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Commitment to Community honored
at Annual Installation & Awards Gala
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Community Bank of Santa
Maria
Diani Building Corp.
Santa Maria Join Union High
School District
Santa Maria Tire
VTC Enterprises

While those recognized at this year’s
Annual Awards and Installation Gala
recognized a diverse group of business
and community members, a common
thread ran through each recipient; their
commitment to giving back to the local
community.
“The Annual Awards evening is our
chance each year to highlight individuals
and companies that help make Santa Maria
such a great place to live and do business,”
said Glenn Morris, President/CEO of the
Santa Maria Valley Chamber of Commerce.
The Annual Gala also marks the
beginning of a new fiscal year for the
Chamber, and new their new Board chair
and Board members and formally installed.
The highlight of the evening, though, is
recognizing the recipients of a series of
awards including:
Robert P. Hatch Citizen of the Year
Award: Bill Wurth
Robert F. Grogan Public Service Award:
Santa Maria Retired Police Chief Ralph
Martin
Small Business of the Year: Testa’s
Catering
Large Business of the Year: Red Dog
Management
With the exception of the Public Service
Award, which is chosen by a committee
of Chamber Board members, the award
recipients are selected from a pool of
nominations submitted by the Santa Maria
community. This year, the Chamber saw a
record number of nominations.
“We’re blessed each year to have a deep
pool of candidates who are worthy of
recognition,” said Glenn Morris, President/
CEO of the Santa Maria Valley Chamber
of Commerce. “It makes it tough to chose

just one recipient but this means that
those who are ultimately selected are truly
great examples and representatives of our
community.”
Among those recognized is recently
retired Santa Maria Police Chief Ralph
Martin. A 40 year law enforcement
veteran, Marin served as the Santa Maria
Police Department's Chief of Police from
2012 to June of 2017.
"I think the community is a lot safer
now than it was five year ago, and I think
the quality of life in Santa Maria has
dramatically improved thanks in part to
the efforts of Chief Martin," said Rick
Haydon, City Manager for the City of
Santa Maria.
This year's Citizen of the Year recipient
is Bill Wurth. Wurth, who has been
actively involved in the Elks for over 20
years, proves that age is no excuse when it
comes to giving back.
"My friends tell me, 'Bill - I'm too old
to volunteer',"Wurth said. "To me - age is
just a number. There's always something
you can do to get involved and help your
community."
Wurth has helped raise over 1.5 million
dollars working Bingo for the Elks Lodge
for the past 12 years. Wurth spends his
weekends volunteering at the Elk's kitchen
for birthdays and weddings, and has been
an Elks rodeo volunteer for the last 12
years, and was Elk of the Year in 2014.
On Wednesdays, Wruth serves as
a docent at the Santa Maria Valley
Historical Society, where he's worked for
the last 4 years. Cindy Ransick, Curator at
the Museum, was the one who nominated
Bill for the award.
"I just find it incredible how much he's

given back to the community, and just
the longevity of service to Santa Maria,"
she said. "I think these awards are meant
to recognize truly exemplary people
and businesses in our community. Bill
is someone you can depend on, you can
believe in, and you can trust. And to me,
that's the essence of being a good citizen."
Other award receipients of the evening
included Ambassador of the Year,
which was awarded to Charelne Paz for
her volunteer efforts in the Chamber's
Ambassador Club. The Ted Eckert
Lifetime Community Achievement
Award, given out by Leadership Santa
Maria Valley, was award to Cary Gray.
The evening's program also included
the unveiling of the Chamber's updated
branding, logo and website. The evening
wrapped up with a performance from
comedian Randy Lubas.
"The Annual Awards Gala is a great
event because it gives us the opportunity
to recognize those who have given back so
much to the community and truly lead by
example," said Alex Magana, Events and
Special Projects Manager for the Santa
Maria Valley Chamber of Commerce.
"And what better way to begin a new fiscal
year at the Chamber than by recognizing
those who go above and beyond to give
back and make Santa Maria Valley a great
place to live and work."
For a full event recap and list of award
recipients, as well as videos for our award
recipients, visit www.santamaria.com/
annual-awards.
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Santa Barbara County Energy Watch Partnership
2017 Mid-Year Successes!
We have a terrific Partnership Team, which is administered by the Santa Maria Valley Chamber of Commerce, and consists of
PG&E, SoCalGas, Staples Energy, the County of Santa Barbara, Santa Maria, Guadalupe, Solvang and Buellton.
Between January and June of 2017, the Santa Barbara County Energy Watch Partnership completed 28 projects through its Direct
Install program. These are businesses and non-profits in northern Santa Barbara County which have taken advantage of Partnership
programs to save energy and save money. Altogether, the energy saved so far in 2017 is enough to power 97 homes. Not bad at all!
Major projects in the first half of 2017 included:
•

Atlas Performance Industries, where the installation crew from Staples Energy converted the company’s lighting system
completely to LED’s. Changing the lighting in the high bay was a challenge, where a 60-foot boom truck was utilized. The
company will save a staggering $25,000 annually off of their energy bill.
•
Good Samaritan Shelter was another great success story. A complete
retrofit of the agency’s lighting system was accomplished with over $30,000
worth of energy improvements. Even with all of the cost breaks the utility
companies can provide through the Partnership, the co-pay would have
been about $6,500. The Chamber of Commerce and the Partnership
provided an additional $5,000 through the Partnership’s Non-Profit Grant
program. The Shelter then received an anonymous donation to pay the
remaining $1,500. Essentially, the Shelter received all of the improvements
at no cost! The annual energy savings for Good Samaritan Shelter is over
$20,000.

Past Chairman
Ed Carcarey, Mega 97.1
BOARD OF DIRECTORS
Mark Allen, Marian Regional Medical
Center
Donna Cross, Next Day Signs
Felix Esparza, Community Outreach
Solutions
Jean-luc Garon, Radisson Hotel Santa
Maria
Edgar Gascon, Hacienda Realty
Butch Lopez, V. Lopez Jr. & Sons
General Engineering Contractors Inc.

The Energy Watch Partnership also assists and collaborates with local governments to provide outreach to businesses and
residents. The message: Energy Efficiency and sustainability is good for everyone! Community Outreach Forums were organized by
the Partnership to reach smaller communities. These events included presentations from PG&E and SoCalGas, empower Central
Coast, Staples Energy for businesses and American Eco for residents. The events also included updates from city and county
departments and agencies, often including public safety, planning, animal control and updates from elected officials.
In the first half of 2017, the Santa Barbara County Energy Watch Partnership organized and facilitated Community Outreach
Forums in:
•

The City of Guadalupe, where residents received an update on city events
from City Administrator Cruz Ramos and the all of the City’s departments.
They heard up-to-date information about available energy programs from
the Partnership Team.

•

Old Town Orcutt, hosted by the Orcutt Lions Club, which also has taken
advantage of the Non-Profit Grant program. Aside from energy information,
attendees heard an update from the 4th District office, the Sheriffs
Department, Animal Control, the Graffitti Abatement Program and the new
project in work for the Oasis Senior Center.

•

Los Olivos, where residents of this small town and throughout the Santa
Ynez Valley were welcomed by 3rd District Supervisor Joan Hartmann.
Attendees heard from the Public Health Department, got a county update from the Supervisor, and were provided a
presentation by the entire Partnership Team.

Eddie Murray, The Murray Group Morgan Stanley
Era Polly, Era Polly Real Estate
Hugh Rafferty, CoastHills Federal Credit
Union
Donna Randolph, State Farm Insurance
Tim Ritchie, Home Motors
Cynthia Schur, Santa Maria Times
Michelle Shipman, SearchLight
Properties
Chris Slaughter, Discovery Museum

So, what’s on tap in the second half of 2017?
•

The Energy Watch Partnership will be hosting the 2017 Energy Efficiency and Sustainability Summit at the Santa Maria
Fairpark on August 16. Topics of interest to government officials, businesses and the general public will be presented by local
and state-wide experts.

•

The Partnership will continue its program work with businesses and municipalities, helping with energy efficiency and cost
savings off of the monthly energy bill. We already have some great success stories in work!

•

In September, the Partnership will play a role in the Santa Maria Valley Chamber of Commerce Business Expo.

•

In October, the Partnership Team will be heading around to all the cities and county to spread the word about Energy
Awareness Month.

Erika Weber, VTC Enterprises
Tim Woodbury, Woody’s Butcher Block

Chamber Staff
President & CEO
Glenn Morris, ACE
925-2403 x825
glenn@santamaria.com
VP, Chamber Operations
Terri Oneschuck
925-2403 x824
terrio@santamaria.com
Director, Economic Development
Suzanne Singh
925-2403 x817
suzanne@santamaria.com
Director, Visitor & Convention
Bureau
Jennifer Harrison
925-2403 x815
jennifer@santamaria.com
Membership Manager
Cara Martinez
925-2403 x852
cara@santamaria.com
Event & Special Projects Manager
Alex Magana
925-2403 x814
alex@santamaria.com
Communications Specialist
Molly Schiff
925-2403 x816
molly@santamaria.com
Group Sales & Services Coordinator
Terri Prouty
925-2403 x851
terri@santamaria.com
Administrative Support Coordinator
Patricia Horta
925-2403 x812
patricia@santamaria.com
Administrative Clerk
(805) 925-2403 x853
taz@santamaria.com
The Chamber Connection is the
official monthly publication of the
Santa Maria Valley Chamber of
Commerce, 614 S Broadway,
Santa Maria, CA 93454-5111,
(805) 925-2403.
Send corrections or good news
submissions to
chambernews@santamaria.com

For information about the Energy Watch Partnership and the RMDZ Program, contact:
Dave Cross, Program Manager and Zone
Administrator
Email: dave@santamaria.com
Chamber of Commerce: (805) 925-2403
Mobile: (805) 680-5016

Five July 1 Changes for California Employers:
Did You Miss Any?
CalChamber Legal Editors
© California Chamber of Commerce

In the past, California employers
needed to worry only about new laws
taking effect on January 1 of each year.
Nowadays, midyear changes for California
employers have become a new norm,
either as a result of legislation with delayed
implementation dates or the passage of
midyear regulations.
Below is a summary some of the state
laws you need to pay attention to this
summer. Content on HRCalifornia is
updated to reflect these changes; please
visit the individual HR Library pages for
more information on these topics.
In addition, several local ordinance
changes also took effect on July 1. For more
information on these changes, see "Minor
Mistakes, Major Penalties: Pay Attention
to Local Ordinances and Recent Updates."
1. Criminal History Regulations
California’s new criminal history
regulations went into effect July 1,
2017. The regulations reiterate existing
prohibitions on the use of criminal history
information in employment decisions
and impose additional restrictions. If you
conduct criminal background checks,
make sure that your policies comply with
the new regulations.
California
employers
cannot
use criminal history information in
employment decisions if doing so would

have an “adverse impact” on a protected
class (including race, national origin and
gender), unless you can show that the
information is job-related and consistent
with business necessity.
Hiring decisions based on an applicant’s
criminal history must be clearly related
to successful performance in the job and
in the workplace, and must measure a
person’s fitness for the specific position at
issue.
To show job relatedness and business
necessity, an employer must, at a
minimum, consider the nature and gravity
of the offense, the elapsed time since the
offense and the nature of the job at issue.
In addition to existing notice
requirements under federal and state
law, the new regulations require you to
notify individuals who are screened out
because of criminal history and give them
an opportunity to provide information
showing why they should not be excluded.
You can find more information in the
HR Library’s Obtaining Criminal History
section.
2. Gender Identity/Gender
Expression Regulations
On July 1, 2017, new California
regulations took effect that specifically
address protections for transgender
persons, including equal access to use of

facilities, such as restrooms.
Under California’s Fair Employment
and Housing Act (FEHA), employers
cannot discriminate on the basis of
gender identity or gender expression or
because an individual is transgender.
The new regulations also make it
unlawful to discriminate against
someone who is transitioning, has
transitioned or is perceived to be
transitioning. The regulations provide
specific definitions of the terms
“gender identity,” “gender expression,”
“transgender” and “transitioning.”
Understanding basic definitions and
concepts is part of the process for
creating a respectful workplace and
improving communication.
The regulations prohibit employers
from asking questions that identify an
individual on the basis of sex, gender,
gender identity or gender expression.
The regulations also prohibit employers
from requiring individuals to provide
proof of sex, gender, gender identity
or gender expression. Employers who
have affirmative action reporting or
recordkeeping requirements, such as
EEO-1 reports, may request applicants
to self-identify but only on a voluntary
basis.
Read more - p. 4

Chamber Membership Corner
Santa Maria Chamber is "Here for Business"
Upcoming Events
EACH FRIDAY
Build Your Business Breakfast
8:00 a.m. - 9:00 a.m.
Denny’s Restaurant
1019 E. Main Street, Santa Maria
Free for Members

The Chamber of Commerce kicked off their new fiscal
with exciting updates to their branding, logo and website.
The changes come amidst a time of growth and business
development within the Santa Maria Valley.
“The Chamber has a great history and heritage of
service to the businesses of the Santa Maria Valley,”
explained Glenn Morris, President/CEO at the Santa
Maria Valley Chamber of Commerce. “At the same time,
the ways that we deliver service continue to evolve with
the needs of our businesses.”
As part of that evolution, the Chamber recently
worked to refresh their branding. Working with
marketing agency KPS3, who recently helped rebrand
the Santa Maria Valley Visitor & Convention Bureau,
the Chamber staff and Board members developed an
updated mission statement, core values and principals.
Marketing Agency KPS3 also took the input Board
members and staff provided to help update Chamber
branding with a new logo. These new elements,
including an updated www.santamaria.com,
were unveiled at the recent Annual Awards &
Installation Dinner.
The Chamber’s updated mission states:
“The mission of the Santa Maria Valley
Chamber of Commerce is to be a Catalyst for
business growth, a Convener of leaders and
influencers, and a Champion for a stronger
Santa Maria Valley.”
Morris explains that the recent branding
efforts were done to help the community better
understand the value the Chamber works
towards providing Santa Maria.
“As we continue to refine our organization
to ensure we deliver maximum value, the
Chamber’s leadership wanted to ensure our
guiding principles and mission reflected today’s
businesses and what was most important to
them,” Morris explained. “At the same time, we felt it was
time to refresh the visual elements of our brand to bring
new energy to the organization.”

It made the most sense to do a complete overhaul,
updated the textual, visual and online elements all at
once. Over the next month, expect to see updated to the
Chamber’s social media platforms that reflect the new
branding efforts.
The Chamber hopes the recent branding update will
continue to generate interest from the local community
to get involved in their efforts to support and grow local
businesses and organizations.
Morris says that the process of rebranding helped
both staff and board better understand the priories of the
Chamber as they transition in to a new fiscal year, and
believes the community will be pleased with the direction
the Chamber is taking.
“As Chamber members and the Santa Maria
community come to understand the core values and
areas of focus that this process brought us to highlight,
we’re confident that they will find everything supports
our promise: We’re Here for Business!”

Coastal Recovery Solutions
1666 Ramona #D, Grover Beach, CA 93433
(805) 481-3155
www.coastalrecoverysolutions.com
Golfland Warehouse
3195 S. Higuera St., San Luis Obispo, CA 93401
(805) 544-4653
www.golflandwarehouse.com
Kita Wines
300 North 12th St., Unit 1A, Lompoc, CA 93436
(805) 819-1372
www.kitawines.com
Lidos
Santa Maria, CA 93454
(805) 345-5264
www.lidosconcessions.com

Santa Maria Chamber News
santamariachambernews.com
Facebook
facebook.com/SMVCC
Twitter
twitter.com/SMVCC
Instagram
santamariachamberofcommerce
You can read more about the Chamber’s updated
mission, vision and promise on the newly updated
www.santamaria.com.

Root 246
420 Alisal Road, Solvang, CA 93463
(805) 686-8681
www.root-246.com
Santa Barbara Co. Animal Care Foundation
Santa Maria, CA 93454
(805) 260-2386
www.sbcanimalcare.org

Ribbon Cuttings:

July 15 - August 15, 2017

52 years
Far Western Tavern, Inc.

Shaklee Distributors - J & J
Colegrove

37 years
Health Sanitation Service
Jiffy Lube
Penny Tremper & Doug
Dougherty-Family of Joe
Hagerman
Portable Johns, Inc.

21 years
Coca Cola Of Santa Maria
Dottie Lyons
20 years
CenCal Health
19 years
Nu-Tech Pest Management
Peoples' Self-Help Housing
18 years
Expo Decor
M & M Restaurant Supply
13 years
Cowboy Flavor LLC
Gina's Piece of Cake
Images Screenprinting

Paradise Juice Bar
2041-B S. Broadway
Santa Maria, CA 93454

Studio 8
116 W. Cook St., Unit C, Santa Maria, CA 93458
(805) 260-6144
www.facebook.com/Studio-8-243407596144232/
UA Local 114
93 Thomas Rd., Buellton, CA 93427
(805) 688-1470
www.ualocal114.org

The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive
each day to create jobs, boost our local economy and build a community of which we can all be
proud.

23 years
Righetti Specialties, Inc.

Email List
http://bit.ly/SMVCCMailingList

Pizzeria Bello Forno
119 E. Clark Ave., Orcutt, CA 93455
(805) 863-6321
www.belloforno.com

Renewing Members

25 years
Target Stores, Inc.

For more event information,
visit www.santamaria.com

Mobil Gas Station
990 Edison St., Santa Ynez, CA 93460
(805) 686-7618

Chumash Casino Resort
3400 Hwy 246, Santa Ynez, CA 93460
(805) 686-0855
www.chumashcasino.com

24 years
Leachman Home Loans

AUGUST 10
Annual Awards Gala
6:00 p.m.
Radisson Hotel Santa Maria
3455 Airpark Dr,Santa Maria, CA

Santa Maria Chamber
santamaria.com

The Santa Maria Valley Chamber of Commerce is proud to welcome these new members
joining the Chamber between June 15 - July 15, 2017. We appreciate their vote of confidence in
our ability to add value to their business and to create a strong local economy together.

28 years
L & G Farms / DL Farms

JULY 26
Marketing Workshop
8:30 a.m. - 10:30 a.m.
Sutter Room
Santa Maria Workforce Resource Center
1410 S Broadway # A, Santa Maria
Free to attend, RSVP required

Stay Connected

New Members

Bill Castellanos
Santa Maria, CA 93454
(510) 604-6605
www.clubhousepublishing.com

JULY 25
Industry Tour: Marian Regional Medical Center
7:30 a.m. - 9:00 a.m
Marian Regional Medical Center
1400 E Church St, Santa Maria
Free to attend, RSVP required

12 years
J & D Bookkeeping Service
Stafford McCarty

4 years
California Hot Dog Co.
University of La Verne

11 years
Cruzin' for Life

3 years
J & E Cleaning Service

10 years
Glenn Burdette, Inc.
Old Town Shirt Factory
9 years
Hugh Rafferty
Red Dog Management
Rooney's Irish Pub
5 years
Doc Burnstein's Ice Cream
Lab
H&R Block
Wells Fargo Bank Broadway & McCoy

Robinson Property Company
1113 S. Broadway
Santa Maria, CA 93454

Enjoy Ribbon Cuttings, Mixers and More...

Get Involved:
Become a Chamber Ambassador!

The Ambassador Club is a very unique club within
the Santa Maria Valley Chamber of Commerce, whose
2 years
sole purpose is to act as a public relations arm of the
Lattis Networks
Chamber and the community.
Santa Ynez Band of
“There are so many benefits to becoming a Chamber
Chumash Indians
Ambassador,” said Chief Ambassador Erika Weber. “It is
Smartphone Fix
a
great, fun way for new members to meet many business
Softec
owners, community leaders and to grow their own
businesses
while supporting the Chamber of Commerce
1 year
California Star Insurance Svs and utilizing all the benefits the Chamber has to offer. ”
Inc.
Fuhring Inc.

To learn more, contact Chief Ambassador Erika
Weber at 805-714-2480 or eweber@vtc-sm.org.

Ask SCORE About:

Eight ways to ensure your clients pay you on time
(and what to do if they don’t)
This Blog was excerpted from a Blog
post written by Derek Miller- July 19,
2017 for the SCORE.org website. Derek
is a content marketing consultant for
CopyPress. a leading digital content
production company, specializing in
articles, infographics, interactives, and
videos.
1. Research the Client
Before you agree to work with
someone, research the person. Does he
or she have a local reputation for paying
on time, or do other small businesses
refuse to work with the person because
of late payments? If the prospective
client has a bad reputation around town,
you might want to avoid dealing with
him or her.
2. Make a Contract
You should have each client sign a
contract with you before starting work.
The contract should detail the project
you'll be doing, how much the client
will pay you, and when payments are
expected. It will also state that you'll
charge late fees if the client's invoice
remains unpaid for a specific time. By
being upfront about how much is the late
fee, if you have to take legal action, the
client is legally bound by the contract.
3. Get Payment Upfront for Larger
Projects
Many small businesses expect a
percentage of payment upfront before
work has started. Some expect payment
during the project when each stage is
done. This way, if the client doesn't pay

the first invoice on time, you can stop
working and refuse to finish the project
until you get paid. Or you know not to
even start the project if they won't pay
upfront.
4. Charge Late Fees
Small businesses should always charge
late fees for unpaid invoices. Set up a
structure for late fees that you use on
every client, ideally a written policy on the
contract or invoices. Start small, perhaps
10 or 15 days after an invoice goes unpaid.
Send a message that because the invoice
has gone unpaid for so long, you're going
to have to add a late fee if it isn't paid
within 48 hours, or something similar.
You did the work, and they aren't holding
up their end of the bargain. So a late fee at
this point is completely fair. Keep tacking
on those late fees if they still haven’t paid
after your reminder.
5. Try Other Contact Methods
So, your contact person isn't
responding to your messages. Try
reaching out to someone else at the
company. Get an email address or a
phone number from the business' website,
LinkedIn account or social media profile.
If sending online messages isn't working,
call. If that doesn't work, and the client is
in the same city as you, stop by the client's
office. It might not be worthwhile for a
$100 invoice that's unpaid, but if the client
owes you thousands and is months late,
an in-person visit could do the trick.
6. Stop Working
Don't do anything more for a client
with a late invoice. Many small businesses

expect payment
partway through
the agreement to
ensure that the client
will actually pay.
Plus, you have more
leverage for getting
that invoice paid
if the client is still
waiting on half of a
project.
Whether you
have more work to
do for that client or
the client wants to hire you for something
else, don't do any more work until you
get your money. Even after you get paid,
depending on how much of a hassle it
was, you should consider not working
with that client again. If you do, charge
them half upfront, and tell them you
expect the invoice to be paid before the
final project is delivered. Otherwise, find
clients who will pay you on time.
7. Go for Factoring
With factoring, you sell your invoices to
a company for upfront payment. Usually
the company offers you a percentage of
what the invoice is worth. Keep an eye
out for additional transaction fees or
percentage deductions before you do
factoring. Losing a quarter of what you're
owed isn't ideal, but if you're wasting too
much time trying to get someone to pay a
bill, factoring gets you a good amount of
money and removes the hassle from your
life. That way, you can focus on doing
work for clients who actually pay their

invoices on time.
8. Seek Legal Action
Many small businesses don't want to
seek legal action because it's expensive,
time-consuming and a little nervewracking. But if there's a small business
lawyer in your area who charges good
rates for sending letters for unpaid
invoices, contact that lawyer. Sometimes
just the threat of legal action is enough
to spur people into opening their
checkbooks.
You can also tell the client you'll be
filing a claim in small claims court. Your
state will have specific laws about how
much the client has to owe for you to be
eligible to go to court. It's usually in the
thousands but under $10,000.
Small businesses don't have to let
clients take advantage of them. Show that
you're willing to stand up for yourself..

A service brought to you by your local SCORE Chapter serving the Santa Maria Valley and San Luis Obispo
County. We offer Face-to-Face Mentoring Sessions, Workshops, and On-line Resources. All our Chapter services are
No Cost to our clients. Call (805) 547-0779 or info@sloscore.org to set up an appointment for your first Mentoring
session. To see more SCORE blogs, visit http://www.score.org/blog

Is starting your own business the right fit for you?
Are you feeling the need/desire to be your own boss, control your own financial
success? Maybe you have an entrepreneur side to you that you should explore!
Being a business owner is a BIG decision with risks involved, but is usually more
rewarding then the initial decision/risks.
If you are the individual that always looks for more….. you may be a perfect
candidate for being your own boss and business owner. If you are creative, independent,
persuasive and capable of negotiating and comfortable with taking risks, while having
a solid support group behind you then you possess the qualities commonly associated
with successful entrepreneurs.
There are some basic steps to start your own business:
20 Questions to consider before starting a business (provided by the SBA; you can
go to www.sba.gov for further information)
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.

Why am I starting a business?
What kind of business do I want?
Who is my ideal customer?
What products or services will my business provide?
Am I prepared to spend the time and money needed to get my business
started?
What differentiates my business idea and the products or services I will
provide from others in the market?
Where will my business be located?
How many employees will I need?
What types of suppliers do I need?
How much money do I need to get started?
Will I need to get a loan?
How soon will it take before my products or services are available?
How long do I have until I start making a profit?

14.
15.
16.
17.
18.
19.
20.

Who is my competition?
How will I price my product compared to my competition?
How will I set up the legal structure of my business?
What taxes do I need to pay?
What kind of insurance do I need?
How will I manage my business?
How will I advertise my business?

Steps to starting a business (provided by the SBA; you can go to www.sba.gov for
further information)
1.
2.
3.

Write a business plan
Get business assistance and training visit www.sanluisobispo.score.org
Choose a business location (ensuring the location is an allowed use through
city. county zoning)
4. Finance your business
5. Determine the legal structure of your business
6. Register a Business Name DBA (“Doing Business As”)
7. Register for State and Local Taxes
8. Obtain Business Licenses and Permits
9. Understand Employer Responsibilities
10. Find Local Assistance
Yes, it seems like much to consider and do, but with the right tools and assistance
it’s not as overwhelming as it seems.
There are many resources available to business start-up, business expansion and
struggling businesses. I am here to help or share those resources with you. You may be
going into business with yourself, but it doesn’t have to be by yourself. We’re here to
assist you with your journey.

Suzanne Singh has been the Economic Development Director at the Santa Maria Valley Chamber of Commerce since January 2017. She previous served
as President for the Rancho Santa Margarita Chamber of Commerce, where she successfully re-built & created a thriving organization by concentrating on
attraction, retention, and support for the community and the businesses within the region. As Economic Development Director, Singh provides support for the
businesses already in Santa Maria, while also sharing all Santa Maria has to offer with new businesses. She is passionate about working with the local community
to continue to make Santa Maria a thriving place for business.

(continued) Five July 1 Changes for California Employers: Did You Miss Any?
You must honor an employee’s
request to be referred to by a particular
name, gender or pronoun, including
gender-neutral pronouns. You can use
the gender or legal name that appears
on an employee’s government-issued
identification document only if necessary
to meet a legally-mandated obligation.
Gender specific dress codes are
discriminatory in most cases. Also,
employees can dress consistent with their
gender identity/expression. If you think a
business necessity requires you to institute
a gender specific dress code, talk to an
attorney.
The regulations also address how
employees may use employers’ facilities,
including restrooms. You must provide
all employees with safe, comparable and
adequate facilities without regard to the
sex of employees. An employee must be
allowed to use the facility that corresponds
to the employee’s gender identity or
gender expression. You cannot require an
employee to use a particular facility, such
as a unisex or single-user restroom.
You can find more information in
the HR Library’s Gender Identity and
Expression Protections section.
3. New Notice Regarding Victim

Leave Rights
If you have 25 or more employees, you
now must provide new employees with a
written notice about the rights of victims
of domestic violence, sexual assault and
stalking to take protected time off for
medical treatment or legal proceedings.
The notice also contains information on
victims’ rights to accommodation and
protections against discrimination.
The Labor Commissioner developed
this form, which can be found in both
English and Spanish.
Employers
must
provide
this
information to:
• New workers when hired; and
• Current workers upon request.
You can find more information in the
Domestic Violence, Sexual Assault and
Stalking Victims' Leave section of the HR
Library.
4. New Poster and Educational
Requirements for Barbering/
Cosmetology Industry
Beginning July 1, 2017, any
establishment licensed by the Board of
Barbering and Cosmetology (BBC) (e.g.,
hair salons, nail salons, estheticians, etc.)
must post a notice regarding workplace

rights and wage-and-hour laws. The
poster lets workers know that all workers
are protected by California’s labor laws,
regardless of where the worker was born
or whether the worker has papers to work.
The poster covers topics such as tips and
what is an independent contractor.
The notice must be posted in four
languages (English, Spanish, Korean and
Vietnamese); it can be found on the Labor
Commissioner’s publications website. The
notice must be posted in a conspicuous
location in clear view of employees where
other similar notices are usually posted.
The BBC will inspect for compliance with
the posting requirement; failing to post the
notice will result in a fine.
This new poster is a result of legislation
passed last year (AB 2437).
Another new law requires the BBC
to provide every licensure applicant with
basic labor law education as part of the
health and safety curriculum provided at
BBC schools (AB 2025). More information
on licensing requirements can be found on
the BBC website.
You can find more information on
Wage and Hour Requirements for Specific
Industries in the HR Library.
5. Private School Overtime Changes

A new law passed last year changes the
salary test that private school employees
must meet before they can be classified as
exempt employees. Private school teachers
in California were previously required to
earn two times the state minimum wage
to be exempt from overtime. Effective July
1, 2017, private school employees need to
meet a new minimum earnings test that
will look at the comparable salaries offered
to public school teachers in the school
district or county, rather than the state
minimum wage.
To qualify as exempt under the new
minimum earnings standard, the employee
must earn the greater of: (1) no less than
the lowest salary offered by any school
district; or (2) the equivalent of no less than
70 percent of the lowest schedule salary
offered by the school district or county in
which the private school is located.
Schools need to obtain public school
salary information to determine the
minimum salary threshold.
You can find more information in the
HR Library’s Overtime Exceptions for
Specific Industries section.

