy Lizotte and France Benoit, both local food security advocates. Lizotte researched the
viability of commercial gardening in Yellowknife
and was one of the founding members of the
Yellowknife Commons Collective, the non-profit group that grew into the Yellowknife Farmers
Market (YKFM). Benoit is a well-known urban
farmer, market vendor and current chair of the
YKFM.
It quickly became apparent that the market answered a need in Yellowknife. What started with 10
vendors and a few hundred attendees blossomed
into a resounding success: last year’s market had
65 vendors and on especially busy nights, as many

YK FARMERS MARKET BY THE NUMBERS
Economic impact on YK economy:

Operating season:

16 WEEKS
Summer only, one night per week

Food miles for
Food miles for local
tomatoes from Mexico
tomatoes to the
City to Yellowknife:
Farmers Market:

3063 7
Environmental impact:

OVER $1 MILLION
for the 2016 season

Number of
vendors in 2013:

10

Number of
vendors in 2016:

65

Weekly market attendees 2016:

10002000+

Consumer impact:

89 %
of attendees would like to
buy more local produce

Market composting program diverts 1758 pounds of waste from the landfill, weekly.

2017
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So fresh you can taste the sunshine!

Skill and patience produce the biggest bubbles.
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as 2000 people came to buy fresh fruit and
vegetables, locally-harvested and produced
spruce tip tea and birch syrup, homemade
bath products, knitted and sewn crafts, hot
meals and snacks, baked goods, handmade
chocolates, smoothies, cheese and more.
But more than an outdoor shopping
event, the market quickly developed into a
weekly community gathering where people
could spend a lovely summer evening with
family and friends, listen to free live music
and enjoy the kids’ activities. It has also become an education in food security, a place
of inspiration and a major boost to the local
economy.
“Everybody is welcome at the market,
and there’s a great community feel,” says
Benoit. “There’s free activities, it’s a safe, fun
place for young families, there is music and
even a tent for nursing mothers. If you just
want to soak up the atmosphere you can just
bring your own picnic, treat yourself or the
family to a meal or snack, or people watch
and enjoy the music.”
From the small beginning in 2013, two
years later the market expanded to take over
the entire space on the Somba K’e Plaza,
demonstrating that it filled not only a commercial need but also a community need in
Yellowknife. “We’ve also grown symbolically
in the hearts of people and they keep coming,” says Benoit. “That’s why we keep growing, as well as the quality of products that
are at the market. If the food wasn’t good
and not as diverse as it is we wouldn’t have
grown as much as we have.”
Farmers markets across the country are
becoming a recognized engine of economic

Supper!

growth and play a vital role in local economic development. Spending at local markets
stimulates the local economy by keeping
money circulating in that community. Based
on sales revenue data collected anonymously from market vendors over the 2016 season, the total economic impact of the 2016
Yellowknife Farmers Market was estimated
to be just over one million dollars.
Benoit, who is also a vendor, is very
much aware of the economic cycle the market supports. “I take money I make at the
market and go to the Co-op and buy milk
to make cheese for next week’s market, and
buy products from other vendors and make
new products from those things,” she says.
“I bought a vehicle in Yellowknife and I created employment by hiring someone local
to work in my garden. Money from the market circulates and stays within the city.”
Vendors can sign up for a quarter season,
half season, or full season – all 16 weekly
markets. For those who want to test drive
the market in anticipation of becoming a
vendor, they can try it out at the Produce
and Wild Harvest table for a nominal fee.
This allows budding gardeners, youth or
just those who have limited produce, an opportunity to sell at the market for a week or
two before committing to a longer period.

And… dessert!

Through their very nature, farmers markets encourage local food security through
their promotion and support of local food
production. The Yellowknife Farmers Market
is no exception. They are championing the
development of a local food strategy and
more support for local food production.

All Photos by Angela Gzowski

Y E L L OW K N I F E

Explore Yellowknife by Fat Bike Beginner to experienced Book a custom tour for your group today

www.borealisbiketours-unlimited.com davids@borealisbiketours-unlimited.com (867) 447-0037
2017
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On a busy night, as many as 2000 people come to buy supper, baked
goods, and handicrafts of all kinds at the Farmers Market.

France Benoit

Pottery and Ptarmingan

Shop Local #ShopYK
Seven Excellent Reasons to Shop at the
Yellowknife Farmers Market

10

1

The joy of locally grown food – so fresh you can taste the sunshine! All produce is picked at its peak ripeness and arrives
direct from the grower

2

Supports local growers and small businesses - money spent at
the Farmers Market is re-invested in businesses and services in
the community

3

Environmentally friendly – locally grown produce travels a short
distance from garden to table, producing far less greenhouse
gas than if transported from outside of Canada

4

Healthy benefits – gardens make great green spaces, growers
feel good working to produce healthy food, and consumers get
the full health benefits from locally grown produce

5

Promotes cultural awareness and diversity – many food kiosks at
the Farmers Market serve the traditional food of cultures from
around the world

6

Family summer fun – have a great supper, listen to the music,
chat with your neighbours, watch the kids play tag! And then
take home delicious produce, desserts, preserves and handmade gifts of all kinds

7

You’re making the Yellowknife community stronger – what’s not
to like about that?
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Locally grown food reduces “food miles” or
the distance that food is transported from
where it is first harvested to where it hits
your plate. This means less fossil fuel is
required for food transport, which in turn,
benefits the environment.
The YKFM has become a leader in waste
reduction and was recently honored with a
Zero Waste Forum Recycling Award from the
City of Yellowknife for their successful Waste
Reduction and Compost Program. In 2016,
this program included a public awareness
campaign about the importance of composting, providing compostable containers and
utensils to the food vendors and encouraging patrons to bring their own reusable
containers to the market. This has been a
resounding success, and has caught the attention of farmers markets across Canada.
Plans are underway to make this a permanent fixture of Yellowknife’s market.
Plans for the 2017 YKFM season are to
continue to promote growth and diversity.
Working with the Northern Farm Training
Institute in Hay River, this season the market
will provide a weekly basket of fresh produce to young parents to help provide different healthy food choices. Market patrons will
see local chefs doing demonstrations with locally grown foods, and YKFM will continue
to advocate for a local food strategy.
Benoit says the YKFM fills many community needs. “A lot of food businesses
wouldn’t operate if it wasn’t for the market.
People might be buying a zucchini and a
cupcake and a meal but its more than that,”
she says. “You’re helping support the economy, you’re championing local business,
you’re helping someone market themselves.
The market helps everyone realize that what
we eat, where we eat and what we buy is so
important.” YKCI

For northern
hospitality,
two hotels stand
above the rest.

At the Explorer Hotel in Yellowknife,
enjoy the largest hotel in Canada’s Arctic
with 187 rooms, a 350 person conference
centre and innovative cuisine.
1.800.661.0892 | ExplorerHotel.ca

Experience unparalleled service
in the 95 room Frobisher Inn and enjoy
Iqaluit’s finest restaurant, conference
centre and newly opened fitness centre.
1.877.422.9422 | FrobisherInn.com

Northern Spirit
Local Passion
World-Class Service
Box 20090 - 122 Archibald Street
Yellowknife NT X1A 3X8
All flight operations conducted by
Canadian Helicopters Limited.

Phone: (867) 873-3306
info@acastaheliflight.com

acastaheliflight.com
Image courtesy of Devon Stocker
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DIAMOND
LAST FOR
DIA
MINES

TerraX gold exploration drill site.
billbradenphoto
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DS MAY
REVER.
AMOND
DON’T.

Yellowknife has been
a mining town for
80 years. First gold,
then diamonds,
kept the economy
bubbling. But
now, the diamond
mines are planning
to close. The
mining industry is
struggling. To save
money, two diamond
mining companies
moved to Calgary.
So, what’s Plan B?
By Bill Braden

At

a gala event in the new Chateau Nova
ballroom in November 2016, amid the
glittering backdrops and gleaming ice
sculptures, the elite of Canada’s diamond mining
industry assembled for a grand 25th anniversary fete.
They were hugely celebrated and heartily
thanked for the guts, brains and audacity they
showed, a quarter century ago, in their remarkable discoveries that launched Canada’s Arctic as
the world’s third-largest source, by value, of really,
really good rough diamonds.

2017
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Call today to book us for:
• Remote Exploration

• Cargo Services

• Oil & Gas Support

• Tourism Support

• Air Ambulance

• Workforce Transport

• Wildlife Surveys

• Scheduled Flights

• Mine Resupply

Fly efficiently, comfortably & safely with
the North’s most versatile fleet

1 888 545 6794

airtindi.com

Doosan DL250
Wheel Loader
•
•
•
•
•

Increased production
Improved ergonomics
Improved reliability
Reduced maintenance
High Lift option available

The DL250 offers an excellent
combination of breakout force,
size and load capacity. Get
excellent performance while
maneuvering easily on crowded
jobsites. It’s ideally sized to
handle a wide range of material
handling tasks, from loading and
transporting sand and gravel, to
snow and storm debris removal.

14
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The audience that night was also an elite
crowd: government and political leaders,
Aboriginal chiefs and corporate CEOs, geologists and scientists. Among them were
members of Yellowknife’s diverse business
community who, 25 years ago, saw both
challenge and opportunity in this mysterious
new industry and are now partners and vital
suppliers to the diamond mines.
The accolades were richly deserved. Since
Chuck Fipke’s epic discovery in 1989, diamond mining has generated over $10 billion
in NWT business contracts and created well
over 20,000 person years of employment. Its
territorial GDP contribution of $934 million
(2015) closely rivals that of government’s
$970 million.
Mining is Yellowknife’s lifeblood. A safe
estimate puts mining-related, full time jobs
in the city at over 1300, with a good chunk
of some $828 million in annual spending
flowing through a lot of Yellowknife pockets.
If diamonds are the structural steel of
Yellowknife’s economy today, its foundation
is built on more than six decades of gold
mining. It launched the city in the late 1930s,
prompting the federal government of the day
to build the infrastructure for a new frontier
town: water, streets, schools, power, airport
and by 1960, a road to the south.
With two gold operations within the
city limits, in 1967 the Canadian government declared Yellowknife to be the capital
of an emerging new north. By then, more
than a dozen other gold mines had come
into production in the prolific Yellowknife
Greenstone Belt. For decades, Yellowknife
was the hub that supported even more mines
across the western NWT – silver and uranium
at Great Bear Lake, lead-zinc at Pine Point,
tungsten on the Yukon border.
“We owe our existence to the discovery
of gold,” says Mayor Mark Heyck, who recalls how his father came north for a job at
the Con gold mine. “And we were very, very
fortunate in the 1990s as gold was declining
that diamonds were discovered. It’s been a
major boon to the economy with all the spinoff industries it’s created.”
As the transition from a close-knit gold
mining town to an international diamond
centre rippled through the city, the big multinationals that owned and operated the diamond mines – BHP, Rio Tinto, De Beers
– opened up their deep corporate wallets for
social investment: scholarships, First Nations
Impact Benefit Agreements, sponsorships for
arts, festivals and sports events, cash and inkind backing for buildings and facilities, to

the tune of $21.5 million in 2015-16 alone.
Graeme Clinton is an independent economist in Yellowknife who has analyzed mining’s impact for more than a decade. “It’s a
lot bigger than what people are consciously aware of… it’s the businesses, and the
amount of money people spend in the city,
the infrastructure that we all benefit from,”
he says. “Most newcomers will say we sure

have a lot to offer. That didn’t come from
government programs. If you want progress, it comes from economic growth, real
economic growth, that comes from times of
major transformation, to change the way an
economy works.”
Mines have backed recreation facilities like Yellowknife’s twin arenas and the
field house, additions to the Avens Senior

Need help with your

Business in the North?
Call Field Law.
As one of the largest law firms in the
North, we are here to help you.
Ask us about our corporate registry office,
residential + commercial real estate and
mining + mineral services.
AREAS OF LAW:
Corporate Commercial

Estate Planning and Administration

Northern Aboriginal

Natural Resources Development

Administrative

Environmental and Regulatory

Transportation

Dispute Resolution / Mediation

Litigation

Commercial Real Estate

Mining

Banking and Finance

Health

CONTACTS:
Jack Williams
867-669-8471

jwilliams@fieldlaw.com

Ayanna Ferdinand Catlyn
867-669-8466 afcatlyn@fieldlaw.com
Alain Chiasson
867-669-8451 achiasson@fieldlaw.com

fieldlaw.com
“Field Law” is a trademark and trade name of Field LLP.
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This Year, choose to

Be UnDrunk!

Explore the North Safely!
A message from the Liquor Commission

Your
garden
starts
with us!

Arctic Farmer is Yellowknife’s
place for everything that
grows, whether you’re looking
for plants, flowers, trees,
shrubs or fresh vegetables.
We grow everything from
seed or plug right inside our
own greenhouse, and can also
beautifully landscape your
home or business.

Serving the Northwest
Territories since 1986

CALL US
TODAY

FREE
ESTIMATE!
ESTIMATE

Cleaning, Restoration & More in Yellowknife
Commercial-NDS Ltd. provides a variety of services to the
Northwest Territories that help simplify your life. From cleaning
to construction, including fire, flood, and oil spill cleanup, let us
do the dirty work. Insured and bonded, we perform residential,
commercial, and municipal services, including:

106 Drybones Drive,
Kam Lake
867-873-2369
www.arcticfarmer.com
for more info!

Come out to the big red barn in Kam lake and see what we can do for you!

•
•
•
•
•
•

24 hour emergency services
General contracting
Welding by Polar Welding
COR certification
Auto detailing by Renew-It
Plumbing by
Yellowknife Plumbing

www.commercial-nds.com

Community, the Side Door Youth Centre,
the Salvation Army men’s home and the
YWCA’s Lynn’s Place for women. There is
scarcely a community program that hasn’t
seen some kind of corporate support from
mining (how many diamond raffle tickets
have you bought?) or from the thousands
of volunteer hours contributed by their
employees.
The entire Northwest Territories, and
even western Nunavut, has felt the impact
of one very significant program, the NWT
Mine Training Society (MTS), an innovative
partnership between mining and exploration companies, Aurora College, Canada
and GNWT. In the past decade, MTS has
supported some 3,700 clients, says general
manager Hilary Jones, and seen 1,300 of
them land jobs in mining and exploration –
that’s five per cent of the entire NWT workforce. Training at this scale is not cheap:
it’s taken an investment of $35 million in
cash, and $15 million in-kind, to get this
impressive record.
On a City of Yellowknife level, the database is less detailed, as companies often
use different reporting criteria or are not
community-specific. There is general consensus that there are at least 1,000 well-paid
company employees here, creating another
300 spin-off jobs in support sectors like
transportation and construction. (The announced head office relocation to Calgary
by De Beers and Dominion Diamonds may
account for the loss of between 50 to 100
direct positions over the past 18 months).
Likewise, the dollar value of operational
spending is not always reported by how
much is purchased in each community. But
it’s reasonable to suggest that the majority
of the $828.6 million (2015-16) in combined
Northern and Aboriginal spending flows
in some fashion through companies and
corporations based in Yellowknife.
The Government of the Northwest
Territories (GNWT) also gains. Diamond
mining made up 97 percent of the $44
million from corporate income, fuel and
property taxes collected by the government
in 2014-15. The GNWT and Aboriginal governments shared $29 million in mineral royalties for 2015-16, while the same amount
went to the federal government.
Realistically, while diamonds may last
forever, the mines that produce them don’t.
The three currently producing diamond
mines have expected mine lives spanning
from 2025 to 2033, well within the planning horizon for any established business
or community.

Connecting the North!
YT

NU

NT
BC

Yellowknife
Y

AB

NL

MB
SK

ON

QC

We Go...
Where You Go!

YOU BRING YOUR BEAR,
WE’LL SUPPLY THE

ONE AND TWO BEDROOM SUITES WITH FULL SIZED KITCHENS | BOARD ROOM RENTAL
MINI CONVENIENCE STORE ON SITE | 5 MINUTE WALK TO DOWNTOWN BUSINESS CORE

Yellowknife, NT
867.669.6400

Inuvik, NT
867.678.6300

Iqaluit, NU
867.975.4000

NEWLY RENOVATED!

www.capitalsuites.ca
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THANK YOU, NWT...
FOR MAKING US
THE #1 OFFICE IN
NORTH AMERICA
FOR THE LAST 20 YEARS
*

* BASED ON OFFICE SIZE

GLOBAL POWER
WITH

NORTHEN BESTSELLERS™

PROFESSIONAL
REALTORS ©

LOCAL EXPERTISE
4917 48th Street, Yellowknife, NT
867•669•2100 | www.cbyk.ca

+strategy
=
effectivecreative
compellingstrategic
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So what’s next?
For Paul Gruner, CEO of the Yellowknives
Dene’s Det’on Cho Corporation, it’s about
making the most of what we’ve got now,
and looking ahead. Det’on Cho has built
an impressive portfolio of services to mining including Bouwa Whee Catering and
Camp Services, and Det’on Cho Logistics
that moves freight and people into many
different mining and exploration sites.
Gruner, who came into the job late in
2016 from Yukon and Alaska, wants to raise
the profile of Aboriginal business across the
NWT, which in turn will show mining’s impact on the Aboriginal economy and business development. “There needs to be more
emphasis and understanding of the indigenous business corporations,” he says. “I really don’t think people grasp the impact and
value they have to our economies.”
Gruner wants to publish an Aboriginal
social responsibility report, compiling every NWT Aboriginal corporation’s impact
including how many people are hired, the
amount of taxes paid, the number of hours
volunteered. “There’s an onus on us to get
it together, maybe through NABA (Northern
Aboriginal Business Association) so we can
start highlighting what our impacts are.”
CDÉTNO (Conseil de développement
économique des Territoires du Nord-Ouest)
commissioned a study of the NWT’s mining
industry value chain. Its April 2015 report,
which included interviews with 53 professionals in Yellowknife, reveals that the business climate could improve.
“As for [threats and] weaknesses… there
was nearly a consensus on unsettled land
claims, lack of infrastructure and problems
recruiting and retaining specialized personnel,” the report stated. “Furthermore, they
said they would like to see an improved
overall perception of the mining industry so
that all levels of the population were aware
of the importance of the mining industry for
the economy and society.”
It’s a sentiment keenly felt among members of the north’s mining community,
says Gary Vivian, President of the NWT &
Nunavut Chamber of Mines. In a presentation to GNWT cabinet ministers in January,
the Chamber said its number one issue is
“winning hearts and minds.”
Both industry and governments need a
strong public awareness campaign in order
to win those hearts and minds, the Chamber
of Mines says, and plans to tackle this
awareness deficit with a fresh information
campaign and hiring a staffer dedicated to

delivering it. “We must start this now if we
are to avoid a significant economic setback
– the signs are already there,” the Chamber
of Mines says.
Those signs are in the plummeting levels of exploration over the past 10 years,
due largely to lingering impacts from the
global 2008 economic recession and large
land withdrawals, such as for parks in the
NWT where exploration and development is
excluded. Public ambivalence or opposition
to mining has also derailed a number of mineral exploration programs, creating clouds
that dampen investor interest. Without a
robust exploration climate, finding the deposits today that could become the mines
of tomorrow has all but halted, warns the
Chamber of Mines.
Yellowknife Chamber of Commerce
President Renée Comeau agrees with the
Chamber of Mines, and also has concerns
about the long-term economic future of the
city of Yellowknife. “We really need to look
at what’s happening to the city.” she says.
Comeau’s unvarnished assessment carries
considerable credibility. Born in the NWT,
she witnessed the demise of the Pine Point
community in the late 1980s, and now, as
the Relationship Manager for the Bank of
Montreal Yellowknife branch, she is steeped
in the city’s business dynamics.
“Just about everybody in town, especially
the trades, is somehow reliant on the mines.
There’s a huge trickle down effect in our
community.” she says, adding there hasn’t
been a new discovery in the NWT for two
decades. “The regulatory process is extremely long and strenuous. There’s just so much
red tape between the mining companies and
the GNWT, indicating that we’re not open for
business. I have a lot of optimism for TerraX,
but their biggest hurdle is power”.
When Sergio Marchi, the President of the
Canadian Electricity Association, spoke to
the Chamber in February, he called on the
federal government to step up and make critical infrastructure investments in the North.
““That’s something that we really need to
start lobbying for,” says Comeau. “It’s country
building. These are things that are desperately needed, not only to grow business, but just
for people to consider living here.”
Comeau says the Chamber is pro-growth,
advocating for businesses to stay and focusing
on attracting new business and investment to
Yellowknife.
She applauds Yellowknife for developing
the business and social case for promoting

to transform a viable new mineral deposit into
a producing mine, and while there is optimism
for some metal deposits such as Fortune Minerals
NICO project in the Tłįchø region as well as for
the Kennady Diamonds project, right next to
DeBeers’ Gahcho Kue diamond mine, it would
take more than these to equal the economic clout
of the three currently producing diamond mines.

the city, but contrasts that with the territorial Government’s apparent apathy. “They keep
talking that they’re pro-mining, that they want to
get rid of red tape, that they want to make us an
attractive territory for mining. Let’s start seeing
some work with it,” Comeau says.
Two other emerging realities must also be
considered. It takes at least a decade or more

Supporting and
living in the local
community

SMS has local people
serving the north!

Yellowknife
14 Ellesmere Drive
Yellowknife, NT, X1A 2P6

Contact our Yellowknife
Representatives for information
on machine sales, rentals, and
parts & service.

867-669-0738

2017

YELLOWKNIFE CHAMBER INSIDER

19

“JUST ABOUT EVERYBODY
IN TOWN, ESPECIALLY
THE TRADES, IS SOMEHOW
RELIANT ON THE MINES”
- RENÉE COMEAU

billbradenphoto
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Selected NWT Mining Numbers 2015/2016
Any way you add it up, diamond mining has been good for the NWT economy, and by extension, the economy of Yellowknife
as the largest community in the NWT. Job numbers and spending amounts can be found in the table below. None of the
companies, the GNWT or the City of Yellowknife have broken down the spending amounts by community, but it is safe to say
that a large percentage of the total spending flows through Yellowknife.

Ekati
(2015)
Diavik
(2016)
Gahcho Kue
(2015)***
TerraX YCGP
(2016)*****
TOTALS

Total
Workforce

NWT
Jobs

Yellowknife
Resident
Jobs

Total
Spending

NWT
Spending

Social
Investment*

Forecast
Mine Life

1,819

970+

400++

$539M

$335M+++

$5.3M

2033

1,187

557

389**

$430.1M

$261.6M

$5M

2025

903****

142

113

$447.9M

$225M

$937,000

2028

(seasonal)

50

35

$10M

$7M

$100,000

3,909

1,719

937

$1.427B

$828.6M

$11.33M

NOTE: Variables in the way results are reported may skew direct comparisons, and may not be Yellowknife-specific. Detailed annual socio/economic reports are available
on company websites and from NWT Government/ITI.
+ Includes direct and contract employees | ++ Dominion Diamond employees | +++ NWT and Nunavut | *Social Investment: IBAs, donations, community projects, scholarships
** Diavik staff and contract workers. | *** Gahcho Kue Construction Phase | **** Gahcho Kue workforce reported as person/years. Anticipate 530 p/y for regular
production. | ***** TerraX - advanced exploration project
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One of those potential new prospects
is right on Yellowknife’s doorstep and is
already making an impact. TerraX Minerals
Inc., a Toronto-based junior miner and owner of Yellowknife City Gold Project, has
several promising deposits on claim blocks
totaling 414 square kilometres, encircling,
and in some places, stepping into, the city’s
east, north and south boundaries.
“We’re looking for an elephant, in excess of five million ounces,” says David
Connelly, the company’s strategic and
community relations advisor. Indeed,
they’re in elephant country. Their mineral claims follow the same geologic trend
– the Yellowknife Greenstone Belt - that
yielded over 13 million ounces from the
Con and Giant mines during nearly 65
years of production.
TerraX is in its fourth year of a methodical exploration and drilling program. Results from last year earned it
the best of five rating for gold projects
in Canada, as reviewed by The Northern
Miner. Seventy per cent of its annual
$10 million in spending is in the city,
and at least 30 of its 50 workers are
Yellowknife residents. It has aggressively engaged in its own program of
social investment, focusing on youth
and recreational trail users within its
claim block, with cash and in-kind support of about $100,000 last year.
It has many technical, economic and
regulatory hills to climb before it could
open a mine, or potentially more than
one, cautions President Joe Campbell,
who pegs an eight-to-ten-year horizon
on expectations of a start-up. And with
the city’s infrastructure close at hand, it
has huge advantages. A workforce that
could number between 300 and 450 would
all likely live in Yellowknife.
“Talk about transformation of this city
if there was a drive-to mine that didn’t
require fly-in, fly-out,” says economist
Graeme Clinton. Indeed, the impact of a
few hundred jobs and resident families
on housing, retail and the city’s tax base
would usher in a new era in the city’s 80year history.
“We’re very supportive of new and existing exploration,” says Mayor Heyck. “We’ve
been a strong proponent of the Yellowknife
City Gold Project … as an urban centre, we
will likely capture a lot of the economic
benefit and employment.”
Still, Heyck says endorsing TerraX,

or any other project, will be done on
a case-by-case basis. “As things evolve,
we’ll want to keep that conversation
going amongst City Council and see
if there’s an appetite to put forward a
strong position.”
Meanwhile, the City is looking at
diversifying the economy, specifically

2017

the potential for diamond tourism and a
destination marketing initiative. “We’re
starting to see a more affluent Asian market, looking for a more affluent product,” Heyck says. “The diamond jewelry
market is a prime example. It’s going to
take some local entrepreneurs to push
it.” YKCI
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Newton Gray, Capital Suites. billbradenphoto

Capital Suites

Creativity, Detail
and Opportunity
drive Newton Grey
By Bill Braden
Newton Grey has a Masters Degree in Tourism and Hotel Development, but finds that
running hotels across northern and eastern
Canada demands creativity, attention to detail
and a keen eye for opportunity.
Grey is locally known as the manager
of the Capital Suites apartment hotel, but
in fact also has responsibility for properties
in Inuvik, Iqaluit and St. John’s, Newfoundland, as the Regional General Manager for
the Northview Apartment Real Estate Investment Trust, Canada’s third-largest publicly
traded REIT.
Calgary-based Northview grew from the
former Northern Property REIT, which was
started in the 1990s by a group of northern
investors, and now serves some 60 markets
with 24,000 residential units in eight provinces, Nunavut and NWT. Its hotel division
started in Yellowknife, says Grey, spurred
by the bustling activity of the 1990s when
business clients were renting conventional
22
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housing for stays of only a few weeks to several months.
“That’s when another niche surfaced,”
says Grey. Northview converted one of its
own properties, formerly The Gardens on
Franklin Avenue, in 1998. It is now in the
final stages of a seven-figure, top-to-bottom
renovation of its 78 units. The investment
includes handy amenities like fully upgraded
kitchens, a boardroom, a snack shop and a
patio. Tailored to the longer-stay business clients, a one-month stay in a one-bedroom unit
with daily housekeeping is just over $3000.
The Jamaican-born Grey, who came to
Canada with 18 years’ management experience with Sandals Resorts, knows his industry’s challenges. “Everybody who deals with
tourism in the North has trouble with a very
thin margin,” says Grey. “Any business working a tight margin has to be extremely creative, and has to be keen on details or you
could lose your shirt!”
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To curb the costs of Inuvik’s surging
power rates a few years ago, he invested
in energy-saving technology and switched
to cold-water laundry. To cope with chronic
turnover among service industry staff, Grey
saw that they were ready to work hard, but
they also wanted to play hard. “I started
to give them time off a little earlier [at six
months rather than after one year’s employment]. By simply doing that, I found I
retained more of them.”
Grey’s eyes light up when he talks
about the tourism potential in Yellowknife’s
future.
“As ‘Destination Yellowknife’, shouldn’t
we be coordinating our efforts to capitalize
on it? I believe in constant improvement, to
look at ourselves, and say how could we do
this better?” Grey says. “I think we’re leaving a lot of money on the table.”
He points to local festivals as attractions
that have potential for growth, and for new
alliances with businesses that can benefit
everyone. He wonders if restaurants could
benefit from the aurora business by adjusting hours to serve viewers before and after
their night-time tours. He asks why merchants, airlines and hotels aren’t putting
on special rates to welcome, for instance,
Sahtu or Kitikmeot residents for a weekend in the city?
“There’s a wealth of opportunities ahead
of us. There are so many things that we do
very well in Yellowknife. We just need to
connect them.” YKCI
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Dr. Hassan Adam

A Thirty-year Passion
for Modern Dentistry
in the North
By Bill Braden
When Hassan Adam was a schoolboy in his
home country of Malawi, Africa, BBC documentaries about life and nature around
the world were screened every Friday afternoon. He recalls one in particular. “The one
that was the most popular was on the Arctic, because we’d never seen snow!” he says.
One of four children, Adam was sent to
study medicine in England in 1970. But he
was more attracted to dentistry’s “hands-on”
aspects, leaving the University of Sheffield
in 1978 with a BDS degree and his American-born fiancée, Charlene. They married
the next year.
Charlene wanted to be closer to her
family, so the couple started looking for
work. An ad in the British Dental Journal
captioned “Come Explore Canada’s Arctic”
grabbed their attention. They landed in Yellowknife in 1980, hired by The Mackenzie
Dental Clinic for an 18-month contract.
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“We came in March, days were lightening
up, I’d never experienced anything like this
before,” says Adam. “After a few months, we
had tons of friends. We were just loving life
here.” By the mid-1980s, Adam decided to
build a more advanced practice. He bought
a private home on Franklin Avenue and converted it to Adam Dental in April of 1987.
“That was supposed to be a five-year plan…
here we are, 30 years later.”
Over those years, the Adams raised four
children, and Charlene started her own venture, The Quilted Raven craft store, next door.
Inspired by a Yellowknife colleague, the
late Dr. Don Tesar, Adam set out to deliver
modern practice across the Arctic. He
opened clinics in Rankin Inlet, Baker Lake,
Iqaluit and Arviat, all of which were bought
by associates. Among his many community donations and investments, he donated
a clinic to the Avens Seniors Community
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Centre in Yellowknife in 2012, making it
one of the few seniors centres in Canada with
on-site dental service.
He’s earned fellowships – the highest level
of peer recognition – from dental academies
around the world, and is often asked to lecture. But he declines most requests, saying he
prefers teaching his own staff, a cosmopolitan team attracted to Yellowknife by the clinic’s reputation and scope of dental practice.
“The dentistry we practice here today is
equivalent to any practiced in the best clinics
anywhere in North America,” he says. It’s no
idle boast. The website lists a staff of almost
50, plus a host of visiting specialists. “Until a
few years ago, we had to send everyone to
Edmonton. Now it’s all done in-house. We’ve
come a long, long way.”
He laments the situation in the north’s
many small communities, especially among
children. “The state of dental health for the
native people is exactly the same in 2017 as
it was in 1980,” he says. “I believe the biggest problem is the government… they look
into it, and evaluate things, but nobody takes
it a step further. That’s where we are so far
behind. We still see kids at 2 years old with all
their teeth removed.”
Adam, now 66, hopes to continue his own
work and his advocacy until he’s well into his
70s. “It’s been a wonderful learning experience. My philosophy has always been to learn
all the time and try and improve the care in
the North.” YKCI

Great Service.
Great Value.

5016 53rd Street
Yellowknife, NT X1A1V4
Open Monday through Friday

We’ve gone social!

8:30 – 12:00 | 1:00–4:30

Follow us on Facebook,
Instagram and Twitter for a
chance to win an iPad Pro!

With over 60 years of combined
industry knowledge, Avid’s 4th
generation, family owned and
operated brokerages have been
doing business in Canada’s North
for well over 15 years,

DRAW IN DECEMBER

ALL FOLLOWERS

WILL BE ENTERED

TO WIN!

The products we offer include:
• ATV, Snowmobile, Motorcycle
Insurance
• Auto Insurance - Personal,
Commercial, Fleet

NOW
OPEN!

IPAD PRO* 128GB
(Approx. value $1179)

•
•
•
•
•
•

12.9” Retina display
A9x 3rd generation 64-bitprocessor
8mp iSight camera
1080p video recording
4 speaker audo
Facetime HD camera

@inukshukpublishing
@inukshukpublishing
@Inukshukpublish

*no cash value

Hardwood • Tile
Carpet • Vinyl
Laminate • Cork
Blinds • Area Rugs

Yellowknife

107-349 Old Airport Rd
867.873.2453

FLOORSNOW.CA

• Personal Belongings and
Tenant Insurance
• Home, Condo, Summer Home,
Cottage Insurance
• Marine Insurance
• Bonding and Surety
• Special Event Insurance
• Aviation and Tarmac Exposed
Risks
• Business and Commercial
Ventures of all Descriptions
and Sizes
• Liability for all Commercial,
Professional and Personal
Exposures
• Personal and Group Travel,
Medical, Dental, Life and
A & S Insurance

WE INSURE YOUR TREASURES

EVERYTHING COUNTS
EVERYONE MATTERS

CHAMBER SPOTLIGHT

Nick Bassett. billbradenphoto

Bassett Petroleum Distributors

Fueling a
Family Enterprise
By Bill Braden
It’s a classic family business success story: three
brothers grow up with their dad’s small-town
enterprise and ramp it into a venture spanning
four markets across northwestern Canada.
That’s Bassett Petroleum, founded 28 years
ago in Hay River by Steve Bassett and his late
wife, Georgina. They raised four sons, three
of them now co-owners with their dad in the
diverse fuel and energy supplier still headquartered in Hay River.
Nick is the second Bassett brother and joined
the Yellowknife branch soon after it opened 20
years ago. “Everything I learned about business,
except for a few college commerce courses, was
at the University of Steve Bassett,” he says.
The ambitious family, with Katlodeeche First
Nations Dene heritage, also built branches in
Edmonton and Fort McMurray. Nick quips that
having some distance between the boys helped
build the business.
“It’s kind of nice to have a family presence at each branch. Things run a little differently when they’re family owned… in a
26
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good way,” he says. That sense of family is
reflected in how Bassett helps the Yellowknife community, including donating all
the gas for Food Rescue’s delivery van and
helping the SPCA animal shelter with its
heating fuel.
The 38-year old father of three is hard
pressed to say just what his job is at the
Yellowknife branch (each satellite has its
own general manager), but takes credit for
launching Bassett into the propane supply
business in Yellowknife five years ago. It’s
a complement to Bassett’s already diverse
product line: heating oil, gasoline, diesel,
aviation gas and lubricants, as agents for
Bluewave Energy, the nation-wide fuel distributor of Shell petroleum products.
Propane and wood pellets are increasingly popular alternative fuel choices in Yellowknife, he says. New homes and apartment blocks choose them over fuel oil to
comply with stringent Energuide emission
standards while wood pellet boilers for

YELLOWKNIFE CHAMBER INSIDER

large buildings have displaced a lot of oil
sales, Nick says.
“Consumption of heating oil in Yellowknife has gone down… not everyone is
dependent on fossil fuel so much,” he says.
The expense and spill liability of oil tanks
is also driving customers away. Replacing a
household tank alone can be more expensive than buying and installing an entirely
new propane system, he says. Instead of
taking a hit on a diminishing share of a
changing oil market, Bassett added propane and successfully bid for wood pellet
supply contracts. It now hauls from mills
in La Crete, Alberta, to Yellowknife and
even Norman Wells.
Bassett’s fleet of 48 trucks and tankers brings bulk fuels into virtually every
community on the NWT’s highway system, including resupply on winter roads
into the North Slave and Mackenzie Valley regions. Bassett also hauls products as
diverse as road salt, airport sand, asphalt
oil and dust suppressant.
Along with propane and wood pellets, and watching the emerging market
for LNG (liquid natural gas) energy systems, Bassett Petroleum is not just hauling fuel. It’s hauling heat and energy in
many forms.
“We’re adapting as the market changes
all over the North. You have to adapt to stay
afloat,” says Bassett. YKCI
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Weatherby Trucking

Deep Family Roots
in Yellowknife’s
Mining History
By Bill Braden
Even though he was born a Gen-Xer, Blair
Weatherby, now 48, is pretty much an oldschool kind of guy.
Perhaps it’s his Yellowknife heritage. On
his mother’s side, the family’s been in Yellowknife since 1937 – that’s 80 years! Maybe
it’s his core business vision, built on deep family roots in mining and construction (his godfather, Del Curry, owned Curry Construction, a big name in the town’s early years).
It’s easily evident in his love of old trucks.
One of his first was a 1975 Kenworth gravel
truck, bought when he was 22. It’s been
fully restored, painted shiny blue, and is
still part of the working fleet at Weatherby
Trucking Ltd.
That fleet now approaches 90 pieces of
equipment – trucks, trailers, loaders, cranes,
ploughs – all carefully added by Weatherby
since officially launching the business 20
years ago.
“Being around my dad, Gordon, and my
uncle, Bob, all the time, I was the kid driving
28
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in and out of the gravel pit. I just happened to
be in it,” he says in the roomy office at WTL’s
yard on Highway 3, just down from the Yellowknife Golf Course. He didn’t make it past
Grade 10 at Sir John Franklin High School, and
was working for Robinson’s Trucking when he
was 15.
After a few years working with Yellowknife
prospector Mike Magrum, he struck out on his
own and started Weatherby Trucking in 1997
at age 28. The early focus was on exploration
but as that dwindled he moved into civil construction: earthmoving, heavy hauling, demolition and recovering big rigs from accidents on
the road and in the water. Weatherby’s colourful website is wallpapered with great photos
showing the diversity of his operation.
“We’ve always been pretty much minebased in our construction. The big opportunity opened when we got the ore haul contract
from Giant Mine to the Con Mine processing
mill in 2000,” he says, a 400 tonne-per-day contract that lasted more than four years. “I was
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able to build from there. That blended into
the mine reclamation projects, and we’ve been
working at both sites ever since. I’ve had 17
years with the same customer base.”
Weatherby has resisted building a fleet to
get into the annual ice road resupply to
the diamond mines, but says other local
entrepreneurs have. Those companies are
now looking for more off-season work,
creating an “exponentially more competitive” heavy construction environment.
But crushing and crane work are two new
areas he’s exploring. “We have to keep
with the times, and just keep moving and
changing to keep a flow going,” Weatherby
says.
The Weatherbys are big-time community boosters. They sponsor the Weatherby
Warriors novice hockey team, helped build
the Bristol Pit snowboard park, and support the Army Cadets and SPCA, among
others. More recently, they kick-started
the NWT chapter of the Canadian Brain
Tumour Foundation when their son-in-law
Matt was diagnosed; they blew past the
first fundraising target of $10,000, collecting more than $52,000.
Weatherby leads a classic family business. His wife Kelley and daughter Aven
run the office, and his son Dustin is one
of eight full-time employees. Weatherby
doesn’t see expanding outside of Yellowknife, and dreams that one day his family
will take the driver’s seat.
Nathan, his five-year-old grandson, would
take it over tomorrow, he says, smiling. YKCI
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Alan Denroche,
Denroche & Associates

Doing “Something
Useful” for 30 years
By Bill Braden
When Alan Denroche told his father that he’d
been accepted into the University of Victoria’s law school, his dad looked him straight
in the eye. “Son, why don’t you do something
useful with your life? Then he gave me a pat
on the back and sent me off,” recalls Denroche. His dad, at the time, was a provincial
court judge in Kelowna.
That was more than three decades ago.
He’s now the principal of Denroche and
Associates, Barristers and Solicitors, and
heads a small team of lawyers and support
staff that primarily serve the corporate and
real estate needs of clients in the Northwest
Territories and Nunavut.
Like many young legal grads, Denroche
was lured to Yellowknife with a short-term
plan to start his career then head back home
to B.C. And like a few, he stayed. “I joined
what was originally Boyd and Co. My original three-year plan is now approaching 30
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years,” says Denroche, recalling his arrival
on the midnight flight on May 13, 1987.
Along with the team he has recruited to
work with him, Denroche says an early, key
decision to focus on certain
areas of law has served the
firm well. “I made a decision to restrict the business
to a couple areas of practice and become highly
skilled in those areas. You
know them inside and out.
If you try to do too many
areas with too few people,
that’s a recipe for headaches,” he says. “To be honest, I’d rather turn clients
away than not serve them
properly.”
“It’s not up to me whether to say I’m
good, bad or indifferent… the marketplace

YELLOWKNIFE CHAMBER INSIDER

determines whether they’re happy and
they’ll let other people know. If they’re
unhappy, they’ll really let other people
know.”
Decidedly low-key on his business profile, or on making big waves in Yellowknife’s
legal fraternity, Denroche and the other lawyers in the firm, Geoffrey Wiest and Martha
Temple Churchill, have remained involved
in the community. Denroche, married with
two grown children, is himself a dedicated
coach in the Atom hockey division.
In thirty years, Denroche has seen the
city’s legal field evolve from mostly smaller,
stand-alone firms like his, to a market with
local offices for larger firms with national or
regional coverage. He reckons there may be fewer
lawyers in private practice
today in Yellowknife than
there were 15 years ago.
He’s
experienced
enough of Yellowknife’s
economic ups and downs
to know how to position
his business. “Big is not
necessarily better, in any
business,” he says. “That’s
why I just want to be a
small firm, focus on a limited number of areas with staffing that’s
comfortable, and try and do a good job at a
reasonable price.” YKCI

“To be honest,
I’d rather turn
clients away
than not serve
them properly.”

Daunted by the idea of doing
market research? Don’t be – You
Can Do It! Here’s the Insider’s
guide to get you started
By Beverly Cramp

For entrepreneurs, doing market research is as important as doing a business plan. In fact, market research is
the foundation for both the marketing
and the business plan. Whether you’re
starting a new business or own an established one, you need to know about

your marketplace to make good business decisions and avoid bad ones that
can lead to the risk of business failure.
Brad Poulter is manager of business
services and communications for the
Northwest Territories Business Development & Investment Corporation (BDIC),
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“WE DID TONS OF RESEARCH …
IF YOU DON’T, YOU CAN SET
YOURSELF UP FOR A REALLY
BAD FAILURE.”
– FLETCHER STEVENS,
NWT BREWING CO.

billbradenphotography

What we do

Aboriginal Owned & Operated



Bookkeeping & Accounting



Project Accounting



T1 Tax Returns



T2 Corporate Tax Returns



T2125 Tax Forms



Accounting System Installation & Set-up



Business Plans & Consulting



Fund Accounting



Registered Charity Returns



GST



Payroll and Payroll Remittance



Notice-To-Reader Financial Statements



Year End Preparation



Cost Accounting



Policy and Procedure Development & Consulting

4908 50th Street, Yellowknife, NT | T 867-766-6210 | F 867-766-6213 | E lee@506524nwtltd.ca or garry@506524nwtltd.ca

www.glservicesnwt.com
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an agency that helps small to medium-sized businesses in the
NWT. He says market research provides information about the
major components of the market, often called the four “P’s” of
marketing - product, price, promotion and place.
“What can the customer afford? What kind of product [or service] is desirable to customers? And there’s promotion - what
kind of messaging will appeal to your customers? And distribution – how do you get your product to the customer?” You need
to find out,” Poulter says. “Businesses need to know this kind of
information.”
Gathering information on your product’s design, customer
service, branding, advertising and sales can help you develop or
adjust your marketing and business plans and also help to measure the success of your current activities. If your sales numbers
are falling, for example, market research can show you why. Perhaps your advertising isn’t reaching your target market, or maybe
the purchase price is too high, or there could be new competition in the market that is drawing away your sales.
There are two major sources of market research: primary and
secondary. Primary research is information gathered through
your own efforts or by a market research professional by observing, experimenting, or asking direct questions of your customers
in your market. Secondary research gives a high-level overview
of market opportunities and is gleaned from information already
published about consumer demographics, industry trends, and
market share found in books, newspapers, magazines, and online.

MARKET
RESEARCH
ONLINE
RESOURCES
ÎÎ Guide to Starting a Business in the
NWT, including market research:
www.bdic.ca/canada-business-nwt/
start-a-business/
ÎÎ Canada Business network-wide
information about market research:
canadabusiness.ca/
business-planning/
market-research-and-statistics/
ÎÎ Business Development
Bank of Canada
www.bdc.ca/en/blog/pages/howconduct-market-research-smallbusinesses.aspx

ANDERSON THOMSON TOWER
5300 49 TH ST.

The Watermark Tower
480-‐A	
  Range	
  Lake	
  Rd.	
  
867-‐873-‐2003	
  

4503- 52 nd avenue

Apartments & Hotel Suites to wolcome you to Yellowknife

Enjoy the comfort and convenience of city life, together
with enchanting views of Aurora Borealis in winter, or
the splendor of the midnight sun in summer.
hotelsuites@polardevelopments.com
apartments@polardevelopments.com
867.873.5701
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“WHERE WE
ALREADY OPERATE,
WE CONTINUOUSLY
RESEARCH HOW
WELL WE ARE
MEETING OUR
CLIENT’S NEEDS.”
Patrick Doyle, Scarlet Group

sults. Kazim recommends using a market research professional company.
As a small business owner, hiring a
professional is likely beyond your budget,
but you still need to get direct customer
contact and ask questions. Mark Walker,
business development manager for Futurpreneur Canada’s Yellowknife office,
advocates for simple ways to do market
research, such as a direct customer questionnaire.
“You can go to the YK Chamber
Spring Trade Show set up a booth, display
your product and have a little questionnaire with no more than 3 or 4 questions,”
he says. “You’ll will likely get at least 100
people to reply and it will give you a
good idea if your new product will work.”
However you gather it, you must analyze the information, Walker says. “You
need to tabulate the information you have
gathered in some way. You can lay it out
on a spread sheet or use some of the easy
tools online that are free such as Survey
Monkey.”

Business consultant Mallika Kazim,
writing on the Business Development
Bank of Canada website, says there
are many benefits to primary research.
“It gives you control over the type of
questions you ask and information you
gather,” she says. “Before you begin your
primary research, be sure to map out exactly what you want to learn. Ask yourself the following questions: What business decisions do I want to make from
this research? Who should we talk to? If
I could get an answer to only one question, what would it be?”
Kazim says primary research can be
time-consuming and expensive. There
are several tools you can use for market research – direct mail surveys, online surveys, telephone surveys, focus
groups and in-store customer contact
and observation. These methods require
specialized skills to develop the right
questions and the technical capability to
implement them, reach large numbers of
people and provide analysis of the re-

Northwest Territories & Nunavut Association
ofessional Engineers & Geoscientists
of Professional

Takes care of it all!

Just explain what you want to show people. We do the rest!

WWW.NAPEG.NT.CA
If you are a Geoscientist or Engineer working North
No of 60 o ,
don’t forget to register as a Professional.
If you are already registered with a Canadian Professional
Association, it is easy to add a northern registration.
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@SignedYk

5024 51st Street
867 . 920 . 0770
janet@signedyk.com
signedyk.com

Many Yellowknife businesses resort
to community-based market research,
says Poulter. “Networking is key to determine how a community does business.
Talking to business associates, family
members and colleagues will help determine what the wants and pain points are.
The main thing is to start networking and
begin researching.”
All of this helps you understand your
target market better, and in turn will assist you in making better informed decisions about how to manage and promote
your business.
That is exactly what the NWT Brewing Co. owners, Miranda and Fletcher
Stevens, did before deciding to open a
brewery and a brewpub in Yellowknife.
They both knew that market research
would play an important role for introducing this new concept to the North.
“We did tons of research,” says Fletcher.
“If you don’t, you can set yourself up for
a really bad failure.”
They split the company into two businesses, the brewery and the brewpub,
and evaluated each marketing concept
separately. Their primary research consisted of discussions and brainstorming
sessions, checking out similar businesses in southern Canada and assessing
the range of restaurants and pubs in
Yellowknife.
“We looked at the gaps in the market within our community and the territory and felt there was a real opportunity to fill that void,” says Miranda.
“On top of being the only brewery, the
idea to open the brew pub was in part
to help support the brewery operations and get our product out there for
people to try. But also, because there
was a real need for quality food establishments that offered fresh food with
a gastro-pub feel.”
Location research played a big part.
The Fletchers wanted to get the right
place to attract various target markets,
from locals to visitors. “We were very
adamant that we did not want to build
a place downtown where there were already a number of food establishments
that catered more to the working lunch

crowd,” Miranda says. “We wanted to be
a ‘destination’ for people to check out.
Our customers include locals and tourists
ages 19 and up.”
It was apparent early on that a historical locale was just the ticket. “We knew
right away that we wanted to be in the
Old Town neighbourhood. After looking
at the types of food establishments up-

town and downtown specifically, we figured our concept wouldn’t work there.
Not only did we need a place big enough
for the brewery operations, we needed to
accommodate the restaurant as well. Old
Town fit the theme and vibe of what we
wanted to do, especially when you look
at how many tourists visit the neighbourhood.”

PH 873-2775

24HR Emergency 873-1250

5209 Franklin Avenue Yellowknife, NT
Mon-Fri 7:00am – 8:00pm
Sat

www.adamdentalclinic.ca

8:00am – 2:00pm
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There are some pitfalls to doing primary research. “Friends aren’t necessarily the
best people to ask about your business –
they might not give you the straight goods
about your ideas and how marketable
they will be,” says Futurpreneur’s Walker.
“Rather, look for broader samples of people in the community where you will be
marketing your product.”

It’s a point that Kazim makes as well.
Friends and colleagues are a great
place to start, but as she says, “… for
truly meaningful insights, you need to
hear from sales prospects, customers,
suppliers and other stakeholders in
your business.”
Even when getting feedback from
customers and stakeholders, entrepre-

STRONGER
AIRPORT

STRONGER
I M PAC T

STRONGER
E CO N O MY

Change is on the horizon at the Yellowknife Airport.
One thing that won’t change is our commitment to
safety, security and service.

www.inf.gov.nt.ca
Yellowknife

Airport I Aéroport
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neurs need to be careful not to rely
only on anecdotal feedback. “A few
data points are not enough,” writes
Kazim. “Business insights need to be
collected in a systematic way.” She
also warns against relying on information found on the Internet. “The web
is a great starting point, but often this
information may be incomplete, outdated or too superficial to be relevant
to your business decisions.”
Hiring a professional market research consulting company is often
the strategy used by Patrick Doyle,
chief executive officer and majority
owner of the Scarlet Group, which
offers a full suite of security services
to mining, oil and gas and pipeline
operations, and major work camps
and construction projects. Scarlet
Group operates in NWT and Nunavut, where it started, and has expanded into northern Ontario, Alberta, British Columbia, Saskatchewan
and Newfoundland and Labrador.
Before each expansion, Doyle
says substantial marketing research
was undertaken. The market research consulting company can gather information on everything from
geographic details to competitors,
potential clients, and prospective
partnerships and provide in-depth
analysis.
Scarlet’s growth has been underpinned by successful joint venture partnerships with Aboriginal
and Inuit corporations in many areas where it operates, including the
Yellowknives Dene, the Sahtu, and
Nahanni Butte in the NWT; the Kitikmeot, Kivalliq and Qikiqtaaluk regions of Nunavut; the Attawapiskat
region in Ontario and the George
Gordon First Nation in Saskatchewan. “We research what First Nations
are involved in the areas we operate
in and spend a great deal of time engaging them and developing strategies to work together,” says Doyle.
The Scarlet Group’s example
shows that market research is not
solely for new businesses and that it

is not a one-time tactic. Ongoing, accurate assessment of the market is vital for the continued success of your
business. Your marketing plan is a
living document, and it keeps you in
touch with your customers, says Futurpreneur’s Walker.
Businesses thinking about making significant changes, such as an
expansion or relocation, are smart
to use market research to support
their decisions. Increasing production levels, introducing a new product or service and beginning a new
advertising or promotion campaign
all need to be based on a solid foundation of research.
And market research should never stop. The world changes, markets change, your customers could
change. Your business will need to
change to keep up and your marketing and business plans will need updating. “Don’t shelve it,” says Walker.
“Things change. You’ll need to adjust
your plan a couple of times a year
and revise it to accommodate new information.”
It is something that Scarlet Group’s
Doyle appreciates. He doesn’t ignore
his existing clients. “Where we already operate, we continuously research how well we are meeting our
client’s needs,” he says.
Ongoing market research is one
of the reasons that Scarlet Group has
been able to maintain such long-term
relationships. And the company’s
partnerships themselves have led to
recommendations that bring in new
clients and other new business. “We
got a big Chevron contract in British
Columbia through one of our partnerships there,” Doyle says. “And
in the Wood Buffalo-Fort McMurray
area, we were able to sign a single
contractor deal for a security project.”
The Fletchers also plan to do more
market research once they begin developing their beers for markets outside of the NWT. They will examine
other establishments in new locales

and look for what is trending. “Social
media is great for this and it keeps
us current and fresh,” says Miranda.
A market research plan is an ongoing, living document that will help
entrepreneurs make better business
decisions. It can help you determine
if there is a viable market for your
services or products, and also help

you adjust your products or services
to fit customers’ needs.
And there is one thing that is certain about any kind of research you
do. The success of your business is
highly dependent upon it, says Futurpreneur’s Walker. “It will drive
your business plan. That’s how important it is in my mind.” YKCI

Catch a meeting.
Catch some fun.
Catch some points.
Catch a free flight.

No matter what your reason for flying* around the
North, sign up for a free Aurora Rewards membership
and start earning points toward free flights today.
*Aurora Rewards points are earned on eligible fares booked with Canadian North, on eligible flights.
For full terms and conditions, please visit www.aurorarewards.com/terms_and_conditions.php

2017

YELLOWKNIFE CHAMBER INSIDER

37

THE NORTH’S BEST RENTAL SPOT!

• Local rates by the day, weekend, week or longer
• Special replacement rates + direct billing to insurance companies
• Free local pick-up and return
• 24-hour emergency roadside assistance
• Federal / Provincial government employee rates
• Choose from compact to full size cars, minivans, SUVs and more

YELLOWKNIFE
Yellowknife Airport Terminal
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MLA YELLOWKNIFE NORTH
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4 Decades Strong
www.bbex.com

•

TRAIL
BLAZERS
MORE WOMEN THAN EVER ARE STARTING,

MANAGING, AND SUCCEEDING WITH THEIR
OWN BUSINESSES. MOST OF THEM ARE
SUPER BUSY, AND SUPER HAPPY.

By Alayna Ward
Photo Courtesy Alayna Ward.

In 2015, I had a challenging job I liked
with a great salary and a boss I highly
respected. But I dreamed to be my own
boss, doing work I felt truly passionate
about and making my own rules. After
doing some market research on communications consulting, and analysing my
finances to see how long I could make it
without a pay cheque, I took the leap.
Today, I have my dream job - communications consulting for non-profits, government and small businesses. I sometimes have fond memories of my old 9
to 5 life, especially when working a third
70-hour week in a row, but I also get great
satisfaction from completing projects,
seeing repeat customers and having the
option to work on my sunny back deck on
beautiful summer afternoons.

2017

And I have lots of company. Nationally,
and globally, more women are embracing entrepreneurship, eschewing traditional female occupations to start their
own companies. According to the Global
Entrepreneurship Monitor, 2013 Global
Report, entrepreneurs really are happier
than other people, particularly those who
are women. Small and medium-sized businesses, many of them owned by women,
account for nearly 98 per cent of all
Canadian businesses, and these firms in
Canada create 90 per cent of the jobs.
I talked to a handful of the many
strong female business owners in
Yellowknife, and found each to be inspiring, working hard to achieve their business goals, overcome obstacles and
become true success stories.
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Welcome aboard First Air
The Airline of the North

For over 70 years, First Air has delivered our
renowned Northern hospitality aboard our new and
growing fleet of aircraft operating in the North.
Visit firstair.ca to experience it for yourself.

First Air

@FirstAir

@FlyFirstAir

1 800 267 1247

CALL BEFORE
YOU DIG
Call Northland Utilities
to mark the location
of buried power lines.

867.873.4865
Caroline Cochrane
MLA Range Lake
Tel: (867) 767-9143 Ext. 12153
caroline_cochrane@gov.nt.ca

Caitlin Cleveland Photography

Diana Curtis
Diana Curtis Designs

When Diana Curtis graduated from high
school, her goal was to open her own business.
She worked for 14 years as a graphic designer
and then opened her own business 13 years
ago. She loves her work, and after nearly three
decades as a graphic designer, she shows no signs
of slowing down.
Owning a business has been a positive experience for Curtis. She’s received encouragement
throughout her career from her clients and many
other people who told her she should keep doing
what she was doing because it was the right thing
for her, her family and her community.
“It’s a learning experience being by yourself as
a female and know that yes, we can do all of these
things on our own,” Curtis says. “With challenges,
I face them, I learn them, I do them.
“If there’s any females out there thinking of
opening a business in Yellowknife, do it! You will
have all the support you need and you’ll never
look back. If you have the drive to make it work,
it’s going to work!”

Photo by Inukshuk Publishing

Cynthia Mufandaedza-Moyo
Best Movers & Best Movers Event Rentals
In 2011, Cynthia Mufandaedza-Moyo founded Best Movers.
She had one moving truck and lots of hope to be a stay-athome mom. Things didn’t work out quite the way she planned.
Today, her fleet has expanded to 10 trucks doing residential
and office relocations in Yellowknife, across the north and
across the country. Not only that, she recently opened an
event supply rental business under the Best Movers banner
that caters to special events. Both companies are doing well
and Mufandaedza-Moyo is now looking at expansion plans
for both.
As a woman heading a moving company – typically a
male-dominated industry – she has no issues with being an
anomaly. “My biggest focus is on the opportunity of being
female in a male industry,” she says. “I give the female touch
in a move and that’s really contributed to our growth. A lot of
time it’s all men onsite and people say it’s nice to have a female
around to lighten things up sometimes. People ask me for my
opinion and like that I have a different perspective.”
She says she learned all about perseverance and community
when starting and building her company. “Even though it feels
like it’s impossible, keep on pushing, keep on trying and it will
work,” says Mufandaedza-Moyo. “The biggest thing is being able
to network and be involved in the community and give back as
much as you can.”
2017
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Surgery
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Full service hospital
with ICU
Fully equipped surgery
with anesthetic
monitoring equipment
Dental/oral surgery
available
Laser surgery

Diagnostics
•
•
•

308 Woolgar Ave.
Yellowknife, NT, X1A 3B5

Digital radiology
Digital dental
radiology
Full blood/
urine testing

Veterinary
Prescription
Foods
•
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Several lines of veterinary
foods, including the new
Rayne Clinical Nutrition®
Rayne® diets are free
of preservatives,
grains, & corn
We also carry food
for birds, rabbits
and pocket pets
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•
•
•
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•

Anxiety relief for pets
Trendy toys
Dental care
Leashes, collars
Pet Clothing

867-920-PETS (7387)

www.yellowknifeveterinaryclinic.ca
ykvetboutique@gmail.com
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Sasha Jason
Merle Norman Spa

Sasha Jason grew up learning to run a business. Born and
raised in Yellowknife, as a teenager she worked in her family’s business, the KFC franchise, opened by the Jason family in
1968. She eventually became the restaurant’s general manager.
She also found the time to work part-time at Merle Norman
Spa in the Yellowknife downtown mall. When the opportunity
came to purchase Merle Norman, Jason was ready for a new
challenge. “I learned a lot working in the family business – a lot
of patience, a lot about finances, a lot about the general management of business operations and customer service – but
being with fried chicken every day wasn’t for me,” she says.
“Working at Merle Norman was fun, I knew how the business
worked and I was ready to do my own thing.” Jason bought the
business in 2012 and has never looked back.
One factor in her success she says is to give yourself credit
for knowing what your business needs. “You need to be confident in your skill set and not second-guess yourself,“ Jason
says. “Owning a business is a lot of work – more so than people
realize. But there’s a lot of support in the Yellowknife business
community. I recently attended an evening charity event and I
looked around and was so happy at the amount of strong, confident women present who are successful in business. Do it! You
will have all the support you need and you’ll never look back. If
you have the drive to make it work, it’s going to work!”

Photo by Inukshuk Publishing

April Desjarlais
Expedite North & Khione Resources

A former biologist, April Desjarlais bought
Expedite North in 2005 and started Khione
Resources – connecting northern projects with
northern workers in construction, exploration
and mining – in 2009 after being inundated with
requests from companies looking for qualified
workers.
Desjarlais has faced some difficulties in the
world of mining, but it has only served to stimulate her competitive edge. “Not only am I female,
I’m northern. I’ve grown up here, I’m Aboriginal
and I’ve spent my whole working career here,”
says Desjarlais. “I have a good understanding of
the challenges that are happening here in the
North. I’ve broken down these barriers and my
clients see that my commitment and dedication
speaks for itself.”
Desjarlais says persistence is a key to success.
“There’s always going to be doors closed on you –
I still get doors closed on me – but every day you
have to pick yourself up and know you provide a
good service and keep on doing what you do best.
“You have to be persistent because that door
that closed last year could open up this year.”
2017
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* ANNOUCEMENT *
AVENS President Ron Allen and the Board of
Directors is pleased to announce the appointment
of Morgan Gebauer, CPA CA to the position of
Chief Executive Officer. Morgan was previously the
Director of Finance and Administration at Avens.
Morgan is a Chartered Professional Accountant
and she has been involved in several community
organizations and boards in the NWT.
Born and raised in Yellowknife, Morgan and her
husband Lindsey have two children.
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Rosemary Youngblut
RY Counseling

“Diverse” describes Rosemary Youngblut’s career
as a business owner. With a background in fashion
design, she worked as a clothing buyer and was once
part-owner of a Yellowknife clothing store. A stint in
Rankin Inlet as general manager of a sewing company with the NWT Development Corporation signaled a change in her career path. “Living in a small
Inuit community was an eye-opening experience,”
Youngblut says. It confirmed that she was interested
in helping people, so she went back to school and
earned a Bachelor of Arts in social work, and eventually finished a Master’s in counseling a few years ago.
In 2011, Youngblut opened her own private practice, RY Counseling, and now serves a variety of clients across the north and at remote mine locations.
“I always wanted to have my own business,” She says.
It’s important to really do the research and reflect on
what it is you want to do and learn from the experiences of others.”
Youngblut has simple advice for aspiring entrepreneurs. “Just do it! You can plan for contingencies but
part of the excitement of owning your own business is
realizing what you can handle. Nike wouldn’t have got
too far if they said, ‘Just try to do it’.“

Julie Green

PROUDLY NORTHERN OWNED AND OPERATED

MLA Yellowknife Centre

Contact me to share your ideas
and discuss issues and concerns.
julie_green@gov.nt.ca
867-767-9143 ext. 12180
www.yellowknifecentre.ca
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Janet Pacey
Signed

When the opportunity to purchase a local printing company came along five years ago, Janet Pacey
put her doubts about owning a large company and
managing employees aside and just jumped in with
both feet.
Pacey had several years of design experience
from working at Adobe, CBC and other Yellowknife
design companies, but found the first year of business was still a mind-opener. “We changed the name
to ‘Signed’ to signify a new beginning and new way
of doing business and have been building relationships and working non-stop ever since,” says Pacey.
“There’s tons of support in this town and it’s a great
community to have a business.”
In the south, she wasn’t always well received as a
female business owner. “Every printing conference
I went to was nearly all men and salespeople had no
interest in talking to me. I wasn’t taken seriously,”
she says. “In Yellowknife, it’s the complete opposite. Nearly 80 per cent of my clients are men and
they really listen to me and are some of my most
loyal clients. As long as you show that you are able
and smart and know what you’re doing, people don’t
care if you’re a man or a woman.”

Gabrielle Decorby
Polar Developments Ltd; Luluz Market

Gabrielle Decorby is the CEO of Yellowknife-based real estate
development and management company, Polar Developments Ltd., a
company she co-founded several years ago with her husband, Ray. She
also owns Lulu’z Market, a specialty food and gourmet kitchenware
store that includes an intimate café specializing in light, made-in-store
lunches.
While some people can’t imagine the challenge of owning two
businesses, Decorby has risen to it. “In the end, there will always be
challenges. Life is 10 per cent of what happens to us, and 90 per cent
of how we react to it,” she says. “The only way to build confidence is
through trial and error. It’s ok to not have all the answers – get out
and try, and be prepared to do the work.”
As a business owner, Decorby’s had the opportunity to present a
female perspective through various roles in business, industry, and
educational boards she’s been involved with. “Anyone can bring equal
qualifications or talent to the table,” she says. “However, having different viewpoints around the same topic can provide more balanced
perspectives, hopefully resulting in better and well-rounded decision
making.”
She has some advice for those thinking about starting a business.
“If you have a bold dream that you are very passionate about and have
conviction for, then be well researched, be prepared and architect your
life around your priorities. Prepare a business plan, obtain professional
help such as an accountant to further develop your plan, and be solution oriented. These aspects become your solid foundation on which to
build your business.”
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Arctic Jewellers
Arctic Jewellers
Aurora Advance
Aurora Advance
Aurora Sensations
Aurora Sensations
Bootlegger
Bootlegger
Diamond Nails
Diamond Nails
Rogel’s Barbershop
Rogel’s Barbershop
Northern Transitions
Northern Transitions
Ogre’s Lair Game Shop
Ogre s Lair Game Shop
Ogre’s
Reddi Mart
Reddi Mart
SLR Consulting Canada Ltd.
SLR Consulting Canada Ltd
Ltd.
The Source
The Source
Tim Hortons New!
Yellowknife Tours Ltd
Ltd.
Yellowknife Tours Ltd.
Yellowknife Public Librar
Yellowknife Public Librar

669-8884
669-8884
873-2503
873-2503
873-4600
873-4600
766-4758
766-4758
766-2457
766 2457
766-2457
873-4166
873-4166
873-9908
873 9908
873-9908
444-8526
444-8526
444
8526
873-9844
873 9844
873-9844
765-5695
765-5695
765
5695
920-4814
920-4814

5022-49 th Street
Fax 873-9835
For leasing inquiries contact:
Carol-Ann Colpitts 306-337-1900

ccolpitts@mccor.ca
867-873-9802
867-873-- 9802
867-873

873-4600
873
4600
873-4600
20 5642
20-5642
20-5642

Glen Abernethy
MLA Great Slave

Elements of community

Work, home, and play
come together for
Stantec in the North.

It’s all about trust, tradition, and togetherness.

glen_abernethy@gov.nt.ca
867.767.9143 (ext 12186)
or 1.800.661.0784
mla-greatslave.ca

Design with community in mind
stantec.com
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Servicing Nunavut
& Northwest
Territories for
over 25 years

Real Estate
Corporate
Commercial
Business Law

Telephone:
Fascimile:

867.920.4252

PO Box 2910
5107-53rd Street
Yellowknife,
Northwest Territories

WWW.DENROCHELAW.CA

MLA Frame Lake

Please call or email me to
discuss issues of concern to you
and to share your ideas.

DESIGNING POSSIBILITIES,
COMMUNICATING SOLUTIONS.
For over 35 years, we’ve been dedicated to providing
custom design and communication solutions to
businesses and organizations across the north.

Talent. Innovation. Results.

000-034 YK Chamber Insider
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 WBE Canada: Certifies companies
majority-owned by women and connects
women to corporate supply chains.
www.wbecanada.org

 NWT Business Development Investment
Corporation: Provides capital funding,
grants and other business resources to
prospective entrepreneurs.
www.bdic.ca

Kevin _O’reilly@gov.nt.ca | 867-767-9143 ext 12110 | www.mla-framelake.ca

sales@inkit.ca

 CanWIT Women in Technology: Provides
mentoring, networking opportunities
and online resources for women in the
technology sector.
www.cata.ca

 Government of the Northwest Territories:
Programs include contributions, grants
and information services.
www.iti.gov.nt.ca

Kevin O’Reilly

867.873.5094

 Futurpreneur: Provides ﬁnancing,
mentoring and support tools to aspiring
business owners aged 18-39.
www.futurpreneur.ca
 Business Development Bank of Canada,
Yellowknife: Dedicated exclusively to
entrepreneurs, providing financing
and advisory services. www.bdc.ca/
en/business-centres/northwestterritories/pages/yellowknife.aspx

867.920.4151

Alan C. Denroche, B.A. (Hons.), LLB
Geoffrey P. Wiest, B.A., J.D.
Martha Temple Churchill, B.A., LLB

RESOURCES
FOR
FEMALE
BUSINESS
OWNERS

www.inkit.ca

 National Aboriginal Capital Corporations
Association: National association for
a network of Aboriginal Financial
Institutions providing financing and
support to First Nations, Métis and Inuit
businesses.
www.nacca.ca
 Canadian Women’s Business Network:
Provides online resources and guidance to
assist small businesses.
www.cdnbizwomen.com
 Our Trailblazers – Partnership between
the City and Yellowknife Chamber
of Commerce to recognize women’s
contributions to business. Call the City
of Yellowknife for more information.
920-5600

2017 marks the 150th anniversary of CIBC,
so this year we are celebrating Canada's
history and the many generations of CIBC
employees and clients that have worked
together from coast-to-coast-to-coast
since 1867.

Bob McLeod |

MLA YELLOWKNIFE SOUTH

We first arrived in Yellowknife in 1938
and we want to thank the people of
Yellowknife for 79 years of partnership.
Let's make 2017 a year that celebrates our
past and accelerates our future!
For all your Commercial Banking needs contact

Jan McNeill,

Sr. Manager, Commercial Banking
867-873-4452 ext 304

Tricia Bourn, Manager

Manager Commercial Banking
867-873-4452 ext 310

Constituency Office: 867 445 9457
Email: Bob_McLeod@gov.nt.ca
Web: mla-yellowknifesouth.ca

PROUD TO BE PART OF THE

YELLOWKNIFE

BUSINESS COMMUNITY

We make
connectivity
simple.
Expand your reach with our
Voice, Internet, Data and
Conferencing solutions.

Call 1 888 423-2333 today to see how
we can help your business grow.

Guest Comment

Getting
Ready for
Another 50
Years as
NWT Capital
The City of Yellowknife continues to

We support and provide tools for

Territorial Government to make changes

promote our community as open for busi-

businesses interested in exploring ideas

to the Cities, Towns and Villages Act to

ness. City Council has prioritized strength-

to revitalize our commercial areas. The

allow a Hotel Tax Levy which will be

ening and diversifying the economy in its

City continues to celebrate and promote

used to fund the destination marketing

Goals and Objectives for the 2016-2018

shopping at our local businesses to res-

organization going forward.

term. Along with our Economic Develop-

idents and business conference visitors

In 2017, we celebrate Canada’s 150th

ment, Tourism and Marketing Strategies,

with annual campaigns such as #shopyk,

birthday. This year also marks Yellow-

the Yellowknife Business Incentive Strategy

another example of a successful partner-

knife’s 50th anniversary as the capital of

and Business Incubation Strategy Frame-

ship between the City of Yellowknife and

the Northwest Territories. This remark-

work, developed in 2015, all work to help

the Yellowknife Chamber of Commerce.

able anniversary provides an opportu-

guide our actions towards creating and sus-

The City of Yellowknife has started

nity to reflect on our capital’s role in

implementing its Destination Market-

the community, the territory, and nation-

taining a healthy and vibrant economy.
Win Your Space YK, a partnership with

ing Strategy that was developed in 2016.

wide. We look forward to a year filled

the Yellowknife Chamber of Commerce and

Work is on schedule to establish a desti-

with activities. We extend an invita-

13 other organizations, is one of our most

nation marketing organization that will

tion to all residents, organizations and

recent initiatives aimed at inspiring Yellow-

work to increase Yellowknife’s destina-

businesses to join us in honouring and

knifers to start a business or expand an

tion awareness and support the grow-

respecting our past, recognizing the suc-

existing business. The program offers busi-

ing tourism industry. Yellowknife will

cesses of the present, and envisioning

ness development workshops, provides

be better placed to attract visitors, and

the possibilities of the future.

access to useful network connections and

compete with other northern destina-

As with our other successful initia-

resources, and helps to revitalize the down-

tions by building its conference poten-

tives, we look forward to working with

town area that currently shows the high-

tial, raising its tourism marketing profile

the Yellowknife Chamber of Commerce,

est commercial vacancy rate in Yellowknife.

and improving some key visitor infor-

and the entire Yellowknife business

This project addresses Council’s goals for

mation tools.

community, to reach our common goal

downtown revitalization and strengthening
and diversifying of the economy.
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To ensure continuity of this organization, we are actively lobbying the
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of making Yellowknife a place where
businesses can thrive. YKCI
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Set your course for Opportunities North 2017

Empowering economic, social and cultural exchange between businesses in Edmonton and the North,
Opportunities North attracts hundreds of private and public sector guests interested in creating and expanding
economic partnerships and opportunities between the regions.
This dynamic conference unites the interests of visionary business, government and community leaders to chart
a bold new course for Economic Exploration and Exchange. An annual joint initiative of the Yukon Chamber
of Commerce, Northwest Territories Chamber of Commerce and Edmonton Chamber of Commerce, the
Opportunities North business conference features: industry renowned speakers, a dynamic tradeshow, and
integrated tours affording numerous networking opportunities for local and traveling attendees.

Set your compass today for:

Save $50
when you register
before August 30th
See site for details

Edmonton, AB

Register today at OpportunitiesNorth.com

LEGEND
Yellowknife is home to every foodie’s dream,
with a diverse (and delicious!) line-up of restaurants, pubs and eateries, things have changed immensely from the city’s beginning in 1937, when
the Wildcat Café was the only place to go.

$

Price
Capacity
Licensed
Reservations

In our first ever Restaurant Guide, Insider takes
a look at some of the Yellowknife Chamber’s many
members who own some of the best places to dine
in Yellowknife. Stay tuned for our 2018 issue, where
more of our members’ eateries will be featured!
Bon Appetit!

Takeout
Off-site
catering
Hours

The Traders Grill,
Explorer Hotel
873-3531

4825 49th Ave

$ 20-50

No

Yes

80

No

Recommended

Weekdays 7–2 pm & 5-9 pm
Sat & Sun 8-2 pm & 5-9 pm
Chef:

Opened:

Gregor Zundel

1974

Cuisine:

Fine continental dining featuring
northern foods
Signature Dish:

Mixed grill bison steaks and sausage

Diamante Restaura
1-483 Range Lake Road
(in the Monkey Tree Mall)

THE INSIDER’S
FIRST YK
RESTAURANT
GUIDE

$ 25-35

Yes

91

Yes

920

Mon-Fri (Lunch) 11 am
Mon-Wed 5 pm -9 pm
Thurs-Sat 5 pm -10 pm
Chef:

Open

Kaven Paradis

200

Cuisine:

Italian cuisine with a modern
Signature Dish:

Anything pasta – all pastas
are house-made

Woodyard Brewhouse
and Eatery
873•BEER (2337)

3905 Franklin Ave

$ 14-28
105

No

Yes

No

Groups of 10+

Mon 5-11 pm
Tues-Thurs 11:30 am – 11 pm
Fri 11:30 am – 1 am
Sat 10:30 am – 1 am
Chef:

Opened:

Aaron Gautreau

2015

Cuisine:

Upscale Gastro Pub
Signature Dish:

Woodyard Brewhouse oatmeal
porter braised short ribs

ant

0•2971

Twin Pine Diner
Arnica Inn, 4115 50 Ave.

Yes
Recommended

-2 pm

m

ned:

05
flair

873•4806

$ 14-20

Yes

Yes

24

Yes

No

Tues-Fri 11 am-2 pm & 5-8 pm
Sat-Sun Brunch 10 am-1 pm
Sat 5-8 pm
Owner/chef:

Opened:

Robin Wasicuna

July 2015

Cuisine:

Classic diner fare with a modern
perspective featuring local
sustainable ingredients
Signature Dish:

Homemade bannock eggs benny on
the weekend brunch menu

Chateau Nova
Quarry Restaurant
766•6682

4571 48 St

$ 15-45

No

120

No

+ Seasonal Patio

Yes
Recommended
for +6

Mon-Fri 6 am-2 pm
Sat-Sun 7 am-2 pm
Daily 5-9 pm
Chef:

Opened:

Ibro Vejzović

2016

Cuisine:

International dining featuring local fish and bison
Signature Dish:

THE INSIDER’S YK RESTAURANT GUIDE

Bison Stew, Steaks and Pan-fried Whitefish

Black Knight Pub
920•4041

4910 49 St

$ 14-30

Yes

Yes

115

Yes

No

Mon-Sat 11-2 am
Chef:

Opened:

Reginald Drummond

1997

Cuisine:

Scottish-Canadian plus daily specials
Signature Dish:

A new feature BK Burger every
month

Luluz Market
480A Range Lake Road.

$ 9-17
20

675•1581

Yes

No

Yes

No

Mon-Sat 9-6 pm (Fri. to 7)
Sun 11-5 pm
Pastry Chef:

Opened:

Esther Mafla

2011

Cuisine:

Light Mediterranean,
Australian/Asian Fusion
Signature Dish:

Seasonal, sustainable
and always delicious

Bullocks Bistro
873• FISH
(3474)

3534 Weaver Drive

$ 14-40
+ seasonal
patio

32

No

Yes

No

Recommended

Tues-Sat 12-9 pm
Sun-Mon 4-9 pm
Owner/chef:

Opened:

Jo-Ann Martin
& Mark Elson

1999

Cuisine:

Deliciously fresh local fare
Signature Dish:

Deep fried Great Slave Lake cod
and fresh cut fries

Dancing Moose
3505 McDonald Drive

$ 15-25

No

20

Yes

669•8842
Yes

Mon 8-11 am
Tues-Sat 8 am-4 pm
Sun Brunch 10-2 pm
Owners:

Opened:

Debbie & John Doodie

2011

Cuisine:

Bistro-style breakfast, lunch and
homemade desserts
Signature Dish:

Fresh-made cinnamon buns; Eggs
Benedict with smoked arctic char

Twist
4915 50th St

873•3753

Twist (upstairs restaurant)

$ 8-20
+ seasonal
patio

75

Yes

Yes
Recommended

No

Mon-Tues 11 am – 10 pm
Wed-Thurs 11 am -12 am
Fri 11 am - 2 am
Sat 4 pm - 2 am
Sun 4 pm - 12 am
Co-Owners:

Opened:

Jason Perrino &
Colin Snow

2015

Cuisine:

Made-from-scratch pub fare with a “Twist”
Signature Dish:

Best garlic parmesan wings in town

LEGEND
$

Price
Capacity
Licensed
Reservations
Takeout
Off-site
catering
Hours

Toward a resilient, vibrant

NWT economy
The Government of the Northwest Territories invests daily,
in small businesses with targeted policies, programs and
funding initiatives.

Our aim is to create the right conditions for NWT residents to become
prosperous, healthy and self-reliant; to develop the relationships and
economic environment in which programs and supports can be delivered;
and to help convert our territory’s many opportunities into real and tangible
economic development.
As the strong, experienced voice of the Yellowknife business community, the
Yellowknife Chamber of Commerce is a valued resource for our government.
In your membership, you have a proven and made-in-the NWT business
community that is committed and equipped to move our economy forward.
I look forward to our continued collaboration and success.

Honourrable Wally Schumann
Honou
MINISTER OF INDUSTRY,
TOURISM AND INVESTMENT

Are you thinking about
borrowing to grow your Business?
THE DEPARTMENT OF INDUSTRY, TOURISM
.
AND INVESTMENT CAN HELP.

We’ve increased the amount of funding available to individual NWT
entrepreneurs and small businesses under the Support for
Entrepreneurs and Economic Development (SEED) Program.
Ask how we can help you:
•

Offset seminar and trade show fees

•

Purchase �ilm making equipment; or

•
•

Purchase tools, equipment and raw materials for traditional arts
and crafts
Assist with planning costs, promotion and project management costs.

For more information about ITI’s programs and services, visit i�.gov.nt.ca

www.i�.gov.nt.ca

