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The Power of Business Women
• David Woolson, President and CEO

I

have had the pleasure of working
with some fascinating women
in business. We have a number
of interesting and successful womenowned businesses that are members of
the Chamber. These women are talented,
driven, smart and are good entrepreneurs.
Our women-led companies represent the
gamut of industry sectors from retail,
professional services, wine and culinary,
and many more.
On September 30th, the Chamber will
host our next Quarterly Luncheon entitled
“The Power of Business Women.” We will
have a fun and informative discussion
with some the Valley’s top entrepreneurs.
We will explore their approach to business,
challenges they have faced, lessons learned
and the road ahead.
Joining us for our panel will be Hannah
McDonald, Brasserie Four restaurant;
Shannon Bergevin, Express Employment
Professionals; Annie Newton, 4 Seasons
Color; Annette Bergevin, Bergevin Lane
Winery and Laura Angulo, WorthFit
Studio. I hope you join us and hear the
perspective of doing business in the Valley
through the eyes of these talented women.
The Quarterly Luncheon Series is made
possible by our friends at Inland Cellular!
It will be held at the Marcus Whitman
Hotel from 11:30 a.m. to 1 p.m. Tickets
are $25 for Chamber members and $35
for non-Chamber members.
The national stats are impressive on the
growth of women-owned businesses

and entrepreneurship.
Consider the following:
•There are over 9 million
wo m e n - ow n e d
businesses in the United
States. This is up more
than 20% over the last
10 years.
•Women-owned firms
make up nearly 30% of all nonfarm
businesses across the country
and generate $1.2 trillion in total receipts.
•These companies employ 7.6 million
people across the country with a payroll
of $217 billion.
•From 1997-2014, there was an average of
almost 600 new women-owned business
starts each day in the United States and
amazingly, last year over 1200 per day.
•During this same period of 1997-2014
when the number of businesses in the US
increased by 47%, the number of women
owned firms increased by 68%, 1 ½ times
the national average.
The rise of women-owned or co-owned
businesses is also true locally and
regionally. Women are most likely to
be self-employed in the Western states.
Oregon leads the nation with 45% of its
self-employed workers being female and
the state of Washington is fourth.
The last survey for Walla Walla County was
done in 2007, (new data will be available
later this year). It showed the following:
Continued on page 7
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The Chamber: Casting a Wider Net
• Steve Owens, Director of Member Services

I

n my first three months here at
the Chamber, I’ve spent a lot of
time familiarizing myself with the
benefits
and
services
that
the
Chamber of Commerce offers its
members:
various
avenues
for
advertising and marketing, a multitude
of events big and small, endless
professional networking opportunities
and perhaps most impressive to me
anyway, a very knowledgeable and
friendly office staff that can answer
almost any question on anything
Walla Walla-related. And believe me, they
happily answer many questions every day
from travelers and locals alike, and rarely
are they stumped.
The one aspect of Chamber activity that
I was not as aware of, and what I’ve
discovered to be the most “unsung”
of the many benefits of Chamber
membership, is the amount of work that
the Chamber does outside the arena of
direct member support, and beyond the
limits of Walla Walla.
Chambers are one of the oldest and
most trusted civic organizations we
have in the United States. You can find a
chamber of commerce nearly anywhere
you go, and the people involved and the
services they offer will be as different as
the
communities
they
represent.
Which is why the Walla Walla Valley
Chamber of Commerce works hard to
build and maintain relationships
with other chambers in our area, and
across the Western U.S. We are always
looking for new ideas and different ways
to serve our members!
We have relationships with Chambers
near: Milton-Freewater, Dayton; and notas-near: Silverdale, White Center (Seattle)

Tawnya Richards
Bookkeeper

Independent
Living
at its Best

Call Park Plaza
to schedule your
personal visit and
complimentary
meal today!
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Park Plaza

and California. David
Woolson, our President
and CEO, sits on the
Board of Directors
for
the
Western
Association of Chamber Executives (WACE)
and the Washington
Chamber of Commerce
Executives (WCCE). He was a featured
speaker at the Oregon-Washington
Joint Leadership Conference in 2014,
and was on the team that formed the
Grassroots Alliance, a network of
Chamber
leaders
from
Walla
Walla to Bellingham and all points
in between committed to promoting
economic development and legislative
support of business across our state.
Your membership helps us maintain a
seat at these various tables, and to have
a voice – the voice of local business
– in important conversations. These
networking opportunities also help
us learn how to provide you with a
better product in the form of member
benefits and services. But these
connections that we’ve made, and
continue to foster as we move
forward, can also can help you in terms of
networking opportunities around the
state and beyond. If you would like to
make a business connection in another
market, or have a question on a hotbutton topic, come see us or give us a
ring. We’ll be happy to help in any way
we can.
And rarely are we stumped. 

THE U-B BRINGS NEW
CUSTOMERS TO YOUR DOOR.
WALLA WALLA

Independent Retirement Living

1400 Dalles Military Road
Walla Walla, WA 99362
509-203-4079
park-plaza.net
©2014 HARVEST MANAGEMENT SUB LLC 21839

Union-Bulletin.com

UNION-BULLETIN
We Bring the Valley to You

Call 525-3304 for more information.

Planning A Social (media) Engagement
• Keith Burghardt, Walla Walla Valley Chamber of Commerce Vice Chair

I

n recent years business trade
publications
and
speakers
at
business conferences (including our
very own WW Business Summit), have
been hammering home the benefits of
social media marketing. Social media has
been positioned by business experts as a
marketing channel that organizations
must leverage. Although many business
owners and executives deem social media
as just another digital trend to wrap their
head around along with the ever great and
all powerful “Cloud”.
Ultimately social media is not nearly as
mysterious as the “Cloud”. Social media
platforms are easy-to-use and can help
enrich customer relationships. If used
effectively they can increase sales and
production with minimal financial
investment – a concept that all businesses
can embrace with open arms.
So if you are using social media currently
but with limited success, or you are
considering adding it to your marketing
efforts, the first step is a written plan.
Your social media plan doesn’t need to be
overly complex, however it should,
at a minimum take into account the
following:
1) Create goals for using social media
along with an associated action plan –
including defining your target audience.
In many instances the primary goal
will be to increase sales or customers,
but in other cases (particularly with
non-profits), the main goal may be to
create awareness about your organization or cause. Even though each business’s
social media goals may be different – the
most important first step is defining your
goals and planning accordingly.
2) Identify specific social media platforms
that are best suited for your business.

176 Wine Valley Road, Walla Walla, Washington
www.winevalleygolfclub.com

You should research
reputable
platforms
and find a mix that
works best for your
specific business. Food
service businesses may
leverage
Twitter
or
Snapchat to communicate short, concise
messages/images about
menu specials or events to their patrons.
Employment agencies may find benefits
from a presence on LinkedIn for sourcing
employees. Once you determine the best
channels for your business you can start
working on messaging.
3) Create a content/creative strategy.
Posts and messages should be frequent
without being pestering, but more
importantly, communications should be
meaningful to your followers. For example
posting “It sure is hot in the Valley today”
doesn’t make sense for a business without
context. If you’re an air conditioning
repair outfit posting “It sure is hot in the
Valley today – call us immediately, should
you need repairs to your unit” begins a
conversation that may lead to a sale.
4)
Measure
your
effectiveness.
Identify a reasonable means to quantify
and measure your performance. In many
cases this will be related to increases in
sales or engagement resulting from your
efforts. Looking-back and reviewing
historical performance is important to
improve your marketing efforts over
time. Early in my career I was mentored
by a master marketer who incessantly
reinforced the following process to
me “Test, Learn, Adjust, Repeat.” This
strategy is incredibly useful in social
media because there are very limited costs
associated with making Continued on page 9
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Members’ News Flash
Labor Day Weekend at Northstar enrollment in Medicare Part D, and
how to safely use and manage your
Winery—
September 4-6. Join Northstar
W i n e r y f o r a t h r e e - d ay s u m m e r
celebration weekend at the
winery. Northstar is releasing two
new club selections this weekend:
the 2012 Cabernet Franc, Walla Walla
Valley and the 2012 Syrah, Walla Walla
Valley, available for tasting and purchase.
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medications. For more information visit
wwgh.com or call 509-522-2424 

Feast in the Fields —
September 10. Olive Catering invites
you to explore the amazing flavors and
views that are found here in the bread
basket of Washington State. Olive has
partnered with some of their favorite
farmers and vineyards to offer you this
rare opportunity to dine in the fields at
the very source that inspires your meal. A
true farm to table experience. Join Olive
Catering Thursday, September 10, as Feast
in the Fields visits Tranche Cellars. Please
visit http://olivemarketplaceandcafe.
com/ for more info. 

Wheelin’ Walla Walla Weekend —
On Saturday, from 1–4pm enjoy live
music on the patio with Beyond Blue,
and specialty pizzas from Why Not
Pizza for purchase. On Sunday, Why
Not Pizza returns, and new-to-Northstar
singer-songwriter Jack Sherrell is
on hand from 12–3pm. As always,
Northstar will have lawn games to test
your competitive skills – croquet,
bocce ball and badminton. 

Making Medications Safer —
September 9. Join Walla Walla
General Hospital for a free
seminar on maximizing your pharmacy
services. Presented by Leigh Moore,
PharmD, and Adventist Health Home
Care Services, this class will teach you
how to stretch your healthcare dollars
by using pharmacy and immunization
s e r v i c e s, h ow t o n av i g a t e o p e n

September 11 & 12. Annual, two-day
event that begins with the Classics Cruise
and BBQ on Friday evening. The Show
‘n Shine takes center stage on Saturday!
Stroll Main Street where nearly 400 cars
and motorcycles are on display and line
the street from Palouse to Sixth Street.
An awards ceremony and street dance cap
off this family-friendly event. For more
information call (509)529-8755. 

Members’ News Flash
14th Annual Pond & Garden
Tour—
September 12. Join Walla Walla
Community Hospice for the 14th
Annual Pond & Garden Tour on

Blue Mountains and the surrounding
vineyards. Wines will be available for
purchase by the glass or by the bottle. $5/
ticket for lawn seating, $30 to reserve a
table for 4 on the deck, $40 to reserve for
a table for 6 on the deck (Table seating
is limited). Visit www.threeriverswinery.
com for more information. 

Baudboys A Cappella Group —
September 19. A “baud” is a unit used
to measure mPacific Power presents geek
a cappella at 7:30 p.m. on September
19 at the Gesa Power House Theatre.
The Baudboys are an 8-part vocal group
comprised of Microsoft employees.
The Baudboys have performed at the
September 12 from 9am to 4pm. This
fundraising event is a self-guided tour of
10 gardens in the Walla Walla area. It is
a delightful tour of unique
and
creative
gardens
incorporating ponds, creeks & other
water features. Tickets for this event are
$20 and include a tour map and provide
entrance to all 10 gardens. Other features
will include a raffle for pond & garden
accessories, featured vendors of
garden art, musicians, and “Artists in the
Garden.” Tickets are available at Bright’s
Candies, the Hospice Office and by
calling 509-525-5561. 

Jessie Andra Smith & Nathan
Rivera —
September 18. Join Three Rivers
Winery for a casual evening of food
c a t e r e d b y Wa l l a Wa l l a B r e a d
Company, Three Rivers wines, and music
by Jessie Andra Smith & Nathan Rivera,
all while enjoying stunning views of the
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N o r t h we s t Re g i o n a l H a r m o ny
Sweepstakes for a record nine years
running, claiming the top spots in 2008
and 2011. Whitman College a cappella
groups will open the concert. Reserved
Seating tickets ($28-$23) are available
at www.phtww.com or by calling the box
office at 509-529-6500. 
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GET THE DOCTOR’S RECOMMENDATION

³ FREE Hearing Screenings ³ Unique Rehabilitation
Plans
³ Treatment for Dizziness
³ Compassionate,
³ Tinnitus Management
Caring Staff
³ Cochlear Implant Evaluation
Neil W. Aiello, Au.D.
and Mapping
Doctor of Audiology
³ Individual Treatment Plans

Walla Walla

300 South 2nd Avenue | 509.876.4541
www.ColumbiaBasinHearing.com

© 2014 Pacific Power

Smart businesses
are wattsmart.

wattsmart is registered in U.S. Patent and Trademark Office.
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RENEWING
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Casi’s Corner

America’s Best
Value Inn (‘01)

• Casi Smith, Director of Special Events

Auto Salon (‘13)
Baskin-Robbins
(‘07)
Bella Fortuna
Events & Tours
(‘12)
Broadway Family
Dental Care (‘12)
Brookdale College
Place (‘02)
Buell EnterprisesShaklee Distributor
(‘85)

v. ele•vate 1. To move (something) to a
higher place or position from a lower one;
lift.
One of our newest Chamber members is
“elevate” and yes, that’s with a lower case
“e.” Based in Richland, but with its local
branch located at 2200 Melrose Street in
Walla Walla, elevate was one of our Business Classic Golf Tournament
Sponsors and we had several inquiries about who elevate is and what
the company does.
Your local representative is owner/technical advisor Paul Carlisle (509-946-8484);
website: elevate.net. Paul describes “elevate” as a technology solutions provider
committed to providing comprehensive technology consulting and technical support
services to small and medium-sized companies locally, the Tri-Cities and within the
Pacific Northwest.
With technology basically controlling much of our lives now through computers,
servers, phones, scanners and so much more, your business can hinge on how all of
today’s technology work together. If one element goes down, it can affect your entire
production.

Are you ready for reliable and responsible IT Support? We all would like to stop
fighting our technology and focus on our passions. Unlike alternate models of
high-level technology consulting or low-level repair services, elevate provides a
Byrnes Oil Co (‘77) comprehensive service that enables extraordinary ROI (Return On Investment) in a
short time frame. This process allows elevate’s skilled and expert support staff to work
hand-in-hand with your business for greater levels of success.
Cayuse Vineyards
elevate’s technical business consulting specialties include long-term strategy
(‘00)
formulation, ROI/return on technical assets within financial analysis, product
acquisition and due diligence, information process and flow analysis, technical and
Comfort Inn &
business process training, change management, plus organization development.
Suites (‘07)
Your business’ overall result is a noticeable effect to your bottom line by reducing
costs and risk. The technical enhancement to your profit centers allows you to focus
on
core competencies and bring about significant changes associated with marginal
Cottage Gardens
and
fixed costs. elevate helps your business enjoy a sustainable competitive advantage,
(‘06)
generating growth while maximizing revenue.
Farwest Materials
(‘00)
Fraternal Order of
Eagles (‘13)
Continued on page 7
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elevate membership is all-inclusive, meaning everything from purchasing consultations,
cost of ownership planning for new equipment, installation and event set-up for most
hardware, assuring your technology is the most dependable member of your team!
By becoming a member, elevate secures your system and its individual parts. elevate
will also anticipate the limits and changes your business’ growth will require. elevate
will help you sift through detailed and complicated hardware and software purchasing
decisions based on your goals and lowest total cost of
ownership. elevate’s foresight and attention to detail will not only
minimize minor annoyances, but the rare major ones, preventing
potential downtime, data loss, double spending and surprises.
So take advantage of one of your newest members of the Walla
Walla Valley Chamber of Commerce and give Paul a call
today to see how elevate can help your business today. We are
happy to say they are a Walla Walla Valley Chamber of Commerce
Member! 

Continued from page 1

•There were 3,079 sole proprietor firms in
Walla Walla County. Of those, 1,159 were
male owned; 1,148 were female-owned
and 782 business were co-owned by men
and women.
•Companies with paid employees in Walla
Walla County numbered 1,364 total firms.
Of these, 624 were male-owned, 392 were
co-owned by male and female, and 107
were female-owned.
It will be very interesting to compare these

numbers with the data when it’s available
later this year and see what has happened
over the last eight years. I bet it will reflect
overall growth of women led enterprises
similar to the national trend.
So I hope you join us for our Quarterly
lunch on September 30th as we shine
a light on women’s roles in growing
businesses and our local economy. Bravo
Mademoiselle! 

Street Survivors Campaign Continues

O
onward.

RENEWING
MEMBERS(SINCE)
Haun’s Meat &
Sausage LLC (‘11)
Hawkins Law, PLLC
(‘01)
Holiday Inn
Express (‘00)
Junior Achievement
(‘07)

ur downtown streets have been through a lot over the last few months, and so have
our downtown businesses! And as the infrastructure improvement efforts continue
throughout the Walla Walla Valley, the Walla Walla Valley Chamber of Commerce will
continue its campaign to support our “Street Survivors” as workers wrap up and move L’Ecole No 41 (‘94)

The Chamber wants to continue to highlight all businesses that have been, and continue to Linda & Scott
be, impacted by the construction, and encourage everyone to stop by and support our street Byerley (‘12)
survivors everywhere.
So, please support your local businesses and support our Street Survivors! They can use our Lloyd’s Inc (‘00)
help! Feel free to call the Chamber with any questions you may have about the campaign. 
McCurley Integrity
of Walla Walla, Inc
(‘14)
Northstar Winery
(‘13)
Ranch & Home
(‘12)
Walla Walla
Catholic Schools
(‘12)
Walla Walla
Professional Firefighters (‘91)
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Continued on page 10
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Welcome To Our New Chamber Member
Opportunities Industrialization Center of WA, 1530 Stevens, Walla Walla
509-545-0484
Providing eligible Farmworkers and their dependents with training for full-time
employment in high-demand occupations.

Brenda Breshears
Interim Secretary
Elsom Roofing, Inc.

Quarterly Luncheon

Melissa Bieber
LoanStar Home
Lending

Women & Business in the
Walla Walla Valley

Shannon Block
Block, Maughan &
Associates
Willy Breshears
CH2M

Sponsored By:

Sierra Burchell
Olive Marketplace &
Cafe
Peggy Chavez-Cazier
Lloyd’s Insurance, Inc.
Tara Crain
Copier Service, Inc.
Peter Early
Abadan

Wednesday, September 30, 2015
Join us at the Marcus Whitman from 11:30am to 1pm
Panel Speakers: Hannah McDonald, Brasserie Four restaurant; Shannon
Bergevin, Express Employment Professionals; Annie Newton, 4 Seasons Color;
Annette Bergevin, Bergevin Lane Winery and Laura Angulo, WorthFit Studio

Monthly Statistics - July

Jessica Gilmore
Walla Walla
Community
College
Kelsey Krebs
Walla Walla
Valley Honda

Plan
Center

Tourism

Relocation

Event
Info

Business
Assistance

Member Info/
Referrals

12
19

168
82

23
7

88
11

111
42

211
49

31

250

30

99

153

563

Phone
Walkin
Totals

Continued on page 9

Eye Examinations
Eye Health Management
Contact Lenses / Sunglasses
Large Frame Selection

Since 1949

509.529.2020
Valley Vision Clinic
22 West Main Street
Walla Walla, WA 99362
www.valleyvisionclinic.com
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Accepting New Patients

Optometric Physicians
Dennis Poffenroth, O.D.
Luther Ness, O.D.
Rebecca Musick, O.D.
Angela Ferguson, O.D.
Jeremy Beam, O.D.
Rick Harrison, O.D.

AMBASSADORS

Continued from page 3

changes to your plan given the digital
nature of the medium.
Lastly (and not a requirement for
every social media plan), try things that
can help develop a bond with your
customers. At Community Bank we
recently gave away piggy banks named
HAMilton in all our branches and
facilitated a Facebook picture contest
with HAMilton (typically travelling). We
received pictures from all over the world
and increased our Facebook followers by
over 30% during the contest (along with
visits to our branches to get a HAMilton).
Here’s HAMilton hitchhiking to a Hawk’s
game just off the Highway as submitted
by a customer – note the custom knitted
backpack.

Diane Pease
Windermere Real
Estate
Jim Pease
Windermere Real
Estate
Sheila Peterson
McDonald Zaring
Insurance

The goal of HAMilton was to increase
participation in our online community,
build awareness and to increase customer
retention by creating an “experience”
with our brand. In summary create goals,
evaluate your performance and try to
have a little fun. Good luck! 

Sandi Rowe
Community Bank
Andre Selfa
Gesa Credit Union
Heather
Sengsavang
Inland Cellular
Shannon SmithMcKeown
Haulin’ Sass Mobile
Boutique

September 15th, 2015
Business After
Hours

Tom Stokes
Windermere Real
Estate
Erica Walter
Premier Cellar
Erin Hubbard
Banner Bank
Cory Spencer
United Country Walla
Walla Homes & Land

Gesa Credit Union is a not-for-profit financial cooperative owned
and controlled by the membership. Profits are returned to members
in the form of better loan rates & higher dividends on accounts.

Bradley Beckner
Windermere Real
Estate Walla Walla

Business After hours!
5:30-7:00 p.m.
1355 W. Poplar Street

Joshua Morris
Windermere Real
Estate Walla Walla

Advertise your business or special
event here.
For just $50 a month or $500 for one year
your advertisement can be in over 1,000
copies of this publication. Send us your
print ready ad and distributed throughout
the Walla Walla Valley.

Call the Chamber at 509-525-0850 or
info@wwvchamber.com today.

Electrical Contractor
Residential • Commercial
Security • Telecom
24 Hour Service

Since
1975

Walla Walla Electric
509-525-8672 Fx: 509-525-8642
www.wwelectric.com
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134th Annual Awards Banquet
December 2, 2015 ~ Save the Date
It will be fun! It will be exciting! More importantly, it will be a time to celebrate those
in the community who have given so much to make the Walla Walla Valley such a
wonderful place to live & visit!
The Walla Walla Valley Chamber of Commerce will be honoring a Man of the Year
and a Woman of the Year who have dedicated 15 or more years of consistent and
significant service to the community. The Spirit of Excellence, which recognizes
individuals who have volunteered over the past year, will also be awarded. Once
again, we will be joined by our local higher educational institutions; Walla Walla
University, Whitman College and Walla Walla Community College as they recognize
their respective honorees who have made a significant impact on the community and
their respective institution and volunteer efforts.
The chamber is currently accepting nominations for the Award of Merit. If you
know of someone making a difference in the community and who helped build our
fabulous community into what it is today, nominate him or her! Nomination forms are
available at the Chamber.
If you would like to be a Sponsor of this exciting Banquet of the Year, please also contact
the Chamber for your choice of various sponsorships, including decorating your own
table and competing for fabulous prizes!

Below are last year’s winners. Who will it be this year? Attend and find out!
Cory Hewitt

Casey
Richards-Moller

Noah Leavitt
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Janet Ockerman

Jean Carwile
Mastellar

Bill Clemens

Bobbi Hazeltine

Ribbon Cuttings
Welcome, Ceremonial Wool

Two
Birds
AND

Craik Pediatric
Dentistry

(509) 629-2500
InlandCellular.com
1605 SE Meadowbrook Blvd. Ste. 7 College Place |
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August Business After Hours
Thank you Pahlisch Homes!!
BUSINESS
AFTER HOURS
September 15th
Gesa Credit Union
1603 Penny Lane
Walla Walla
October 13th
Regency at the
Park
420 SE Myra Road
Walla Walla

2015
CHAMBER
EVENTS
Sept 16th
Business Awards
Showcase
Dec 2nd
Annual Banquet

CONTACT US AT THE CHAMBER

29 East Sumach | PO Box 644 | Walla Walla, WA 99362 | Phone 509.525.0850 | Fax 509.522.2038
info@wwvchamber.com | wwvchamber.com

