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A View Of The Horizon
• David Woolson, President / CEO
love strategy. I have always enjoyed
putting together the pieces of a puzzle
to make something happen. Create a
path to success. Over the years I have
developed an approach I would like to share
with you.
When I begin a new venture, project, or
a new organization, I go through what I call
a series of a strategy questions to help focus
objectives and outcomes. As Peter Drucker
puts it, “The best way to predict the future is
to invent it”.
While many of you know the ‘SWOT
Analysis’, I have never been a huge fan and
feel it is a bit academic. (SWOT = Strength,
Weaknesses, Opportunities, Threats.) I take a
bit more of a street view than the ivory tower.
I believe the key to arriving at key, predictive
answers, is to make sure you are asking the
right questions. As Spanish writer Eugene
Ionesco observed, “It is not the answer that
enlightens but the question”.
So here we go, Dave’s Top 10 Strategy
Questions:
1. What are my three wishes? Ok, you
rubbed the magic lamp, the genie pops out
and you get three wishes. What are they? What
do you REALLY want to accomplish? Keep
focused, you only get three top priorities!
2. What is in my tool kit? What
resources (human and financial) do you have/
can you get to accomplish priority #1? Are
they enough realistically? Be creative.
3. What alliances can be built to
develop and execute the strategy? Are there
unique partners that have a tandem interest?
What elements can they bring to the party?
Find people that you can help with your
initiative and make their venture a bigger
success along with yours.
4. Friend or Foe? I think it’s important

I

to identify those people/
entities that will be
supportive of your
objectives even if it is not
a formal alliance noted
above. Identify if there
are those that will oppose
your efforts. Perhaps a
potential competitor. Is
there a way to reduce their
opposition?
5. Anchor or propeller? When you begin
to identify potential tactics and partners, do
a thorough analysis if they help propel you
forward in achieving your goals. Are they
really an anchor that weighs/slows you down?
6. Fact or Fiction? Ask yourself if your
strategies and goals are based on accurate and
current data. Are you relying on ‘common
knowledge’ to base key decisions? I have been
amazed how many times that people are using
legends, rumors and wishful thinking to set
key course directions!
7. What is my feedback loop? It is
important to have a mechanism to test your
thinking and approach. Do you have an
objective way to see if your original concept
and tactical approach is still valid? Develop
a board of advisors, consultants and mentors
that can give you a brutally honest assessment.
Teamster boss, Jimmy Hoffa, had a great quote,
“I have lots of faults but being wrong ain’t one
of them”.
8. How should I promote the strategy
and why should anyone care? Having an
effective marketing strategy is essential even if
it is to attract partners, investors or additional
executives to the venture. While that answers
the ‘what’ question, more importantly, ‘why’
will it motivate people to act? What’s in it
Continued on page 11
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Doing Good Is Good Business
• Damien Sinnott, Vice President of Public Policy and Business Development

W

alla Walla is blessed to have an
amazingly strong and diverse business sector, and that has been true
throughout much of our region’s
history. Now, I am sure that one could
point to many different reasons for this fact.
It could be the geographical happenstance
that placed us at the intersection of three
gold rushes in the mid 19th century, which
then led to the development of a vibrant mercantile sector. It could be the loamy soil left
behind by prehistoric floods that provided
the perfect terroir for growing world class
wheat, onions, wine and a plethora of other
agricultural commodities. It could be the fact
that we have 300 plus days of sunshine per
year which tends to beget happiness, which
tends to beget success, which tends to beget
more happiness, which—ok, I think you get
the idea. However, I have my own theory and
that is that the overwhelming majority of our
businesses have made it a point to not just
locate in our community, but rather to
become an integral part of our community.
Our businesses are owned by our friends
and neighbors, and as such they tend to be
good corporate citizens. They invest heavily
not just in their businesses, but also in
their people, the environment and the
community. In short, they have incorporated
doing good into their business models, and
time and time again they have provided
compelling evidence that doing good is good
business.
In the mid 1990s the term triple bottom
line was coined to describe the idea that a
business’ success could not be measured by
simply looking at the purely financial bottom
line of a traditional balance sheet. Rather,
the sages of the day suggested that the true
success of a business must be measured
holistically by asking three questions to
determine if the business has a successful
and sustainable business model:
1.How is the business performing
financially?
2.What are the environmental impacts of
the business’ operations?
3.And how does the business treat people?

Many books and
articles were published
on the subject, and the
terms “triple bottom line”
and “sustainable business
practices” were bantered
about in board rooms
and at post-work cocktail
parties across the country.
I wasn’t at the Chamber
in the mid 1990s so I
can’t tell you if this subject came up at our
board meetings, but I can tell you that this
basic idea—that a business needs to be a
good citizen by taking care of its finances,
people, and community—dates back to the
very beginning of our business community’s
roots. In fact, here in Walla Walla we have
even developed our own term of art for this.
We simply call it the Walla Walla Way.
Whether you call it triple bottom line
or the Walla Walla Way, I see examples of
this concept being applied every day in the
Valley. Recently, a local wine maker sustained
a serious and debilitating injury and I
watched as over a dozen businesses came
together to coordinate and host a plethora
of events to support their fallen comrade. It
wasn’t about the numbers or the ROI. It was
about taking care of one their own, and it
was a heartwarming example of the kind of
business community that we have here.
There is a lot that can be learned from
the businesses that have achieved success
by focusing on the triple bottom line, and
on October 16, the Chamber and Inland
Cellular will host a Quarterly Luncheon on
this subject at the Reid Campus Center on
the Whitman College campus from 11:30
to 1:00. You will hear some amazing stories
from leaders who have built proven sustainable business models around the concept
that doing good—for the environment, for
their employees, and for their communities—is quite simply good business. This
discussion promises to be educational as
well as inspirational, and we certainly hope
that you can join us. Please call us at the
Chamber to reserve your spot. 
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Three Sure Signs of Effective
Leadership

EXECUTIVE
COMMITTEE

• Shannon Bergevin, Chamber of Commerce Board Chair
veryone has their own opinions of leader and still lead your
what characteristics make up a good team to win four Super
leader. From well-spoken and patient Bowl titles. A poor leader
to charismatic and forceful, the list might have a few victories,
of qualities can run the gamut. But, but continual success is the
sure-tell signs of effective leaders aren’t in result of good leadership.
their traits, but in their results. As you look A recent Forbes article
within your own company and try to gauge echoes this assertion with
the effectiveness of your own leadership, or its statement, “The result
the leadership of others, look for these three of good leadership is high
morale, good employee
indicators.
retention, and sustainable
Consistent Growth
long-term success.”
True leaders know they are neither perfect
nor omniscient. They are always looking for Contagious Spirit
Another quick way to determine the quality
ways to be better and never veer from the path
of self-improvement. One of the best signs of of someone’s leadership is to look at their
a good leader is a slight spirit of discontent. teammates, co-workers, or employees. Are they
You have to be able to recognize that you are excited about what they do? Are they stepping
better today than you were a year ago, but still up and taking on leadership roles of their own?
focus on becoming even better a year from A leader’s power doesn’t just rest in his or her
now. And, growth can never take a backseat ability to do a task well, whether it’s throwing a
to your busyness. In the book Great Leaders football or running a business. The real power
Grow, by Mark Miller and Ken Blanchard, they lies in their ability to inspire greatness in their
point out that, “If you get too busy with your team. You are not a true leader if you simply
job to grow, your influence and your leader- inspire fear or mediocrity. Good leadership
begets good leadership.
ship will stagnate and ultimately evaporate.”
Many people proclaim themselves to be
good leaders. After all, no one wants to be
Continual Success
If the proof is in the pudding, then a good told that they’re a bad or ineffective leader.
leader’s team will achieve success again and But, good leadership is proven through reagain. This is true in the business world and sults, not words. If you really want to gauge the
on the football field. Take Terry Bradshaw, effectiveness of your own leadership, consider
former Pittsburgh Steelers quarterback who your growth, your team’s success, and your
led his team to multiple Super Bowl victories, teammate’s attitudes. Those three elements will
for example. You could not be an ineffective tell you what you need to know. 
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Candidate Debate
October 1, 2013
5:30pm Doors open
6:00pm Debate Begins

Columbia REA, 2929 Melrose Street, Walla Walla
Call the Chamber for more information at 509-525-0850.
Experience the difference of BETTER HEARING

Free Hearing Screenings!
} 75-day trial
} Loss & damage insurance
} 3-year warranty } Advanced digital technology

Walla Walla
30 W Main St, Ste 205 |

509.876.4541

Neil W. Aiello, Au.D.
Doctor of Audiology

www.ColumbiaBasinHearing.com
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Members’ News Flash

BOARD OF
DIRECTORS

Elks Lodge Supports Great Cause

Scott Abajian
Abajian Toyota-Scion
Meagan Anderson-Pira
Children’s Home Society
Shannon Bergevin
Express Employment
Professionals
Rob Blethen
Walla Walla UnionBulletin
Todd Brandenburg
PocketiNet
Communications
Jon Bren
Baker Boyer Bank

Downtown Trick-or-Treat

George Bridges
Whitman College
Chaundra Dominguez
Vault Accounting and
Business Consulting
Valerie Fayette
One Meadow Lane

eme
r extr

o
Plus f

S

app
k
a
e
p

The Walla Walla Elks Lodge 287 will
be hosting their first annual Shopping Extravaganza and Health Expo on October 5
from1:00-5:00pm. The event is a fundraiser
for the Tall Elks Children’s Therapy program
and will feature a quarter auction at 5:00pm.
Over 25 vendors will showcase their wares
for your shopping pleasure, including local
artisans, your favorite home show lines, as
well as experts from the health and beauty
field. Come relax and enjoy an afternoon of
shopping while supporting a great cause. Each
vendor is donating a $25 value item or service
to the auction so you won’t want to miss out!
Admission is free and a snack bar will be open
selling munchies for charity. For more information, or to inquire about being a vendor,
contact Diana Bieker at dianabieker@yahoo.
com or Marilyn Washabaugh at mwash@bmi.
net. The lodge is located at 351 E. Rose. 
The annual Downtown Trick-or-Treat
event will have the streets packed with
costumed kids and adults as businesses hand
out candy to the masses from 3pm-5pm.
Several thousand people are expected
downtown for the event. The Downtown
Walla Walla Foundation will provide crossing
guards to help families cross Second Avenue
to get to the businesses on West Main Street.
For more information, call 529-8755. 

Winemaker Lunch October 12

Join the Winemaking Team for lunch
at Dunham Cellars on October 12! They
will start with a tour of their winery, which
is located in a WWII airplane hangar. Then
enjoy a casual lunch paired with their awardwinning wines and the chance to see ‘crush’
in action! $65/$60 for Wine Club, includes
meal, wine, tax, and gratuity. Starts at noon.
Visit www.dunhamcellars.com for more
information.
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Roller Girls End 2013 Season
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Wild Scallions Junior Derby team as they take
on the Cherry Bombers. Junior bout starts at
5:00pm and Walla Walla Sweets start at 6:45
p.m. Tickets at the YMCA, Book & Game and
brownpapertickets.com. Pre-sale; $8, $10 at
the door. 

Fall Furr Ball October 19

The Fall Furr Ball is Blue Mountain
Humane Society’s largest annual fundraising event. The party will be held Saturday,
October 19, 2013, beginning at 6pm with
a host social hour. Featuring dinner, a
live and silent auction, dancing to lively
music of a local band, and gambling in their
casino, there will be something for everyone.
Tickets are just $50 per person and include a
host social hour and $100 in play money to
gamble with, as well as two bottles of wine
for each table of eight guests. Please join
them in making this year’s event successful by
being a sponsor, purchasing tickets, making
a generous donation to the live or silent
auction, and telling your friends and
neighbors about the event! 

Promotions At Baker Boyer

Baker Boyer Bank announced that it
has named Mark Kajita, Executive Vice
President and Wealth Management Division
Manager, as President/Chief Investment
Officer effective in January 2014. Long-time
President and CEO Megan Clubb said she
will hand over many of her day to day responsibilities to Kajita, and work with him in a
co-leadership role. She has been with the
bank for 23 years and was named president
in 2000 and CEO in 2002.
It was also announced that Peter Allen, a
member of the sixth generation of the bank’s
founding family, will replace Kajita as Wealth
Management Division Manager.
“I can enthusiastically welcome Mark
and Peter to their new roles in large part
because of our leadership team and great
employees,” Clubb said.
Clubb has also been recognized for her
leadership and mentoring of women in
banking and was named one of 10 Women
of Influence by Seattle Magazine. She is a

Members’ News Flash
director of the Federal Reserve Board, Twelfth
District in San Francisco and is a Trustee at
Whitman College.
Kajita is a Walla Walla native and earned
his B.A. in Business Administration from the
University of Washington. He has over 20
years of experience as a licensed C.P.A. Kajita
joined Baker Boyer as a portfolio manager
in the Investment Management and Trust
Group in 2003. He rose to the rank of Senior
Portfolio Manager prior to his promotion to
Executive Vice President and Wealth Management Division Manager and member of the
bank’s Executive Committee in 2010.
“I am very pleased at having the opportunity to work with Megan and the rest of
our leadership team and our employees to
help Baker Boyer Bank maintain its position
as a top performing bank and a great place
to work,” Kajita said.
Allen has strong roots in Walla Walla
with a B.A. from Whitman College and a
JD from the George Washington University
School of Law. He practiced law in Tacoma
for five years before returning to Walla Walla
in 2006 to join Baker Boyer Bank as a trust
officer working closely with Kajita. Allen
joined the Board of Directors of Baker Boyer
in 2011 and is currently the leader of the
Yakima Wealth Management team.
Headquartered in Walla Walla, Baker Boyer
Bank is the oldest independently owned
community bank in the state, with 5 branches and wealth management and business
banking offices in Yakima and the Tri Cities. They have 179 employees and currently
manage over $1 billion for its investment and
trust clients through its Wealth Management
Division. 

Family Meal Time Classes

The Moms’ Network is excited to
announce the launch of a new Family
Meal Time class on October 8. The goal of
the Family Meal Time program is to focus
on the family meal as a way to build and
strengthen families. By learning tips to be
better organized for meal time, families can
enjoy eating together and sharing the day’s
events.

Chef Damon Burke of Salumiere Cesario. will discuss how to shop, prepare and
organize a frozen dinner plan. Having frozen
dinners on hand can elevate meal time stress
on those busy afternoons.
Class is $10 per person and space is
limited. To learn more about the Moms’
Network Family Meal Time program or
to reserve your spot please contact Beth
Swanson at 509-301-7471 or beth@themomsnetworkww.com 

Grape Line Milestone

The week of August 12, Grape Line carried
their 40,000th passenger since starting
operations in November 2007. In 6+ years,
they have averaged over 6800 passengers per
year. In carrying those 40,000 passengers,
they have traveled over 588,000 miles
between Walla Walla and Pasco. Grape Line
makes three round trips a day between Walla
Walla and Pasco. In Pasco, you can access
Greyhound, Amtrak, Ben Franklin Transit,
and Pasco Airport. Fare between Walla Walla
and Pasco is $15.
If you would like more information,
please go to their website (www.grapeline.
us), check us out on Facebook (https://www.
facebook.com/Grape-Line), or contact their
ticket office at (509) 529-7442. 

Winemaker Dinner October 5

Join DaMa Wines, Trust Cellars, and
Mark Ryan Winery for the First Annual
Urban Crush (An Alley Dinner) on Saturday,
October 5. James Beard winner & renowned
Seattle Chef, Matt Dillon, will be preparing
a Fall feast sourcing the finest and freshest
ingredients from local farmers throughout
the Walla Walla Valley. Starting at 5:00pm,
the experience will start at Trust Cellars.
Sample their wines and enjoy appetizers
and then move to Mark Ryan Winery and do
the same. Eventually you’ll end up at DaMa
Wines tasting room, do some tasting and
then be seated for dinner.
Urban Crush promises to be a one-of-akind dining experience. Purchase your tickets
by calling 509-301-5847. 
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RENEWING
MEMBERS(SINCE)
Ace Hardware (‘09)
Allstate Insurance Colligan Agency (‘05)
American Cancer
Society (‘12)
Ameriprise Financial
- Larry Hoof, CFP (R)
(‘09)

Blue Mountain Heart
to Heart (‘08)
Blue Mountain Land
Trust (‘09)
Canoe Ridge Vineyard
(‘12)
Cottage Gardens (‘06)
Cruise Planners (‘02)

Di Nonna (‘07)

Annual
Banquet
“Stars
of the

Basin Disposal of
Washington, LLC
(‘08)

Denture Design
Studio (‘07)

131st

Valley”

Marcus Whitman Hotel

Save The Date!
December 4 - 5:30pm
Marcus Whitman Hotel
& Conference Center

RSVP for Dinner
$60 per person

Hosted by
The Walla Walla Valley
Chamber of Commerce

Donate a Silent
or Live Auction
Item

6 West Rose Street
Walla Walla, WA

RSVP 525-0850
Continued on page 7

THE U-B BRINGS NEW
CUSTOMERS TO YOUR DOOR.
WALLA WALLA

Union-Bulletin.com

2nd &Tietan • 1355 W. Poplar • 522.2010 • gesa.com
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UNION-BULLETIN
We Bring the Valley to You

Call 525-3304 for more information.

RENEWING
MEMBERS(SINCE)

The 131st Annual Banquet

E Street Driving
School, LLC (‘08)

“Stars of the Valley”

NOMINATE A WORTHY INDIVIDUAL: The Walla Walla Valley Chamber of Commerce
is accepting nominations for the 2013 Awards of Merit until October 11. The Award of Merit
recognizes an individual for consistent and significant community service over a minimum
of 15 years. The spirit of the Award is to honor a person’s commitment toward improving the
quality of life for the citizens of our community. The celebration of the award recipients also
serves to inspire others to achieve new heights in service to their community.

Eagle Meadows
Assisted Living (‘02)
Eagle Springs Memory
Care Community
(‘99)

We invite you to participate in this year’s event by submitting a nomination. Nomination
forms are available at the Chamber or online at wwvchamber.com.

First Presbyterian
Church of Walla
Walla (‘03)

SPONSOR AND PROMOTE YOUR BUSINESS: Each year the business community comes
together for this spectacular event and decorates the tables. This is a great way to advertise
your business to over 400 people as the event sells out every year. There are two options
available: Table Host or Table Sponsor and benefits include:

Jubilee Youth Ranch
(‘06)

Table Host Benefits – $800.00

•
•
•

Junior Achievement
(‘07)

10 banquet tickets (valued at $600)
Banner recognition at the banquet
One logo feature in the ChamberNews, published monthly and distributed to all
Chamber member businesses
Company logo on the banquet invitation and in the program
One logo feature in a thank you ad with the Walla Walla Union-Bulletin
One table to decorate the day of the event

Northwestern Mutual
(‘08)
Positive Life Radio KGTS (‘04)

Table Sponsor Benefits - $100.00
•
•

Company recognition in the event program
One table to decorate the day of the event

Forms are available on the Chamber website, wwvchamber.com or contact the Chamber
at 525-0850 for more information.

Last year’s Table Design Award winners.

2nd Place:
Community Bank

BUTLER CARPET CLEANING

No-Soap Cleaning Process		 		Carpet Cleaning
Upholstery Cleaning		 		Tile Cleaning
Locally Owned & Operated		 		Commercial & Residential

TONY RUKAVINA
Owner
509-956-9996

Let the “BUTLER” Do it!

Sterling Savings Bank
- Walla Walla (‘83)

3rd Place:
Columbia REA
Photo by Custom Photo, Inc.

Photo by Custom Photo, Inc.

1st Place:
Walla Walla General Hospital

OMS
2 RO 5
$7

Red Monkey
Downtown Lodge
(‘09)

Stone Creek Manor
(‘06)
Super One Foods
(‘02)

Continued on page 10

Our Personalized
Products include:
• Calendars
• Caps
• Shirts
• Jackets
• Mugs
WE’RE HERE!
• Pens & Pencils
860 NE Rose, CP • 525.7630
and much more!
mail@graphicapparel.biz

81870 sl

•
•
•
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Baker Boyer Bank
Peter Early
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Promote Your Business For Free
re you trying to get more customers for
your business, or perhaps get a new
business venture started? Then you are
probably wondering how to promote
your business. If you are a little strapped for
cash, the more conventional means of advertising might not be in your budget right now.
Consider some of these steps below to get free
advertising and exposure for your business.
1. Offer your services for free to local
organizations that would benefit. For
instance, if you know how to build a website
you could offer to help the local Humane
Society get online.
2. Send out press releases about your
business. If you are just starting out your local
paper may have a section in their paper where
you can send your press release
3. Get involved in civic organizations
in your area. Join the the Rotary Club,
The Exchange Club, or Lions. Get to know
those members you are associated with. Be
involved and don’t just use this as a marketing
opportunity or it will backfire on you.
4. Write articles about your area of
expertise and submit it to local newspapers
and magazines in your area. Work in some
info about your business, but don’t make it
too overt.
5. Teach classes in your community. If
your business area lends itself to a lot of
special knowledge, offer to teach some free
classes at local venues. Or sign up to be a
teacher for Community Education classes
through a local college.
6. Donate a prize to a local fund raiser. If
you make or sell hard goods donate products,
and if you have a service business donate a gift
certificate for your services.
7. Network with other people who have
businesses compatible to yours. If you have
an area of expertise that they don’t offer,
they may recommend you to their clients.
8. Offer your services at local events and
venues. Are you a make-up artist or hair
stylist? Offer to help out with a local fashion
show, community play or bridal event.
9. Offer to speak at a local event or

Service Since 1972
• WIRING & REPAIR
• PUMP SALES & SERVICE
• SECURITY SYSTEMS
• FIRE ALARMS
•
• COMPUTER SALES & SERVICE

24 HR EMERGENCY SERVICE

1421 Dell Ave., Walla Walla

WA DOYLE EI277CL • OR CCB#19588
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529-2500

meeting. Perhaps you have a
photography business. You
could speak to a local travel
club and give them tips on
how to take great photos on
their trips.
10. Give away your item or
services to friends and family
members. This is a fast way
to get word-of-mouth buzz about your business started – the best advertising to have!
11. Use Your Chamber Tools. You have
some great marketing tools that are available
to you through your membership. Take
advantage of them. Let the Chamber know
what you have going on.
All of these ideas are a great way to start
promoting your business. When you feel you
are ready to expand, check out our Member
2 Member discounts on our web site www.
wwvchamber.com. You will find a list of great
Chamber members that are offering discount
on advertising packages. The only way to be
successful is to let people know what you are
doing! 

Business After Hours
Business After Hours on October
8 will be hosted by Whitman College.
Join the faculty and staff of Whitman
College as they highlight some of their
outstanding students and educational
departments. Catering will be by Bon Appetit
and a selection of beverages will be available.
If you have not experienced a Walla Walla
Valley Chamber of Commerce Business
After Hours, you are missing out. Grab a stack
of your business cards and start handing
them out at our next BAH at Whitman
College on October 8 from 5:30 - 7:00pm.

Welcome To Our New Chamber Members

Attitude Marketing, 20 S. Blue St., WW 509-540-0931
Grow your business and strengthen your brand with a strategic approach to design, public
relations, promotions, social and traditional media, and client relations management.
Auto Salon, 2034 Glen Erin Dr., WW 509-540-0149
Complete auto detailing; free pickup and delivery, customized packages, interior stain
protection, exterior paint sealants.
Haulin’ Sass Mobile Boutique, 1316 FIgueroa St., WW 509-240-0343
A mobile boutique in a 1967 Fireball camp trailer! Featuring a blend of the new and the
vintage, from the shabby chic to the retro.
Lion’s Gate Apartment Homes, 2222 E. Isaacs Ave., WW 509-529-7368
Lion’s Gate apartment homes in Walla Walla Washington is upscale living in the perfect
location. Conveniently located in east Walla Walla
Sole Rosso, 891 Dow Dr., WW 509-520-4814
Family-owned estate winery, event location, wedding venue, guest rooms, musical events
and of course tasting room.
The Weinhard Cafe, 258 E. Main St., Dayton, WA 509-382-1681
The Weinhard Cafe is a modern American restaurant using local, sustainable and scratch
made cuisine. We offer brunch, lunch, dinner and catering.

Do you have a new member to refer? Email Betsy at bhadden@wwvchamber.com.

Batter Up! We Are Heading To
Spring Training
Are you a baseball fan? Have you ever dreamed
of heading down to Arizona to see the Mariners
in Spring Training? Well, if so, you are in luck,
because this March, the Chamber will be leading
a trip to Peoria, Arizona to watch the Seattle
Mariners kick off another Spring season in the
Cactus League.
To find out more, please join us for an
informational kick-off event on Tuesday,
October 15, at the Red Monkey Downtown Lounge at 6pm where all of your
questions shall be answered and where you might also have a chance to win some
great prizes. Stick around after the event for a special baseball-centric trivia night
along with some great food and drink specials!

AMBASSADORS
Chris Jonlick
Inland Cellular
Terra Luthi
Holiday Inn Express
Kimberly McDaniels
Krivoshein Financial
Judy McDole
Walla Walla School District
Jim Pease
Windermere Real Estate
Sheila Peterson
McDonald Zaring
Insurance
Wade Robbins
Banner Bank
Sandi Rowe
Community Bank
Andre Selfa
Gesa Credit Union
Tom Stokes
Windermere Real Estate
Erica Walters
Shakespeare Walla
Walla

Batter up for some great baseball
trivia and information on the Chamber’s
Mariners Spring Training trip. It’s time to
experience the Cactus League! 

Connected Since 1890.
Better ideas. Better banking.

Walla Walla Main
Eastgate
Ninth Avenue
(509) 526-8731 (509) 529-8181 (509) 527-6460

www.bannerbank.com

College Place
(509) 527-3646
Member FDIC
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win
RENEWING
MEMBERS (SINCE)
Sustainable Living
Center (‘08)
Walla Walla Catholic
Schools (‘12)
Walla Walla Corn
Maze (‘04)
Walla Walla Electric
(‘82)
Walla Walla
Professional
Firefighters Local 404
(‘91)
Windermere Real
Estate - Melissa Tetz
(‘11)
YWCA (‘77)

Ambassador Profile

Name: Michelle Conner
Occupation & job title: Baker Boyer Bank-AVP Financial Advisor/Private
Banking
Hometown: Walla Walla
College or University attended: Walla Walla Community College for
Cosmetology
What are some of your hobbies? Woodcarving, theatre, cooking,
reading, business networking, cheering on the Walla Walla Sweets, sending
cards to people for no particular reason
Where do you see yourself in 10 years? Wherever life takes me-my life
has never gone according to plan-in a good way, so living and enjoying the moment while
making short term goals is my way!
List 3 things you have accomplished that you’re proud of:
• I performed a dance routine in the middle of the Kingdome
• Appeared in a few productions at the Little Theatre of Walla Walla
• Graduated from Cannon Financial Certified Wealth Strategist program
What do you like best about being an Ambassador? In my role as an Ambassador, I enjoy
meeting people in the business community and introducing them to other business partners
resulting in an increase in their reach and client base. We are all in this together!
Tell me one thing about yourself that nobody would ever guess: I actually have a beautiful
singing voice but I am too shy to sing in public.
List 3 things that you would put on a “Bucket list”:
• Attend the Opera at the Arena de Verona-preferably Puccini’s Turandot
• Attend the Macy’s Thanksgiving Day Parade in New York City
• Attend Opening Day at Fenway Park
What is your favorite thing to do in Walla Walla? Brunch with friends!
If you had the entire day off to do ANYTHING you wanted with WHOEVER you wanted,
what would it be? I would start with Brunch with friends at Bacon & Eggs, go for a walk
around Bennington Lake with friends, have a pedicure from Marissa at Impress, hop in my
convertible and drive through the vineyards south of town with the top down and opera
turned up, visit a few wineries with friends-or George Clooney-or both, read a few chapters
of a great book on my porch, dinner with friends on the patio at T Maccarone’s, brasserie four
or South Fork Grill and finish with Gary Winston and the Real Deal at Vintage Cellars. 

Affordable Healthcare Seminar

Join us Tuesday, October 1, from 8:00-9:30am at the Holiday Inn Express for a panel
discussion seminar on Health Care Reform that will focus on the State Health Exchanges and
the Individual and Employer Mandates for 2014.
Presenters will be Josh Goller from the Simmons Insurance Group and Courtney Moore,
CPA, Zalaznik, Moore & Associates. Josh has spent the last three years immersing himself into
the Health Care Reform world. Courtney will be providing advice for businesses on the impact
of the healthcare reform.
Other panelist presenters will be geared toward large and small employers and business
owners, human resources professionals, health care professionals, consultants and attorneys.
This will prove to be a very informative seminar with key information into the launching of
the new Exchange.
The seminar is co-hosted by the Holiday Inn Express. 
Eye Examinations
Eye Health Management
Contact Lenses / Sunglasses
Large Frame Selection

Since 1949

509.529.2020
Valley Vision Clinic
22 West Main Street
Walla Walla, WA 99362
www.valleyvisionclinic.com
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Accepting New Patients

Optometric Physicians
Dennis Poffenroth, O.D.
Luther Ness, O.D.
Rebecca Musick, O.D.
Angela Ferguson, O.D.
Jeremy Beam, O.D.
Rick Harrison, O.D.

CCB 199419

Monthly Statistics - July
Phone
Walk-in
Totals
YTD

Plan
Center
22
25
47

Tourism

Relocation
23
18
41

Event
Info
31
14
45

Business
Assistance
35
9
44

Member Info/
Referrals
101
62
163

118
74
192

321

1328

367

1144

478

1251

Continued from page 1

for them?
9. Where is the gate in the fence? This
question is about anticipating challenges and
problems that will arise as you move ahead.
Where, how and when the fences will go up
that impede your progress or could become
fatal to your initiative? Where and what are
the ‘gates’ that provide passage through the
problem?
10. How do I define success? You need
to have defined and measurable benchmarks
to measure your progress. How do you know

Walla Walla
Valley Map

‘are we there yet’ if you are not crystal clear on
the destination? Have a plan how often you
measure your anticipated results against actual
results and know how you will accomplish
course corrections.
I have found these strategy questions helpful
in both my professional and personal endeavors.
Often if I find myself ‘stuck’ on solving some
issue, I realize I haven’t been asking the right
questions. My hope is that they will lead you
to a great view of the horizon. 

The time has come to
update the ever popular
Walla Walla Valley Map
designed & distributed by the Chamber. 25,000 copies of this map are
distributed every year to tourists
and locals alike. Your business can
be one of those featured on the map.
There are several sizes to choose from.
Business card size to full panel--choose
whatever fits your needs the best.
Call today to promote your business in
the only official Chamber map in the
Valley.

Contact the Chamber at
bhadden@wwvchamber or
call 509-525-0850 today.

Advertise Your
Business or Event

Newsletter insert advertising has been rated one
of the best, most cost-effective forms of advertising
by members. For just pennies per reader, you can
put your information in front of highly targeted local
businesses and community members.
Your Chamber membership entitles you to
advertise your business or event in the monthly
ChamberNews. Only Chamber members can advertise in
the newsletter, so you are able to target other committed
businesses who care about our community and the
success of business in the Walla Walla Valley.
P r ov i d e 90 0 c o p i e s o f yo u r i n s e r t o n
regular weight, 8.5”x11” non-glossy paper that is not
folded. The cost for this insert is $150, which covers
postage. The insert is an excellent, cost-effective way
to promote your Chamber member business.
To get your insert into the November
ChamberNews,please have your inserts to us by 5:00
pm on October 14, 2013. Inserts are typically due the
second Monday of each month.
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September Business After Hours
BUSINESS
AFTER HOURS

Walla Walla Union-Bulletin hosted September’s
Business After Hours.
Thanks for the awesome tour behind the scenes.

October 8
Whitman College
Walla Walla

Photos by Custom Photo Inc

November 12
Open! Call Betsy
to reserve your
Business.

2013
CHAMBER
EVENTS
Health Care Reform
Seminar
October 1
Candidate Debate
October 1
Government
Contracting
Workshop
October 3
Chamber Trip
Kickoff Event
October 15
Quarterly
Luncheon
October 16
Legislative
Luncheon
Nov 13
Annual Banquet
December 4

176 Wine Valley Road, Walla Walla, Washington
www.winevalleygolfclub.com

CONTACT US

29 East Sumach | PO Box 644 | Walla Walla, WA 99362 | Phone 509.525.0850 | Fax 509.522.2038
info@wwvchamber.com | wwvchamber.com

