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Upcoming Events
EACH FRIDAY
Build Your Business Breakfast
8 a.m., Denny’s Restaurant, 1019 E.
Main Street
SEPTEMBER 8
Business Trade Show
3:30 p.m., Santa Maria Fairpark
SEPTEMBER 14
City Council Morning Candidate’s
Forum
7:30 a.m., Santa Maria Fairpark

For more event information,
visit www.santamaria.com

Board Member
Spotlight
Erika Weber
What is your position and how long
have you been with the company?
I am Associate Director of Development
(Marketing and Development Manager) for
VTC Enterprises. I have been with VTC for
17 years.
Why did you choose this profession?
VTC chose me for my strong sales
background. In 1999,VTC was looking
for someone to help develop contracts
and employment for the individuals with
disabilities that we serve. I was working at
the time for a nationwide paging company
and saw the emergence of cellphones
as a threat to the industry. I was also
interested in doing something for my local
community rather than corporate America.
It is a decision I have never regretted.

Annual Installation & Awards
Dinner highlights giving spirit of
Santa Maria

T

he spirit of giving in the Santa Maria
community shown through during the
2016 Annual Installation & Awards
Dinner, put on by the Santa Maria Valley
Chamber of Commerce and held at the
Radisson hotel.
The formal event’s festivities included
honoring outstanding members of the
community, installing new members to the
Chamber board, recognizing outgoing board
members, and celebrating the dawn of another
year.
“The event is about honoring and
recognizing great companies, great leaders in
the town,” said Santa Maria Valley Chamber of
Commerce President and CEO Glenn Morris.
“It’s about saying “thanks” to people that
have invested a lot of time and effort in making
Santa Maria the place where we want to live
and do business.”
Throughout the evening, awards were given
to local businesses and community leaders
who have left a lasting impact on the city, and
continue to serve as examples of leadership
and giving to the local community.
“When you give back to the community,
you will get back ten fold,” Said Inge Garvin,
owner of Salon Studio 23. Garvin’s Salon was
the recipient of this year’s Small Businesses of
the Year Award, a newly created award for the
event.
“As members of such a great community,
it is an honor to be able to give back to those
who have helped support us and help our
business grow,” Garvin said. “When you
help others, you help yourself. You help your
business.”
Heritage Oaks Bank of Santa Maria was
another one of the evening’s award recipients,
and was recognized as Large Business of the
Year.
“It’s important to share this award and
recognition not just with the employees of the
bank and the management of the bank, but
also the clients and community members who
choose to do business with us,” said Heritage
Oaks Bank President Brooks Wise. “They
are part of our success, for sure; they are the
reason for our success.”
Other award recipients that evening
included David Brogren (Ambassador of
the Year), Bob Orach (Robert F. Grogan
Public Service Award), Ed Murray (Robert P.
Hatch Citizen of the Year Award) and Diane

Trent Benedetti and George Majoue are presented awards by Santa
Maria Valley Chamber of Commerce President and CEO Glenn Morris
as recognition for completeing their nine year terms on the Chamber
Board of Directors.
Alleman-Stephens (Chairman’s Award).
Trent Benedetti and George Majoue were
also recognized for completing their nine year
terms on the Chamber Board of Directors.
Ed Carcarey of Mega 97.1 was formally
installed as the Chamber’s new Chairman of
the Board by outgoing Chairman of the Board
Eddie Murray. He ended the evening echoing
the remarks of the award recipients.
Carcarey discussed his own experiences
with business over the years, and how
important the local community has been in his
own success.
“Get involved in your community. Get
to you know your community, and you’ll be
amazed at the success your business will see,”

he said.
“As leaders in our community, as local
businesses, we have a responsibility to help
each other, to lift each other up. When we
strengthen our community, we strengthen our
own businesses; we strengthen ourselves.”

A full list of award recipients
and their bios can be found on
p.2.

What do you like most about your job?
There is so much to love about VTC
Enterprises. Not only are we helping
individuals with significant intellectual and
physical disabilities become productive
and happy members of the community,
but, we provide quality products and
services to our customers. The staff at VTC
is truly a team with our collective goal to
provide quality services to the individuals
we serve. As Marketing and Development
manager, it is my privilege to network with
businesses and organizations of the Santa
Maria community. I enjoy developing
relationships and partnerships with local
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Santa Maria, CA 93454
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Local leaders, city officials and members of the community came out to recognize award recipients
at the 2016 Annual Installation & Awards Dinner, put on by the Santa Maria Valley Chamber of
Commerce and held at the Radisson in Santa Maria. The evening included entertainment from
comedian Eric Blake, the installation of new board members and recognition of 2016 award
recipients.

Chamber Officials
2015-2016 OFFICERS
Chairman of the Board
Ed Carcarey, Mega 97.1
Chairman Elect
Cameron Stephens, SM Tire
Vice Chairman
Dr. Ray Arensdorf, Arensdorf Chiropractic
Vice Chairman
Erika Weber, VTC Enterprises
Past Chairman
Eddie Murray, The Murray Group - Morgan
Stanley

BOARD OF DIRECTORS
Donna Cross, Next Day Signs
Felix Esparza, Community Outreach Solutions
Jean-luc Garon, Historic Santa Maria Inn
Dan Pankratz, One Way Board Shop
Era Polly, Era Polly Real Estate
Hugh Rafferty, CoastHills Federal Credit Union
Donna Randolph, State Farm Insurance

Local businesses and community
leaders recognized at 2016 Annual
Installation & Awards Dinner

E

very year, the Santa Maria Valley Chamber is honored to be able to recognize a few of the countless members of our community
who have shown qualities of excellence, charity and leadership within Santa Maria during our Annual Installation & Awards
Dinner. Congratulations to this year’s award recipients, and thank you for all you have done for the local community:

Ambassador of the Year: David Brogren
Pastor Dave has been in Santa Maria since January of 2002 serving as pastor of Heritage
Evangelical Presbyterian Church (formerly Santa Maria Community Church). He has been a
member of the SMVCC&VCB for over ten years and has been a member of the Ambassador
Club since 2007.
During his time as a Chamber Ambassador, Dave has logged am impressive number of
volunteer hours. He has continued to represent the Chamber at various functions including
Ribbon Cuttings and Mixers, and is a regular at the Friday morning BYB (Build Your
Business) breakfast meeting.
“He really makes his duties as an Ambassador for the Chamber a priority,” said Chief
Ambassador Erika Weber. “And it’s nice to have someone on our team with that level of
commitment.”

Tim Ritchie, Home Motors

Small Business of the Year: Salon Studio 23

Tim Rooney, Rooney’s Irish Pub

Salon Studio 23 has been a very proud member of the Chamber of Commerce since
1997. The company has been involved in many Chamber events is a prime example of how
networking and giving back to the local community can lead to a businesses’ own success.
Over the years, Salon owner Inge Garvin has involved her top notch stylists and Salon
Studio 23 in many events showing how generosity, caring, volunteering, friendliness,
humbleness - along with hard work, a positive attitude, and quality services can and will yield
a return time after time.
Salon Studio 23’s community involvement has included driving in Cruizin’ for Life and the
Elks parades, volunteering stylists for the Action Club fashion show, and donating their time
and services to a variety of other local non-profits.
“We have all walks of life that come into the Salon, that are in this community,” Garvin
said. “And if one of our own is in need, it’s really amazing how the community will step up
and help out. I’m proud to be a part of that.”

Cynthia Schur, Santa Maria Times
Michelle Shipman, SearchLight Properties
Janet Silveria, Community Bank of Santa Maria
Chris Slaughter, Discovery Museum
Dr. Kevin Walthers, Allan Hancock College
Tim Woodbury, Woody’s Butcher Block

Chamber Staff
President & CEO
Glenn Morris, ACE
925-2403 x825
glenn@santamaria.com
VP, Chamber Operations
Terri Oneschuck
925-2403 x824
terrio@santamaria.com
Director, Economic Development
925-2403 x817
Director, Visitor & Convention Bureau
Jennifer Harrison
925-2403 x815
jennifer@santamaria.com
Membership Manager
Cara Martinez
925-2403 x852
cara@santamaria.com

Large Business of the Year: Heritage Oaks Bank
Since 1983, Heritage Oaks Bank has served the communities of the Central Coast, offering
financial services help to start and expand businesses, buy homes, organize personal finances and
save for the future.
With nearly $2 billion in assets, Heritage Oaks is the largest community bank on the Central
Coast, and features local decision-making and management to help consumer, commercial and
agribusiness banking customers.
Over the years, Heritage Oaks has kept giving back to the community as one of their core values.
Not only does the company itself donate financially to a large number of local organizations, the
bank encourages its employees to donate their time and volunteer in the community.
“We strive to maintain a high level of integrity in everything we do and really serve as an
example to the local community of the importance of giving back and supporting the community
you live in,” President Brooks Wise said. “We hope that our staff, our customers and community
that sourrounds us sees that.”

Robert F. Grogan Public Service Award: Bob Orach

Event & Special Projects Manager
925-2403 x814

Bob Orach has lived in Santa Maria for more than 40 years. He is an extremely active member in the
Santa Maria community, having served on the City Council since 1986. He has served as the Chair of
the Santa Barbara County Local Agency Formation Commission 25 yrs and as a member of the City’s
Investment Oversight committee. Additionally, Mr. Orach has served on numerous local Boards including
the United Way of the Central Coast and helped form the Santa Maria Valley Youth Soccer League. He was
a Rotarian, is a member of the Elks, and Ambassador to the United States Jaycees #146. Mr. Orach was also
part of the 1986 All American City Committee that won Santa Maria the All American City designation
in 1998.
“Since Bob came to the City of Santa Maria in the 1970’s, he’s always wanted to do his part and help
the local community,” said City of Santa Maria Mayor Alice Patino. “And his decisions while serving City
Council reflect his passion for making the City of Santa Maria a better place for everyone to live in.”

Communications Specialist
Molly Schiff
925-2403 x816
molly@santamaria.com
Group Sales & Services Coordinator
Terri Prouty
925-2403 x851
terri@santamaria.com
Administrative Support Coordinator
Patricia Horta
925-2403 x812
patricia@santamaria.com

Robert P. Hatch Citizen of the Year Award: Ed Murray
The Chamber Connection is the official
monthly publication of the Santa Maria Valley
Chamber of Commerce, 614 S Broadway,
Santa Maria, CA 93454-5111,
(805) 925-2403.
Send corrections or good news submissions to
chambernews@santamaria.com

Erika Weber

businesses.

What has the Chamber membership meant
for your business?
Membership with the Chamber of
Commerce has been one of the greatest
vehicles for community networking and
support. I became involved with the Chamber
immediately upon working at VTC and began
utilizing the opportunities the Chamber had
to offer. It has allowed me to meet and know
a great number of people and, in turn, they
know more about VTC. I often tell people that
are new to business or new to area, “If you
attend every event that the Chamber sponsors,
in six months, you will know everyone in
town!”. The Ambassador Club has given me
even greater opportunity to welcome new
businesses and begin networking with them,
as well.

The best part about the Santa Maria Valley
is...?
Most will agree that the best part of the
Santa Maria Valley in the generous and caring
spirit we find here. We not only go above and
beyond to support the local economy, but
when a neighbor is in trouble or experiencing
a difficult life situation, this community
immediately rallies to lend support. And who
can deny the beauty of this area? Oak filled
hills to the east of us and pristine beaches to
the west. What’s not to love about the Santa
Maria Valley?!

Ed Murray came to Santa Maria in 1980 as a partner and General Manager of KSMA and KSNI Radio.
He was responsible for the Golden Mike Awarded “First Edition News” and sports format on KSMA-AM
and the overwhelming success of “Sunny Country” on FM. Within a year, they were the #1 rated AM and
FM stations. Within three years, billing had tripled.
In 1984, Ed made a career change and became a stockbroker with Dean Witter and then Morgan Stanley.
He retired in 2010 after 27 years. He was annually ranked among the top 1% of the firm’s brokers. He left his
clients in great shape with his partners, Eddie and Jennifer Murray.
Ed has given tremendously of his time to the local community over the years. He served on the board of
the Boys & Girls Club from 1986-1991 and was president for one year. He was also on the board of the Santa
Maria Valley YMCA from 1981- 1986, serving as president in 1985. Ed founded and ran the Celebrity Gold
Tournament for the YMCA from 1981-1991. Ed has been a co- founder and board member of the First Tee
of the Central Coast since 1999, and served as board president from 2004-2009. Ed was also a committee
chairman for the United Way from 1995-1998. He was also a co-chair of an endowment campaign in the
early 90’s for the Allan Hancock College endowment, where he was able to help raise $1 million dollars.
Ed’s generosity and passion for giving back has stayed with him his entire life. “I believe that one of Ed’s
great contributions to the community is being a wonderful example to those around him,” Ed’s Son Eddie
Murray said. “Ed has been instrumental in leading by example. He has inspired his family members and
the local community to get involved and give back.”

Merrill Gardens Says “Aloha” to new
renovations, celebrates 10 years in Santa Maria

M

errill Gardens had plenty to celebrate
at their recent Luau party. The senior
care facility had reached a milestone of
10 years in the Santa Maria community, and also
recently unveiled their major renovations to their
facility.
“We are a very large community that offers
different levels of services based on an individuals’
needs,” explained Audie Sherberg, General
Manager of Merrill Gardens Santa Maria. “We have
individual cottages, we have assisted living as well
to help our residents as they age and then we also
have memory care. We’re blessed to have all three
of those levels at this facility – we can cater to the
many different needs of our residents.”
The large campus provides a variety of amenities
like housekeeping, concierge and two different
restaurants for their residents. Merrill Gardens
recently expanded on these services with their 1.4 Merrill Gardens residents and family members, Chamber staff and
million dollar renovation. The renovation included
local community members helped the facility celebrate 10 years in
updating the public areas in the facility, installing
the community with a ribbon cutting at their Hawaiian Luau.
a new theatre for the residences and updating the
dining facilities.
“It’s pretty exciting to be able to put back into the community on that scale,” Sherberg said. “And [the renovation] came out fabulous. We couldn’t
be more pleased with the outcome and our residences all seem to really enjoy it as well.”
Merrill Gardens opened their facilities to the public to celebrate their renovations and ten year anniversary with a Luau-themed party. Festivities
included a ribbon cutting with the Santa Maria Valley Chamber of Commerce, live music and dancers, and Hawaiian themed food and drink.
Sherberg said it was great to be able to celebrate this milestone with the local community.
“We had a great turnout – it’s great to see the local community come out and show their support for our company, and celebrate with us,” he
said. “It’s wonderful to be able to put money back into the community and continue to assure Merrill Gardens is the leader in the coast, and more
importantly continuing to surpass the expectations of our residents.”

Central Coast Kind Magazine aspires to inspire
the local community

y
s

G

ood news is coming to the Central
Coast! Central Coast Kind Magazine
is a new publication that will come
out quarterly starting September 2016. The
publication’s goal is to “spread good, local,
kind news across the community, to increase
the energy of the Central Coast by paying it
forward with kindness, & to inspire kind acts
and recognize those who participate in life with
love.”
The publication was started by Kim Iribarren,
who took a negative situation in her own life
and turned it into a positive opportunity to help
inspire others.
Iribarren had worked in advertising
throughout her life, but her inspiration to
start Central Coast Kind Magazine came after
a health scare. Earlier this year, Iribarren had
a spot on her face that was discovered to be
cancer.
“I began to wonder what have I given back?
What is my contribution to the earth with this
time I had been given?,” Iribarren explained.
“So it was time for me to step out on faith and
take a chance and spread some good news.”
Born in California, Iribarren’s family
currently lives in Texas but are looking to
retire to the Central Coast. Years ago, her job
gave her a four-month assignment in Arroyo
Grande, where she fell in love with the gorgeous
surroundings and charitable communities in
the area.
“I never forgot the people and places during
my stay on the Central Coast,” Iribarren said,
“I met people in the Santa Maria area that were
involved in charity organizations and just gave
from their heart in a consistent matter to all
these different charities. The stories of giving
and sense of community could go on and on,

New Members

of people doing kind loving acts in this majorly
blessed area.”
It was friends in Santa Maria that encouraged
Iribarren to push forward with her dream to
start her own publication.
And so, Central Coast Kind Magazine
was born. The magazine, which debuts in
September, will be a quarterly publication of
20,000 copies that will be distributed from
Solvang to Avila Beach, primarily focusing on
the Santa Maria area.
“The distribution will be to high trafficked
areas such as doctors’ offices, beauty/spa salons,
boutiques, dentists, advertisers, automobile
dealerships. Places where people will sit and
wait for a service and be able to read about
the community,” Iribarren said. “Also the
publication will be free to take home and keep.”
The publication will also be available digitally
at www.Centralcoastkind.com.
“My goal is to create a chain reaction of
love, Iribarren said. “To focus on positivity and
remind people of how wonderful life is, that
there is still good in the world and life it is what
you make it!”
The first issue of Central Coast Kind
Magazine will have sections on Community,
Home, Business, Beauty and Wellness. For
Iribarren, it will be a very personal issue.
“In the first publication I will be telling my
larger story. Introducing myself and my family”,
she said. “I will tell the stories of others I have
had the honor to meet and what actually made
this publication come to life. I have a few
surprises as well!”
Iribarren hopes her publication can help
others become inspired by the spirit and giving
community of the Central Coast the same way
she has.

Central Coast Kind is a quarterly publication focusing on positive
news in the local community. It will be distributed from Avila Beach
to Solvang, primarily focusing on the Santa Maria area. It’s first
publication debuts September 2016.
“I hope people read the magazine and get
a feeling of pride for living in a community
that chooses to deal with life in a manner of
acceptance verses fear.” Iribarren said. “I hope
the stories make people think ‘what can I do to
help my neighbor, or the homeless person on
the corner, without enabling that person to be
weak but stronger and given a chance to do the
same someday for another?’.”
Iribarren said she’s excited to use the
publication to show people the more positive
news happening in our local community.
“I believe local publication is a significant
form of not only marketing businesses, but

Central Coast Kind’s first publication will be
out September 2016 – look for it in local businesses
throughout Santa Maria and surrounding areas!
You can learn more about Central Coast Kind
magazine by visiting www.centralcoastkind.com.

The Santa Maria Valley Chamber of Commerce is proud to welcome these new members for the month of July. We appreciate their
vote of confidence in our ability to add value to their business and to create a strong local economy together.

Aaron Corob Insurance
Carrie Corob
223 S. Pine Street
Santa Maria, CA
(805) 928-1761
www.aaroncorobinsurance.com

Center for International Trade
Development hosted by SB
Julie Samson
721 Cliff Drive
Santa Barbara, CA 93109
(805) 892-3643

Mobile Bookkeeping and Payroll
Services
Natalie Santella
Santa Maria, CA
(805) 441-2248
www.bookkeepinghelp.info

Amdal Transport Services
Andrew Jackson
1750 S. Broadway
Santa Maria, CA 93454
(805) 614-7330
www.amdaltransportservices.com

ERG Calfornia
Ben Oakley
6085 Cat Canyon Road
Santa Maria, CA 93454
(805) 361-7112
www.ergcalifornia.com/

Vivian La Fuente, Agent for Century 21
Hometown Realty
Vivian La Fuente
1811 S. Broadway
Santa Maria, CA 93454-7605

Blue Eyed Daisies
Samantha Castillo
511 E. Tefft Street
Nipomo, CA 93444
(805) 868-1294
www.blueeyeddaisies.com

Fuhring Inc.
Steve Fuhring
Orcutt, CA
(805) 478-8466

California Star Insurance Svs Inc.
Alex Palm
2236 S. Broadway, Ste K
Santa Maria, CA 93454-7800
(805) 266-7971 · (888) 501-1213
www.calstarins.com

also lifting the community by introducing the
goodness of the local people and sharing the
stories that no one would know about, other
than their family or close neighbors.”

Landmark Barbers Shaving Parlor and
Lounge
Alberto Ugalde
800 S. Broadway, Ste 201
Santa Maria, CA 93454-6623
(805) 623-8046
www.facebook.com/LandmarkBarbers/

Renewing Members

(805) 363-0730
www.vivianlafuente.c21.com
Wireless 101 Inc., Authorized Cricket
Retailer
Linda Alexander
2430 S Broadway Ste B
Santa Maria, CA 93454
(805) 631-5192

Our next Chamber member could be YOU!
The Santa Maria Valley Chamber of Commerce is proud to have
800+ local businesses as valued Chamber members. As a Chamber
member, you are entitled to a wide range of benefits and services,
designed to help you promote, grow and improve your business,
including business referrals and your business listing on our website
membership directory.
Learn more about how the Chamber can help you! Contact Chamber
Membership Manager Cara Martinez at (805) 925-2403 x852 or
cara@santamaria.com.

The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each day to create
jobs, boost our local economy and build a community of which we can all be proud.

15 years
Shepard Eye Center

4 years
Woody’s Butcher Block

51 years
Far Western Tavern, Inc.

Farm Supply
Foot & Ankle Center Of The Central
Coast
Santa Maria Seeds, Inc.
St. Joseph High School

14 years
Central Coast Rescue Mission

38 years
Company’s Coming
Orcutt Union School District

25 years
Jack’s All American Plumbing
Western Propane Service

13 years
Nishimori Landscape & Design/Stix N
Stones

36 years
Bonita Packing Company
Health Sanitation Service
Santa Barbara Co Education
United Way Northern Santa Barbara
County

24 years
Quality Inn
Testa Catering, Bistro and Events

12 years
Cowboy Flavor LLC
Montiavo at Bradley Square
Santa Maria A’s Model A Ford Club

3 years
Bardi & Associates Real Estate
Cielito Lindo Mexican Grill
Radiology Associates-Digital Medical
Imaging
Trilogy at Monarch Dunes - Shea Homes
Vista del Mar Hospital

35 years
Fargen Survey, Inc.

22 years
Foxen Vineyard, Inc.
Righetti Specialties, Inc.
Santa Maria Car Wash

56 years
Travelodge

34 years
Fence Factory

23 years
Safety 1st Seminars

31 years
VTC Enterprises

21 years
Rancho Sisquoc Winery
Santa Maria Valley Historical Society

30 years
PRP Companies

20 years
Telecare S M Act

28 years
Costco Wholesale #24

17 years
Expo Decor
Premier Auto Body

27 years
Primus Laboratories
26 years
Abbey Carpet

16 years
Santa Maria Valley Railway Historical
Museum

11 years
Patterson Realty - Shea Hutchinson
10 years
Cruzin’ for Life
9 years
Orcutt Veterinary Hospital
8 years
Cindy Fee, DDS
Heritage Evangelical Presbyterian Church
Rooney’s Irish Pub
7 years
Arensdorf Chiropractic
6 years
SignCraft
5 years
Ana-Margarita Sevcik, MA, LMFT

2 years
Allstate Michelle Horenberger Central
Coast Insurance Services
Altrusa of Golden Valley
Econcept Marketing Solutions
J & E Cleaning Service
Photo-Scan of Los Angeles, Inc./PSLA
San Luis Personnel Services
1 year
BBSI - Barrett Business Services, Inc.
Guild Mortgage Co.
Hacienda Realty
Healing Rooms of the Santa Maria Valley
Niya Restaurant, Inc.
Troesh Landscaping/Troesh Coleman
Pacific

Finding your brand’s best advocate

A

s its owner, you are your small
business’s best brand advocate.
Unfortunately, the way human nature
works, your customers will probably be more
influenced to buy from you if they find out
about your business on their own, rather than
via straightforward, in-their-face advertising.
In fact, of the distrustful and skeptical 79
million Millennials, only 6 percent consider
online advertising to be credible (http://www.
socialchorus.com/resources/millennials-asbrand-advocates/). And while most people
don’t trust brands, they do trust their friends:
According to Social Chorus (http://www.
socialchorus.com/) 91 percent of consumers
would trust a recommendation from a friend.
So how can you find these brand advocates,
the ones who hold the future sales of your
business in their powerful hands? And how
can you use their influence to help grow your
brand?
You probably have some great loyal
customers who are already acting as your brand
advocates—and you may not even know it. The
key is to recognize and reward these customers
so their brand advocacy continues. Review
records and website analytics to see who your
frequent buyers are. Reach out to offer them
membership in a loyalty program that gives
them rewards for buying. You can also ask
loyal customers to refer their friends, family
and colleagues to your business. Offering some
type of incentive, such as a gift or discount, for
a referral that leads to a sale can help turn loyal
customers into strong brand advocates.
Have you made it clear how customers
can complain if they have an issue with your
product or service? If you can quickly identify
and remedy a complaint, you may have just
created a brand advocate out of the complainer.
Make sure you or someone on your staff is
monitoring your website, email, social media
and online review sites to respond to problems
and find solutions. Regularly check your
business website and any online directories
in which you’re listed to ensure your contact
information is up to date so people can contact

you.
You can also find potential brand advocates
on social media platforms. Start with your own
followers and reach out to those who frequently
interact with your posts. Encourage them to
advocate for your brand by asking them to
share photos or posts of themselves using your
product on social media, or to share your posts
with their connections.
Next, reach beyond your immediate
social circle to larger influencers who can
become brand advocates. Search on hashtags
or keywords about your business, product,
service, or industry and see who’s talking
and what they’re saying. Look for bloggers,
YouTubers and other social media stars with
big followings that match your target market.
Klout, SumAll and Buzzsumo are three good
tools for quantifying someone’s social media
influence.
Once you identify potential brand advocates,
you need to get on their radar. You don’t want
to be too pushy, but you do want to forge a
relationship. Start by going through their posts
carefully, liking and commenting, as well as
suggesting other interesting tidbits to check
out. Get to know what kind of content the
person creates and where they are represented
the most.
If you feel you’re ready to make contact, be
straightforward about a possible relationship.
Influencers know they are influencers and
usually have some sort of expectation as to
what they want from you in exchange for their
influences.
Some options for promoting your business
via brand advocates include:
•
Send the influencer free samples of
your products for review or for contest
giveaways to their followers or fans.
•
Offer to trade guest posts.
•
Offer to host a guest webinar or ask to
interview them.
•
Ask to hold a joint promotion.
•
Ask to have a tweetchat or video chat to
talk about the market
After you’ve done some joint marketing

Give your brand advocates the respect and attention they require, and
you can build a long-lasting and mutually beneficial relationship that will
strengthen your brand.
with your brand advocate, be sure to track the
results. Use web and social media analytics
tools to see how many new visitors each brand
advocate has driven to your website or your
social media accounts. Use in-store codes to
track the number of visitors to your physical
location as a result of the brand advocate.

Give your brand advocates the respect and
attention they require, and you can build a longlasting and mutually beneficial relationship that
will strengthen your brand.

Since 1964, SCORE “Mentors to America’s Small Business” has helped more than 9 million aspiring entrepreneurs and small business owners through
mentoring and business workshops. More than 11,000 volunteer business mentors in over 320 chapters serve their communities through entrepreneur
education dedicated to the formation, growth and success of small businesses. For more information about starting or operating a small business, call your
local SCORE chapter at 805-547-0779 or contact us at info@sloscore.org.

Chamber members receive recognition in The Sun’s
“Best Of” issue

W

e have so many great businesses and organizations that are members of the Santa Maria Valley Chamber of Commerce, and were thrilled to see so many of them get recognized in The Sun’s
2016 “Best Of ” issue. All recipients were voted on by local community members, and many of our Chamber members received multiple awards! Congratulations to all of our members who
received recognition this year:

Berkshire Hathaway
Best Real Estate Company
Boys & Girls Club of SM Valley
Best After-School Program for Kids
Best Nonprofit Organization
Cambria Winery
Best Winery for White Wine
Coast Hills Credit Union
Best Bank or Credit Union
Company’s Coming
Best Place to Buy Kids Clothes
Best Place for Gifts
Best Home Décor/ Accessories
Country Oaks Care Center
Best Place for Senior Living
Darensberries
Best Farm/Produce Stand
Doc Burnstein’s Ice Cream Lab
Best Ice Cream or Frozen Yogurt
Ever-Ready Electric
Best Electrician
Far Western Tavern
Best Fancy Cocktail
Figueroa Mountain Brewing Company
Best Brewery
The Flower Carriage

Best Flower Shop

Best New Business of 2015

Best Theatre Group

G&S Carpet Co.
Best Carpet/Flooring Company

Jersey Mike’s Subs
Best Deli Sandwich

Presqui’le Winery
Best Tasting Room

Gina’s Piece of Cake
Best Bakery

The Jetty Restaurant
Best Seafood

Gold Coast Limosines
Best Transportation to a Brewery/
Winery

Klondike’s Pizza
Best Pizza
Best Restaurant for Letting Kids be
Kids

Riverbench Vineyard & Winery
Best Winery for Red Wine
Best Winery for Sparkling Wine

Halsell Builders
Best Builder
Historic Santa Maria Inn
Best Place to put up Visiting Company
The Hitching Post
Best Overall Restaurant
Best Restaurant to Impress
Best Place to go on a First Date
Home Motors
Best Auto Dealership
Insparations
Best Place to get a Massage
Jack’s All American Plumbing
Best Plumber
Jack’s in Old Orcutt
Best Meal for your Money
Jaffa Café
Best New Restaurant of 2015

Ribbon Cuttings

KSBY
Best News Source
Marian Regional Medical Center
Best Place to Volunteer
Maya Mexican Restaurant
Best Outdoor Dining
Melby’s Jewelers
Best Jewelry Store
Moats Laser & Skin Care
Best Place for Skin Care

Rooney’s Irish Pub
Best Sports Bar
Santa Barbara County Fair
Best Place to View Art
Santa Maria Public Library
Best Place to Geek Out
Santa Maria Valley Discovery Museum
Best Learning Museum
Santa Maria Valley Strawberry Festival
Best Community Festival
Santa Maria Wash & Lube
Best Car Wash

Nishimore Landscape & Design
Best Landscaper

Shaw’s Steakhouse
Best Santa Maria Restaurant
Best Tri-Tip Sandwich

The Pad
Best Place to have a Kid’s Party

Spencer’s Fresh Market
Best Grocery Store

Pepper Garcia’s
Best Margarita
PCPA

The Santa Maria Valley Chamber of Commerce is proud to celebrate ribbon cuttings for these members in the month of July.
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Santa Maria, CA 93455
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