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right now?

Imagine if you had a secret weapon that would
allow you to get more
leads and close more
sales at higher prices.
What if I could teach
you this exact strategy that I use with my
consulting clients and
I could teach it to you

It’s called the Power of SAQs.
You’ve probably heard of FAQs, which means
“frequently asked questions,” right? FAQs are
typically questions your prospects ask about
your products or services, your company or
your advertised promotion. Basically, these
are the kinds of questions that everybody asks
because they don’t know what else to ask. When
people ask about price up-front, then they’re
trying to narrow down their choices as quickly
as possible. When your prospect doesn’t know
any better, they will revert back to what’s most
important to them at the moment which is
typically price. Since most people place greater

importance on quality, value, results and service
over price, this “price first” type of thinking
means your prospect will probably not get the
best result possible and you won’t get paid what
you’re worth.
SAQs are “Should Ask Questions.” These are
questions that your prospect should ask so that
they get the best possible result, but they don’t
know enough about the products, services,
providers, etc. to know what to ask.
Here’s an easy way to picture it. Imagine that
your prospect is sitting at a large conference
table. You’re sitting on the other side and beside
you are all your competitors. Your prospect is
trying to figure out who to do business with.
They start looking for ways to narrow down
their list of choices. Typically, they start by
eliminating the most expensive choices first.
Your prospect is evaluating you and your competitors to try and decide who to buy from.
Everybody is shouting about features and benefits… buy, Buy, BUY!
But you’re different. You know how to use the
SAQs strategy. Your goal is to empower your
Continued on page 7
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CHAMBER NEWS

AMBASSADOR PROFILE

ASHLEY RUBON
Coldwell Banker
Realtor

Years in current role – or - with employee –
or - in industry? Industry 4.5 years, working
in Tri-Cities for 4 years and in Walla Walla
for 6 months
How long have you been a Chamber Ambassador? 6 months.
What do you like best about being an Ambassador? Having access to the networking
and resources they have!
What is an important change that has occurred in your industry in the past year?
Interest rates have risen a bit, but buyers are
still actively looking so it hasn’t slowed us
down, yet!
What is your favorite product or service
that your company provides and why? We
offer 3D home tours and drone services for
our properties.
If you could own/operate another local business, what would it be and why? Winery. I
know it’s a ton of work, but I think it seems
so interesting and would be fun!
Favorite charity/non profit? Anything cancer
research related but definitely the Lymphoma/

Leukemia society.

What is next on your bucket list? Thailand

What or who is your top “go-to” place or
person for business and professional advice?
Brandon Zaro and Scooter Johnston.

You’re happiest when? I’m busy at work and/
or on a new adventure traveling!

Who has had the biggest impact on your
career? Jeff Thompson, the owner of the company I worked for in Tri-Cities.
Favorite sport/team or movie? WSU Cougs
and Seahawks.
What do you do for fun? Spending time with
friends and family, trying new things, traveling.
Do you have a favorite quote? Do Good and
Care Not To Whom – Italian Proverb.
What one food do you wish had zero calories? Chips.
If you were stuck on an island what three
things would you bring? A pot to boil water,
a knife and tent.
Three words to best describe you: Loyal,
Honest, Outgoing.

What is your favorite thing about or to do
in the Walla Walla Valley? My favorite thing
about WW is how beautiful it is here!

3

REAL STATE

MARKET STATISTICS

The National Association of Realtors
statistics shows existing-home sales in the
final three months of
2017 pulled down
housing inventory
to an all-time low
Ashley Rubon
and kept home-price
Chamber Ambassador
growth at its recent
vigorous pace. The start of the new year has
shown a continuance in low inventory coupled
by high demand from home buyers. Keep
reading for a current snapshot on the Walla
Walla Valley and national residential real estate
market statistics.
As of 2016 the population of Walla Walla
County was 60,338 with a steady annual increase of new residents for at least the past 5
years. Due to population growth and steady
job creation, there is plenty of demand within our housing market. However, there’s not
enough supply to meet it. Residential real
estate in Walla Walla and the surrounding
areas currently has 194 active listings for sale.

Since January 2nd of 2018 there has been
around 175 closings on home purchases and
as of April 2018, there are 95 homes under
contract or pending purchase. The median
sold price is $219,000 and the selling price
$252,528. Also, in the Walla Walla Valley,
the average days on market for new listings
from January 2018 through April is 39 days.
Veros Real Estate Solutions named Washington State as one of the markets to watch in
2018 because we have one of the strongest
real estate markets in the country, in terms of
home-price appreciation. The median home
value for Washington increased by nearly 10%
over the past year (January-January).
Nationally, single family home sales are up 4.2
percent to an adjusted annual rate of 4.96 million in February from 4.76 million in January
and are now 1.8 percent above the 4.87 million
from this time a year ago. The national median
existing single-family home price in the fourth
quarter was $247,800, which is up 5.3 percent
from the fourth quarter of 2016 ($235,400).
Existing home sales in the Western region of
the US surged 11.4 percent to an annual rate

of 1.27 million in February and are now 2.4
percent above a year one year ago. The median
price in the West was $370,600, up 9.6 percent
from February 2017.Total housing inventory
at the end of February rose 4.6 percent to 1.59
million existing homes available for sale but
is still 8.1 percent lower than a year ago (1.73
million) and has fallen year over year for 33
consecutive months. Available inventory is at
a 3.4-month supply at the current sales pace
(3.8 months a year ago).
I hope this information has been useful as our
growing need for housing finds both buyers
and sellers alike in what can be described as a
very demanding housing market.
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BUSINESS
AFTER HOURS
April Business After Hours held at
CAVU Cellars on April 10.

PHOTO GALLERY
PHOTOS FROM OUR RECENT EVENTS

RIBBON CUTTING
CEREMONY
Ribbon Cutting ceremony for
Armstrong Winery on April 7.
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MEMBERS’

NEWSFLASH
OKAIDJA AFROSO – MAY 4
Okaidja is an Afropop singer-songwriter and multi-instrumentalist. His unique artistic vision
has led him to combine his native rhythms with unforeseen pairings of musical flavors. His
sound is a spicy fusion of Ghanaian music with diverse cross-cultural influences. Although
most of Okaidja’s hypnotic arrangements are sung in his native language, the meaning shines
through. His calling and life purpose is to bring us all together so that we can laugh and grieve
and dance and forge forward together, in community.

SPRING RELEASE WEEKEND – MAY 4, 5 & 6

During Spring Release Weekend visitors can be among the first to enjoy newly released wines,
many of which can only be found by visiting the wineries and tasting rooms themselves. It’s
a fantastic opportunity to talk directly with Walla Walla Valley winemakers about the new
vintage, and gain insight into the creative winemaking process. In addition to sampling and
purchasing newly released wines, many wineries will offer special activities such as winemaker
dinners, live music, and much more.

DOG JOG – MAY 6

Join the Blue Mountain Humane Society for the 5th Annual Dog Jog! The Dog Jog is an
untimed 5k fun run/walk to benefit Blue Mountain Humane Society. Check-in/Day of registration begins at 9 AM, event begins at 10 AM with a general start at the WWCC Athletic
Complex Parking Lot. Participants can choose to run or walk the 5k course along Mill Creek.
Participants are encouraged to bring their dogs but anyone can join the fun, with or without
dogs. Don’t have a dog? Walk an adoptable dog from BMHS. Everyone is welcome!

POLLINATOR EXPLORERS – MAY 12

Did you know pollinators, including bees, bats, butterflies, beetles and other small mammals
are responsible for one out of every three bites of food we eat? Come learn more about why
these species are so important to the ecosystem and us Saturday, May 12 from 10am to 3pm.
Contact Blue Mountain Land Trust at (509) 525-3136 for more information.

“AN EVENING IN HOLLYWOOD” – MAY 13
The Walla Walla Valley AcroKnights team invites you to spend Mother’s Day with them as
they bring some of the most beloved Hollywood classics to life with daring acrobatics, thrilling stunts, and high-flying jumps. This year’s show, ‘Hollywood’ will be held Cordiner Hall,
Sunday, May 13th at 3 pm. Pre-show silks and trapeze will start at 2:45 in the auditorium.
Tickets are available at Earthlight Books, 321 East Main St., Walla Walla.
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CHAMBER AMBASSADOR RETREAT

TEAM BUILDING & LEADERSHIP

A couple of weeks ago,
the Chamber Ambassadors escaped work,
and Walla Walla, for
a day of team building, fear conquering,
and gravity-defying
feats of daring at the
Reach Beyond ChalSteve Owens
Director of Member Services
lenge Ropes Course in
Kennewick. As our facilitator, Carole, walked
and talked us through what we would face over
the course of the day, she laid out a fun day of
activities designed to develop concentration,
problem-solving, trust, communication, teamwork, and focus.
As the name implies, the ropes course is designed to help participants “reach beyond”
their comfort zone, whether that means overcoming a fear of heights (YAY TERI GRANT!
You did it!), or finding your place in a dynamic human marble relay (“Emotionally
unsafe!”), or swinging Tarzan-style over the
shark-infested (not really) waters (grass, really)
of Columbia Park.
And if you’re saying to yourself, “Hey, these
exercises not only sound fun, but they also
seem to teach skills that can translate easily

into improved workplace and work team performance,” then you would be right!
After a morning of low-altitude action, we
broke for a tasty lunch provided by CG Catering & Public House, proud Chamber member
since 2016, as well as a little bit of official
Chamber Ambassador Business. And speaking
of…Congratulations, Kyndra Teal (Courtyard
Marriott Walla Walla), on being elected 2018

“Coming together is a
beginning. Keeping together
is progress. Working together
is success.”
-Henry Ford

Ambassador President! And to Greg Kettner
(Greg Kettner Speaks), Vice President, and
Rose Hajduk (Baker Boyer), Secretary.
After lunch, the real HIGHjinx began. This
included the human-powered rocket launcher
known as the Flying Squirrel, and the ominous
looking high altitude balance beam. I think we
all learned a little something about ourselves

up there on that log. We all came away feeling a little bit stronger, more confident, more
trusting and trustworthy.
All in all…a pretty focusing good day!
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YOU OVER THE COMPETITION
CONTINUED FROM PAGE 1

prospect with new knowledge so they can make
an informed decision. This means you’re going
to teach your prospects to ask better questions
so that PRICE is NOT the determining factor.
Below are my strategies for creating powerful
SAQs so that by the time your prospect is
done, they will ONLY choose you.
Strategy: Teach your prospects to ask questions
around things your competition Can’t Do,
Won’t Do, or Hasn’t Thought To Do. You
will want to develop at least 3 questions for
them and explain why it’s critical to getting
the best result.
For example: We taught this strategy to a local
carpet cleaning company here in Walla Walla.
There are several competitors in the area so

they wanted to increase their market share. The
owner told me that most carpet cleaners use a
1 or 2 step process to clean your carpets which
can leave detergents and residue sticking to the
fibers of your carpet. Then he told me that his
company uses specialized equipment and a 12
step cleaning process which his competitors
can’t or won’t do (because it’s more work). It
turns out that his company is the only one
the area to do this extensive cleaning process.
So, they came up with, “Are you aware that
most carpet cleaners use a 1 or 2 step cleaning
process which can leave residues that will make
your carpet look dirty faster? We use a 12 step
process that gets your carpet cleaner and the
results last longer.”
They came up with something unique that
their competition can’t do, won’t do, or hadn’t

thought to do and now they teach their prospects to ask “How many steps does it take to
clean my carpets?” The result is that prospects
mentally remove these competing companies
from their list of choices leaving ONLY the
company who taught them to ask the question
as the clear winner.
Your job is to now figure out at least three
things you can do that your competition can’t
or won’t. If you don’t have anything unique
to offer then I recommend scheduling a consulting meeting with me at the Chamber so
I can help you develop this strategy for your
business. Call (509) 629-4118 or email me at
bduvall@wwvchamber.com.
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EXPERIENCE THE

ESSENCE OF EASTERN EUROPE

Marissa Miller
Communications

From art and architecture to world-renowned beer and
soul-stirring music,
experience the essence
of Eastern Europe
with the Chamber
as we visit Prague &
Vienna!

Stroll across the medieval Charles Bridge for
picturesque views of the Vltava River and
Prague Castle. Wander at will down the cobblestoned lanes of Prague’s Old Town and
lose yourself amid the largely undisturbed
14th-century townscape. Daytrip outside the
city to Kutná Hora, one of 12 UNESCO world
heritage sites in the Czech Republic, and home
of the famous ‘bone church.’ Tour Schönbrunn
Palace, St. Stephen’s Cathedral or any one of
Vienna’s more than 100 museums.
This all-inclusive, 8-day adventure includes

round-trip luxury motorcoach transportation from Walla Walla to Seattle, all roundtrip international airfare plus tax (Seattle to
Prague and back), 6 nights of first class hotel
accommodations, 8 meals (6 breakfasts and 2
dinners), sightseeing per itinerary, admissions
per itinerary and private tour guides.
All of this for $3,199! A $450 non-refundable
deposit is required to hold your reservation
until departure. Book by June 30, 2018 and
make your final payment by check to save $100
off remaining balance! Remaining balance and
all paperwork due December 22, 2018.
Extend your time in Eastern Europe with an
optional 2 day post-tour to Budapest. Includes
transportation to Budapest 2 nights at a 4
star hotel. City sightseeing tour which will
show you both sides of the city and famous
sights such as the Fisherman’s Bastion and
the Church of St. Mathias in Buda, Heroes’
Square in Pest and the elegant Chain Bridge,

which dates back to 1873 and spans the river.
Includes breakfast daily and one dinner. (Add
$599 pp).

Preview Nights

Want to learn more? Join us
for an upcoming Preview
Night and get all the details!

When:

May 21 and June 4
5:30-7:00pm

Where:

Courtyard by Marriott
550 W. Rose St.
Walla Walla, WA 99362
A representative from C I
Destinations will give further
details of the trip and answer
any questions you might
have.
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WWCC TO LAUNCH FIRST

APPLIED BACHELOR’S DEGREE

Since
Ja n u a r y,
WWCC has been
preparing to offer a
Bachelor of Applied
Science in Sustainable
Agriculture Systems
beginning fall 2018.
Derek Brandes

WWCC has undergone a search process
for a full-time sustainable agriculture systems
instructor and already has an advisor assigned
to help students who are interested in the program.
WWCC President

A Bachelor of Applied Science degree adds
junior and senior level coursework to two-year
professional-technical (vocational) degrees.
Applied Baccalaureate degrees offer the best
of both worlds: hands-on career training embedded within a four-year degree.
Employers seek graduates because they have
technical expertise combined with communication, computation, critical thinking and
people-management skills.
WWCC’s Applied Bachelor’s program is
intended for place-bound students who are
seeking advancement in the agriculture industry. According to the Employment Security
Department, Walla Walla County residents
age 25 and older lag behind the state average

in bachelor attainment rates by 5.8 percent.
The goal of sustainable agriculture is to meet
society’s food and fiber needs in the present
without compromising the ability of future
generations to meet their own needs. Sustainable agriculture is an integrated system of
plant and animal production practices that
will, over the long term: 1) satisfy human food
and fiber needs; 2) enhance environmental
quality and the natural resource base upon
which the agricultural economy depends; 3)
make the most efficient use of nonrenewable
resources and on-farm resources; 4) sustain the
economic viability of farm operations; and,
5) enhance the quality of life for farmers and
society as a whole.
Students who complete the BAS in Sustainable
Agriculture could enter the following career
opportunities: Farm and Ranch Manager,
Farm Service Technician, Precision Agriculture
Specialist, Agriculture Inspector, Conservation
Specialist, Consultant Services Specialist, Sales
Representative, Extension Agriculture Educator, and Sustainable Agriculture Researcher.
Applicants to the Bachelor of Applied Science
in Sustainable Agriculture Systems must have a
college degree and complete the following general education classes: English Composition,
Public Speaking or Interpersonal Communication, Introduction to Statistics or Pre-Calculus, and Microeconomics in Agriculture or
Microeconomics.

For more information about WWCC’s Sustainable Agriculture System bachelor’s program
contact Cristie Crawford at (509) 527-4260
or cristie.crawford@wwcc.edu. Cristie serves
as the Baccalaureate Navigator (advisor) for
students seeking admission into the BAS program. You can also visit the program’s web page
at https://www.wwcc.edu/bas-sas/.
Stay tuned…In the Fall of 2019 WWCC will
begin another Applied Bachelor’s program in
Management and Entrepreneurship.
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THE CHAMBER’S

MISSION FOCUS REPORTS

Brian Duvall
President & CEO

Your Chamber is busy
working on your behalf to build a stronger, more resilient
community. Here are a
few brief notes on how
we’re actively working
in the five key mission
areas you have said
were top priorities.

Small Business & Economic Development:
The Chamber has been meeting with a group
of downtown merchants and the Downtown
Foundation to develop a retail marketing committee. The committee hopes to encourage
shopping locally before going out of town or
online to shop. The Chamber’s Shop Local
program is now promoting Shop The Valley
perk cards through the Wa-Hi athletic clubs
to encourage locals to take advantage of the
specials and promotions offered by local merchants. Students will be selling these discount
cards for just $10 as a fundraiser with $7 going
to the club and $3 going to print more Shop
The Valley perk cards.
The City of Walla Walla is working with the
Chamber to organize trips to Seattle, Portland,
Spokane and other cities in the region with the
purpose of positioning Walla Walla as a great
place to open satellite office locations. If you
are interested in participating in this business
recruiting effort, please contact Brian Duvall
at bduvall@wwvchamber.com.

Steve Owens will be attending the RevitalizeWA Conference in Port Townsend as a representative of the City of College Place. The
conference is presented by the Washington
Main Street & Washington Trust for Historic
Preservation. College Place, as you may know,
was just awarded Affiliate Status in the Washington Main Street Program. The Conference
will focus on economic revitalization of historic downtown main streets, with workshops,
tours, and sessions on topics ranging from
demographics to community health to federal
tax credit programs.
Local businesses are now starting to take advantage of marketing and business development consulting services offered through the
Chamber. Feel free to contact the Chamber
for more details.
Community Involvement:
Mike Denny invited the Chamber to participate in the Mill Creek Improvement Project.
The project seeks to improve eroding infrastructure as well as provide improved fish habitat while staying in compliance with water and
environmental regulations. The Chamber’s role
is to be the voice of business for the project.
The Chamber is also working with local community organizations in developing key measurements for monitoring the local economic
health. We’ve been meeting to discuss what,
how and why for each metric being considered. There will future community meetings
to share the results.

Steve Owens was a table captain for the annual
Junior Achievement breakfast on March 28th
at the Marcus Whitman Hotel. This year’s
“Ignite The Spark” breakfast raised more than
$25,000 andwill help JA continue to make a
positive impact on the lives of more students
and prepare young people to succeed in the
new global economy.
Steve Owens also represents the Chamber on
the Community Resilience Initiative (CRI)
group that meets monthly. Next month, the
Chamber Ambassadors will be meeting with
Teri Barila, co-founder and CEO of the Community Resilience Initiative, to discuss ways
to integrate trauma-informed practices into
the business community.

PROMOTE
YOUR BUSINESS

WITH US
Advertise with the Chamber
using our easy and affordable
options for any budget!
Contact the Chamber at
525-0850 for a list of our
current advertising rates.
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MARKETING SUCCESS
ACCELERATOR SERIES

MINING YOUR
FOR SALES GOLD
customer list

PART 5 OF A 12-PART INTERACTIVE MONTHLY WORKSHOP SERIES

MAY 16 2018
5:30 - 6:30pm
Courtyard by Marriott Walla Walla
Members & Non-Members - $39 per workshop
(save $108 by paying for the whole year for Just $360)

DON’T MISS THESE UPCOMING WORKSHOPS:

JUNE

JULY

AUG.

SEP.

Making Effective
Business Videos On
A Tight Budget

Know What Your
Customers Are Worth

Know Your Advertising
Works Before You
Spend The Money

Double Your Marketing
Reach With Half The
Money

20

18

15

19

PROPEL YOUR BUSINESS TO NEW LEVELS OF SUCCESS
Visit wwvchamber.com to register today
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THANK YOU
NEW MEMBERS
Country Financial
M.T. Brewing Company
Sportsman’s Warehouse #189

RENEWING MEMBERS
4 Seasons Color, Inc (‘09)
Attitude Marketing (‘13)
Blue Mountain Human Resource Mgmt Associa (‘09)
Brasserie Four (‘13)
Brushes ‘n Brix (‘14)
CHS Primeland (‘40)

Clean ‘n Dry LLC (‘16)
Dacon’s Environmental Services, Inc (‘06)
La Quinta Inn & Suites Walla Walla (‘17)
Pepper Bridge Winery (‘01)
Super 8 Motel Walla Walla (‘91)
World Wide Travel Service, Inc (‘46)
Zalaznik & Associates, PLLC (‘02)

THANK YOU TO OUR BUSINESS SUMMIT SPONSORS
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THE PEOPLE

BEHIND THE SCENES
CHAMBER AMBASSADORS
Breanna Maiuri

Blaine Lim

Castillo de Feliciana

New Vision Properties

Kyndra Teal

Sierra Burchell

Casey Richards

Erin Hubbard

Courtyard by Marriott
Blue Mountain
Community Foundation

Diane Davis
John L. Scott

Rose Hajduk
Baker Boyer

Greg Kettner

Greg Kettner Speaks

Brendan Hummel
Inland Cellular

Ashley Rubon

Coldwell Banker First Realtors

Diane Pease

Andrae’s Kitchen
Banner Bank

Windermere Real Estate

Kylie Sheckler

Winery Fulfillment Services

Wade Robbins

Abbie Clark

Banner Bank

Reininger Winery

Peter Early

Terri Grant

Abadan

Gesa Credit Union

Andre Selfa

Heritage Wealth Advisors
Ameriprise Financial

Peggy Cazier

Lloyd’s Insurance, Inc.

VISIONARY MEMBERS
Baker Boyer
Banner Bank
Elkhorn Media Group
Columbia REA

Gesa Credit Union
Inland Cellular
KUJ
Pacific Power

PocketiNet
Walla Walla Union-Bulletin
Wine Valley Golf Club

TECHNOLOGY ROUNDTABLE
WEDNESDAY, MAY 9 @ 5:30PM
RSVP TO INFO@WWVCHAMBER.COM
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MAY EVENTS

Check online for updates & to register for events

08
09
16
16
21

BUSINESS AFTER HOURS @ Hayden Homes – 5:30pm
TECHNOLOGY ROUNDTABLE @ Location TBD – 5:30pm
QUARTERLY LUNCHEON @ Marcus Whitman – 11:30am
MARKETING WORKSHOP @ Courtyard by Marriott – 5:30pm
EASTERN EUROPE PREVIEW NIGHT @ Courtyard by Marriott– 5:30pm

JUNE EVENTS

Check online for updates & to register for events

04
09
12
20
22

EASTERN EUROPE PREVIEW NIGHT @ Courtyard by Marriott– 5:30pm
RIBBON CUTTING @ DAMA Wines – 3:00pm
BUSINESS AFTER HOURS @ Baker Boyer – 5:30pm
MARKETING WORKSHOP @ Courtyard by Marriott – 5:30pm
RIBBON CUTTING@ Blue Mountain Humane Society – 1:00pm

