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nitially just a black and white
newsletter, the Caloundra BUZ Z has
evolved into a fantastic local business
and tourism magazine which highlights
the incredible stories and achievements
of Caloundra Chamber members. We
are especially proud of this Spring
issue of BUZ Z, which includes a brandnew design and layout and has really
modernised our seasonal publication.

and the power of networking. As one
of the largest chambers in Queensland,
we pride ourselves on our inherent
ability to provide premier business
events which foster vital networking
opportunities for businesses.
“A $10,000 conversation could exist
in this room” Steve told the Breakfast
audience.

As you flip through the pages of our
revamped magazine you will notice
a clear emphasis on innovation, from
Bakslap’s life saving solution, Tim
Adams Specialty Coffee’s ‘crop to cup’
approach, and Steve Baxter’s project to
digitally enable the Sunshine Coast.

However, you need to have skin in
the game and be actively engaging and
connecting with local businesses before
these pivotal conversations will appear.
This is why it is important that you get
involved in Chamber activities and
head along to some of our upcoming
business events.

Joining the Caloundra Chamber at
our August Better Business Breakfast,
Steve stressed two major points: the
importance of improving bandwidth

Head to our events page to see
what’s coming up:
caloundrachamber.com.au/events
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member TODAY

The Caloundra Chamber of Commerce is one
of the largest regional chambers in QLD, and
our role is to represent, support and connect
our over 500 members with each other, the
government and the broader community. Join
the Chamber as we establish Caloundra as
the most dynamic, welcoming and connected
business community in regional QLD.
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52

Sunday markets in
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activated on the Esplanade

5,000

Hot91 Ignite
Chilli Festival goers
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Put down your coffee, grab
yourself a marker and open your
calendar to Friday 26, October.
The CCC’s signature Better
Business Breakfast will be bringing
one of Australia’s leading speakers
to Caloundra, and you are going
to want to clear your schedule
between 6:15 am and 8:45am.

caloundrachamber.com.au
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Steve Baxter

A

WORDS BY MITCH BLAND

ustralian businesses beware,
‘the rest of the world’s
coming to eat your lunch’.
This frank snapshot of the
Australian business environment is
exactly what people have come to
expect from the Shark Tank’s often
gruff and to-the-point panellist,
Steve Baxter.

In response to the public
perception around his abrupt on-air
demeanour, the Brisbane father of
three says he is simply dolling out
the truth – its not his fault if it hurts.
“If you think I’m rude on the
Shark Tank, I sometimes do it for
a reason because entrepreneurs
don’t need you to blink at them,
they need a figurate slap in the
face saying *&%& head you’re
going broke,” Steve says.
Better-known for his role on
Chanel Ten’s cut throat television
series, the renowned investor
has spent the past year juggling
his shark tank commitments
and travelling the State in his
position as Queensland’s Chief
Entrepreneur.
6
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Prior to taking on the coveted,
un-paid position in October last
year, Steve told StartupSmart
he would deal with these
commitments “poorly and
frantically,” clearly a humble
underestimate of his capacity.
"WE ARE GOING TO

MAKE IT THAT CHEAP TO
COMMUNICATE FROM
REGIONAL QUEENSLAND
BACK TO BRISBANE
IT WILL SHAKE THE
PILLARS OF hell. "
The significant time spent in
rural and regional areas building
connections, identifying potential
growth areas and speaking about
innovation and entrepreneurship
speaks for itself.
“Getting out to the south east
corner and seeing the range of
businesses that are flourishing
around QLD has been a major
highlight of my time as QLD’s Chief
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Entrepreneur,” Steve says.
“Another experience I’ll never
forget was the Myriad Air 747 San
Fran to Brisbane trip and being
able to see hundreds of young
start-ups, corporates and investors
networking at 40,000 feet while
looking over the pacific.”
Bringing us straight back down to
earth Steve warns Australians of the
tricky implications of the universally
low price associated with starting
your own business today.
“I’ve got a pretty down view on
the way that we do business in
Australia in general,” Steve says.
“When we started Pipe networks,
we probably spent a couple
hundred thousand dollars in
capital just setting up our I.T, now
per staff member that’s 50 or 60
dollars a month. It’s never been
so inexpensive to start a business,
and that’s actually the biggest risk.
We used to have an advantage
in Australia when things were
expensive because they were just
as expensive here as they were
anywhere else in the world - now

they're not. The rest of the world has
the same level playing ground as us,
and that’s bad, so we have to get
smarter about the way that we are
doing things.”
Recently in Caloundra for the
Caloundra Chamber of Commerce’s
Better Business Breakfast, Steve
gave the crowd of over 400 engaged
business people an update of his
findings thus far.
"WE'VE GOT A BUNCH
OF RISK ADVERSE

POLITICIANS AND A BUNCH
OF RISK ADVERSE PUBLIC
SERVANTS, GET THE HELL
OUT OF OUR WAY AND GIVE
US OUR fibre NETWORK!"
Steve points towards Queensland’s
sparse population and the distances
people are required to travel as
major challenges for the State but
assures us that this can be overcome
by resolving our connectivity
problems.
“I’m a digital guy and I’m a
telecoms guy, so every solution to
me is a bandwidth solution.”
Steve’s idea to resolve the
connectivity issues of Queensland
involves gaining access to the over
five thousand km route of spare and
unused fibre optic cable in QLD that
he says has been “lying dormant for
ten years doing nothing”.
Estimated to cost a fraction of the
price of a cross-rail tunnel, and
a fifth of the cost of a stadium
in Townsville, Steve
believes that the
project will

digitally enable Queensland.
“My plan is to take the fibre
network from the State owned
corporations, because we own it not
them, and build a network on it,” he
says.
“We are going to make it that
cheap to communicate from regional
Queensland back to Brisbane it will
shake the pillars of hell.”
Despite political pressure to open
access to the valuable infrastructure,
capable of supplying Queenslanders
with low cost, high speed broadband
Steve blames the public service
quagmire for the projects delay.
“We’ve got a bunch of risk adverse
politicians and a bunch of risk
adverse public servants, get the hell
out of our way and give us our fibre
network!” says Steve.
An enticing component of this
project for the Sunshine Coast is
the allure of having a major network
node located on the Sunshine Coast,
opening the region up to becoming
an epi-centre of connectivity.
With a majority of the groundwork
already underway in securing an
International Broadband Submarine
Cable Network directly to the
Sunshine Coast, this project is a real
possibility for the Coast.

about 70% sure we can, land one
part of this fibre network right here
on the Sunshine Coast.”
You can follow Steve’s journey here:
www.chiefentrepreneur.qld.gov.au

“We can create an industry of
high tech network telecoms people
here, you’ve got the lifestyle.
You’re going to have an
international submarine
cable landing, and I’m

caloundrachamber.com.au
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Tim Adams

THE CREAM OF THE CROP

WORDS BY MITCH BLAND

W

hether you prefer an
espresso to a piccolo, two
sugars to an equal or instant to
barista made - the delicate flavours
within each cup of coffee hold an
intriguing story.
This captivatingly rich obsession,
consumed over 2.2 billion times per
day, is the product of an inherently
complex and dynamic process.
Purposefully blended with beans
from around the world: sewn, grown,
picked, dried, sold, shipped, roasted,
blended, bought and finally poured,
each cherry has passed through more
hands than the loose change in your
wallet.
Renowned for his premium quality
specialty coffee, found in over 100
cafés throughout the Sunshine Coast
and across Australia, Tim Adams
of Tim Adams Specialty Coffee
understands the journey from ‘crop
to cup’ firsthand.
“For me, it’s about getting off
my arse and actually visiting coffee
origin countries and making those
connections with farmers so that
we know that we are doing things
correctly,” Tim says.
Tim and his wife Katie Adams
also co-own the popular Caloundra
Café Lamkin Lane and the roasting
company Pedro and Grizz with
business partners James and Angela
Pedrazzini.
Co-owner of Lamkin Lane and
lead roaster of Pedro and Grizz,
James Pedrazzini says that travelling
to origin reaffirmed his beliefs as
to why their businesses emphasise
sustainability and traceability through
relationships.
“It is like turning up the volume on
all of the things that you thought you
knew,” James says.
8
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“I’ve been banging on about how
people don’t realise the extent of
the process to get that 20 grams of
coffee into your cup, but after going
to origin I am realising that I didn’t
even get it - it’s almost inexplicable
without experiencing it yourself.”
With 90% of the world’s coffee
sourced from developing nations,
exploitative labour practices and the
inequitable access to international
accreditation are a common concern
for coffee farmers.
This means that already vulnerable
farmers are forced to sell their coffee
beans into the local market for
incredibly low prices and are unable
to reinvest in pre-harvest activities.
Essentially, this binds these farms
into an unsustainable cycle of
disadvantage.
"I’VE USED THE BUSINESS TO
HELP EDUCATE THE MARKET
ON SPECIALTY, I’VE HELPED
EDUCATE THE MARKET ON
QUALITY AND NOW IT’S ALL
ABOUT HOW I CAN support
the farmers FROM THE

COUNTRIES THAT WE BUY
OFF BETTER"
In 2015 Tim founded the ‘Chapola
Project’, with three other roasters,
to further develop the capacity of
disadvantaged coffee farmers and to
assist them in acquiring higher prices
for their product.
Donating $2 per kilo from the
‘Chapola’ blend, $1 per kilo from
other blends and paying a premium
for sustainable coffee, Tim says that
the project has contributed nearly
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AU$60,000 to origin farms.
Although permanently overcaffeinated and still beaming from
their latest trip to Honduras, it is clear
that Tim is genuinely excited about
the project’s latest development.
“Within the next month
(September 2018) James and I will
be finalising the purchase of a coffee
farm in Honduras,” Tim says.
“We are partnering with local
coffee farm owners, the Lanza family,
to help them maintain the farm and
educate local coffee producers.
“It will then become a training

platform for baristas that I’m
connected with to have somewhere
to go and be educated about coffee.”
Tim’s affinity for coffee has been
repeatedly validated over the years
through competition, securing the
Queensland’s top Barista title on
three occasions and being named
Australian Barista Champion in 2009.

Roastery sourced from PNG, Ethiopia,
Honduras, Kenya, Nicaragua,
Panama, El Salvador, India, Colombia,
Brazil and Peru.
Without a sales team, the coffee
wholesaler has experienced
significant organic growth since
2010 which he attributes to quality
assurance and customer satisfaction.

The national credibility these
titles come with gave Tim and his
wife Katie an ideal launchpad for
Tim Adams Specialty coffee in
2010 which held a clear emphasis
on sustainability, education and
traceability from these early
beginnings.
“When I first entered this industry
in 2004 there wasn’t a lot of this
happening,” Tim says.

“It's been word of mouth, brand
awareness, quality assurance
and doing the right thing by our
customers. That's huge and that's
how we've grown,” Tim says.

“Whereas now, it is very much
expected, you should be able to walk
into most coffee shops and know
what’s in the blend, be able to visit
the websites and trace back all the
farms and get all of the details and
information you need.”

“I’ve used the business to help
educate the market on specialty,
I’ve helped educate the market on
quality and now it’s all about how
I can support the farmers from the
countries that we buy off better,” Tim
says.

It is clear however, that Tim is not
driven by the commercial viability of
his product but an honest desire to
give back to origin communities and
to improve the coffee industry from
within.

SUNDAY, TUESDAY,
Tim Adams produces six masterfully
Learn more about Tim’s crop to cup
&approach
FRIDAYat www.timadams.net.au
roasted blends from theirWEDNESDAY
Warana

Celebrating
10 Years

Profile
Magazine
MEET THE
EDITOR

WORDS BY MITCH BLAND

B

ombarded with information,
news and sponsored
content everywhere you turn, it
can be as underwhelming, as it is
overwhelming, to find a relatable
publication that you can really sink
into.
Despite this competition, leading
lifestyle periodical Profile Magazine
has managed to cement itself as
a permanent fixture in the hands,
homes and cafes of the Sunshine
Coast.
Thought provoking and humbling
but inspirational and uplifting
at its core, Profile Magazine
shines a light on the people and
personalities which make the
Sunshine Coast the thriving coastal
town that it is.
On the receiving end of an
interview for a change, Profile’s
Editor Ingrid Nelson speaks to
Caloundra BUZZ about her stellar
journalism career and how she has
established a habitual readership
for this glossy women’s magazine.
Daughter to a pair of young and
eccentric Irish performers, Ingrid
Nelson’s charm and creativity were
her birthright.
Originally from Dublin, the young
family immigrated to Australia

10
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when Ingrid was only a teenager
to follow a dream of her father’s,
secure better opportunities and
escape the cold.
"WE KNOW THE COAST SO
WELL. WE KNOW WHAT

LOCALS WANT TO READ
ABOUT. SO THAT’S WHAT
WE ARE ABOUT, SHARING
positive stories AND WE

WILL ALWAYS CONTINUE
TO DO THAT"
“Mum and dad were real gypsies
in a way, they were pretty gutsy
to just up and move to a whole
new country with us three kids, I
just remember sitting there on our
suitcases, we had nothing else,”
Ingrid says.
Ingrid was first introduced to the
fast-paced field of journalism at the
University of Queensland where
her intuition and natural talent
led her into a highly sought-after
position with Channel Ten.
Quickly finding the confines
of broadcast journalism rigid
and dogmatic, Ingrid applied
for a feature writing position
at Brisbane News where her
creativity could flourish.
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“My love is of people and telling
their story, being Irish we love
telling a bit of a yarn and that was
my passion,” Ingrid says, a hint of
her Irish accent reappearing within
the camber of her voice.
“I needed to expand and be a bit
more colourful and creative.”
Effortlessly sliding into features,
Ingrid’s ability to bring her subjects
to life in a print setting would
quickly envelop
her adult
life.

Barely pausing for a breath,
Ingrid took to freelancing while she
“took time off” to raise her, and
husband David’s, three children
Chloe 16, Connor 14, and Paris 10.
“I remember coming home from
the hospital after having Paris,
my youngest little one, and I was
sitting there feeding her while filing
a story and I look back and think
how did I do that, but you just do,”
she says.
Ingrid’s extensive journalism
experience and a self-confessed
love affair with Profile Magazine
saw her land a role at the
publication in 2011, which had
been running for just three years at
the time.
Meeting the rich and famous
is one particular perk of feature
writing that Ingrid has enjoyed
in abundance, interviewing high
profile characters such as Andrew
Denton, Ronan Keating and
Julio Iglesias through her time at
Brisbane News.
Adding to this impressive list,
Profile has allowed Ingrid to meet
the likes of Lisa Wilkinson, Matt
Golinski, Ray Martin and Turia Pitt
and she has loved every second of
it.
“From day one this has been the
best place I’ve ever worked, and
this has been the best job I’ve ever
had,” she says.

“I feel very fortunate to be
working for such a high-profile
magazine and still living in paradise
and I feel incredibly lucky every day
- I don’t feel like it’s work.”
In celebration of their ten-year
anniversary the magazine received
an overhaul which included a
brand-new matte finish to the cover
and a refreshed design throughout.
While the pages have received
improvements, Ingrid assures
readers that they can expect the
same calibre of inspiring and
relevant content from the Sunshine
Coast’s premier lifestyle magazine.

“I want to share good news and I
think that’s what people love about
Profile. Our articles are uplifting,
inspirational stories of hope. Often,
we tell stories about people who
have been through some pretty
hard stuff and have come out the
other end.” She says.
“We know the Coast so well.
We know what locals want to read
about. So that’s what we are about,
sharing positive stories and we will
always continue to do that.”
Join profile for their next ten
years here www.profilemag.com.au

WANT MORE TIME WITH YOUR FAMILY?
OR JUST A BETTER QUALITY OF LIFE?
Many business o w ners
fo cus their time
wo rking in t he b usiness
rather than o n t he
b usiness. We are no t
here to t ell y ou what to
do , we are here t o help
yo u implement change
to make yo ur life easy
and your b usiness
jo urney a successful
one.

HOW?
Auto matio n and digital reputat ion! ! ! Automate yo ur follo w ups to y o ur clients,
auto mate yo ur sales process, auto mate y our respo nses, auto mate chasing clients
for missing information, change the w ay y o ur business runs, freedo m, ease, mo re
free-time to fo cus on w hat y o u w ant to do . Custo misatio n, auto mat io n, do it right
and yo u hav e B usiness t ransfo rmation all w ith a click of a b ut to n.
CONTACT KIRSTY ENGLANDER
0427 199 893
kirsty@englanderdavis.com
www.englanderdavis.com info@englanderdavis.com

caloundrachamber.com.au
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Blending
IN WHILE
S TA N D I N G

Out

WORDS BY ROXANNE
M C C A RT Y- O ’ K A N E

A

street back from Bulcock
Beach, you will find the
perfect balance of beauty and
relaxation.
Continually innovating their
services list to match the demanding
trends emerging in the beauty field,
Blend Hair and Spa strive to do
things differently.
With more than three decades in
business under her belt, Jeanette
Marshall is a wealth of knowledge
when it comes to successful
marketing, finding your niche and
standing out from the crowd.
Jeanette and Sarah Lord are the
owners of Blend Hair and Spa which
is tucked away from the hustle
and bustle of the Bulcock Beach
esplanade in the Rumba Beach
Resort.

12
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While you might argue that having
no street frontage could be counterproductive, the numbers do not lie.

them unique in Caloundra and a
highly attractive option for those
seeking beauty and relaxation.

Since Jeanette and business
partner Sarah relocated from a high
visibility location at Currimundi
Marketplace to the Rumba Beach
Resort two years ago, they have seen
a 20% increase in the number of
regular clients.

“Clients are making the most
of their visits to our one stop
shop, where they can get all their
treatments done in the one place,”
Jeanette says.

Jeanette believes that this is due to
a number of factors.
They are now within walking
distance of no less than 14 resorts
and Blend is being actively promoted
in the majority of those because
they offer a holistic hair and beauty
service.
People can go to one place to
have their hair cut and styled, their
nails done, receive an indulgent hot
stone massage, have their makeup
done and have access to a highly
qualified skin specialist who can offer
treatments as varied as cryogenics
and non-surgical face lifts.
In doing so, Jeanette and
Sarah have created a personable
experience for their clients
and continue to evolve as a
comprehensive solution for hair and
beauty.
Jeanette says that having all
of these services in one location,
without exorbitant spa prices, makes
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“The experience of our clients is
more relaxing and positive which
translates to client retention because
they know they can get what they
want done without jumping from one
appointment to another.”
"THE BEST THING FOR ME

IS THE CLIENTS THAT I GET
TO MEET, THE REGULAR
ONES AS WELL AS THE
HOLIDAY MAKERS. I love

GETTING TO SPEND TIME
WITH PEOPLE AND MAKING
THEM FEEL GOOD ABOUT
THEMSELVES."
Finding innovative ways to create
a point of difference has been an
ongoing journey for Jeanette, who
ran a salon in Parramatta, New South
Wales from 1990 to 2010 before
moving to the Sunshine Coast.
“The first five years of my

business is similar to what I am
now experiencing on the Sunshine
Coast,” Jeanette says.
“People operated on word of
mouth and they put a lot of faith in
referrals which translates to loyal
customers.”

in Sydney, while working full time in
a salon, to become a qualified skin
specialist.
Staying ahead of trends in the
beauty industry and competing in the
world of digital marketing has been
an ongoing process, but Jeanette
credits her success to asking her
clients what they want out of their
salon visits and using their advice to
grow the business.

When nail bars were becoming
more prominent and spas were
popping up in big hotels, Jeanette
decided to specialise and found an
affinity for skin.

“All of a sudden, everybody
became experts on the scene, so
establishing credibility was essential,”
she says.

“More people have problems
with their skin than anything else,
so I wanted to learn more about
this stuff from the biology of it to
what chemicals are used in beauty
products and how to treat a range of
things to make them feel and look
better - and I fell in love with it,” she
says.
With a clear passion for skin health,
Jeanette’s aspirations led her to
complete over 100 hours of training
at the International Dermal Institute

“With the ability to look up
anything on the internet, savvy
customers began to expect you
to prove to them why they should
choose you and why they should be
spending their money with you.
“I would have to constantly reaffirm
my qualifications and customers
would start to relax.”
Sarah, who is a senior stylist with

Meet our team of hair & beauty experts

over 10 years’ experience made
the move to the Sunshine Coast
from Tasmania three years ago and
ventured into a partnership with
Jeanette.
“The best thing for me is the clients
that I get to meet, the regular ones
as well as the holiday makers. I love
getting to spend time with people
and making them feel good about
themselves.” Sarah says.
This young and talented hairdresser
says that the bond between her and
her business partner is so strong,
they are often mistaken for a motherdaughter business.
“We are like a family and that’s
what I love. We have created a
friendly environment where people
from all walks of life can come in and
be pampered with natural products.”
For more information visit
www.blendhairandspa.com.au
info@blendhairandspa.com.au

Spring
has sprung!
Henna
Eyebrow
Special
Time for an eyebrow and lash makeover

Special Offer

Blend are offering
Henna Brows with
Brow Conditioning
Treatment +
Lash Curling with
Lash Conditioning
Treatment
for $99
(saving $71)

Book your Hot Stone
Massage and receive
free Body Exfoliant &
Tanning Application
valued $65

Completely treat yourself

Come try our extensive list of beauty, massage and hair services and unwind in our
relaxing boutique salon
Find us at 3/10 Leeding Terrace, Caloundra
(under Rumba Beach Resort and behind Hogs Breath Cafe)
www.blendhairandspa.com.au

p: 5438 9611

Let's stay social

e: info@blendhairandspa.com

Book your appointment with us today
www.blendhairandspa.com.au

p: 5438 9611

e: info@blendhairandspa.com

Let's stay social

caloundrachamber.com.au
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RAPH HAS YOUR

WORDS BY MITCH BLAND

Tragically losing his sister to a
yearlong battle with melanoma,
Raphael McGowan’s ‘bakslap’
sunscreen and lotion applicator
was inspired by his personal
mission to minimise the trauma
that skin cancer inflicts upon
families like his every day.

On June 22, 2012 Tess McGowan
lost her battle with skin cancer,
leaving her family and friends
devastated, but inspired to do
something about it.

earing the end of a threemonth cycling adventure
across the U.S.A, Raphael McGowan
received a phone call from his dad
that would forever change his life.

risk AREA OF DEVELOPING

N

A mole that his sister had
removed was discovered to be a
melanoma, it was spreading, and
she had less than twelve months to
live.
Immediately realising the gravity
of the situation, Raphael and his six
siblings stopped what they were
doing and moved to Sydney to
spend the last few months together
with Tess, her husband and newborn
baby Mabel.
“It was such a precious time to be
able to live with Tess and her family
and to be able to care for Mabel,”
Raphael says.
"IT WAS A huge SHOCK, AND
ALL I WANTED TO DO WAS
TO SPEND TIME WITH MY
FAMILY."

14
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"ONCE I REALISED THAT
THIS WAS THE MOST AT
FATAL MELANOMA I

THOUGHT SOMETHING
NEEDS TO BE DONE."
“Five days after Tess past, our
family got together, and we said
what can we do?” Raphael says.
“I got into contact with the
Melanoma Institute Australia, based
in Sydney, and discovered they
were the world’s leading research
and treatment facility and realised
they were doing a lot in this space.”
Since then Raphael has helped
raise close to $100,000 toward
melanoma research and
prevention in support of
the Melanoma Institute
Australia but was
always looking for
a way to make a
bigger impact.
In 2016,
Raphael
launched IAM

buzz SPRING 2018

Products, and began working
towards releasing his lotion
applicator, ‘bakslap’, designed
to easily apply sunscreen to hard
to reach areas such as your back,
where Tess’s skin cancer was found.
“I’m super active outdoors, I
cycle and I surf and I always try to
be protected from the sun, but I
realised that one part of people’s
backs would be burnt because they
couldn’t reach it,” Raphael says.
“Once I realised that this was the
most at risk area of developing fatal
melanoma I thought something
needs to be done.”
With over 2,000 skin cancer
related deaths each year in Australia
and the majority of these being
caused by over-exposure to the
sun, the skin care message is clearly
not sinking in, and the need for
innovative solutions and new voice
is evident.

Based out of the Innovation
Centre at the University of the
Sunshine Coast, Raphael has
received an enormous amount of
support from those around him and
those that have heard the inspiring
story behind the product.
Managing to raise $48,377 from
pre-selling the product during a
30 day Kickstarter campaign which
ending in late July, bakslap is at
its next stage of development
and should be into our hands this
coming Summer.

to share their learnings, that has
been a game changer for me,”
Raphael says.
“Research to find a cure to
melanoma is just so important to
us. One way we can help is that
when bakslap is available later this

year, we’re committed to donating
one dollar from each sale to the
Melanoma Institute Australia, as
part of a partnership with them”.
Find out more about how bakslap
has your back at:
www.bakslap.com

While Raphael’s commitment and
drive cannot be understated, he
credits the Innovation Centre for
making a world of difference.
“In terms of the support of
having all of these businesses and
likeminded people around me with
the same energy and all with their
own idea at different stages willing

caloundrachamber.com.au
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HOT 91 IGNITE

Chilli

FESTIVAL

WORDS BY MITCH BLAND

W

hether the thought of chillies
drains the colour from
your face, or you sprinkle jalapeños
on your cereal, chillies bring an
unparalleled and lingering sensation
of warmth and flavour to a dish.
With the steam of the inaugural Hot
91 Ignite Chilli Festival enduring long
after the burning sensation left our
lips, the festival of chillies herbs and
spices is back, hot and raring to go.
"I’M LOOKING FORWARD
TO BRINGING SOME OF

OUR signature DISHES TO
LIFE AT THE FESTIVAL."

Reigniting on Saturday 17
November on Bulcock Street, the
Hot 91 Ignite Chilli Festival will return
to Caloundra with all the same spicy
entertainment enjoyed last year and a
whole lot more.
Showcasing the colour and vibrancy
of chillies the festival will fuse food,
music, roving entertainment and
cooking demonstrations from 9am to
6pm.
Masterchef runner up, Sunshine
Coast local and part-owner of
popular Sunshine Beach restaurant,
Matt Sinclair is the Hot 91 Ignite
Chilli Festival 2018 celebrity chef.

"Currently the largest chilli festival
in Queensland, the Hot 91 Ignite
Chilli Festival aims to become the
largest in Australia."
“The food is an expression of
everything we have come to love
about the region and our cocktails
have been developed to compliment
our passion for Asian cuisine and
culture,” Matt says.
Currently the largest chilli festival in
Queensland, the Hot 91 Ignite Chilli
Festival aims to become the largest in
Australia.
Featuring the Sunshine Coast Chilli
Eating Championships, the festival
brings together a range of new
and diverse food experiences from
around the world – each tailored to
turn up the heat.
With more than 10,000 people
expected to attend, this Caloundra
festival is attracting chilli loving
vendors and experts from all over
south-east Queensland – from
the Gold Coast to Toowoomba to
Gympie and beyond.
“We are looking forward to building
on last year’s event and not only

Matt – among the most successful
of the MasterChef alumni – launched
his incredibly popular restaurant, Sum
Yung Guys in 2017 alongside three
talented friends in the industry.
The Asian inspired dishes served at
the often booked out Sunshine Beach
restaurant demonstrates the young
team’s appetite for Eastern cuisine.
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showcase chillies and their exciting
and diverse uses, but also bring
our food experiences to life,” said
Caloundra Chamber of Commerce
President Michael Shadforth.
“Our Chamber is proud to have
given life to this event which brings
many people from across the region
into Caloundra for a day of food, fun
and entertainment.”
“Last year’s event gave us a taste
of what was possible and this year we
are eagerly expanding on our past
successes with high profile celebrity
chef Matt Sinclair.”
Caloundra’s chilli guru, Vicki Taylor,
is a passionate advocate, and core
team member of the festival.
“We’ve been working hard to
bring new and exciting traders and
experiences to the event – and can’t
wait to welcome Matt Sinclair to
Caloundra and see what he has in
store,” the owner of spice emporium
and cooking school Red Hot Chilli
Pepper said.
Stay up to date with all of the
festival news at
www.ignitechillifestival.com.au

For all your litigation needs
www.ferrallco.com.au | 74 Bulcock Street, Caloundra, QLD 4551
07 5491 2159 | 0415 520 592 | admin@ferrallco.com.au
caloundrachamber.com.au
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Social Events

CALOUNDRA CHAMBER
BUSINESS AFTER HOURS
AT 4 I N G R E D I E N T S
On June 21 the Caloundra
Chamber of Commerce partnered
with Sunshine Coast superstars,
4 Ingredients to host a Business
After Hours event. With the help of
Tinker Travelling Events, supplying
the bar, and Deep Love Picnics
Catering, the Moffat Beach location
saw over 100 people networking
and making important business
connections throughout the night.

BETTER BUSINESS
B R E A K FA S T W I T H
STEVE BAXTER
QLD’s Chief Entrepreneur
and Shark Tank Favourite,
Steve Baxter joined a
panel of leading Sunshine
Coast business people for
a sold-out Better Business
Breakfast on August 3. Speaking to an audience of over
400, the Caloundra Chamber’s signature event covered
issues around talent attraction, upscaling and the
importance of young people in business.

S M A RT L U N C H
CLUB WITH THE
SUNSHINE COAST
B U S I N E S S AWA R D S
The Sunshine Coast
Business Awards joined
the Caloundra Chamber
of Commerce for their
members-only Smart
Lunch Club on July 3
to assist businesses in
writing a winning awards
application. Over the course of a free lunch at the
Rumba Beach Resort, Chamber members were given
insights into the application process and also heard
from past winner Bill Darby.
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R E C R U I T M E N T A U T O M AT I O N :
Taking The Guesswork Out of Hiring

WORDS BY ROXANNE
M C C A RT Y- O ’ K A N E

D

uring his time as a carpenter,
travelling to work on different
construction projects around the
country, there were occasions where
Greg Katsanevas would spend as
much as two weeks completing
inductions and training just to get
access to a work site.
So, the Buderim resident teamed
up with a crew of “IT magicians”
to create innovative software that
automates the entire recruitment
process, including on-boarding and
inductions using artificial intelligence
and workflow automation.
SunnyJobs was launched in
February this year and is poised to
transform the recruitment
industry. After
spending 16 years
in the domestic
construction and
mining industry
Greg says that as
technology and
processes
become more
efficient, the
contract
timeframes
and budgets
became
much
tighter.
This
creates a
huge pain
point for

administration staff, who have to keep
track of a larger number of personnel
for shorter periods of time, making
meeting induction, training and the
ever-expanding workplace health and
safety legislative requirements more
time consuming than ever before.
"MORE THAN 100 SUNSHINE
COAST BUSINESSES AND
OVER 1000 CANDIDATES
REGISTERED FOR SunnyJobs
IN THE FIRST THREE

MONTHS SINCE IT WENT
LIVE, SHOWING THE HUGE
POTENTIAL FOR THE
PLATFORM."
“All of this has happened with
little change in processes in the past
decade. There was a need for faster,
more reliable recruitment and human
resource procedures,” Greg says.
“I was introduced to an amazing
software development team who
specialise in HR, recruitment and
payroll software who had the very
same vision as I, however their
experience and knowledge in HR
from a software capability perspective
introduced me to processes which
I thought were leaps and bounds
above what is currently used.”
Greg says during the two-year
development phase, he undertook
extensive interviews with local small
to medium enterprises and found it
can take up to 40 hours to employ

just one staff member, with costs
easily surpassing the $5000 mark.
“The benefits of the technology will
improve recruitment process across
all industries, not just the construction
and industrial maintenance sector,”
he says.
“We are starting to see as the
Sunshine Coast enters this next
growth phase that the demand for a
skilled workforce is increasing rapidly
and the retention of staff will become
increasingly difficult.”
More than 100 Sunshine Coast
businesses and over 1000 candidates
registered for SunnyJobs in the
first three months since it went live,
showing the huge potential for the
platform.
Job seekers can create a personal
portal on the website that allows
them to apply for jobs and also
undertake training, assessments and
onboarding once they are employed.
Employers can use the jobs board
directly, they can become a platinum
partner and have their very own
branded website with full recruitment
and HR capabilities, or outsource their
recruitment and payroll requirements
and allow the SunnyJobs team to
manage everything for them.
Greg says while this region is the
first to benefit from this new platform,
there is potential to expand it to other
areas and also to create industryspecific jobs boards for a more
targeted platform for candidates and
employers.
www.sunnyjobs.com.au

caloundrachamber.com.au
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CALOUNDRA CHAMBER OF COMMERCE
A D V E RT I S I N G A N D M E D I A
D I G I TA L M A R K E T I N G G U R U S
Vision and Goal Setting specialist which
utilise positive psychology and emotional
intelligence alongside entrepreneurship to
transform dreams into reality.
digitalmarketingurus.com
IC3 SOLUTIONS
IC3 specialise in getting businesses seen
on social media and ensure that your
advertising budget ensures maximum
results.
ic3solutions.com
MINUTEMAN PRESS
MAROOCHYDORE
A full service print and marketing design
company, they specialize in digital and
commercial printing, wide format printing
and promotional products.
maroochydore.minutemanpress.com.au
RED ENERGY PROMOTIONS
Across Australia & New Zealand, Red
Energy Promotion's is a one stop shop
for everything from business cards and
uniforms to promotional products and
business gifts.
redenergypromotions.com.au
R U B Y C O M M U N I C AT I O N S
Ruby Communications is a full-service
public relations and marketing agency that
are dedicated to unearthing creative ways
to share your story.
weareruby.com.au
TA M A R I N D C O P Y W R I T I N G
A Sunshine Coast copywriter and journalist
who works with small businesses to
think through and solve problems while
boosting your sales with better words and
promotions.
tamarindcopywriting.com

B U S Y AT W O R K
Offering a transition to work program
which supports young people aged 1521 on their pathway to education and
employment.
busyatwork.com.au

SMADAR'S COOKING
Smadar provides Middle Eastern food and
cooking direct to your house for dinner
parties, cooking workshops and for you to
store in the freezer for later.
facebook.com/SmadarsCooking

C O R E C R E AT I V E
Understanding the principles of design,
branding, product development,
packaging, retail and environmental design
and client needs they enable the brand to
resonate with the customer.
corecreative.net.au

Y O U R M AT E S B R E W I N G C O
Your Mates Brewing is the largest local
beer wholesaler on the Sunshine Coast
with their beers stocked in over 40
locations on the Sunshine Coast and
can also be found at their Moffat Beach
taproom.
yourmatesbrewing.com

EXPRESS PRINT & MAIL
EPM is a family owned business and is the
only company on the Sunshine Coast that
delivers a full-service commercial print and
mail house solution under one roof.
expressprintandmail.com.au
H AY WA R D M A N A G E M E N T P T Y
LT D
Hayward Management oversees the
management rights for 20 units in
Whitecaps Apartments at Kings beach.
joannehayward67@hotmail.com
LIVING MADE EASY
Living Made Easy, are an approved inhome service provider for the aged and
disabled, keeping them independent in
their own homes.
livingmadeeasy.com.au
YOUR EMPLOYMENT SOLUTIONS
Your Employment Solutions are a disability
employment service provider, who are
locals working with locals, committed to
empowering individuals to become their
own solutions.
youremployment.com.au
R E S TA U R A N T S , F O O D &
BEVERAGES

TRADIE AND LIFESTYLE DEALS
Connecting local businesses with local
consumers via their monthly publication,
website, lead generation system, digital
publications and social media channels.
tradieandlifestyledeals.com.au

DRIFT BAR
Drift is open from 7am for breakfast and
coffee while also providing craft beer,
wine, cocktails, great food & bar snacks in
the evening with live music Friday-Sunday.
driftbar.com.au

BUSINESS & PROMOTIONAL
SERVICES

GROUNDSKEEPER WILLIE
Local specialty coffee roasters and tea
artisans headed up by a dynamic duo who
have recently relocated to the Sunshine
Coast.
groundskeeperwillie.com

AFFINITY SERVICES
Affinity Services provide business strategic
planning & goal setting for SME’s, the
restructuring of financial structures and are
a registered company auditor.
peter@affinityservices.com.au
AUSSIE POOCH MOBILE
Aussie Pooch mobile is a franchised dog
wash service. Established in 1991 now
caring for 20,000 dogs a month.
aussiepm.com.au
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S T R AW B E R RY F I E L D S
Strawberry Fields are a major wholesaler
of fresh and local strawberries and are a
major tourist attraction on the Sunshine
Coast featuring an onsite café and a pick
your own service.
strawberryfields.com.au

buzz SPRING 2018

S P O RT S & R E C R E AT I O N
CALOUNDRA SURF SCHOOL
Caloundra Surf School takes great pride in
providing a fantastic service to their clients,
so that they have the best possible surfing
experience.
caloundrasurfschool.com.au
GOLFING EXCELLENCE
Golfing Excellence are focused on the
recruitment of junior and female golfers
to take up learning golf at Caloundra Golf
Course, to be extended into further clubs.
0404 877 481
S H O P P I N G & S P E C I A LT Y
R E TA I L
AUSTRALIAN OFF ROAD
Building strong, reliable camper trailers
and caravans for over 16 years, the team
have pushed the boundaries of innovation
to provide customers with the best.
australianoffroad.com.au
BAKSLAP
bakslap is a simple and effective sunscreen
and lotion applicator, that allows you to
apply lotion to those hard to reach places
like your back, and your body without the
messy hands.
bakslap.com
BEAUMONT TILES BOKARINA
Beaumont Tiles Bokarina are tiles &
bathroomware suppliers that love helping
you from the very start of your project right
through to completion.
beaumont-tiles.com.au
CHILL DESIGN
Latest designer furniture including
beds, mattresses, outdoor furniture and
homewares offering unbeatable value for
those looking for great quality and the
latest looks.
chilldesign.com.au

Welcomes New Members

COZIE BOUTIQUE SWIMWEAR
Cozie Swimwear have over 4,000 swimsuits
available in one store selling Seafoly,
Sunseeker, Baku, Funkita, Speedo,
Jantzen, Sunflair, Jets, Monntide, Roxy and
a lot more!
cozieswimwear.com.au
H I V E H AV E N P T Y
Hive Haven specialises in Australian
stingless native bee honey and European
bee honey produced in award winning
hives that keep bees happy and safe.
hivehaven.com.au
IMAGINE FOR KIDS
Imagine for Kids creates beautiful quality
children's costumes, table cubbies
and accessories which enhance the
imagination.
imagineforkids.com.au
PA C I F I C M O T O R G R O U P
Pacific Motor Group have a range of new
and used cars to suit every need, from
economical small cars to a complete range
of family, performance and luxury vehicles.
pacificmotorgroup.com.au
S I G N AT U R E S H U T T E R S AW N I N G S
BLINDS
Signature Blinds QLD is a family owned
boutique retailer that carries blinds,
shutters and awnings on the Sunshine
Coast.
signatureblindsqld.com.au
R AYA N N A
Rayanna stock well known and loved labels
and strive to bring you smart comfortable
clothing/accessories for middle aged
woman.
facebook.com/rayannacaloundra
VEDUCCI BY SANDRA
Veducci is an exclusive fashion label
including modern, lifestyle, corporate and
casual garments.
www.veducci.com.au
ZIING
Sunshine Coast Startup, Ziing is committed
to sourcing great products that are socially
and environmentally responsible.
ziing.com.au
R E A L E S TAT E , M O V I N G &
STORAGE
S I M P L E & S AV V Y H O M E
S TA G I N G & P R O P E RT Y S T Y L I N G
Simple & Savvy Home Staging & Property
Styling works with you to achieve a
beautifully presented home that will leave
an instant impression on potential buyers.
0414 741 227

L I F E S T Y L E S T R ATA P T Y LT D
A Boutique Body Corporate Management
business based on the Sunshine Coast
offering a complete Body Corporate
Management & Strata Consulting Service
for Owners & Developers.
lifestylestrata.com

M A N U FA C T U R I N G ,
PRODUCTION & WHOLESALE
SAFETY GLOW AUSTRALIA
Providing glow in the dark/ reflective fire,
safety, directional and identification signs
to ensure a safe and orderly evacuation
from buildings in the event of an
emergency.
safetyglowaustralia.com.au
T I M A D A M S S P E C I A LT Y C O F F E E
Tim Adams Specialty Coffee provides
premium specialty coffee across the
Sunshine Coast and beyond, are beverage
wholesalers and provide barista training by
one of Australia’s top baristas.
timadams.net.au
L O D G I N G & T R AV E L
BELAIRE PLACE
Belaire Place has 20, spacious onebedroom motel styled apartments over
five levels with various views and prices to
suit everyone.
belaireplace.com.au
S U N S H I N E C O A S T A I R P O RT
The Sunshine Coast Airport is the gateway
to the Sunshine Coast and Noosa regions
which welcomes over 1 million passengers
annually.
sunshinecoastairport.com.au
COMPUTERS &
T E L E C O M M U N I C AT I O N S
MIIFILE
Workforce and equipment management
and compliance solutions for small
businesses offering efficiency in job
posting, instant employee on-boarding
and smart documents.
miifile.com
WEBBERNET
Creating bespoke software solutions based
around business needs to help businesses
streamline their processes, minimise paper,
save time, scale and get ahead of their
competition.
webbernet.com.au
FA M I LY, C O M M U N I T Y & C I V I C
O R G A N I S AT I O N S
EPIC ASSIST CALOUNDRA
Epic Assist Caloundra are a not for profit
organization that helps people with
disabilities find and keep employment.
epicassist.org

CONSTRUCTION, EQUIPMENT
& CONTRACTORS

EXCITE ELECTRICS
Excite Electrics are an electrical contracting
company, primarily focused on real estate
property maintenance.
exciteelectrics.com.au
STYLEMASTER HOMES SUNSHINE COAST
As a new home consultant with Stylemaster
Homes, their years of experience can assist
you with custom home design, house &
land packages & investment builds.
stylemasterhomes.com.au
FINANCE & INSURANCE
GARDEN FINANCIAL SERVICES
Garden Financial Services are primarily
involved with financial planning and
mortgage broking and strive to create
great outcomes in their client’s financial
lives.
gardenfs.com.au
MJJ ACCOUNTING & BUSINESS
S O L U T I O N S P T Y LT D
MJJ Accounting and Business Solutions
are a service oriented, client focused
accounting firm located in Maroochydore.
mjjaccountants.com.au
N E AT B O O K S A C C O U N T I N G
Neat Books Accounting offers a full range
of bookkeeping services including: New
Business Set Up, Tax Preparation Work,
BAS Lodgement & Payroll Service.
neatbooksaccounting.com
S M A RT L I N E P E R S O N A L
M O RT G A G E A D V I S O R S –
CHRIS FLOYD
Offering a personalised mortgage broking
service for home purchase, first home
buyers, construction, investment, SMSF,
vehicles and equipment.
smartline.com.au/mortgage-broker/
cfloyd
H E A LT H C A R E
FRENCH AESTHETICS
COLLECTIVE
Natural Cellulite removal, anti-ageing face
treatments, skin condition treatments, IRPL
Hair removal and infared detox available.
frenchaestheticscollective.com
SUNSHINE COAST GUT CLINIC
With an Accredited Practicing Dietitian,
the Sunshine Coast Gut Clinic specialises
in the dietary management of digestive
disorders and gut health.
sunshinecoastgutclinic.com.au

caloundrachamber.com.au
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What's on?SP R I NG
Caloundra Film Festival

Caloundra Music Festival

Enjoy four days of sun, surf and
soul at the beautiful Kings Beach
on the Sunshine Coast! Don’t miss
the incredible and diverse lineup of
entertainment featuring the best of
the Australian music industry as well
as renowned international artists.

This ever-growing Film Festival
not only showcases the best of
local and world cinema, but also
aims to encourage the brightest
and youngest of our film makers
by providing pathways for them
to fulfil their ambitions. This year’s
festival will be partnering with the
Asia Pacific Screen Awards to truly
showcase the best and brightest.

In Spring

CALOUNDRA

sctc.com.au

Hot 91 Ignite Chilli

UPCOMING
C H A M B E R E V E N TS

|

SUNSHINE COAST TURF CLUB
NOVEMBER 6, 2018

caloundrafilmfestival.com

caloundramusicfestival.com
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Sunshine Coast Turf Club will
celebrate the race that stops the
nation with live racing, roving
entertainment and the fashions on
the field. This race day is not to be
missed!

BIG SCREEN CINEMAS
CALOUNDRA
OCTOBER 3 – 10, 2018

KINGS BEACH
SEPTEMBER 28 – OCT 1, 2018

Monday 10, September
Membership Introduction | Caloundra
Chamber of Commerce
Tuesday 18, September
AGM | Oaks Oasis Resort
Tuesday 2, October
Smart Lunch Club | Rumba Beach
Resort
Monday 8, October
Membership Introduction | Caloundra
Chamber of Commerce
Friday 26, October
Better Business Breakfast | The
Events Centre Caloundra
Monday 12, November
Membership Introduction | Caloundra
Chamber of Commerce
Wednesday 14, November
Business After Hours | Stockland Aura
& Izbar Espresso

Melbourne Cup Day

SC International
Fashion Festival

Sunshine Coast International Fashion
Festival will present a curated fashion
show where only the best established
and emerging designers will show
on the catwalk. SCFF's purpose
is to celebrate emerging and
established talent by acknowledging
their innovative and creative
entrepreneurship. Save the date and
get ready to rub shoulders with the
best of the best!
THE SEBEL, PELICAN WATERS
OCTOBER 9 – 10, 2018

sunshinecoastfashionfestival.com
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Highlighting the exciting world of
chillies, herbs and spices this festival
fuses food, music and people in
an annual celebration in Bulcock
Street, Downtown Caloundra. This
festival provides the opportunity
for people to try new foods from
around the world while indulging
in unique shopping experiences,
fiery performances, cooking
demonstrations, competitions and
other enticing interactions.
DOWNTOWN CALOUNDRA
NOVEMBER 17, 2018

ignitechillifestival.com.au

Craft Beer & Cider
Festival

With Australian and New Zealand
brewers and cideries chomping at the
bit to join the lineup, the 2018 festival
bill will see over 50 hand-picked
Australian and New Zealand brewers
and cideries come together to
showcase some of their most rare and
sought after creations to the Sunshine
Coast region’s craft audience.
CALOUNDRA RUGBY UNION CLUB
DECEMBER 1, 2018

craftbeersunshinecoast.com.au

Owning a business isn't easy and it's definitely
not for the faint hearted! More than anything it
takes belief, perseverance, rolling up your
sleeves and many cash-strapped sacrifices.
It takes time, effort and constant dedication to
stay on top and many missed moments to
make a deadline, close a deal or handle a
curve-ball situation.
Thankfully, Bartercard not only lets you bolster
your business and attract new clients, but
enjoy a lifestyle without the cash blowout - and
isn't creating those special moments what it's
all about?

Find out how you can
Work + Play
with Bartercard

bartercard.com.au/thebuzz

Call 1300 BARTER

At Seasons Caloundra, we combine
the very best in aged care and
community living.
Here couples stay together and pets are more than welcome.
You receive personalised care that’s tailored to your health needs
and your personal preferences. Our goal is to support you to live
independently for as long as you can and keep living the life you love.

To find out more visit seasonsagedcare.com.au
or call 1300 732 766

