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Thank You Sponsors
Chairman Level

Entrepreneurs Thrive at the Santa Maria
Business Development Center

Executive Level

The Santa Maria Business Development Center's 6,200 square foot facility provides much needed services for startups and small
business owners in Santa Maria.

Director Level

New business owners and budding
entrepreneurs in Santa Maria can now find
the resources they need to succeed locally,
thanks to the efforts of Anne Cremarosa
and the creation of the Santa Maria
Business Development Center. Located
at 731 S. Lincoln St. in Santa Maria, The
facility provides office space for very small
businesses, coworking spaces, meeting
rooms and resources including workshops,
networking events and more.
Cremarosa initially launched MIYB
(Make it Your Business) Spaces at an office
on Main Street in 2014. In the first year,
she expanded to include services offered
by SCORE San Luis Obispo, Women's
Economic Ventures from Santa Barbara,
and Spokes for Nonprofits from San Luis
Obispo.
“By bringing these three nonprofits
under our roof - we were able to provide
a wider array of services in Santa Maria services that were not being offered prior
to that,” Cremarosa explained. After a year,

the businesses converted to non-profit
status and changed their name to Santa
Maria Business Development Center.
In August of 2016, Cremarosa moved
the program to a larger facility on 731 S.
Lincoln St., where it currently resides.
Cremarosa says she initially decided
to launch the Santa Maria Business
Development Center because she was
tired of small businesses not having the
resources they need here locally in Santa
Maria.
“I really got tired of hearing myself
complain about what we didn't have in
Santa Maria - We didn't have an SBDC
(Small Business Development Center), we
didn't have a Women's Business Center,
and we didn't have a SCORE chapter,”
Crearosa explained. “and to tell the truth,
Santa Maria needed those services more
than the cities to our north and south (San
Luis Obispo and Santa Barbara) - both of
which have those services! So instead of
complaining anymore - I decided to put
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The Santa Maria Business Development Center promotes its services at Downtown
Fridays Santa Maria.

my money where my mouth was.”
The
Santa
Maria
Business
Development is a 6,200 square foot
facility that provides offices for small
startup businesses, collaborative meeting
spaces, and a large training space. The
new building is double the size of their
original location, allowing more to have
access to the tools and resources the
Center offers.
“With these new facilities, we have
been able to add to the number of
trainings we offer,” Cremarosa said.
“In fact, we are building a full calendar
of trainings, workshops, networking
events, and activities that we could not
have pulled off in our old space.”
While the events are open to anyone,
Cremarosa says their primary focus
is on people thinking about starting a
business.
“I would encourage any budding
entrepreneurs to come check us out,”
Cremarosa said. “Especially if you’re at
a point where you’re not sure what to
do next. We have several consultants
available in a variety of disciplines
ready and willing to provide guidance/
assistance to business people who are
needing help determining what to do
next. While we certainly do not have all
the answers, we have a list of resources
that we make available to our clients
and we work to connect them with
someone who can point them in the
right direction.”
Cremarosa says the consultations and
workshops remain the most popular
services offered at the Santa Maria
Business Development Center, and is
hoping to offer a wider variety of courses
in the coming year.
“Now that we have this great training
room at the Center, our number one
priority for the coming year is to offer
a rich calendar of training events on
a variety of topics serving the needs of
entrepreneurs,” Cremarosa said. Other
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Hope for Humanity:
Leadership Santa Maria Valley Class of 2018
Lacey Litten, Leadership Santa Maria Valley Class of 2018
The Leadership Santa Maria Valley
Class of 2018 learned about all that our
community has to offer while exploring
the health and human services sector of
our local economy on January 12, 2018.
Our morning began at Marian Regional
Medical Center where President and
CEO Kerin A. Mase gave us a run-down
of the hospital past, present, and future.
Vice President of Philanthropy, Jessa
Brooks, also spoke to us about the very
successful community fundraiser, Day of
Hope. Dr. Samuel Miller IV followed with
a fascinating presentation on both the flu
and opioid epidemics, and how they are
affecting us locally.
We were then fortunate to welcome a
panel of children’s services speakers which
included: Jessica Byrne and Anna Libbon
from the Boys and Girls Club, Linda
Gallegos from Child Abuse Listening
Mediation (CALM), and Tracy Langwood
from Community Action Commission
(CAC). We learned about the variety
of programs and services offered to our
children and youth, as well as the need for
volunteers in all organizations.
The next stop was at Good Samaritan.
Jack Boysen and Kirsten Cahoon gave us an
in-depth look at the programs and services
offered to the homeless men, women,
children, and families in our community.
We learned that the shelter operates under
the “housing ready” concept and will only

accept guests who are
committed to restoring
their lives. We also heard
from Anthony Trezza and
Christina Perry who gave
us insight on the offerings
of the Senior Nutrition
Program.
After lunch, we visited
the Transitions Mental
Health Growing Grounds
farm. Frank Ricceri led us
on a tour, while we learned
about the intensive case
management
programs
that lead to success for
many of their clients. We
then took a short drive
over to the Food Bank
where Darlene Chavez
gave us a tour of the facility.
Frank Ricceri leads the Leadership Santa Maria Valley
She also educated us on the
2018 Class on a tour of Transitions Mental Health Grown
multitude of programs they
Grounds as part of their health and human services topic
provide throughout the
day.
county.
Although many of us in
the LSMV Class of 2018 have not faced Valley Class of 2018, we would like to
the same degree of struggles that the extend our gratitude to all locations
individuals served by these programs have, that opened their doors, speakers who
we were significantly impacted by the donated their time, Marian Regional
available opportunities to those who are Center for providing breakfast, and
less fortunate, and inspired by those who Community Action Commission for
sponsoring our lunch.
selflessly serve our community.
On behalf of Leadership Santa Maria

Board Member Profile:
Butch Lopez, V. Lopez Jr. & Sons

What is your profession/job title and how long have you been with the company?
I've been the owner of V. Lopez Jr. and Sons for the last 15 years. I also handle General Engineering (Construction), Treasurer and
Project Management.
What did you choose this profession?
I grew up watching my father run his business and as I became a young man it started to interest me. The hard labor became
mentally rewarding. To be able to see your progress at the end of the day is great food for the mind. Driving the Central Coast and
seeing public improvements we have built that will stand long beyond my years are up is a great feeling.
Why do you like most about your job?
The travel, we work all over the State and it's great to have a project in an unfamiliar area
and grow to know the area and the people we met along the way.
What has Chamber Membership meant for your business?
It feels great to be part of a group that rallies around the community striving for success.
Why did you want to serve on the Chamber Board?
To provide input, take action and further the success of our communities.
The best thing about the Santa Maria Valley is… The People!

Energy Efficiency in 2018 With the Santa Barbara County
Energy Watch Partnership
Energy is a major expense for small
businesses
A survey conducted by the National
Federation of Independent Business found
that energy costs are a major expense for
more than one-third of the nation's small
businesses. Locally, businesses can benefit
from saving energy.
Since 2010, the Santa Barbara County
Energy Watch Partnership, a program
administered by the Santa Maria Valley
Chamber of Commerce, has helped over
450 businesses in north Santa Barbara
County become more energy efficient,
primarily through lighting upgrades.
These businesses have dramatically
reduced energy use and saved money in
the process, primarily through lighting
upgrades.

Unlike getting calls and messages from
energy scammers, the Partnership is
directly funded by PG&E and SoCalGas,
and accountable to the utility companies.
Therefore, by going through the
Partnership, you get the proper services
and resources, and the best cost savings
available.
What is the process and how does
the Energy Watch Partnership help
businesses?
A simple call or e-mail to Dave
Cross, who manages the Santa Barbara
Partnership for the Chamber of Commerce,
sets the wheels in motion. Dave contacts
Staples Energy, who is the official vendor
and contractor for the Partnership. Staples
Energy schedules an assessment and lists
the recommended options for upgrading
your energy use. Once the
agreement is made, installers
from Staples Energy performs
the work. When the work
is done, and your business
begins saving energy! The
results are logged in with our
Partnership and we get credit
for the energy savings.
How the Partnership helps
Municipalities
The cities of Santa Maria,
Guadalupe, Buellton and
Solvang, and the County of
Santa Barbara are members
of the Santa Barbara County

Energy Watch Partnership. Since 2010,
the Partnership has performed over 20
projects that have upgraded the lighting
and energy use in government buildings.
The Partnership has also worked with
City and County officials to hold outreach
events to help them get the word out to
residents and businesses about energy
savings and energy efficiency.
In 2018, the Partnership will work
with our Partners to provide assistance
in energy planning, including the
availability of interns to assist. We’ll also
provide resources for continued energy
upgrades. We’’ll provide opportunities
for cities to be recognized for their energy
programs.
Mission Statement of the Energy
Watch Partnership in 2018
In 2018, the Santa Barbara County
Energy Watch Partnership will continue
to be innovative in its efforts and a
strong promoter of energy efficiency
and sustainability for municipalities,
businesses, agencies and residents. Success
will include assisting local governments
through project support, outreach, and
other opportunities. Our Partnership
will strive for continued collaboration
with local organizations and other Local
Government Partnerships.
With your help, the Santa Barbara
County Energy Watch Partnership will
have a very successful 2018!

The Chamber Proudly Runs the Energy Watch Partnership!
The Santa Barbara County Energy Watch Partnership is a program administered by the Santa Maria
Valley Chamber of Commerce with the goal of reducing energy use for businesses, municipalities and
all energy users. The Chamber also administers the Santa Barbara Regional RMDZ (Recycling Market
Development Zone).
For information about these programs contact:
Dave Cross,
Program Manager and Zone Administrator
Email: dave@santamaria.com
Chamber of Commerce: (805) 925-2403
Mobile: (805) 680-5016

Chamber Membership Corner
Ambassador of the Quarter:
Paula Arnold, American Self-Storage
The Chamber is thrilled to announce Paula Arnold of
American Self-Storage as our Chamber Ambasador of
the Quarter for October – December 2017!
Paula Arnold has lived in California most of her life,
making her a true California girl. While her father was
stationed at Vandenberg AFB, about 15 miles outside
of Santa Maria, Paula attended local schools from
the 2nd grade and made the move to the Santa Maria
community in 2005. She has worked in the self-storage
industry since 2004 as an assistant manager and resident
manager, which is her current position at American SelfStorage.
Paula became an Ambassador for the Santa Maria
Valley Chamber of Commerce in January of 2017.
“I was welcomed warmly by everyone. Becoming an
Ambassador is something I wanted to do after we held
our own ribbon-cutting here at our facility,” she said.
“Everyone showed such great enthusiasm and support
and I wanted to be a part of that community."
Paula says her favorite part about being an
Ambassador is meeting new people and learning about
each and every business in the Santa Maria community.
“I hope to give more support to our community and
make a difference where I can,” she said.
Paula finds her true passion is helping people to find
the right size unit, at the right time, and the right price.
American Self-Storage offers the Santa Maria community
a variety of unit sizes to meet any self-storage need,
covered RV and boat parking, including a wash station
and dump site located on the premises for customer use.
Paula Arnold is a valuable asset to our Chamber
Ambassador Program, and we are thrilled to honor her
as Ambassador of the Quarter for October – December,
2017!

Ribbon Cuttings:

December 15, 2017 - January 15, 2018

Smartphone Fix
560 E. Betteravia Rd., Suite H
Santa Maria, CA 93455

The Santa Maria Valley Chamber of Commerce
is proud to have 840+ local businesses as valued
Chamber members.
As a Chamber member, you are entitled to a wide
range of benefits and services, designed to help
you promote, grow and improve your business,
including business referrals and your business
listing on our website membership directory.
Paula Arnold of American Self Storage was recognized as
Ambassador of the Quarter for October - December 2017.
Paula decided to become an Ambassador after feeling so
welcomed by the Chamber when her business first joined.

Learn more about how the Chamber can help you!
Contact Chamber Membership Manager Cara
Martinez at (805) 925-2403 x852 or cara@
santamaria.com.

Enjoy Ribbon Cuttings, Mixers and More... Get Involved by Becoming a Chamber
Ambassador!
The Ambassador Club is a very unique club within the
Santa Maria Valley Chamber of Commerce, whose sole
purpose is to act as a public relations arm of the Chamber
and the community. "There are so many benefits to
becoming a Chamber Ambassador,” said Chief Ambassador
Erika Weber. “It is a great, fun way for new members to
meet many business owners, community leaders and to
grow their own businesses while supporting the Chamber
of Commerce and utilizing all the benefits the Chamber
has to offer. "

The Santa Maria Valley Chamber helps the
business community prosper. We are a catalyst
for business growth, a convener of leaders and
influencers, and a champion for a stronger Santa
Maria Valley.

To learn more, contact Chief Ambassador Erika Weber at
805-714-2480 or eweber@vtc-sm.org.

New Members
The Santa Maria Valley Chamber of Commerce is proud to welcome these new members joining the Chamber
between December 15, 2017- January 15, 2018. We appreciate their vote of confidence in our ability to add
value to their business and to create a strong local economy together.
Eddie San Jose - Caliber Home Loans
2615 S. Miller St., Ste 109, Santa Maria
(805) 288-6856
www.caliberhomeloans.com/esanjose

Larry Cooney Consulting
Santa Maria
(805) 245-6647
www.larrycooney.com

Top Notch Heating Inc.
1440 Jason Way, Ste 109, Santa Maria
(805) 937-3755
www.topnotchheatinginc.net

Hilda Zacarias, CPA, MPA
110 S. Lincoln #102, Santa Maria
(805) 922-9800
URBANE CAFE - Santa Maria
655 E. Betteravia Rd. , Santa Maria
(805) 330-2230
www.urbanecafe.com

CenCal TEK
2771 Santa Maria Way, Ste B, Santa Maria
(805) 270-3266 x5
www.cencaltek.com

Dunkin' Donuts
1486 S. Broadway, Santa Maria
(805) 598-7694

Central Payments - Santa Maria Agency
Santa Maria
(513) 302-2858
www.cpay.com

Renewing Members
The Santa Maria Valley Chamber of Commerce is excited to recognize these partners who strive each day to
create jobs, boost our local economy and build a community of which we can all be proud.
67 years
Olivera Properties, LLC

21 years
Westar Associates

11 years
Honda of Santa Maria

62 years
Dudley Hoffman Mortuary,
Crematory

19 years
The Natural History Museum of
Santa Maria

48 years
Nancy Stewart
Pacific Gas & Electric Company
Rancho Maria Golf Club

18 years
County of Santa BarbaraPurchasing Div.
David Alford, O.D.

10 years
Alzheimer's Association
Lee & Associates
Smith Electric Service

37 years
Santa Maria Ford Lincoln

17 years
LPL Financial Services
People for Leisure & Youth

25 years
Cambria Winery & Vineyard
Santa Maria Civic Theatre
24 years
Santa Barbara Transportation
23 years
Aloha Family Chiropractic
Altrusa International of Santa
Maria, CA
Rancho Bowl
22 years
Central Coast Realty Group Jean Studer
Coastal Valley Soccer Club
KTAS TV

16 years
Perry's Electric Motors &
Controls
15 years
Family Care Network, Inc.
Frame Gallery
Santa Maria Nissan Mazda
Ultrex Business Solutions
14 years
Images Screenprinting
Joseph W. Slaughter, DDS
Valley Yellow Pages
13 years
Chiropractic Wellness Group

9 years
Mary Kay Cosmetics-Kathy
Martinez
7 years
Children's Resource & Referral
of Santa Barbara County / SB
Family Care Center
Excel Personnel Services
Fortress-Secure Mini-Storage
6 years
Era Polly Real Estate
First Command Financial
Planning/BV Enterprises
McGaughey Financial Services
5 years
East Chapel Carwash
Gray Electrical Consulting +
Engineering, Corp
Juliet's Salon
Vernon Edwards Constructors

4 years
Care Net Pregnancy & Resource
Center
Edna's Bakery
Patterson Realty
3 years
Advanced Wireless
Farmers Insurance - Diana
Calhoon Goodman
Sleepfit Corp. / Mattress Land
Stores
State Farm Insurance - Nancy
Boster
2 years
Platinum Janitorial
The Luffa Farm
1 year
Carniceria El Matador, Inc.
Excelerate Digital
PetDoors.com

We achieve this purpose through valuable business
services, deep and relevant connections, business
learning opportunities, and influence on economic
and public policies.
The Chamber brings a unique perspective and lens
to our work. Because we operate the Chamber of
Commerce, Economic Development Commission,
and Visitor Bureau/Tourism Marketing District,
we can bring to bear a full spectrum of tools and
services to truly make a difference in the lives of
businesses and individuals throughout our city and
valley.
The Chamber brings leadership to the process
of creating a community where business thrives.
Partnering with employers and community
partners, we work to create a “culture of
commerce.”
The Chamber is the largest business organization
in northern Santa Barbara County. Its members
include small businesses, corporations, associations,
and individual professionals. Since 1919, the
Chamber has worked with local government,
education, private industry, and a host of other
agencies and organizations to improve the business
environment and promote the Santa Maria Valley
as a premier community in which to live, work, and
do business.

Stay Connected
Santa Maria Chamber
santamaria.com
Santa Maria Chamber News
santamariachambernews.com
Facebook
facebook.com/SMVCC
Twitter
twitter.com/SMVCC
Instagram
santamariachamberofcommerce
Email List
http://bit.ly/SMVCCMailingList

Ask SCORE About...
How to Get More Traffic to Your Website
What’s the most effective digital marketing channel for
small businesses?
It’s not social media. It’s not advertising. It’s a website.
So says this 2017 survey of small to medium-sized
businesses.
This actually makes total sense. Just as “all roads lead to
Rome,” all digital marketing leads back to your website. It’s
your business’s digital hub. Home base. A place that you
have more control than anywhere else on the web.
Small business owners get this. It’s why websites are the
most-used tool by small businesses.
As effective as websites are, you need traffic to get
results from them.
If your website is properly optimized, you won’t need
a tidal wave of traffic, but you’ll still need enough traffic
to meet your business goals. Interestingly enough, it’s
website traffic – getting more of it – that’s near the top of
the list of digital marketing goals.
Here are 5 effective (and free!) ways to get more traffic
to your website.
1. Blog.
If you don’t really want to be writing all the time or you
aren’t sure how much you could say about your business
consider hiring a freelance writer to help you out, because
blogging absolutely generates inbound traffic. It’s probably
the single best way to bring in more people to your site.
2. Do even basic search engine optimization on your
site.
Of the 1,100 small business owners surveyed, only 28%
did any search engine optimization. SEO has a rep for
being hard to understand, but you don’t need to be an
SEO ninja to get good results. If you’re using WordPress,
even just installing a plugin like Yoast can help a lot. Pick
about 10-15 keywords that you’d: a) like to rank for and
b) are SUPER relevant to your business.
3. Create a couple of videos.
What’s the second-largest search engine? It’s not Bing.
It’s YouTube.
A smartphone, good light and some understanding of
how to make a nice video are all you need. (Invest in a
microphone, if you must.)
At first, it will probably take you a few hours to shoot
even a few minutes of video. (Don’t worry, it gets better
with practice.) But after that time, you’ll have a piece of
content you can use for your website, your social media
channels and YouTube itself. Don’t be a perfectionist
about this. Even a video with a slightly homemade feel can
get major results.
Here are a few ideas to get you started:
• A 30-second video about what your company does.
Think introductory commercial.
• A 1-2 minute video tour of your company. Kind
of an “About us” video that prospective customers
might want to see or that prospective employees
might even be interested in.
• A 2-5 minute video about your biggest selling
product or the service you provide most often.
Include what you wish people knew about this
product before they bought it or used it.
4. Optimize your major third-party sites like your
Facebook page, your “Google My Business” page and

your Yelp page.
Local searches can generate a lot of money. Claim your
free listings on Google or Yelp. If you have claimed those
listings already, when was the last time you checked in on
them? Have you gotten any new reviews? Answer every
single review, even if they’re negative.
• Also look to see if you could:
• Update your hours or any other information
• Update your offerings
• Spruce up the description for your business
• Update the photographs on your site (add a video?
• Mention any specials or upcoming events
• Link to your social media accounts
5. Check where your traffic is coming from now.
Often, sites are already getting traffic from surprising
sources. When that’s happening, it’s often smart to just
increase what’s already working.
Got Google Analytics installed? Go to your dashboard,
and look for the “Acquisition” link in the left-hand

column. Then click on “Referrals” in the submenu.
That will show you which sites are sending traffic to
your website. If your site’s traffic is low, consider changing
the date view so you see traffic for the last month or even
the last year.
See any surprises? See any sites you could be doing
more with? These may be your best opportunities for
getting more traffic. All these traffic techniques are fairly
easy to do. They don’t require any money. The sooner you
start, the sooner the results will show.
This article was excerpted from a SCORE blog post by
Brian Sutter on January 12, 2018. Brian is the Director
of Marketing for Wasp Barcode Technologies, a software
company that provides solutions to small businesses that
increase profit and efficiency. He has contributed content
for Forbes, Entrepreneur, Marketing Profs, the Washington
Post, Fast Company, Allbusiness.com, Business.com and
Huffington Post. To see more SCORE blogs, visit https://
www.score.org/blog.

A service brought to you by your local SCORE Chapter serving the Santa Maria Valley and San Luis Obispo County. We offer Face-to-Face
Mentoring Sessions, Workshops, and On-line Resources. All our Chapter services are No Cost to our clients. Call (805) 547-0779 or info@
sloscore.org to set up an appointment for your first Mentoring session. To see more SCORE blogs, visit http://www.score.org/blog

Young Professionals Spotlight: Alex Smith
What is your profession/job title and how long have you been with the company?
I work in mortgage banking as a loan officer at Academy Mortgage Corporation. I have been with Academy Mortgage for
two years. Academy is a direct lender and has over 200 branches nationwide.
What is your favorite thing about your job?
My favorite part of being a loan officer is helping families into homes. Your home is where your life happens. I love
helping people reach their housing goals, whether they are moving into their dream house or taking their first big step
into home ownership as a first time buyer. Helping people into affordable and sustainable housing that makes sense is my
primary focus.
Outside of work, how are you involved in the local community?
I’m a member of three local groups (YPN, YPNG, and Santa Maria Connect) that promote collaboration, networking,
and support for young and emerging professionals. Starting a business/branch or a new position/career can seem
overwhelming at times and I like to help by sharing strategies that have worked (and not worked) for me in the past in
order to help my peers and colleagues with their own business.
What are your goals for the future?
Currently our nearest branch is in San Luis Obispo. I’m working with local professionals to create the demand for our
company in northern Santa Barbara County. My goal for 2018 is to increase our Santa Maria Valley business enough to justify opening a satellite branch here in Santa Maria.
The best thing about the Santa Maria Valley is…
The people. Santa Maria Valley is filled with genuine, down to earth, hardworking people. I grew up in Orcutt and moved back six years ago. Compared to other cities, the people
in Santa Maria Valley are friendly, family oriented, and the hospitality of our residents is second to none. Being raised and starting my family here is a testament to my love for the
valley. I look forward to improving our community through honesty, integrity, and sustainable housing for all.

Continued - Entrepreneurs Thrive at the Santa Maria Business
Development Center
Continued from p.1
larger projects for the Center she hopes to start this year
include a commercial kitchen/copacking facility, and
coworking spaces for the arts and trades.
"As a nonprofit (501c3) we have to find funding to
support what we do, and to continue expanding on
the services we can offer at the Santa Maria Business
Development Center,” Cremarosa explained. “To that end,
we are planning a couple of large events during the year as
fundraising activities that we hope will help fill the gaps in
our funding stream - making it easier for us to provide the
services we want to provide.”
Santa Maria Business Development Center continues
to thrive, and is soon celebrating its 4 year anniversary.
“Over the course of the past 4 years, this center has served
in excess of 3,500 people,” Cremarosa said. “Without this

center - those people would have not had a place to go for
the services they need to start their business, or learn new
skills to become a better businessperson.”
The Santa Maria Business Development Center is
located at 731 S. Lincoln St. in Santa Maria. You can
learn more about the Center and services they offer by
calling (805) 623-8433 or visiting their website at www.
miybspaces.com

