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Looking Ahead to 2017
Tony Carton
Communication Editor
Moving beyond 2016 and
into 2017 is the ideal time for the
Chamber and its membership to
take a look at a number of the high
level strategic initiatives that the
Chamber is undertaking in order
to assure maximum value for its
members.
Let’s start with the Small
Business Collaborative.
“The SBC was formed as a
collaborative effort between the
City of Freeport, the Northwest
Illinois Development Alliance,
Freeport Downtown Development,
the Freeport/Stephenson County
Convention and Visitors Bureau and
the Chamber,” said Freeport Area
Chamber of Commerce Executive
Director Tiffany King. “We’ve
hired Brian Borger as SBC director.
He’s done a lot of great work since
coming on board back in July, and
this year we are staging a series of
business ready workshops on how
to start a business.”
There are seven workshop
sessions involved with the first two
consisting of the basics or Business
101 and the remaining five will
advance into prepping a business
plan, bookkeeping, payroll, Human

Resources, marketing, branding,
finance and more.
“Whether our participants
are starting a business or already
operating one I think they will find
value in the series,” she said. “We
are looking to begin the sessions in
the first quarter of 2017 and our
hope is to help our startups to be
more prepared while fostering a
spirit of entrepreneurship, and at
the same time, help our existing
businesses be successful.”
All fees for the Business Ready
sessions are covered by SBC
membership and the programs are
open to the public. The sessions
will coordinate with the JournalStandard’s Fish Tank project and
King said information gleaned from
the sessions will give Fish Tank
participants an inside track for
success.
The Business Ready sessions are

only the tip of the iceberg for the
Chamber and its forward progress
into 2017.
“We are also heavily involved
with the ‘All In’ branding effort,”
said King. “It is exciting to be in
a position to spread the ‘All In’
message and be a part of the Values
Workshops that are beginning this
week.
“All In” is the main concept
for a branding campaign recently
launched in Freeport. The idea was
created when residents approached
NIDA Executive Director Dave
Young looking to fashion a unique
story within the Freeport area and
use that story to grow a Freeport/
Stephenson County brand beyond
previously acknowledged borders.
According to Young, those
residents approached NIDA asking
for investment and fund raising
assistance for the new effort, and as

is the case with almost any branding
effort, the vision is to overcome an
overall negative theme and move the
area’s economic base forward.
“‘All In’ is the brand meaning
it’s all in Freeport,” said King.
“The Values Workshops will focus
on the different values available
through the brand. That would
include art, design and culture as
well as diversity, hard work and the
entrepreneurial spirit, the outdoor
experience, giving back to the
communities and always seeking to
learn.”
She said the Values Workshops
will be offered simultaneously, and
in a breakout group format which
will allow participants to explore
and learn about the Freeport area
on any number of levels.
Everyone is invited to join a
value committee and participate in
its implementation. If you’d like to
attend one of the values
workshops, email Taylee Pardi at
tpardi@a5inc.com.
“There are no fees,” said King.
We want everyone that wants to be
involved to participate. It’s all about
being ‘All In.’”
#LiveLifeLocal is a part of the
greater “All In” branding initiative.
“It’s about shopping local,” said
CONTINUED ON PAGE 3

Job
Listings
MEMBER
4 GOLD
SPOTLIGHTS

5 WELCOME

MEMBER
7 NEW
SPOTLIGHT

12 JOB LISTINGS

FREEPORT AREA CHAMBER OF COMMERCE
CONTINUED FROM PAGE 1

King. “It’s about going out to eat
locally. It’s about getting your vehicle
fixed locally, and it’s about taking
advantage of everything Freeport
has to offer right here in your own
back yard, rather than going out of
town for those services.”
#LiveLifeLocal is more than
a shop local effort. It’s a be local
effort and a live local effort and its
goal it to grow the Freeport area
brand.
“If folks are interested and
have a passion for that we do have
a #LiveLifeLocal task force and
anyone is welcome to contact me
here at the Chamber offices and get
involved.” King said.
Be sure to watch for the newly
built member app in early February.
“Chamber members will have
direct access to all of the website
features that are included in their
membership investment,” said King.
“Those would include Hot Deals,
Member to Member Deals, mobile
access to the membership directory
and account files. There will also be
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mobile access to press releases and a
method for invoice payments.”
She said the app will be available in
both Android and IOS formats and
can be downloaded and installed
through the Chamber website.
Along with our commitment
to the collaborative efforts
underway throughout Freeport we
really want to focus on customer
service training and sales support
training this year,” said King. “We
are partnering with the Highland
Community College Business
Institute to offer customer service
and sales support trainings on an
unprecedented level.”
Plans are underway for staging
those trainings on the HCC campus,
and the series will be segmented into
five sessions.
“There will be a nominal fee and
we expect to roll that out in March,”
King said. “Also, we want our
members to be on the lookout for a
communications survey. That will be
a part of our ongoing effort to find
“Best Practices” for communicating
with our membership.”

Shine a light on
your heart health

Did you know that most heart attacks could be prevented with early diagnosis of
risk factors for coronary artery disease. For American Heart Month in February, FHN
is offering special pricing on two tests that can give you a good look at your heart
health if you have no known coronary artery disease and no prior heart issues.

$99 Calcium Scoring CT Heart Scan

This non-invasive x-ray uses 64-slice CT scanner technology to detect calcified
plaque in arteries and only takes a few minutes.

$99 Standard Walking Treadmill Stress Test

This test helps to determine artery condition and may be right for you if you have risk
factors for heart disease, including high cholesterol, high blood pressure, a history
of smoking, diabetes, or family history of heart disease. You must be able to walk for
this test.
Call between Monday, February 13 and Friday, March 10 to schedule tests
at the special $99 price; the tests themselves may be performed through
Friday, June 30.
For more information or to schedule an appointment
today, call 1-877-6000-FHN (1-877-600-0346)
ext. 944 or visit www.fhn.org.

We're here, for you.

As technology evolves, the
Chamber will move in new
directions in response to the
needs of its membership. New
communications possibilities
might include messaging, push
notifications through the Chamber
app, Emails, The Communicator,
telecommunications and more.
“We’re just trying to learn how
our members gather information
and how they want to communicate,
so that we can communicate as
effectively as possible,” she said.
Rising on the horizon is a
non-partisan debate co-hosted by
the Chamber Business Advocacy
Committee and Jitterbug Events
that will seek to better inform area
voters about the candidates engaged
in the upcoming contested primary
races.
“That will be on Feb. 7 at 5:30
p.m. at Parkview and will cover the
Mayoral and Township Assessor
races,” King said. “It is important
for folks to understand the debate is
a non-partisan effort with the simple
goal of providing information that

will help folks vote responsibly.”
She attributes the current
Chamber forward movement to a
number of areas including strong
board leadership and innovative
thinking.
“I think our board has become
much more engaged,” King said.
“We started strategic planning
several years ago and that has
provided us with a road map
showing both where we are and
where we want to be. We’ve been
listening closer to our membership
and are working to find new ways
to provide them with the value they
are not only looking for, but need in
order to be successful. And, we are
striving to implement strategic best
practices and become the voice of
advocacy for the 536 businesses and
private individuals that look to us
for leadership.”

