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Happy Holidays!
The Santa Maria Valley Chamber
of Commerce thanks all its
members, sponsors, ambassadors,
volunteers, business leaders and
community members for their
support, partnership and continued
efforts to make Santa Maria a
wonderful place to live, work and
thrive. May you have a wonderful
holiday season, and here’s to a
prosperous 2017!

Wishing you
a joyful, festive
holiday season!
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Santa Maria Valley YMCA Opens
Doors for “January is on Us”
Promotion
The Santa Maria Valley YMCA is
offering local residents a jump start to
healthy living in 2017 with a “January is
on Us” promotion. For the entire month of
January, the Y facility at 3400 Skyway will
open its doors and offer access to its heated
pool, dozens of classes, weight rooms, and
new, outfitted outdoor exercise area.
Participants are encouraged to make
plans now to begin January 2 and enjoy
the facilities for a full month, with only
an initiation fee and donation of one book
to the Y’s “YReaders” literacy program
that supports youth development in the
community.
The recently renovated Y features a fully
equipped weight room and outdoor weight
training area, brand new cardio equipment
and heated, full size pool, steam room
and sauna, in addition to a remodeled
locker room. More than 65 fitness classes,
including Zumba, yoga, body pump and
body sculpting, senior fitness, PiYo and
more offer options for every age and
interest area. A half-court basketball court
is popular with area youth.
According to Shannon Seifert, CEO
of the Santa Maria Valley YMCA, the
“January is on Us” promotion reflects
the organization’s three-pronged focus
on youth development, healthy living
and social responsibility, and provides
an opportunity for residents to easily
participate in Y programs. “We know the
first of the year is always a time of resolution
and new plans,” said Seifert, “and we want
to be part of them. We welcome residents
to give us a try and let us help them stay on
a healthy path.”
The Y enlisted one of Santa Maria’s
most prominent local families, longtime
Y supporters the Lavagninos, to help
promote the January special. On a recent
Saturday morning, four generations of the
family gathered at the Y for a spirited video
and photo shoot. Patriarch and former
Santa Maria Mayor Larry Lavagnino and

Four generations of the Lavagnino Family dress in “Throwback
Thursday”-style workout wear to help promote the YMCA. The
family has been longtime supporters of the Y.
son, Santa Barbara County Supervisor
Steve Lavagnino, donned “Throwback
Thursday”style workout wear
and were
joined by spouses
Donna
a n d
Marian
a n d
two
more
generations
of
family,
including a
trio who had
travelled that
morning
from Southern
California
to
participate: Desirae and Kristin,
plus Kristin’s two year-old daughter
Arianna (Dad Gabriel had a schedule
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Santa Barbara County Supervisor Steve Lavagnino and former
Santa Maria Mayor Larry Lavagnino

conflict). Youngest family member,
great granddaughter Siena, daughter of
Fabian and Yesenia, showed off her three
month old-style in an infant sized, pink
Adidas warm up suit and high
top tennies.
The group had fun
promoting
the
Y’s
universal appeal, and
between takes Larry and
Steve entertained the
assembled group
with
antics
that included
lobbing good
n a t u r e d
barbs at each
other
and,
in Larry’s case, performing the Santa
Maria High fight song. “This is nothing,”
laughed Larry’s wife, Donna. “You should
see them when the whole family is
together.” TV commercials, a postcard
mailer and social media campaign with
the Lavagninos extolling the Y will be
released in late December.
Seifert said the Y brings families and
communities closer together by fostering
connections through fitness, sports, fun
and shared interests, supporting the
mission with services like childcare. “We
make it easy for parents to grab time for
themselves by providing on-site childcare
for their convenience,” she said. Financial
assistance is available to help residents with
a “hand up to economic health.” Seifert
added the friendly, welcoming atmosphere
of the Y makes it popular with both fitness
newcomers as well as long time members.
“We have been a big part of the local
community for over 37 years,” she said.
“We are kicking off 2017 with a thank you
to the community and a safe place for all
ages to engage in healthy lifestyles.”
Additional information is available
online at www.smvymca.org or by
calling 805 937-8521.

Chamber Events
Calendar:

Upcoming 2017 Events
January 17
Santa Maria Connect! Launch
5:30 p.m., Far Western Tavern
January 19
Mixer: Premier Autobody
5:00 p.m., Premier Autobody
January 24
Industry Tour: Atlas Copco
Mafi-Trench Co LLC
7:00 a.m., Atlas Copco MafiTrench Co LLC
January 25
Business/Education
Partnership Luncheon
12:00 p.m., Elks Lodge

For more event information,
visit www.santamaria.com.

Chamber Launches Santa Maria Connect!, a
Networking Group for Young Professionals
Emerging business professionals
will soon have a local platform
for networking, collaboration and
skill-building. The Santa Maria
Valley Chamber of Commerce
is partnering with local young
professionals to launch Santa Maria
Connect!, SMVCC’s emerging
professionals network.
“Santa Maria’s local economy
is growing and attracting new
professionals who are either
returning to town or moving here
to start their careers,” explained
Glenn Morris, President/CEO
of the Santa Maria Valley Chamber of
Commerce. “ As we meet more of these
individuals, it is important that we create
ways for them to connect and engage
with their peers and with the broader
community.”
Santa Maria Connect! will provide a
forum for young professionals in Santa

Maria to create professional networks
and access professional development
opportunities, and act as a catalyst for
young professionals to support each
other in creating expanded business
opportunities.
Morris says the creation of Santa Maria
Connect! is one of the ways the Chamber

can contribute to creating a local vibrant
economy.
“Identifying emerging executives and
helping them to create strong networks
and enhance their skills and experiences

Continued on p. 4

Chamber Membership Corner
With 815+ local business members, the Santa Maria Valley Chamber of
Commerce is a proud supporter of the vibrant and expanding business
community in Santa Maria Valley and surrounding area.

Ribbon Cuttings

The Santa Maria Valley Chamber of Commerce is proud to celebrate ribbon cuttings for these members in the month
of November:

LANDMARK BARBERS SHAVING PARLOR AND
LOUNGE
800 S. Broadway, Ste 201, Santa Maria, CA 93454

IDLER’S HOME APPLIANCE CENTER
1158 W Betteravia Road , Santa Maria, CA 93455

ALL COUNTY LANDSCAPING, INC.
731 S. Lincoln St., Santa Maria, CA 93458

PAUL GRECO LAW
731 S. Lincoln St., Santa Maria, CA 93458

PLATINUM JANITORIAL
731 S. Lincoln St., Santa Maria, CA 93458

MINDBODY
2811 Airpark Drive, Santa Maria, CA 93454

TERRAMONARY PORCELAIN DINNERWARE
220 E. Clark Ave, Ste B, Old Orcutt 93455
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New Members

Renewing Members

The Santa Maria Valley Chamber of Commerce is proud to welcome these new
members for the month of November. We appreciate their vote of confidence in our
ability to add value to their business and to create a strong local economy together.

Legal Aid Foundation of Santa
Barbara County
Molora Vadnais
301 S. Miller Street, Ste. 121
Santa Maria, CA 93454
(805) 963-6754
www.lafsbc.org
Platinum Janitorial
Rafael Ponce
731 S. Lincoln St.
Santa Maria, CA 93458
(805) 478-3417
www.platinumjanitorial.net
MINDBODY
Tracy Richmond
2811 Airpark Drive
Santa Maria, CA 93454
(877) 755-4279
www.mindbodyonline.com
Xtreme Backyards
Tammy Maddox
108 Town Center East
Santa Maria, California 93454
(805) 925-5040
www.xtremebackyard.com

Vivint Smart Home
Cody Pike
(877) 873-9883
www.vivint.com
chamber@vivint.com

The Santa Maria Valley Chamber of Commerce is excited to recognize these partners
who strive each day to create jobs, boost our local economy and build a community of
which we can all be proud.
65 years
Olivera Properties, LLC
44 years
Charter Brokerage &
Investments Company

GRID Alternatives - Central Coast
Justin Hitchcock
2900 El Camino Real
Atascadero, California 93422
(805) 769-9121
www.gridalternatives.org

36 years
Santa Maria Association Of
Realtors
Elks Lodge #1538

Christ United Methodist Church
Mark Marcos
219 Mary Drive
Santa Maria, CA 93454
(805) 925-3116
www.smchristumc.org

34 years
SBB College

39 years
Mission Linen Supply Of S M

29 years
Richard J. Healy, DDS
28 years
Rizzoli’s Automotive
25 years
Robert D. Kitto, DDS
23 years
Cambria Winery & Vineyard
22 years
Santa Barbara Transportation
Santa Maria Women’s Network

20 years
Good Samaritan Shelter, Inc.
Got You Covered

6 years
St. Mary of the Assumption
School

19 years
Laurel Labor Services
St. Andrew United Methodist
Church
Work, Inc.

5 years
Adam Bros. Farming, Inc.
Jersey Mike’s Subs
Volt Workforce Solutions

18 years
Santa Maria Swim Club
17 years
Milt Guggia Enterprises
14 years
At Home Senior Services, Inc.
Lucas & Lewellen Vineyards
Perry’s Electric Motors &
Controls
12 years
Plus Property Management
11 years
Charter Media
10 years
Hardy Diagnostics
9 years
Riverbench Vineyard & Winery

4 years
Walmart Neighborhood Market
Wells Fargo
3 years
East Chapel Carwash
Gray Electrical Consulting &
Engineering, LLC
Juliet’s Salon - Fran Maltby
2 years
Casa Dumetz Wines/Babi’s Beer
Emporium
Lineage Logistics
SCORE San Luis Obispo
VAFB - 30TH SPACE WING
PUBLIC AFFAIRS
1 year
Hometown Pharmacies
Knights Pumping & Portable
Services, Inc.
New Life Restoration
Taqueria Carmelita
Univision TV

Ask SCORE About: Email Marketing Rules
Every Small Business Owner Needs To Know.
A service brought to you by your local SCORE Chapter serving the Santa Maria Valley and San Luis Obispo County. We offer Face-to-Face
Mentoring Sessions, Workshops, and On-line Resources. All our Chapter services are Free to our clients. Call (805) 547-0779 or info@sloscore.
org to set up an appointment for your first Mentoring session.
According to the Direct Marketing Association, the
typical ROI (return on investment) for email marketing
is about 4,300 percent. With that kind of effectiveness,
it’s definitely a marketing activity worth considering for
your small business. But before you blast out your first
message, you need to know the rules. There are laws to
protect people from unwanted email solicitation—you
need to abide by the CAN-SPAM Act, the Federal Trade
Commission’s rules and regulations for commercial
marketing.
According to the FTC’s compliance guide for businesses,
“It covers all commercial messages, which the law defines
as ‘any electronic mail message the primary purpose of
which is the commercial advertisement or promotion of
a commercial product or service,’ including email that
promotes content on commercial websites. The law makes
no exception for business-to-business email. That means
all email—for example, a message to former customers
announcing a new product line—must comply with the
law.”
If you fail to comply, you might find yourself paying a
lofty fine. Each individual email in violation of the rules
could penalize you up to $16,000.
Here are the FTC’s main requirements to keep in mind
every time you create and launch an email marketing
campaign:
•

•

•

•
•

Do not try to disguise who is initiating the message
by using false or misleading information in the “To,”
“From,” and “Reply To” fields. Routing information
(such as the domain name in the originator’s email
address) must also be accurate so recipients know
who is sending them the message.
Do not use subject lines that are deceptive. You
can be creative with subject lines to make them
interesting, but don’t attempt to trick readers into
opening your email by making them think the
contents will be something other than what it is.
Make sure that people know what you’re sending
is an advertisement or a promotion if that’s what it
is. In other words, don’t use a subject line like, “An
Update On Your Account” or something similar
that would lead recipients to believe you’re sharing
information relevant to their accounts when
instead you’re promoting a new product line.
Provide your physical postal address (street address,
P.O. box, or mailbox through a commercial mail
service that follows U.S. Postal Service regulations.
Let recipients know how they can stop receiving

There are laws to protect people from unwanted email solicitation—you need to abide by the
CAN-SPAM Act, the Federal Trade Commission’s rules and regulations for commercial marketing.
If you fail to comply, you might find yourself paying a lofty fine. Each individual email in violation of
the rules could penalize you up to $16,000.
future emails from you. Include a direct and
clear explanation of how they can opt out of your
email list, and give them a return email address or
another easy electronic way (like an unsubscribe
link) to inform you that they don’t want to receive
any more email messages from you.
• Act on opt-out requests as quickly as possible—you
have 10 business days to honor recipients’ wishes.
• Make sure others doing marketing on your behalf
are complying with the law. If you contract another
company to manage your email marketing, you
both bear legal responsibility for complying with
the law.
Those points cover the main requirements of the
CAN-SPAM Act, and we recommend you read the FTC’s
compliance guide for more details to make sure your small
business follows the rules.
For additional guidance and insight about marketing
and other aspects of starting and growing a small business,
contact SCORE.

Since 1964, the National SCORE organization has
helped more than 9 million aspiring entrepreneurs and
small business owners through mentoring and business
workshops. More than 11,000 volunteer business mentors
in over 320 chapters serve their communities through
entrepreneur education dedicated to the formation, growth
and success of small businesses. For more information about
operating a small business, call 805 547-0779 or visit our
website at sanluisobispo.score.org
This SCORE blog is excerpted from a SCORE blog by
Rieva Lesonsky, the CEO of GrowBiz Media, and a regular
contributor to SCORE blogs. To see more SCORE blogs,
visit www.score.org/blog.

Chamber Scores Representatives On Business Related Votes
The Santa Maria Valley Chamber knows that one of our key responsibilities
is to represent the interests of our business members and the general business
community to legislators and government officials. Working in partnership
with other Chambers throughout our region and state, we work to ensure elected
leaders understand the likely business impacts of proposed legislation before they
cast their vote. Our objective in this effort is to create an environment in our
community and state which is the most friendly to business and economic vitality
as possible.
Working with our partners at the California Chamber of Commerce, SMVCC
tracked legislators votes on a series of key pieces of legislation this year. We are
pleased to report that Assemblymember Katcho Achadjian completed his service
in the Assembly upholding his strong tradition voting with business on 12 of the
16 bills tracked in the Assembly this year. The Chamber joins with many others
in our community in saluting Assemblyman Achadjian for nearly two decades of
dedicated service and leadership at the local and state level!
Senator Hannah-Beth Jackson voted with business on four of 17 priority
bills tracked in the State Senate this year; we appreciate her support on those
bills, which addressed issues ranging from school accountability, increased
resources for the University of California to work with entrepreneurs across the
state, modernizing regulations on surface mining operations, and increasing
protections to discourage workers compensation fraud.
The Santa Maria Valley Chamber remains committed to working with our
elected leaders to ensure that we each understand the other’s perspectives and Assembly member Katcho Achadjian completed his service in the Assembly
priorities throughout the legislative process. We look forward to working with upholding his strong tradition voting with business on 12 of the 16 bills tracked
both Senator Jackson and newly elected Assemblyman Jordan Cunningham in the Assembly this year.
during the 2017 session to ensure issues important to the economic vitality of
the Central Coast region are addressed.

Continued - Chamber Launches Santa Maria Connect!, a
Networking Group for Young Professionals
Continued from p. 2
are important strategies in ensuring a longterm economic base for our community,”
he said.
Partnering
with
local
young
professionals, the Chamber of Commerce
has spent the past few months determining
how Santa Maria Connect! should
function. The group will initially meet
once a month with a format that includes
a happy hour/mixer, speaker/professional
development, and open discussion.
“These meetings have a little bit for
everyone,” said Alex Magana, Events and
Special Projects Manager at the Santa
Maria Valley Chamber of Commerce.
“The goal is to have our professionals
walk out with a little more knowledge
and direction than when they walked
into our meeting. You get to network
with like-minded individuals, you get to
develop professionally through speakers
and workshops and you get to ask one
on one questions all in one meeting. It’s

convenient and beneficial. You don’t get
that from other groups in town that are
tailored to the young professional.”
Jose Huitron, Career Services Manager
at SBB College, says that Santa Maria
Connect!’s focus on young professionals
and actual professional development
opportunities makes it different than
similar existing organizations. “It’s a group
with a purpose of not just coming together
to socialize, but to foster connection and
community growth,” Huitron said.
Morris said the goal of the group is to
offer both networking and professional
development opportunities for emerging
professionals in Santa Maria.
“Individuals participating in the Santa
Maria Connect! forums can expect to learn
something they can use in their career,
meet new people they can network and
collaborate with, and connect to a broader
community that can help them thrive!,”
Morris said.

With the local economy continuing to
grow, there is perhaps and even stronger
need now for a group like Santa Maria
Connect!.
“Our young professionals will be our
future business owners and community
leaders so we need to give them a forum
to build themselves up and gain real life
knowledge for when they do start that
business or take on a community leader
position in our city,” Magana said. “They
need to be connected. This resource is vital
for the future of our economy and our city.”
All are invited to attend the launch of
Santa Maria Connect!, happening January
17 at 5:30pm at Far Western Tavern. The
guest speaker will be Dan Pankratz CoFounder of Exchange Collective. Learn
more and RSVP at www.santamaria.com.
“Santa Maria Connect! is a fantastic
way to not only connect with other young
professionals in the community but also
to learn from each other,” said Dominique

Rondeau, independent consultant with
Arbonne.
Huitron agrees.
“This is a tremendous opportunity to be
part of the next generation of leadership in
the Santa Maria Valley.”

For more information about Santa
Maria Connect! and to learn how you
can get involved, visit their Facebook
page
at
https://www.facebook.com/
SantaMariaConnect/. Or, contact Alex
Magana, Events and Special Projects
Manager at the Santa Maria Valley
Chamber of Commerce at (805) 925-2403
x 814 or alex@santamaria.com.

