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MEMBERSHIP AND 

ADVERTISING GUIDE 

Membership with the Burleson Area Chamber of  

Commerce gives you access to an organization  

dedicated to advocating for the business community, 

creating connections, providing an extra level of  

credibility, and making a positive impact in our  

Community.   
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WHO ARE WE? 

Andy Pickens 
President 

Melissa Lindsey 
Member Services  

Executive Admin. Assistant 

Gabrina Soliz 
Program  & Marketing Manager 

Gabrina graduated with a Bachelorôs Degree from UTSA in 

Communication / Public Relations.   She joined the Cham-

ber in April 2018 and holds a field of knowledge when it 

comes to planning and executing events.  Networking is her 

middle name.  She is a team player who is eager to help pro-

mote your business. 

Andy was named President in June 2017 and is 

excited to be at the Chamber! He is a 22 year 

resident of Burleson, and has been very active 

as a community leader and supporter. He 

serves as current President of the Burleson ISD 

Board of Trustees. And is PROUD to be your 

Chamber President.  

 Melissa joined the Chamber team in September 2017 

and brings a wealth of Public Relations and Customer 

Service to the Chamber team, as well as wearing many 

other hats around the Chamber. She has an infectious 

smile, and is always ready to go above and beyond for 

BACCôs members.  
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WHO IS THE CHAMBER? 

 

The Burleson Area Chamber of Commerce is a 500+ Member strong        
organization dedicated to promoting businesses and business opportu-
nities in the Burleson Area. Our goal is to help create a community 
where businesses want to operate, people want to visit and everyone 
wants to live.  We are advocates; the Members are the faces, voices, 
and energy of the communityðan important facet in efforts to attract 
new business and residents.. 

Mission 

The mission of the Burleson Area Chamber of Commerce is to be an 
advocate for our members and for business in Burleson. We are in 
business for business! 

 

From the Shapiro Study: 

¶ Consumers are 80% more likely to patronize a business that they 
believe is a member of the local Chamber of Commerce. 

 

¶ When business decision makers believe a business is a chamber 
member, the likelihood of future patronage increases by 74%. 


