RIVER CITY NEWS
POST FALLS CHAMBER OF COMMERCE

In this Issue:

President’s Message
May Connect 4 Lunch
Our Members
Upcoming events and information

Thank you to our Visionary Members:

201 E Fourth Ave., Post Falls ~ (208) 773-5016
www.postfallschamber.com

May
2020 Issue

Board of Directors
Board Chair
Jerry Lyon

First Interstate Bank

Chair Elect
Julie Holt

Kootenai Health

Vice Chair

Eric Knutdsen

Knudtsen Chevrolet

Treasurer

Randy Oaks

Haddock & Associates

Past Chair

Mark Woodworth
The Murray Group

Graydon Stanley
North Idaho College
Brian Brigham

Northwest Specialty Hospital

Jason Faulkner

City of Post Falls

Scot Frazer
Varspex

Laura Horn

River City Fabrication

Cindy Jordan

Jordan Sales & Service

Dena Naccarato

Post Falls School District

Christi Fleischman

Knock Marketing & Design

Jessie Morrow

Kootenai County Fire & Rescue

Tag Jacklin

Riverbend Commerce Park
Tavis Throm
State Farm Insurance

AREA CHAMBER OF COMMERCE
AREA

CHAMBER

OF

COMMERCE

AREA CHAMBER OF COMMERCE

President’s Message
April showers bring May flowers, or so the old
adage goes. We at the Post Falls Chamber are
hopeful that the month of May brings not only
flowers, but health, prosperity and blessings.
The past few weeks have been extraordinary
and challenging, our community being rocked
by the COVID-19 pandemic. The creativity and
resolution of our local businesses, and the strength
and commitment of our health care community
has been the silver lining to an unfortunate and unforeseen situation.
Our May Connect 4 Lunch will be brought to you virtually – join us on
Tuesday, May 19th as we welcome Regional Director for the North
Idaho College Venture Center, Ryan Arnold as our keynote speaker.
Thank you to our event sponsor TDS.
Looking ahead we are hopeful that our annual Post Falls Open Golf
Tournament’s show can go on – Friday, June 12th at the Links Golf
Course. We have a great lineup of Eagle Sponsors and are grateful for
their support – Knudtsen Chevrolet, bankcda, Haddock & Associates,
Numerica Credit Union, Northwest Specialty Hospital, and Wells Fargo
Bank.
As many events are being canceled and postponed, I am
encouraged by the tenacity that is rising up in our nonprofit tribes
and the loyalty exuding from our business community.
Mark your calendars! The Post Falls Chamber of Commerce is pleased
to present our Community Business Fair on Wednesday, October 7th
4pm-7pm at the Greyhound Event Center. Exhibitor space limited,
register today!
I was once given this piece of advice, and I hope it provides some
inspiration for you - ’focus on the steps in front of you, not the whole
staircase’.
On behalf of the Post Falls Chamber of Commerce,
Jame` Davis, President & CEO

Tuesday, May 19, 2020
Noon to 1:00 pm
Virtual Meeting

Ryan Arnold,

Director of Regional Entrepreneurial Strategy
North Idaho College

Named “Entrepreneurial College of the Year” in 2018 by the National Association of Community College
Entrepreneurship (NACCE), North Idaho College has developed a nationally recognized series of educational
programs, spaces, and opportunities to support entrepreneurship and small business in our region. Join
North Idaho College’s Ryan Arnold, Regional Director of Entrepreneurial Strategy as he discusses the different
resources NIC provides help entrepreneurs and businesses in our region to thrive, and how you can get
involved.
Ryan will be giving an overview of programs, resources, and the “WHY” behind efforts of small business and
entrepreneurship support through a community college.

Lunch sponsored by:

To register, please go to postfallschamber.com

We Love our Members!
Welcome to our New Members
Edward Jones - Glen Heape, Financial Advisor
www.edwardjones.com/
Northwest Bedbug Company
www.northwestbedbugco.com/
Glen Heape, Edward Jones

Referring a member has its privileges!
When you refer a member that joins in May, you'll get $25 in biz bucks to be used at local participating businesses.
Referring a member is easy, send: Jeannette@postfallschamber.com the following information: Business name,
contact name at business, phone number, email address and your relationship to business.

*Your personal testimony is key to building our successful chamber membership –
share your story, invite a friend to a chamber event, help make the connection.
Email jeannette@postfallschamber

Thank you to all our Member

Renewals for the month of April!

Joan Genter - Windermere/CdA Realty, Post Falls Lions Club, TDS, Mary Kay Cosmetics-Jeanne Phay, AmeriGas,
Northwest Bedbug Company, Knock Marketing & Design, American Institute of Clinical Massage, Boys & Girls
Club of Kootenai County, Jacklin Arts & Cultural Center, StandOut!, Findlay Chrysler Dodge Jeep Ram, Mallaurcott
Design & Marketing, Coeur d’Alene Honda, Jeda Media Group, Prime Trade NW, DOMA Coffee Roasting Company,
Eagle Rock RV & Boat Storage, Photography By Luba, Fatbeam, The White House Grill, Spectrum, Silver Lake Mall,
Fox Trailers, Inc., Alliance Title & Escrow Corp, Jordan Sales & Service, Design Events, The Lodge Assisted Living,
Mountain West Bank, Walmart

Special Thanks to our Visionary,
Corporate and Executive Members

Corporate & Executive Members:
Avista ● Greyhound Park & Event Center ● Legacy Dental/Avondale Dental Group
Northwest Specialty Hospital ● Numerica Credit Union ● Spokane International Airport ● STCU
Post Falls Walmart Stores ● Sysco Spokane ● Mountain West Bank ● Tedder Industries ● P1FCU ● bankcda
Tetiri ● First Interstate Bank

Ambassadors Business Appreciation
Our visits early in March

Keller Williams Realty
3931 N Schreiber Way | Coeur d’Alene | 208-667-2399
The Chamber Ambassadors toured the new, impressive 22,000 square
foot Keller Williams Realty building, led by Chamber member and
KW realtor, Todd Tondee. Keller Williams agents, are highly trained
professionals that have the backing of one of the world’s largest real
estate companies, consisting of 180,000+ associates around the globe.
They have access to a suite of technology that keeps you informed with
rich, data-fueled insights and updates with what’s happening in the
neighborhoods and properties you might be interested in. Aside from
knowing the market inside and out, Keller Williams agents also have a
reputation for being involved in the community.

Ginno Construction
3893 N Schreiber Way | Coeur d’Alene | 208-667-5560
Established in Idaho in 1992, Chris Pereira leads the team at Ginno
Construction. They are a widely respected builder in the Pacific
Northwest, and have earned respect by approaching every project,
commercial or residential, with a passion and commitment to deliver
high-quality, detailed work, on time and within budget. They are
committed to building quality projects that provide their clients with the
best possible solution for their construction needs.

CLICK HERE TO REGISTER

Gov. Little plans to distribute $300 million in cash grants to small businesses
as state enters Stage 1 of reopening
Boise, Idaho – Governor Brad Little announced plans today for more than
30,000 Idaho small businesses to receive Idaho Rebound cash grants, a
$300 million investment in Idaho’s small business employers.
“No other state in the country is putting up a larger amount from the
Coronavirus Relief Fund to help small businesses with cash support,”
Governor Little said. “Small businesses are the backbone of our economy.
My Economic Rebound Advisory Committee, which I created last week,
recommended this step to ensure a path back to prosperity and restore the
trajectory we had 70 days ago.”
News of the cash grants comes as Governor Little announced Idaho has met
the criteria to enter Stage 1 of the reopening plan on May 1.
Cash grants of up to $10,000 will be available to small businesses.
Businesses will be eligible if they have not already received an SBA-backed
Payroll Protection loan or received less than $10,000 in such a loan.
The Governor’s Coronavirus Financial Advisory Committee (CFAC) will
finalize full program sideboards at its meeting Friday to ensure the money is
carefully targeted to impacted small businesses. The criteria and process to
apply will be made available at Rebound.Idaho.Gov on May 5 at 9 a.m. MDT.
Applications will be accepted starting May 11.
The Idaho State Tax Commission will facilitate the applications. To apply,
small businesses must create a Taxpayer Access Point (TAP) account
through the Tax Commission if they do not already have one. Small
businesses are encouraged to create a TAP account as soon as possible.
Information on creating such an account is available here: https://rebound.
idaho.gov/idaho-rebound-cash-grants-for-small-businesses/
“I understand the need for transparency around spending public money, and
that is why all recipients of the Idaho Rebound cash grants will be displayed
at Transparent.Idaho.Gov,” Governor Little said. “I sincerely appreciate the
collaboration we have had with State Controller Brandon Woolf in making
this information publicly available. He is truly a champion of transparency in
government.”
Idaho enters Stage 1 of reopening
Governor Little also replaced the previous statewide stay-home order with his
new “Stay Healthy Order” for Stage 1. The order follows the guidance of the
President and CDC and was developed in close and constant consultation
with the state epidemiologists. It will be available at Coronavirus.Idaho.Gov.
Stage 1 means 90-percent of businesses can open their doors on May 1.
To ensure consumer and employee confidence, businesses must follow
protocols to ensure physical distancing, sanitation, and other measures are
followed in Stage 1.

In Stage 1:
•
•
•
•
•
•
•

•

•
•

Places of worship, daycares, and organized youth
activities and day camps can reopen as long as they
follow protocols.
The 14-day self-quarantine for people entering the
state will continue, to prevent an influx of out-of-state
visitors who could be carrying the virus into Idaho.
Vulnerable Idahoans should continue to stay at home
if they can.
Employees are encouraged to continue teleworking,
and employers should return employees to work in
phases.
Gatherings of any size, both public and private,
should be avoided.
Non-essential travel should be minimized or avoided.
Dine-in at restaurants must remain closed, but pick-up
and delivery options will still available. In the next two
weeks, restaurant operators should develop plans to
open for dine-in on May 16 during Stage 2. Protocols
will be available at Rebound.Idaho.Gov before close
of business today.
Indoor gyms, recreation facilities, and close contact
services such as massage, hair and nail salons
remain closed but can make plans to reopen on May
16 in Stage 2 if they follow protocols.
Visits to senior living facilities and congregate facilities
such as jails and prisons are prohibited.
Bars, nightclubs, and large venues must remain
closed.

If Idaho meets criteria to progress to the next stage over the next two weeks,
then Stage 2 will begin May 16. Details are at Rebound.Idaho.Gov.
“I want to reiterate that we can only progress through the stages if we
demonstrate a downward decline in severe cases and meet other criteria,”
Governor Little added. “It is imperative that individuals take personal
responsibility by limiting their exposure to others and maintaining good
hygiene.”
Meanwhile, Idaho is focused on expanding and targeting access to testing,
improving contact tracing for all COVID-positive cases, and working to ensure
healthcare system capacity. In addition, Idaho continues to hone plans and
strategies for preparedness and long-term care facilities.

Grand Canyon University, Arizona’s premier private Christian university, helps students find their purpose by
offering more than 200 academic programs with over 150 online programs across nine colleges. Scholarship
opportunities, student support resources, innovative learning experiences and faith-integrated curriculum help
students achieve their goals and grow into servant leaders. Local representatives are available to provide faceto-face, personalized enrollment services in Washington/Idaho. Every student receives one-on-one counseling
support, including a complimentary pre-evaluation to review transcripts, determine transfer credits and develop
a personalized graduation plan. Using GCU’s net price calculator, students can get an upfront estimate on their
investment, as well as transparent guidance on their financial obligations and options.
To learn more about GCU programs and scholarships : please contact Tracy Sanders to schedule a meeting
(509)301-8815 or tracy.sanders@gcu.edu.

COVID-19 Resources
for our customers and partners
Updated April 28, 2020

As you know, the spread of the coronavirus has touched every aspect of our daily lives — from
our families and schools to our places of work and worship.
We understand the uncertainty during this pandemic and want to let you know about some of
the proactive measures Idaho Housing and Finance Association and HomeLoanServ have in
place to continue to support and serve our customers, clients and partners.
Please stay safe and healthy during this unprecedented time. Click HERE for latest information
about housing forbearance.

Community Activation Project:
One Idaho. Every Student Matters

Collecting devices and distributing laptops to students
throughout the state to complete their school work. We plan to
do this work for a couple more weeks. https://www.idahobe.org/
cap
So far, IBE has collected more than 1,000 computers throughout
the state and plans to have about 400 distributed by the end of
this week.
Last week, we sent 30 laptop computers collected in Kootenai County to Lake Pend Oreille School
District. Locally, we have IT students and area employees on standby to sanitize and scrub data
off of the unused computers so people’s data is not compromised before distribution.
Also, an Internet for Students Emergency Fund has been established at the Idaho Community
Foundation. As of Friday, the fund had received about $230,000 in pledges to help extend internet
services to students where they live and, eventually, help with devices such as hot spots, etc. to
close the digital gap as much as possible.
Donations to the fund can be made on this link: s/internet [idahocf.org] http://www.idahocf.org/
fund. Then choose “donate to a fund” and search for the Internet for Students Emergency Fund.
Any amount of donation would be much appreciated to help close the digital divide.
Closing this digital divide is key to ensuring that every Idaho student has an equal opportunity to
learn during this crisis.

Shift Your Organization from
Panic to Purpose
The coronavirus pandemic has brought the global economy to its knees in a matter
of weeks. With stock markets tanking, revenues falling off a cliff, and sheer terror at the
prospect of what’s around the corner, it’s easy for brands to slide into panic mode: frozen
with inaction, or pursuing frantic measures of self-preservation.
At such times of crisis and adversity, employees, clients, and customers are looking to
leaders for reassurance, inspiration, and courage to guide them through the storm. And
it’s a tall order – an email with heartfelt thanks and wishes for good health is a start,
but much more is needed.
So while this is far from the best of times, it is worth asking what this time is actually
best for. When business as usual is impossible, it’s the perfect time to ask: What might
business possible, business next, business better look like? What might business with
purpose accomplish? The challenge for leaders now is to steer colleagues and associates
from business panic to brand purpose. Indeed, (re)activating your purpose can provide
stability to your people and forward momentum for your business. Here’s what that
might look like.
Step 1: A meaningful pause
For many of us now forced to stay put, this moment provides a rare chance to
reflect on why we’re in business to begin with. The shuttering of travel, sports, events,
restaurants, gyms, theaters, and — most dislocating of all — the workplace can be
traumatic, for staff and leaders alike. If our business survives, will it thrive again? And
how will we take care of our people in the meantime?
Urgent as these concerns are, they may obscure a different kind of opportunity for
leadership. If you have a mission statement or brand purpose, perhaps one that was
mostly sidelined during busy seasons prior, now is the time to dust it off and ask, how
could your brand act on this purpose with renewed relevance in these changed times?
Step 2: Overcome purpose inertia
In recent years, a striking consensus has emerged about the importance of purpose for
businesses and brands, and its strong correlation with profit. Larry Fink of BlackRock
has made this argument for years with his firm’s clients, and 2019 was the year that the
Business Roundtable released a declaration signed by181 CEOs putting “purpose over
profits.”
And yet, our research suggests that most brands aren’t delivering clearly on this front.
Just 27% of consumers can name a purpose-driven brand, according to the new Purpose
Power Index. What gives? There are likely several contributing factors, but the largest
may be that the sheer inertia of business as usual makes it hard to activate purpose where
it hasn’t been active before.
Our work with Mahindra, a multinational holding company based in Mumbai,
focused on overcoming this inertia by creating and clarifying a brand purpose: to unlock
ingenuity within their ranks and beyond — a movement they called “Rise.” Mahindra’s
inertia took the form of a tendency toward caution and conformity, and we knew that
activating their purpose would require both internal and external initiatives. Through
role-play and executive coaching sessions, we were able to anchor the new Rise culture
among the top 200 executives across their core business units including automotive,
technology, banking and agriculture. We worked with the CHRO to establish Rise
culture qualities as the yardstick for annual performance evaluation, and as key criteria
for new hires into the company. Externally, the firm launched the Rise Prize, rewarding
would-be innovators with $1 million on the premise that the next big idea to change the
world could come from India.
This points to an opportunity hidden within the current crisis: with widespread
business disruption, brand purpose can find an opening. All of the urgent imperatives
to keep communities safe, healthy, and employed will demand extraordinary measures
on many fronts. Surely some elements of these imperatives will align your own brand
purpose? There may never be a better time to activate in this way. For once, leaders can
boldly let brand purpose drive business decisions.
Step 3: Bring purpose into the future
In different times, the elevation of purpose might be framed as a return: a return to
fundamentals, to origin stories, to one’s roots. Roots are always important, but brand
purpose today should light the way forward in this changed landscape. In March,
Microsoft CEO Satya Nadella wrote a letter to employees, putting it this way: “It is in
times of great disruption and uncertainty that our ability to stay grounded in our sense
of purpose and remain true to our identity is of the utmost importance.”
Indeed, he writes of Microsoft’s heritage in software as enabling a new “first responder”

mindset across the company, as they adapt their wares for public and private sector
initiatives to track the virus and address the risks it poses. Our work with LifeBridge
Health, a large hospital system in Baltimore, demonstrates a similar principle: their
brand purpose is to care bravely, which means going above and beyond the standard of
care, whether by procuring a stove for a diabetic patient so she can cook healthy meals
at home, or by reducing hospital readmissions to deliver on a commitment to effective
treatment. This purpose has never been more urgent than it is now, in the face of an
unpredictable pandemic where standards of care are evolving by the hour, and everyday
health care heroes represent our best hope. Ask yourself: where does your purpose lead
in this needs-driven moment?
Step 4: How and where to act
Your purpose-driven reset must go beyond words and messaging to action. Three core
spheres of action present themselves: Reframing capabilities, reframing operations, and
reframing relationships.
Reframing capabilities is the most dramatic and direct approach. If your business
makes something, could it make something related but crisis-worthy? If your business
provides services, could those be quickly reframed to serve crisis needs? Alcohol brands
are now making hand sanitizer by the gallon. Manufacturers as varied as Ford and
Dyson are redeploying their factories to make ventilators. Clothing retailers such as Nike
and The Gap are redirecting production lines to make protective gear like gowns and
face-shields. Our personal favorite capabilities transformation: Fanatics, a Pennsylvania
company that manufactures the Nike uniforms for Major League Baseball, is turning that
same fabric into surgical masks that will sport the distinctive pinstripes of the Yankees
and the Phillies, delivering gear with a hidden superpower to healthcare teams under
duress.
The goal is to contribute in a meaningful way in the near term, but the unanticipated
benefit might be that once you open the aperture on what your business can do, it may
never return to its original size.
Reframing operations is an immediate concern for many businesses whose staff have
had to accomplish remotely what they had customarily done in person. Perhaps no sector
has experienced this more dramatically than education, where millions of students and
teachers around the world had to shift from classrooms on Friday to online classes by
Monday.
This may seem like a temporary adjustment to extraordinary circumstances, rather
than a true re-framing. But this dramatic interruption has led many educators to begin
contemplating the relative merits of synchronous vs. asynchronous learning; of one-onone meetings vs. full class exercises; of improved access to digital classrooms for disabled
instructors and students; of flexible teaching formats for professors balancing family life,
scholarship and instruction.
Operational disruptions, while stressful, provide opportunities to gauge whether your
adaptations actually further your purpose, or if indeed your purpose suggests that some
of them might actually be expanded to increase unforeseen benefits.
Reframing relationships is a powerful sphere to consider, as it touches those
constituencies closest to your brand: your employees, your partners, your customers.
Steve Odland, president of the Conference Board and former CEO of Office Depot, has
argued strongly that we must prevent layoffs if we are to avoid a full-bore depression.
Tech billionaire and Salesforce CEO Marc Benioff has called on fellow CEOs to take a
90-day “no lay-offs” pledge to help their employees through this crisis. For those joining
him in this pledge, treating employees as essential partners in this crisis is likely to
forever transform the relationship those companies have with their staff.
With regard to business partners, Wendy’s has opted to redeploy $40M in advertising
(originally intended to launch new breakfast items) to support franchisees instead —
extending payment terms for brand royalties, deferring base rent payments, and allowing
franchisees an additional year in which to complete required store renovations.
And opportunities abound for reframing customer relationships. One powerful
example is the many media organizations who have pledged to provide their coverage
of the pandemic free to the public. It’s not hard to imagine how default paywall policies
gave way to discussions about activating purpose in this extraordinary moment. Who
knows how many new readers will develop a connection to those platforms that outlasts
this disruption?
It may be weeks or months, but one day, a version of business as usual will re-emerge.
By turning business panic into brand purpose now, we might rejoin a world which has
paused to rediscover itself, and reframed its mission to press on to bolder and richer
agendas.

POST FALLS

OPEN

FRIDAY, JUNE 12, 2020
Links Golf Club
Post Palls, Idaho

1:00 pm shotgun start
11:30am registration opens

To Register and information:

www.postfallschamber.com

Tips for winning a
Business Fair Booth
How to stand out

with Anne Hagman, Murray Group

Thursday, September 3rd  12:00pm - 1:00pm
Post Falls Chamber
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FREE TO THE
PUBLIC

BOOTH PRICES

Wednesdayoctober
April 22,7,2020
wednesday
2020
4:00 - 7:00pm
to Business
3:00 - 4:00pm Business
networking
*vendors only*

Post Falls Chamber of Commerce

2020 COMMUNITY

BUSINESS FAIR
Grand Sponsor:

(for members)
$250 booth
$275 premiere booth
(for future members)
$375 booth
$400 premiere booth

AWARDS

BEST BOOTH
MARKETING GURU
MOST CREATIVE
BEST FOOD

For information, call 208.773.5016, go to
www.postfallschamber.com
or contact Jeannette at jeannette@postfallschamber.com

Greyhound Park &
Event Center
5100 W Riverbend Ave,
Post Falls

