ChamberNews
April 2014

The Number One Business Advocate In The Walla Walla Valley

OUR MISSION

T h e Wa l l a Wa l l a
Valley Chamber of
Commerce is a member-focused organization and community
partner that fosters a
sustainable, healthy
and vibrant economic
environment through
business promotion,
education and services.

INSIDE
Page 2
—A Look Back, A
Look Ahead
Page 3
—New Marketing
Techniques and
Opportunities
Page 4-5
—Members’ News Flash
Page 6-7
—2014 Business
Summit
Page 8
—Welcome New
Members
Page 9
— Through
Partnership, We are
Stronger
Page 10
—February Business
After Hours
Page 11
—Business After Hours
—Advertise Your
Business or Event

Top Speakers are set for the Summit!
• David Woolson, President and CEO
hope you have already purchased your
tickets to the Walla Walla Business
Summit being held on Friday, April
11th at the Marcus Whitman Hotel. This
event will sell out, so don’t miss out!
We have a fantastic line up of panels
and speakers. They will cover a wide array of
relevant business topics, trends and insights into growing industry sectors in the
Northwest. You can get all of the latest at
www.wwbizsummit.com. Recent additions
to the Summit roster include:
1. Tom Skerritt. Noted actor, director and
writer Tom Skerritt will be one of our keynote
speakers. Tom has been a strong advocate for
growing the film and media industries in the
Northwest. His film and television credits are
impressive. Tom has worked on such films
as Top Gun, A River Runs Through It, Steel
Magnolias, Mash and 40 other films. His
television credits include Cheers, Leverage,
The Fugitive, and over 70 television productions. Tom won the Emmy for Best Actor in
the television series, Picket Fences.
2. Business Financing: Tips, Trends
and the Search For the Secret Pockets. This
panel discussion will feature experts from a
wide variety of lending sources for business.
They will give an overview of traditional and
unconventional resources for capital to start
or grow your business.
3. The Business of Fine Living. This
panel features Maneet Chauhan, star of the
Food Network’s hit series “Chopped.” She
has developed a very interesting global career
in cuisine, television, publishing and product
development. Joining her on this panel will
be Doug Singer, Travel Editor for Jet Set
Magazine and Vivek Deora, an international
entrepreneur in high end restaurants and
other businesses. They will share business
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lessons learned on a global
basis that can be adapted
to your business.
4. Technology Trends
For Business. This panel
will get you up to speed
with the latest tools
and trends in business
technology. The panel will
cover broadband, cloud
computing, CRM and sales tools and the
latest in mobile technology. It will also give
you a sneak peek on what is on the technology
horizon.
5. The Business of Games. Matt Hooper,
partner at Foster Pepper in Seattle will be
one of our Summit keynote speakers on the
growing importance of the interactive game
industry to the Northwest economy. Matt will
also give lots of examples of how games are
being used in other industries for corporate
development.
Additional topics at this year’s Summit
include:
1. Managing Conflict: How To Deal With
10 Workplace Problems Without Getting
Sued
2. The Social Media Horizon-Using the
Right Tool For the Right Audience
3. The Northwest Creative Economy:
Film, Television and New Media
4. Preventative Maintenance For Your
Business-The Owner’s Manual
5. Broadband: Why the Big, Big Cities
Should Start To Look Over Their Big, Big
Shoulders
6. Tips, Techniques and Trauma of
Customer Service

Continued on page 8
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• Damien Sinnott, Vice President of Public Policy and Business Development
s I write this, the regular Washington politics to be particularly
Originally
State legislative session is coming challenging.
to an end and unless something elected and re-elected to
completely unthinkable occurs, our the State House as a
legislators will return home to district with- Republican, Tom switched
out having to partake in a special session for parties in 2006 when he
the first time in several years. This was a short ran for the State Senate;
during
the
session and an election year, so there were however,
no real expectations for major legislative 2013 and 2014 legislative
milestones and frankly sometimes no news session Senator Tom was
is honestly the best news of all. Thus, despite one of two Democrats
much political posturing on both sides of that left the Senate
the aisle, from a public policy standpoint it Democratic Caucus to join forces with the
looks like the status quo shall be preserved. Senate Republicans to form the Majority
Nonetheless, we did get a preview of some Coalition Caucus. Now up for re-election,
of the things to come as we head into the Senator Tom finds himself shunned by his
own party and facing a serious Democrat
election cycle.
Elections are almost always fairly divisive, contender. He has hired a Republican to
and judging by the posturing at our State manage his campaign, and if a Republican
Capital I suspect that we may be in for a candidate decides to enter the race it will in
bumpy ride during this political campaign all likelihood be at the behind-the-scenes
season. For better or for worse, we now live urging of the Democrats. Confused? Yep,
in a political age where we tend to place most that’s what happens when someone tries to
of our focus on our disagreements, rather walk the political fence these days.
This legislative session did highlight a
than on our common ground. This forces
those running for office to devote most number of issues that are likely to be the
of their energy to catering to the margins, focus of more than one political campaign
as compared to the middle-of-the-road in the next several months, the biggest
where most of us tend to reside. I suspect that and most obvious being the debate over
is one of the reasons we have seen so much minimum wage. Democrats will appeal
political dysfunction as of late, particularly at to their base by arguing that an increase
the national level. Gone are the days when in the minimum wage is necessary to help
candidates like Ronald Reagan believed that pull hard-working folks out of poverty, and
“someone who agrees with me 80% of the Republicans will contend that an increase
time is an 80% friend, not a 20% enemy.” in the minimum wage will devastate small
And in this all or nothing political climate, business and increase unemployment. Battle
there are plenty of issues and races that will lines will be drawn and voters will be asked
to choose between workers and employers - a
divide us come November.
One of bumpier political races to keep non-sensical choice if I have ever heard
an eye on this election cycle will be the race one, but who says political battle lines have
for Senator Rodney Tom’s seat in the 48th to make sense? We will likely also witness
legislative district. Senator Tom is a good several debates over tax incentives, or tax
example of what happens to politicians loopholes, with the nomenclature changing
that choose to disregard party lines in order depending upon who is speaking. We shall
to remain true to their middle-of-the-road not be allowed to take the rational middle
political convictions. Senator Tom’s district ground of supporting the particular incenincludes Medina which has a largely affluent tives or loopholes that make economic sense
socially liberal and fiscally conservative and abandoning the others; rather, the issue
demographic, and in his effort to represent will almost certainly be framed in an all or
this position Senator Tom has found partisan nothing sort of way that makes sense only to
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New Marketing Techniques and
Opportunities
• Casi Smith, Director of Special Events
appy April all Chamber Members!
I can’t wait for Spring to hit our
beloved Valley with a new season,
and new opportunities springing
up for our members.
The Walla Walla Valley Chamber of
Commerce goal is, of course, to further the
interests of businesses and advocate on
behalf of the business community. We also
supply various marketing opportunities for
local businesses for marketing purposes
through use of social media, marketing
strategies, event planning and advertising.
We are currently promoting a new,
exciting advertising tool offered to new and
current Chamber members. The Chamber
will be offering electronic ad message space in
the form of static “electronic slides” on its new
50” television located in the Chamber Lobby
reaching hundreds of visitors each month!
This is your chance to try our new ad medium
at a special introductory rate for a limited
time (up to June 1, 2014). Your message
plays in rotation with others in full color
during business hours. You can provide us a
pre-produced slide of your own logo, photos
and verbiage (i.e. simply a shot of your
business card) or have the Chamber custom
create one for you…all starting as low as $20
per month (regularly $35 per month) during
our new introductory rate! Jump on board
and get your business name out there with
a whole new marketing technique! Visit our
Chamber website or call (509) 525-0850 for
more information.
Speaking of marketing techniques, let’s
take a look at others that may help your
business grow:

H

Marketing Techniques

A marketing strategy is an overall marketing plan designed to meet the needs and
requirements of customers. The plan should
be based on clear objectives. A number of
techniques will then be employed to make
sure that the marketing plan is effectively
delivered. Marketing techniques are the tools
used by the marketing department. The

marketing department will
set out to identify the most
appropriate techniques to
employ in order to make
profits. These marketing
techniques include public
relations, trade and consumer
promotions,
point-of-sale
materials, editorial, publicity
and sales literature.
Market research enables
the organization to identify the most appropriate marketing mix. The mix should consist of:
• the right product
• sold at the right price
• in the right place
• utilizing the most suitable promotional
techniques.
To create the right marketing mix,
• The product has to have the right
features - for example, it must look good
and work well.
• The price must be right. Consumers will
need to buy in large numbers to produce a
healthy profit.
• The goods must be in ‘the right place at
the right time’. Making sure that the goods
arrive when and where they are wanted is an
important operation.
• The target group needs to be aware of the
existence and availability of the product
through promotion. Successful promotion
helps a firm to spread costs over a larger
output.
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Advertising, Promotion, Packaging
and Branding

Advertising, promotion, packaging and
branding are important marketing tools which
are used to make products and services more
desirable and hence increase sales and profits.
Any form of publicity is advertising.
There are two main forms of advertising,
although in practice the two are inter-related.
The informational aspect of advertising
involves providing information about products,
services, or about important issues. For
Continued on page 10
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Members’ News Flash
Becky’s New Car
”When a woman says she wants a new
car, what she really wants is a new life,” says
Becky Foster. Jump in with her for a hilarious
and touching trip as a chance encounter sets
her off on a joy ride that will jeopardize and
alter everything she holds dear.
The Little Theatre of Walla Walla presents,
“Becky’s New Car.” A comedy by Steven Dietz,
directed by Nancy Simon and produced by
Jan Torland. April 4, 5, 11, 12, 13 (matinee),
18, 19, 20 (Easter matinee).
This musical has continually received
rave reviews. “Becky’s New Car” is that
perfect blend of hilarious comedy and
substantial weight, a story about choices and
consequences that could believably happen
to anyone.” —Broadway Hour.
For tickets visit www.ltww.org or call
509-529-3683. 

Weekend of Feast
Friday, April 11 is Chefs’ Table on First
beginning at 6 pm:
Chefs’ Table on First begins with a Downtown Wine Reception, under the big tent,
featuring tastes from six established Walla
Walla wineries and passed hors d’oeuvres.
Guests then take their seat for an elegant
multi-course dinner paired with local wines
to perfectly complement the specially
designed menu created for guests by Chef
Antonio Campolio of the Marcus Whitman
Hotel, Chef Dan Theissen of the Wine
Country Culinary Institute and Chef Michael
Kline of the Walla Walla Bread Company.
There is limited seating for this intimate
and exclusive dinner. This kick-off to Feast
Weekend is a fundraiser for the WWCC Wine
Country Culinary Institute – all proceeds
will go toward student scholarships and the
Downtown Walla Walla Foundation. The
tickets for this event are $125, all inclusive.
Saturday, April 12 is Feast Walla Walla
from 1 - 4 pm:
Feast Walla Walla is the big party under

the tent on Saturday, April 12. All your
favorite local restaurants, wineries, breweries,
cideries and meaderies will once again tempt
your tongue with their special crafted treats.
Buy your tickets online and receive 12 tokens
(that’s 2 more tokens than tickets purchased
at the door), a Feast plate and a Feast wine
glass. Exchange your token for a bite or sip
from your favorite restaurant or winery. The
beauty of Feast is that you can buy the wines
you taste, right there on the spot! Any half
case (mixed or not) is 10% off and a full
case is 20% off! Stock up your cellar for the
season. Don’t want to schlep your wine
around? We will deliver it to you gratis or
assist with shipping (shipping charges
apply).
Come party with Walla Walla for a
weekend of Feast! Call the Downtown Walla
Walla Foundation at 509-529-8755 for more
information. 

Free Admission
April 26th, from 10am to 5pm is the
Whitman College Renaissance Faire.
Welcome, Gentles, to a day in merry
old England, in Shallotshire. It is a day of
pleasure, to wander, meet lords, ladies, kings,
and peasants, eat pickles, watch a Shakespeare play, listen to the music of bards from
near and far, eat delicious food, and survey
the wares of the merchants. Keep your eyes
open for dramatic moments between Renaissance people both on and off the stage...
The Faire will be held on the lawn and
street in front of the Memorial Building on
Whitman College’s Campus. Join us anytime
throughout the day between 10am and 5pm.
If you would like to dress up, but don’t
have “period” clothing, here are some
suggestions:
Ladies: wear a long full skirt, plain
colored if you can find one, a solid-colored
top, and a fitted vest. Do your hair in braids,
or up under a scarf.
Lords: roll up an old pair of pants, and
tie the cuffs just below your knees. Wear a
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Members’ News Flash
long-sleeved button-up shirt with cuffs, but
leave the cuffs unbuttoned, and use shoelaces
to lace the shirt closed instead of the buttons
if possible.
Anyone: find a sheet, blanket or tablecloth, and throw it around your shoulders as
a makeshift cloak. Fasten it with a cheap pin
from Goodwill or Blue Mountain Humane
Society (or your favorite thrift store).
The Faire is organized and put on by
the Whitman College Renaissance Faire
Committee, an enthusiastic group of
Whitman students and alumni. The Faire
itself is open to all who wish to attend, and
is not limited to current Whitman students. 

Kids’ Show: The Great Kaplan
Gesa Power House Theatre brings
illusion, music, juggling and deadpan
comedy collide in this hilarious vaudevillesque spectacle. David Kaplan plays
“the Great Kaplan”, a earnest vaudeville
performer, who while just trying to do a
good show, inexplicably gets caught in the
crosshairs of the universe. Murphy’s Law
according to Rube Goldberg. As his world
seemingly crumbles, he manages to tame a
rogue bowling ball, juggle furniture, perform
feats of prestidigitation, and play melodies
on concert balloon, turkey baster and his
great grandfather’s ukulele, - all to the
delight of a charmed audience.
This show is the second in the Adventist
Health Little Watt’s Children’s Series of
Family Entertainment at the Gesa Power
House Theatre. Join us Thursday, April 10
at 6pm. Visit www.phtww.com for more
information. 

Winery Tours
Curious about how the “Magic”
happens in winemaking? Want to go
behind the scenes & add to your knowledge of
wine? April 5th from 1 - 2pm join the Cru at
Forgeron Cellars Downtown Walla Walla
Winery & Tasting Room for a complimentary
Winery Tour & Tasting!

Independent
Living
at its Best
Call Park Plaza
to schedule your
personal visit and
complimentary
meal today!

More Than a Tasting Room - Forgeron
Cellars provides wine enthusiasts who are
looking for more than just a “Tasting Room”
experience, an opportunity to sample some
of Washington’s most elegant wines. Located
in an old blacksmith shop at 3rd & Birch,
Forgeron Cellars is within easy walking
distance from Walla Walla’s major hotels
and restaurants.
As guests tour the tank and barrel rooms,
they get an intimate look into the mechanics
of winemaking while being treated to awardwinning red and white wines. Every tour
includes insight into Winemaker MarieEve’s philosophy and how it affects each
individual wine’s character and makeup. Visit
www. forgeroncellars.com for more
information 

Abstract American Mokuhanga
An exhibit of Japanese woodblock
printing styles by masters of the art and how
their work influenced American abstract
printermakers will be at Whitman College’s
Sheehan Gallery through April 18.
The exhibit is titled “Abstract American
Mokuhanga,” with mokuhanga the Japanese
word referring to the sumptuously colored
and visually compelling woodblock print
techniques that transformed Japanese
art during the 18th and 19th centuries,
according to Akira Takemoto, professor of
Japanese studies at Whitman. Takemoto
co-curated the exhibit with Keiko Hara, a
professor emeritus of art.
Included in the exhibit, in the gallery’s
alcove spaces will be prints by regional artists
influenced by the Japanese tradition. They
include James Lavadour, Laura Lee Robison
Holmes, Melissa Webster, Frank Munns, and
various other Whitman and Walla Walla
collection pieces.
Sheehan Gallery hours are noon-5 p.m.
Monday through Friday and noon-4 p.m.
Saturday and Sunday until April 18th. Call
527-5249 for more information. 
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KEYNOTE SPEAKERS
What We Are, What We Can Be
Tom Skerritt, Actor, Seattle
Award winning actor, Tom Skerritt, will be part of the luncheon
keynote entitled “What We Are, What We Can Be.” Tom has been an
active advocate for growing the film and media industries in the state
of Washington for 20 years. He is serious about growing the next
generation of creative talent and started the Film School in Seattle.
Tom will share his insights about the potential of growing the industry
in the state, share some stories from his 4 decade career in the film
and television business, and talk about understanding the importance
of storytelling. His film credits include A River Runs Through It, Top
Gun, MASH, Alien, Steel Magnolias and many more. He also has an
extensive television career and was nominated for a Golden Globe
and won the Emmy for his work on Picket Fences.

Buddha’s Guest
House (‘11)
Cascade Natural Gas
(‘29)
CMBell Company
(‘05)
College Place Heating
& Air (‘69)
Cougar Crest Estate
Winery (‘08)

Why Big, Big Cities Should Start Looking Over
Their Big, Big Shoulders
Robert Bell, Co-Founder, Intelligent Community Forum, New York City
The big, big cities of the world continue to attract money, talent and ambition, but for the first
time in history, there are serious trends beginning to push in the opposite direction. The smartest
small cities – including Walla Walla – are already showing the way, and in this keynote address,
ICF co-founder and author Robert Bell will identify the trends and explain how leading
communities are already building new paths to prosperity.

Country Estates (‘01)
Cummin’s Athletic
Supply (‘49)
Dakota Well Pump &
Electrical Services LLC
(‘12)
Continued on page 7

JOIN US FOR THE WALLA WALLA BUSINESS SUMMIT AS INDUSTRY LEADERS FROM
ACROSS THE UNITED STATES COME TOGETHER FOR A DAY OF INNOVATIONS,
TRENDS AND CONNECTIONS.:

The Business of Games

Matthew Hooper, Chair of Media, Entertainment & Games Group, Foster Pepper PLLC, Seattle
The interactive game industry is a several billion dollar industry in the state of Washington
and produces thousands of high paying jobs. As well as creating products for a global
audience. Matthew will give an essential briefing on the game industry and how companies
outside the industry are using games for their own corporate development.

Experience the difference of BETTER HEARING

Free Hearing Screenings!
` 75-day trial
` Loss & damage insurance
` 3-year warranty ` Advanced digital technology
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Walla Walla
30 W Main St, Ste 205 |

509.876.4541

www.ColumbiaBasinHearing.com
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BREAKOUT SESSIONS

Preventative Maintenance for Your Business - The Owner’s Manual

RENEWING
MEMBERS(SINCE)

A little preventative medicine can help you avoid a major illness (or worse) in your business. Darrah’s Decorator
Join Foster Pepper PLLC attorneys, Steve Fisher and Judith Shulman, in a fast-paced exploration Center, Inc (‘66)
of legal topics important to small, growing and large businesses of all kinds.

The Business of Fine Living

Doug’s Septic Service,

The Northwest Creative Economy: Film, Television, and New Media

(‘87)

This panel has worked in the high flying and high profile businesses on a global basis: ultimate Inc. (‘95)
cuisine, international travel, renowned restaurants, television, and publishing. Get an insider’s
view of fine living and the business that drives it. The panel will share international business Elmenhurst
lessons learned that can be adapted to your business.
Chiropractic Clinic
Leaders of the Northwest Creative Economy join together to share the growing role that the film
television and new media industries are contributing to our economy. Learn what some of the Frosted Cupcake
cutting edge companies and advocates for this industry see on the horizon. This panel will ex- Shop (‘11)
plore how companies and the Northwest as a whole, can continue to grow this vibrant industry.

Tips, Techniques and Trauma of Customer Service

Bill Evans is back at the Summit by popular demand! He is an expert at the “lost art” of
providing customer service. This highly entertaining and informative session will help you build
your business and avoid losing customers that YOU have driven away!
Managing Conflict: How to Deal with 10 Workplace Problems Without Getting Sued
Karolynn Humbred St.-Pierre will go through the 10 most common issues that business
owners and managers encounter, and share how to control these situations. This session covers
everything from water cooler gossip to employee theft and workplace injuries. We will explain
how to handle the most common issues while reducing liability.
The Social Media Horizon -Using the Right Tool for the Right Audience
The tools for social media marketing are rapidly changing and expanding. This session will give
you an essential overview for marketing your business. Dana Plautz will discuss what the best
tools and practices are for your business when it comes to determining your content strategy
and how you can tell a compelling, consistent storyline that both reinforces your brand and
motivates your audience.

Technology Trends For Business

Golden West Estates
(‘01)
Impress Salon (‘10)
JT Bolander CPA, LLC
(‘12)
Kralman Steel Structures, Inc. (‘08)
Lillie Rice Center (‘81)
Little Theatre of Walla
Walla (‘87)

This panel discussion will cover the lastest emerging technology trends and tools for business.
Topics covered will include the latest in mobile technology, cloud computing, broadband and
remote collaboration.
Mackey Vineyards
Business Financing: Tips, Trends and the Search For the Secret Pockets
(‘12)
This panel will feature experts in financing your business. Whether start-up or angel financing,
money to expand your existing operation or to purchase an existing business, this session will NW MedStar (‘12)
give you an overview of traditional and unconventional financing options.
$99 - WALLA WALLA VALLEY CHAMBER OF COMMERCE MEMBERS
$129 - NON WALLA WALLA VALLEY CHAMBER OF COMMERCE MEMBERS
INCLUDES: MORNING COFFEE, KEYNOTES, ALL BREAKOUT
SESSIONS, LUNCHEON AND WINE RECEPTION
FRIDAY. APRIL 11TH, 2014. 8:30 A.M. - 5:30 P.M.
FOR TICKETS AND MORE INFORMATION:
WWW.WWVCHAMBER.COM (509) 525 - 0850
WWW.WWBIZSUMMIT.COM INFO@WWVCHAMBER.COM

Paul Richardson
Agency, Inc. (‘84)
Peggy Chavez-Cazier
(‘04)

Continued on page 10
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www.wwelectric.com
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President
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Accu-Shred
3412 Highway 30, La Grande, OR 503-963-5459
Accu-Shred Waste Pro is a family owned and locally operated company that specializes in
Document Destruction and Bio-Waste disposal!

Wade Robbins
Vice President
Banner Bank
Horte Hernandez
Secretary
Night Life Walla Walla
Kris Youd
Past President
Coldwell Banker
Tara Crain
Copier Service, Inc.
Melissa Bieber
Wells Fargo Home
Mortage
Shannon Block
Block, Maughan &
Associates
Brenda Breshears
Elsom Roofing, Inc
Willy Breshears
CH2M Hill

Welcome To Our New Chamber Members
Brushes ‘n Brix
350 D Street, WW 509-540-4346 brushesnbrix.com
Brushes ‘n Brix Paint ‘n Sip. Follow easy instruction to create an acrylic painting while
sipping Walla Walla Wine. Great music, snacks, fun, refreshing, relaxing. No painting
experience necessary!
Ronald McDonald House Charities of Spokane
1015 W. 5th Ave., Spokane, 509-499-7497 rmhcspokane.org
Ronald McDonald House Charities of Spokane provides temporary lodging, comfort and
support for families with children accessing medical services in Spokane, and supports
related efforts to improve children’s health in our region.
Washington Federal
111 W. Main Street, WW 509-525-4400 washingtonfederal.com
Washington Federal believes that banking is more than a series of financial transactions. It
is a commitment to building relationships by finding simple, practical and common sense
solutions.
Wells Fargo Home Mortgage
206 N. 2nd Ave., WW 509-529-0768 wfhm.com/loans/wa-wallawallabranch-wallawalla
Dedication. Experience. Professionalism. That’s what you’ll notice when working with these
Wells Fargo Home Mortgage consultants. While some are also specialists, all of them can
help with your home financing needs.

Do you have a new member to refer? Email David at dwoolson@wwvchamber.com.
Continued from page 1

The Summit is intended to give a low
cost opportunity to learn the latest on
business issues from industry experts. It is
quickly becoming a major Northwest business
conference and will attract the region’s business
community to Walla Walla. That’s a good
thing!
The cost for the entire day is only $99 for
Chamber members ($129 for non-members).
This includes all keynotes, breakout sessions,
a morning coffee reception, a fabulous
luncheon and a wine reception sponsored by
Express Employment Professionals! I think
you will get some important business tips,
some new connections and find the Summit
is a great investment of your time.

The Summit is made possible by our
Title Sponsor, Community Bank. Thank you!
Additional Presenting Sponsors are Pacific
Power, the Port of Walla Walla, and the City
of Walla Walla. Our supporting sponsors
include Alaska Airlines, Achieva Marketing,
CH2M Hill, Century Link, Inland Cellular,
the City of College Place and Tourism Walla
Walla. Thanks to all of our Summit Sponsors
for helping to make the Summit happen!
So, are you coming? You can purchase
tickets at the website www.wwbizsummit.com
or by calling the Chamber at 509-525-0850.
I look forward to seeing you at the top of the
Business Summit! 

Eye Examinations
Eye Health Management
Contact Lenses / Sunglasses
Large Frame Selection

Since 1949

509.529.2020
Valley Vision Clinic
22 West Main Street
Walla Walla, WA 99362
www.valleyvisionclinic.com
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Accepting New Patients

Optometric Physicians
Dennis Poffenroth, O.D.
Luther Ness, O.D.
Rebecca Musick, O.D.
Angela Ferguson, O.D.
Jeremy Beam, O.D.
Rick Harrison, O.D.
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Through Partnership, We Are Stronger
• Dr. George Bridges, President of Whitman College/Chamber Board of Directors
ike so many aspects of our community, host a regional conference
business in the Walla Walla valley that is dedicated to reducing
thrives thanks to a network of domestic and criminal
collaborative relationships. From violence in the area. The
the moment my wife, Kari, and I moved to conference represents an
the area with our family nearly nine years important partnership beago, we witnessed working relationships tween the Walla Walla
in Walla Walla that made businesses and Police Department, Walla
community organizations much more than Walla County Sheriff, Walla
Public
Schools,
the sum of their parts. Collaborations be- Walla
tween non-profit organizations, city and Walla Walla Juvenile Justice
county agencies, and local businesses were Center, Children’s Home Society of Washing
ton, Friends of Walla Walla, YWCA, Walla
evident everywhere. They continue today.
At Whitman College, we benefit im- Walla Crime Watch, Office of Crime Victims’
mensely from strong relationships with Advocacy, and our local higher education
community businesses, organizations and leaders: Walla Walla Community College,
service partners. Without these relationships, Walla Walla University, and Whitman College.
our college couldn’t provide students with The conference and others like it reflect a
the high quality of support, facilities and shared community commitment to join
opportunities for learning upon which together to address public safety problems in
Whitman’s academic reputation is based. our neighborhoods.
In sum, Walla Walla would not thrive as
These relationships range from partnerships
with building contractors on construction it does today without networks of collaboraprojects to social service agencies and tion like these. David Woolson, President and
schools that welcome our student interns. In CEO of the Chamber of Commerce, routinely
turn, Whitman extends its people, facilities, stresses the importance of cultivating collabvenues and events to individuals and orative partnerships between businesses and
community organizations in helping serve other organizations to advance businesses and
commerce in the valley. Unlike metropolitan
broader community needs.
Our flourishing wine industry offers areas where businesses may prosper despite
another example of how partnerships among being in silos or isolated sectors, our business
businesses driven by a collaborative spirit and community successes often depend
benefit our entire community. With the heavily on strong relationships between
help of the Walla Walla Wine Alliance, the business and community leaders, their employcollaborations among wineries, wine makers ees, and Walla Walla community members.
and restaurants brings us thousands of By working together, our businesses governvisitors and tourists each year. They promote ment and social service agencies will be
our region and its very diverse attractions. stronger. Further, our community will be
Perhaps to no one’s surprise at Whitman, our much more likely to thrive even when the
family and reunion weekends have grown national economy weathers turbulent periods
significantly with the proliferation of wineries and our region experiences shortfalls in
and the international acclaim of Walla Walla federal and state support. Walla Walla is
strong because our relationships with one
Valley wines.
The same type of spirit is evident among another are strong. And by working together,
our non-profit organizations and government we will grow even stronger. 
agencies. Later this month, Walla Walla will

L

AMBASSADORS
Peggy Chavez-Cazier
Individual
Michelle Conner
Baker Boyer Bank
Peter Early
Abadan
Terra Luthi
Holiday Inn Express
Judy McDole
Walla Walla School District
Jim Pease
Windermere Real Estate
Sheila Peterson
McDonald Zaring
Insurance
Sandi Rowe
Community Bank
Andre Selfa
Gesa Credit Union
Tom Stokes
Windermere Real Estate
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win
RENEWING
MEMBERS (SINCE)
R-Kidz Early
Childhood Education
Center, Inc. (‘01)

February Business After Hours

Thank you, Forgeron Cellars for the tours and the award-winning red
and white wines created by winemaker Marie-Eve Gilla.

Stone Creek Dental
Care (‘13)
T. Maccarone’s (‘06)
Three Rivers Winery
(‘00)

Town & Country Tree
Service (‘09)
U.S. Bank (‘58)
Valley Transit (‘81)
Walla Walla County
Association Wheat
Growers (‘83)
WorkSource Walla
Walla (‘62)
Zalaznik & Associates,
PLLC (‘02)

Continued from page 3

example, the government provides information about the dangers of cigarette smoking,
which is an example of informative
advertising.
Persuasive advertising goes further and
uses a persuasive message, for example by:
• showing a famous personality (e.g. Samuel
Jackson/William Shatner) promoting or
using the product
• comparing the advantages of one product
with another
There are a number of processes involved
in producing effective advertising, including:
• identifying
the
most
appropriate
market segments to target the advertising
• choosing the best possible media (i.e. television, radio, posters, newsletters, social
media, etc.)
• projecting the right message in the advertisements
• getting the timing of the advertisements
right
• tracking the effectiveness of the advertising
(e.g. checking to see how many people can
recall the advertisement and its message).
Advertising is just one way of promoting
a product. Promotion is the business of
communicating with customers. There are a
number of ways of promoting products and
services, including:
• in-store promotion e.g. complimentary
samples or services in a promotional
event (i.e. Chamber Events, Business After
Hours, ribbon cutting events, etc.)
• publicity in the media, competitions, and
sponsorship

Full Service Landscaping Professionals
529-2175
info@diamondcutwallawalla.com
www.diamondcutwallawalla.com
FREE Estimates, Walla Walla Valley Chamber member
discounts available!
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• PR - public relations activities (i.e. presenting the public image of a company to a
wide audience)
• present products in attractive packaging
• create an attractive brand for a product.

Sponsorship

Sponsorship is an important way of
promoting the name of an organization.
Chamber events provide perfect avenues
for businesses to participate in sponsorship
opportunities. In return for sponsorship,
the name of the sponsor will be mentioned
prominently in all advertising avenues,
publicity materials, social media (website,
Valley Business News, Facebook, Constant
Contact), programs and other literature
associated with the event (WWV Chamber
Newsletter).
A brand is a product with a unique,
consistent and well-recognized character. The
branding of the product therefore involves
projecting and developing this character. The
uniqueness can come either from an actual
product or from its image - usually created
by its manufacturer through advertising and
packaging. A brand is well-recognized because
it has been around for a long time. It takes
years to develop a brand.
So, keep in mind how you are actually
marketing and branding your particular
business or product and know that your
Walla Walla Valley Chamber of Commerce is
here to help you get started or advance your
marketing techniques in ways you may not
have imagined. We’re here to help you! 

176 Wine Valley Road, Walla Walla, Washington
www.winevalleygolfclub.com

Continued from page 2

those running for office.
So, considering the way that these political lines are being drawn as we head into the
election year, I am actually quite happy that
our legislative session is coming to a close
without any major public policy changes.

Sometimes just preserving the status quo is
as good a result as one can hope for, especially heading into a political season that is
likely to be a little bit bumpy. 

April 8, 2014
Advertise Your
Business After Hours Business or Event
Help us celebrate being voted Walla Walla
Valley’s #1 Rehabilitation Center & place to work.

We look forward to showing you what we are all
about. Enjoy refreshments and don’t forget to bring
a dollar and your business card to enter to win the
50/50 drawing, one of three separate gifts.
• Date night package for 2
• LeFore’s spa package
• Wine Drawing
Team Regency looks forward to this Celebration
and we hope to see you there!
April 8th from 5:30pm - 7:00pm
Regency at the Park
420 SE Myra Road, Walla Walla

Newsletter insert advertising has been rated
one of the best, most cost-effective forms of
advertising by members. For just pennies per
reader, you can put your information in front of
highly targeted local businesses and community
members.
Your Chamber membership entitles you to
advertise your business or event in the monthly
Chamber News. Only Chamber members
can advertise in the newsletter, so you are
able to target other committedbusinesses who
care about our community and the success of
business in the Walla Walla Valley.
Provide 950 copies of your insert on regular
weight, 8.5”x11” non-glossy paper that is not
folded. The cost for this insert is $150, which
covers postage. The insert is an excellent, costeffective way to promote your Chamber member
business.
To get your insert into the May ChamberNews, please have your inserts to us by 5:00pm
on April 16, 2014. Inserts are typically due the
second Monday of each month.

Table Dinner with Maneet
Chauhan at Basel Cellars!!
Chef Maneet Chauhan from the Food Network’s hit show “Chopped”
and Chef Andrae Bopp from Andrae’s Kitchen present...
April 9th - “Roasting Spices - The Flavors of My World”
Cooking Class and Luncheon - 10:30am to 1:30pm
Come and learn! Chef Maneet would like to invite you to join her in
the kitchen for an afternoon of learning, food, wine and fun! Chef
Maneet will show you some of the techniques that she uses to pull the
flavors from her favorite spices. After the cooking class you will get to
prepare and enjoy lunch and wine with the Chef!
$55/person
April 10th - “An evening of food and wine with Chef Maneet Chauhan”
Five course sit down wine maker dinner (2 seatings) - 5:30pm & 8:30pm
Chef Chauhan and Ned Morris would like to invite you out to Basel
Cellars Estate for an evening of food and wine. Chef Chauhan will be preparing some passed appetizers to begin the evening while we all mingle
and then the show begins. We will present a 5 course dinner paired
perfectly with Ned Morris’ wines. So sit back and enjoy!
$125/person
For a sneak peek at the Maneet’s menu for the evening and for more
information go to www.baselcellars.com or call (509) 522-0200.
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March Business After Hours
BUSINESS
AFTER HOURS

Thank you Gesa Credit Union for an evening of entertainment,
refreshements, and the unveiling of the 2014 Balloon Stampede Poster!

April 8
Regency at the
Park
420 SE Myra Rd. WW
May 13
Community Bank
& Walla Walla
Sweets

2014
CHAMBER
EVENTS
Business
Summit
April 11
Business Classic
Golf Tournament
July 9
Business Awards
Showcase
September 13

Smart businesses
are wattsmart.
© 2014 Pacific Power

Annual Banquet
November 19

CONTACT US

wattsmart is registered in U.S. Patent and Trademark Office.

29 East Sumach | PO Box 644 | Walla Walla, WA 99362 | Phone 509.525.0850 | Fax 509.522.2038
info@wwvchamber.com | wwvchamber.com

