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Upcoming Events
EACH FRIDAY
Build Your Business Breakfast
8:00 a.m. - 9:00 a.m.
Denny’s Restaurant
1019 E. Main Street, Santa Maria
Free for Members

Fairpark Celebrates a Santa Maria-Style
Summer with County Fair and Strawberry
Festival

APRIL 12
Principal for a Day Luncheon
12:00 p.m. - 1:00 p.m.
Santa Maria Elks Lodge
1309 N. Bradley Rd., Santa Maria
Chamber Member $20
Non-Member $30
APRIL 18
Santa Maria Connect!: SMVCC’s
Emerging Professionals Network
5:30 p.m. - 7:00 p.m.
Far Western Tavern
300 E. Clark Ave, Orcutt
Free to attend and open to the public
APRIL 20
Mixer: Farmer's Insurance
5:00 p.m. - 7:00 p.m.
Farmer's Insurance
312 W. Main Street
Free to attend and open to the public
APRIL 26
Santa Maria Small Business
Summit
7:30 a.m. - 1:00 p.m.
Radisson Santa Maria
3455 Airpark Dr, Santa Maria
Free to attend, RSVP required

For more event information,
visit www.santamaria.com

Stay Connected
Santa Maria Chamber
santamaria.com
Santa Maria Chamber News
santamariachambernews.com
Facebook
facebook.com/SMVCC
Twitter
twitter.com/SMVCC
Instagram
santamariachamberofcommerce
Email List
http://bit.ly/SMVCCMailingList

The Santa Barbara County Fair, happening July 12-16 this year, draws around 140,000 people each year.
Highlights of the week-long event include the live music and livestock auctions.
“There’s something about the smell of
corn dogs and cotton candy, combined
with the sights and sounds of the carnival
and performers, that makes you feel like a
kid again.”
Santa Maria Fairpark CEO Richard
Persons understands the lure of their two
major events, the 30th Annual Santa Maria
Valley Strawberry Festival (April 28 – 30)
and 126th Annual SB County Fair (July
12-16). The community atmosphere and
the array of attractions both provide make
these festivals a staple in Santa Maria.

30th Annual Santa Maria Valley
Strawberry Festival to provide “A
Jammin’ Good Time”
Each year the Santa
Maria Valley Strawberry
Festival highlights the
valley’s most important crop;
the strawberry. This year marks the
30th year of the festival, happening
April 28 – April 30.
“The Festival attracts more than
70,000 people each year to indulge in
some sweet strawberry desserts, and to
have a little springtime fun,” Persons
said. “With strawberries being such
an important crop in the Santa
Maria Valley, the event highlights not
only the berries but also the growers who
produce them.”
Along with its usual attractions, the
family-friendly festival is adding some
exciting new features for it’s 30th year in
Santa Maria.
“We’re adding Buki the Clown and

her Silly Slapsitck, Magical Comedy Show
that makes kids attending the Festival the
stars of the show,” Persons said. “And as
attendees stroll the grounds they should
also be on the lookout for the Balloonacy
of Dennis Forel. He can twist ordinary
balloons into hundreds of extraordinary
creatures—and he’s got a story to tell with
each one too!”
The festival also offers exhibits that
highlight Santa Maria’s agriculture
industry.
“We’ll have a fantastic hands-on
learning exhibit called Ag-Ventureland
that allows kids the chance to milk a cow,
build a scarecrow, or even saddle a horse,
as well as other ag-related activities.”
Persons says exhibits like AgVentureland are a draw for families because
they provide but fun and educational

“People are always surprised at the
number of varieties that exist, and how
different they all taste,” Persons said. “It’s a
great way for the community to learn just
how many different types of strawberries
our local growers produce, and educate
themselves more on this huge part of our
local agriculture industry.”
But even with all the new attractions,
Persons says people’s reason for coming
back each year remains the same; those
sweet, delicious strawberries.
“Whether they are drizzled over
funnel cake, covered in chocolate, topped
with whipped cream, or simply fresh
from the field, the Santa Maria Valley
Strawberry Festival is the tastiest event
in the valley,” he said. “The Central Coast
has some of the best tasting strawberries
around, and the Santa Maria
Valley Strawberry Festival is a
great place to taste them.”

Annual Santa Barbara
County Fair is a
summer tradition
for community
members.

opportunities for kids. “This exhibit makes
agriculture—and learning about it—fun!”
The festival is also bringing back it’s
popular free strawberry tasting event,
sponsored by California Women for
Ag, with strawberries donated by local
growers.

As any Santa Maria
local will tell you,
summer isn’t complete without a trip to
the Santa Barbara County Fair.
“One of the things that makes the
Santa Barbara County Fair different than
larger fairs is that there is such a direct
connection to the community,” Persons
said. “If you’re new to the community, it’s

Below: Delicious Santa Maria Strawberries are the highlight of the Santa Maria Valley Strawberry Festival,
happening April 28- April 30. The event attracts over 70,000 people each year.

Chamber Officials
2016-2017 OFFICERS
Chairman of the Board
Ed Carcarey, Mega 97.1
Chairman Elect
Cameron Stephens, SM Tire
Vice Chairman
Dr. Ray Arensdorf, Arensdorf
Chiropractic
Vice Chairman
Erika Weber, VTC Enterprises
Past Chairman
Eddie Murray, The Murray Group Morgan Stanley
BOARD OF DIRECTORS
Mark Allen, Marian Regional Medical
Center
Donna Cross, Next Day Signs
Felix Esparza, Community Outreach
Solutions
Jean-luc Garon, Historic Santa Maria
Inn
Era Polly, Era Polly Real Estate
Hugh Rafferty, CoastHills Federal Credit
Union
Donna Randolph, State Farm Insurance
Tim Ritchie, Home Motors

Fairpark Celebrates a Santa Maria-Style Summer
with County Fair and Strawberry Festival
a great way to get an introduction to what
Santa Barbara County is all about because
we focus on highlighting the community.
But it’s also just a lot of fun, and attending
the fair has become a tradition for many
locals in the area.”
Persons says it’s common to see multiple
generations of a family visit together.
“It’s not uncommon to see grandparents
who attended as children, and later
brought their own kids, visiting the Fair
with their grandkids,” he explained. “It’s
heartwarming to see that the event has that
kind of connection with people.”
The Santa Barbara County Fair,
happening July 12-16 this year, draws
around 140,000 people each year.
Highlights of the week-long event include
the live music and livestock auctions.
“We are still in the process of confirming
acts for the Fair, however, we always try to
add several new exhibits and performers
each year,” Persons said. “This year we can’t
wait to present 38. Special, John Michael
Montgomery, and Leann Rimes!”
The event as a whole is not only
enjoyable to those who attend, but benefits
the community as well.
“The Fair provides a place for local
performers to share their talents with the
community,” Persons explained. “Small
and up-and-coming businesses also benefit
from exposure to attendees by having
a booth at the fair. And attendees get a
sampling of all these great things that exist
in their community—all in one place!”
Both the Strawberry Festival and Santa

Whether they are drizzled over funnel cake, covered in chocolate, topped
with whipped cream, or simply fresh from the field, the Santa Maria Valley
Strawberry Festival is the tastiest event in the valley,
Barbara County Fair offer family-friendly
fun and continue to remain summer
staples in the Santa Maria community.
“People report that they visit our events
at the Santa Maria Fairpark for the fair
food, for the rides, and for the exhibits,”
Persons said. “But above all I think it’s
the memories. The Fair and Festival both

bring back childhood memories for so
many people, and then they get to create
new ones.”
To learn more about the Santa Maria
Valley Strawberry Festival and Santa
Barbara County Fair, visit
www.santamariafairpark.com
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Santa Barbara County Energy Watch Partnership
Partnership Project Focus: Highlighting Energy Saving Projects with Local Businesses

Next Day Signs
Next Day Signs, located at 1935 S.
Broadway in Santa Maria, recently had a
Direct Install lighting upgrade through
the Santa Barbara County Energy Watch
Partnership. Next Day Signs is a successful
sign production company which has
been in business for 25 years. Owned and
operated by Donna Cross, the business
benefited from the Partnership program
by having better lighting with reduced
energy use and lower cost.
Staples Energy, the official contractor
for PG&E, upgraded fluorescents to LED’s
on the production floor, replaced outdoor
lighting, and installed new lighting in the

warehouse area. The entire upgrade was
accomplished in one day. Prior to the
installation, a Staples Energy representative
did a walk-through and provided an
assessment that included energy use, costs,
energy saved and cost savings.
“The technicians were Awesome! Very
professional, tidy, efficient and personable,”
according to Donna Cross, President and
owner.
To accomplish the upgrade, Next Day
Signs provided a co-pay amount that was
a fraction of the overall installation and
material cost. The upgrade will pay for
itself in only a few months, and the savings

will amount to $1,400 per year. This is
literally money in the bank month after
month for participating businesses.
The energy reduction from the project
helps the Santa Barbara County Energy
Watch Partnership achieve its annual
goal of reduced energy consumption
throughout northern Santa Barbara
County. The Partnership has assisted
over 400 north Santa Barbara County
businesses to become more energy
efficient since 2010. YOUR company
could be next!

The technicians from Staples Energy upgraded the lighting
at Next Day Signs. The effort was accomplished in one day.
The company’s energy bill will be reduced, and the monthly
energy savings is significant.
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official monthly publication of the
Santa Maria Valley Chamber of
Commerce, 614 S Broadway,
Santa Maria, CA 93454-5111,
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For information about the Energy Watch Partnership and the RMDZ Program, contact:
Dave Cross, Program Manager and Zone
Administrator
Email: dave@santamaria.com
Chamber of Commerce: (805) 925-2403
Mobile: (805) 680-5016

Chamber Membership Corner
Chamber Does...
Industry Tours of Chamber Member Businesses

March Ribbon Cuttings

Every other month, community
members are invited to get a first-hand
look into the manufacturing businesses
in Santa Maria who are members of
the Chamber of Commerce. These
businesses play a vital role in our local
economy.
Santa Maria Valley Chamber
of Commerce Industry Tours are
organized to support, provide
information for, and raise awareness of
industry and manufacturing in Santa
Maria. Factory tours, special events
and timely topics are presented during
the informative tours.
“I’ve been attending the tours for
years and find them very interesting,”
said Les Gilman, Commercial Real
Estate Appraiser. “It is great to learn Community members learn about the tire retread process
about the "who" and "how" of Chamber during an Industry Tour at SM Tire. Indsutry Tours give
community members a first-hand look into the manufacturing
members.”
Jose Huitron, Campus Director for companies in Santa Maria.
SBBCollege Santa Maria, agrees that
the tours provide important perspective into the local Chamber of Commerce members as a way to show
to other businesses and leaders in the area that
economy.
“It is important for us to know what is happening manufacturing provides above average paying jobs
locally and support existing players that play a key to 192 people and millions of dollars of revenue from
role in driving economic development,” he said. “The services supporting this manufacturing operations,” said
Chamber’s Industry Tours provide a great opportunity to James T. Reilly, General Manager of the Gas & Process
network, connect with local leaders, and gain firsthand Division at Atlas Copco Mafi-Trench Company LLC.
perspective into the organizations and companies “Through our tour to Chamber of Commerce members
we hoped to demonstrate we are a safe, environmentally
helping to foster economic vibrancy in our valley.”
Industry Tours are typically held the in the morning friendly manufacturing operation who should be a
of the third Tuesday of the month. They are free and welcome partner in the community.”
Reilly says the tours are a great opportunity for local
open to the public to attend (RSVP is required).
business
leaders to educate themselves and gain valuable
“There are so many people who have lived and
connections
in the Santa Maria community.
worked in the community most of their lives and have
“It
is
up
to
Chamber of Commerce business leaders
not had the opportunity to be exposed to some very
to
educate
themselves
about the manufacturing efforts
dynamic operations that are happening right under
in
Santa
Barbara
County
and (hopefully) support them,”
their nose,” said Rene Zavala, Director of Sales and
he
said.
“We
encourage
our
employees to attend other
Marketing at Lattis Networks. “These are operations that
business
Industry
Tours.
You
never know when you
effect economy and the prosperity of the city. Touring
will
find
a
new
business
partner
or a great business idea
the different industries gives a better understanding
during
a
Chamber
of
Commerce
Industry Tour!"
of the way decisions made on laws and growth of the
community effect different areas of economy and
Santa Maria Valley Chamber of Commerce Industry
expansion.”
Tours
are held the third Tuesday every other month at
Industry Tours so far this year have included Atlas
various
business locations. For more information, visit
Copco Mafi-Trench Company LLC in January, and SM
www.santamaria.com/calendars/chamber-events/.
Tire’s retread plant in March.
For Atlas Copco Mafi-Trench Company LLC , the
Are you a Chamber Member interested in hosting an
tour of their company was an opportunity to show
Industry
Tour? Contact Events Manager Alex Magana at
people the vital role manufacturing jobs play in the
(805)
925-2403
x 814 or alex@santamaria.com.
Santa Maria community.
“Our business saw hosting an industry tour for

State Farm Insurance - Donna Randolph
1103 E Clark Ave, Suite D
Orcutt, CA 93455

Carniceria El Matador, Inc.
101 N Depot # B
Santa Maria, CA 93454

Cellular Sales
1876 North Broadway
Santa Maria, CA 93454

New Members

Morris & Garritano Insurance
2721 Santa Maria Way
Santa Maria, CA 93454

The Santa Maria Valley Chamber of Commerce is proud to welcome these new members for
the month of March. We appreciate their vote of confidence in our ability to add value to their
business and to create a strong local economy together.
Alliance for Pharmaceutical Access, Inc
506 E Plaza Drive, Suite 5, Santa Maria,
(805) 614-2040
www.apameds.org
Cellular Sales
1876 North Broadway, Santa Maria
(805) 347-0012
www.cellularsales.com

Harvest Community Center
619 N. Railroad Ave., Santa Maria
(805) 346-2670
Pets Hospital
4854 S. Bradley Rd., Ste 109, Orcutt
(805) 250-5600
www.petsurgentcare.com

Santa Maria Tire
119 W Betteravia Rd
Santa Maria, CA 93454

ETG Consulting Group
310 James Way, Ste 180, Pismo Beach
(805) 203-9800

Renewing Members
The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each day to create jobs, boost our local economy
and build a community of which we can all be proud.
52 years
CalPortland Construction

25 years
Apio, Inc.

19 years
Tetra Tech, Inc.

Mission
Streator Pipe & Supply

8 years
Semplice

49 years
The Okonite Company

24 years
Allan Hancock College
Boy Scouts of America
City Motors Collision
Center
Country Oaks Apartments

18 years
Community Partners in
Caring

14 years
CASA (Court Appointed
Special Advocates)
United Staffing Associates

7 years
Deckers

47 years
Country Oaks Care
Center
37 years
American Cancer Society
Earth Systems Pacific
Magner Maloney Funeral
Home & Crematory
Santa Maria Country Club
Santa Maria Fairpark
30 years
Graphics LTD
27 years
Boomer's
26 years
S. Lombardi & Associates

22 years
Altrusa International of
Santa Maria, CA
21 years
Coastal Business Finance
Glad A Way Gardens, Inc.
Klondike Pizza
The Great American
Melodrama
Western Aeromedical
Consortium
20 years
Hitching Post Of Casmalia
McKibben Enterprises

17 years
Apex Auto Glass and
Tinting
LaVista Apartments of
Santa Maria
Morris & Garritano
Insurance
Valley Christian Academy
& Preschool
Wilshire Foundation/Best
Care CC Home Health
16 years
California Strawberry
Commission
La Cuesta Farming
15 years
Central Coast Rescue

13 years
Air Pollution Control
District
Community Action
Commission
12 years
Central Coast Jet Center
PathPoint
10 years
Driscoll Strawberry Assoc.
9 years
Alzheimer's Association
Pacific Coast Smiles
Santa Maria Breakfast
Rotary Club

6 years
Old Orcutt Merchants
Assoc.
5 years
Ammo Wear Jewelry
Nipomo Swapmeet & Mini
Storage
Pacific Western Bank

2 years
Cielito Lindo Mexican Grill
cnagy wine tasting
Farmers Insurance Diana Calhoon Goodman
Freshcrete
Hacienda Realty
TROESH RECYCLING,
DBA ROXSAND
Shred 2 You
1 year
Central Coast Realty
Group
Naturipe Berry Growers

4 years
Blakeslee & Blakeslee,
Inc.
Westside Building
Materials - Santa Maria
3 years
Ca' Del Grevino Cafe' &
Wine Bar

***Our next Chamber member could be YOU!***
The Santa Maria Valley Chamber of Commerce is proud to have 800+ local businesses as valued Chamber members. As a Chamber member,
you are entitled to a wide range of benefits and services, designed to help you promote, grow and improve your business, including business
referrals and your business listing on our website membership directory. Learn more about how the Chamber can help you! Contact
Chamber Membership Manager Cara Martinez at (805) 925-2403 x852 or cara@santamaria.com.

Ask SCORE About:
3 Ways Businesses Can Trump the Competition
A service brought to you by your local SCORE Chapter
serving the Santa Maria Valley and San Luis Obispo
County. We offer Face-to-Face Mentoring Sessions,
Workshops, and On-line Resources. All our Chapter
services are No Cost to our clients. Call (805) 547-0779 or
mailto:info@sloscore.org to set up an appointment for your
first Mentoring session.
There are 28 million small businesses in America
accounting for 54 percent of all U.S. sales, and they
are just the small fish. If you want to swim out of the
small pond and into the ocean, you have to stand out.
Customers crave an outstanding customer experience,
and yet, businesses aren’t required to do anything
outstanding! Put away the champagne you were going to
pour your customers as they entered your store.
All you need is to master a handful of basic business
practices in order to stand out from the noise.
1. Transparency
In November, a woman found a rat sewn into her
dress, and the story hit international news.
With recalls of products being splashed across our
headlines every month and viral images of disgusting
food-ﬁnds being shared through our social channels,
consumers are becoming increasingly wary of what they
buy and who they buy from. Employing transparency is
of utmost importance when it comes to your business.
Being open and honest with your clientele in as many
ways as possible is a necessity. Consumers crave trust.
Know your product, and make sure your staff all
receive the appropriate training to provide consistent
responses to customer queries. Receiving conﬂicting
advice from a company breeds distrust. Additionally, if
your employees are conﬁdent in their knowledge of your
service or product, their conﬁdence should build as a
result and transfer through to the consumer.
Consider updating your audience with real time
content, and allow them access to as much information
about your product or service as possible. If you’ve just
received a new product, publicize everything about it. Let
your customers know exactly where it came from, what’s
in it, creative ways they can use it. Why not arrange
online Q&As where you or even your own providers
can interact with your consumers? Think of ways you
can offer your customers a level of transparency your
competitors aren’t reaching.
Remember, everyone makes mistakes. If you do make
a business mistake, own up to it, and jump on damage
control. Look at what went wrong, openly explain the
steps you’ll be implementing to ensure similar mishaps
don’t occur, and express your sincere apologies.
2. Listen, Constantly
Listening to your customer is as equally beneficial

Customer experience is particularly important for small bsuinesses. Mastering the basics like
listening carefully, knowing your product well and continually asking for customer feedback can
have a huge impacet on elevating the customer's experience.
for you both; you're showing them that you care about
their concerns, and they’re telling you what you can do to
keep their business. Show your customers that you have
undying interest in them and that you genuinely care
about improving their customer experience. Interact with
your audience daily, and take any negative criticism on
board.
Open online channels for your customers to talk, and
set up systems to notify you when your company receives
a mention (Google Alerts is a free notiﬁcation service).
Open up your contact lines, and show that you want to
receive feedback; so don’t use no-reply emails. Call your
customers, survey them - people want to be asked their
opinion!
Don’t forget that you have potential customers as well
as current customers, so listen to national feedback,
and ensure that you’re delivering to the wants of future
customers. Three-quarters of people, for example,
would leave a store without making a purchase if it
didn’t offer a card payment facility. A retailer with an
annual turnover of $2 million stands to lose $73,000 in
potential annual revenue if they don’t have card payment
facilities. Consumers are telling you that cash-only is an
inconvenience, so don’t inconvenience them.
3. Continually Collate Data
If you have a customer base, you have a goldmine of data

that you should be collecting for targeted marketing, it’s
as simple as that. You should know your customers’ ages,
genders, their zip code, how they prefer to be contacted,
if they prefer red, white or if they don’t drink at all!
Every time someone makes a purchase from you or
uses your service, you have the option to pull data about
them, and it doesn’t have to be a long, invasive process.
Run competitions that require entrants to enter their
contact details and already you know your target market.
From there, you can make some cold calls, and get to
know the individuals that keep your company running.
If people are placing annual orders for example, retain
that information. Consistently reﬁne your knowledge
of your audience database, so you can develop your
marketing tactics as time goes on. Strategic marketing
is personalized, so you need to know the person behind
the purchase.
This article was excerpted from a SCORE blog by
Michelle Hutchison, a Money Expert at personal finance
comparison website Finder.com. To see more, visit http://
www.score.org/blog
.

Chamber Advocates for
Business with Elected Leaders

New Criminal Background
Regulations Coming July 1

As the legislative season moves forward at high speed and local elected bodies turn
to budgeting, the Chamber actively monitors proposed legislation and comments
in support or opposition when we believe the interests of local businesses can be
supported or are at risk. In an effort to maximize our effectiveness and impact, much
of our work is done through coalitions of business organizations across the state and
we try to collaborate with our sister Chambers in the area whenever possible.

The California Office of
Administrative Law (OAL)
approved new regulations
this week relating to the
use of criminal background
information in employment
decisions.
These regulations will be
filed with the Secretary of
State’s office and take effect
on July 1. Employers will have
additional burdens under the
new regulations.
As previously reported, the Beginning July 1, businesses are expected
California Fair Employment to follow new regulations relating to the
and Housing Council (FEHC) use of criminal background information in
proposed these criminal history employment decisions.
regulations last year.
Any bright-line rule that includes
In addition to reiterating existing conviction-related information that is
prohibitions on the use of criminal history seven or more years old will be presumed
information in California, the regulations to not be sufficiently tailored to meet
require employers to demonstrate that any a job-related/consistent with business
criminal history information sought is necessity defense. The burden will be on
job-related and consistent with a business the employer to rebut this presumption.
necessity.
Notice Required
Job-Tailored Consideration
Regardless of whether an employer
Employers can demonstrate that uses a bright-line policy or conducts an
the consideration of criminal history individual assessment, if the employer
information is appropriately tailored to the gets the criminal information from
job in one of two ways:
a source other than the applicant or
Employers
may
conduct
an employee (such as through a thirdindividualized
assessment
of
the party background check), the employer
circumstances and qualifications of must provide the individual with notice
applicants/employees excluded by the and the ability to challenge the factual
conviction screen. Before taking an adverse accuracy of the information. This notice
employment action, such as refusal to hire, must be provided before any adverse
the employer must give the individual action can be taken.
notice of the disqualifying conviction and
Even if the employer can show that a
a reasonable opportunity for the individual criminal history inquiry is job-related/
to respond and demonstrate that the consistent with business necessity, an
criminal history exclusion should not apply individual can still bring a discrimination
to his/her particular circumstances. The claim if he/she can show that there is a
employer must consider this information less discriminatory and more effective
and determine whether an exception is alternative means of achieving the
warranted.
business necessity.
An employer may demonstrate that its
The California Chamber of Commerce
“bright-line” conviction disqualification asked the OAL to reject the regulations
policy (one that doesn’t contain an on numerous grounds.
individualized assessment of the facts)
In addition to these new regulations,
properly distinguishes between applicants the California Legislature has introduced
and employees that do and do not pose legislation
(AB
1008;
McCarty;
an unacceptable level of risk and that the D-Sacramento) that addresses the use
conviction being used has a direct and of prior criminal history information in
specific negative bearing on the applicant/ employment decisions.
employee’s ability to perform the duties or
responsibilities necessarily related to the
Content courtesy of CalChamber.
position.

In the last several weeks, the Chamber has joined with like-minded organizations
to comment on a range of bills working through the state legislature, including the
following:
AB 445 (Cunningham, O’Donnell) - SUPPORT. As proposed to be
amended, the bill will continue funding for career education and training
programs for an additional three years. CMTA and the State Building
Trades are co-sponsors of this important workforce training measure.
SB 49 (deLeon) – JOB KILLER – OPPOSE. Creates uncertainty for
businesses with respect to the federal environmental standards proposed to
be incorporated into California law if backsliding occurs at the federal level
in the future, and increases the potential for costly litigation by creating
private rights of action under California law when certain events occur.
AB 890 (Medina) – OPPOSE. Would require all local ballot initiatives
to undergo a CEQA review, and prohibit any initiative from going to the
ballot if it has the potential to directly or indirectly impact the environment.
Would essentially block all local initiatives from the ballot.
AB 1583 (Chau) – SUPPORT. Reduces litigation costs by requiring
private enforcers of Proposition 65 to provide the alleged violator with the
factual basis for the Certificate of Merit at the same time the information
is provided to the Attorney General, a district attorney, or city attorney or
prosecutor.
AB 657 (Cunningham; R-Templeton) – SUPPORT. Helps small
business navigate state regulations by increasing ability to contact small
business liaisons in each agency.
Of local interest, the Chamber has been working with Allan Hancock College to
build support for SB 769 (Hill) which would expand the ability of community colleges
to offer four-year baccalaureate degrees.
For communities like Northern Santa
Barbara County, which does not have access to the CSU system, we believe this is a
critical tool in providing a well-trained work force for our local economy.
We have also been encouraging statewide business organizations to support SB
530 (Vidak) which proposes steps to help address the housing challenges unique to
agricultural regions and workers.
Finally, the Chamber went on record opposing proposed fee increases by the County’s
Planning & Development department. While we recognize the County has significant
financial challenges, we do not believe that the staff proposal was well developed or
included necessary incentives to ensure that costs are reduced and efficiencies put in
place before imposing new fees on local residents and businesses.
The Chamber will continue to be vigilant and active in helping to educate elected
leaders and their staff about the impacts of proposed regulations and legislation. If
your business or industry is concerned about a particular legislative proposal, or needs
assistance in dealing with a regulatory agency, please reach out to our president/CEO,
Glenn Morris (glenn@santamaria.com, 805.925.2403 x825) and we’ll do our best to
assist.

