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The Power of Play:

Makerspace Movement Gains Steam in Santa Maria
Local community groups are teaming
up to encourage creative minds to come
together and innovate. The Makerspace
Movement has come to the Central Coast,
and thanks to a recent grant, has really
begun to gain traction in Santa Maria.
“Makerspaces and the movement
associated with them are deceptively
simple--they are places for creators to
make things,” explained Trevor Passage,
Librarian at Allan Hancock College. “This
can be as simple as a few tables with some
paper crafts laid out, or as sophisticated as
a series of 3D printers and laser engravers
working in concert to produce pieces
straight out of a maker's CAD (computer
aided design) software.”
“It’s more of the “maker mindset” of
creating something out of nothing and
exploring your own interests that’s at
the core of a makerspace,” explained
Amy Blasco, Program Director for the
Santa Maria Valley Discovery Museum.
“Makerspaces also equip children with
critical 21st century skills in the fields of
science, technology, engineering, arts, and
math (STEAM), boost self-confidence,
and foster a sense of belonging in our
community.”
Allan Hancock College
teamed up with the Santa
Maria Valley Discovery
Museum and the Santa Maria
Public Library to apply for a
grant and bring the Makerspace
Movement to Santa Maria.
“Through connections
in the community, we
were invited to apply for a
grant from the California
Community Colleges Maker
Initiative with Allan Hancock
College and the Santa Maria Public
Library,” Blasco explained. “Our group, the
Central Coast Makerspace, was the only
one to feature a three-tier structure and we
were one of only a few to receive the full
funding amount of $350,000.”
As a result, a variety of Makerspace
programming and events are available
right here in Santa Maria. Events held so far
have included culinary arts Makerspaces
where students have prepared meals
from scratch, a book Makerspace where
attendees explored the process of binding
books together, and even a tech focused
Makerspace with 3D printers and a

virtual reality rig for users to experience.
The museum has also launched a new
STEAM program called Brain Builders
that draws heavily on the maker mindset.
It’s held every Thursday at 3:30 p.m at the
Discovery Museum.
Perhaps the most exciting development
from the grant is the new Central Coast
Makerspace, which will be opening in
May in the Santa Maria Valley Discovery
Museum in the space that was previously

the Cornerstone Community Room.
“The Discovery Museum staff and
its Allan Hancock College interns have
been working non-stop to develop, stock,
and install its brand-new Central Coast
Makerspace,” Blasco explained. “Our
makerspace will have four main activity
stations, including robotics, woodworking,
electronics, and textiles (knitting,
crocheting, etc.). Families who come to
the Discovery Museum makerspace will
have access to facilitated programs using
technology—3-D printers, laser cutter,
robotics kits—and more traditional, low-

tech items, like duct tape and glue.”
Truly a collaborative effort, the
Makerspace Movement will provide
valuable resources to people of all ages
in Santa Maria.
“People of all ages are excited to have a
space in the community that’s dedicated
to STEAM learning and making. And
many people have mentioned how
excited they are for the grand opening of
the Central Coast Makerspace in May,”
Blasco said.
“We want to encourage visitors
to learn new skills and to get
excited about being creative and
innovative,” explained Susannah
Kopecky, Assistant Professor/
Librarian at Allan Hancock
College. “We want to welcome as
many people as possible to come
and try something new, something
that perhaps they always wanted to
try or learn about, but never had
the time or opportunity to do so.”
You can learn more about the
Makerspace Movement and the Central
Coast Makerspace by visiting http://
smvdiscoverymuseum.org/cause-view/
discovery-maker-lab/.

Below: The Central Coast Makerspace, located inside the Santa Maria Valley DIscovery Museum, will provide a venue for Makerspace
programming. The Makerspace is set to open in May.
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Serving Our Community: Leadership Santa Maria
Valley Class of 2018 Explores Local Government
On March 2, 2018, the Leadership Santa
Maria Valley Class of 2018 heard firsthand
from the public servants and thinkers
that shape the city of Santa Maria and
the County of Santa Barbara. Spanning
from local to Federal government issues,
the Class of 2018 was in for a treat after a
delicious breakfast from Cielito Lindo.
In the morning, the City of Santa
Maria took center stage at the Santa
Maria Public Library. City Attorney
Philp Sinco addressed the attendees with
a wide-ranging question and answer
period covering issues such as code
enforcement and the long-term vision
for the burgeoning city. Sinco informed
the attendees that not every code can
be removed from the books in a timely
manner, including a longstanding code
regulating the use of pinball machines!
Jason Stillwell, the new City Manager was
also on hand to speak to the opportunities
for the city in its period of rapid growth.
A comprehensive tour of Santa Maria city
Hall and Council Chambers followed and
class members received insight on how our
city government operates.
COLAB founder and local talk show
host Andy Caldwell passionately spoke to
class members concerning Santa Barbara
County and the needs of the community.
Through his talk, he encouraged the Class
of 2018 to advocate for the diverse people
within our community and challenged
those who might try to restrain growth
in the county.
Offering a youthful

Leadership Santa Maria Valley's Govenment Topic Day was spent learning about city,
county, state, and federal governments.
perspective, local congressional candidate
Justin Fareed also relayed his experiences
running for the House of Representatives
after Caldwell’s session.
Sharing his
policy perspective and his passion,
Justin connected his experiences as a
businessman with his aspirations of higher
office.
After class members enjoyed a
wonderful lunch from the Moxie Café
provided by R.W. Scott Construction
Co., Inc., they travelled to the Betteravia
Government Center to hear speakers
representing the County of Santa Barbara
who offered an inside glimpse into the
budget process and the unique challenges
the county faces. Both Santa Barbara
County Supervisor Peter Adam and Harry
Hagen, Treasurer - Tax Collector - Public

Get Involved! Applications are now available for the
Leadership Santa Maria Valley Class of 2019!
For information on how you,
or someone you know, can
participate in this outstanding
community program, please
contact Nancy Gastelum at
nancy.gastelum@outlook.com

Chris Slaughter, Discovery Museum
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Tim Woodbury, Woody’s Butcher Block
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Administrator, provided the framework
for a prospective fiscal calamity utilizing
budgets and projected shortfalls.
With so many issues confronting our
society today, the Class of 2018 aims to
help make the local community a little
bit better through the leadership skills
and community connections they are
building through their participation in
the program. Learning about our city,
county, state, and federal governments
imparts first-hand knowledge on how
members can effectively contribute to
the process of ensuring our community
continues to grow and prosper.

Santa Barbara County Energy Watch Partnership Q&A
Q: What is the Chamber’s role in the
Partnership?
A: The Santa Maria Valley Chamber of
Commerce is under contract with PG&E
and SoCalGas to act as administrator
for the program and to manage the
Partnership. The Chamber is responsible
for outreach, facilitating the program, and
working with municipalities.
Q: Who is included in the Partnership?
A: Local government members include the
cities of Santa Maria, Guadalupe, Buellton
and Solvang, as well as the unincorporated
area of north Santa Barbara County.
Utility members are PG&E and SoCalGas.
Staples Energy is the designated contractor
that does the Direct Install work, which
includes updating lighting to LED’s and
other energy upgrades for businesses and
municipal buildings.
Q: How does the Energy Watch
Partnership help businesses?
A: The Energy Watch Partnership has
assisted over 400 businesses in north Santa
Barbara County since 2010 to become more
energy efficient through the Direct Install
program. This program saves energy and
cuts the monthly energy bill appreciably,
and because this is accomplished directly
through the Partnership, the work and

materials are provided at a significantly
reduced cost. The co-pay can be paid off in
a short amount of time resulting in savings
month after month. Savings for companies
have ranged from $1,600 to $20,000
annually. It becomes a very beneficial
business decision.
Q: What if my business leases a space,
but doesn’t own it?
A: This program benefits BOTH the
property owner and the business. The
businesses saves each month on the energy
bill, and the owner gets an improvement
that increases the property value. Talk with
the property owner and have them or you
contact the Partnership for an assessment
and upgrade.
Q: How does the process work?
A: It’s easy! Contact Dave Cross at 6805016 or email dave@santamaria.com to
get the process started. You will then be
contacted by Staples Energy to schedule
an assessment. They will make their
calculations and provide a written proposal
that shows the work, the benefit in both
cost and energy savings, and the co-pay.
Once approved, Staples Energy schedules
the installation. After that, you save energy
and pay less each month.

Did You Know...
Our partner offer a variety of great
resources for our business community!

SoCalGas Provides Business Rebates
SoCalGas has resources available and
business rebate program that includes
commercial boilers, cooking equipment,
dishwashers, laundry systems and spray
valves.
Go to socalgas.com/for-your-business/
energy-savings for details.

PG&E Offers Training & On Demand
Classes
One of the many resources available for
businesses and contractors are training
classes, and many are “On-Demand”. For
details, go to pge.com/energyclasses for a
full list of resources, details and available
training classes.

The Chamber Proudly Runs the Energy Watch Partnership!
The Santa Barbara County Energy Watch Partnership is a program administered by the Santa Maria
Valley Chamber of Commerce with the goal of reducing energy use for businesses, municipalities and
all energy users. The Chamber also administers the Santa Barbara Regional RMDZ (Recycling Market
Development Zone).
For information about these programs contact:
Dave Cross,
Program Manager and Zone Administrator
Email: dave@santamaria.com
Chamber of Commerce: (805) 925-2403
Mobile: (805) 680-5016

Chamber Membership Corner
World of Pinot Noir Done Santa Maria Style!
Jennifer Harrison, Director, Santa Maria Visitors Bureau

The annual World of Pinot
Noir event gathered the planet’s
foremost Pinot Noir wineries and
winemakers, renowned chefs,
sommeliers and leading wine
scholars in a weekend-long seaside
celebration.
The
Ritz-Carlton
Bacara in Santa Barbara, Calif. was
filled with approximately 2,500
wine lovers, enthusiasts, industry
professionals and more.
In March 2018, the Santa Maria
Valley was a proud sponsor of
the event. The Visit Santa Maria
Valley display featured a delicious
pinquito bean salad sampling Visit Santa Maria Valley's Santa Maria Style farm stand on display at World of
from Susie Q’s Brand, in addition Pinot Noir.
to take away samples of their
renowned Susie Q Seasoning. Fresh, colorful produce Executive Chef, Umit Kaygusuz, all paired with wines
from radishes, kohlrabi and carrots enhanced the display from the region’s most renowned wineries. This fourcourtesy of Babé Farms. A sampling of ultra delicious, course menu was designed with fresh and locally-sourced
sweet California Giant Strawberries were a popular vegetables from Babé Farms featuring a roasted root salad,
hit. Attendees dropped by for tastings in-between a and a mushroom vol-au-vent, perfectly prepared. Dessert
grandiose experience of wine tasting.
was a beautifully crafted presentation of strawberry
Also, on display as a photo opportunity at the event textures with California Giant Strawberries as the star.
was a custom Model A Chevrolet Farm Truck courtesy
Special guests included Laura Booras from Riverbench
of Jay McCord, regional president of the Model A Ford Winery, Deiter Cronje from Presqu’ile, Wes Hagen from
Club of America. It featured a hand painted Santa Maria J Wilkes Wines, Billy Wathen from Foxen Winery and
Valley logo on it.
Chris Sawyer, sommelier, wine educator and journalist,
For us in the Santa Maria Valley, the highlight of the and the Cork Dorks, Adam Montiel and Jeremy West. It
weekend was The Bounties of the Santa Maria Valley: was truly a night of laughter, mingling and just plain fun,
A Celebratory Farm-to-Fork Dinner. The region is the typical of #SantaMariaStyle.
epicenter for its hearty and robust eponymous style of
The Santa Maria Valley is home to some of America’s
steak made from locally raised beef. Our guests indulged highest regarded Pinot Noir vineyards and producers.
in a dinner spotlighting an elevated presentation of Santa Tour the land where grapes grow as far as the eye can see.
Maria-Style barbecue prepared by Ritz-Carlton Bacara Where sprawling vineyards, smooth wine and downhome
Continued on p.4

Ribbon Cuttings:

February 15, 2017 - March 15, 2018

Jan-Pro Cleaning Systems Central Coast
1660 South Broadway, Ste 101
Santa Maria, CA

HomeBridge Financial Services
2125 S. Broadway, Ste 101A
Santa Maria, CA

New Members
The Santa Maria Valley Chamber of Commerce is proud to welcome these new members joining the Chamber
between February 15, 2017- March 15, 2018. We appreciate their vote of confidence in our ability to add value
to their business and to create a strong local economy together.
Andre, Morris & Buttery
2739 Santa Maria Way 3rd Floor, Santa Maria
(805) 937-1400
www.amblaw.com

Noble Productions & Marketing
1052 E. Grand Ave., Arroyo Grande
(805) 904-6904
www.nobleproductionsllc.com

Century 21 Hometown Realty - Rocio Flores Lopez
1811 S. Broadway St., Santa Maria
(805) 720-5180
www.c21home.com

Pawtree - Independent Petpro
Santa Maria
(805) 400-5680
www.pawtree.com/princessofpaws

Echo Group
Santa Maria
(805) 458-0368
www.echovets.org

Paychex
Santa Maria
(805) 708-4871

Upcoming Events

Photo Cell Service
601 W, Main St., Santa Maria
(805) 314-1389

Four Corners Towing
519 S. Oakley, Santa Maria, CA
(805) 922-6707
www.fourcornerstowing1.com

Rockin Body Care Spa
1975 S. Broadway, Ste J, Santa Maria
(805) 478-0389
www.rockinbodycarespa.com

Hurdle Hearing and Audiology
210 S. Palisade Dr., Ste 204, Santa Maria
(805) 614-4800
www.hurdlehearing.com
JCPenney
1321 S Broadway, Santa Maria
(805) 922-5831
www.jcpenney.com
Law Office of Debbie L. Morawski
195 S. Broadway #210, Orcutt
(805) 937-2624
www.dlmlawoffices.com

Mariachi Alma de Jalisco de Serafin Mendoza
Santa Maria
(805) 878-7338

Rural Planning Services
2624 Airpark Dr., Santa Maria
(805) 934-5760
www.urbanplanningconcepts.com
Sleep Number
2134 S. Bradley Road, Santa Maria
(805) 349-1949
www.sleepnumber.com

Every Friday: Build Your Business (BYB)
Breakfast Meeting
8:00 am - 9:00 am, Denny's Santa Maria

Trattoria Uliveto
285 S. Broadway, Old Orcutt
(805) 934-4546
www.trattoriauliveto.com

The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each day to
create jobs, boost our local economy and build a community of which we can all be proud.

31 years
Graphics LTD
28 years
Urban Planning Concepts
27 years
Robert D. Kitto, DDS
26 years
Apio, Inc.
KSBY
Tri W Enterprises, Inc.
24 years
Santa Maria Women's
Network
23 years
American Medical Response,
Inc.
Cottonwood Canyon Winery
Crystal Springs Water Co
Signs Of Success, Inc.
22 years
Glad A Way Gardens, Inc.

Klondike Pizza
21 years
Pacific Christian Center
19 years
Milt Guggia Enterprises
18 years
Apex Auto Glass and Tinting
Morris & Garritano Insurance
Wilshire Home Health
17 years
Central Coast Sports Arena
16 years
5 Star Business Services
Streator Pipe & Supply
15 years
CASA (Court Appointed
Special Advocates)
Fletcher-Cross & Assoc.
United Staffing Associates
14 years
Mooncatcher
Communications

13 years
Central Coast Jet Center
PathPoint
Strategic Vitality LLC
12 years
Benedetti & Associates
Glenn Martin Company
11 years
Kiwanis Club of Santa Maria
Valley
10 years
Santa Maria Breakfast Rotary
Club
8 years
Culligan San Paso Co., Inc
7 years
Old Orcutt Merchants Assoc.
6 years
Home Depot
Nipomo Swapmeet & Mini
Storage

To learn more and register, visit
www.santamaria.com.

Stay Connected

Renewing Members
38 years
American Cancer Society
Santa Maria Fairpark

April 12: Business/Education Luncheon
11:30 am - 1:00 pm, Elks Lodge
April 19: Chamber Mixer with Santa Barbara
County Education Office
5:00 pm - 7:00 pm, Santa Barbara County
Education Office

Talley Farms Fresh Harvest
2900 Lopez Dr., Arroyo Grande
(805) 489-5401
www.TalleyFarmsFreshHarvest.com

Marchi & Associates
2599 Baseline Ave., Solvang
(805) 245-8585
www.marchi-associates.com

Frame Gallery/ Valley Art Gallery
125 W. Clark Street
Orcutt, CA

5 years
Cugini's Pizzeria & Trattoria
4 years
IES LLC
Santa Maria Business
Development Center
3 years
Alliance for Pharmaceutical
Access, Inc
cnagy wines
SESLOC Federal Credit
Union
2 years
Dunn-Edwards Paints
Orcutt Childen's Arts
Foundation
1 year
Harvest Community Center
Inc.
Select Staffing

Santa Maria Chamber
santamaria.com
Facebook
facebook.com/SMVCC
Twitter
twitter.com/SMVCC
Instagram
santamariachamberofcommerce
Email List
http://bit.ly/SMVCCMailingList

Ask SCORE About...
How to Get Big Results with a Tiny Marketing Department
Small businesses tend to take the lean approach to
marketing. They don’t outsource it much, and they often
underfund it.
42% of the small businesses surveyed by
Wasp Barcode Technologies invest less than 3% of their
revenue into marketing and only 14% them outsource
their marketing, public relations and advertising. This
is different from how they handle the complementary
tasks of graphic design and website design: 54% of small
businesses outsource those. Even in-house efforts tend
to be scaled down. A Marketing Profs study found that
68% of marketing teams were made up of one to three
people. Any small business knows all too well about the
tight budgets, the small teams and the need to keep the
company’s marketing in-house. You’re probably on one
of these tiny but mighty teams. What you need to know
is how to get the same results as teams with a dozen or
more marketers.
You can beat your competitors, even if they have much
larger marketing teams. You just have to be smarter than
they are. Here’s how:
1. Track your results - Small and micro-sized teams
have no margin for error. They must spend their time
on high-return tasks. This requires two things: Knowing
what works and having an action-based plan for how to
do more of it. To “know what works” more specifically
means you’ve got something like goals set up in Google
Analytics for all the major events that happen on your
website. You know where your leads and orders are
coming from and how well and where they convert.
(SCORE has a workshop on Google Analytics on April
9. Register and learn!)
2. Have a documented marketing strategy What’s the one marketing best practice that separates
the successful marketers from the rest? It’s having a
documented marketing strategy – a plan on paper that’s data-backed and specific enough to keep your
team on track as the deadlines fly and the campaigns
keep coming. A road map, if you will. It’s especially
important to include goals in your marketing strategy.
A survey of content marketers done earlier this year
found that successful marketers are 4.3x more likely to
set goals than average marketers.
3. Automate everything you can - Just because there’s
work that has to get down doesn’t mean your team has
to do it. It doesn’t mean any human has to do it, either.
Invest in some basic marketing automation. Do stuff
like:
•
Automate your onboarding (welcoming)
emails
•
Automate running reports

•
Automate sending
invoices
•
Create a good
enough self-support area
(FAQs) on your website so
customers and prospects
can actually help themselves
4. Outsource everything
you can – A small team
works hard. They have to do
a lot of different tasks – to
“wear a lot of hats”. It’s good
to be constantly learning
new skills, but some skills
may not be worth learning.
Take video editing or sound
editing, for example. It
needs to be done, but learning the software, and doing this
very specialized task can take a lot of time. Pros (such as
those found on Fiverr) can get more done in an hour than
your team member can do in a day. And they’ll charge less
than what you’re paying that team member.
5. Invest in good tools - Smaller teams need to
maximize every minute. If that means they need a couple
of marketing or social media services or tools that will
speed up their work… get them those tools.
6. Invest in training - Some skills should be outsourced;
some skills should be maximized. Buy your team some
training. If you do, you’ll automatically be in the top 21%
of small business marketing teams.
Our survey found that only 21% of small business
owners plan to “invest in training or tools to improve
employee productivity.” That’s not so great, but it could be
competitive advantage for you, if you’re willing to invest.
7. Have SOPs (standard operating procedures)
– They are also called workflows. Whatever you call
them, everything should have a procedure. And ideally,
everything should also have a checklist. Checklists are
awesome for people who operate at maximum efficiency
but cannot afford any mistakes. That’s why pilots use
them. A good checklist, always checked, can save literally
tens of thousands of dollars’ worth of mistakes every year.
Not to mention all the time used up and the stress created
by mistakes and emergencies.

9. Steal from your competition - Ethically, of course.
By “steal”, I mean track what your competitors are doing.
Test what you see them doing. Word to the wise: Just
because your competitors are doing something doesn’t
mean it’s working for them. Or that it will work for you.
But if you monitor their moves carefully, you may be
able to piggyback on some their work.
10. Build a “testing culture” - Thanks to the tracking
you set up, you know what has worked in the past and
what works now. But things may not stay the same.
And there may be ways to get even better results than
you’re getting now. The only way to know is to test. An
ongoing, statistically valid program of A/B split-tests
(perhaps one per week) is a great way to be constantly
improving.
Conclusion
Don’t let being part of a small team diminish your
goals. Some of the most effective, admired marketing
teams in the business are “only” about 3-5 people. A
small group of talented people who work hard and
smart as a cohesive team can often beat larger teams.
Even much larger teams. Especially in markets that
change fast. The agility of smaller teams can often trump
the resources larger teams wield.
Dream big, little teams. Use your competitive edge.

8. Use an editorial calendar - Know what’s coming
down the pipe. Editorial calendars make everybody’s life
easier. They’ll also keep your team from overcommitting.
Burnout is neither productive nor profitable.

This article was excerpted from a SCORE blog post by Brian Sutter on March 8, 2018. Brian is the Director of Marketing for Wasp
Barcode Technologies, a software company that provides solutions to small businesses that increase profit and efficiency. He has
contributed content for Forbes, Entrepreneur, Marketing Profs, the Washington Post, Fast Company, Allbusiness.com, Business.com
and Huffington Post.

Continued - World of Young Professionals Spotlight:
Pinot Noir Done Santa Mayra Ramos, Harvest Community Center
Maria Style!
What is your profession/job title and how long have
Continued from p.3
fun come together to create something that you can’t
quite put your finger on, but that you’re sure you never
want to leave behind.
The Santa Maria Valley is the ideal home base for
California’s Central Coast with 34 tasting rooms, 6
unique AVAs, 13 beaches, and a growing selection of
local breweries, all within a beautiful 30-minute drive.
The area was voted a top destination for Wine Snobs by
The Travel Channel. Yet, our idea of snobbery consists
of swirling ‘til you spill and where coming uncorked is
quite encouraged.
The World of Pinot Noir was a weekend filled with the
finest producers from the most exceptional and unique
regions in the world together with Pinot Noir fans, for
a memorable celebration and education on the shores of
California’s beautiful Central Coast. We can’t wait to be
back and do it again with #SantaMariaStyle.
A look ahead:
• The 2018 Wine Trolley is revving up and will begin
service on May 26 and run through October 14.
•

May is National Tourism Month! Follow the Visit
Santa Maria Valley Facebook page for upcoming
details on the wine trolley and National Tourism
Month activities and photo contest. Details to
come!

you been with the company?
I serve as the Assistant Director for Harvest
Community Center, the small nonprofit with a big heart!
I have been with this nonprofit for a year now – times
flies when you are having fun!

What is your favorite thing about your job?
What I enjoy most about my job is seeing the big smiles
we receive from the children we serve – they melt my
heart every time! We are more than a nonprofit working
with people, we are part of their families and we get to be
a part of their celebrations and work with them on some
of their challenges. I also enjoy being able to connect a
community member with a service project that they can
enjoy – volunteering does not have to be chore, it truly
can be fun and rewarding and I love when I can help a
volunteer feel that way about the work they do with us.

lasting positive impacts. Personally, I would love to get
scuba certified to explore the Great Barrier Reef and
experience the beauty of the world under water.

Outside of work, how are you involved in the local
community?
Outside of work I volunteer with my local animal
shelter and foster dogs. My husband and I welcome one
foster dog at a time in to our home and work with them
on a specific training plan to make them more adoptable.
Once they’re ready, we photograph them and tell their
story in hopes of finding them the perfect home. We
have successfully found homes for four dogs and are
working on our fifth – Elsie! She is a timid, 7-year-old
German Shepard mix who is afraid of the world and gets
to explore it with us.

What advice do you have for other local young
professionals?
My advice to other local young professionals is to get
connected to a variety of groups/people depending on
your interests and have fun! Do not feel pressured to
say yes to everything, be mindful in picking activities
and opportunities that align with your values and goals
because when you do something, and you enjoy it, you are
contributing valuable energy.

What are your goals for the future?
Professionally, my goal is to continue using my talents
and passion to serve and advocate for my community.
I truly believe in the power of community and plan to
stay connected in a variety of ways to continue making

The best thing about the Santa Maria Valley is…
The people are the best thing about Santa Maria Valley!
I have only been in the area for a year and feel like I belong
because the people have been very warm and welcoming.
Thank you all for making me feel so welcome!

