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impact

efined by change, determination,
and most notably progress,
2018 has been an enormous year for
the Caloundra Chamber of Commerce
and its members. As the Sunshine Coast
truly begins to realise its potential,
with population growth and economic
development, the Chamber is determined
to position our region at the forefront of
this progress.

the $140,000 sourced through the Federal
Government, by installing a significant
CCTV network in the Caloundra CBD that
is critical to business confidence and safety.
We have maintained our high standards by
providing leading experts to inspire and
educate at our Better Business Breakfasts
including Qld Chief Entrepreneurs Steve
Baxter and Leanne Kemp as well as
Disney’s own Duncan Wardle.

Progress has been achieved throughout
the year by pushing ourselves to not just
do things as they have been done before
but do them bigger, better and bolder. As
the President of the Caloundra Chamber
I can say that I am proud of what we have
achieved and feel confident in where we
are heading.

Our membership has increased to nearly
600 businesses, making us the largest and
most engaged Chamber in Queensland.
We continue to deliver a large event
calendar, expose our members to all
levels of government and create lasting
opportunities to support our members to
make important business connections that
are so vital for success.

This year we have managed to utilise

If you’ve got the office,
we’ve got the supplies.

BECOME A

member TODAY

The Caloundra Chamber of Commerce is the largest
chamber in QLD, and our role is to represent,
support and connect our 600 members with each
other, the government and the broader community.
Join the Chamber as we establish Caloundra as the
most dynamic, welcoming and connected business
community in regional QLD.
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Put down your coffee, grab yourself
a marker and open your calendar
to Thursday 13 December. The
CCC will be celebrating Christmas
in style at Parklands Tavern in their
newest function room the Chook
House. Come and top of the year
with us as we provide one last
opportunity to network in 2018.
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problem of waiting in line and finding
a way to operate without them through
radio frequency identification (RFID)
technology enabled Disneyland to free
up an average of two hours of guest time
and significantly increase revenue.
“By thinking how might we solve
our biggest consumer pain point, we
implemented the single biggest revenue
generating idea since Disneyland opened
on 17, July 1975.”
Duncan believes that everyone is
capable of thinking differently and that in
time this will become an increasingly vital
talent as technology advances.

Disney’s

T H I N K I N G D I F F E R E N T LY W I T H
D U N C A N WA R D L E W O R D S B Y M I T C H B L A N D

H

urtling across a Soviet era
skyline at the whim of mother
Russia’s icy gusts, a giant Mickey
Mouse hot air balloon, the symbol of
American capitalism, descends over
the walls of the kremlin.
Armed with kalashnikovs and the
stereotypical fluffy round ushanka’s
upon their heads, Soviet guards
shouted at the incoming intruders
floating towards them.
“You know what they wanted?”
Duncan laughs.
“They wanted their picture with
Mickey Mouse – and we suddenly
realised the power of the brand that we
worked for.”
Although this story sounds more like
an exerpt from a James Bond sequel
than a business anecdote, you should
expect nothing less from Disney’s
Former Vice President of Innovation
and Creativity - Duncan Wardle.
During his 30 years at the
$150-billion-dollar company made
famous by its innate ability to churn
childlike wonder into timeless onscreen classics, Duncan developed an
impressive reel of career highlights.
“I’ve done a Superbowl halftime

6
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show, I’ve worked with three Presidents
for the Whitehouse Thanksgiving Day
ceremony, I got to send my son's BUZZ
Lightyear to space on Space Shuttle
Discovery, build an Olympic sized
swimming pool for Michael Phelps
and work with Mahammad Ali, Neil
Armstrong and Buzz Aldrin.” Duncan
rattles off.
INSTEAD OF STARTING OUR
PROJECT BY SAYING HOW
MIGHT WE MAKE MORE

MONEY, THE WAY IN WHICH

MOST BUSINESSES OPERATE,
WE SAID HOW MIGHT

WE solve THE BIGGEST

CONSUMER PAIN POINT?
“But mostly it was just humbling
working for a place that puts smiles on
peoples faces.”
Downunder for just two weeks on his
Change the World Tour, Duncan held
workshops in Brisbane, Perth, Sydney
and Caloundra where he inspired over
1,000 charities and 300 Sunshine Coast
businesses to innovate.
Drawing on his extensive past
experiences the one-man think tank
coaxed the Chamber of Commerce’s
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breakfast audience to return to a state
of childlike intrigue and escape what
he calls your ‘river of thinking’.
This refers to everyone’s
subconscious inability to think outside
of your own expertise, learned
knowledge and experience and to
think differently and innovatively.
Duncan pushes for a ‘what if’ attitude
where you are able to reimagine your
business without the challenging
areas of friction between you and your
customers.
Duncan uses the now mammoth
disruptors of Netflix and Uber as prime
examples of this level of thinking as
they reimagined entire industries.
An overarching premise to Duncan’s
methodology is a distinct shift away
from the ‘we build it they will come’
mentality and the need to adopt a
purer end-user approach to your
business.
“For example, in 2008 instead of
starting our project by saying how
might we make more money, the way
in which most businesses operate, we
said how might we solve the biggest
consumer pain point?” Duncan says.
Taking the seemingly unavoidable

“There are four fundamental core truths
that we are all born with: imagination,
creativity, intuition and curiosity and I
personally believe in the next decade
that those skill sets will become far more
important than they have been in the
past decade because they are the four
skills sets that artificial intelligence will
not replicate.”
Recognising how crucial creative
thought is in today’s world of business,
where disruptive ideas bite at the heels
of most traditional industries, reveals

However, that is not to say that this is
any easy feat, with Duncan pointing to
the one thing most businesses have in
common as being the leading barrier to
innovative ideas.

“Google is the single biggest
innovative company in the world and
so what do they do that every other
company doesn’t? They give their
employees time to think, and they call it
20% time. They give their engineers one
day a week to think.”

“The number one barrier to innovation,
that every CEO will tell you, is that we
don’t have time to think and yet they
don’t give their organisations time to
think.” Duncan says.

“Well 20% time gave birth to Gmail,
Google Goggles, Google Maps and selfdriving cars so don’t tell me time to think
isn’t rewarding – but no company does
it!”

the importance of nurturing a culture of
creativity within the workplace.

RELATIVES COMING TO VISIT
OVER THE SCHOOL
HOLIDAYS?
They can rent a HOLIDAY unit with prices
starting from just $875 per week for the
whole family over December & January with
over 180 properties to choose from!

07 5491 5444
enquiries@caloundraholidaycentre.com.au
www.CaloundraHolidayCentre.com.au
1800 817 346
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had lunch at Birtinya and were like ‘this is
what we want’ so a week before we even
opened our third Izba we then said yes to
opening our fourth.”

I Z BA Espresso

After a few whirlwind years of opening
and operating new cafes in Birtinya,
Bells Reach, Aura, Redcliffe and an Izba
in Minyama that is licensed and owned
separately, Pete has had time to assess his
successful formula.

C O N TA I N I N G C O F F E E C R AV I N G S

WORDS BY MITCH BLAND

W

ith the distinctive red floral
emblem plastered across its chic
black shipping container premises, Coast
café chain Izba Espresso have managed
to develop an iconic and enigmatic
character.
As the café culture on the Sunshine
Coast has certainly reached maturity and
a heightened level of sophistication and
service is expected, Izba has not only
managed to compete but rapidly expand
into five locations.

is a point of difference for us, we like to
think we do it really well and it has taken
us a long way.”

Buying their first container on Gum
Tree and eagerly fitting it out before
they had a location might have seemed
pre-emptive at the time, but the couple’s
enthusiasm and zest for quality service
were impossible to ignore back in 2013.

EVEN OPENED OUR THIRD

Making the ideal spot out of their initial
Currimundi location along Nicklin Way
and creating a relaxed and welcoming
atmosphere, despite the sounds of
traffic just metres away, Izba’s first café
managed to quickly turn heads with their
now iconic shipping container presence
and Russian art inspired logo.
Pete says that their container image
has become a big part of Izba and its
recognisability.
“Containers just became our thing and
Izba Espresso containing coffee cravings
just grew from there,” Pete says.
“People seem to love the container, it

8
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“THREE MONTHS LATER,

AND JUST A WEEK BEFORE
WE OPENED BELLS REACH

THE DEVELOPMENT TEAM AT
NEWPORT REDCLIFFE HAD
LUNCH AT BIRTINYA AND

WERE LIKE ‘this is what we

want’ SO A WEEK BEFORE WE
IZBA WE THEN SAID YES TO
OPENING OUR FOURTH.”

“Our brand is so powerful now, people
see it once and they know it straight
away.”
Husband and wife team Peter and Kate
Gregg didn’t set out to launch five cafés
in as many years back in 2013, however
a productive relationship with Coast
developers Stockland and an innate
knack for good business and hard-work
set them on track to do just that.
With everything tracking smoothly
Pete’s relationship with Stockland
eventuated into an ongoing partnership
which facilitated the opening of Izba
Birtinya in 2015.
“All of these opportunities have come
through our partnership with Stockland,”
Pete says.

buzz SPRING 2018

“In our original proposal that we put to
them we agreed that they would provide
the playground, the sales centre and the
display village and we would bring the
atmosphere with the café.”
“They appreciate what we do and they
know that we work hard so they give us
the time we deserve.”
Practically as soon as the tools were
put away and the young couple began
focusing on ‘simply’ running the new
business they received a phone call with
another incredible opportunity waiting on
the other end.
It was Stocklands again and they
wanted to launch yet another café in Bells
Reach.
“I was taken aback, but I thought why
not?” Peter laughs.
“Three months later, and just a week
before we opened Bells Reach the
development team at Newport Redcliffe

“It’s a winning combination between a
lot of things, but you have to care, have
attention to detail, have consistency, put
in a lot of hard work, have good timing
and the weather definitely helps.” Pete
says.
"I don’t think there has to be a point
of difference to be successful as a café.
Our food is fresh, we are consistent,
you are greeted with a smile and we say
goodbye.”

And what about the competition you
might be thinking?
“Well the Sunshine Coast café scene is
saturated and it is hard, but thankfully a lot
of people don’t know what they are doing
so the good ones stand out,” he jokes.
With a brand new kitchen and bar
recently open at the Bells Reach location
they join the Redcliffe and Birtinya cafes
with a complete breakfast and lunch menu
offering including live music and burger
nights every Saturday.
Over the December Christmas period
you can also check out Izba Espresso
four nights a week, Thursday through to
Sunday.
Check out their website for more
information: izbaespresso.com

Bistr
Bar
Gamin
caloundracbx.com.au
caloundrahotel@alhgroup.com.au
caloundrahotel@alhgroup.com.au

0754394555

Welcome

TO CALOUNDRA
PROGRAM
WORDS BY MITCH BLAND

W

hile we are taught not to
make judgments from first
impressions, everyone knows just how
powerful these initial interactions can be.

Caloundra Tourism Subcommittee
Chair, John Örning firmly believes in the
program’s capacity to deliver tangible
results for the community.

Whether it is with a product, a service,
a city or a town – first impressions matter.

“The Welcome to Caloundra
experience is about providing a
consistent, high quality interaction that
leaves tourists feeling positive about our
region.” says John.

Within the tourism industry these first
encounters could occur with a local tour
guide, an accommodation provider
or student barista and it is difficult to
ensure that the level of service and local
knowledge being communicated will
leave the desired result.
“THE WELCOME TO CALOUNDRA
EXPERIENCE IS ABOUT

PROVIDING A CONSISTENT,

high quality INTERACTION THAT
LEAVES TOURISTS FEELING

POSITIVE ABOUT OUR REGION.”
As such, Caloundra Tourism, a
business unit of the Caloundra Chamber
has designed and delivered the
Welcome to Caloundra program through
the provision of a Stockland Aura
Community Grant and minor matched
funding from Visit Sunshine Coast.
This staff development project intends
to revitalise the quality of Caloundra’s
service culture among public facing staff
in businesses that interact with visitors
to the region and was launched in late
November.
Based on the successful Welcome to
Noosa program, that has been in place
for five years, the course will mainly be
rolled out as an online training solution
but will also cater for larger businesses
through tailored workshops.
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“A key consideration in developing
the content was to cater for a broad
audience who frequently engage with
visitors to the region including those
in hospitality, retail, tourism, activity
operators, recruitment, real estate and
education providers.”
The program strives to emulate the
unique, set of brand values which
reflect Caloundra’s personality and
differentiates the region by educating
users of the program with knowledge in
six core areas.
1.
2.
3.
4.
5.
6.

Caloundra’s identity
The history of Caloundra
Where to go in the region
Environment and sustainability of
the region
Great customer service skills
Work place health and safety
considerations

with moving a number of staff through
the program in a group format.
Welcome to Caloundra Project
Ambassador and 4 Ingredients
mastermind Kim McCosker reaffirms
the importance of good quality
customer service through her extensive
experience.
“Customer Service is critical in
business these days, and often it is
the very thing that influences buying
decisions.” Kim says.
“Providing great customer service to
everyone, is something 4 Ingredients
prides itself upon. Satisfied customers
often become loyal, repeat customers
and indeed Brand Ambassadors,
and are extremely valuable business
assets. I would encourage our business
community to jump on board and
complete the Welcome to Caloundra
program as soon as you can.”
Complete the course here:
welcometocaloundra.com.au

The Welcome to Caloundra program
content will be accessible by a dedicated
e-commerce website which will
accommodate various online devices,
providing flexibility to users to complete
the program in their own time and
space.
Face-to-face workshops will also be
available for larger businesses to assist

buzz SPRING 2018
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Allowable
FORMS AND

“This is the third art prize I’ve been
involved with as curator of the gallery and
certainly in that time the caliber of entries
has really increased.” Hamish says.
“The prize money going up to $25,000
in 2015, made the prize nationally
competitive again.
“There are more than 500 art prizes
offered around the country which is insane
for a country our size… it could have

U N C O N S C I O U S FA C T S
WORDS BY ROXANNE
M C C A RT Y- O ’ K A N E

S

ome of Madeleine Kelly’s earliest
childhood memories involve plying
homemade playdough into interesting
creations and crafting “obsessively"
with the colourful modelling compound
Fimo. Under the guidance of her mother,
she learned how to channel her creative
imagination and it was her father, who
was a plant biochemist, that taught her
the importance of looking at the work
critically and analysing the way things
appear structurally.
These two worlds continued to
combine and thrive as Dr Kelly found
her feet simultaneously as an artist
and academic and were paramount in
the creation of Allowable Forms and
Unconscious Facts, the piece that won
Dr Kelly the 2018 Sunshine Coast Art
Prize (SCAP). The Sydney College of
the Arts, University of Sydney painting
lecturer had created the work for a solo
exhibition at the C3 contemporary art
space in Melbourne and says it was partly
inspired by her work with creating bird
sculptures out of Tetra Paks.
“I thought about how I had been
forcing the form of the bird into the
rectilinear architecture of the Tetra Pak
and then wondered how human figures
might fit into a similar form.” Dr Kelly
says.

“In 2016, I made a series of stove
top and oven rubbings, their structure
inspired analogy and gave rise to bodily
associations that weren’t that obvious, so
I painted this painting that exemplified
the connections I saw– a hotplate
became an egg, another an eye, the third
a breast and the last was the hotplate
itself.

While awarding Dr Kelly the prize
in front of more than 250 dignitaries,
artists and guests at the official
exhibition opening on October 14,
Dr Gray says he selected Allowable
Forms and Unconscious Facts based
on the complexity and ambiguity of the
painting’s discourse, underpinned by the
high level of painting craftsmanship.

“Another circular motif, the eyeball/
balloon/sperm seems to confront the
slumped head, pointing to a troubled
state for humanity. The slumped head
is confronted by itself in the eye, seeing
both the future and its past.”

Dr Gray awarded Aaron Butt a Highly
Commended for his work entitled Missed
Encounter (a grid of objects from lightest
to darkest and largest to smallest) and
Monika Behrens’ entry Hunting Trophy
II earned her the SCAP residency at
Montville Country Cabins. The People’s
Choice Award, which was sponsored by
the Caloundra Chamber of Commerce,
was presented to Woombye artist AJ
Taylor for his work titled Sapling Forest
(Morning Light).

No stranger to artistic accolades,
having won the Churchie National
Emerging Art Prize when she was
younger and being awarded a number
of prestigious residency opportunities,
Dr Kelly says she was prompted this year
to begin entering art prizes once more
and she was thrilled when SCAP judge
Dr Campbell Gray shared her aesthetic
sensibility.

something to do with Australian’s loving a
prize,” he quipped.”
Mr Sawyer says it was pleasing to see
five of the forty SCAP finalists hailing from
the Sunshine Coast. With the recent
approval of the region’s first Arts Plan in
August 2018, Mr Sawyer says the future of
arts on the Coast looks bright.
“The ambitious 30-year plan speaks to

the maturity of the arts scene and sets
the tone of what the Council will do to
support the growth and the sustainability
of arts and creative practices within the
region.” He says.
“It is an exciting step and I think that it
demonstrates Council’s commitment and
the desire of practitioners to be part of
the community as well.”

With 325 entries in the thirteenth
annual SCAP, Caloundra Regional Gallery
curator and team leader Hamish Sawyer
says the art prize has become a staple on
the national scene.

4 Colours

Buy 10

Buy 10

For

For

$330

*Includes Embroidered Logo

2 Colours

NEW
Product

$230

*Includes Embroidered Logo

Waterproof / Reflective

*Embroidered logo is pocket size - up to 8000 stitches // Includes 1 x Setup // Design Fees not included

New Product!
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Work //
Fishing //
Outdoors //

under their new moniker, Groundskeeper
Willie, in the 4 Ingredients car park in
Allen Street and have since moved their
cart across the street as construction on
their purpose-built 190m2 roastery and
future coffee bar progresses.
Their distinctive logo pays homage
to their beloved dachshund Ralph, who
has become somewhat of a business
mascot and social media model and in
keeping with their desire to give back,
every kilogram of coffee sold through
Groundskeeper Willie sees $1 donated to
dog rescue organisations.
While arriving with a bang in a
heavily popular industry, the owners of
Groundskeeper Willie have ensured they
have a really strong point of difference
– nitro tea. Not satisfied with simply
offering organic tea blends, they have

GROUNDSKEEPER Willie

taken tea to the next level.
“We start with the liquid product, which
is a combination of dried fruits and tea
blends that has been cold steeped for
40 hours. We then put it into the keg
and charge that keg with nitrogen,” Will
explains.
Attie says the tea comes out “like a
pink Guinness.”
“People are really surprised when they
find out there is no sugar added to the
tea. There is nothing artificial in there
at all, just organic ingredients, and with
the Guinness mouthfeel. It’s as if you are
having something really darn fancy,” she
says.
“Having travelled the world and
seen so many different ways to produce
and serve coffee and tea, it’s really
fun bringing some of these ideas here

to what is a magnificent food bowl.
The farming and production here is
exceptional and when you are working
with the most amazing resources around
you and bringing a little bit of inspiration
from around the globe, magic happens.”

H O M E O F T H E PAW - F E C T C O F F E E
W O R D S B Y R O X A N N E M C C A RT Y- O ’ K A N E

B

eing surrounded by the aroma
and literal buzz of coffee in
Atlanta, USA inspired a dramatic change
in careers for Will Kemp and Attie
O’Rourke in 2015.
Most coffee aficionados around
Caloundra know this couple as the
brains behind Groundskeeper Willie,
the Moffat Beach coffee roasters, nitro
tea brewers and all-round team players
who have made a splash on the local
business scene.
But just three years ago, the Brisbanebased duo decided to throw in their
high-flying jobs in corporate marketing
and take a punt on pursuing a shared
passion – coffee.
"VOTED ONE OF Vancouver's
TOP COFFEE ROASTERS"

An opportunity came up to align
with a Canadian not-for-profit and
armed with a simple little machine –
the Huky 500 – the beginnings of their
coffee business were realised in their
Vancouver garage. Yes, there was a
small apartment fire while learning
the intricacies of roasting in the Huky,
a machine Will says was notoriously
inconsistent, but it was all a part of the
steep learning curve they eventually
conquered.
“The machine was able to take a

pound of coffee, which wasn’t a lot, so
we’d get green coffee off many of the
roasters in town, who were so friendly
and happy to help, and we’d just keep
trying and trying, profiling and tracking
results and learning from there.” Attie
says.
Will says it didn’t take long for their
passion to become somewhat of an
obsession.
“Our desire to trace the beans back to
their origins and understand what makes
great coffee led to us spending our
honeymoon in Colombia visiting coffee
farms,” he says.
“We later went on to visit Guatemala
and Nicaragua to learn how to source
green coffee and bring it into the
market.”
“I was a bartender in a former life
and that was where I first came across
molecular gastronomy and how flavor
compounds develop, which was a great
skill to transfer. People are now treating
coffee like an artisan product, much
like a wine or craft beer, and they are
treating it with more respect than just a
caffeine hit.”
The couple were convinced to “throw
their beans” into the 2016 Golden Bean
annual coffee roasting competition at
the last moment and won a silver medal
for their organic espresso blend. The

following year, they won another silver
medal for their single origin espresso
and went on to be voted one of
Vancouver’s top coffee roasters.
The time came when the long
winters began to take a toll on the
Queenslanders and they began scouring
the globe for a place to relocate and
start fresh. Will says they considered
North Carolina and other parts of
America as well as returning back to
city life in Brisbane, but a casual trip to
Your Mates Brewing at Moffat Beach
saw them talking to some of the local 4
Ingredients team and they were quickly
enamored with how connected the
community is and how willing business
people are to help one another.
They established a pop-up café space

Meet our team of hair & beauty experts

Special Offer
Book your Hot Stone
Massage and receive
free Body Exfoliant &
Tanning Application
valued $65

Completely treat yourself

Come try our extensive list of beauty, massage and hair services and unwind in our
relaxing boutique salon
Find us at 3/10 Leeding Terrace, Caloundra
(under Rumba Beach Resort and behind Hogs Breath Cafe)
www.blendhairandspa.com.au

p: 5438 9611

Let's stay social

14

|

CALOUNDRA

buzz SPRING 2018

your local coffee roastery

at moffat beach

COFFEE TEA DOGS

e: info@blendhairandspa.com

a l l e n s t , m o f fat b e a c h

w w w. g r o u n d s k e e p e r w i l l i e. c o m

CREATING A
B U Z Z WITH
HIVE HAVEN

WORDS BY MITCH BLAND

W

hen Ann and Jeff Ross noticed
the uncharacteristic sound of
bees buzzing inside their Beerburrum
Mechanical workshop they had no
idea that this would influence them to
launch Hive Haven and become industry
leaders in Native Australian beekeeping
technology.
Rather than destroy the colony of
European Honey Bees that invaded the
family business and literally set up shop
within their walls, the intrigued couple
went to great lengths to preserve their
unwanted tenants.

"THERE ARE ACTUALLY OVER
20,000 BEE SPECIES FOUND
THROUGHOUT THE WORLD."
“We didn’t intend to become
beekeepers,” Ann says.
“People told us to poison the honey
bees, but we didn’t want to do that, so
although it took a lot of effort we decided
to pull the internal wall out, remove the
honeycomb, put them in a box in the yard
and keep them.”
With their interest in bees piqued after
their recent unplanned renovations the
couple became aware of the increasing
research being undertaken into Australian
Native Stingless Bees and bought a hive
of their own to learn for themselves.
“Unfortunately, a heatwave in 2014,
caused the bees to die and melt in on
themselves, so since then we began
designing a box that will keep the bees

16
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alive through heat waves which are
getting worse and worse.”
A few years later and through an open
forum type collaboration with relevant
experts and members of the public,
one of their innovative hives has been
relocated to the Speakers Courtyard at
Parliament House in Canberra.
Hive Haven’s unique design includes
a hollow insulation cavity that can be
filled with a gel which enables the hive to
maintain a stable temperature and is ideal
for the weather variances experienced in
the nation’s capital.
But what exactly are Australian Native
Stingless Bees?
Although the average person would
imagine all bees to be black and yellow
there are actually over 20,000 bee species
found throughout the world.
Native Australian Stingless Bees
represent just 10 of 1500 species of these
critically important pollinators in Australia
alone and as their namesake suggests
are without the painful stingers of their
better-known cousins.
Distinctively different in appearance
to the European Honey Bee, the Native
Australian Stingless Bee is about three to
four millimetres long, black in colour and
could more easily be mistaken for a fly.
While these Australian natives produce
just 1kg of honey per year, as compared
to the 40kg-60kg produced from their
European counterpart, their value to
the Australian food supply is not to be

buzz SPRING 2018

understated.
“Globally governments and
horticultural industries are starting to look
at the value of their native pollinators
because the honey bee is facing a lot of
problems,” Ann says.
With one in every three mouthfuls of
food directly reliant on the pollination of
bees, the importance of preserving these
diligent little workers is at the heart of
everything Ann and Jeff Ross hope to
achieve.
“It is critical that we protect our Native
Australian Honey Bees because if we do
lose them they can’t be replaced, and we
see them as being the future pollinator of
most of our food crops.” Ann says.
Still firmly within the cottage industry
stage, Anne believes that an effort to
collaborate with other producers of
Australian Native Bee products across the
country will result in a more formalised
and sophisticated market within the next
two years.
Learn more here: hivehaven.com.au

Social Events

CALOUNDRA CHAMBER
B U S I N E S S A F T E R H O U R S AT
PRAESIDIUM GLOBAL
On Tuesday, August 21 the
Caloundra Chamber of Commerce
partnered with the innovative
technology firm Praesidium Global
and digital automation specialists
Englander Davis, to hold a
Business After Hours event. With
the help of Tinker Travelling Events,
supplying the bar, and Neshama
catering, the event saw over 100
people networking and making
important business connections.
CALOUNDRA
CHAMBER OF
COMMERCE AGM
Over 80 people gathered
at the Oaks Oasis Resort
for the Caloundra
Chamber of Commerce’s
Annual General
Meeting on Tuesday 18
September. Highlighting
the array of achievements
secured by the Chamber
throughout the past year
this event also saw the
election of John Örning,
Tracie Sanim and Kendall
Morton to the Chamber’s
Management Committee.
BETTER BUSINESS
B R E A K FA S T W I T H
D U N C A N WA R D L E
Former VP of Innovation
and Creativity at the
Walt Disney Company,
Duncan Wardle, inspired
an audience of over
300 people to ‘think
differently’ to achieve
results and innovate within
their businesses on Friday,
26 October at the Events Centre, Caloundra. The
creative powerhouse drew on 30 years’ experience
at one of the world’s most creative companies to
provide practical tips and tricks to come up with
breakthrough ideas.
18
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Independence

ALL THE
WAY AT SEASONS CALOUNDRA
When Deb Blundell accepted a job
as community consultant at Seasons
Caloundra, she also found a new home
for her mum Margaret who lived
happily and independently there until
she passed away earlier this year.
Margaret had just lost her second
husband when she was told by doctors
that she could no longer live at home on
her own due to her dementia. It was at
that time that Deb and her family made
the difficult decision to move her into a
local residential aged care facility.
Deb says that while the nursing home
they chose seemed nice, as the months
went by she realised it wasn’t the right
fit for Margaret and she started to worry
about her quality of life.
“While it was a nice facility and the staff
were friendly, it was an institution and it
was too high care for mum,” says Deb.
“Mum was still quite capable of doing
some things but with her memory loss,
she needed some help and support rather
than full-time hospital care.”
Before Deb started work at Seasons,
she didn’t realise that an aged care
option combining independent living with
personalised care existed.
“I didn’t know this option was available,
otherwise we would have chosen this
from the beginning.
“At Seasons she got her independence
back. She was happy that she could do

her own washing and make a cup of
coffee whenever she wanted – all the stuff
you would normally do in your own home
– but with all the care she needed.
“The care staff looked after her, putting
her washing out, making her bed and
looking after her medication. All the
things that kept her safe.”
While Deb admits that at the time it
was a big decision to move Margaret from
residential aged care, since losing her
mother she really cherishes the memories
of Margaret’s last few months.

“THE CARE STAFF LOOKED
AFTER HER, PUTTING HER
WASHING OUT, MAKING HER
BED AND LOOKING AFTER
HER MEDICATION. ALL THE
THINGS THAT kept her safe.”
“She integrated well into the
community and she loved that everybody
knew her name and said hello when she
went for her daily walk around the walking
track.
“I would see her every morning when
I arrived at work and say goodbye when
I would leave in the afternoon. I didn’t
have to worry about her so much as I felt
comfortable with the care she was getting
and that she had her independence
back.”
“She used to get mad when she

couldn’t get out of the gate ‘to go to
work’, but apart from that she was happy
– well I think so anyway.”
This happiness continued right up
to Margaret’s last day, when she spent
the day like any other – joining in
the community’s Easter celebrations,
watching a football game on television
and enjoying a meal at Shalom, the onsite
dementia day program.
“After having a lovely day, she passed
away peacefully in her sleep, which
provided us all with a lot of comfort
knowing that she was enjoying herself
right up until the end.”
Seasons Aged Care Caloundra is a
garden lovers’ paradise set across five
acres of landscaped grounds, right in the
heart of Caloundra’s Golden Beach.
Home to 120 one-bedroom garden
villa style apartments, the community
combines a relaxed beachside feel
with a range of amenities and activities
that focus on keeping residents active,
social and enjoying their life to the full.
Personalised care is tailored to the needs
of each resident and delivered in the
privacy of their apartment, from low
to high care, including dementia and
palliative.
Call 1300 732 766 or visit
seasonsagedcare.com.au/caloundra to
learn more about Seasons Aged Care.

caloundrachamber.com.au
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CALOUNDRA CHAMBER OF COMMERCE
AUTOMOTIVE & MARINE
PA C I F I C M O T O R G R O U P

Pacific Motor Group have a range
of new and used cars to suit every
need. From economical small cars to a
complete range of family, performance
and luxury vehicles with franchise
dealerships for Ford, Kia, Isuzu UTE,
Landrover and Jaguar.
pacificmotorgroup.com.au

G O V E R N M E N T,
E D U C AT I O N &
INDIVIDUALS
AUSTRALASIA FIRE &
EMERGENCY RESPONSE
COLLEGE

Australasia Fire & Emergency Response
College offers a core set of training
and assessment courses in fire and
rescue, emergency services, and mining
emergency response.
aferc.com.au

G O F LY AV I AT I O N

GoFly Aviation is a recreational flight
school offering innovative technology,
a spectacular location and competitive
pricing.
goflyaviation.com.au

G O O M B U C K A R C R E AT I O N S
P T Y LT D

Goombuckar specialise in providing
great Aboriginal Education Resources,
Indigenous Education Teaching
Resources and Aboriginal Educational
workshops within early learning, primary
& secondary schools.
goombuckar.com

SJ DANCE STUDIO

SJ Dance Studio is the only studio
on the Sunshine Coast offering
exclusive and private dance training
and individual attention ensuring that
student’s passion and smiles stay alive
through their dance journey.
sjdancestudio.com

BUSINESS &
PROFESSIONAL
SERVICES
AT W E L L & A S S O C I AT E S
C O N S U LT I N G

APM EMPLOYMENT
SERVICES

Provider of employment, disability,
assessment, health and injury
management services in more than
400 locations across Australia. Offices
in Caloundra, Birtinya, Maroochydore,
Maleny, Noosa & Cooroy.
apm.net.au

CALIBRE PROFESSIONAL
S E R V I C E S P T Y LT D

Calibre is a diversified professional
services, construction and maintenance
specialist turning knowledge into value
across multiple industry sectors and
geographies.
calibregroup.com

J F P U R B A N C O N S U LTA N T S

JFP is a multi-disciplinary consultancy
providing town planning, surveying,
engineering, landscape architecture
& ecology services for all scales
of residential and commercial
development
jfp.com.au

H O S P I TA L I T Y H E L P

Business coaching, specialising in the
hospitality industry.
hospitalityhelp.com.au

MY HUMAN RESOURCES
MANAGER

An external human resource
management service offering
customised solutions, compliant human
resource practices and value for money.
myhrmanager.net.au

O N S I T E L AW

Onsite Law tailor high quality
legal advice to suit your specific
circumstances with a focus on achieving
the most efficient result possible.
onsitelaw.com.au

SHARP
C O M M U N I C AT I O N

Sharp Communication is a marketing
consultancy agency, helping business
owners reach their customers through
creative communication and marketing
campaigns.
sharpcommunication.com.au

Providing education & training in the
field of International Development.
0428 493 539
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TA L L P O P P I E S R I S I N G

Maini Homer of Tall Poppies Rising
is a successful entrepreneur with 8
successful businesses under her belt
specialising in business coaching, life
transformation, hypnosis, mindset and
motivation.
tallpoppiesrising.com

W R I T E C O M M U N I C AT I O N

Write Communication is a media
relations consultancy that also offers
a full range of writing services such as
content & editorial, speeches, blogs,
briefing papers, Q&A's and editing &
proofreading.
writecommunication.com.au

W H AT T H E F O X

What The Fox surround you with the
best people – award-winning graphic
designers, talented web designers and
forward-thinking social strategists. They
support you via practical workshops and
unleash your potential.
whaththefox.com.au

BUSINESS GROWTH SYSTEMS
- D E A N C R AV E N

Providing tools, techniques and tutorials
to entrepreneurs and small businesses
to build confidence and capability in
business planning, decision making,
financial forecasting and plan execution.

0402 375 817

E M E R G E N T I N T E R N AT I O N A L

Helping SMEs rethink their business
strategy and internal structure to design
and implement a holistic, integrated
employee experience to create a
culture of meaning and engagement.
emergentinternational.com

JUNKEER NEW ERA
C O N S U LT I N G

A management consulting firm with
a new era perspective focusing on
strategy, simplification, automation,
information, management, governance,
people and culture.
junkeer.com.au

S H O P P I N G & S P E C I A LT Y
R E TA I L
CHEEKY LITTLE MONKEYS

Cheeky Little Monkeys is a soft play
party mobile hire business catering for
5mth to 5-year olds. They also hold pop
up play mornings in various locations
around the Coast for families to attend.
cheekylittlemonkeysplay.com.au
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Welcomes New Members
LOVE IS BLINDS

Supply and installation of quality
blinds, curtains, plantation shutters
and awning. Love is Blinds design your
window furnishing and select the best
fabrics that will provide shade, privacy
or an enhanced view.
loveisblinds.net.au

TOP NOSH MEALS

Home delivered fresh & frozen meals
ideal if you lead a busy life and don’t
want to spend lots of time in the
kitchen but do want a home style meal
prepped locally with easy ordering and
unattended delivery.
topnoshmeals.com.au

R E A L E S TAT E , M O V I N G &
STORAGE
C A L O U N D R A C I T Y R E A LT Y

Caloundra's leading residential sales
and letting agency is an independently
and locally owned business built on a
foundation of quality and trust.
caloundracityrealty.com.au

HENZELLS AGENCY

Henzells Agency is a full-service real
estate agency covering residential
sales, commercial sales and leasing,
land sales, permanent rentals, holiday
letting.
henzells.com.au

LOCAL AGENT CALOUNDRA

Local Agent Caloundra are specialists in
residential sales, residential rentals and
holiday rentals.
localagent.net.au

R O B W I L L I A M S R E A L E S TAT E

A boutique real estate office positioned
in Moffat Beach that focuses solely
on sales predominantly in the beach
suburbs of Caloundra.
robwilliamsrealestate.com.au

S C O T T P R O P E RT I E S G R O U P

Property Buyers Agent working with
clients on the Sunshine Coast, Brisbane,
Interstate and Overseas for home an
investment properties.
scottpropertiesgroup.com.au

M A N U FA C T U R I N G ,
PRODUCTION &
WHOLESALE

C O N C E P T L A B O R AT O R I E S

Concept Labs is a family owned and
operated manufacturer of topical skin
care products, industrial cleaners and
cosmetics, operating for over 20 years.
conceptlabs.com.au

L O D G I N G & T R AV E L
CHIMU ADVENTURES

Founded in 2004, Chimu Adventures is
an Australian owned company offering
fully flexible, guaranteed itineraries
to Latin America, plus cruises to
Antarctica, catering to clients of all
ages.
chimuadventures.com

N O R F O L K S O N M O F FAT
BEACH

An intimate apartment resort offering a
perfect beachfront location on stunning
Moffat Beach in the heart of the
Sunshine Coast.
norfolks.com.au

R U M B A B E A C H R E S O RT

Rumba Beach Resort was awarded
Caloundra’s best hotel. They aim to
deliver outstanding service and a firstclass guest experience every time.
rumbaresort.com.au

CONSTRUCTION,
EQUIPMENT &
CONTRACTORS

BESAL

Besal is a HIA award winning local
Construction Company delivering high
quality projects for both our clients
along with our own developments.
besal.com.au

B J G C A R P E N T RY

BJG Carpentry specialises in the
installation of timber and aluminium
bi-fold and stacker doors as well as
windows. They bring the outside and
the inside together to allow for greater
sized living spaces.
bjgcarpentry.com.au

FINANCE & INSURANCE
G R O W T H Z O N E A D V I S O RY

S R J WA L K E R WAY L A N D

Assisting small and medium enterprises,
corporations, partnerships and
individuals with audit & assurance,
business advice, tax strategies, SelfManaged Superannuation and external
CFO services.
srjww.com.au

S P O RT S & R E C R E AT I O N
I M PA C T S T R E N G T H A N D
FITNESS

A health and fitness facility whose
mission is to create an edgy, fun
and motivating atmosphere for their
members to train and achieve their
fitness and lifestyle goals.
impactstrengthandfitness.com.au

S U N J E T S I M U L AT I O N S

SunJet offers a full-size Boeing 737
flight simulator open to the general
public for entertainment and to real
pilots preparing for airline interviews.

sunjetsim.com

OTHER
B U D E R I M D RY C L E A N E R S &
A C E L A U N D RY S E R V I C E S

Dry cleaning, clothes care, all
household soft furnishings, alterations
and repair service.
buderimdrycleaners.com

LOCALITY PLANNING
ENERGY

Locality specialise in the supply of
electricity to strata communities and
can service all customer types. Their
offering includes common area supply,
embedded networks and solar.
localityenergy.com.au

SEASONS AGED CARE

Sunshine Coast aged care home to
120 one-bedroom garden villa style
apartments. Their Caloundra community
combines a relaxed beachside feel with
a range of amenities and activities that
focus on keeping our residents active,
social and enjoying their life to the full.
seasonsagedcare.com.au/caloundra/

As a virtual CFO and financial mentor
Growthzone go beyond accounting
by deep-diving into your business and
saving you time while setting you up for
growth.
growthzoneadvisory.com.au

caloundrachamber.com.au
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What's on?SUMMER

Twilight Markets
Caloundra

Lights on the Lake
Grab a group of friends together and
bring your families, a picnic blanket
and a hamper to set up on the grass
and watch the fun on stage or on the
banks of the lake to watch the water
parade of decorated and lit kayaks and
canoes from dusk.
CRUMMUNDA PARK,
CURRIMUNDI LAKE
DECEMBER 9, 2018

currimundicatchment.org.au

The Twilight Markets Caloundra are
set to bring holiday spirit to Bulcock
Beach with entertainment for the
entire family. Don't miss the sunset
along the boardwalk on Bulcock Beach
whilst listening to the tunes of street
entertainment which bring life to the
market atmosphere.
BULCOCK ESPLANADE
FRIDAY NIGHTS DECEMBER 14 –
JANUARY 25, 2019

caloundrastreetfair.com.au

Suncoast Spinners
Wheelchair Basketball
Tournament
The Suncoast Spinners are hosting
a world class wheelchair basketball
tournament over three days. The
tournament comprises of teams and
athletes across three divisions from all
states around Australia and overseas.
Athletes consist of current and former
Australian Paralympian and Australian
World championship players.
CALOUNDRA INDOOR SPORTS
STADIUM
JANUARY 11 – 13, 2019

suncoastspinners.com.au/events

Under the Southern Stars
The Summer rock festival Under
The Southern Stars will be rocking
the Sunshine Coast Stadium with a
line-up of Australian Rock Royalty!
The event will be headlined by
Australia’s legendary ARIA Hall Of
Fame inductees, Hoodoo Gurus along
with Australian rock royalty You Am I,
Superjesus, British India, The Getaway
Plan and Scott Darlow.

Caloundra Chamber
Christmas Party
Join the Caloundra Chamber of
Commerce team as they celebrate
the end of another eventful year at
their Business After Hours/Xmas Party
at Parklands Tavern in their newest
function space "The Chook House".
PARKLANDS TAVERN
DECEMBER 13, 2018

caloundrachamber.com.au/events
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SUNSHINE COAST STADIUM
JANUARY 20, 2019

Carols on Kings Beach
Get in the festive spirit down at the
beautiful Kings Beach amphitheatre.
Enjoy a wonderful Christmas
celebration with entertainment, food
and fun (and a visit from Santa!) from
4:30pm at Kings Beach Amphitheatre.
KINGS BEACH AMPHITHEATRE
DECEMBER 15, 2018

carolsonkingsbeach.com.au

buzz SPRING 2018

underthesouthernstars.com.au

Queensland Triathlon Series
The QLD triathlon series welcomes
athletes of all ages and abilities to
compete in a fun, friendly environment.
From 7+ races to beginners getting
a feel for it, to challenging yourself
to take on the sprint and super sprint
races. Get ready to Tri!
GOLDEN BEACH
FEBRUARY 3, 2019

qldtriseries.com.au

Owning a business isn't easy and it's definitely
not for the faint hearted! More than anything it
takes belief, perseverance, rolling up your
sleeves and many cash-strapped sacrifices.
It takes time, effort and constant dedication to
stay on top and many missed moments to
make a deadline, close a deal or handle a
curve-ball situation.
Thankfully, Bartercard not only lets you bolster
your business and attract new clients, but
enjoy a lifestyle without the cash blowout - and
isn't creating those special moments what it's
all about?

Find out how you can
Work + Play
with Bartercard

bartercard.com.au/thebuzz

Call 1300 BARTER

24/7, including dementia

Pets welcome

for added companionship

Your own apartment
with private courtyard

Couples stay together
regardless of care needs

BUZZ1118

Personalised care

